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RADIO'S ANY THIN 





Baseball Needs Radio-Tele Income 
But Boxing and Football May Tabu TV yi i} TARAS 


Organized baseball, which once? 


regarded radio and television as 
potential villains because of their 
threat to gate receipts, now finds 
the two media necessary to its fi- 
nancial welfare. Without the fees 
from radio-TV rights, it has been 
learned, the players’ welfare fund 
would be seriously impaired. Thus, 
despite conflicting reports that 
both would ‘be barred from the big 
leagues after the current season's 
windup, Commissioner A. B. 
(Happy) Chandler is now report- 
ediy prepared to negotiate for 
radio and tele as far ahead as 
1956. 

Rights to 
however, are 


other sports events, 
not so handsomely 
situated now. Indicative of the 
growing mistrust among football 
magnates, the N. Y. Herald Tribune 
has definitely ruled out both from 
covering its annual Fresh Air Fund 
game, scheduled for Sept. 1 at the 
Polo Grounds, N. Y. In addition, 
boxers and their managers are in- 
sisting now that TV be allowed 
enly outside a 200-mile radius 
from the city in which the big 
championship fights are staged. 
(Continued on page 117) 





Swiss Navy to the Rescue 
Of Frozen H’wood Francs 


That Swiss oil tanker which has 
already done such service for 
American film companies in getting 
some of their frozen coin out of 
France is getting them an addi- 
tional and unexpected $75,000. That 
means that this very real vessel of 
the much joked about and sup- 
posedly non-existent Swiss navy 
will have made U. S. distribs about 
$325,000 richer. 

Coin is being obtained through 
a complicated deal by which the 
French government has given per- 
mission to the American companies 
to use frozen funds for payment to 
a Marseille dockyard for repairs 
on the Swiss ship. The Swiss, in 
turn, pay the Yanks in dollars in 
New York. 

_ It is a favorable setup all around, 
Since the Swiss are able to buy the 
francs from the Americans at a 
considerable discount from the of- 
ficial rate; the U. S. firms get their 


money out and the French ship- 


builders get work. 


| Sion 
| (Wed.) with the purchase of the 





Pee-Wee Reese, Robinson 





BARS ARE D 





By GEORGE ROSEN 


‘ ’ ‘LL: The lid is off in radio ‘ac- 
Cut Col. Children’s Album re 1e lid is off in radio and prac 


Reese and _ Jackie 
shortstop and _ second 
respectively, of the 
Dodgers ballelub, cut a 
children’s aibum for Columbia 
Records in New York last week 
titled “Slugger at the Bat.” Item 
consists of four sides. 

Narrative is from an original 
script by Peter Lyon and Peter 
Steele, with musical background by 
Morris Surdin. 


Theatre TV Gets 
Permanent Test 


At Brooklyn Fox 


Fabian’s Brooklyn Fox theatre 
made commercial theatre televi- 
an accomplished fact today 


Pee - Wee 
Robinson, 
baseman, 
Brooklyn 





first RCA-produced instantaneous 
projection equipment. 
$25,000, the equipment will be in- 
stalled in the 4,100-seat 
within the next six months. 

While both Paramount and 20th- 
Fox have used theatre TV in their 
theatres from time to time on an 
experimental basis, Si H. Fabian, 
head of the circuit bearing his 
name, will be the first indie exhibi- 
tor to move into the new exhibition 
medium on a permanent basis. In 


Costing} 


ally everything and anything 
goes. The exacting standards by 
which broadcasters were guided 10 
years ago have practically disap- 
peared. Finding a taboo in radio 
today is as difficult as wrapping up 
a sponsor for a $20,000 a week pro- 
gram. Both belong to an almost 
forgotten era. 

Revelation last week that Schen- 
ley was moving into network radio, 
thus penetrating radio’s erstwhile 
strongest and longest taboo, cli- 
|maxes a year of unprecedented 
| policy revamping within the indus- 
try, designed to ease the bars and 
thus invite fresh coin into radio 
and keep the present clients happy. 
| <A few years back any station 
would have shuddered at the 
thought of a laxative commercial 
| getting a meal-time airing. There’s 


}no such squeamishness today 
| among broadcasters. 
Having spent years trying to 


eliminate commercial religious 
programming, radio has begun to 


invite it back, with ABC network | 
even giving it Sunday afternoon | 
showcasing. | 


Deodorants, medical books, mail- 
(Continued on page 117) 





house Monte Carlo Finally 


Incepts ‘Les Craps’ But 
It Ain’t Like Las Vegas 


By MARGARET GARDNER 
Monte Carlo, July 26. 
Amid the grinding of television 


doing so, he predicted his Brook- and newsreel cameras, the flash of 
lvn house would be “the proving photo bulbs, the incessant babble 


ground: for theatre television, 
only cu 
but for all theatres in the U. S. 


Fabian’s main problem now will more 
be the obtaining of programming. Casino of Monte 


not of reporters, radio announcers, par- 
for our own theatre circuit, ticipants, and plain curiosity seek- 


ers, the Societe des Bains de Mer, 
popularly known as_ the 
Carlo, officially 


According to Nathan L. Halpern, opened “craps” in its Salon Prive 


TV consultant to the circuit, pro- last Wednesday (20 


gramming plans are now being 


. at 10:30 a.m. 
This event, which had been post- 


worked out, with initial emphasis poned for several weeks, was ac- 


to be placed on sports, news and companied by all the 


public events. He said the circuit 


would attempt 


razzie-dazzle 
and folderol that the Monte Carlo 


to line up such publicity department. one of the 


events as the World Series, some few smoothly functioning press bu- 


of the Brooklyn Dodgers’ 
games, football, important boxing 


(Continued on page 119) 
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home reaus in Europe, could summon. 


On hand to lend a touch a glamor 
(Continued on page 119) | 
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‘Palace Policy’ of Vaude 
Being Tried By 2 Cafes 

Philadelphia, July 26 
The “Palace Policy” of vaude is 
dbeing tried in cafes. So far, two 
major niteries are on the “straight 
act” format in lieu of production 
policies. The Latin Casino here and 
Leon & Eddie’s, N. Y., are current- 


ly emulating the format being 
made famous by the New York 
theatre. 

In both instances, new polics 
is dictated by retrenchment. Both 


spots are attempting 
on the “comeback” of vaude. 


See Legit Biz Up 
Rest of Summer 


On Bway, Road 


Although legit business on both 


| Broadway and the road this sum- 


| 


mer has thus far-been below last 
season’s levels, indications are that 


| conditions will be relatively better 


'for the rest of the summer 


AS a 
consequence, the overall picture 
may average out-more or less even 
with last year. 

So far this summer there have 
been fewer shows running than last 
and consequently, total receipts 
have been less. At the moment, 
there are 13 entries on Broadway. 
compared with 17 at the correspond- 
ing point last year. There were"13 
productions at the low point last 
summer. 

Whereas it appeared several 
weeks ago that the current list 
might shrink to 11 entries, it now 
looks as if the present crop might 
remain intact for the balance of 
the summer. Only one, perhaps, or 
two of the shows now operating may 
not last through Labor Day. More- 
over “Anne of the Thousand Days” 
and “Madwoman of Chaillot,”’ now 
laying off, will resume Aug. 22. 

Even if the number of 
falls below 13 this summer, 

(Continued on page 119) 


shows 
the 


to capitalize 


London, July 26 
A three-month ban on the impor- 
tation of American talent, shows 
and stories has been put into effect, 


in line with Sir Stafford Cripps’ 
stoppage of dollar purchases. New 
edict, effective immediately, hits 
vaudeville, legit and screen artists 
as well as performers in other 
fields Ban, treasury stated, will 


not affect existing contracts but 
precludes new pacts and applies 
equally to the import of American 
shows and stories. 

New restriction 
ations on a 


hits the negoti 
number of plays and 
will make it difficult to cast shows 
already acquired with American 
talent 

Continuation of the ban.depends 
entirely upon Britain’s dollar we 
serves at the end of the three- 
month moratorium. If dollar re 
serves continue to deteriorate it’s 
expected that the stoppage will be 
extended. 

Fortunately for the vaudeville 
industry, ban comes at a time when 
al} the important variety shows 
have been negotiated and a num- 
ber of American artists have been 

(Continued on page 109) 





Nanette Fabray In 
Collapse at Dallas 


Dallas, July 26. 
Fabray, star of the 
State Fair Casino’s production of 
“Bloomer Girl,” was unable to 
complete the final performance of 
the musical last Sunday evening, 
due to a nervous collapse. 

As a child Miss Fabray was at- 
tacked Fy locusts and as a result 
suffers an intense fear of insects. 
Every piecaution, including a DDT 
spray on her costumes, was em- 
ployed by the Casino management, 
and Miss Fabray was able to play 
six performances. At the final per- 
formance of the week, however, an 
insect became jodged in her cos- 
tume during the first scene of the 


Nanette 


second act, as she began singing 
the “sunday in Cicero Falls” num- 


ber. Miss Fabray shrieked, turned 


her back on the audience and 
broke into hysterics. She was as 
sisted off the stage: A doctor 


called in to attend the actress said 
she would not be able to continue 
the performance. 
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Italians Peeved That Hollywood 
Competition Upped All Prod. Costs 


Rome, July 26. + 
American producers who only, 
six months ago were beginning to 
look on Italy as their second Holly- 
wood are apparently starting to 
think twice about the advisability 
of using their frozen lire for pro- 
duction purposes here. Of 16 films 
announced for lensing here last 
January, only one has been finished 
while four others are in various 
stages of production. Balance of 


them have apparently been for- 
gotten. 
Chief reason for the Yanks’ de- 


clining interest in Italo production, 
according to native observers, is 
the realization that Italy’s lack of 
facilities present obstacles unheard 
of in the U. S. Where American 
producers originally believed they 
could shoot a picture here on a 


compartively small budget and that | 


Italian technicians would work for 
hardly more than a pack of cigarets 
and a few lire, they have discovered 
the production is almost as costly 
as it is in the U. S. Some of them 
still consider Italy a good location, 
but they realize, too, that skill, pa- 
tience and plenty of American 
know-how must be mixed with the 
work to achieve results. 

Some Italian producers and the 
Americans who got here first after 
continue 


the war, meanwhile, 

plenty peeved at the number of 
Yanks who are now working in 
Italy. They claim the Americans 


brought on themselves the present 
high production costs by stimulat- 
ing competition with the native 
producers. Bigger companies sent 
their producers here to work and, 
since they naturally could afford to 
pay higher wages, the cost of labor 
rose sharply up and down the line. 

Only film completed here this 
vear by American producers since 
Jan. 1 is “Pirates of Capri,” turned 
out by Victor Pahlen. Robert 
Goelet plans to roll “Somewhere in 
Italy” this week. and Orson Welles 
is more than half finished with his 


“Othello,” which he is now shoot- 
ing in North Africa In addition, 


“God’s Earth,” the Roberto Rossel- 
lini-Ingrid Bergman opus for RKO, 
and William Dieterle’s “Vulcano” 
are in production. And that’s about 
all. 

Films. originally announced for 
production here, on which plans 
have never materialized, include an 
untitled Greta Garbo - starrer; 
“Password in Love,” with Robert 
Cummings; Metro’s ‘Quo Vadis,” 
now postponed till next spring; a 
Deanna Durbin film; another from 
the Goelet organization; “Tales af 
Hoffman”; two Mary Pickford pro- 
ductions, and three by indie pro- 
ducer William Szekely. 





CASS DALEY SCORES IN 
BRIT. BOW AT GLASGOW 


Glasgow. July i8. 

Cass Daley, American come- 
dienne, registered strongly on her 
British opening at Empire theatre 
here tonight (18). She appeared 
on same bill as two other US. 
acts, Dave Barry, who scored heav- 
ily in satirical impressions, and 
George Riley and Helene Heller. 
Miss Daley is accompanied on her 
British tour by husband, Frank 
Kinsella. 

Spate of U. S. acts will top Scot 
vaudeville this autumn. The Ben 
Yost Royal Guards return to Glas- 
gow Empire Aug. 1. The Deep 
River Boys are due Aug. 8, fol- 
lowed Aug. 15 by Pearl Bailey. 
and Aug. 22 by Allan Jones and 
Irene Hervey. 


| 





Atlanta, July 26. 

B. E. Gore, operator of the Han- 
gar theatre in Hapeville, small mu- 
nicipality that adjoins Atlanta, 
must serve a year in prison for ex- 
hibiting “Valley of the Nude.” 

Georgia court of appeals upheld 
a Fulton county court verdict that 


| 
Jailed on Nudity Pic | 


Gore violated state laws by show- 


ing pictures of nude humans. 





Lewis Wins Stromboli 
Over to Fish Diet; Can 


Run for Mayor Anytime 


Rome, July 19. 


When Harold Lewis first went to | 


the volcanic island of Stromboli as 
RKO representative for the Ro- 
berto Rossellini-Ingrid Bergman 
film, “Stromboli,” he found mo- 
rale bad among the townspeople 
and crew. The first beef was about 
food, as there is nothing available 
on the bleak island but fish and 
goat meat. Lewis brought over 
few loads of beefsteak, then or- 
dered fish himself, saying that 
never in his life had he found fish 
so good and fresh right from the 
sea. After a few days of beef- 
steaking, the crew finally agreed 
that if the Americano liked fish, 
maybe they could, too. 

The next problem was boredom 


i) 


on the faraway location. Lewis 
now sends over RKO films three 
times a week. As most of the 


townsfolk had never seen a film 
before, every “film night” presents, 
practically a “miracle.” When the 
actors move forward in the pix, 
they “duck” for fear of the images 
walking off the screen. 

Each time Lewis returns to the 


Rome office, half the population 
gives him a sendoff applauding for 
smore films. He could run for 


WB, BETTE DAVIS END 
TIE AFTER 18 YEARS 


Hollywood, July 26. 

Warners and Bette Davis are ne- 
goliating settlement of the star’s 
contract with the studio. Rumors 
are that the breaking point came 
when the actress went to Jack 
Warner with certain demands in 
connection with ‘‘Beyond the For- 
est” and Warner reportedly upheld 
his executives, 
mands. Miss Davis then asked for 
her release. 





nixing her de-| 


MCA reps, who handle the star, | 


and Warner are sitting in on ne- 


gotiations, although these are like- | 


ly to be protracted. Star signed 
new contract last Jan. 29, ending 
her exclusive clause with Warners 
and getting the right to make one 
for WB yearly and one outside, 
with a flat $150,000 per film for 
WB. 
Miss 
studio 


Davis has been with the 
18 years. 





Series of Show Biz Shorts 

Jackie Miles has been ticketed 
by Gotham Productions to star in 
the third of its series of shorts on 
“Careers for Teen-Agers.” Miles 
plays the title role in a film labelled 
‘So You Want to Be a Comedian!” 

First short of series, “So You 
Want to Be a Musician” stars Gene 
Williams and the second, “So You 
Want to Be a Singer,’ Fran 
Warren. 

















ment of printed words. . 





“In the 500 years since Gutenberg introduced printing to 
Europe, there has been no improvement in the arrange- 
.. Thus, some drastic modifica- 
tion of the printed page which takes into account man’s 
natural eye habits is badly needed.” 


—The Reader's Digest, July, 1949. 


With acknowledgements to 
Robert B. Andrews and Dr. Rudolf Flesch. 


SEE PAGES 60-61 
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372nd WEEK! 

3,792 Performances 

All-time run record 
legitimate theatre. 


KEN MURRAY’S 
“BLACKOUTS OF 1949” 
El Capitan Theatre, Hollywood, Cal. 
And now in world-wide release 
“BILL AND COO” 


Ken Murray’s 
Academy Award Film 


the 


in 


long 





Only State Dept 
Can Offset Italo 


Laws Vs. H wood 


Rome, July 26. 

Anti-American legislation which 
places a ceiling on film rentals as 
well as enacting other restrictions 
on U. S. films has been passed in 
full by the Italian senate. New 
law can now only be amended by 
the National Consultative Commis- 
sion. While any adjustment of the 
act is doubtful, trade observers be- 
lieve that official intervention can 





only be brought about through 
heavy and immediate pressure 


from the U. S. State Department. 
Previously Eugene Van Dee, who 
repped the Motion Picture Assn. of 
America in its fight against the 
legislation, tried to get American 
Embassy here to intercede for U. S. 
film interests. He was rebuffed 
with a jaundiced eye and informed 
that they could do nothing without 
instructions from Washington. The 
State Dept. long ago was asked to 


assist in the situation, but so far | 


seems to have considered Holly- 
wood as able to care of itself. 

Van Dee subbed for the MPAA’s 
continental manager Gerald Mayer 
who has been ill on the French 
Riviera for a month. 





‘Vampire Killer’ Trial 
Releases Bronsten Pic 


London, July 26. 

Withheld from distribution for 
the past four months lest it influ- 
ence public opinion during trial of 
a murderer. N. A. Bronsten’s ‘‘Ob- 
session” will soon be released after 
a trade-showing scheduled for 
Thursday (28). Completed last 
spring, the picture relates the ef- 
forts of a physician to dispose of 
the body of his wife’s suitor in an 
acid bath. 

Trial of Britain’s “vampire kill- 
er,” John Haigh, who also disposed 
of his victims in an acid bath, was 


'one of the country’s most sensa- 


tional court sessions in years. “Ob- 
session” was made at Rank’s Pine- 
wood studio under direction of Ed- 
ward Dymytryk. Latter recently 
finished a similar directional stint 
on Rod Geiger’s 
Day.” 





Sen. George Asks 


Admish Tax Slice 


Washington, July 26. 

Theatre people seeking a reduc- 
tion in the wartime 20% admissions 
tax found a ray of hope over the 
weekend in the statement of Wal- 
ter F. George, chairman of the 
Senate Finance Committee. George, 
one of the leading figures in tax 
legislation, declared for a return 
to prewar excise rates in order to 
stimulate business. 

He specifically named the admis- 
sions tax as one which should be 
cut. Unfortunately, however, 
George’s opposite number, Rep. 
Robert L. Doughton, chairman of 
the House Ways and Means Com- 
mittee, feels differently. In the 
event broad legislation for excise 
tax cuts comes from the Senate, he 
has threatened to pigeonhole it for 
the session. 


“Give Us This 


Vagabonding with Vandy 


'___By Cornelius Vanderbilt, Jr.—— 


Le Touquet, France. 
Leaving in the morning for 
| “Blighty,” and, for the first time in 
amy life, glad to leave the Conti- 
nent. Veritably they are fast kill- 
ing the Golden Goose here; and 


the French are doing their part, 


with a vengeance. Every Ameri- 
can we have bumped into so far 


feels the same. Only hotel in 
France we have been in this sum- 
mer (12 all told) that didn’t gyp us 
was, oddly enough, the Paris Ritz. 
True, it was expensive and not the 
excellent upstairs service it used to 
have, but it stood by its word from 
the beginning. This, of course, 
might be due to the fact we gave 
the caisse to understand, as soon 
as we checked in, that we were 
going to sign for everything and 
would pay for nothing unless it 
bore our signature. A few hours 
after arrival the Ritz knew we 
|meant business. They complied with 
it to the very letter of the law. I 
wish I could have said the same 
|}about some ‘of the others. 

| Had only one unpleasant expe- 
rience in Paris: occurred at tea- 
i'time at Ledoyen in the Jardins 
des Champs Elysees on a Sunday. 
My wife, stepdaughter (aged 7), 
English Nana and I stopped in for 
tea. We had spent the day at Ver- 
sailles picnicking and were wear- 
ing our country clothes. Alfaro, the 
maitre d’, advised us in no uncer- 
tain terms, ““Unless you are wear- 


ing a tie, unless madame has a 
jacket; the child a skirt (she was 


in slacks), you cannot eat here. This 
restaurant is reserved for ladies 
and gentlemen. We do not cater to 
the common people!” We turned 
on our heels and walked out, after 
advising Alfaro we considered our- 
selves just as good as the rest of 
his customers, to which he replied 
by giving his card and further stat- 
ing, “France does not need com- 
mon Americans any longer. Our 
clientele is composed of British 
peers and the nobility of France, 
Italy and Spain.” The doorman 
was very much upset at the insult- 
ing maitre d’. He told a different 
story: “All of the restaurants in 
Paris are suffering this summer 
from the lack of American prewar 
trade. The Americans are the only 
people with real hard money left 
in the world today.” 


Some Traditions Intact 


We found the caviar and blinis, 
sour cream and sashlick at Korni- 
loff’s just as good as ever, the 
pressed duck at Tour d’Argent 
hadn’t changed; melon and ham 
,and Pate Maison at the Vers Gal- 
| lant still delicious; and the lobster 
|thermidor at the Claridge on the 
Champs Elysees as unforgettable as 
it ustem wuz. Armenonville was a 
poem and so was the Pre-Cat for 
aperitifs and tea. 
and the Ritz Garden look about 
the same, the food not quite as 
tasty; Fouquet’s and the Drap d’Or 


unsurpassed. The champagne rack- | 


et at the latter isn’t too steep, but 
the perpetual tangos are. We did 
the Folies Bergeres, the Casino de 
Paris, the Bal and a lot of little 
joints. Every bill ran about twice 
as high as anything comparable in 
the USA, and everywhere Ameri- 
cans met they wagged their heads 
and swore it was the last time 
they’d see Paris—uptil the rates 
were lowered. 

We had a weekend at Vichy, 
which I was photographing to illus- 
trate some stuff on the life of Pe- 
tain, Laval and Darlan when they 
were there. 
hotel (Park and Majestic) where 





The Ritz Grill | 


While picturing the, 


Show Biz Aid For 
D.C. Boys Town 


Washington, July 26. 
The entertainment industry jg 


,expected to throw its weight be. 
hind a nationwide campaign to get 


under way soon to establish a 
model Boys Town near Washington 
to serve as a laboratory to combat 
juvenile delinquency. Under the 
tentative title of the J. Edgar 
Hoover Foundation, headquarters 
have been set up here by Pay] 
Richman, executive director of the 
organizing committee. 

The committee is out to raise 
$5,000,000, plus sustaining funds 
as a requisite to passage of a bill 
before Congress to appropriate 
$5,000,000 for the project. The 
measure, jointly sponsured by a bi- 
partisan group of senators and rep- 
resentatives, was introduced on 
May 10 in honor’ of Hoover’s 25th 
anniversary as director of the FBI. 
A different title will be selected 
later for the Foundation. Hoover 
having expressed preference that 
such a memorial not be named in 
honor of a living person. 

Preliminary plans indicate that 
support for the campaign, which 
begins in the fall, will come large- 
ly from theatres, motion picture 
producers, radio and television, the 
Variety clubs and other facets of 
entertainment. 


Original incorporators of the 
Foundation are Eugene Casey of 
Gaithersburg, Md., who has do- 


nated a 530-acre farm near Wash- 
ing to serve as the site of the proj- 
ect; Drew Pearson, who plans to 
assist in raising funds, and Arthur 
Newmyer, Jr. 

Among others who have agreed 
to serve on the board are Billy 
Rose, David Sarnoff, Henry Ford, 
II, and Frank Abrams, board 
chairman of Standard Oil. 

The Foundation plans to start 
with an initial intake of 150 to 200 
boys from the District of Colum- 
bia, Marvland and Virginia, with 
possible later expansion to house 
both boys and girls. Facilities are 
to be available to all without re- 
gard to race, creed or color. 

The proposed legislation pro- 
vides that the Federal grant be 
used for buildings and equipment, 
with the condition that the funds 
be withheld until an equal amount 
has been raised by public sub- 
scription. Non-government money 
would be used for maintenance and 
operation. 

Under the legislation, the Gov- 
ernment would take title to the 
land donated, the property to be 
leased to the Foundation on a dol- 
lar-a-year basis. It is also provided 
that the governing board comprise 
the Attorney General, as chairman; 
the Director of the FBI; the Direc- 
tor of the Bureau of Prisons; the 
Federal Security Administrator; 
the Director of the Children’s Bu- 
reau, and four representatives of 
the public to be selected by the 
Foundation. 











Petain lived those nearly four years 
he held sway, I was arrested for 
“photographing without a permit”! 
Convoying by the guard to M. 
L’Oisseau, chief of the Press Sec- 
tion of the Thermal Establishment, 
I presented my letter from Phillipe 
de Croisset, the chief of the French 
National Tourist Bureau in New 
York, which worked like a charm. 
The keys to the city were offered 
me; also the veiled threat that it 
would be in my best interest if I did 
not “abuse” this faith, and refrained 
from photographing that which 
many Frenchmen would like to for- 
get. 
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BLESSING IN DISGUISE 


‘Well, looks like we’re all in a new business,” 
“It’s all for the good,” 


tion executive. 
toppers. 


said one distribu- 
feels another of the Big 5 


The quick industry reaction is that divorcement must mean 


more competition, 


and more competition 


breeds more effort, 


initiative, showmanship—and improvement. 


If the picture business is in a state of lethargy, if it 


needs a 


dramatic hypo to get back to showmanship, ballyhoo and excite- 


ment, 
than a blessing in disguise. 


the Governmental decree on divorcement may be more 


Abel. 


Marked B.0. Upturn Post-July | 
Follows Sharp May-June Pix Dip “ 


lining 
through 
so heavily 


A little of the silver 
ginning to show 
clouds that hung 


the 
over 


film grosses throughout the coun- | 


try in May and June. Distribs and 
circuit operators checked _ by | 
Variety during the past week al- 


most unanimously reported an up- | 


turn that started to be felt about 
July 1. 
Coming out of their gloom suffi- 


ciently to thumb through records, 


theatremen and distribution execs | 


grosses during 
in a great 


that 
were 


agreed 
and June 


May | 
many | 


situations the lowest in five years. | 


They 
serious, since theatre operating 
costs and picture production budg- 
ets are tremendously above those 
of that period. 

Gloom which overtook much of 
the industry during the two-month 
slump is beginning to give way to 


new optimisin with reports on 
theatre admissions starting .to 
crawl upward. Biz is still down 
10% to 20° from last year, ac- 


cording to the consensus, but that’s 
a relief from drops of as high as 
40% during late May and early 
June. 

August is traditionally the 
month when the summer b.o. dip 
levels out and starts to climb. Turn 
is generally felt around Aug. 10. 
By that time the lure of summer 


hit levels of 1944—which is | 


is be-+ 


sports and the outdoors has started | 
to wear off, apparently, and audi- | 


ences are ready to go back to film 
houses with their usual frequency. 
Because of 


the unusually steep | 


summer decline this year, theatre- | 


men are hoping for a better than 
average snapback next month. 


Combination of Factors 
Industry observers are no more 
certain of what caused the upturn 
in grosses in July than what 
caused the sharp slide that began 
right after Easter. 
erally attributed to a combination 
of factors, including weak prod- 
uct, unduly hot weather, increased 

(Continued on page 24) 


Too Much Italian S.A. 
In That Statuary So 
Breen Nixes ‘Rapture’ 


Production Code Administration 
Seal has been refused by the Mo- 
tion Picture Assn. of America to 
“Rapture,” English-language pic- 
ture §lm made in Italy by a group 
of Americans last fall. PCA ob- 
Jects to nudity in statues seen on 
Some of the sets and locations on 
Which the pic was shot and to 
what it claims is a suggestive re- 
lationship between two of the 
feminine characters. 

Ed ward'C. Raftery, 
Driscoll, Raftery & Lawler, New 
York law firm representing the 
producers, is slated to confab this 
week with Joseph I. Breen, Code 
administrator, in Hollywood on 
the nix on the seal. It is hoped 
that an agreement can be reached 





of O’Brien, 


since, without the PCA imprima- 
teur, it will be impossible to 
arrange a major release for the 


pic or to get playdates in any but 
4 limited number of smaller the- 
atres, 
Rapture” has not yet been sub- 
mitted to the Legion of Decency 
for its rating. Film was made in 
Rome by John Shepridge, David 
Pelham and Robert Goelet, Jr. It 
Was financed to the tune of about 
$250,000 by Robert Goelet, Sr., 


leading New York real estate op- 
erator, 





‘Jolson’ Blitz Bookings? 


Columbia’s “Jolson Sings 
june may be booked into the 
Loew's New York circuit in 
day-and-date openings remin- 
iscent of chain’s policy with 
David O. Selznick’s “Duel in 
the Sun.’ Abe Montague, Col’s 
distribution veepee, is negoti- 
ating with Loew’s for the blitz 
booking in which a number of 
Loew’s nabe houses would play 
the film simultaneously with a 
Loew's State’ showing. All 
houses would up their scales to 
match the State's prices. 

Only obstacle 
the way of 


standing in 
a deal, it is under- 
stood, is a question of clear- 
ance. Fabian’s Fox. Brooklyn, 
ordinarily takes clearance over 
Loew’s nabe houses. Question 
is whether the Brooklyn de- 
luxer will waive clearance. 





Expect New Wave 


Of Upped Admish 
On 4-Walls Deals 


New wave of advanced-admission 
pix is expected to hit the film mar- 
ket during the coming fall-and- 
winter season. Group being pre- 
pared will test the current indus- 
try belief that big films can do big 
business regardless of a tilt in price 
while features missing the grade 


| pack little or no drawing power 


| without 


reference to theatre 


| scales. 


Dip was gen- | 


| slated 
| according to reports. 
| son”’ 


The big three figured to head the 
new upped-price drive are Colum- 


bia’s “Jolson Sings Again,”’ Par- 
amount’s “Samson and Delilah,” 
and Metro's ‘Battleground.’ Col’s 


The Jolson Story” is 
admissions, 
Par’s “Sam- 
will probably be grooved to 
exhibs on either four-wall basis or 
sold with the understanding that 
exhibs may voluntarily hoist prices 
on the Technicolor epic. 

William F. Rodgers, Metro's dis- 

(Continued on page 29 


U Counting on Strong 
4th Quarter to Wipe Out 
$1,000,000 in Red Ink | 


While Universal has been able 
to take a mighty snip out of the 
production cost of each individual 


followup on “ 
for advanced 


picture it is releasing this year, 
the budget trimming has failed to 


improve profits as expected dur- 
ing the first nine months of the 
fiscal period, which winds up next 
Saturday (30). Total production 
remain about the same as 
were a year ago, since U has 
release more pix to hold 
sales volume. 
result of the 
company is 


costs 
they 
had to 
up its 

As a 
zation, 


high amorti- 
expected to 
wind up the first three-quarters 
of its year with a total loss of 
slightly over $1,000,000. U’s execs 
are highly optimistic, however, 
that with the good batch of prod- 
uct coming up and with allowable 
tax deductions, the fourth quar- 
ter will be strong enough to wipe 
(Continued on page 29) 
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LEGALIOTICS W 














TALL TT FOR YES. 


Chances of reversal by the U. S 
Supreme Court of the complete di- 


vorcement which 20th- Fox. War- 
ner Bros. and Metro must car, 
out under this week’s sweeping 
N. Y. federal court decision are re- 
garded as dim by industry attor- 
neys. Nonetheless, an appeal ap- 


pears certain in view of the drastic 
nature of the ruling which requires 
the three companies to part com- 
pany with their 1,107 important 
theatres. 

The grim view of the possibilities 

an upset stems mainly from the 
pee de> scl almost harsh lan- 
guage, in the opinion handed down 
by Justice William O. Douglas two 
years ago when the high court 
first sounded off on monopoly in 
the film business. The court thea 
tagged the majors with most 
violations claimed by the Govern- 
ment and expressed dissatisfaction 


with what it considered a mild 
recipe hit upon by the New York 
court. 

Actual divorcement of all the 
majors’ theatres still lies many 


vears ahead. 
sibly be 
next year. 


An appeal cannot pos- 
heard until January of 
The nine judges will no 
(Continued on page 22) 








L. B. Mayer Continues 
As Head of MGM Studio 


Under New 5-Year Pact 


New five-year ticket on which 
Louis B. Mayer came to terms with 
Metro toppers in New York last 


week calls for a slash in his remu- 


neration. 


Holding up agreement on the pact, 


however, was not salary considera 
tions—which were agreed on by 
Mayer and prexy Nicholas M. 
Schenck in sessions at the latter's 
Florida home in March—but the 
blueprinting of Mayer's responsi- 
bilities as studio head. 

Changes in the contract regard- 
ing the vet filmmaker’s duties as 
studio chieftain result from a reor- 
ganization in the hierarchy on the 
lot following Dore Schary’s coming 
to the company as veepee in 
charge of production. Line differ- 
entiating the duties of Mayer and 
Schary has been rather fine, and 
both men are understood to have 
wanted it more clearly delineated. 

(Continued on page 30) 


National Boxoffiee Survey. 


Clark Gable’s Draw Ups 


With ‘Silver Lining,’ Upcoming Fave, Next 


Launching of a batch of new 
strong product is helping many ex- 
hibitors over the country currently 
despite continuance of hot weather 
in many key cities covered by 
VarRIETY. Biz was further helped 
in some localities by the break in 
sweltering weather, if only for a 
few days. 

Drawing power of Clark Gable is 
putting “Any Number Can Play” 
(M-G) over the top, and firmly 
tablishing it as winner this session. 
‘Silver Lining’ (WB), which is 
coming up fast this week, is strong 
second place film. This musical 
opus is faring well enough to hint 
future big showings once it gets 
around more. It is now in its fifth 
week at N. Y. Music Hall, and will 
go a sixth, making it the biggest 
picture of year for the Hall 

Third money goes to “Sorrowful 
Jones” (Par) despite the fact that 
it is playing only a few first weeks 
in current frame. Fourth position 
is being taken by “You're My 
Everything” (20th) while fifth goes 
to another 20th-Fox pic, “House of 
Strangers.” 

“Red Menace” (Rep) is finishing 
sixth although inclined to be 
spotty. Seventh slot is being cap- 
tured by “Girl Jones Beach” (WB) 
while “Edward, My Son” (M-G) is 
eighth. 

Runner-up pix are topped by 


es- 








| ‘ndies Can't Survive Any Longer On 


1 or 2 Pix, Hence Small's EL Dicker 








* Edward Small said in New York 
P , this week that his deal on Eagle 
New Kind of Trailer Lion is in “abeyance” until Robert 
Top exec of one of the ma- R. Young and Serge Semenenko 
jors was viewing old pictures come up with the coin to float a 
last week which the company production program of 40 pix in 
was considering for reissue two years and to insure satisfactory 
After two in a row that had | operation of the company. How- 
him squirming in his seat, he ever, he’s not sitting around wait- 
quipped as he left the projec- ing for them, he said, and has 
tion room turned to negotiating with other 
“These reissues are so bad distributing companies. 
they'll drive people back to Small also provided the answer 
new pictures.” to a question much-asked in the 
trade as to why he, a highly sue- 
cessful indie producer of many 
N 8 years standing, should want to 
of re ) take on the tough task of adminis- 
oVe9 


tering a studio production program 
at EL or any other company. Small 
rf told Vartety in reply to the query: 

an ers ig fen “Individual picture production 
by independent producers is no 
longer feasible* with high 

* | and the foreign market so limited. 

n 1es ali (0 It is necessary, for any producer 
to be successful, to make a whole 


he can strike 


costs so 


series of pictures so 


Cloudy situation which continues an average We can only live on 
to fog the future outlook of both averages because we know that in 
United Artists and Eagle Lion is a any group of pictures there are 
strong contributing factor in keep- going to be at least a few really 
ing the damper on indie produc- solid boxoffice hits to insure an 
tion, leading New York banker de- overall profit even if other films in 
clared this week. When and if the (Continued on page 29) 

UA and EL pictures stabilize, he 
asserted, a sharp upturn in indie 


filmmaking may be expected 


Hughes to Get Contract 


While difficulties of arranging 
financing appear to be the imme- ’ 
diate reason for the low status of And Salary as RKO S 
independent production, it was ex- P 
plained, that’s really just as much New Production Head 
an effect as a cause Vere the dis- 
tribution situation in better shape, Howard Ilughes will receive 
the financier declared, at least both a contract and a salary as 
some of the problems of finding production chief at RKO. Hughes, 
picturemaking coin would be controlling stockholder in RKO, of- 
solved ficially took the title of studio top- 
UA and EL have been the most Per a couple weeks ago after acting 
(Continued on page 27) more or less in that capacity be- 
SS ee hind the scenes ever since he ac- 
° quired controlling stock interest 
Balaban Flying Abroad  jver a year ago. 


Paramount's 
the 


Barney Balaban, RKO execs were completely un- 








prez, planes for Continent cy)mmunicative on details of Hughes’ 
over the weekend for a three-week contract aside from admitting that 
combined vacation and _ business there was one. What the fabulous- 
trip. Balaban will go directly to ly wealthy plane and oil well equip- 
the French Riviera where he will (Continued on page 22) 
meet his wife (Tillie) and two —__ PaO Me Pra 
youngest children, Judith and i cai ea i aes Sa 
Leonard. Family preceded him 
some weeks ago. 
His itinerary so far is uncertain. || RIE ] Y 
However, it is expected that he | 
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Non-Affiliated Circuits Becoming 
Monopolies, Squeezing Producers, 


Arnall Tells Congressional Probers : 


MacEwen to Solo 


Hollywood, July 26. 
Walter MacEwen, vicepresident 
of Jesse L. Lasky Productions 
since 1944, turned in his resigna- 
tion to go into indie production 








Washington, July 26. 
Non-affiliated theatre circuits 
are becoming monopolies which 
will put the squeeze on the film 
producers, Ellis Arnall, president 
of the Society of Independent Mo- 
tion Picture Producers, told a Con- 
gressional Committee last week. 
Arnall indicated to a House 
Judiciary sub-committee studying 
monopolistic power that the pro- 
ducers will probably be forced into 
anti-trust actions to break up these 
growing circuits. 

In a hearing room well studded 
with observers from the Motion 
Picture Assn. of America, Arnall 
also ripped into the Motion Picture 
Export Assn. and the Webb-Pome- 
rene Act which, he claimed, was 
being used by some American as- 
sociations to club 


and 
non-member reed a 
American competitors in the inter- | ew HH on 0 or ie ore 
5 | 


national field. | 

Other developments: 

1. Arnall disclosed that Eric 
Johnston, MPAA prexy, had told 
him the proposed Anglo-American 
film agreement of last spring is 
dead. Arnall explained, “to the 
credit of the Motion Picture Ex- 
port Assn.,. these proposals were 
never effectuated and have been 
abandoned.” This developed after 
Rep. Emanuel Celler (D., N. § 
chairman of the committee, intro- 
duced into the hearmy a copy of 
the trade proposals which were 
originally to have been further con- 
sidered at another Anglo-American 
Film Council meeting in August. 

2. Joyce O’Hara, executive as- 
sistant to Johnston, promptly 
countered with a statement to the 
effect that MPEA has been able 
to get American films into Iron 
Curtain countries which they could 
never have penetrated otherwise. 
“If Gov. Arnall would like to see 
the Webb-Pomerene Act killed and 
thereby handicap the showing of 
American pictures in Iron Curtain 
countries, that’s up to him,” said 
O’Hara in part. “That would help 
neither his country nor the Amexi- 
can motion picture industry.” 


3. Arnall also called for a stif- and then peeled off into three sep- | the fact that the film had most 


(Continued on page 27) 





Myers Raps Schine 
Decree as Big Bust; 


D. of J. ‘Softening Up’ 


Washington, July 26. 

The recent consent decree made 
by the yovernment with the 
Schine Theatres circuit may de- 
velop into the ‘greatest bust in 
the history of anti-trust litigation,” 
Abram F. Myers, chairman of the | 
board of the Allied States Exhib- | 
itors, charged last week. Myers) 
said in a report to Allied members 
that the Schine decree reflected 
“a possible softening of the De- 
pariment of Justice’s anti-trust pol- 
icies and, because of its impor- 
tance, a precedent in future set- 
tlements with anti-trust violators.” 


“The Department of Justice, hav- 
ing the whip hand,” said Myers, 
“nevertheless has settled for less 
than the Supreme Court plainly in- 
dicated it was entitled to. Also 
the Department has set a_ prece- 
dent which wiii haunt it for years 
to come. Anti-trust defendants, in 
reliance thereon, will fight their 
cases through the Supreme Court; 
and if they lose they will then 
apply to the department for softer 
terms than the court ordered.” 


Discussing the injunctive pro- 
ceedings against the Schine cir- 


cuit, Myers said they may help for 
a few years. He warned that the 
small competitors will get no bene- 
fit from the section giving them 
the rights to a proportion of the 


majors’ films unless the Justice 
Department actively polices that 
section. 


Myers, in his report, raised the 
question of whether the National 
Exhibitors Film Co. actually in- 
tends to make motion pictures or 
whether the whole thing is a bluff 
to get better terms from the major 
siudios. 

“If,” he argued, “ihe film com- 
panies should back down on those 
@emands and agree sub rosa to 
continue granting the circuits pref- 
erential treatment, then the circuit 
heads might drop their plan to 
produce pictures.” 


‘Bali Ha’i’ Pic Tag? 

While Richard Rodgers and 
Oscar Hammerstein 2d won't 
sell film rights to their “South 
Pacific,” the title of one of the 
show’s tunes may find itself a 
film label. “Bali Ha’i” has 
been registered with the Mo- 
tion Picture Assn. of America 
title bureau by Transatlantic, 
the Alfred Hitchcock-Sidney 
Bernstein indie unit which re- 
leases through Warner Bros. 

Transatlantic has indicated 
in its registration that it is 
planning an original feature 
with the “Bali Ha’i® title. 








Termed ‘Amazing 


In the latest challenge to Tech- 
nicolor’s supremacy in the tinting 


field, the vast duPont interests have | 


developed a new three-strip color 
process which it is now showing 
privately to invited reps of the in- 
dustry. The duPont entry in the 
color race was developed, it has 
been learned, after five years of 
under-wraps experimentation in 
the company’s film labs. 

The duPont reps are touting the 
new process because of their claim 
that the negative can be processed 
in almost any laboratory since the 
stock requires only a bath treat- 
ment for development. That 
process is identical with the one 
used to develop ordinary black- 
and-white film. Technicolor re- 
quires a special gelatine treatment. 

With the three-color process now 
perfected, duPont technicians are 
currently working on a project to 
make the new negative in a single 
strip. Aim of the experimentation 
is to evolve a film which could be 
fed to a camera as a Single strip 


arate layers for the purpose of 
| processing. 

| Industryites and technicians who 
have attended private screenings 
characterize the film as ‘‘amazing” 
‘for its sharpness of definition. 
' Quality of its color is also generally 
praised as being natural and bril- 
liant. 

The duPont film division is now 
doing its processing of the new tint 
method at Consolidated’s Bound 
brook lab. 


RENEWED ACTIVITY TO 
SELL PAR BLDG., N. Y. 


After a considerable lull in ac- 
tivity, Paramount is again pushing 
negotiations with a number of 





prospective purchasers for the sale | 
of the Paramount Bldg., landmark 


which fronts Times Sq. on 44th 


street. Company has several of- 
fers and a decision is expected 
within a few weeks. Price orig- 


inally asked by Par for the build- | 


ing which houses both the Para- 


mount theatre and its h.o. was 
$12,500,000, but it is understood 


that considerably lower offers are 
being studied. 


Offer being made by one undis- | 


closed syndicate would amount to 
$7,000,000 plus highly favorable 
leasing terms on the 
theatre and office space. Cash 
payment would run between $750,- 
000 and $1,000,000, with a first 
mortgage fixed at $5,000,000. 
Proposed terms include a_ sec- 
ond mortgage for the balance 
which would be secured by rent- 


als paid by Paramount on the the- | 
If the second mortgage Pay- | 


atre. 


ments were not met, Par could 


devote the theatre rentals to this | 
the theatre | 


purpose. Lease on 
would call for scaled percentage 
payments ranging from 15% to a 
ceiling of 25°. 

Company, however, is dickering 
with other prospective purchasers 
and it is not believed it would ac- 
cept a proffer as low as $7,000.- 
000. Money obtained from the 
sale of the property will go to the 
production-distribution unit if 
made after the Jan. 1 splitup. The- 
atre circuit, however, will be guar- 
anteed the right to lease the Par- 
amount theatre. 


Paramount | 


on his own. 

Pair made “Without Reserva- 
ions” and “The Miracle of the 
| Bells” for RKO, but their “Trilby” 
| project did not work out. 


| — 


‘Brave’ at Under 3006, 
| ‘Champion’ About 5256, | 
| Spell Big SP Profit 


| “Home of the Brave,” which 
lwas made by Stanley Kramer’s 
| Sereen Plays Corp. as a low-budg- 
leter looks certain to outgross-| 
|“Champion.” On basis of dates) 
| played so far, execs of United | 
| Artists, which is distributing both | 
| films, estimate domestic rentals in | 





ithe U. S. and Canada of slightly | 
better than $2,000,000 for “Brave” | 
about $1,800,000 for “Cham-| 

had about a $525,-| 


000 negative cost, while “Brave’s” | 
budget has been a highly-guarded | 
secret but is believed to have been 
$300.000 or under. However, about 
$250,000 has been spent on pub- 
licity - advertising for “Brave” 
and $175.000 on “Champion.” 

Surprising strong biz done by | 
“Brave,” a Negro problem pic, in 
dates in Dallas and Houston caused 
UA to up the estimates of gross 
made to Screen Plays’ bankers. 
Company had originally pretty 
+mueh discounted the 11% to 13% 
of national income that generally 
/comes from southern states, where 

it was expected the pic wouldn’t 
play at all or would fare badly. UA 
is now estimating considerable | 
gross from these areas. Next | 
southern opening is in Washington | 
Aug. 4, when pic will day-and-date | 
at the Trans-Lux and a Negro | 
house. It preems in New Orleans | 
Aug. 12 to 19 and about the same | 
time in Baltimore, by which time | 
UA expects to have a full gauge | 
on its potentialities beiow the) 
Mason-Dixon line. 

“Champion” proved slightly dis- 
appointing in view of its excellent 
critical reception. UA attributes 
the below-expectations grosses to 


_of its big-city preems during May 
'and June, when film biz in general 
| hit what was probably a five-year 
low. 





11 Major Phases Ruled Upon 


The New York statutory court 
Paramount and RKO is the law 
on an inevitable appeal to the U 


decision against all majors except 
of the film industry, unless upset 
. S. Supreme Court. While com- 


plete divorcement was the most startling ukase of the court, other 


important points were ruled upon. 
the ground covered by the decision: 


1. Complete divorgement of the 
the 454 operated by Warner Bros 


2. Creation of new circuits, consisting of affiliated the 
independent of the present parent companies. 


3. Foreed sale by the new circu 
to create a “local monopoly” or 
spiracy.” 


Following is a breakdown of 


537 National Theatres (20th-Fox)- 
. and the 116 Loew’s houses. 


atres, but 


its of all houses which eithe: help 
consist of “illegal fruits of con- 


4. Ban against expansion of the new theatres unless court first 


grants an okay after being convi 
a restraint of trade. 


5. No further move against joint interests (except fol 


ment of these houses along wit 


agreements of the three companies with the Government 


ciently cover the field. 


nced that acquisitions will not be 


divorece- 
h wholly-owned) since voluntar 


Suffi- 


6. All injunctive provisions covering selling apply equally to the 


Little Three. 
7. Roadshows permissible if no 


attempt is made to price-fix. 


8. Franchises made to indie exhibs are legal if done to further 


competition. 
9. Arbitration may voluntarily 


be entered by any of the defend- 


ants by so indicating with the American Arbitration Assn. 
10. Clearance provision amended to read: “A grant of clearance 


when not accompanied by a fixi 
or not unduly extended as to are 


ng of minimum admission prices 
a or durations, affords a fair pro- 


tection of the interests of the licensee in the run granted without 
unreasonably ‘interfering with the interest of the public.” 
11. Product must be sold theatre-by-theatre without discrimina- 


tion to affiliated theatres. circuit 


owners or others. “It may be ob- 


jected that this is competitive bidding which has been rejected by 


the Supreme Court, but it neithe 
censing picture-by-picture. A gro 


‘r involves calling for bids nor li- 
up of pictures may be licensed to 


one who wishes to take them without conditions being imposed that 
the exhibitor can obtain one only if he purchases the group.” 











Export Assn. Talks 


Suing on Special | 


British Pix Deals Which K.0.d‘B’ Pools 





oe 


Gainsborough Pictures has 
requested that the Motion Pic- 
ture Assn. of America revise 
the title the British production 
outfit registered a month ago. 

It wants “Marry Me” 
changed to “Marry Me!” 








TOA to Bypass 


Top Brass Casts 


Bigtime politicos, a standard at- 





Bonafield’s N.Y. Prod. 


RKO Pathe hops on the eastern | 
production bandwagon next month | 
when the company’s veepee-general 
manager Jay Bonafield rolls ‘The 
Tattooed Lady” in New York. Cast- 
ing is in progress. | 
| Edward Montagne will direct 
from an original script by Phil 
Reisman, Jr. Upcoming feature 
will be in addition to RKO Pathe’s 


regular program of short subjects. | 


N. Y. to L. A, 


Jerry Baker 

Dewey Barto 

Harry Blair 

Marge & Gower Champion 
Janet Cohn 
Valentine Davies 
Melvyn Douglas 
Edwin Dunham 
Martin Gang 

Betty Garde 

Oliver H. P. Garrett 
Ernest Pascal 

Belle Postal 
Georgie Price 
Edward C. Raftery 
Irene Rich 

Sven Rye 

Mark E. Schrack 
Jonas T. Silverstone 
Paul Stewart 

Milton Weintraub 
Max Youngstein 
Adolph Zukor 


N. Y. to Europe 


Jack Barry 
Pandro S. Berman 
Milton Biow 
Betsy Talbot Blackwell 
Joseph Cotten 
Morton Downey 
| Cynda Glenn 
Hedy Lamarr 
Angela Lansbury 
Tess Michael 
Maynard Morris 
Joseph H. Moskowitz 
John Nasht 
Joseph Verner Reed 
Peter Shaw 
Sam Siritzky 
Jules C. Stein 
i Vanya 








traction at most exhib conventions, 


the Theatre Owners of America as 
speakers at the group's forthcom- 
ing national convention in Los An- 
geles, Sept. 12-15. Featuring of 
them as in previous years has been 
chilled by the reception of smaller 
exhibs who have been extremely 
critical of the practice. Their cry 


is: “We don’t want people talking 
to us who know nothing of our 
business.” 


In a clean sweep, TOA is also 
eliminating the customary invita- 
tions to company presidents which 
it regularly made in the past. 
While major toppers will be wel- | 
come as guests, exhibs are allergic 
to the possibility of talks. Objec- | 
tion raised stems from an exhib 
feeling that prexies overwork the | 
crying towel in an invariable plea 
for better rentals on pix. 

Under chairmanship of Charles 
P. Skouras, National Theatres | 
head, the confab will be confined 
to theatremen and _ Hollywood’s 
creative forces. Main __ feature 
planned is a film producers’ din- 
ner where exhibs will exchange | 
ideas and discuss problems with | 
the filmmaking end of the busi- | 
ness. TOAers claim they are ready | 
to listen to the studios’ 
at that time. | 


problems | 
Customary open forum and)! 
presidents’ dinner which winds up 
the convention are also planned as 


part of the proceedings. 





Europe to N. Y. 


will probably not be invited by. 


+ Motion Picture Export Assn. may 


|bring suit against Eagle Lion, 
David O. Selznick, Samuel Goldwyn 
and other film outfits in an attempt 
to break up the special deals with 
British producers which has kept 
all coin out of the British “B” pool. 
That drastic remedy, it has been 
learned, was under discussion at 
last week’s meeting of the subcom- 
mittee of presidents and foreign 
managers created by the MPEA to 
look into the snafu which has left 
the pool empty after a year of the 
Anglo-American film pact. 

| Furore has been caused by the 
fact that the pool was created as 
part of the Anglo-American deal 
to add dollars to the $17,000,000 an- 
nually permitted ‘out of Britain. It 
was intended as the receptacle for 
all monies earned in the U. S. by 
British pix. 

Basis of a lawsuit against EL, 
Selznick and Goldwyn, if it should 
be brought, would be the fact that 
they are signatories to the terms 
of the Anglo-American agreement 
although not members of the 
MPEA. Any Yank company doing 
film business in England must sub- 
scribe to the conditions by signing 
to follow its terms. Hence, a vio- 
lation, if proved, would subject 
these outsiders to legal recourse in 
the form of an order requiring 
them to account for earnings of 
British films. 

Possibility of a suit, however, fs 
clouded over doubts raised whether 

(Continued on page 30) 


L. A. to N. Y. 


Ronnie Alcorn 
Jack Atlas 
Compton Bennett 
Lyle Bettger 
Benedict Bogeaus 
Oleg Cassini 
James Elliott 
Vera Fergusen 
Y. Frank Freeman 
Hugh French 
Sydney Gross 
Sonja Henia 
Burl Ives 

Perry Lieber 
Arthur S. Lyons 
Tom Milana 
Dolores Moran 
Wayne Morris 
George Nichols 
Pat O'Brian 
Tom Parker 
Harold Peary 
Irene M. Selznick 
Michael Todd 
Arthur Treacher 








Erich Arnold 

Charles Boyer 

Harry Brandt 
Frederick Franklin 
Ike Levy 

Harpo Marx 

Mike Nidorf 

Fritz Reiner 

Louis de Rochemont 
William H. Weintraub 
L. Arnold Weissberger 


Adolph Zukor Jr. 














WELDSHMERZ 
Henry Morgan 
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4 
: (6 Here they are, Mr. Exhibitor 
ut —the star hits of Paramount’s 
: | Gold Rush Year. And my old : 
. golf partner, Hope, is tee-ing ‘em 
. off with a big one in July... 
ome * eg | 
a ‘It’s the Hope hilarity-hit that’s funnier than “The Paleface” 
0 i 
rm » Damon Runyons 
iwyn v 
ih ‘@ m Ful JO 
cept d 
= | SOF OWE ae UM | 
oa with 
ce WILLIAM DEMAREST - BRUCE CABOT » THOMAS GOMEZ : 
the and Introducing 
: MARY JANE SAUNDERS 
) an Foreword narrated by Walter Winchell . Produced by Robert L. Welch ~ Directed by Sidney Lanfield 1 
> tor Screenplay by Melville Shavelson, Edmund Hartmann and Jack Rose + Adapted from a Story by : 
. by Damon Runyon and a Screenplay by William R. Lipman, Sem Hellman and Gladys Lehman | 
id 4 
vie A great role for Ladd in a great love 
ning story to match the tension of the times... | 
- ALAN LADD - BETTY FIELD =| 
rat ae MACDONALD CAREY - RUTH HUSSEY =| 
Keep Going. BARRY SULLIVAN - HOWARD DA SILVA 
: - in F. SCOTT FITZGERALD'S 
ng ‘The GREAT 
c , 
PEAK | 
: Gatsby 
Is Still Ahead In es Pe 
SHELLEY WINTERS — | 
PARAMOUNT S Produced by — 
| Richard Maibaum 
H Directed by Elliott Nugent - 
|. GOLD RUS Sergiy by ri ume and 
OF "49: nv Seat Fuad an 
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Top O' The Teams—Bing and Barry —together again to top : : ; Men of greed fighting for a woman of glamor 
“Going My Way" and ‘Welcome Stranger"’ grosses... : in the Dark Continent’s diamond empire... 


BING CRosBy of Sand’ 


ANNBLYTH 
BARRY FITZGERA HAL WALLIS 


HUME CRONYN BURT LANCASTER 


“Top O'th yy 2 PAUL HENREID 


| ) CLAUDE RAINS 
y Morning 
















Pe eeeeses 


eee 
© 






PETER LORRE 


with Sam Jaffe 








and Introducing 
Produced by Robert L. Welch 
Directed by David Miller — ¥ CORINNE CALVET 
Written by Edmund Beloin and f ae 2. Directed by William Dieterle 
Richard BreensLyrics by Johnny : ae : 
Burke « Music by James Van Heusen : Story and Screenplay by Walter Doniger l 
: Additional Dialogue by John Paxton 
4 | 
The CBS Show, Hooper-rated Among Top 5 On Air Three brilliant stars in a triangle built by a woman’s flight | 
JOHN DIANA DON from marriage-without-love . . 6 gen | 











ian LU ND LYNN - DeFO RE of | > <i 
QP WILSON - MARTIN - LEWIS NMG. wy , 
( if \ saad ere eae s — SfUnrendey | 
| My Friend Irma —egpeinss 








































Directed by George Marshall + Screenplay by Cy Howard and Parke Levy + Based upon the CBS program WANDA e* 
co, ‘MY FRIEND IRMA" created by Cy Howard H E N D R X ¥ 
CLAUDE MACDONALD 


RAINS - CAREY 


with Andrea King 
£ MITCHELL LEISEN Production ray 


Produced by Richard Maibaum 
Directed by Mitchell Leisen 


Screenplay by Richard Maibaum 
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66.Yep, Bing— Paramount's 
pitchin’ top entertainment— 

every day and every holiday 
from now to New Year!99 
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©@ Paramount’s 38 years old— 





almost as old as Crosby—and they’ve never 














f : : ad a line-up of big pictures 
and great stars like this. ..9%® 
! 
ht 
99 | 





OLIVIA MONTGOMERY RALPH 


deHavilland Clift Richardson 


in 


WILLIAM WYLER'S 


The Heiress 


. From the director 
with 


MIRIAM HOPKINS Ee 
MONA FREEMAN - VANESSA BROWN - SELENA ROYLE 


11° Produced and Directed by WILLIAM WYLER -~ Screenplay by Ruth and Augustus Goetz 
Based upon their stage-play + Suggested by Henry James’ novel “Washington Square” 
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Ladd as showmen like him—a fighting Ladd, a remantic 
Lodd—in a newspaper yarn that’s as fast as a teletype... 


ALAN LADD 
DONNA REED. 





JUNE HAVOC - REN HERVEY * ARTHUR KENNEDY 


Produced by Robert Fellows 


Directed by Lewis Allen 
Screenplay by Warren Duff 
Based on a Story by Tiffany Thayer 









ei he, % 


Bob sweeps Bing’s “Connecticut Yankee’’ sweetheart right 
off 2 feet—in a gale of gags, laughter and songs... 


Rhonda 
HOPE ard FLEMING 


‘the GREAT LOVER’ 


’ ROLAND YOUNG - ROLAND ae Naud LYON + GARY GRAY 


Edmund Beloin 
Directed by 


Alexander Hall 


Written by Edmund Beloin 
Melville Shavelson and 
Jack Rose 














)} : : 


eRe © Wve iced Paramount promotion socks 

po across a// these hits in the exciting FREE 

short subject, ‘EYES ON HOLLYWOOD’ 
Date it today to sell your theatre 


and all these tremendous shows! @® 


eed aie 


Wednesday, July 27, 1949 








Betty's back in the kind of bang-up 
role that’s Red, Hot and Boxoffice 


Vi a 


HuTION MA" URE 






A JOHN FARROW Production 4 


with 


WILLIAM DEMAREST * 
JUNE HAVOC 


Produced by Robert Fellows 


Directed by John Farrow 
Screenplay by Hagar Wilde and John 
Farrow ¢ Story by Charles Lederer 





Anda Season-Long Parade of | 


PARAMOUNT CHAMPIONS. 


Brought back by popular demand 





You can play the first two right away: 
FRED SYLVIA HENRY 


MacMURRAY « SIDNEY « FONDA 
“The TRAIL of the LONESOME PINE” 


Color by Technicolor 


od GERONIMO!’ 


with PRESTON ELLEN ANDY 


FOSTER : DREW - DEVINE 


And we’re breaking the big news now that re-issued for December 
holiday dates will be that “White Christmas” Champion 





> 





BING CROSBY + FRED ASTAIRE in 


“HOLIDAY INN” x 
BARBARA STANWYCK * HENRY FONDA in 


“LADY EVE" 
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TRADE LIKES PIA 
EOTIVAL TEA 





While a great many industryites 
have registered their support for | 
se] Sullivan’s film festival plan | 


in the litthe more than a week since 
presented, principal 
obstacle to its consummation ap- 
pears to be clearances. Scheme en- 


first 


if \ 
it was 


tails theatres giving up jormal 
spacing between runs so that a 
maximum number of houses can 


20 of the industry’s top pic- 


p: a\ , 

tures during the month of October. 
Many top circuit operators—in- 

cluding Barneys Balaban, Para- 


mount president have expressed 
their support for the Sullivan plan 
although they’d have most to lose 
in foregoing normal clearances so 
lesser houses in the area might also 
have top product day-and-date. On 
the other hand, other circuit chiefs 
and some of the distribs are du- 
bious about the idea because of the 
clearance situation. 

Clearances have for so long bern 
an issue in the hundreds of anti- 


trust cases wicnin tne industry, that, 


many toppers understandably get 
the jitters and call their lawyers 


when the word is even mentioned 
Thus they are reticent about un- 
dertaking any move which would 
call for a wholesale realignment of 
runs 

There’s fear, too, that once a 
subsequent-run exhib got a taste 
of an improved run it might give 
him the urge to have it perman- 
ently that way. As a result, some 
of the more cautious of the distribs 
are very wary of the possible legal 
complications that might result. 

4 secondary point which has 
been brought up. but is considered 
relatively unimportant, is Sulli- 
van's suggestion that the normal 
number of prints (between 200 and 
250) be doubled so that more 
houses could play more new pix 
faster during the month. There is 
a heavy cost factor involved in in- 

(Continued on page 29) 


‘Boundaries,’ ‘Wanted’ 
Cause Film Classics To 
Revise Budget Ideas 


On its experience with “Lost 
Boundaries” and “Not Wanted,” 
company’s two all-time high gross- 
ers, Film Classics is abandoning 
in toto its production program for 
films below $400,000 in negative 
cost. With only one more pic in 
that bracket to go, FC is currently 
dickering with a number of indie 
producers to turn out pix in the 
$400,000-$800.000 class. Companys 
is aiming for six-eight features 
yearly in the latter category. 

Ditching of FC’s usual string of 
cheap actioners and the swing to 
quality product was clinched in 
the past few weeks when the com- 
pany’s two big entries began piling 
up the fattest rentals in FC history. 
On the basis of grosses to date. 
FC expects to do a minimum ol 
$2.500.000 from “Boundaries” and 
$1,250,000. a surprising figure, on 
“Not Wanted,” the Ida Lupino- 
Collier Young production on un- 
married motherhood. 

\s for “Boundaries,” treating on 


the theme of anti-Negroism, im- 
portant sectors of the south are 
Opening up for it as well as for 
Stanley Kramer's “Home of the 


Brave,” based on a parallel theme 
Interstate circuit, covering Texas 
is booking “Boundaries” following 
“Home,” and the E. V. Richards 
circuit in Louisiana and = other 
southern states is also taking on 
the pic. 

FC is going slowly with “Bound- 
aries’ to build word-of-mouth. 
Company is only booking the pic 
In key cities and summer resort 
towns. Now in its fourth week at 
the Astor (N_Y.), film broke records 
at the Boston theatre, Boston, and 
the Esquire, Cleveland, in its only 
other key bookings. Some 33 day- 
and-date bookings in Maine, New 
Hampshire, Vermont and Mass- 
achusetts are coming up. 

; “Not Wanted” has been 
ov RKO, Warner and 
Theatres circuits for A 
throughout the country. 


bought 
Nationa! 
houses 


DAN O'SHEA MAY JOIN 
SELZNICK IN EUROPE 


David 
d studios and 


Daniel T. O'Shea. 
QO. Selznick’s Vangua! 


prez of 





top Selznick exec, is expected in 
| New York from the Coast this 
i week and mav continue on to Eu- 
| rope in a short time European 
junket 1s for a combo vacation and 
ijtalks with Selznick. who is now In 
| London regarding production on 
i} the Continent 

DOS has been scouting filmmak- 
| ing possibilities in both France and 
‘Italy and has several plans. on 
which he wants to confab with 
O'Shea One of them is to make 
“The Frenchman and the Bobby- 
soxer” with Shirley Temple and 
Louis Jourdan in France as a fol- 


lowup to RKO’s successful “Bache- 
lor and the Bobbvsoxer 

O'Shea, if he definitely deter 
mines to go abroad, will be accom- 
panied by his wife and son, 


Coast Unlikely To 
Feel Lab Walkout 


July 26 
Film labs in Hollywood will con- 

tinue to operate tor. at least 60 days 

after July 31 should the N. Y. Mo- 


Hollywood 


tion Picture Laboratory Techni- 
cians Local 702 go through with 
its threat to strike on that date 


Unless the strike spreads to Cali- 
fornia, at least four Coast film- 
printing plants will keep on work- 
ing indefinitely. 

Metro, Paramount, Warners and 
Columbia do their printing out 
here and will not be affected by the 


eastern strike. Republic. 20th-Fox, 
RKO, Universal-International and 
Eagle Lion do most of their print- 


ing in the east. but these compa- 
nies have anticipated labor troubles 


and have piled up a backlog heavy 
enough to cover 60 days of inac- 
tivity. 
Local 702 Strike 
With negotiations still dead- 


locked, a strike of some 1.800 mem- 
bers of lvcal 702. Motion Picture 
Laboratory Technicians against 18 
emplovers will likely come off next 
Sunday (31) as scheduled. Meeting 


of the workers and management 
was slated to be held in New York 
late yesterday (Tues.) under aus- 


(Continued on page 27) 


‘Gl Joe’ Reissue Via EL; 
Sears of UA Nixes Cowan 
Proposal for Vet Tieups 


Experiment of tving in veterans’ 
organizations with ticket-selling is 
back of a tentative deal made by 
Lester Cowan with Eagle Lion last 
week for reissue of his “The Story 
of G.I. Joe” by that company. Film 
was originally released during the 
war by United Artists. 

Cowan's plan is to make a direct 
deal with various vet groups to 
handle sale of tickets. They would 
share with the producer in the 
profits in each run. Present scheme 
is to give the idea a trial in per- 
haps four or five cities and if it 
works to do it nationwide. If it 

(Continued on page 30) 


WB in Cal. Protest On 
: . Tr 
Same Name for Circus 
Sacramento. July 26 
~ Warner Bros. fited a protest with 
the California corporation commis- 
sioner against the use of “Warner 
Brothers Circus” as the title of a 
tent show. 
Complaint is aimed at Albert 
Leroy Warner, circusman, who has 
applied for incorporation papers. 


Lynn Farnol’s New Posts 
ivnn Farnol, Sam Goldwyn’'s 
publicity-advertising chiet 
cently been endowed with 
trusieeships One is an appoint- 
ment to the board of the New York 
Botanical Gardens and other 
to the Riggs Foundation in Pitts- 
field, Mass 

Latter is a mental clinic and a 
leading vesearch and training cen- 
jtee in psychiatry. 


has re- 
two 


the 
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-P.R. PROBLEMS: COIN CLEA 


Deutsch-UA In 
Dicker to Free 
Innocence Pic 


Deal is 


now being negotiated bv 
which United Artists. fo a consid 
eration will release Armand 
Deutsch from his contract to pro- 


duce 


UA 


This 


1 . 
retease 


Side of Innocence” for 


Deutsch, now a pro 


ducer for Metro, wiil turn the prop 
erty over to that studio, presum 
ably to be made under his aegis 
He has about $400,000 invested in 
it via the purchase price and et 
forts to work out a si ript and pro- 


duce it for UA 


Deutsch’s commitment to make 
the 1946 best-selling Taylor Cald 
well novel for | 
contention 


\ has long been in 
While it has appeared 
that he would not produce 
it for that company’s release 
he has been associated tor several 
years now with Dore Scharvy at 
RKO and Metro, UA was unwilling 
to cancel out the commitment. UA 
prexy Grad Sears, faced with a 
product shortage and financial dift- 
ficulties, has consistently 
ed a quid pro quo of 
straight monetary 


certain 


since 


demand 
either a 
payment Dy 
(Continued on 


Justice Dept. Okays New 
Exhibs Film Co. Charter 


o 
The Dept. of Justice has given its 
approval to the proposed charter of 
the National Exhibitors Film Co 
The Government's greenlight to 
the exhib venture which will put 
+Dproximately $10,000,000 in added 


page 29) 


financing at the disposal of indie 
production, is expeeted to speed 
formation of the new outfit. D of J 


approval, in effect, states that the 
charter “looks good on paper.” 
Action by the Government. will 
not negate all possibility of future 
anti-trust action. Its consent, how- 
ever, gives the venture a prima 
facie bill of health. Charter had 
(Continued on page 29) 
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COMBINED MEET SET 
FOR AUG. 30-31 IN CHI 


All-industry meeting to 
combined public 
I been set tor Aug 
Drake Hotel 
the conclave 


map a 
itlons program | 
30-31 at the | 
Date and lo- | 


nas 
Chicago 
was announced 

Ned Depinet 
RKO prez who heads the Motion 
Picture Assn of Ame! is { 
bitors re 


nunits 


ale of 


vesterday ues by 


and exhi ations 
committee | 
All national orgs but one, Na 
tional Allied, have the 
Chi dates. Allied’s acceptance de 
pends on a poll by mail of its 
membership which the 
conducting rhe 
America, Independent 
Owners Asso Metro 
Motion Picture Thea 
Assn Pacific Coast 
Conterence of Independent Thea 
tre Owners and the Motion Picture 
Industry Council have accepted 
MIPAA committee is meeting 
with trade editors and pub 
tomorrow ‘Thurs.) tor pre 
looking to 
possible trade press representation 
at the Chi 


Ist Otr. Rentals 
Higher Than 48 


Washington, July 26 


agreed to 


group 1s 
currently tre 
Owners of 
Theatre 
politan 


tre Owners 


pl eSS 
lishers 
liminary discussions 


meet 


Rentals by the film companies 
during the first quarter of 1949 
dipped below the comparable pe 
riod of 1948 but were well above 
the last three months of last year, 
on the basis of returns from eight 
companies, as reported by the Se 


curities & Exchange Commission 
The eight companies—-Columbia 


Loew's, Monogram, RKO, Repub 
lic, 20th-Fox, Universal and War 
ners—had aggregate rentals. of 
$190,982 000 in the first quarter ot 
this year. For the same three 
months last year the figure was 
$196.115.000, for the eight firms 
During the last quarter of 1948 
their sales were down to $178, 
232.000. 

Missing from the list are Para- 


(Continued on page 24) 


ANOTHER KIND OF “WAR? 


In the current 


industry battle to win audiences back to the 


boxoffices, two major organizations are gaining momentum for 
a full-force attack on the problem. On management’s end, the 
Motion Picture Assn. of America is mustering forces for a public 
relations program of which Ned Depinet is chairman. On the 
exhibition side, there has been a heartening rallying to the pro- 


posals of the Theatre Owners of America’s Gael Sullivan. 


Allied 


States, the ITOA, the Pacific Coast indies, et al., have responded 
with an enthusiasm beyond expectancy. 


There are sundry kinks on both fronts. The MPAA can’t just 
say “let’s have a public relations program” and expect to make 


it tick with postage-stamp expenditures. 
budget at least. During the war, 


War Activities Committee of 


thought nothing of digging down. 


war. 
almost as acute. 


It'll need a $500,000 
the pix biz, focused around the 
the motion picture industry, 
Why? Because it was our 


Right now the picture business faces an economic battle 


As for the TOA-Sullivan program, there are sundry demands 


for quicker clearances, 
etc., which may 
feasible. 


multiple prints for quicker saturation, 
not be practically, legally and 
But no situation is inflexible. 
tions may have to be stretched, 


economically 
Regulations and restric- 
eased and perhaps even aban- 


doned. There is deep recognition that a distributor must protect 
his producers’ product and get as much as the market will yield. 


But if the slogan that 


“there’s nothing wrong with the boxoffice 
that 20 good pictures in a row can’t cure” 


is true, then the 10 


distribs must find some way to contribute those two-per-each pix. 


The public has gotten out of the filmgoing habit, and the big 
job is to get ’em back. Any concerted move to revitalize its in- 


terest in films is all to the good 
girl equation 
and radio. Of these, ‘going 
tion in the same idiom as b. 


Second only to the boy-meets- 


-the two most popular mass amusements are pix 
» the movies” is an American tradi- 
eball, hotdogs and the Ford. 


The palate has become jaded but there are many indications 
that showmanship is whetting it anew. For one thing, the drive- 
ins are stimulating a new kind of show business and showman- 
ship which must interpret itself in time, with the indoor cinemas 


Tom Clark, the U. S. Attorney-General, wrote Sullivan to the 


effect that he feels confident 


tinue to tick. Sound collaboratio 


achieve this. There will 
ing and frequent vieldings as 
t but an intelligent 


Lt self, 


that 
billion-dollar industry from store 
n and 
nave to 


approa 


the pioneers who built a 
nickelodeons will help it con- 
unification are certain to 
be cOMmpromises, point-stretch- 
ich territorial problem asserts 


‘h to each of these relatively 


minor problems as they crop up must pay off successfully in this 


all-industry, all-out war to revitalize the b.o. 


Abel 


RANCES 


MPAA PLAN NEEDS 


a 


i a 
Where and how to raise $500,000 
\ } S ¢ i will be need 
ed Oo nance a continuing public 
relations program for films, will be 
ia principal item on the agenda of 
he all-industry community and ex 


eld Aug s0-3 1 It is expected 


1 

hibitor relations conterence to be 
! 

that the mato 


companies” will 


agree to advance a major portion 
of the public relations fund, with 
exhib groups and = other partici 
pants being asked to chip in with 
the rest 

Meanwhile, in addition to work- 
ing out a time and place for the 
meeting which will be agreeable 
to all participating groups, Ned EF 
Depinet’s Motion Picture Assn. of 
America committee which is 
spearheading the affaii is en 


deavoring to set up a minimum 
agenda which can be presented to 
the organizations. It is desirous 
of holding discussion 
down to those in which the groups 
have a community of in- 
which there is rela- 


topics of 


positive 


terest and on 


tive certainly of getting agreement 
Naturally, the committee wants to 
avoid anv argument or bickering 


at an initial session of a group de- 
signed to promote industry amity 
and good will 


MPAA-TOA-SIMPP 


In this regard, it is generally 


thought that the committee will 
have to get together for discussion 
with Gael Sullivan, prez of the 


Theatre Owners of 
personal presented last 
week, for an industrywide film fes- 
tival in October. Since this is de- 
signed solely as a public relations 
device, and the MPAA-sponsored 
August session will be held to dis 
publick relations, it appears 
essential to many industryites that 
the Sullivan” plan 
merged with the 
things stand now. both the Depinet 
committee and Sullivan are going 
ahead independently with their 
schemes 

While the MPAA group is 
ing ahead very cautiously in order 
to get a maximum of amity into 
the planned sessions, there have al- 
ready been some evidences of fric- 

(Continued on 29) 


America, of his 
proposal 


CUSS 


somehow be 
conterence. As 


mov- 


page 


Mankiewicz Popped Off 
Something With Those 
Popcorn Cracks in ‘Life’ 


While the bitter excoriation of 
exhibs by producer Joe Mankiewicz 
in Life’s recent roundtable was 
rapidly on the way to becoming a 
cause celebre in the trade, the 
mag's current issue appeared with 
a sort of followup that’ burned 


some industryites who felt it de- 
risive of Hollywood. Yarn = was 
labeled “Popcorn Bonanza” and 
stated “The great single attrac- 
tion in any U. S. motion picture 
theatre last week was not Clark 


Gable, Jane Russell or even Danny 
Kaye. It was popcorn.” 

While Life did not connect up 
its picture story with the remarks 
by Mankiewicz, yarn seemed to fit 
in with the producer's cracks that 
exhibs’ “chief concern should be 
taking gum off of carpets and 
checking adolescent lovemaking in 
the balcony.” Mag pictured Indi- 
ana~ circuit operator Mare Jay 
Wolf testing three different brands 
of popcorn for flavor. “Poor qual- 
itv popcorn,” Life explained, “hurts 


business more than poor quality 
movies.” 
Although annoyance was. ex- 


pressed in some trade quarters that 
the Life emphasis on theatres’ pop- 


corn subsidiary cheapened the in- 
dustry, there was no squawk on 
the facts Mag pointed out that 
this strange new national hunger 
had come to mean the difference 
between profit and loss” for many 
exhibs. The 1.200-seat Esquire in 
Fresno, Cal if said, grosses from 
$400 to $1.000 a week on popcorn, 
of which 80° is profit. House sells 
an average of lle. worth of pop- 
corn and candy to every ticket 
buyer. 
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GERRY ATKINS, Warner Circuit, Albany, N. Y. + ISABEL AUSTIN, Roxy Theatre, New York City, N. Y. “e RUSS 
BROWN, Hamrick-Evergreen Theatres, Portland, Ore. * MISS BRUNNER, Fox Wisconsin Amusement Corp., Milwaukee, 
Wisc. « OLLIE BROOKS, Butterfield Circuit, Detroit, Mich. * HARRY BROWNING, New England Theatres, Inc., 
Boston, Mass. © LOU BROWN, Loew's Poli Circuit, New Haven, Conn. * EMIL BERNSTECKER, Paramount Theatre, 
Knoxville, Tenn. «© JOHN CARROLL, Faye’s Majestic Theatre, Providence, R. 1. * TOM CLEARY, Consolidated 
Theatres Ltd., Montreal, Que. * DOROTHY DAY, Central States Theatres, Des Moines, lowa * ERNEST EMERLING, 
Loew's Theatres, New York City, N. Y. * AL FLORSHEIMER, JR., Walter Reade Theatres, New York City, N. Y. 
RUSS FRASER, Tri-States Theatres, Des Moines, lowa « HARRY FREEMAN, Fox Theatre, Philadelphia, Pa. 
CHARLES FREEMAN, Criterion Theatre, Oklahoma City, Okla. * VIC GAUNTLETT, Hamrick- Evergreen Theatres, 
Seattic, Wash. « HELEN GARRITY, Jnier-Mountain Theas., Inc., Salt Lake City, Utah * HARRY’ GOLDBERG, 
Warner Bros. Circuit, New York City, N. Y. * ALICE GORHAM, United Detroit Theatres, Detroit, Mich. EDGAR GOTH, 
Fabian Theatres, New York City, N. Y. * BERNIE HYNES, Denver Theatre, Denver, Colo. * KEN HOEL, Harris 
Amusement Co.,*Pittsburgh, Pa. » BOB JOHNSTON, Missouri Theatre, St. Louis, Mo. © HERMAN KERSKEN, Fox 
West Coast Theatres, Oakland, Calif. »* NORMAN E. KASSEL, Essaness Theatres, Chicago, Ill. « SENN LAWLER, 
Fox Midwest Theatres, Kansas City, Mo. * PAUL LEVI, American Theatres Corp., Boston, Mass. * HARRY MANDEL, 
RKO Theatres, New York City, N. Y. * NICK MATSOUKAS, Skouras Theatres Corp., New York City, N. Y. 
SEYMOUR MORRIS, Schine Circuit, Gloversville, N. Y. © MORRIS MECHANIC, New Theatre, Baltimore, Md. 
JIMMY NAIRN, Famous Players Canadian Corp., Toronto, Canada * SEYMOUR PEISER, Fox Mest Coast Theatres, Los 
Angeles, Calif. * HOWARD PETTINGILL, Florida State Theatres, Jacksonville, Fla. * FAY REEDER, Fox West Coast 
Theatres, San Francisco, Calif. * TOM READ, Fox Theatre, Atlanta, Ga. © HAROLD RINZLER, Randforce Amusement 

Corp., Brooklyn, N. Y. © EMMET ROGERS, Tiwoli Theatre, Chattanooga, Tenn. ° ROGER E. RICE, Griffith Theatres, 
Oklahoma City, Okla. « FRANK STARZ, Interstate Circuit, Inc., Dallas, Texas * BETTE SMITH, Fox Thcatre, Detroit, 

Mich. © SONNY SHEPHERD, Wometco Theatres, Miami, Fla. °° HARRY SPIEGEL, Comerford Theatres, 
Scranton, Pa. * CHARLES TAYLOR, Great Lakes Theatre, Buffalo, N.Y. * E. E. WHITTAKER, Georgia Theatres, 

Inc., Atlanta, Ga, * DAN WILKINSON, Neighborhood Theatres, Inc, Richmond, Va. 


There'll be plenty of buzzin’ over the 
BIG DOINGS under way for your indus- 
try, your theatre and your future with 


COME TO THE STABLE: 1 WAS A MALI 
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FILM REVIEWS 


VARIETY 


Wednesday, July 27, 1949 





She Wore a Yellow 


Ribbon 


{COLOR) 
RKO release of Argosy Pictures (John 
Ford-Merian C. Cooper) production, di- 
rected by Ford. Stars John Wayne, Jo- | 
anne Dru, John Agar, Ben Johnson, 
arry Carey, Jr.; features Victor Mc- 
aglen, Mildred Natwick, George O Brien, 
Arthur Shields. Screenplay, Frank Nu- 
ent, Laurence Stallings from story by 
James Warner 


Bellah; camera, Winton 


och, Charles Boyle; editor, Jack Mur- 
ay; camera effects, Jack Cosgrove. 
‘radeshown, N. Y., July 21, ‘49. Run- 
ning time, 103 MINS. 


Captain Brittles John Wayne 


Olivia Joanne Dru 
At. Cohill John Agat 
yree Ben Johnson 
Lt. Pennell Harry Carey, Jr 
Sgt. Quincannon Victor McLaglen 
Mrs. Allshard Mildred Natwick 
Major Allshard George O’Brien 
Ir. O’Laughlin Arthur Shields 
oucey Rynders.... Harry Woods 
Pony-That-Walks..... Chief Big Tree 
ed Shirt ; Noble Johnson 
ole Cliff Cliff Lyons 
Quayne Tom ‘Tyler 
Hochbauer Michael Dugan 
Wagner Mickey Simpson 
Bugler Frank McGrath 
Eee eee Don Summer 
Col. Krumrein Fred Libbey 
Sgt. Major Jack Pennick 
Courier errs silly Jones 
c. @ ree Bill Goettinger 
RP er eee Fred Graham 
ge r Prerrorr Fred Kennedy 
vt. Smith.. Rucy Bowman 

Se. AS: OS ea rarer a Post Parks 
Precarthy Rav Hyke 
nterpreter Lee Bradley 





RKO has a real moneymaker in 
“She Wore a Yellow Ribbon.” 
Dedicated to the U. S. Cavalry, it 
is a western meller done in the 
best John Ford manner. Entire pro- 
duction bears the Ford touch, offi- 
ciating both as director co-producer 
with Merian C. Cooper... With John 


Wayne, Harry Carey, Jr., Victor 
McLaglen, George O'Brien for 
marquee lustre, it all adds up to 


socko boxoffice. 
Comparison with “Fort Apache,” 


another winner for the company, 
will be certain especially since 
both have the cavalry boys pitted 


against the Indians. The same pro- 
ducing team and many of the same 
stars again figure in this. Further- 
more, this one again from a 
James Warner Bellah story. But 
here the comparison ends except- 
ing that this should measure up to 
“Apache” in biz. 

Drama of the undermanned U. S. 
Cavalry post far out in the Indian 
country is centered on a veteran 
captain about to retire. It develops 
into a saga of the Cavalry, its hard- 
bitten men, loyal wives and usual 
intrigues. Ford has not overlooked 
the love interest in depicting the 
loyalty of this branch of the Army 
Nor has he neglected the humorous 
side or current ven for action. 

Unfolded before a_ sweeping 
onecelraee: of magnificent outdoor 

echnicolor, the tale moves along 
easily as it shows how the troop 
surmounts the Indian peril. There's 
hardly a breather from the time the 
audience is tipped that Wayne is 
soon retiring as Cavalry captain 
(he’s sent out on his last mission) un- 
til he finalizes his last dramatic mo- 
ment. Integrated into the moving 
episodes is the constant squabbling 
between two younger commissioned 
officers over a newly arrived girl 
at the fort, the loyalty of a major’s 
wife for a badly wounded trooper 
the brusque devotion of Captain 
Wayne’s non-com, Victor McLag- 
len; the long trek across the desert 
fn a flash rainstorm and the fare- 
well appearance of the captain be- 
fore his troop. 

Several scenes have been de- 
veloped into real tear-jerkers while 
the barroom drinking scene of Mc- 
Laglen is the roughest, yet most 
hilarious seen on the screen in 
months. The river crossing is one 
of several vivid outdoor scenes that 
combine action with remarkable 


is 


color. Much of the outdoor color | 


photography is awe-inspiring. 

Picture really has five climaxes, 
and any one of the last two or 
three could have been eliminated 
without hurting. The fadeout on 
the captain visiting his wife’s grave 
is definitely unnecessary. Spot 
where Captain Wayne is halted by 
a trooper and informed he’s been 
made chief of scouts with rank of 
lieut.-colonel appears the logical 
end of the picture, and an ending 
that would snap up the film to its 
best conclusion. 

It may be somewhat of a shock 
to see Wayne as a gray-thatched 
Cavalry captain but he wears well 
in this somewhat older characteri- 
gation. He makes the Cavalry offi- 


cer an understanding, two-fisted 
guy without overdoing it. While 
obviously Wayne’s picture, Mce- 


Laglen gives the production tre- 
mendous lift as the whisky-nipping 
non-com. Joanne Dru comes 
through as the comely visitor from 
the east. 


John Agar. who also was in 
“Apache,” is the hardboiled young- 
{sh first lieutenant with a ven- 
geance, while Carey, Jr., is the 
second looey, also a grad of the 
Point. Carey really makes some- 
thing of his role although it is sort 
of a priggish characterization at 
the outset. Ben Johnson, as the ad- 
vance scout for the troop, is excel- 
lent as the efficient but Yank-hat- 
ing non-com. 


Outstanding femme _ role _ is! 


| costuming. 


played by Mildred Natwick as the 
wife of Major George O’Brien. Not 


'a looker, she epitomizes the Army 


officer’s wife of the west in that 
era. O’Brien suffices as the major 
while Arthur Shields does well as 
the troop’s medico. Trooper Cliff 
is played with fidelity by Cliff 
Lyons, who with Major Philip 





Kieffer was a technical advisor on | 


the production. 


Besides Ford’s direction, laurels | 


belong to Charles Boyle and Win- 
ton Hoch for their lensing and to 
Jack Cosgrove for his special ef- 
fects. Screenplay by Frank Nugent 
and Laurence Stallings carries out 
the spirit of the Bellah story. 
Wear. 





It’s a Great Feeling 
(SONGS-COLOR) 


Hollywood, July 26 

Warner Bros release of Alex Gott- 
lieb production Stars Dennis Morgan, 
Doris Day, Jack Carson; features Bill 
Goodwin, Irving Bacon. Directed by Da- 
vid Butler. Screenplay, Jack Rose, Mel 
Shavelson, from story by I. A. L. Dia- 
mond; camera (Technicolor), Wilfrid M. 
Cline; songs, Jule Styne, Sammy Cahn; 
editor, Irene Morra Tradeshown, July 
25, °49. Running time, 84 MINS. 
Himself Dennis Morgan 
Judy Adams Doris Day 
Himself Jack Carson 
Arthur Trent Bill Goodwin 
Information Clerk Irving Bacon 
Grace Claire Carleton 
Publicity Man Harlan Warde 
Trent’s Secretary Jacqueline DeWitt 


Mazzone-Abbott Dancers 


“It’s a Great Feeling” is a broad 
takeoff on Hollywood and picture- 
making It has a gay, light air, 
color and a lineup of surprise 
guest stars that greatly enhance 
word-of-mouth values. Returns 
should please in all situations. 

Nominal stars of the 
with songs are Dennis Morgan, 
Doris Day and Jack Carson. Their 
names are enough to aid ticket 
sales but have the additional bol- 
ster of nine guests, all used legiti- 
mately enough in special sequences 
to build talking points of the film. 

Guests are brought in during 
the course of Carson’s efforts to 
direct himself and Morgan in a 
picture being produced by Bill 
Goodwin on the Warner lot. Much 
of the film is localed within the 
studio, giving the public a hoked 
up idea of how flickers are born 
Carson’s assignment as director is 
a desperation move on the part of 
Goodwin, since such regular film 
directors as Michael Curtiz, King 
Vidor, David Butler and Raoul 
Walsh ‘all seen in the film) have 
nixed working with the comic 

Gary Cooper ‘“yep’s” his way 
into the footage in an early scene 
with Morgan. Ronald Reagan is 
a barbershop neighbor of Carson’s 
for another laugh scene. Edward 
G. Robinson gives a swell takeoff 
on his stock hard-boiled gangster 
character in a sequence played for 
loud chuckles. Joan Crawford 
does a pip of a bit in a swank 
gown shop with the three prin- 
cipals, rating plenty of howls. 
Danny Kaye spots a comedy scene 
at a railway station and Errol 
Flynn is slipped naturally into the 
closing sequence to get the gal, 
Jane Wyman has a fainting scene 
and Eleanor Parker and Patricia 
Neal are walkons in a studio party 
setup. 

The guests are brought into the 
story naturally and this lack of 
forced use is an aid in spinning the 
pace along and spetting unexpect- 
ed comedy. Miss Day is a studio 
cafe waitress trying to crack pic- 
tures and is discovered by Mor- 
gan and Carson for the film they 
are making. Plot is light but suf- 
ficient and David Butler’s direc- 
tion moves it for a fast 84 minutes, 
mixing the laughs and songs in 
the proper order, and showing off 
the cast. 

Miss Day and Morgan sing 
“Blame My Absent-Minded Heart.” 
Femme solos “At the Cafe Rendez- 
vous” with a French accent, works 
with Carson on “That Was a Big 
Fat Lie” and all three do “There's 
Nothing Rougher Than _ Love.” 
Morgan’s solo is “Give Me a Song 
With a Beautiful Melody” and he 
works with Carson on, “Fiddle-dee- 


dee.’ Tunes are all by Sammy 
Cahn and Jule Styne, and_ all 
good. 


Backing the stars is a good cast 
of featured players. Goodwin's 
harassed producer has the bite of 
good satire. Irving Bacon pulls a 


solid scene as a know-it-all rail- 
way information § clerk. Claire 
Carleton, Harlan Warde and Jac- 


queline DeWitt round out the cast. 

There’s much that is “local” 
humor in the Jack Ross-Mel Shav- 
elson script, from a story by I. A. 


L. Diamond, but it is not too lo- 
calized to be over the heads of 
the majority of hinterland audi- 


ences. Dialog has punch and it all 
plays well. 

Alex Gottlieb’s production is ex- 
pertly set up to show off the com- 
edy and the players. Only the 
dream dance sequence seems un- 
necessary. Beautiful photographic 
iob in color has been contributed 
by Wilfrid M. Cline to display 
the variety of settings and good 
Editing is tight. 

Brog. 


comedy | 


Miniature Reviews 


“She Wore a Yellow Rib- 


bon” (Color) (RKO. Sock 
outdoor opus of the U. S. 
Cavalry. 

“It’s a Great Feeling” 
(Songs—Color) (WB). Gay 


comedy with songs poking fun 
at Hollywood and film-making. 

“Once More, My Darling” 
(U). Wacky comedy with film 
studio-Las Vegas background. 
Pleasant b.o. outlook. 


“Savage Splendor” (Color) 
(RKO). Novel travelog ad- 
venture film slated for excel- 
lent payoff. Exploitable. 

“Mr. Soft Touch” (Col). 
Moderately entertaining 
Glenn Ford- Evelyn Keyes 
starrer about a_ reformed 
gambler. 

“The Daring Caballero” 
(UA). Low-budget adventure 
pic in the “Cisco Kid” series. 

“The Devil's Henchmen” 
(Columbia). Action picture 


based on fur smuggling, 
for supporting brackets. 
“The Wyoming Bandit” 
(Rep). So-so oater suitable for 
action market and dualers. 
“Mississippi Rhythm” 
(Songs) (Mono). Dull pro- 
grammer for lowercase book- 


okay 


ings. Jimmie Davis and songs. 

“Don’t Ever Leave Me” 
(GFD). Weak British - made 
meller. 





Onee More. My Darling 


Hollywood, July 2% 
release of 


“vo. 


Universal Joan Harrison 


(Neptune) production. Stars Robert Mont- 
gomery, Ann Blyth; features Jane Cowl, 
Lillian Randolph, Steven Geray, John 
Ridgely, Roland Winters Directed by 
Robert Montgomery. Screenplay, Robert 
Carson, based on his story. ““Come Be My 
Love added dialog, Oscar Saul: camera 


Frank Planer; music, 
editor, Ralph Dawson 


Elizabeth Firestone; 
Previewed July 21, 


‘49. Running time, $2 MENS. 

Collier Laing Robert Montgomery 
Marita Connell Ann Blyth 
Mrs. Laing Jane Cowl 
Mamie Lillian Randolph 
Kalzac Steven Geray 
Burke John Ridgely 
Col. Head Roland Winters 
Dr. Grasser.. Maurice Cass 


Jed Connell 


‘ Taylor Holmes 
Herman Schmelz 


Charles MeGraw 


Judge Fraser Don Beddoe 
Mrs. Fraser Louise Lorimer 
Mr. Frobisher Wilton Graff 
Mrs. Frobisher Sally Corner 
Mary Frobisher D>. J. Thompson 
Mr. Grant George Carleton 
Mrs. Grant Edna M. Holland 
Truck Driver Ray Teal 
Peter Vellon 3ert Hicks 

There’s a Jot of slightly wacky 


fun in “Once More, My Darling” to 
shape it for a pleasant playoff in 
most situations. Picture is another 
with a Hollywood studio  back- 
ground, but the locale is only in- 
cidental to getting the plot rolling 
and pointing up the sophisticated 
chuckles that brighten the footage. 
Film is first for Robert Mont- 
gomery’s Neptune Productions in- 
die, and is a nice starter for the out- 
fit. As director and star, Mont- 
gomery functions capably in both 
positions, except for a tendency to 
hold some early, talky sequences a 
bit too long. Otherwise, he gives 
the picture deft direction and first- 
class comedy playing, keeping the 
amusement quota strong. 


| 
| 
| 


| 


| features 


Robert Carson based the script. 


on his SatEvePost yarn, ‘“‘Come Be 
My Love.” It’s a fable that plays 
a lot faster and funnier than a plot 
outline would indicate and is bol- 
stered with zingy dialog and situa- 
tions that contribute to the fun 
punch. Montgomery is seen as an 
attorney-actor who is called up 
from his inactive Army reserve sta- 
tus for a special assignment. His 
undercover job is to woo a young 
heiress and track down the man 
who has given her several pieces of 
“liberated” Nazi jewelry. 

His reluctance to do the job be- 
comes stronger when the heiress 
turns out to be Ann Blyth, an un- 
inhibited, intensely romantic young 
lady who makes a fast pitch for 
Montgomery. Latter finds himself 
forced to elope with the impetuous 
gal after a 24-hour acquaintance 
and there’s a merry chase to Las 
Vegas by her angry father, his wor- 
ried mother and sundry characters 
who are intent on seeing that the 
hero does right by “our Nell.” 

Montgomery's performance is his 
glib best and Miss Blyth is a joy 


in her’ co-starring assignment. 
Actress plays the entire film in 
only four changes of costume: 


shorts and tee-shirt, pajamas, and 
two regulation outfits. The pajama 
bit is hilariously set up. Miss 
Blyth shows a bent for comedy and 
tickles the risibilities with her furi- 
ous wooing of the man who was 
supposed to make the romantic 
pitch. It’s a neat switch that reg- 
isters. 

Jane Cowl is Montgomery’s at- 
torney-mother and wallops the role 
in keeping with the general fun in- 
tent. Lillian Randolph contributes 
her share of laughs as family maid. 
Steven Geray, a director: John 
Ridgely, FBI man: Roland Win- 
ters, the colonel; Taylor Holmes, 
Miss Blyth’s father: Charles Me- 
Graw, the chauffeur, and others 


supply perfect backing for the prin- 
cipals. 

Joan Harrison has dressed the 
film smartly, production-wise, to 


fulfill the comedy aims and there} 
Frank | 


are good assists from_ 
Planer’s lensing, the art direction, 
set decorations and other physical 
values. Score by Elizabeth Fire- 
stone, her first film cleffing job, is 
apt to the picture’s mood. Brog. 
Savage Splendor 
(COLOR) 
Hollywood, July 22 
RKO release of Armand Denis-Lewis 

Cotlow production (Denis-Cotlow Afri 
can Expedition). Supervised by Jay 
Bonafield Written by Richard Hanser 
camera (Technicolor), Joseph Braun 
score, Paul Sawtell; editor William 
Thompson. Tradeshown July 21, 49. 
Running time, 60 MINS 


RKO has an unusual travelog ad- 
venture film in “Savage Splendor” 
that looks slated for excellent box- 
office if exploited. Filmed during 
the course of the Armand Denis- 
Lewis Cotlow African Expedition, 
footage represents 10 months of 
time and a 22,000-mile trek across 
all parts of the dark continent. 

The splendors, the mysteries and 
the dangers of Africa’s jungles and 
plains have been vividly impressed 
on celluloid in a panoramic treat- 
ment that dishes out a load of 
thrills for any chimerically  in- 
clined audience. The Technicolor 
hues used in the presentation 
sharpen interest and add to its 
b.o. possibilities 

Stars of the piece are the deni- 
zens of Africa, human, animal and 
reptile; and there is a showmanly 
treatment in the way they are 
screen-described that is engrossing 
“Splendor” has all the elements of 
entertainment, from suspenseful 


melodrama to comedy. Among its 
many high spots, the lassoing of 
vicious rhinoceroses’ and _ fleet 
giraffe from the back of a speed 


ing truck are perhaps the top thrill 
moments. 

Jungle code of the survival of 
the fittest comes in for its mo- 
ments, too, but gruesome details of 


lions devouring their prey while 
vultures wait for the remains are 
kept to a minimum. For sheer 


color, and comedy, sequences de- 


picting the coronation of a 300- 
pound native king are the _ best. 
The gaudy costumes. dashing 


horsemen, the savage rhythms of 
the jungle, the preening monarch 


who uses a slave’s back for his 
throne, are among the highlights 
Another top scene is the under- 


water footage of hippopotamuses at 
play in a crystal clear jungle pool 
Picture races along for 60 min- 
utes. a credit to the concise editing 
by William Thompson. The sharp 
lensing is by Joseph Braun. Jay 
Bonafield supervised the produe- 
tion and Richard Hanser 
good narration’ writing. 

Sawtell’s score fits the action. 
Brog. 


Mr. Soft Touch 


Columbia release of Milton Holmes pro- 
duction. Stars Glenn Ford, Evelyn Keyes; 
John Ireland, Beulah Bondi 
Percy Kilbride, Clara Blandick, Ted de 
Corsia, Stanley Clements. Roman Bohnen, 
Harry Shannon. Directed by Henry Levin 
and Gordon Douglas. Screenplay, Orin 
Jannings, from story by Holmes; camera, 
Joseph Walker, Charles Lawton. Jr.; edi- 


Paul 


tor, Richard Fantl; music. M. W. Stoloff. 
Previewed N. Y., July 25, 49. Running 
| time, 92 MINS, . 

Se Glenn Ford 
Jenny Jones .. Evelyn Keyes 
el. . John treland 
a ae OO ee er Beulah Bondi 
Rickle ee . Percy Kilbride 
Susan Balmuss......... . Clara Blandick 
MN cc eakevas Ted de Corsia 
Yonzi Stanley Clements 


Barney Teener 
Sergeant Garret 
Muggles or 
Fanner 

Victor Christopher 
Clara Christopher 
Officer Miller 
Judge Fuller 


Roman Bohnen 
Harry Shannon 
Gordon Jones 

. Jack Gordon 

‘ Ray Mayer 
.. Aneela Clarke 
Mikel Conrad 
Charles Trowbridge 


ME 33 Seah ew eS ecas Lora Lee Michel 
Al - “a . William Rhinehert 
Percentage i Leon Tyler 
OR are ae William Edmunds 





Columbia’s “Mr. Soft Touch” is a 
lengthy chronicle of a hunted gam- 
bler who seeks sanctuary in a set- 
tlement house. Setting some action 


sequences against a social welfare | 


backsround may have seemed a 
good idea on paper. but somehow 
it fails to jell for effective results. 
Names of Glenn Ford and Evelyn 
Keves will help on the marquee, 
but this entry’s possibilities seem 
limited to the supporting bracket. 

Despite its frequent lapses toward 
a too leisurely pace, the plot. packs 
an ironic twist in that onetime 
Zaming house proprietor Glenn 
Ford stages a successful robbery of 


his old stamping grounds after fail- | 


ing in the initial attempt. 


Replete 
with O. Henry touches, 


the film 


traces Ford’s steps in attempting to | 


escape from gangland pursuers 
with money which he 
rightfully his. 

Social worker Evelyn Keyes. con- 
fusing Ford with a wife beater, 
takes him into the settlement with 
the hope of reforming him. That's 
the beginning of a new moral era 
for the hunted gambler who not 
only falls for the prim Miss Keyes 
but also takes up the crusade of 


helping the underprivileged. Story 


is timed around Christmastide. 


Cast in a difficult role, Ford does | well supplied with minks. sab 


what he can to make it a believa- 


did the | 


considers | 





ble one. Miss Keyes’ social worker 
hews closely to the public’s con- 
ception of a gal who chooses the 
welfare field as her life’s work. 
Long list of supporting players is 
headed by John Ireland, good as a 
snooping columnist; Beulah Bondi 
guiding light behind the settlement 
house, and Percy Kilbride, a dormi- 
tory bore. 

Picture is unique in that two di- 
rectors, Henry Levin and Gordon 
Douglas, share credit for that de- 
partment. Their contribution is de- 
cidedly uneven. Work of camera- 
men Joseph Walker and Charles 
Lawton is good, especially in the 
chase sequences. Milton Holmes’ 
production values are adequate 
Screenplayed by Orin Jannines 
from Holmes’ story, the final re- 
sult of the script might have been 
speeded through tighter editing 

Gilb. 


The Daring Cahallere 
United Artists release of 


Krasne (Duncan Renaldo) 
Stars Duncan Renaldo, 


Philip N, 
Production 
Leo Carrillo: fea- 


tures Kippee Valez, Charles Halton, Pe 
dro de Cordoba. Directed by Wallace 
Fox Screenplay, Betty Burbridge, from 
original by Frances Kavanaugh based or 
“Cisco Kid’ character creaied by © 
Henry; camera, Lester White; editor, 
Marty Cohn; music, Albert 9 Glasser, 
Tradeshown N. Y., July 26, °49. Running 
time, 60 YINS., 
Cisco Duncan Renalkce 
Pancho Leo Carrille 
Kippee Valez Kippee Valez 
Hodges Charles Hatton 
Padre Pedro de Cordoba 
Brady Stephan Chase 
Pes AO 3 hs be leeecnn David Leonaid 
Marshall Scoit Edmund Cobb 
Judge Perkins Frank Jaquet 
Bobby del Rio Mickey Little 
A modest programmer, ‘The 


Daring Caballero” is a standard en- 
try in Philip Krasne’s “Cisco Kid” 
series. Yarn is a leisurely tale, 
but nevertheless has a fair quota 
of action and suspense. In general 
it will serve adequately for pad- 
ding out double bills and also rates 
as suitable fodder for the Juvenile 
market. 

This time “Cisco Kid” 
Renaldo and his sidekick, Pancho 
(Leo Carrillo), take on a trio of 
hombres who’ve framed a frontier 


Duncan 


town’s upstanding citizen on a 
charge of murder 2nd embezzle- 
ment. Touched by the plight of 


the victim, the pair rescue the ac- 
cused from jail and subsequently 
clear him by exposing the true per- 
petrators of the crimes. 

Renaldo, who also is the film's 
associate producer, is fortright and 
dashing as a modern day Robin 
Hood, Carrillo is an amusing foil 
Renaldo’s man Friday while 
Kippee Valez creditably handles 
the lone femme role. Pedro de 
Cordoba. Stephen Chase and 
Charites Halton stand out among 
the supporting players. 

Wallace Fox’s direction is good 
Lester White’s camerawork is com- 


as 


petent and mood music supplied 

by Albert Glasser is fair. Other 

i/technical credits are in keeping 
Gilb. 


with the modest budget. 


- 





The Devil’s Henehmen 
Hollywood, July 23. 


Columbia release of Rudolph C. Flo 
thow production. Stars Warner Bax- 
ter; features Mary Beth Hughes, Mike 


Mazurki, Peggy Converse, Regis Toomey, 
Harry Shannon, James Flavin. Directed 
by Seymour Friedman. Screenplay, Eric 


Taylor; camera, Henry Freulich; editor. 
Richard Fantl; music, Mischa Bakaleini- 
koff. Reviewed July 23, ’49. Running 
time, 68 MINS, 

ee eee Warner Baxter 
RR Sere Mary Beth Hughes 
ER a hikvsiounween Mike Mazurki 
ere ee eee Peggy Converse 
OT ae rie Regis Toomey 
ae eee ee Harry Shannon 
Sergeant Briggs...... James Flavin 
Organ Grinder Julian Rivero 
Detective Whalen...... Ken Christy 
Anderson iis William Forrest 
Emer POOd.. wc sscceses Alan Bridge 
ae es Sias ees Paul Marion 
| Latest in the Crime Doctor se- 


ries deals with the smuggling of 
furs into Los Angeles harbor. 
The action, and there is plenty of 
it, is centered on seashore and 
shipping and gives out with enough 
suspense and capable acting {¢ 
rate a good secondary spot on the 
double bill in first run houses. 

Warner Baxter disguises him- 
self as a broken-down sailor and 
goes into the marine junk busl- 
‘ness on the California waterfront, 
meanwhile keeping a weather eye 
open for smugglers. In this ¢a- 
pacity he bumps into Regis 
Toomey, a gangster who doesn't 
look like one, and Mike Mazurkl, 
an assistant gangster, who does. 
| Baxter picks up the trail when 
he discovers a corpse which once 
belonged to a member of the smug- 
gling gang, so he joins the outfit 
to learn some more. He is frisked 
and questioned by a couple © 
dicks and stalls them off so clever- 
ly that he is accepted as a bona 
fide member of the mob. 

The big idea is to trap the big 
shot, who turns out to be a re 
tired sea captain, played by Harry 
Shannon. Latter is supposed to 
be a half-wit and hangs aroun 
Peggy Converse’s waterfront joint 
making believe he is a doddering 
old derelict when he is really the 
brains of the smuggling business 


|and is keeping Mary Beth Hughes 


(Continued on page 22) 
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ob Wilby (& Kincey) Likes Par So 


Much They Hate to Split Up as Pards 


Living up to his reputation for+¢ 


plain-and-salty speaking, Robert 
(Bob) Wilby, Paramount partner 
in the Wilby-Kincey circuit, makes 
no bones over the fact that he in- 
tends to ride along as a co-venturer 
with Par until the right offer 
comes along for a dissolution of 
their theatre ties. ‘‘We like Para- 
mount so much, we want to be one 
of the last ones to leave them,” 
Wilby quipped to VARIETY when 
quizzed on possible negotiations. 


Wilby said he thought that he 
and H. F. Kincey “would stick 
around for the full three years.” 


sig circuit op was referring to the 
three-year ceiling on all Para- 
mount theatre partnerships pro- 
vided in that major’s consent de- 
cree 
Exhib, 
blankets 
Alabama 
that his 


whose 153-theatre circuit 
Georgia, the Carolinas, 
and Tennessee, concedes 
partnership pact with 
Paramount provides a formula for 
one pard buying out the other in 
the event of dissolution. Appar- 
ently, he thinks the formula should 
not apply after the long stretch of 
partnering. His succinct way of 
putting it is: ‘‘We’ve lived to- 
gether so long as one family, we 
don’t intend going to a police court 
for a divorce.” 

Wilby. who has approximately 
$1,500,000 invested in a dozen 
drive-ins, had a comment or two on 
the recent speech by William F. 
Rodgers, Metro’s sales chief, who 
voiced a belief that the ozoners 
create new business rather than 
compete with regular houses. “I’m 
glad he has discovered drive-ins,” 
Wilby cracked. “Up to now, he 
didn’t want to sell to them.” 

Otherwise, Wilby backs 
Rodgers’ conclusion. His own 
study of drive-ins indicates that 
they create 70% new _ business 
while the balance comes from reg- 

(Continued on page 27) 


New Par-Richards Rift 
Over N. 0. Clearances; 


Distrib Selling Away 


New Orleans, July 26. 

Series of flirtations between Par- 
amount and its erstwhile .theatre 
partner, E. V. Richards, have 
failed to bring about a reconcilia- 
tion. 
tempts to 
tions with the Richards circuit, Par 
is selling away a new batch of 
product. Company is booking in 
competitive houses “Great Gats- 
by,” “Sorrowful Jones” and “Spe- 
cial Agent.” 

Reportedly, peace maneuvers 
foundered on the question of clear- 
ances. Richards, who takes the 
subsequent-run houses in his split- 
up with Paramount, wanted the 
clearance cut in half on these the- 
atres. Par, holding the first-runs, 
refused to make that sharp a slice. 

Initial negotiations were opened 
last month by Alfred W. Schwal- 
berg, Par’s distribution veepee, 
Who made a hurried trip here im- 
mediately following a Richards- 
Paramount deal for the breakup 
of their theatre partnership. 
Schwalberg’s trip was followed by 
that of E. K. (Ted) O’Shea, ass’t 
Sales chief, and a deal was sup- 
posedly close to the inking stage. 


the 








‘Copacabana’ Film In 
L. A. Bkptcy. Hearing 


Los Angeles, July 26. 
Injunction suit in the involun- 
tary bankruptcy case of Beacon 
Pictures, producer of “Copa- 
cabana,” 
(30) by Judge William C. Mathes. 


Fight over the picture, which 
Was released in 1947 by United 


Artists, is a three-sided one. Pro- 


ducers are Sam Coslow, David 
Hersh, Monte Proser, Walter 
Batchelor and George Frank. 


Bankrollers are Stondard Capital 
and a group of San Francisco 
financiers. The Frisco group, rep- 
resented by attorney Max Fink, 


filed the bankruptcy petition. i 


will be heard Saturday 


Dozen” 





Hughes’ ‘Pride’ 

It's figured that Howard 
Hughes’ pride will move him 
closer into RKO production in 
short order. since his two main 
business hobbies are pix and 


planes. The Hughes Tool Co. 
is an automatic gravy train. 


It’s said that this year he made 
his first visit in eight years 
back to Houston, headquarters 
of the tool company, only be- 
cause of his friendship for 
Glen McCarthy and the pre- 
miere of the latter's Shamrock 
hotel. 

Hughes is seen as 
taking hold by 


already 
making sundry 


production deals. talent bor- 
rowings, etc., with other major 
studios since he assumed the 


title of managing 
production, 


director of 








4) from RKO In 
‘00 Says Depinet: 
Hughes Maps Ske 


RKO’'s 1949-50 product lineup 
will comprise more than 40 major 
films, it was disclosed yesterday 
(Tues.) in a message from com- 
pany prez Ned E. Depinet to a re- 
gional sales conclave of the organ- 
ization meeting in San Francisco. 
Gathering represents the last of a 
series of recent sales meets pre- 
sided over by Robert Mochrie, vee- 
pee and general sales manager. 

In unwrapping the final details 


on the upcoming season’s release 
| slate, Depinet pointed out that the 


| vice 


company has profited by the “ad- 
and experience” of Howard 
Hughes since the latter became the 
firm’s largest stockholder and sub- 
sequently its managing director of 
production. “His efforts during 
this period,”’ said RKO chief, “have 


' been of inestimable value in final- 


” 


izing our new program... 
Films not only will be turned 


/out by the studio but also will be 


Apparently abandoning at- | 
reopen film-selling rela- | 


‘and Franchot Tone. 


delivered by independents Samuel 
Goldwyn, Walt Disney, John Ford, 
Merian C. Cooper, Walter Wanger, 
Sol Lesser. Polan Banks, Jack 
Skirball, Niven Busch, Irving Allen 
New slate in- 
cludes three pictures personally 
produced by Hughes—‘The Out- 
law,” “Mad Wednesday” and “Ven- 


detta. 

More than half of the 40 pix 
promised are said to be completed. 
Some five “big-budget” films are 
now underway in Italy, France, 
Britain and Hollywood. Tinters 
will be emphasized in the new 


season’s schedule with six features 
in Technicolor. two in Anscolor 
and one in Trucolor. Initial release 
will be Goldwyn’s “Roseanna Mc- 
Coy.” Same filmmaker will also 
deliver “Beloved Over All” and 
“My Foolish Heart.” 

Disney is contributing “The Ad- 
ventures of Ichabod and Mr. Toad,” 
all-cartoon feature, plus two others. 


His ‘‘Cinderella” is earmarked for | 


early release next year. Jane Rus- 
sell, Frank Sinatra, Groucho Marx, 


Cary Grant, John Wayne, Janet 
Leigh, Robert Mitchum, Joseph 


Cotten, Alida Valli, Claudette Col- 
bert, George Brent and Robert 
Young are among the talent roster. 


20th’s Sked Awaits 
Return by Zanuck 


Hollywood, July 26. 

After shutting down for six 
weeks for mass vacations and to 
await Darryl Zanuck’s return from 
Europe, 20th-Fox will launch pro- 
gram of three pix monthly. 
- First three, going Sept. 12, are 
“The Big Fall.” “Cheaper by the 
and “Gunfighter.” Octo 
ber group will be “No Way Out,” 
‘Remember, Oh Remember” and 





“The Stork Doesn't Bring Babies.” , 


LOW EXPENSES 
PHUVIDE PROF 


Postwar surge of art theatres. 
born as an outlet for the flock of 
British and foreign-lingo pix which 








f 


hit this country after V-J Day, is 
now slowing to a normal growth. 


In the U. S. at the present time 
there are 57 theatres which are 
out-and-out art houses and 226gad- 
ditional flickeries which play for- 
eign-made product part of their 
time, according to late survey made 
by one of the major film companies. 


Indicating a steady spread in the 
sureseaters, survey discloses that 
10 houses are now under construc- 
tion or in the process of conver- 
sion. 

| Despite the dwindling grosses 
Which have hit regular theatres, 


distribs serving the art-house oper- 


ation claim that the field is gener- 
ally a lush one. Out of every 10 
sureseaters now doing business, 


seven are highly lucrative: two are 
in a wobbly stage, and one is in the 
| red, it is said 
| Big advantage to the sure-seaters 
is the low cost of operation, since 
| they are all small houses, generally 
| without expensive plush More- 
over, these houses are finding their 
grosses considerably more stable 
than the take of conventional flick- 
eries, because they have been able 
to build an arty patronage of steady 
consumers who come because of 
the theatre rather than the billing. 
Texas Goes Artie 
With the exception of 
which suffers by 
proximity to New York, every city 
of 200,000 or over now sports at 
least one art theatre, according to 
the survey. Strangely enough, 
Texas is strong in that type of op- 
eration. Big Interstate circuit has 
converteda number of its nabes to 
successful sureseaters in such cities 


Newark, 
reason of its 


as Houston, Dallas and San An- 
tonio. 
Few of the art houses are con- 


verted restaurants, stores or other 
commercial buildings. One opera- 
tor, Ruby S’Renco of St. Louis, 
leases the RKO projection room 
, for steady night showings on a re- 
serve seat basis. The RKO room 
seats 116, an ample number for art 
house purposes. Biggest circuit is 
the Rosener chain, with four houses 
in Los Angeles; four in San Fran- 
cisco; one in Portland; one in Buf- 


falo, and one building in L. A. 
, Number of newsreel houses have 


also switched to the art theatre 
policy. 


Biggest expansion in the wind is. 


in Detroit, where four nabe houses 
are now proposing to go into oper- 
ation. In Syracuse, N. Y., new 
house is being built. Cooper & 
Crowe have a new 103-seater under 
construction in Salt Lake City. 
Quimby interests in Fort Wayne 
are raising the Auditorium, new 
art theatre. 

Exhib Ellis Levy in Tacoma, 
Wash., is building a house, while 
in Dayton, O., a new art flickery 
has just opened. Another art thea- 
tre is currently going up in Roch- 
ester, N. Y. 


Griesdorf Made Gen. Mer. 
Of Rank Canada Houses 


Toronto, July 26. 
Due to the long hospitalization 
of Hon. J. Earl Lawson, head man 
in Canada of the J. Arthur Rank 





interests, David Griesdorf has 
been appointed general manager 


of the Odeon chain in Canada of 
Rank’s 116 houses. The appoint- 
ment is effective Aug. 1. 

In taking over the 
Griesdorf has resigned as presi- 
dent and general manager of In- 
ternational Film Distributors, Ltd., 
distributors of Eagle Lion (Holly- 


new post, 


wood) product in Canada. Form- 
erly engaged in Western Canada 


distribution, he went to the U. S. 
as producer for James Roosevelt 
when the latter entered film pro- 
duction with Globe Productions, 
Inc. Latterly, Griesdorf has been 
active in the successful showings in 
Canada of Europe-made films, | 





, 


Goldwyn Would Rather Buy British 


~ Pix Outright for Western Hemisphere 





More N.Y.-L.A. Shuttling 


For Par’s Russell Holman 
Russell Holman, Paramount's 
eastern studio rep, plans to do 


considerabzle more shuttling to the 
Coast than in the past in a move 
for closer liaison on production 
problems between the Par lot and 
the homeoffice. With that idea in 
mind, Holman is heading for the 
Coast Aug. 7 for a 10-day stopover. 


He will huddle with Henry Gins- 
berg, Par’s veepee in charge of 
production. 

In the past, Holman has been 


crossing the continent on the aver- 
age of only two-three times yearly 


4 Rank-U ‘Big 
Pix Made in Eng. 
For U.S. Market? 


London, July 26 


Joseph H. Seidelman, Univer- 


sal’s foreign chief, currently here 
on a short visit, is reliably reported 
in huddles with J. Arthur Rank, 
chief filmmaker, on the 
possibilities of partnering on a 
number of films to be made in 
Britain. Under consideration, it is 
said, are four pix which the two 


Britain’s 


outfits would make if suitable prop- 


erties are found 

Rank would like to tie with U, 
since he is now plugging for big 
films aimed specially for the Amer- 
ican market. Casts would likely 
include both American and British 
stars if some program could be 
worked out. U, on its part, favors 
British production as a way of us- 
ing its frozen sterling, which is 
continuing to mount. 

Rank still has an uncompleted 
two-picture deal with RKO. One 
film was made under that pact, and 
another will be produced when a 
suitable story is found. 


‘MOBY’ & ‘JULIUS’ MAY 
GET REMAKES, CIRCA ’50 


“Moby Dick” and “Julius Caesar” 
both appear to be in for possible 
remakes. Columbia is eyeing the 
seafaring adventurer and Metro 
the Roman emperor. 

Metro is trying to prepare a suit- 
able script on “Caesar.” Laying 
claim to the subject earlier in the 
year were indie producers Edward 
Small and David O. Selznick, but 
neither, so far as its known, have 
indicated plans to set writers to 
work on it. 

| There are also many previous 
| Claimants to the Herman Melville 
|Classic. Ahead of Col are Warner 
Bros. (which released a pic on the 
| subject in 1930), J. Arthur Rank, 
Selznick, Bing Crosby Productions, 
Argosy Productions and Small, in 





| that order. 





Arthur L. Mayer Exits 
German Pic Post Aug. 12 


Munich, July 19. 
Arthur L. Mayer, vet theatre 
owner and_ distributor (Maver- 


Burstyn), exits as chief of Motion 
Pictures Information Services Divi- 
sion of the Office of Military Govt. 
for Germany on Aug. 12. This is 
not the first time the Government 
has called on the showman, who 
has done stints for Red Cross and 
other agencies before doing a two- 
year hitch with the American Oc- 
cupation Forces. 

Mayer plans a visit to Israel, 
and may do an hegira with a DP 
group, making the migration from 
Germany to Palestine, and possibly 
filming it for feature pic usage. 


enter 
| Alexander Korda, or join up with 


| suit 


*Strand, 


+ While Samuel Goldwyn is active- 


ly seeking any type of favorable 
film deal for continuing to thaw 
his frozen coin in Britain, he’s 
leaning toward purchase of West- 
ern Hemisphere rights to com- 
pleted pictures rather than partici- 
pation in production there. Gold- 
wyn, along with other producers 
who do not actually have their own 
filmmaking facilities in Britain, 


has come to the conclusion that 
it can be considerably more profit- 
able to buy a picture which can 
be seen in its finished state than 
engage in the speculation of pro- 
duction abroad 

Big eatch to this thinking, of 


course, is the difficulty of finding 
satisfactory films all completed and 
awaiting purchase. Not many of 
them exist and considerable com- 
petition has developed for them 
among American companies. It is 
for that reason that Goldwyn may 
into another deal with Sir 
British producer, to 


some other 


|make pix in Britain. 


James A. Mulvey, Goldwyn Pro- 
duction prexy, was in England a 
couple weeks ago for a quick sur- 
vey of the situation. He held con- 
fabs with a number of producers, 
including Korda, with whom Gold- 
wyn recently collaborated finan- 
cially on production of “Return of 
the Pimpernel,” David Niven-star- 

(Continued on page 24) 


Secaense tele ay 
Majors and Schines 
Alleging Conspiracy 


The majors and the Schine cir- 
cuit forced them out of business, 
charges Syracuse exhibitor Charles 
V. Martins and his two upstate New 
York theatre corporations in a $4,- 
639,000 triple damage anti-trust 
suit filed in N. Y. federal court. 
Named as defendants are Schine 
Chain Theatres, Inc., Schine sub- 
sidiaries, J. Myer Schine, Louis W. 
Schine, John A. May, the eight ma- 
jors and the S. K. E. Operating Co. 
Also plaintiffs are Syracuse Com- 
munity Theatre Corp. and Syra- 
cuse-Strand Theatre Co., Inc. 

Since 1933 to the present, the 
contends, the Schines con- 
spired to monopolize in the dis- 
tribution and exhibition of motion 
pictures and through their buying 
power assertedly induced the ma- 
jors to give the chain all their 
product. Schines’ method of ex- 
ecuting the alleged conspiracy, the 
complaint states, was by various 
means outlined by the Government 
in its anti-trust suits against the 
majors and the Schine loop. 

Community theatre asks $1,575,- 
000, Syracuse-Strand theatres 
wants $709,000, and Martins seeks 
$2,355,000. Syracuse Theatres 
Corp., formerly lessee of the 
Syracuse, claims it lost 
709G over a period of years in 
operating the house since 1940. 
Firm also charges it was unable to 
sublet the theatre since no one 
would enter into a deal without a 
product guarantee. 

Martins operated the Empire 
from January through April, 1945, 
according to the complaint, but was 
forced to relinquish the house to 
S.K.E., a pooling company between 


/RKO and the Schines which is now 
|dissolved under a Federal 


court 
ruling. Organized in 1941, Com- 
munity Theatre Corp. took over the 
Strand in September of that year, 
but was allegedly driven out of 
business by S.K.E. through its oper- 
ation of the Empire. 


Col.’s Early Oscar Start 
With ‘Men,’ ‘Jolson Sings’ 
Hollywood, July 26. 
Columbia is getting an early 
start with two candidates warming 
up for next year’s Oscar Derby. 
Entries are “All the King’s Men,” 





in black-and-white, and “Jolson 
Sings Again,” in the tinter divi- 
sion. 


Films will be given special Los 
Angeles engagements in December 
at advanced prices, following a 
heavy promotional campaign. 
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BEAT THE 
SUMMER! 


6 Leo, Winner of the "Exhibitor Magazine a 
Theatre Poll for “Best Product and Fairest Terms”’ 


“I’m an old hand at competing with the hot 
weather and the distractions of vacation-time. 
As in previous years I’ve got a sure-fire policy: 
BIG ATTRACTIONS! And as in previous years | 
refuse to hold back my Big Ones. I’m delivering 
to my friendly M-G-M showmen the best shows 
to keep the folks movie-minded!”’ 





A 





After a day at the beach those M-G-M Tech- 
2 nicolor Musicals, ““Neptune’s Daughter”, 

at Plenty of thrills in to- “Take Me Out To The Ball Game” and 

“I'm treating the family to ‘Little day’s ball game but more “Barkleys of Broadway”, are just right. 


Women’ after lunch, and tomor- 
row we're off to see ‘The Wizard 
of Oz’. Nice holiday, toots!” 


“What a vacation. Golf 
by day, movies at 
night! ‘The Stratton 
Story’ was swell and 
I hear great things 
about M-G-M’s Tech- 
nicolor Musical ‘In 


The Good Old 
Summertime’.” 


“IT hear M-G-M’s made 
a wonderful picture 
of ‘Madame Bovary’. 
Let’s watch for it.” 





FRIENDLY jn the 





tonight at “Scene of the 
Crime”. 


LEE, 





“Hey mister, I like my 

men rugged. Take me 
to see ‘Any Number 
Can Play’.” 


Time to get ready for 
dinner and movies. 
Tonight they'll be 
thrilled by “The 
Great Sinner”. Tomor- 
row night, ‘Edward, 
My Son”, 


summer too! 
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Chi NSH Albeit ‘Jones’-Andrews Sis 
Torrid $70,000; ‘Lassie’ P.A. Boosts 
‘Were Strangers 586, ‘Sand’ Dull 15¢ 


Chicago, July 26. + 

Biz in the Loop this week is be- | 
ing tempered by five-hour Shriner | 
parade Wednesday (20) night} 
which cut into receipts. However, 
the Chicago looks to hit peak for | 
weeks at wham $70,000 with ‘“Sor- | 
rowful Jones” and the Andrews | 
Sisters topping stageshow. 

Also strong is “We Were Strang- | 
ers” at the Oriental with vaude | 
chow featuring “Lassie,” Stan 
Jones, and Penny Singleton with 
hefty $58,000. “Fountainhead” at 
G‘ate-Lake looks fair $20,000 
“Gand” and “Forbiddew Street” 
loom at $15,000 in the Palace. 

“Champion” at Woods leads the 
second weekers with big $25.000 
probable. “Alias Nick Beal’ and 
“Crooked Way” at 
headed for okay $10,000. 
dual fare appears slight. 

Estimates for This Week | 

Chicago (B&K) (3,900; 59-98) —| 
“Sorrowful Jones” (Par) with An- 
drews Sisters onstage. Terrific $70,- 
000. Last week, “Girl Jones Beach” 
(WB) with Evelyn Knight, Vic 
Damone and local disk jockeys (2d 
wk), $52,000. 

Garrick (B&K) (900; 50-98)— 
“Big Jack” (M-G) and -‘Red Stal- 
lion Rockies” (EL) (2d wk). Dim 
$5.000. Last week, $7,000. 

Grand (RKO) (1,500; 50-98)— 
‘“‘House of Strangers” (20th) (3d 
wk). Light $7,500. Last week, $10,- 
000. 

Oriental (Essaness) (3,400; 50-98) 
—‘We Were Strangers” (Col) with 
“Lassie” personal onstage. Hefty 
$58,000 or near. Last week, “‘Hap- 
pens Every Spring’ (20th) plus 
Frankie Laine headlining vaude 
(3d wk), nice $34,000. 

Palace (RKO) (2,500; 50-98)— 
“Sand” (20th) and “Forbidden 
Street” (20th). Slight $15,000. Last 
week, “Judge Steps Out” (RKO) | 
and eight vaude acts, sock $35,000. 

Rialto (indie) (1,700; 50-98)— 
“Wild Weeds’ (Indie) (2d wk). 
Light $8,500. Last week, $11,200. 

Roosevelt (B&K) (1,500; 50-98) 
“Nick Beal” (Par) and “Crooked | 
Way” (UA) (2d wk). Okay $10,000. 
Last week, $15,000. 

Selwyn (Shubert) (1,000; $1.20- 
$2.40)—“‘Red Shoes” (30th wk). 
Still hodling at $3,500. Last week, | 
fine $3,800. 

State-Lake (B&K) (2,700; 50-98) 
—‘‘Fountainhead” (WB). Fair $20,- 
000. Last week, “Any Number Can | 
Play” (M-G) (2d wk), $13,000. 

United Artists (B&K) (1,700; 50- 
98)—“Lonesome Pine” and “Ger- 
onimo” (Par) (reissues) (2d wk). 
Neat $10,000. Last week, $14,000. 

Woods (Essaness) (1,073; 98)— 
“Champion” (UA) (2d wk). Big 
$25,000. Last week, $36,000. 


‘Number’ Tall $19,000, 
Best in K. C.; ‘Lining’ 
Sock 156, ‘Menace’ 96 


Kansas City, July 26. 

Film product is considerably 
improved this week, and so is biz. 
“Any Number Can Play” at Mid- 
land is out in front but “Look for 
Silver Lining” is comparatively 
bigger at Paramount, and looks 
certain to hold. Fox Midwest is 
bringing Apollo into firstrun situa- 
tion, playing “Red Menace” in two 
houses for moderately good figure. 
Weather stifling early days of 
week, but cool rain helped week- 
end. RKO adds another firstrun 
to theatre row, opening the Mis- 
souri this week. 

Estimates for This Week 

Apollo - Esquire (Fox Midwest) 
(1,067; 820; 45-65)—‘“‘Red Menace” 
(Rep) and “Hide Out” (Rep). Looks 
fancy at $9,000. Last week, move- 
Overs and second-runs. 

Midland (Loew’s) (3,500; 45-65) 
—‘“‘Any Number Can Play” (M-G) 
and “Secret Saint Ives” (Col). 
Big $19,000. Holds. Last week, 
“We Were Strangers” (Col) and 
“Rusty Saves Life” (Col), mild 
$13,000. 

Paramount (Par) (1.900; 45-65)— 
“Silver Lining” (WB). Big $15,000 
or over looms. Sure to hold. Last 


Roosevelt is | 
Other | 





week, “Girl Jones Beach” (WB), 
$12,000. 
Roxy (Durwood) (900; 45 - 65) 


— “Lonesome Pine” (Par) and 
“Geronimo” (Par) (reissues). Pleas- 
Ing $4500. Last week, “Johnny 
Allegro” (Col) and “Lost Tribe” 
(Col), same. 

Tower - Uptown - Fairway (Fox 
Midwest) (2,100, 2,043, 700; 45-65) 


—House of Strangers” (20th). 
W ay off at $10,500. Last week. 
Fighting O’Flynn” (U), slim 


$10,000. \ 





Estimates Are Net 
Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net, i.e., 
* without the 20° tax. Distribu- 
tors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come. 


The parenthetic admission 
prices. however, as indicated, 
include the U. S. amusement 
tax 








Dan Patch Paces 
Mols., Fat $14,000 


Minneapolis, July 26 

Helped by terrific advertising 
and exploitation, lack of strong 
fresh opposition and cool weather, 
“Great Dan Patch,” produced by 
localite W. R. Frank, looks like an 
easy winner currently. Will land 
big session at the State. 

Although the Aquatennial, an- 
nual local summer mardi gras, is 
bringing in many visitors, its nu- 
mcrous counter attractions, includ- 
ing elaborate parades, Bob Hope in 
person as star of a show, a water 
“Follies,” etc., make it more of a 
detriment than aid for film _ biz. 
“Sorrowful Jones,” in second Ra- 
dio City week, still is strong. 

Estimates for This Week 

Century (Par) (1,600; 50-70)— 
“Wizard of O7” (M-G) (reissue). 
Very strong $7,500. Last week, 


| “Forbidden City” (20th), fair $5,- 


200. 


Radio City (Par) (4,000; 50-70)— | 


“Sorrowful Jones” (Par) (2d wk). 


| Hats off to Bob Hope as local draw. 


Presence here for Aquatennial is 
giving the boxoffice an extra push. 
Sock $14,000 sighted after wow 
$20,000 initial stanza. 
RKO-Orpheum (RKO) (2,800: 50- 
70)—“Doolins of Oklahoma” (Col). 
Tepid $8,500. Last week, “Girl 
Jones Beach” (WB), $8,000. 
RKO-Pan (RKO) (1,600; 50-70)— 
“Massacre River’? (Mono) and 
“Leave To Henry” (Mono). Sicklv 
$5,000. Last week, “Cobra Woman” 


(FC) and “White Savage” (FC) (re- | 


issues), $6,500. 


State (Par) (2,300; 50-'70)— 
“Great Dan Patch” (UA). This one, 
about a champion pacer that did 
most of his racing hereabouts, 
given extra big bally. Paving off 
at big $14,000, after world preem 
at $5 per that netted Northwest 
Variety club’s heart hospital $10,- 


| 000 on single showing. Last week, 


“City Across River” (U), weak $8,- 
500. 

World (Mann) ‘400; 50-70)—‘‘Red 
Menace” (Rep). Heavily advertised, 
but fair $2,500 looks all. Last week, 
aa for Gold” (Col) (2d wk), $2,- 
000. 


GABLE PITT CHAMP, 
206, ‘STRANGERS’ 96 


Pittsburgh, July 26. 

Biz is lagging here this week, ex- 
hibitors blaming heat as well as 
product. Outstanding is “Any 
Number Can Play,” which looks 
stout at the Penn. “Not Wanted,” 
which drew crix okay, is barely 
good at Stanley. “House of 
Strangers” is just okay at Harris. 

Estimates for This Week 

Harris (Harris) (2,200; 45-80)— 
“House of Strangers (20th). Batt- 
ling heat and not too successfully 
at $9,000. Last week, “One False 
Step” (U), got only 6 days and slim 
$8.000. 

Penn (Loew’s) (3,300; 45-80)— 
“Any Number Play” (M-G). Good 
reviews and draw of Clark Gable 
spells strong $20,000, tops in town 
Last week, “Africa Screams” (UA 





and “Secret Garden” (M-G), fair 
$12,000. aa 
Stanley (WB) (3,800; 45-80)— 


“Not Wanted” (FC). Crix approved 
this but looks barely okay at $16.- 
000. Last week, “Girl Jones Beach 
(WB), $15,500. 

Warner (WB) (2,000; 45-80\— 
“Girl Jones Beach” (WB) (m.0.). 
NSH $6,000. Last week, “Big Steal 
(RKO) (m.o.), $6,500. 
RPulton (Shea) (1,700; 45-80)— 
“You're My Everything” (20th) (2d 
wk). Only musical in city, and re- 
flecting it by holding up in fine 
fashion with $11,000. Last week, 
sturdy $15,000. 


PICTURE GROSSES 15 





16,000, Mont’! Heat Bops B'way: ‘Everything -Crosby 
$86,000; ‘Not Wanted’ Only 206, Palace 


‘Edward’ $16,000, Mont 
| 


Continuing heat wave and not 
|so strong product will hurt busi- 
ness this week. Best coin is being 
taken in by “Edward, My Son,” 
nice at Loew’s. 

Estimates for This Week 
Loew's (C.T.) (2,855: 40-65) 
“Edward, My Son” (M-G). Nice 
| $16,000. Last week, “Portrait 

| Jennie” (SRO), dull $9,000. 

Capitol (C.T.) (2,412; 34-60) — 
“Pride of Yankees” (RKO) (re- 
issue). Trim $13,000. Last week, 
“We Were. Strangtrs” (Col), 
$13,000. 

Palace (C.T.) (2,625; 
“Beautiful 
OKa)S at 


34-60) — 
Blonde” (20th). Just 
$12,000 Last week, 
“Flaming Road” (WB), $12,500 

Princess (C.T.) (2,131; 34-60) — 
6, ndercover Man” (Col) (2d wk). 
Holding well at $8,000 following 
strong first at $9,000. 

Imperial (C.T.) (1,839; 26-45) — 
‘H ymicide” WB) and “Night Unto 
Night WB). Oke $6,500. Last 
week, “The Window” (RKO) and 
“Woman's Secret” (WB), $7,500. 

Orpheum (C.T.) (1,040; 34-60)— 
“Africa Screams” (UA) and ‘Gay 
Amigos” (UA) (3d wk). Fine $5,- 
UUU aller roaring second at $7,500. 
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Street’ Tilted By 
~ Parks, 376, Cleve. 


Cleveland, July 26. 
First vaude appearances’ by 
Larry Parks and his wife, Betty 
Garrett, who started tour at State 
here, are spurring ‘Forbidden 


Street” to house’s fanciest gross 
| this season. Terrific week is in 
;prospect for this combo, with 
several vaude acts in support. 
Week’s real sleeper is “Lost 
Boundaries,” at Esquire, where 


heading for a record. 
Estimates for This Week- 

Allen (Warners) (3,000; 55-70)— 
“Tarzan’s Magic Fountain” (RKO). 
Brisk $10,000. Last week, “Sand” 
(20th), $9,500. 

Esquire (Community) (704; 55-70) 
—‘‘Lost Boundaries” (FC). Terrific 
$15,000, setting new mark for 
house. Last week, “One Woman’s 
Story” (U), dim $4,500. 

Hipp (Warners) (3,700; 55-70)— 


“We Were _ Strangers” (Col). 
Droopy $12,000. Last week, “Girl 
Jones Beach” (WB), extra good 
$17,000. 


Ohio (Loew’s) (1,200; 55-70) — 
| “Secret Garden” (M-G) (2d wk). 
Pleasing $6,000 following fine $8,- 
000 initial stanza. 


Palace (RKO) (3,300; 55-70) — 
“Doolins of Oklahoma” (Col). Just 
okay $147000 or near. Last week, 
“Big Steal” (RKO), stout $17,000. 

State (Loew’s) (2,700; 55-85) — 
“Forbidden Street’ (20th) plus 
Betty Garrett and Larry Parks on- 
stage. Two film stars in p.a. prov- 
|ing sock magnet, rolling up smash 
$37,000 for vaude-film combo. Last 
|week, “Africa Screams” (UA), 
satisfactory $15,000. 

Stillman (Loew's) (2,700; 55-70) 
|—‘“‘Late For Tears” (UA). Mildish 


$7,500. Last week, “Neptune’s 
| Daughter” (M-G) (3d wk), hearty 
$8,000. 


Vaude 


Summer dog days and dearth of 
new product are putting the skids 
under Broadway ffirstruns this 
stanza. Desuliory situation at the 
deluxers, stemming from swelter- 
ing heat of last Thursday and Fri- 
day (with slight break in weather 
over weekend) was further aggra- 
vated by a return of torrid temper- 
atures early this week. Even much 
cooler weather last Saturday failed 
to help, most houses reporting that 
trade was worse than on the pre- 
ceding Saturday. For the second 
week in a row, Sunday (24) trade 
was better than on Saturday. 

With the boxoffice so sluggish, 
it is not surprising that two new 
pictures will fail to measure up 
“You’re My Everything,” with Bob 
Crosby, Sid Stone, iceshow, others, 
onstage, looks to land fairly good 
$86,000 at the Roxy but not sock. 
“Not Wanted” will be lucky to 
land okay $20,000 in first week at 
the Globe. In contrast, the reissue 
combo of “Dumbo” and “Saludos 
Amigos” is headed for a big $16,000 
at the bandbox Gotham. 

The Patace, too, is feeling the 
downbeat with “Alimony” and 
eight acts of vaudeville. Likely will 
only reach $18,000, lowest since 
present vaude policy was launched 
at this house. 

Although still showing a 
some profit, the Paramount is off 
sharply from opening week. With 
“Great Gatsby” and Jimmy Dorsey 
band, Peggy Lee heading stage 
bill, it will wind up around $71,000 
in second session. 

“Silver Lining” with Independ- 
ence Day Pageant on the stage, too, 
is sagging in fifth week at the 
Music Hall. Despite this dip, the 
$125,000 or better looked for is re- 
markably strong and enough to 
win a sixth week. Also faring well 


hand- 


lis “Lost Boundaries,” nice $16,000 


in fourth Astor week. 

“Come to Stable,” being given 
invitational preem tonight (Wed.), 
starts its regular run tomorrow 
(Thurs.) at the Rivoli. “Mighty Joe 
Young” also tees off today at the 
Criterion. Capitol brings in “Scene 
of Crime” with Mary Small, Hank 
Ladd and Noro Morales band to- 
morrow (Thurs.). 

Estimates for This Week 

Astor (City Inv.) (1,300; 60-$1.50) 
—‘‘Lost Boundaries” (FC) (4th wk). 
Still®holding nicely at $16,000 or 
less after $19,000 last week, below 


|} hopes. Last session sloughed by 
heat. Holds on indef. 

Bijou (City Inv.) (589; $1.20- 
$2.40\—‘‘Red Shoes” (EL) (40th 


wk). Nothing seems to hurt this, 


|fourth frame. 


with current week shaping up a 


big $9,500, ahead of $9,000 last 
stanza, which was over hopes. Stays 
on, with management now talking 
of two-year run. 

Capitol (Loew’s) (4,820; 80-$1.50) 
—‘‘Any Number Can Play” (M-G) 
with Bert Wheeler, Hal McIntyre 
orch, Hal Le Roy, others, onstage 
(4th-final wk). Finishing up at $42,- 
000 after okay $49,000 last week. 
“Scene of Crime” (M-G) plus Noro 
Morales orch, Mary Small, Hank 
Ladd, Peg Leg Bates, Stan Fisher, 
onstage, opens tomorrow (Thurs.). 

Criterion (Moss) (1,700; 50-$1.75) 
— ‘Mighty Joe Young” (RKO). 


Frisco Climbs: ‘Summertime’ Lively 


$22,000, ‘Strangers’ 236, ‘Wizard 176 


San Francisco, July 26. 

Tourists and conventions this 
week will help perk up business. 
Best bet currently is ‘Good Old 
Summertime,” which looms big at 
the Warfield. “House of Strangers” 
is fairly good at the Fox, with big- 
gest total in city. Greatest com- 
parative strength is being dis- 
played by “Wizard of Oz,” socko at 
St. Francis. 


Estimates for This Week 
Golden Gate (RKO) (2,844; 60- 
85)—‘‘Not Wanted” (FC) and “Mis- 


sissippi Rhythm” (Mono). Fine 
$16,000 or near. Last week, “‘Mass- 
acre River” (Mono) and ‘‘Bomba’”’ 
(Mono), nice $15,000. 

Fox (FWC) = (4,651: 
“House of Strangers” (20th) and 
“Forbidden Street” (20th). Fairly 
good $23,000 or under. Last week, 
“Neptune’s Daughter” (M-G) (2a 
wk), oke $13,500. 

Warfield (FWC) (2,656; 60-85:— 
“Good Old Summertime” (M-G 
and “‘Temptation Harbor” (Mono). 
Big $22,000 or close. Last week, 
“Reign of Terror” (‘EL’) and 
“Sleeping Car Trieste” (EL), $13,- 
500. 


60-95)— 


Paramount (Par) (2,646; 60-85)— 
“Stratton Story” (M-G) and 
“Daughter of West” (FC) (3d wk). 
Still solid at $12,000. Last week, 
$18,000. 

St. Francis (Par) (1,400; 60-85)— 
“Wizard of Oz’ (M-G) (reissue). 
Sock $17,000. Last week, “Edward, 
My Son” (M-G) (5th wk), $6,000. 

Orpheum (No. Coast) (2,448: 
55-85)—“‘Lady Gambles” (U) and 
“One Woman’s Story” (U). Pass- 
able $12,000. Last week, “Johnny 
Allegro” (Col) and ‘‘Daring Cabai- 
lero”’ (UA), oke $11,500. 

United Artists (No. Coast) (1.207: 
55-85’—“‘Africa Screams” (UA) and 


“Prairie Pirates’ (U) (3d wk) 
Down to $5,000. Last week, fine 
$6,400. 

Stagedoor (Ackerman) (370: 
$1.20-$2.40) — “Red Shoes” (EL 


(9th wk). About $7,000. Last week, 
strong $7,500. 

Esquire (No. Coast) (955; 55-85) 
—‘‘Lost Tribe’ (Col) and “Shark 
God” (SG). Lusty $5,500. Last 
week, “One False Step” ‘U) and 
“Ride, Ryder, Ride” (EL), $5,000. 


With ‘Alimony’ Low at $18,000 


Opens today (Wed.). Last week, 
“Calamity Jane” (U) (2d wk-4 
days), down to thin $6,000 after 


passable $14,000 opener. 


Globe (Brandt) (1.500; 50-$1.20) 

“Not Wanted” (FC). Looks fairly 
good $20,000 or less in first week 
Holds. Last week lovie Crazy” 
MPSC) (reissue) (3d wk), $9,000. 

Gotham ‘(Brandl 900; 44-99)— 
“Dumbo RKO and “Saludos 
Amigos” (RKO reissues). Big 
$16,000. Hold In head, “Ger- 
onimo” (Par) (reissue) (4th wk), 
$7,000. 

Mayfair (Brandt) (1.736; 50-$1.20) 

“Big Steal” (RKO) (3d wk). Off 


with the others but still profitable 
at $15,500. Last week, fine $17,500. 
Continues 

Palace (RKO) (1,700; 55-$1.20)— 
“Alimony” (EL) with vaude. Heat 
on opening day (Thurs.) and Friday 
hurting with only about $18,000 in 


prospect, slowest week _ since 
vaudeville policy was brought back 
here. Last week, ‘Massacre River” 


faney $23,000. 
3.664; 55-$1.50) 


(Mono) with vaude 
Paramount (Par) 


“Great Gatsby (Par) with 
Jimmy Dorsey orch, Peggy Lee 
heading stage bill (3d-final wk). 


Initial holdover frame ended last 
night (Tues.) held very well at $71,- 
000, splendid in view of conditions; 
first was sock $90,000, “Rope of 
Sand” (Par) with Tex Beneke orch, 


Vic Damone topping stageshow 
likely will open Aug. 3. 

Park Avenue i(l (583; $1.20- 
$2.40) — ‘‘Hamlet” (U) (44th wk). 


Has levelled off around recent 
week figures, with $7,500 for 43d 


week after okay $8,700 last ses- 
sion. Stays on 

Radio City Music Hall (Rocke- 
fellers) (5,945; 80-$2.40) — “Silver 


Lining” (WB) plus Independence 
Day Pageant onstage (5th wk). Still 
doing remarkable trade but down 
considerably from recent weeks at 
$125,000; fourth week hit $143,000, 
a bit over hopes. Goes a sixth 
session. “Good Old Summertime” 
(M-G) set to open Aug. 4. 

Rialto (Mage) (594: 44-98)—“Iron 
Crown” (Indie) (7th wk). Holding 
up in fine style at uround $7,500: 
last week was $7,800. “Cobra 
Woman” (FC) and “White Savage” 
(FC) (reissues) due in next. 

Rivoli (UAT-Par) (2,092: 60- 
$1.25) — “Take False Step” (U) 
(Sth-final wk). Bare $4,000 likely 
for final week after $5,000 for 
“Come To Stable” 


(20th) opens tomorrow (Thurs.) 
aiter formal invitational preem 
tonight (Wed.). 

Roxy (20th) (5,886; 80-$1.86)— 
“You're My Everything” (20th) 


| with Bob Crosby, Sid Stone, Johnny 


Mack, iceshow, heading stageshow. 
Shapes to get good $86,000 with 
heat taking a toll, especially on Fri- 
day (22), opening day. Holds. Last 
week, “House of Strangers” (20th) 
plus Janet Blair, Blackburn Twins, 
Herb Shriner, iceshow, others, on- 
stage (3d wk), $61,500, slightly over 
expectancy. 

State (Loew’s) (3,450; 50-$1.50)— 
“Great Sinner’ (M-G) (5th wk). 
Fourth session ended last night 
(Tues.) fell to $14,000 after $20,000 
for third round, below hopes. 
“Madame _ Bovary”’ (M-G) opens 
Aug. 10. 


Strand (WB) (2.756; 50-$1.25)— 


| “Fountainhead” (WB) (3d-final wk). 
Down to $14,000 or less after $19,- 


\ 


000 for second round. “Girl Jones 
Beach” (WB) opens Friday (29). 
Sutton (R & B) (561: 70-$1.20)— 
“Quartet” (EL) (18th wk). Holding 
to big $8,500 in 17th week ended 
Monday (25) night. Last week, $9.- 
300, over hopes. Continues on al- 
though house has had ‘Fallen Idol” 
(SRO) ready to go in for some time. 


Victoria (City Inv.) (1,060 95- 
$1.80)—“‘“Home of Brave” (UA) 
‘llth wk). Down to about $7,500 


after nice $8,500 for 
Holding another week, 
ing of “The Window” 
back to Aug. 5 


10th stanza. 
with open- 
(RKO) set 


‘Champion’ Lightweight 
$15,000 in Drab Denver 


Denver, July 26. 

Overly extended holdovers and 
outside competition is clipping biz 
here this week. “The Champion” 
is hauling in the most money but 
it is lightweight 

Estimates for This Week 

Broadway ‘Wolfberg) (1,500: 35- 
74)—"‘Tulsa” (EL). (4th wk-5 days). 
Down to $3,000. Last week, sad 
$4,300. 

Denham (‘Cockrill) (1,750: 35-70) 
— “Sorrowful Jones” (Par) (4th 


(Continued on page 30) 
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H.0.'s Clutter Hub; ‘Edward’ Okay 346, 


‘Menace Avg. 226, 


Boston, July 26. + 

Biz around town this stanza is, 
holding near average summer | 
levels. “Mighty Joe Young” at 
Memorial is still holding up while 
‘House of Strangers” at Met and 


“Lost Boundaries” at Astor are 
doing okay in second sessions. 
“Edward, My Son” at State and 


Orpheum looks substantial. “Red 

Menace” looks near average at 

Paramount and Fenway. 
Estimates for This Week 

Astor (Jaycox) (1,200; 40-85)— 
“Lost Boundaries” (FC) (2d wk) 
Neat $13,000. Broke Sunday house 
record and wound up with nifty 
$16,500 in first week. 

Boston (RKO) (3,200; 40-85) — 
“White Savage” (FC) and “Cobra 
Woman” (FC) (reissues). About 
average $14,000. Last week, ‘“Ille- 
gal Entry” (U) and “Loaded Pis- | 
tols” (Col), $13,500. 

Fenway (NET) (1,373; 40-85) — 
“Red Menace” (Rep) and “Hellfire” 


(Rep). Fair $7,500. Last week, 
“Forbidden Street” (20th) and 
“Ringside” (SG) (2d wk), $6,000. 


Memorial (RKO) (3,500; 40-85)— 


“Mighty Joe Young” (RKO) and 
“The Mutineers” (Col) (2d wk). 
Holding to hefty $24,000 after 


tremendous $36,700 first session 
Metropolitan (NET) (4,376: 40-85) 

—‘House of Strangers” (20th) and 

“Hold That Baby” (Mono) (2d wk) 


Okay $18,000 after solid $23,000 
for first. 

Orpheum (Loew) (3,000: 40-85) 
—‘‘Edward, My Son” (M-G) and 
“Law Barbary Coast” (Col). Fine 
$22,000. Last week, “Africa 
Screams” (UA) and “Met at Mid- 
night” (M-G), mild, $17.000. 

Paramount (NET) (1,700; 49-95) 
—"‘Red Menace” (Rep) auu - i- 
fire” (Rep). About average $14.- 


500. Last week, “Forbidden Street” 
(20th) and “Ringside” (SG) (2d wk) 
$12,500. 
State 
“Edward, 


(Loew) (3,500; 40-85) — 


a My Son’. (M-G) and 
Law Barbary Coast” (Col). Satis- 
factory $12,000. Last week, “‘Africa 
Screams” (UA) and “Met at Mid- 


night” (M-G), 


‘Brave’ Colossal $33,000, 
Det. Ace; ‘Lining’ Bright 
346, ‘Strangers’ 266 


Detroit, July 26. 

Best gross in more than a year 
for the United Artists is being 
racked up by “Home of Brave.” 
Smash total looms this 2,000-seater. 
“Look for Silver Lining” shapes 
great at the Michigan while ‘House 
ot Strangers” at the Fox is fairly 
good. 

Estimates for This Week 


$10,000. 





. Fox (Fox-Mich (5,000; 70-95)— 
“House of Strangers” (20th) and 
Lone Wolf Lady” (Col). Good 


$26,000. Last week, “Crooked Way” 
(UA) and Dick Contino stage unit, 
big $40,000. 

Michigan (United Detroit) (4.000: 
70-95)—“Look for Silver Lining” 
(WB) and “‘Hellfire”’ (WB). Great 
$34,000. Last week, “Fountainhead” 


(WB) and “One Last Fling” (WB) 
(2d wk), $18.000. . 
Palms (UD) (2,900: 70-95) — 


“Never Give Sucker Break” (Indie) 
and “Bank Dick” (Indie) (reissues) 
Dull $8,000. Last week, “Window” 
(RKO) and “Roughshod” (RKO) 
Okay $15,000. 

United Artists (UD) (2,000: 70-95) 


—'‘Home of Brave” (UA) and 
‘Singing Dude” (UA). Terrific 
$33,000. Last week, "Girl Jones 
Beach” (WB) and “Streets San 
Francisco” (Rep), $14,000. 
Madson (UD) (1,800: 70-95)— 
“Red Menace” (Rep) and “Fighting 
Fools” (Mono). Okay $12,000. Last 
week, “Not Wanted” (FC) and 
as” About House” (20th), $13.,- 
Adams (Balaban) (1 ,700; 70-95)— 
“Edward, My Son” (M-G) and 
“Some of Best” (M-G) (2d wk). 
Down to $10,000. Last week. nice 


$15,000. 

Downtown (Balaban) (2,900: 70- 
95\—“Neptune’s Daughter” (M-G 
and “Lovable Cheat” (FC) (3d wk. 
Mild $9,000. Last week, $12,000. 


Pix Mild, So Is Omaha 
B.0.; ‘Outpost’ $10,000 


Omaha, July 26. 
Same old story of light attrac- 
tions, disht business, here this 
week Oddly enough, best com- 
parative business is being done by 
‘The Stratton Story” in fourth 
week at State. “Outpost in Mo- 
rocco” at Orpheum is just okay 
and “Canadian Pacific” at Para- 
mount is little better. 
Fstimates for This Week 
Paramount (Tristates) (2,800: 16- 
9)—“Canadian Pacific” (20th). 
(Continued on page 30) 





Young’ Big 246, 2d 





Key City Grosses 


Estimated Total Gross 
This Week . $2,446,600 
(Based on 24 ‘cities, 171 
theatres, chiefly yerst runs, tr 
cluding Ni. ¥.) 
Total Gross Same Week 
Last Year $2,687,700 
(Based on 21 and 199 
theatres). 


‘Number’ a Winner: 


Tn Philly, $26, ” 


Philadelphia, July 26. 
Summer film business here con- 
tinues generally sluggish with on aa 
the strongest, new pictures getting | 














real boxoffice response. C rowds | 
went to nearby resorts over the 
past weekend. Strongest showing 


is being made by ‘Any Number 
Can Play,” sock at the small Gold- 
man, with total coin nearly as big 


‘Colorado’ Smart Prov. 
Topper, 15G; ‘Menace’ 


$6,000, ‘Young’ 126, 2d. 


Providence, July 26. 

Majestic is riding high this week 
with “Colorado Territory” and is 
standout hereabouts. Also big in 
second sesh is 
“Mighty Joe Young.” “Red 
Meanace looks fair at Fay’s. 
Other spots are hard hit bv out- 
door opposition. 

Estimates for This Week 

Albee (RKO) (2,200; 44-65) — 
“Mighty Joe Young’ (RKO) and 
“Alimony” (RKO) (2d wk). Snappy 
$12,000 after knocking off big $18,- 
500 in first sesh. 

Fay’s (Fay) (1.400; 44-65)—‘‘Red 


Menace” (Rep) and “Castaway” 
(Indie). Fair $6,000. Last week, 
reissues. | 
Majestic (Fay) (2,200; 44-65) — 
“Colorado Territory’ (WB) and 
“Mississippi Rhythm” (Mono). 
Attractive $15,000. Last week, 
‘Girl Jones Beach” (WB) and 
“Arson, Inc.” (SG), nice $15,000. 
State (Loew) (3,200; 44-65) — 
“Stratton Story” (M-G) (2d wk). 


Still good $16,000 after catching 
swell $22,500 opener. 

Strand (Silverman) (2,200; 44-65) 
~“Lonesome Pine’ (Par) and 
“Geronimo” (Par) (reissues). Fair- 
ish $8,500. Last week, “Sorrowful 
Jones” (Par) (2d wk- 10 days), hot 


| $13,000. 


RKO Albee’s | 


‘Brave’ $13,000, Toronto 


Toronto, July 26. 
Overall biz is much better, | 
cooler weather and product being | 
credited for upbeat. “Home "| 
| Brave” looks standout. 
Estimates for This Week 











Downtown, Glendale, eck 

State (20th) (1,059; 955, 698, 695; | 

36-60)—‘‘Bad_ Boy” (Mono) and | 

“Tuna Clipper’ (Mono). Okay | 

$10,000. Last week, “Gunga Din” | 

(RKO) and “Lost Patrol’ (RKO) | 

(reissues), terrific $15,000. | 
Imperial (FP) (3,373; 40-70)—}| 

“Sorrowful Jones” (Par) (4th wk). | Broadway Grosses 

|Steady $7,500 after last week’s 

| $8,500. | Estimated Total Gross 

| Loew’s (Loew) (2,096: 40-70) — This Week $494,000 

| “Champion” (M-G) (2d wk). Great | (Based on 18 theatres) 

| $12,000 after last week’s $14,000. | agg By ON 5 

mn et Last Year $590,509 


2s r) > SRO Dl) na 
Odeon (Rank) (2,390; 35-$1.20 (Based on 16 theatres) 








“Home of Brave’. (UA) Strong ee 
| $13,000. Last week, “Act of Mur- pone cree seer nee 
der” (U), $9000. 


Shea’s (FP) (2,386; 40-70)—“Girl 
| Jones Beach” (WB) (2d wk). Fine | 
| $8,500 after last week’s $9,000. 

Uptown (Loew) (2,743; 40-70)— |} 
“Phantom Opera” (U) and “Cli-|! 
max” (U) (reissues) Big $9,000. | 
| Last week, “Africa Screams” (UA), | 
| $8,000. | 

} 


Sunmmertione Hot 





St. Louis, July 26. 


“In Good .Old Summertime” is 


1 way out ahead here this week 

Strangers 2) | which is mostly on moderate side 
Helped by splendid bally, Metro 
| opus is landing terrific total at 
Loew’s. “Red Menace” shapes nice 

| ort.’ rica at Missouri. City is being engulfed 
"7 by another heat wave after a few 


| days of respite 














Second week of “Any 
is doing well at 
Continuation of 


| to very dull. 
| Number Can Play” 
Loew's Century. 
eight-act vaude policy spliced to 
“Roughshod” is holding its own 
at combo Hippodrome. 
Estimates for This Week 

Century (Loew’s-UA) (3,000; 20- 
60) — ‘‘Any Number Play” (M-G) 
(2d wk), Holding at good $10,000 “Any Number Can Play” (M-G). 
after healthy $16,200 opener. Hot $25,000 to lead town. Last 

Hippodrome (Rappaport) (2,240; week, ‘House of Strangers” (20th), 
20-70) — ““Roughshod” (RKO) plus better than expected at $15,000. 
eight-act vaude layout. Combo Playhouse (Lopert) (432; 50-85)— | 


tory $8,500 for oldies. 
“Dumbo” (RKO) and 
Amigos” (RKO) (reissues), 
$11.000. 

Metropolitan (WB) (1.163; 44-74) 
—‘Not Wanted” (FC). Hefty 
| $9.000. Last week, ‘‘Fountainhead” 
(WB) (2d run), good $7 500. 

Palace (Loew's) (2,370; 44-74)— 


Last week, 
“Saludos 
big 


holding near recent figures with “The Fan” (20th) (2d wk). Good 
| $13,000. Last week, “Green $4,500 after $5,000 last week. Holds 
| Promise” (RKO) and vaude, again. 


$13,300. Warner (WB) (2,164: 44-74) — 
Keith’s (Schanberger) (2.460: 20- “Girl from Jones Beach” (WB). 

60) — ‘‘Calamity Jane’ (U). Not Disappointing $14,000. Last week, 

getting far at $7,000. Last week, “Sorrowful Jones” (Par) (2d wk), 

windup of 22 days of “Sorrowful | lusty $15,000. 

Jones” (Par) brought total to fine, Trans-Lux (T-L) (654; 44-80) — 

$31,000 for run. “Forbidden Street’ (20th) (3d wk). 
Mayfair (Hicks) (980: 20-65) — Nice $7,000 after $7,500 last week. 


/“Champion” (UA) (4th wk). Going | Holds again. 


well at $6,200 not far from previ- | 
ous week’s $7,000. 
New (Mechanic) (1,800; 20-60)— | 





WB Drops 17 


“You’re My Everything” (20th) Hollywood. Julv 25 
Opens today (Tues.) after second!) warners rp ¢ pe 
week of “House of Strangers” arners has dropped 17 players 


in the past few months. 

These include Viveca Lindfors, 
Geraldine Brooks, Barbara Bates, 
Janis Paige, Dane Clark, Robert 


(20th) added $6,600 to okay initial 
week of $10,800. 

Stanley (WB) (3,280: 25-75) — 
“G-Men” (WB) (reissue). Unevent- 


ful $7,000. Last week, “Girl Jones Douglas, Dorothy Malone, Penny 
Beach” (WB). thin $9.700. Edwards, Wayne Morris, Joan 

Town (Rappaport) (1,500; 35-65) ‘Vohs, Jean Shepherd, Edmond 
— “One Woman’s Story” (RKO), O’Brien, Douglas Kennedy, Ray 
Fairish $9,000. Last week, “Doolins Montgomery, Monte Blue, Mary 


of Oklahoma” (Col;, $8,400. Stuart and Joan Winfieid. 


| good is 


$30,000 in St. Loo 


L.A. Mild But ‘Number’ Fast $50,000; 
‘Everything’ Trim 52G, ‘Doolins’ OK 
$31,000, Manhandled Slight $23,000 


Los Angeles, July 26. 

‘Any Number Can Play” is dom- 
inating firstruns this frame with a 
big $50,000 in three theatres. Also 
“You’re My Everything,” 
with smooth $52,000 looked for in 
four houses. “Doolins of Okla- 
homa,”’ in two spots, shapes satis- 


factory $31,000. 

Combo of “Manhandled” and 
“Special Agent” is doing slow $23,- 
000 in two situations. Second frame 
of “Girl from Jones Beach” is off 
to around $21,000 in three sites. 
“Calamity Jane” looks very thin 


$10,000, second round, in four lo- 
cations. Most other holdovers are 
dropping sharply. “Red Shoes” is 


winding up its final (30th) session 
at the Fine Arts with around $6,000 


| and ahead of last week. 


Estimates for This Week 

Beverly Hills, Downtown, Hawail, 
Hollywood Music Halls (Prin-Cor) 
(834; 902; 1,106; 512; 55-$1)— 
“Africa Screams” (UA) (3d wk-3 
days). Down to $13,500. Last week, 
oke $19,600 

Chinese, Loew’s State, 
Uptown (FWC) (2,048; 2,404; 1,248; 
1.719: 60-$1)—“You’re My Every- 
thing’ (20th) and ‘‘Temptation Har- 
bor’ (Mono). Smooth $52,000 or 
near. Last week, “Sand” (20th) and 
“One Last Fling’ (WB) (2d wk), 
light $21,800. 

Downtown, 
(WB) (1,757; 2,756; 
Girl Jones Be ach" 
Oi sharply to $21,000. 
nice $41,300. 

Egyptian, 


Loyola, 


Hollywood, Wiltern 
2.344: 60-$1)— 
(WB) (2d wk). 
Last week, 


Los Angeles, Wilshire 
(FWC) (1,538; 2,097; 2,296; 60-$1)—— 
‘Any Number Play” (M-G). Big 
$50,000. Last week, “Wizard Oz’ 
(M-G) (reissue) (2d wk), $17,000 
Orpheum (D’town) (2,210; 60-$1) 
“Reign Terror” (EL) and “Sleep- 
ing Car Trieste’ EL) (2d wk-4 
days). Thin $3,500, with $9 .000 in 
5 sites. Last week, pleasant $29,700 
in 5 houses. 
Pantages, 
812: 2,890; 
homa” (Col) 


Hillstreet (RKO) (2. 
50-$1)—‘‘Doolins Okla- 
and ‘“Devil’s Hench- 
man” (Col). Okay $31,000. Last 
week, “Dumbo” (RKO) and “Salu- 
dos Amigos” (RKO) (reissues), $19,- 
900 

Los Angeles, 
mounts (F&M) (3,398; 

“Manhandled” (Par) 
cial Agent” (Par). Slow $23,000. 
Last weck, “Sorrowful Jones” (Par) 
and “Shark God” (FC) (L.A. only) 
(4th wk), nice $18,000. 

United Artists, Ritz, Studio City, 
(UA-FWC) (2,100; 1,370; 
60-$1)—‘“‘Calamity Jane, : 

“Mississippi Rhythm” 
Slim $10,000. Last 


Para- 
1,451: 60-$1) 
and “Spe- 


Hollywood 


Vogue 
880: 885; 
(U) and 
(Mono) (2d wk). 
week, $23,600. 
Esquire (Rosener) (685; 85-$1.20) 
“Canterbury Tale” (EL) and 
‘Woman in Hall” (EL) (2d wk). 
Okay $2,500. Last week, $3,000. 


as that taken in by “Silver Lining” | Portl: fire 3 9 rn egg a 
at the huge Mastbaum. Latter also| pig Rag i oe aie 4 a at bed Ra be 
is big. “Girl from Jones Beach” is | pin. ic over and local firstruns are eaeeEes Ss eee! ee Me aks 
. WIS 1S Over ant OCa irstruns are Sorrowful Jones (} ar) (3d wk 
not so good at the Boyd. | picking up this week. “Africa and “Mother Is Freshman” (20th) 
Estimates for This Week | Screams’ ‘and “House of Strang- Down to $10,000. Last week. 
Aldine (WB) (1,303; 50-99)— ers” are doing well for new pix.| “Sorrowful Jones” (20th) and 
“Gunga Din” (RKO) and “Lost | “Stratton Story” is coining dough | “Temptation Harbor’ (Mono) (2d 
Patrol” (RKO) (reissues) (2d wk).! as a holdover with more weeks in wk), socko $15,000. 
Holding to $9,5@0. Last week, solid sight. Loew’s (Loew) (3.172: 50- a) - 
$12,000. Estimates for This Week “Good Old Summertime’ (M-G) 
Arcadia (S&S) (600: 50-99)— Broadway (Parker) (1832; 50-85) and ‘Daring Caballero” (UA). Wow 
“Secret Garden” (M-G) (2d wk).|/— “Africa Screams” (UA) and | $30,000. Last week, “Africa 
Dropped to $4,200 after sturdy $6,- | “Jigsaw” (UA). Sock $11,000. Last| Sereams” (UA) and “Jig Saw 
800 opener. | week, “Lady Gambles” (U) and (UA), big $18,500. ae Pe 
Boyd (WB) (2.360; 50-99)—“Girl “Daughter of Jungle” (Rep), okay Z Missouri AE &M) (3,500; 50-75)- 
Jones Beach” (WB). Mild $16,000. | $7,000. — eee eee ee 
sig roa a a TRE | Mayfair (Parker) (1,500; 50-85)— Boy” (Mono). Nice $12,000. Last 
Last week, “Oné False Step” (U)| ,, : i ay = : iceeiaaeaaa?® 
(2d wk). oke $10,000 in final 5 days. Tile gal Entry” (U) and “Tucson” week, Moth¢ r Is reshman” 
Earle (WB) (2.700: 50 - 99) — (20th). Mild $3,500. Last week, (20th) and Forbidden Street 
“Stenate of Secunda? (Par). Modest | Ma, Pa Kettle” (U) and “Mountain (20th) (3d wk), $10,000. : 
. Tact week “Make Relieve | Melody” (Col) (4th wk), $4,200 | St. Louis (F&M) (4,000; 50-75 
$14,000. Last week, ‘“Make Believe . ; pa fie aa A selbes Paden ; ce hal 
| Ballroom” (Col) with Dennis Day | .. Oriental (H-E) (2,000; 50-85) — Silver Lining” (WB) and d- 
stage hvpo. socko $35,000 “ |“House of Strangers” (20th) and venture Baltimore” (RKO) (2d wk) 
oe yi stink a blapggeees i “Forbidden Street” (RKO), daydate | Still strong at $12,000 after sock 
Fox (20th) (2,250; 50-99)—“House with Orpheum. Oka) $4,000. Last | $18,000 opener, way over hopes, 
of Strangers” (20th) (3d wk). Neat week, “Big Steal’ (RKO) and | er a 
$16,000 after big $22,000 second | “Night Unto Night’? (WB) (4 days), 
“ ‘big, $3.400. Wash, Back in Doldrums 
Goldman (Goldman) (1,200; 50-| Orpheum (H-F) (1,750; 50-85)— a 
99)—“‘Any Number Play” (M-G).| “House of Strangers” (20th) and 
Sock $26,000. Last week, “Nep-| “Forbidden Street’ (RKO). also But ‘Number’ High With 
tune’s Daughter” (M-G) (5th Wk), | Oriental. Fine $7,500. Last week, | ‘ ’ 
$9,000. “Sorrowful Jones” (Par) and “Hold | 256: Not Wanted 06 
Karlton (Goldman) (1,000; 50-99) | That Baby” (Mono) (2d wk), big | , 
—‘Illegal Entry” (U). NSH $9,000. | $7,700. | Washington, July 26 
Last week, “Edward, My Son” Paramount (H-F) (3,400; 50-85)— Town back in the summer dol- 
(M-G) (5th wk), $5,000. | ‘‘Doolins of Oklahoma” (Col) and drums this week, after a pleasing 
Mastbaum (WB) (4,360; 50-99)— | “Arson, Inc.” (SG). So-so $7,500.) spurt last session. Sole standout 
“Silver Lining” (WB). Big $28,000 Last week, “Big Steal” (RKO) and| is “Any Number Can Play’ at 
‘or near. Last week, “Fountainhead” | “Night Unto Night” (WB), fine’ Loew’s Palace, which is_ getting 
(WB) (3d wk), $13,000. $8,000. /lion’s share of biz. ‘Not Wanted” 
Stanley (WB) (2,950; 50-99)— | United Artists (Parker) (895; 50- at Warner’s Metropolitan, is build- 
“Sorrowtul Jones” (Par) (4th wk). | 85)— “Stratton Story” (M-G) (2d. ing to better than average thanks _ 
Oke $12,000. Last week, tidy $17,- wk). Big $9,500. Last week, to unwed mother theme. “Girl 
500. $12,000. \from Jones Beach” at the Warner 
~ gue <a Ra 50-99) — | | disappointing. eat She Waa Fine Arts (FWC) (679; $1.20- 
“Big Cat” (EL) and “Specia istimates for This Wee '¢9 40)—“Red Shoes” (EL) ( 
Agent” (Par). Fair $10,000. Last | Beaches Bop Balto B.0.; Capitol (Loew's) (2,434; 44-85) — S500 ong $6,000 Lok week, 
week, “Johnny Allegro” (Col) (2d ‘ A “Calamity Jane” (U) plus vaude. = : 
wk). $8.000. Reu hshod -Vaude 13G Slow $19.000. Last week, “Wizard 
Trans-Lux (T-L) (500: $2.40- g of Oz” (M-G) (reissue), hot $26,000, 
$1.20\—“Red Shoes” (31st wk). Baltimore, July 26. | even with large share of moppet 
Still paying off at $5,200. Last} Business here this week slipped Me es than first time 
week, $5, 500. back into low with torrid temper- 
—_—__— atures running customers to nearby | ,, Keith's (RKO) (1,939; 44-80)— 
beaches. All new entries are mild .CObra, Woman” (FC) and “White 
eS Savage” (FC) (reissues). Satisfac- 


trim $5,700. 
Four Star (UA-WC) (900; 74-$1) 


-‘Edward, My Son” (M-G) (4th 
wk). Near $4,000. Last week, nice 
$6.00. 

Laurel (Rosener) (890; 85)— 


“Quartet” (EL) (9th wk). 
Last week, $6,300. 


Good $6,- 
O00. 





‘Oz’ Tall $12,000, L’ ville; 
‘Sand’ Sluggish $9,000 


Louisville, July 26. 


Biz is on the mild side this week, 
combo of intensely hot weather 
and so-so product not helping 
grosses. Trade is evenly distribut- 
ed between the houses. Vaude bill 
plus double film policy atthe Na- 
tional is garnering healthy summer 
biz, and looks set to continue. 
Reissue of “Wizard Of Oz” at 
Loew's is pulling some trade, but 


“Sand” at the Rialto is very 
sluggish. Summer musicals at 
Iroquois Amphitheatre getting 


break on weather, are no help to 
firstruns. 
Estimates for This Week 
Mary Anderson (People’s) (1,400; 


45-65) — “Johnny Allegro” (Col). 
Fair $6,000. Last week, “Girl 
Jones Beach” (WB), perky $8,000. 


National (Standard) (2,400: 50-85) 
— “Last Wild Horses” (SG) and 
“Idol of Crowd” (FC) (reissue). W. 
H. King-produced vaude bill ‘ig 
main draw, bolstered by dual film 
bill, but medium $7,000 looks all 
Last week, ‘Follow the Band” 
(Indie) and “Mobtown” (FC) (ree 
issues) with “Girls - A - Poppin” 
vaude revue on stage, $8,000. 


Rialto (Fourth Avenue) (3,000; 
45-65) — “Sand” (20th) and “File 
649 (FC). Sluggish $9,000. Last 


(Continued on page 30) 
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ollar Shortage Cues Cut in Annual 
Brit. $17,000,000 Pix Remittance to U.S. 





London, July 19. + 


With the dollar shortage remain- 
ing an acute problem, trade inter- 
est is sharpening in the future of | 
the Wilson - Johnston agreement, | 
which expires next summer. At the | 
Board of Trade here, it is indi-| 
cated that talks for a renewal of 
the pact will probably be initiated 
before the end of the year, but it 
{is too early to state whether the 
negotiations will be held in London 
or America. 

Of particular significance to the 
American industry and of vital im- 
ortance to the home trade is the 
Fact that as the talks come under 
way, Board of Trade prez Harold 
Wilson will be making up his mind 
in regard to quota for the third 
year of the Act for the period | 
1950 to ’51. 
Although in the past Whitehall 
has always firmly insisted that the | 
Quota Act was a purely British | 
measure and no concern of Amer- | 
ica, it is now being broadly hinted 
that the British government will, | 
when the monetary talks are on, be | 
prepared to consider what are offi- | 
rep- | 





cially described “relevant 
resentations.” 

Adopting tl 
cial style, a B 


as 


1e¢ usual cautious offi- 
oard of Trade spokes- 
man suggested there was no cer- 
tainty that the present allocation of 
remittable earnings from this 
country to America would continue 
at the present level at $17,000,000 
annually. That remark is _ inter- 
preted here as the first sign of bar- 
gaining and there is little doubt 
that at the appropriate time Brit- 
ain is going to plead dollar poverty. 

While pursuing a cautious line 
on future events the Board of 
Trade is more forthright in regard 
to the operation of the pact up to 
the present time and doesn’t at- 
tempt to disguise the fact that it 
would like to see more pictures 
made in Britain under American 
auspices with iced sterling. 

As far as can be ascertained 
from incomplete data, not more 
than about $5.000.000 has so far 
been invested by U.S. companies 
fn British pix over a period of 
about eight months, and there is 
little indication of a stepping up in 
activity. 

Admitting their disappointment, 
the Board of Trade considers that 
an unsatisfactory situation would 
develop if an excess of unremit- 
table sterling was left in credit 
when the first two years were up 
and it would probably lead to seri- 
ous complications and might call 
for positive action. 

One important factor made clear 
by the Board of Trade is that the 
present pact provides for a dollar 
payment and if there is a devalua- 
tion of the pound sterling it would 
be the British industry that would 
suffer, and not the American. At 
the moment, suggestions of devalu- 
ation have been firmly nixed by 
Sir Stafford Cripps, but the possi- 
bility of such a course still exists. 


‘EDWARD’ VICE ‘ANNIE’ 
IN SYDNEY IN SEPT. 


Sydney, July 26. 

J. C. Williamson production of 
“Annie Get Your Gun,” has set an 
alltime record here for a musical, 
spanning over two years. “Annie,” 
with Evie Hayes starred leaves the 
Royal in September, and will do 
an extensive run around — Zea- 
land, with probable repeat dates in 
Aussie later. 

“Edward, My Son,” with Robert 
Morley, will replace “Annie” here. 
Ellis Irving and wife Sophie 
Stewart will support. 


Mex Wine Dea! Fizz 


Mexico City, July 26. 

Attempt of some top Mexican 
pic producers, among them Greg- 
ory Wallerstein of Film Trust, to 
thaw some of their coin frozen in 
Chile, has fizzled. Producers 
bought $20,000 worth of Chilean 
wines and shipped them to Mex- 
ico, sure that they could thus get 
eold cash. 

But customs inspectors forbade 
the wines to be unloaded at Vera 
Cruz because of the recent addi- 
tion of such drinks to the import 











ban list. The wines had to return 
to Chile. 
The second Spanish - American 


Cinema Convention will be held in 
Madrid in November. 


Madras Pix Houses to Put — 


Up Advance Coin for Tax 


Madras, July 15. 

Through a further amendment 
of the Entertainment Tax Act, the 
Madras government would require 
all cinema theatres in the province 
to keep sceurity deposits with the 
government. It’s not disclosed 
how the amount each theatre has 
to pay would be calculated. 

Idea of deposit is security 
against payment of entertainment 


tax due to government on time. In | 


case of default, deposit would be 
adjusted against tax due. 


Spanish Film 
Boxoffice Off 


Washington, July 26. 

Business at Spanish film theatre 
boxoffices was off in March, April 
and May, particularly in the prov- 
inces, reports the U. S. Dept. of 
Commerce’s motion picture-photo- 
graphic branch. Best business was 
being done in Madrid and Spanish’ 
production was bogged down. 

During the first 20 weeks of this 
year, grosses at the firstrun houses 
of Madrid ran 3% ahead of the 
same ‘period in 1948. However, 
this was unusual. Film house biz 
was badly hit by the business re- 
cession in Barcelona and Valencia, 
running from 30°% to 60% behind 
last year. The cities were also hit 
by drought and shortage of elec- 
tricity, which has restricted the 
number of performances. 

U. S. feature films have dropped 
to only 42% of the total being 
shown. Boxoffice receipts of Span- 
ish pix are up as much as 50% and 
there have been notable increases 
in the take by pictures from Italy 
and the Argentine. 


Now Metro’s Solo Selling 








Tn Indonesia as in Reich 


| After leading the fight for aban- 
donment of Motion Picture Export 


Assn. operations in Germany, 
Metro is now aiming to push 
through individual company sell- 


ing of product in Indonesia. 


| 


erations in Indonesia and 


MPEA members. 
is jumping the gun on a decision 
which the MPEA was to make on 
ithe subject, Jan. 1, 1950. 


nesia until the end of ’49. At that 


time, according to the resolution, 


the members were to consider what 
method of distribution would be 
adopted. 

Metro office will open in Batavia, 
capital of the new republic. Ed- 
ward O’Connor, regional director 
for the Far East, is currently in 
Batavia arranging preliminary de- 
tails. 

M-G put up the strongest argu- 
ment for separate operations in 
Germany and was the first com- 
pany to name its organization in 
that country. In the face of objec- 
tions from several companies, it 


| insisted that Germany was ripe for 


ditching of the MPEA 
advised that it 


a 
Company 


setup. 
would 


‘open offices by Jan. 1, same date 


as its now-projected entry into In- 
donesia. 





Mex Pass-Forging Racket 
Mexico City, July 19. 

Two 10-year-old boys trying to 
enter a cinema here on a pass 
tipped a pass-forging racket that 
has victimized all local exhibitors. 
Police found 8,000 such passes are 
circulating. 

Local 1 (cinema and office help) 
of the National Cinematographic 
Industry Workers Union (STIC), 
that issues passes to its members, 
ducats from which the fakes were 
made, is helping police and exhib 
itors to end the racket. 


fall. 


In a 
first move by any major, Metro is | 
| arranging to open its own office in 
the former Dutch East Indies terri- 
‘tory by the first of the year. Action | 
by the company will undoubtedly 
clinch a termination of MPEA op- 
inde- 
| pendent film handling by other 


It is believed that Metro’s action 
MPEA 


meeting, held May 19, voted to con- 
tinue the org’s activities in Indo- 


é + 4 
Arc’s’ Italo Campaign 
Genoa, July 15. 
An all-out campaign is being 
planned for the release of “Joan 
of Arc’ to the Italian public this 
A prize of 1,000,000 lire 


March '50 Deadline 





“1,600), plus a silver cup, will be 
varded for the best pub-ad cam- 
paign by an exhib. 

Campaign is a result of con- 
clusions reached at a general meet- 
ing of RKO distribs held in Rome 
recently and presided over by 
Joseph Belfort, RKO 
chief, and Elais Lapiniere, RKO 
sales manager for the continent. 


‘Belinda’ Only U.S. Film 
In Stockholm’s 10 Best 
Foreign Pix of 1948-4 


| 

Stockholm, July 16. 

| Only one Amerzcan film was 
| mentioned in the list of the 10 
| best films of foreign origin, shown 
|in Stockholm during the 1948-49 


' season voted by the critics in the 
Stockholm dailies, and arranged 
by the Swedish trade paper Bio- 
grafbladet. The list is: 1, ““Paisan,” 





European | 


Distrib Switchover 


Set for Rank 


Down Under 





L. Pelosi-Percival Form 


| New Brit. Music Pub. Co. 


London, July 26. 

Len Pelosi, son of songwriter 
Don Pelosi, has joined forces with 
pianist-arranger Norman Percival 
in setting up the Denmark Music 
| Publishing Co. 
| One of the first songs to be 
handed by the new outfit will be 
'“The Little Swiss Wishing Well,” 
written by Don Pelosi as a sequel 
to his “Little Old Mill.” Band- 
leader Johnny Franks is in charge 
of the company’s exploitation. 


Coplan to Distrib 
Brit. TV Pix in US. 





London, July 26. 
Television films being made in 


Italian; 2, “Hamlet,” British; 3, | 
“Red Shoes,’ British; 4, ‘“Ger- 
mania, Anno Zero,’ German-Ital- 


ian; 5, “Johnny Belinda,’ Ameri- 
can (Warner); 6, “‘The Fallen Idol,” 
British; 7, “Oliver Twist,” British; 
8, “La Perla,’ Mexican; 9, “My 
Universities,’ Russian; 10, “Der 
Prozess,” Austrian. One other 
American film was mentioned in 
the list, “The Snake Pit’ (Fox), in 
15th place. 

At the same time the best Swed- 
ish films during the same period 
were also voted. 1, “Fremmande 
Hamn” (“Strange Harbour’), San- 
drew-Bauman film, directed by 
Hampe Faustman; 2, ‘‘Hamnstad”’ 
(“Harbour City’), Svensk Filmin- 
dustri, written and directed by 
Ingmar Bergman; 3, “‘Banketten” 
(“The Banquet’), Terra. Film, a 
production by Hasse Ekman; 4, 
“Eva,” Svensk Filmindustri, writ- 
ten by Ingmar Bergman; 5, “Fen- 
gelse” (‘Prison’), Terra Film, 
written and directed by Bergman; 
6, “Lars Hard” (“Lars Hard’’), 
Sandrew-Bauman Film, directed 
by Hampe Faustman; 7, “Pa Dessa 
| Skuldror” (“On These Shoulders’’), 


directed by Gosta Folke; 8, “En 
Svensk Tiger’ (“The Swedish 
Tiger’), Kungsfilm; 9, ‘Soldat 
Bom” (‘“Bom, the Soldier’’), Fri- 


bergs Filmbureau, by Nils Poppe; 
10, “Flottans Kavaljerer” (“Navy 
Cavalliers’”’), Kungsfilm. 





HARRIS YENS ‘CHIFFON,’ 


WITH ROBSON, FOR N.Y. 


London, July 26. 


to have sought the Broadway rights 
to E. P. Clift’s “Black Chiffon,” 
starring Flora Robson, which he 
hopes to present on Broadway 
sometime next year with the ac- 
tress in her original role. 

Among other bidders for the 
show were Herman Shumlin, who 
wanted the play for this fall with 


an American star, and Max Gor- | 
who insisted on Miss Rob- | 


don, 
son’s services this year, which was 
impossible as the play is expected 
to run well into next year. 


} 


the joint presentation of “Ann 
Veronica,” currently playing at! 
Piccadilly theatre, in New York | 
late fall with Wendy Hiller, who 
stars, to go to America. 





Frankovitch Sets Cast 


| For Italo-Made Film 


Rome, July 19. 

Venus Productions, headed by 
producer Mike Frankovitch, signed 
several actors this week for his 
forthcoming film, ‘The Dark Road,” 
with story by Phil Yordan. They | 
are Edouardo Cianelli, Warner 
Bros. starlet Janis Paige, Italo-| 
American actor Tony Centa. and 
Italian heart-throb Massimo Ser- 
rato. 

Sidney Salkow, who will handle | 
the directing chore, arrived from | 
Hollywood this week and is making 
last-minute checking so the camera 
work can start on Aug. 5. Camera-| 
man is Tonino Delli Colli and Paul 
LePere is associate producer. 





Other Foreign News 
on Page 20 





Harris is also understood to have’ 
set a deal with Jack Hylton for | 


this country with the aid of gov- 
ernment finance are to be dis- 
tributed on a coast-to-coast basis 
throughout the U. S. by David 
Coplan, formerly managing direc- 
tor of United Artists in London. 

Coplan, who is forming a new 
company which will probably be 
known as Coplan Film and Tele- 
vision Productions, is now in Lon- 
don finalizing arrangements and is 
planning to return to the U. S. 
within two or three weeks with the 
first two series of completed films. 

First two series are in the puppet 
class and one is based on a popular 
BBC feature, ‘Muffin the Mule,” 
with Annette Mills, sister of John 
Mills, as the star. 

These TV films, which are being 
made by the newly-formed Parthian 
productions, are completed at the 
rate of about one a day and pro- 
duction cost is around $2,000. 
They are not in the market for the- 
atrical distribution but are being 
made available to sponsors and to 
networks for sustaining time. 

Coplan said he is organizing dis- 


tribution on the same basis as is | 
employed in the motion picture in- | 


dustry, and he is confident the orig- 
inal cost can be earned time and 
time again. 
films outright but is working on a 


percentage basis and the earnings | 


will be put back into a pool to in- 
sure continued production. 

First two series will be followed 
by another two dealing with the 
music hall and thrillers and will 
subsequently give place to films 
running for about two reels. Orig- 


| Before returning to the U. S. re- inal series will be kept to a running | 
cently, Jed Harris is understood time of 12!2 minutes thus allow. | 


ing, in a 15-minute program, ample 
time for the normal commercial 
plug. , 


Int'l Film Workers Union 
Under Discussion Again 


London, July 19. 
Formula for the creation of an 
International Organization of Film 
Workers, which would not en- 
croach on national policy, has been 
worked out at preliminary talks 
held recently in Paris and which 





will be developed in London in the | 


near future. 
_ Project was first broached dur- 
ing the recent visit to France of 


| George H. Elvin, general secretary | 
of the Assn. of Cinematograph and | 
‘Allied Technicians, in discussions 


with labor chiefs, and a draft 
scheme is now being prepared for 
submission to interested organiza- 
tions. 

If there is sufficient interest in 
the proposal, a preliminary con- 
ference will be convened in Cannes 
in the second week of September, 
at the termination of the annual 
film festival. 

A similar venture launched by 
the Czech unions in 1946 lingered 
for about a year before finally col- 
lapsing. 


There’s No Biz Like— 


Brisbane, July 19. 
Brisbane showmen are still try- 
ing to figure out show biz. The 
Cremorne, operated for a while 





with musical comedy by Will Ma- | 


honey, lost the comedian-producer 
a lot of coin. 

Then in moved an amateur show 
and wrapped up a sweet $12,000 in 
one week with an oldtime m.c. 


He is not buying the | 


+ Melbourne, July 19, 

Hosted by Norman B. Rydge 
‘head of Greater Union, Ralph 
|Bromhead, Eagle Lion (London) 
g.m., met pic industry leaders here 
prior to returning to his London 
base after an extensive Aussie 
visit. E-L chief stated that next 
March the Greater Union setup, in 
which J. Arthur Rank holds a 50% 
interest, inclluding the distrib unit, 
British Empire Films, would com- 
mence Aussie distribution of the 
Rank product, now tied to the 
British division of 20th-Fox. 

Bromhead stated that an Aussie 
branch, to be known as Eagle 
Lion Distributors, Ltd., had already 
| been formed here, with Rydge as 
|chairman of directors, to handle 
| the product throughout the Aussie 
| zone. 
| EL topper said that fewer 
British pix would be made next 
year, but they would lose nothing 
in quality. He pointed out that 
British producers, rather than lose 
the popularity now received by 
British product, had agreed to 
maintain a high standard of en- 
tertainment value by making fewer 
pix. 

Bromhead indicated that his own 
unit would make some 25 major 
pix in the year commencing next 
October. Last year the production 
figure was 40 pix. He also said 
that fewer British color pix could 
be hoped for presently because 
U. S. producers, using coinage 
frozen in the United Kingdom, 
were having their pix processed 
there. 

All Rank pix will flew over the 
powerful Greater Union loop once 
the product backlog is wiped out 


via the current 20th-Fox distrib 
contract, expiring next month, 
with March next as the dateline 


for the switch-ever. Formerly most 
of Rank material went over the 
Hoyts loop, but with Rank holding 
that 50-50 interest in GUT, the 
scene changes next year. 


MEX 50% RADIO TAX 
"HIKE STIRS INDUSTRY 


Mexico City, July 
National radio chamber has pe- 
titioned the government to recon- 
sider its plan to hike by 50°% the 
tax on all commercial radio sta- 
tions. 

Stations see levy cutting their 
|biz at least by half. Radio per- 
formers are also aroused. They 
see a sharp entertainment staff 
slash if the tax is enacted. 





9 
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Skouras & Co. in Israel, 
Get Official Welcome 


Tel Aviv, July 19. 

Arriving by special plane in Is- 
{rael yesterday (18) were Spyros 
Skouras, Murray Silverstone and 
Robert Harley, European head of 
20th-Fox. Immediately upon their 
arrival, they told VArRIETy that one 
of the objects of their visit was to 
study the possibilities for the cor- 
poration in this country. Israel’s 
need for newer and better theatres 
is great, Silverstone said. No de- 
tailed plans as to erection of cine- 
mas by 20th are expected here, 
however, for some time. 


Skouras said that he hoped that 
one day the company will make a 
film telling the world the story of 
Israel and its army. At a special 
reception given in their honor, the 
visitors were welcomed by I. 
Klinov, head of the film and cine- 
ma department of the Ministry of 
Interior. 
| A documentary short with He- 
, brew commentary and compiled of 

newsreel clips of the last year in 
Israel was shown at a_ special 
dinner given in their honor by 
Moshe Sharett, Israel’s Foreign 
| Minister. 


Filipino Martyr Pic 
Manila, July 12. 
Premies® Productions, Inc., has 
begun filming a motion picture de- 
picting the life of Father Jose 
Burgos, one of the Philippines 
leading revolutionary martyrs. 
It’s expected the filming will be 
finished in three weeks. All the 
‘scenes are being shot at various 
places in Vigan, in northern Lu- 
zon, where Father Burgos Was 
born about 100 years ago. 
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Wednesday, July 27, 1949 VARIETY 
“- 
| How can one gir heap So 
many dates at one time? 
TOWN THEATRE TOWN THEATRE TOWN THEATRE 
NEW ORLEANS ...... Orpheum | CUMBERLAND ........ Maryland | NASHVILLE . Vendome 
ALBANY .....ccac........ Palace | PORTLAND, ORE......Orpheum | BOSTON ....... cacqe... Orpheum 
NEW YORK .............. . Capitol | PORTLAND, ORE....... Oriental | BOSTON ..................... State 
BUFFALO ............... Lafayette DES MOINES ............ Orpheum WORCESTER ee 
DUNKIRK y.c.cn.. State | CEDARRAPIDS......... lowa | SYRACUSE ............... State 
Bl NIAGARA FALLS. — Cataract coon siahenens no le Ecos A 
Fs soceeeeeus OFPheum ee, 
{ BR a cnabi fake DUBUQUE ........... Orpheum | COLUMBUS .... Ohio 
Be DENVER ‘Denver | MINNEAPOLIS .......Orpheum | PITTSBURGH ...... J. P. Harris 
DENVER en Balas Bi FMI as csscossescons Orpheum | LOUISVILLE .................. State 4 
LINCOLN an State SIOUX CITY | + saves Orpheum INDIANAPOLIS _....... Loew 
rvcees CHAMPAIGN .............. Virginia | KANSAS CITY......... Midland ti 
PITTSFIELD.......... eae U.S. | CINCINNATI. ......... Palace | ROCHESTER .... Rochester 
MEMPHIS oo s.csccsoe Malco | DAYTON uu... Keith | PROVIDENCE... Strand [iia 
OKLAHOMA CITY........ Center | SPRINGFIELD, ILL......Senate | HAVERHILL... Strand 
YOUNGSTOWN .........Palace | SANFRANCISCO..... Orpheum | SHARON ......... NuLuna fie 
JAMESTOWN nc SMA] ALTOONA oo. Capitol | NEWCASTLE ........ Regent 
WASHINGTON .......... Warner | CANTON oo... Palace | EVANSVILLE............. Grand 
WASHINGTON .... Ambassador MILWAUKEE. eos Palace | FI.WAYNE......... _ Emboyd 
TOLEDO «seven Rivoli | MADISON.............. Orpheum | TUCSON.............. Orpheum 
BETHLEHEM ................. Boyd | SAN DIEGO _.. Spreckles PHOENIX ................. Orpheum 
| | al Boyd | LONG BEACH .. me Towne | MEDFORD .................... Holly 
t fe =«(LOSANGELES............ HillSt. | LONG BEACH.............. Cabart | ATLANTIC CITY... Warner 
LOS ANGELES ..........Pantages | LONGBEACH SantaFe | ATLANTIC CITY ......... Stanley 
RICHMOND .................. Byrd | SPRINGFIELD, MASS. Bijou | ATLANTICCITY.......... Virginia 
RICHMOND ......--..... State | NEWPORT. OperaHouse | OAKLAND.................... T&D 
NEWPORT NEWS .... Palace | NEWBEDFORD...... State | SACRAMENTO........... Esquire 
NORFOLK .............. Newport | PHILADELPHIA ......... Stanley | SACRAMENTO ............. Tower 
NORFOLK .. coe Solley | LOWELL ns, Keith | SACRAMENTO... Del Paso 
PORTSMOUTH ... Commodore GRAND RAPIDS ... _. Regent I acecenecitiacisiiouns Liberty 
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French Pix Industry 


Sees Salvation 


Via Public Lottery; To Fight Taxes 


Paris, July 26. ¢ 


French film industry hopes to 
gave itself from foreign competi- 
tion by a public lottery. 

Native producers, irate at both 
the government and foreign dis- 
tributors for what they claim 
unfair competition, have begun a 
drastic movement to protect native 
product, highlighted by the lottery 
set up by the recently-established 
League to Save the French Cinema. 
Also on the agenda is a mass move 
bv exhibitors to use their screens 
to fight against heavy government 
taxes. 

Lottery was set up on the Place 
de la Concorde Bastille Day (July 
14), where such local film names as 
Claude-Autant Lara, Noel-Noel, 
Georges Guetary, Simone Renant 
and others mounted a platform to 
seek donations from the crowd. 
Rene Marcus, Parisian dentist and 
secretary of the League, claimed 
it now has 300,000 members in the 
Paris area alone. He described its 


is 


three-point prea 1m as including 
priority on French screens for 
French films, reciprocal trade 
agreements between countries and 
a lowering of the tax rate on 
French production from 40% to 
the prewar 20%. 

Marcus told the crowd that 


France could absorb 300 films year- 
lv. Under the Blum-Bvrnes pact, 
France was to import 186 fiilms a 
vear from all countries, with the 
U. S. to provide 121 of them. That 
would leave 114 to the French stu- 
dios, which at present can turn out 
only 90. Marcus declared. how- 
ever. that large backlogs of Ameri- 
can films are now monopolizing 
French screens, so that at present 


40 new French-made films have not 
screen time. 


had a chance to get 
In January, he said, only five 
French films were among the 23 
released. And, he pointed out, the 
excessive number of American pic- 
tures blocks favorable exchange 
quotes with other countries. 

Exhibs, for their part, are angry 
at the government for taxing them 
heavily while allegedly doing noth- 
ing to improve their business. As 
a result, exhibs have decided to 
demonstrate on their screens the 
heavy taxes they are forced to pay 
and to ban henceforth any news- 
reel clips which have a propaganda 
slant. It 
could have serious consequences, 
since French reels are government- 
inspired and used repeatedly to 
plug operations of nationalized en- 
terprises. In addition, all govern- 
ment-inspired showings of French 
fashions. tourism, ete., will be 
scissored. 


PIX SHARING PI.AN GETS 
BRIT. TECHNICIANS OK 


London, July 19. 

As their contribution towards the 
current drive for reducing produc- 
tion costs, senior British studio 
technicians have given their okay 
to a profit-sharing plan, under 
which a proportion of their earn- 
ings will be invested in the picture 
on which they are engaged. 

Officially, the scheme is de- 
scribed as one in which technicians 
porticipate in production costs 
with salaries either being deferred 
or invested. It has been aided by 
the General Council of the Assn. 
of Cinematograph and Allied Tech- 
nicians, who are going to submit 
the details to the government work- 
ine party now investigating produc- 
tion costs. 

Bearing in mind that many pre- 
war profit-sharing ventures were 
disastrous to their members. ACT 
{s preparing a guide to techniciens. 
warning them of all the pitfalls 
likely to be encountered. A leaflet 
is now being drawn up, and will 
be circulated to all concerned in 
the near future. 

Although giving their sanction 
to the principle. ACT will not allow 
anv contravention of the Fair 
Wages Clause in the Films Act, 
and will also insist on full observ- 
ance of the conditions in relation 
fo overtime, weekend work, etc. 
They will also demand that basic 
salaries as determined by agree- 
ments must always be paid, and 
that deferments and investments 
must come from salaries which are 
fin excess of the agreed minimum 





rates. ; 





is believed this move | 


Divorcement Hinted In 
Brit. Pix Industry Study 


London, July 19. 

Keen speculation developing 
as to the nature of the proposals 
to be made in the report of the 
Portal Committee set up by the 
Board of Trade to investigate ex- 
hibition and distribution preblems. 

Terms of reference were so wide 
that they embraced virtually every 
section of the industry and evi- 
dence was submitted to the Com- 
mittee by all leading trade associa- 
tions. 

Popular theory is that there may 
be some measure of divorcement 
recommended and a further hint 
suggests that a possibility may be 
a limitation in size of circuits and 
possibly the creation of a fourth 
circuit which would be used main- 
ly to provide an outlet for inde- 
pendent product. 

Any major proposals would re- 
quire government legislation and 
may even call for amendment to 
the 1948 Films Act. On the nature 
of the recommendations would de- 
pend the extent of priority which 
the government would be prepared 
to give to provide the necessary 
Parliamentary time. 


is 





Overall Decline 


In Brit. Pix for Yr. 


London, July 26. 
Overall decline in the total of 
British production is shown in sta- 


tistics prepared by the Board of | 
Trade covering the year ended | 
March 31 last. Total of feature | 
films registered for exhibitors’ | 
quota amounts to 120 as against 
170 in the previous 12 months. 


Features normally classified in the 
“A” class—of 7.000 ft. in length 
or over—were 69, or nine up on 
the previous year, but there was a 
drop of 60 in the total of films be- 
tween 3,000 and 7,000 ft. in length. 
One film in the latter category did 
not qualify for quota. 

Although there was a decline in 
British product, the survey shows 
an upward trend in respect to for- 
eign films, with a grand total of 
403 for 1949, against 301 for ’48. 
There were 213 over 7,000 ft., and 
190 between 3,000 and 7,000 ft., and 
the corresponding figures for the 
previous vear—which included the 
period of stoppage caused by the 
ad valorem duty—were 141 and 
160. 

British shorts, at 229, including 
45 non-quota, were 68 down from 
1948, but there was a further up- 
ward trend from foreign imports, 
the figures being 409 against 322. 


Army Gets MPEA Data 
On Pix Setup in Japan 


Washington, July 26. 
A report on the motion picture 
Situation in Japan and Korea was 
made yesterday (25) to Deputy 





Asst. Secretary of the Army Rob- | 
Facts were laid be- | 


ert R. West. 
fore him by Irving Maas, Motion 


Picture Export Assn. veepee; Joyce | 
O'Hara, assistant to Erie Johnston, | 
'and Charles Maver, international | 
rep of MPEA in Japan and Korea. | 


Mayer, recently back from the 
Far East, added information to 
that previously given the Army by 
MPEA in an effort to unfreeze 
some of the frozen company coin. 


PORT. PIX SCRIBES UNITE 


Zarcelona, July 19. 

A screenwriters association de- | 
partment has been organized with- | 
in the already existing Sociedad | 
General de Actores (General So- | 
ciety of Authors) to look after 
screenwriters’ rights. 

Board comprises Luis F. Arda- | 
vin, Jose L. Saenz de Heredia, Jose | 
Forns and others. 








O'Connell to Venezuela 
Richard F. O’Connell has peen | 
named by Paramount as the com- 
pany’s manager in Venezuela, suc- | 
ceeding Moe Rotman. | 
Currently in Caracas to handle | 
details involved in the switch is. 
Robert L. Graham, ass’t to division 
manager A. L. Pratchett. 


Azteca’s Stern in N. Y. 


Harry Stern, sales head of the | 


special features division of Azteca 
Films, Inc., arrived in New York 
last week to set booking deals for 
the companys “Don Quixote.” 

A Mexican import, “Quixote” 
preemed at the Belmont, N. Y. 
Prior to joining Azteca, Stern had 
been special rep for United Artists 
and at one time was western di- 
vision manager for PRC. 


Scotland Getting Ist 
Experimental TV Mast 
In the Glasgow Area 


Glasgow, July 19. 
Scotland’s first experimental TV 
mast is being erected by BBC en- 
gineers on ground at Kirk O’Shotts, 





near Harthill, Lanarkshire, 20 miles | 


from here. Special instruments 
will trace course of radio signals 
and discover how widely they 
travel. 

Radio engineers arrived secretly 
in Scotland. They had instructions 
to find a spot from which the great- 
est number of people could be 
served by television, and began 
operations in a field roughly mid- 
way between Glasgow and Edin- 
burgh. 

Scot video experts say that two 
temporary transmitters could be 
set up at a cost of £100,000 ($400,- 
000) each. They suggest sites iu 
Glasgow and slightly to the west 
of Edinburgh. These ‘‘temporary” 
stations would use canned filmings 
of broadcasts from Alexandra 
Palace, London. 

It’s understood that radio dealers 
in Seotland are prepared to put up 
some of the money for the tem- 
porary stations. They estimate 


that during the first year’s operat- | 


ing more than 50,000 sets could be 
sold in each area. 


London Film Notes 


London, July 26. 

Glynis Johns to costar with 
Douglas Fairbanks in “State Se- 
cret,” a London Films production 
due for outdoor locations in Italy 
in mid-August. Pic to be made by 
Frank Launder . .. Jean Kent has 
completed “My Favourite 
band,” made in Italy for Orlux 
Films, in which Robert Beatty co- 
starred, and is due here end of 
month to discuss with Two-Cities 
Films, a J. Arthur Rank organiza- 
tion, her next and last film for 
Rank titled “Reluctant Widow”... 





Fay Compton departed for Moga- | 


dor, French Morocco, to play part 
of Emilia in Orson Welles produc- 
tion of “Othello,” which he is do- 
ing for Alexander Korda. 

“All on a Summer’s Day,” which 
was 


General Film Distributors releas- | 


ing, has been canceled indefinitely. 
Richard Attenborough was to have 
starred. Attenborough is now set 
to star in “Morning Departure” 
for J. Arthur Rank . . . Mask Films 
has signed Stewart Granger for 
lead in “The Terrorist,” with lo- 
cation shooting to start Sept. 1 in 


Italy, with Dallas Bower directing | 


ye Constellation Films is dicker- 
ing with Richard Greene for a film 
due to start mid-September. 











Current London Shows 


(Figure shows weeks of run) 
London, July 26. 
“Anna Veronica,” Piccadilly (10). 
“Annie Get Gun,” Co’ls’m (112). 
“Beau Strategem,” Lyric (13), 
“Brigadoon,” Majestic (15), 
“Black Chiffon,” West (13), 
“Daphne,” Wyndham (18). 
“Edwina Black,” Ambas. (2). 
“Foolish Gent’w’n, Duch. (22). 
“Happiest Days,” Apollo (70). 
“Harvey,” Prince of Wales (30). 
“Heiress,” Haymarket (26). 
“Her Excellency” Hipp (5), 
“Ice Cycles,” Empress (5), 
“Ice Vogues,” Stoll (2). 
“Lady’s Burning,” Globe (12). 
“Latin Qt. Revue,” Casino (19). 
“Love Albania,” St. James (2). 
“Male Animal,” New (5). 
“Oklahoma!” Drury Lane (117). 
“On Monday Next,” Comedy (8). 
“One Wild Oat,” Garrick (34). 
“Sauce Tartare,” Cambridge (10). 
“September Tide,” Aldwich (34) 
“Song of Norway,” Palace (3). 
“Third Visitor,” York’s (7). 
“Together Again,” Vic. Pal. (120) 
“Tough at Top,” Adelphi (2). 
“Walking Shadow,” Playh’se (5). 
“Worm's View,” Whitehall (118) 
“Young & Fair,” St. Martins (5) 


Hus- | 


to have been produced by | 
Brompton Films at Pinewood, with | 





Emelco Product to Interamericana: 


San Miguel Shut; Other Arg. Pix News 





Severe Italo B.0. Slump 
Worries Pix Industry 


| Genoa, July 15. 

| Jtalian distribs and exhibs are 
| worried over a recent slump in at- 
'tendance which has hit boxoffice 
returns throughout Italy. Feeling 
is it’s more than the seasonal drop, 
as figures in Milan, Genoa and 
other major northern centers show 
a drop of up to 50% under last 
year’s figures for the same period. 
In Turin, drop is even higher, fig- 
ures there, according to a rep of 


vious year’s. 
Main reason is said to stem 
from poor quality of recent pic- 


|tures which has started people 
“shopping” for their entertain- 
ment. Pic runs are getting short- 


er, with previously ‘‘safe’” product 
no longer pulling them in at the 
b.o. In some cases trend has been 
accentuated by a switch of biz to 
nabe houses, with audiences shun- 
ning firstruns and waiting them 
out at home. 


EL's Locarno Win; 
WB in Prague Fest 


Locarno, July 26. 
With some seven American films 
entered in the fourth inéernational 





film festival here, U. S. picture 
‘companies won an award with 
|Eagle Lion’s “He Walked By 


fo vaall voted the year’s best crime 
| picture, and also drew an accolade 
|for William Wellman’s direction of 
i“Yellow Sky” (20th). tated the 
| best comedy was the British pic, 
“Adam and Evelyne.” 

“Bill and Coo” (Rep), an all-bird 
film, was deemed the most original 
entry. Swiss jury selected Ger- 
man actress Hilde Krahl as turning 
in the best performance for her 


Jean Devaivre’s “La Ferme des 
Sept Peches” carried off the Grand 
| Prix as the best picture of the year. 
eo 
Warners Enters Two 
Prague, July 26. 

An _ international film festival 
opened Saturday (23) with some 12 
countries submitting 28 pictures. 
Shortly before the event got under 
| way, the Czech press roundly criti- 
/cized Hollywood for attempting to 
| “smuggle into spectators’ minds a 
distorted picture of the world, life 
_and evolution of human society.” 


Russian films was lauded. 

Warners entered “Johnny Belin- 
da” and “Treasure of Sierra 
| Madre” for the Czech jury's scru- 
tiny. Russian pictures include 
“Meeting on the Elbe” and “Ivan 
Pavlov.” Festival is being held at 
nearby Marianske Lazne. 








Italo Legislative Delay 
On Pix Protection Irks 


Genoa, July 15. 

Increased anxiety has been 
voiced by Italian pix industry of- 
ficials about the immediate future 
of Italian films, due to the failure 
of the legislature to discuss the 
| “protective” measures in favor of 
| Italian production. Further delay 
in the discussion of the new 
/cinema law, with summer recess 
coming up in a few weeks. would 


/see a final decision shoved off un- | 
til this fall. It is feared that such | 


/a delay would put the brakes on 
| many film projects made with the 
new law in mind. (Previously, 
film makers here had been assured 
passage of the bill before summer.) 

Pressure will be brought to bear 
on members of Parliament and 
|others concerned to. settle 
| question before they leave for va- 
cations, with stress that the na- 
tional economy will 
ously if this isn’t done. 





| Octavio Castro, prez of Conti- 
/nental Films Corp. of Havana, and 
| Emilio P®anchadell, Monogram’s 
|rep in Cuba, returned to Havana 
last wee& after product confabs in 
New York with Monogram Inter- 


-| Mational’s chief Norton V. Ritchey. 


ENIC (major Italo distrib and the- | 
atre owner), being 60% under pre- | 


work in a German pic, ‘‘Liebe 47.” | 


On the other hand the quality of | 


} 
| 


the | 


suffer seri- | 


Buenos Aires, July 16. 

Prolonged confabs between top- 
‘flight execs of Interamericana and 
|'Emelco have finally led to inking 
of a pact which gives Interamerj- 
cana (Guthmann) distribution of 
Emelco pix material for a period 
of five years with option 
other five. 

Pact 


for an- 
puts Interamericana 
very strong position producer 
and distributor, with only the 
strong competition offered by Ar- 
gentina Sono Film, hitherto the 
best organized of any setup in the 
Argentine sphere, to contend with 
to make it the dominating 
|cern in the field. 


As was expected, Emelco has ap- 
pointed three producers, Mario 
Soffici, Carlos Schlieper and Man- 
uel M. Alba, under Ciriaco Her- 
nandez, as financial supervisor, 
who with the new chairman, Nes- 
tor Maciel Crespo, will rule the 
company. 


in a 


as 


con- 


As far as San Miguel Studios 
are concerned, however, deep 
gloom still pervades. Personnel 
are still in doubt as to whether 
the studios will get going again, 
and whether they will collect what 
is owed to them. Although Nar- 
ciso. Machinandiarena has been 


confirmed as prexy of San Miguel, 
there is still uncertainty as to who 
will take over active management. 
Hugo del Carril, who produced arid 
directed the studio’s latest picture, 
“Historia del 900,” while also play- 
ing the lead, is reported angling 
for the top executive job. The 
|} company owes him considerable 
sums for pix made in the past, and 


this point may weigh heavily to 
assure him the job. 

The increasingly high cost of 
local productions is intensifying 


local studios in their effort to sell 
their material at highest prices. 
_Emelco’s latest picture, ‘Vidalita,” 
cost $200,000 (U. S.) and it is 
doubtful whether so heavy an out- 
lay will be recovered, even with 
Interamericana’s well set up Latin- 
American distribution facilities to 
help put it over in markets abroad. 

The raw stock shortage is still 
holding up local production activ- 
ities, and the federal police caught 
a large shipment which had been 
smuggled from Uruguay and was 
already on the Buenos Aires docks 
to be picked up by needy produ- 
/cers. Eastman Kodak offices in 
| Buenos Aires have been reducing 
staff, as the impossibility of ob- 
|taining exchange for stock im- 
ports is curtailing their activities. 
|Eastman’s Paris office is under- 
stood to be offering supplies from 
Europe. 


FILIPINO SENATE SETS 
10% LOCAL PIX MUST 


Maniia, July 12. 

Under the revised charter of the 
city of Manila, which has just been 
approved officially, theatre owners 
or operators are required to show 
Philippine-made motion pictures to 
the extent of at least 10%. of their 
annual exhibitions. 

Some legis**tors claimed that 
the proviso governing the exhibi- 
tion of locally-made pictures which 
exhibitors have fought consistently 
since it was first introduced in 
1946, was inserted as a rider when 
the measure was taken up in the 
Senate during the last few hours 
of the last Congressional sine die 
session. 

The charter became effective 
last June 18 when President Quir- 
no apyroved H.B. No. 2520, other- 
wise known as the Atienza bill, 
reorganizing the city of Manila’ 
governmental machinery. 





Landeau Sets ‘Clare’ Pic 


For Shooting in Britain 
London, July 26. 
Leslie Landeau, brother of revue 
producer Cecil Landeau, is produc- 
ing a film, “Portrait of Clare, 
based on Francis Brett Youngs 
book of that name, for Associated 
British Pictures Co., with shooting 
to start this week. 
Peter Ashmore, 
Jack Hylton’s 





staged 
“Ann 


who 
legiter, 


| Veronica,” currently at the Picca- 


dilly theatre, will direct dialog and 
also co-direct with former camera- 
man Erwin Hillier. Ashmore was 
originally intended to direct the 
pie solo, but the Assn. of Cine 
Technicians stepped in claiming 
Ashmore was a non-union mada. 
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“Everyone will 
enjoy it. Action, 
thrills, excite- 
ment should 
bring profitable 


B.O.!” 
—Hollywood 
Reporter 


Parents’ Magazine 
Medal Award says: 


“Clean, refreshing, 
genuine, exciting!’ 











OFF TO A FLYING 
START WITH OVER 
300 JULY-AUGUST 


PREMIERE ENGAGE- 
MENTS! 


1400 HARNESS RACING MEET 
TIE-UPS ‘CROSS COUNTRY 
IN NEXT FEW MONTHS! 





A sure record-breaker thru UA! 











22 PICTURES 


VARIETY 
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The Devils Henchman 
and coin. It winds up with a raid 
on a secret warehouse, where Bax- 
ter foils the smugglers and justice 
prevails. 

Rudoiph C. Flothow, producing 
on a limited budget, set up a good 


production background and Sey- 
mour Friedman keeps up a fast 
pace as director Fair 


hl ’ o . 
Fhe Wvoming Bandit 
release of Gordon Kay 
Allan “Rocky Lane and 
features Eddy Waller, Tre 
Victor Kilian Directed 

Screenplay, M. Co 
n John MacBi ’ mu 
Wilson Tradeshown N. ¥ 
Running time, G0 MEINS 
Lane Allan “‘R 


Ke public pro-, 
@ucition SI 
Black 
vor 


by 


ars 
Jack 
Bardette 
Philip Ford 
Webster ( 
BiK Stanley 
20, 4g 


ites 


era 


ine 


ler 


ock\ | 
Wal 
\voming purdeite 
Ross Tyler Victor Kilian 
Jim Howard ae tend B 
Lonnegan Haade 
Sheriff Howard Goodwin 
Buck ‘ . La idford 
S.m Bob Wilke 
Head M John Hamitton 
Deputy Edmund Cobb 
ack 


1 
ooks 


rshal 
Marshal 
and Black J 
“The Wyoming Bandit” is a so- 
pic suitable for the ac 
and padding on dou- 


so cowpoke 
tion market 
ble bills 

Oatel 
a good 
deite. as 
who 
the 


is distinguished chiefly by 
portrayal by Tre Bar- 
Wyoming Dan, an out 
with the law to cat 
desperat who have mu 
dered his son. Situation of a ban- 
dit on the side of justice, with AI- 
lan ‘‘Rocky” Lane as a Fede 
marshal impersonating a gunman 
to snare the killers, offers some 
interesting plot twists of staged 
ho!dups and double double-cro 

Scenario provides a_ good 
ment of pathos when Bardette 
learns that his son has been slain 
and there is a dramatic sequence 
when the heavies discover that 
their ‘partners,’ Lane ,and Bar- 
dette, are actually working for the 
cops 

Lane is capable as the clean-cut 


Or 


teams 


loes 


GES 


Mo- 


hard-riding hero. In addition to 
Bardette’s convincing thesping as 
the bandit who has never used his 
six-shooter, Victor Kilian turns in 


a credible job as the saddlemaker 


who fronts for the raiders Eddy 

Waller adds a routine wit as an 

oldtimer. Lane’s stallion, Black 

Jack, although given co-star bill- 
ing. contributes little to the pic. 

Film is completely devoid of 

femme characters and holds little 
attraction for distaff customers 
Bril. 


Mississippi Rhythm 
(SONGS): 
Hollywood, July 16. 


Monogram release of Lindsley Parsons 


SS Stars Jimmie Davis: featires 
eda Ann Borg, Lee “Lasses”’ White, Sue 
Engiand. James Flavin. Directed by Der- 
win Abrahams. Streenplay, Gretchen 
Darling: from original by Louise Rous- 
geau: camera, William Sickner: editor, 
ere Hermen: songs, Jimmie Davis At 
Jogue, Hollywood, July 16, °49. Running 
time. 67 MIENS. 

Jimmie Davis Jimmie Davis 
Jeanette Veda Ann Borg 
Dixie Dalrvmple . Lee “‘Lasses”” White 
Dorothy Kenworthy Sue Eneland 
Stan Caldwell __.......... s Jem Movin 
Judge Kenworthy.......... Paul Maxev 
Gad Sam Beale ......... Pau 2vVar 
Duke McColl Joel \VMourston 
Pop Lassiter Guy Beach 


The Sunshine Band 


‘Mississippi Rhythm” is a pedes- 
trian-paced programmer with 
sones. There’s not much to recom- 
mend outside of Jimmie Dravis’ 
rongs and the way he sings them 
for the cornbelt trade. 

Plot is an okay basis for bring- 
fng on Davis and his tunes but in- 
ept direction drags the affair out 
for a slow, awkward 67 minutes, 
and the production backing shows 
a minimum use of a small budget. 
Davis is no actor, but he has a 
good personality, and his reputa- 
tion for hillbilly songs. as well as 
his standing in the political arena 
(having been governor of Louisi- 
ana). certainly rate him something 
better than this one. 

Davis is on his way to a fron- 
tier town to claim an inheritance. 
He finds his partner in the land- 
development company a crook who 
controls the township. After a 
series of stock ups and downs, 
Davis persuades the farmers to in- 
corporate the village and_ elect 
honest officials. To do his elec- 
tioneering, Davis tears a page from 


his own history, using the Sun- 
shine band and songs to get the 
ballots cast. Score has 12 Davis 


tunes, of which he sings eight. in- 
cluding “You Are My Sunshine,” 


“I Can’t Say Good Bye,” “No One 
Will Ever Know” and “It makes 
No Difference Now.” 

Lee ‘‘Lasses’” White gives the 
film a slight lift with trojan com- 
edy efforts. Veda Ann Borg has 
no opportunity to show her talents 
The same can be said for others 


such as Sue England, James Flavin 
and Paul Maxey. 

Resnonsible for the bad direc- 
tion of the Gretchen Darling script 
fs Derwin Abrahams. _ Lindsley 


Film Reviews 


Continued from page 12 














Parsons produced, and William 
Sickner’s lensing is stock. Better 
editing would have helped give a 
faster pace to the slow direction. 


Brog. 
. 
Don’t Ever Leave Me 
(BRITISH) 

London, July 19. 
GFD release of J Arthur Rank-Tri 
ton ( Betty E Box) production Fea- 
tures Jimmy Hanley, Petula Clark, Hugh 
Sinclair Directed by Arthur Crabtree 
Screenplay by Robert Westerby from 
novel by Anthon Armstrong Camera, 
Stephan Dade, Dudley Lovell; editor, A. 
Charles Knott music, Lambert William 
con At Odeon London July 19, 49 

Running time, 85 MINS 

Jack Denton Jimmy Hanley 
Sheila Farlaine Petula Clark 
Michael Farlaine Hugh Sinclair 
Marvy Lamont = Linden ‘Travers 
Harry Denton Edward Rigby 
Jimmy Knowles Anthony Newley 
Joan Kobbins Barbara Murray 
Miss Smith Brenda Bruce 
Mr Knowles Maurice Denham 


There is very little to be chalked 
up on the credit side of this new 
British production, which has a 
flimsy plot. weak script and no 
stars In it another 
case of a picture being moved 
up to top satisfy quota 
demands 

Making no 
itv the story 
tures 


fact 
‘B 
grade 


IS just 


to 


pretence at credibil- 
describes the adven- 
teenage daughter of 
becomes a_ willing 
kidnapping plot 
developing are in an 
and mainly farcical key 
humor keeps to a steady 


of the 

n acto! ho 
iccomplice in a 
Situations 
uneven 

ind the 
ow level 
Cast tries 
the material 
Jimmy Hanley 
den Travers 

Edward Rigby 
pal roles. 


valiantly to put over 
at their disposal. 
Petula Clark, Lin- 
Hugh -Sincl and 
have the princli- 
Myro. 


alr 


Barber of Seville 
(SONGS) 
(FRENCH) 

International of Claude 


Spalter release 


Dolbert production Directed by Jean 
Loubignac Music by, Giacomo Rossini; 
Ivries Castil-Blaise 1usical director, 
Louis Musvy At 55th St. Plavhouse. N. Y 
July 20, "49. Running time. 98 MINS, 
Rosine Lucienne Jourfier 
Varceline Renee Giily 
Jartholo Louis Musy 
Basile Roger Bourdin 
Figaro Rover Bussonet 


Almaviva Ravmond Amade 
Orchestra and chorus of Opera Comique, 


Paris. conducted by Andre Cluytens 
(In French English Titles) 
French version of Rossini’s 
opera, “The Barber of Seville” 


version was filmed two 
is a routine affair, with 
chiefly for opera fans 
restricted to. art 


‘an Italian 
vears ago), 
its interest 
and its draw 
houses. 

Filming is almost a literal trans- 
position of the opera to the screen, 
so that it is stilted and draggy. 
Instead of using the camera’s 
range to wander away from opera 
house to more natural settings, the 
director has stuck to the opera 
libretto for negative results. Even 
when a singer is doing an aria, the 
camera stays on the artist instead 
of panning away on some other 
subject occasionally for variety. 

Rossini’s surefire music, of 
course, has great appeal. Film is 
a litthe unusual in that it opens 
with a picture of the Paris Opera 
Comique orchestra (onstage instead 
of, normal, in the opera or- 
chestra pit). plaving the lengthy 
overture before the opera gets un- 
der way, with camera plaving on 
musicians and conductor for inter- 
esting effect. Orch performance is 
superior, and the recording quite 
good. 

On the other hand, recording of 
the leading singers is shrill and 
tight. Lucienne Jourfier makes an 
attractive Rosine and sings well, 
her voice coming off best as far 
as the soundtrack’s concerned. 
Raymond Amade, as Almaviva, is 
personable but nasal and too high- 
pitched in singing. Roger Busso- 
net is robust and hearty as Figaro, 
with singing to match. Minor char- 
acters are okay. Bron. 


as 


Fagain Franeia 
(Flight Inte France) 
(ITALIAN) 


Lux Film production and release. 
Stars Foleo lLulli; ieatures Rosi Mirafi 
ore, Giovanni Dufour. Mario Vercellone. 
Directed by Mario Soldati Screenplay, 
Soldati, Carlo Musso, Ennio Flsiano: ca- 
mera, Domenico Scala: music, Nino Rota: 
English tithes, Clare Catalano At Little 
Cine Met. N. \¥ week of July 21, °49. 
Running time, 95 MINS, 

Riccardo Torre Foleo Lulli 
lembien Pietro Germi 
The Tunisian Giovanni Dufour 
Pierina Rosi Mirefiore 
Gino , Mario Vercellone 
Fabrizio Enrico Olivieri 


(In Italian: English Titles) 

A taut, frequently gripping mel- 
ler, “Flight Into France” is a good 
bet for arty situations and nabes 
in Italian-speaking locales. 

Produced shortly after the end 
of World War II. pie captures 
much of the intense feeling that 
moved Europeans at the time. The 
story, which starts slowly, piques 


' audience interest by presenting an 
} 


| 
Italian war criminal fieeing jus- 
tice in the hopes of crossing the | 
border into France. The central | 
figure, powerfully portrayed by | 
Folco Lulli, at first wins the sym- | 
pathy that usually goes to the un- | 


derdog. But as he finds it neces- 
sary to kill an innocent barmaid 
who r@ognizes him and_ then |} 


abandon his young son to save his 
own neck, he exposes himself for 
the arrogant, calculating heel he 
is. 
climax when a trio of Italian work- 
ers also trying to get into France 
discover his identity and strive to 
foil his escape 
Film has many 
quences, namely 
maid tries to 


se- 
bar-’ 


dramatic 
when the 
save herself from 
Lulli by spending the night with 
one of the workers and when he 
uses some crafty tricks and argu- 
ments to slip from his three com- 


patriots The individual charac- 
ters of the latter are well deline- 
ated by Mario Vercellone, Giovan- 
ni Dufour and Pietro Germi. 


Germi, particularly, does a fine 
iob as the group’s leader who un- 
derstands that to show mercy to 
a fascist is to give him time to de- 
stroy those who vacillate 

Mario Soldati’s direction is 
forceful and up an explo- 
sive tension in the Alpine 
passes between the two countries 
are both pictorial and dramatic 
And plaved against the thriller 
elements are some tender scenes 
involving Rosi Mirafiore, the 
Waitress. and Enrico Olivieri, as 
Lulli’s appealing youngster Pic 


works 


Scenes 


as 





can use some tighter editing. 
| 
Divorcemert | 
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doubt hold up an opinion until 
April or May of 1950. Once that 
comes down the clumsy legal ma- 
chinery still continues to clank. 
Indicating how Iiong ultimate di- 


vorcement would take is the gov- 
ernment’s own proposal to carry 
out that remedy. This plan, sub- 
mitted during the hearings, gives 


the three companies a full-year to 
submit their divorcement plan. 
Government would than have an- 
other six months to object or sub- 
stitute their own proposals. 


Under the D of J proposal, such 
plan, “in any event shall provide 
for completion within five years.” 
The five-year stretch would run 


from the date of the plan's inking 
by the court. With that in mind, at- 
torneys for the Big Three compa- 
nies believe they have lost nothing 
by refusing to settle along the lines 
of Paramount or RKO 


Big Three legal spokesmen fe- 
fused to commit themselves on 
whether an appeal would be 


pressed claiming the matter would 
take plenty of study. One said, 
“we'll have more meetings to de- 


cide that question than a dog has 
fleas.” 

Decision ordering complete di- 
vorcement went further, pattern- 


ing itself after the Paramount and 
RKO consent decrees. Not only 
must new, indie circuits be created 
consisting of the affiliated houses, 
but these chains must sell all thea- 
tres which presently constitute 
“local monopolies” or which were 
obtained the illegal 
conspiracy.” In short. breakups 
of theatre holdings in sectors 
where these circuits dominate the 
local scene will probably result. 

To reach its drastic axing of all 
theatres, the court first reviewed 
at length the holdings of the de- 
fendants and again renewed its de- 
termination that monopoly existed. 
The Supreme Court, the opinion 
said, had knocked out the props 
from under competitive selling as 
a cure for monopoly, leaving only 
general injunctive’ provisions. 
These provisions were insufficient 
to prevent continued abuses— 
hence, divorcement becomes neces- 
sary. 

“As an injunction is regarded as 


as 


an insufficient remedy opinion 
read, “there must be a divorce- 
ment or separation of the business 
of the defendants as exhibitors 
from their business as producers 
and distributors Just as in the 
Crescent case affiliation was held 


furnish the 
the 
we 


to incentive for carry- 
ing out conspiracy that there 
existed, find that vertieal in- 
tegration has served a similar pur- 
pose in the at bar.” 

In the court’s view, the Govern- 
ment had failed to prove just what 
theatres the new ¢ircuits must dis- 
pose of as constituting a local mo- 
nopoly or being “illegal fruits.” 
For this 


case 


reason, any inquiry as to 

verboten houses would be <‘sus- 
pended.” 

In this respect, however. court 


then said 
further 


“We also approve of the 
proposal of the plaintiff 


The pic works up to a tense | 


fruits of ‘ 


‘Old Customers Get It In the Neck’ 


After all the dust kicked up by the N. Y. federal court decision 
ordering divorcement has time to clear, the one man lying on the 
roadside as chief casualty will be “our old friend, the exhibitor.” 
Louis (Schwartz &) Frohlich, chief counsel for Columbia, believes. 


or 


‘he old customer is getting it in the neck by this decision” was 


Frohlich’s comment on the ruling. 
Frohlich dubbed the 47-page opinion ‘‘a 100% victory for the Gov- 


ernment.” 
out of the fracas in fairly intact 


’ 


At the same time, he believes the Little Three came 


shape. His initial reaction ‘sub- 


ject to discussion with Col toppers) is that Columbia will not appeal! 
While Frohlich did not specifically say so, it is apparent that he 


is convinced the decision will inevitably boost rentals on pix 


tribs will have a freer hand than 
can plead the decree in dealing 
(Opinicn bans all discrimination 


Dis- 
ever to jack the terms because it 
with all circuits at arms’ length. 
in favor of “old customers.) 


Reaction of other industryftes was along the same lines. Distribs 


circuits, 
spells 


of theatre 
That fact 


sans support 
on their pix 


regardless of oldtime business relations. 


price will 
It was one lawver's belief that 


must drive for increased returns 


a concerted push for titled terms 


The exhib paying the top 


even more so than ever. grab off the booking 


the court was obviously burnt 


ip 


over the fact that the majors themselves appealed from the court's 


competitive bid system.” All agreed that the key to the drastic 
divorcement was the kayo by the Supreme Court of that system 
Its hands thoroughly tied, the court had no other alternative but 


divorcement. 


——— 





(Government) that the plaintiff and 
defendants submit plans 
calling for such divestiture of thea- 
may comply with the re 
quirements of the Supreme Court 


the shall 


tres as 


regarding local monopolies and 
illegal fruits. Any ultimate dispo- 
sition, however, must await a later 
order which shall be dependent 
upon the proof the plaintiff may 
furnish as to local monopolies and 
illegal fruits We may perhaps in- 


dulge in the hope that the parties 
may be able to agree as to the dis- 
position of any such 
they have done in the case ot joint 
ownerships.”’ 

Against the circuits, the 
court slapped a theatre expansion 
ban. They are barred from acquir- 
ing any additional theatres unless 
the court is first satisfied that such 
acquisition ‘“‘will not unduly re- 
strain competition in the exhibition 
of films.” 

No specific decree was handed 
down by the court, consisting of 
Circuit Judge Augustus N. Hand 
and District Judges Henry W. God- 
dard and Alfred C. Coxe Both 
sides were ordered to submit their 
proposed decrees on or before Sept. 
20. Time for defendants to ap- 
peal will run from the date a de- 
cree is inked. 

Indicating the court's reasoning 
in ordering divorcement is the fol- 
lowing statement in the opinion 
“We are satisfied that the plaintiff 
has shown a calculated scheme to 
control the market in the concep- 
tion of the defendants’ vertical in- 
tegration, rather than a purpose to 
obtain an outlet for their pictures 
and a supply of film for their thea- 
tres. But here we are presented 
with a conspiracy among the de- 
fendants to fix prices, runs and 
clearances which we have already 
pointed out was powerfully aided 
by the system of vertical integra- 
tion of each of the five major de- 
fendants. 

“Such a situation has made the 
vertical integration an active aid 
to the conspiracy and has rendered 
it in this particular case illegal, 
however innocent integration might 
be in other situations. We do not 
suggest that every vertically inte- 
grated company which engages in 
restraints of trade or conspiracies 
will thereby render its integration 
illegal. The test is whether there 
is a close relationship between the 
vertical integration and the illegal 


interest as 


new 


practices. Here the vertical inte- 
grations were a definite means of 
carrying out the restraints and 


conspiracies we have described.” 

“Reformed’—But Not Enough 

Particular attention was paid by 
the court to the pleas that defend- 
ants had now reformed their wavs. 
In regard to this maior defense 
argument, the court replied: “It is 
argued that the monopoly power 
which we have found existed in 
1945 as to first-run theatres in the 
92 largest cities has ceased to exist 
and that monopolies in particular 
localities have been substantially 
lessened in respect to Loew's, War- 
ner and Fox by the consent decrees 
recently entered against Paramount 
and RKO, the dissolution of pools 
and joint interests which has taken 
place or will take place pursuant 
to our decree and by changes in 
distribution practices. 

“Assuming that this is so. never- 
theless, we have found that a con- 
“piracy has been maintained 
hrough price-fixing, runs and 
‘learances, induced by vertical in- 
egration. and that this .conspiracy 
resulted in the exercise of monop- 
oly power. The necessily of ter- 
minating such a conspiracy by the 
three defendants which have not 
subjected themselves to a consent 


decree would be unaffected bv the 


present existence or non-existence 
of a monopoly on their part in 
first-runs, for the conspiracy is il- 
legal even though the participants 
have ceased, at least for the time, 


to possess monopoly power. 
Doesn't Less the Moncpoly 

Voreover, the monopoly power 
might be built up again if the il- 
legal practices were not terminated 
by divorcement, irrespective of the 
fact that two of the conspirators 
have been eliminated from. the 
conspiracy by the consent decree, 
Therefore, the divorcement 
have determined to order 


“ve 


appears 


to be the only adequate means of 
terminating the conspiracy and 
preventing any resurgence” of 


monopoly power on the part of the 
remaining defendants. Beyond all 
the above consideratiens there 
would seem to be an inherent in- 
justice in allowing defendanis to 
avoid divorcement when they 
would have been originally sub- 
jected to it merely because two 
of their confederates eliminated 


themselves from a compulsory de- 
cree which would have been based 
upon the participation of all in the 
conspiracy. 

“The defendants further con- 
tend that they have changed their 
distribution practices by arranging 
for many runs and clearances 
which are more equitable than be- 
fore, and that they no longer have 


any participation in fixing the 
prices to be charged by a theatre 
licensee, which are now whelly 
controlled by the licensees But 
the temptation to continue such 
practices will still be strong. and 


we cannot regard an injunction as 
a sufficient preventative for the 
reasons already stated. Likewise, 
we cannot know whether the new 
distribution practices comply with 
the injunctive provisions of our 
former decree and do not feel jus- 
tified in leaving defendants. tound 
to be participants heretofore in 
improper practices, free to con- 
tinue them except for the inade- 
quate injunctive provisions.” 

Decision is the second one by 
the three-judge court. A first rul- 
ing, made three years ago, which 
skirted divorcement reversed 
by the Supreme Court and new 
hearings were then staged Case 
has been under consideration fer 
the past six months. 


Was 
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Hughes Pact | 
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ment manufacturer will get in the 
way of salary or the lengih of his 
pact could not be learned. 
Details of the contract will 
eventually have to be made public, 
however, since Hughes is a direc- 


tor of RKO. Securities & Ex- 
changes Commission requires fil- 
ing of a report on all deals In 


which a board member is involved 

Reports of the contract caused 
wide speculation among other In- 
dustry exees as to its term It 
would be an employment contract 
and these habitually provide that 
the employee is to give his major 
attention to the job, is to be at the 
place of business at rea onable 
times. ete. Since Hughes has other 
interests, primarily airera:t devel- 
opment, and his working hours are 
notoriously unusual, industry 
execs are wondering if he’s plan 
ning to change his habits 


That Hughes is getting 4 sub- 
stantial sum for his services in the 
new job was seen in the answer of 

top RKO official to a qué by 

amount Vil 


VARIETY as to the 
Hughes, you know, is not a Ge ul 
a-year man,” he replied 
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UNIVERSAL-INTERNATIONAL presents 


DANA ANDREWS 


MARTA TOREN 
STEPHEN MciALLY 








with JEFF CHANDLER - PHILIP FRIEND + HUGH FRENCH + LIAM REDMOND 
Directed by GEORGE SHERMAN - Written and Produced by ROBERT BUCKNER 
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Loop Slides, Nabes Up, Ozoners Thrive 
As Chi’s Post-JP Era Takes New Form 


Chicago, July 26. 
Chicago theatre owners and film 
distributors are well past the trial 


period of © operating under the 
Jackson Park decree which has 
been the base factor for opera- 
tions here for almost two years. 


The fall of Loop grosses; the rise 
in receipts for nabe theatres: the 


drive-ins as a potent and disturb- 
ing force to downtown houses; 
lack of regular theatre construc- 
tion: all are an integral pattern 
to the decree and its effect on 
Chi business 


While Loop business is off, with 
estimates ranging from 7-20°°, by 
various chain and indie operators, 
from last vear, theatres 
are running ahead of last year. 
However. the Balaban & Katz cir- 
cuit. which owns five of the down- 
town houses, has suffered sharply 
with showings being limited to 
two-week runs in most cases. Prod- 


several 


uct too has been weak, with the 
better pics going into Essaness’ 
Woods and Oriental for unlimited 
runs. 

Western fare and action drama, 
usually not featured in Loop lo- 
cations, have proven. themselves 
the most potent draw in B&RK's 
houses The Chicago, flagship 
presentation house, still features 
Paramount product and has_ re- 
ported excellent grosses, with big 
name stage shows and pix. Rest 


of the houses are off sharply from 
a year ago RKO Palace and 
Grand also are running far behind 
with the Palace, having very few 
profitable weeks, the most  profit- 
able being the $35.000 take for the 
return of vaude three weeks ago 
Grand has been able to hypo its 
take slightly decree limitations 
have been relaxed for several pic- 
tures. 
Marked Down From $1! 


as 


The Woods has been averaging 
well over 10° increase in busi- 
ness from last year due to two 
factors: straight 98c¢ admission 
price and-choice of the top  pic- 
tures. Oriental has been doing 
well with vaudfilm policy and top 
pix from 20th-Fox, Metro § and 


Universal 

In contrast to the somewhat drab 
downtown situation, the nabe the- 
aires present a refreshing picture 
with almost 50 locations now play- 
ing first run subsequent product. 
There are about double that num- 
ber which have moved into second 
run, all with increased rentals for 
the film distributor. Also the the- 
atre operator has increased his ad- 
mission price slightly to cover the 
added toll of plaving first run. 

Drive-'ns’ Inroads 

Drive-ins, seven in the immedi- 
ate trading area, are gouging into 
the regular theatre's till as result 
of several clearance suits and ac- 


tions. They all play first run 
roduct day-and-date with nabe 
ouses, paying the same _ rentals 


but of course doubling and tripling 


the take of the estab!ished house. 
However. the citv seems to be 
overpopulated with the outeries 


and several outdoors have gone 
into offering group discounts, free 
nurseries, and other special con- 
cessions. Weather. on the whole, 
has been ideal for the auto shows. 

Television, with the exception of 
eccasional special remotes, has not 
proven a threat to the local opera- 
tor. While various local surveys 
have attempted to show that set 
owners are attending from 10-30°o 
less films. basis for figures is faul- 
ty, and does not reflect total the- 
atre-going audience. In the light 
of the latest tele set breakdowns, 
which forecast 185.000 sets with 
average viewing audience of at 
least three times that number for 
fall, the expected doomsday of the 
theatre operator seems somewhat 
off in the distance, the video 
viewers appear to becoming more 
selective in their programming. 
John Balaban, topper of the B&K 
circuit, and also head of the pio- 


as 


neer tele station. WBKB. said re- 
cently. “When video viewers get 
selective in program choices, 
they'll find their way back to the 
film houses.” This is already the 
pattern here 
Large-Screen TV 
However, both the Chicago and 


Oriental are ready for large-screen 
television, with the Chicago last 
month putting on an_ elaborate 
program for its inaugural. As yet 
the Oriental is still in the plan 
stage with fall as the starting date 
for possible showings. Also in the 


near future is the first test of the 
well publicized ‘“Phonevision.” 
which will send Hollywood and 
British productions over phone 
lines to special television sets on 
a per film basis. As 300 sets will 
be involved, not much can be de- 
termined in early stages as to af- 
fect on motion picture attendance 

In the last decade, with the ex- 
ception of the drive-ins, theatre 
construction has been at a stand- 
still in Chicago. Only newly de- 
veloped suburbs have added loca- 
tions and they're less than a dozen 
While B&K announced the build- 
ing of a 2.500-seater for north end 
of the Loop, divorcement proceed- 
ings from Paramount, has put this 
plan in abeyance. There is also a 
freak city ordinance that prevents 
construction without adjacent 
parking facilities for 10° of the 
seats. With the exception of still 
expanding neighborhoods new 
houses will not be built in Chicago. 

Candy Take 
candy concession business 
reached its peak in 1946 
through 1948 has fallen somewhat, 
but not markedly Several down- 
town houses report weekly gross 
candy and beverage of 
around $3,000 weekly However 
in the nabe spots. it reaches 
high as 15-20°° of the admissions 

The situation regarding runs of 
pictures is governed by the J. P 
decree but in the houses with un- 
limited showings runs have also 
declined. By the same. token 
showings have lengthened at nabe 
houses with many spots which pre- 
viously showed two and three bills 
during the week down to one 
Strangely enough, western and ac- 
tion films, which were limited to 
few showings here before the war, 
are well attended and heavy gross- 
ers, mainly due to improvement in 
type of releases. Also in the same 
popularity category are foreign pix. 
In the last year over 10 houses 
have switched to the sure-seater 
classification, in addition to houses 
catering to foreign born The re- 
cent top grosses of product like 
‘“Paisan”’ which broke attendance 
figures in several situations, which 
never before played imports. is 
potent indication of inroads that 
European films have made in this 
market. 

While there have been several 
attempts to cut admission prices. 
most tries have resulted in a return 
to original charges. With the num- 
ber of houses improving their 
clearance position, average admis- 
sion price in these spots has taken 
a hike. Most operators are adverse 
to any change in ducat cost. 

Exploitation 

In most cases, film producers 
have become increasingly aware of 
the value of exploitation and show- 
manship, with representatives tvy- 
ing in with neWspapers, radio, and 
local merchants. Yet. with few ex- 
ceptions, unless the distributor pro- 
vides the plan and force for special 
promotion. local ops have been al- 
most totally negligent in their ef- 
forts to fight dwindling grosses 
with special hoopla—this in face of 
the hypoed take that has accom- 
panied such efforts. 

The Railroad Fair. plaving a re- 
peat engagement this year. has not 
been a detriment to the film b.o. 
as is true of other seasonal attrac- 
tions, with some variations for 
special day events. 

In summing up the Chicago film 
gross picture, the general outlook 
seems favorable with the exception 
of the Loop, which faced by legal 
bindings and weak product. has be- 
come of second importance to the 
distributor here, with some excep- 
tions. While the take is down from 
the lush years of the war and im- 
mediately thereafter, receipts are 
still far ahead of the ‘30s. With 
extra effort some of the downtown 
operations might improve their 
financial standing—but that means 
work, not moaning. 


Call of the Outdoors Is 
Seattle’s Big Opposish 
Seattle 
Theatre grosses are off 1066 cur- 
rently. compared to vear ago, and 
from 10-20°° compared to the first 
six-month period, in the opinion of 


The 
which 


sales 


as 


LeRoy Johnson, g.m. of Theatres. 
Inc., successors to Jensen & yon 


Herberg. 

Television has not appreciably 
affected b.o. thus far, as only a 
limited numbers of sets are in use 
in the area, but the drive-ins have 


been doing terrif this summer. It’s 
questionable if there has been any 


cut-in on the downtown theatres, | 


But theatres in outlying areas may 
have lost some to the drive-ins, of 
which there are four in close proxi- 
mity to Seattle. 

Clearance to drive-ins is much 
better; in some cases only 14 days. 
No new drive-ins are planned at 
present. Drive-in services to pa- 
trons are highlighted by pony rides 
for the kids before the show starts. 

Only new theatre construction is 
in Olympia where Evergreen is 
building a house to replace former 
operation there. No known plans 
for more houses now in the mill, 
with exception of possible nabes, 
as Seattle is spreading out. Con- 
struction prices are about the same 
as a year ago, although lumber is 
lower, but when final figures are 
gathered, the building cost is high. 

Candy and concession business is 
down at a greater percentage than 
are admissions. No theatres have 
shuttered for the summer and 
there is nd talk about admission 
price changes. 

Run of pix this year is about the 
Same as a year ago, and now as 
then, “good pictures” get the 
money. It does not matter if they 
are westerns or society, just 
they are good. No new merchan- 
dising ideas developed, with ex- 
ploitation holding strong, as has al- 
ways been the case, good business 
or not in the Seattle sector. Double 
features dominate, as a year ago, 
with solos the exception, and then 
backed with strong shorts. 


So 


Outdoors Big Opposition 


Outdoor sports, combined with 
the fine weather and due to it 
largely, are taking greater toll this 
summer than before. Opposition 
includes night baseball, daylight 
Saving time, miget racing and the 
great outdoors, with its beaches, 
mountains, and streams, and all al- 
lied 


resorts and pastimes con- 
nected therewith. Weather this 
summer is much better for out- 


door activities than last year, which 
was very rainy and cool. 

Last year the employment pic- 
ture was greatly affected by -the 
long strike at Boeing’s. This year 
the largest number ever are work- 
ing at Boeing Aircraft, over 25.000 
persons. Other employment status 
could be better. But even with this 


upcurve at Boeing’s, b.o. is off 
Dominant factor may be aseribed 
to the summery weather, so dif- 


ferent from last year. 











B.0. Upturn 


Pic Divvies Off 


Washington, July 26. 


Although there has been some 
pickup at the boxoffice, film in- 
dustry dividends are continuing 


| their skid below sock 1948. Fgures 
for May, just released by the U. S. 
Department of Commerce, show 
a stockholder melon for the month 
of only $224,000, in contrast to the 
fine $1,986,000 for the same month 
of 1948. Decline was due _ pri- 
marily to the fact that the Stanley 
Co. of America, a theatre-holding 


subsidiary of Warner Bros., did 
not pay it* customary May divi- 
dend. 

Picture industry dividend totals 
for the first five months of 1949 


aggregated $13.193.000. Duriug the 
same months of last year the fig- 
ure was a fine $19,098.000. Com- 
merce Department reminds that 
publicly reported dividends gen- 
erally represent only 60 to 65° of 
all dividends paid out in any in- 
dustry. 








Tot Ot. Rentals 
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mount, United Artists, and Eagle 


Lion. 
The figures. by companies: 
Columbia—First quarter of 1949, 
$8,924,000, excluding foreign sub- 
sidiaries. Last quarter of 1948, $8.- 
525,000. First quarter of 1948, $8,- 
529,000. 


Loew's, Inec., and wholly owned 
subsidiaries—First quarter of 1949, 
$49,388,000. Last quarter of 1948, 
$34.042,000. First quarter of 1948, 


$52,551,000. 


Monogram First quarter of 
1949, $2.077.000. Last quarter of 
1948, $3.157,.000. First quarter of 
1948, $2 097,000. 

RKO First quarter of 1949, 
$27.100.000. Last quarter of 1948, 


$27.500.000, including net earnings 


of non-consolidated foreign sub- 
sidiaries. First quarter of 1948 
$27,654,000. 

Republic—First quarter of 1949 
$6,363,000. Fourth quarter of 1948, 
$7.443.000. First quarter of 1948, 
$6,838,000. 

20th-Fox—First quarter of 1949, 
$46.508,000. Last quarter of 1948, 
$45,822,000. First quarter of 1948, 


$44.408.000. 

Universal—First quarter of 1949. 
$14.622.000. Fourth quarter’ of 
1948, $15.742.000. First quarter of 
1948, $15.225.000. 

Warners Estimated gross for 
first quarter of 1949, $36.000.000. 
Estimated gross for fourth quarter 








Continued from page 3 


interest in baseball and other sum- 


mer sports and a_ widespread 
apathy concerning films. Since 
July saw little change in either 
the product situation or the 


weather, exhibs think that the pub- 
lic got acclimated to both and just 
naturally turned back to films 
after a bit of absence had made 
the heart grow fonder. 


Fortunately, business earlier in 
the year had been strong—in many 
cases as good or better than the 
same period 12 months earlier. As 
a result, averages for 1949 are not 
too badly off—in cases of most cir- 
cuits 6° to 15%. It is expected 
that renewed public interest and 
some good product during the fall 
may Close still further the gap be- 
tween this year and last. 

in contrast 
film rentals received by major dis- 
tribs have not suffered too badly 
It would appear from this that the 
releasing companies are getting 
somewhat better terms for their 
pix this year. This has been par- 
ticularly true in the case of 20th- 
Fox. 

In the foreign field. voiume of 
remittances is down. While gross 
business for American pix abroad 
this year will probably reach an 
alltime high mark, restrictions on 
transfer of currencies have hit in- 
come by international departments 
in the head. Principally respon- 
sible is the severe dip in British 
income and the total absence of 
any coin from Argentina in 1949. 

Jimmy Grainger’s Findings 

Possible turning point in the 
boxoffice slide is seen by Repub- 
lic’s James R. Grainger, executive 
veepee in charge of distribution. 
Returning to the New York home- 
office Monday (25) from a two- 
week sales junket, he reported 
widespread exhibitor optimism. 

Grainger’ visited Jacksonville. 
New Orleans, Dallas, Kansas City 
and Chicago in the course of his 
branch tour. Throughout the trip 
the exec noticed rising grosses and 
incréased audience interest in cur- 
rent product, 


to theatre grosses, ° 


of 1948. $36.000.000. First quarter 
of 1948. $38.813.000. 
Otherwise in the amusement 


field. the SEC reports on the fol- 
lowing companies: 


Consolidated Amus. Co.. Ltd.. 
grossed $1.164 000 during tie first 
quarter of 1949, contrasted with 


$1.170.000 during the fourth quar- 
ter of 1948 and $1.221,000 in the 
first quarter of 1948. 

District Theatres Corp. grossed 
$1.056.000 in the first quarter of 
this vear. with the figures for 1948 
not available. 

Loew's Boston Theatres Co. did 
$537,000 during the first 16 weeks 
of 1949. $432 000 during the last 
12 weeks of 1948. and $595.000 for 
a 16-week period ending March 11. 
1948 


Penn-Federal Corp., $358.000 for 
first quarter of 1949. $290,000 for 
fourth quarter of 1948: $361.000 


for first quarter of 1948. 
| Goldwyn 


Continued from page 13 














rer. which will be released in the 
_U. S. by Goldwyn later in the year. 

While the type of deals Goldwyn 
,and David O. Selznick have made 
with Korda give them script. and 
casting supervision, they still feel 
that without being on the scene 
they have no real control and thus 
they'd rather avoid this type setup 
if possible. It still leaves them at 
least partially putting up money 
for the proverbial pig in the poke 
and so it is felt more desirable 
to acquire finished product. Latter 
may cost more. but there's less risk 
involved. 

Situation does not apply to ma- 
jor companies with production set- 
ups in Europe. such as Warner 
Bros.. Metro and 20th-Fox. They 
send over their own producers, di 
rectors, players and key techni- 
cians, so that the result is actually 
pretty much an American produc- 
tion made abroad. That involves 
large dollar expenditures, how- 
ever, which the indie deals do not, 
since all the Americans get their 
pay in U S. currency. 


SL 


| Agnew-Casanave BR. 
For Technicolor British 
Prod. by Jerry Brandt 


Hollywood, July 26. 
Motion Picture Sales Corp., the 
| Neil Agnew-Charles Casanave unit 
in New York, is involved an 
unusual financing deal on “Sons 
of the Musketeers,” which Jerrold 
T. Brandt will produce in Techni- 
in London. MPSC will put 
coin in the picture after it is com- 
pleted, in return for which it wil] 
receive Western Hemisphere rights 
in partnership with Brandt 
Budget will be about $1.000.000. 
It will be paid out mostly in frozen 
pounds, with the American plavers 
and technicians taking deferments. 


in 


color 


They'll get paid off when MPSC 
puts up its coin. English end of 
the deal is understood to have 
been set up by Agnew, who re- 
turned from Europe to New York 


yesterday (Tuesday). 





JULES VERNE CYCLE 
ABORNIN’ IN H’WOOD? 


Hollywood may be in for a cycle 
of pseudo-scientific pix of the Jules 
Verhe order if studios can locate 
acceptable yarns along this line. 
Story editors of several of the ma- 
jors are on the lookout for such 
material on orders from production 
chiefs. 

With the atom bomb and other 
scientific developments so much in 
the news currenty, science fiction 
in mags and books is enjoving a 
great popularity and the studios 
figure to cash in on it, too. Very 
little in the way of films has been 
done along this line aside from 
“Things to Come,” made in Britain 
from H. G. Wells’ story some years 
ago, and “The Man Who Could 
Work Miracles,” released by United 
Artists in 1937. 

One of the reasons for the popu- 
larity of the pseudo-science stories 


with the public currently is thought 
to be the fact that much of the 
Buck Rogersish material of a 
decade ago has already been met 
and surpassed in real life. What 
seems so fantastic at one period 
isn't so at all a short time later. 
Thus, the studios figure that a 


strong science-fiction pic would of- 
fer great opportunity for exploita- 
tion. It is difficult, however. to 
find a yarn that makes suitable 
film fare. What's perfectly possi- 
ble to describe in words or draw 
in a cartoon strip can become very 
expensive when constructed for 
filming. 


IATSE Exec Committee 


In Convention in Denver 


Denver, July 26. 

Meeting here this week. the gen- 
eral “executive board of the Inter- 
national Alliance of Theatrical 
Stage Employees handled appeal 
cases yesterday ‘(Monday ' 

Session also took up the Taft- 
Hartley law and mapped plans to 
kill the act. Delegates adjourned 
today (Tuesday) for a mountain 
trip. 





N. Y. TATSE’s Convention 

District 10 of the International 
Alliance of Theatrical Stage Em- 
ployees holds its annual conven- 
tion next Sunday (31) in Syracuse. 
|The IA’s District 10 consists of lo- 
cal unions throughout New York 
state. 

Presiding at the conclave will 
be fourth international veepee 
James J. Brennan, H. Paul Shay ef 
Local 289, Elmira, sec.-treas. of the 
District, and Tom Murtha, Local 4, 
Brooklyn, head of the legislative 
committee. 


P * 

Bogeaus’ N.Y. Shooting 

Benedict Bogeaus arrived IM 
New York Monday (25) to super- 
vise two weeks of shooting IB 
Greenwich Village on “Jehnny 
One-Eye,” Damon Runyon yarn 
which he is producing for Unite 
Artists release. Cast of the ple. 
including Pat O’Brien, Wayne Mor- 


ris and Dolores Moran. ar slated 
to arrive in the east today | Wednes- 
day?. ; 

It is understood Bogeaus will 
also attempt to tap banking and 
other financing sources IM New 
York fer coin to produce a new 


program of films he has ske dded 


,following “One-Eye.” 
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neaks Away from Too-Hep Coastites 


| 


In an effort to get away from preview-wise Hollywood audiences, 
Metro is envisioning a plan for fiving work prints to various parts 
of the country to hold sneak previews on its new batch of product. 
For the first time in a decade, M-G winged a work print of “‘Battle- 
ground” to New York and sneaked it at Loew's 72d Street theatre 


to get other than Coast reaction. 


Studioites, it is said, have felt the inadequacy of Hollywood audi- 


ences 


for a long time because these patrons are too conditioned to 


previews. Hence, the search for a fresh viewpoint, 








L. A. Mirror Rapped 
By Industry Council 
For H’wood ‘Distortion’ 


Hollywood, July 26. 
Angeles Mirror, new 
atternoon tabloid published by 
Norman Chandler interests (L. A. 
Times), has been accused by the 
Motion Picture Industry Council of 
“journalistic distortion for pur- 
poses of pure sensationalism” in 
connection with recent series about 
Hollywood appearing in the sheet. 
Formal protest went to Virgil 
Pinkley, publisher. 

Articles had quoted critical state- 
ments about the film industry and 
the Hollywood community, made 
by anonymous persons the paper 
identified as prostitutes, dope ped- 
dievs and alcoholics. 

Protest also said, “it is regret- 
table that any newspaper should so 
improperly and unfairly give free 
rein to the highly discolored state- 
ments of unfortunates, whose coun- 
terparts could be found in any 
large size American city.” It went 
on to describe articles as “so reck- 
less, unworthy and irresponsible” 
that they defeated “any construc- 
tive purpose to which they might 
have been dedicated.” 

Cecil B. DeMille, chairman; 
fonald Reagan, incoming chair- 
man; Roy Brewer, who will co-chair 
council with Reagan and who is 
chairman of the AFL film council, 
and Dore Schary, chairman of the 
council’s public relations commit- 
tee, all signed the letter to Pinkley. 


ALLIED’S MYERS IN BIG 
PITCH ON THE L. OF D. 


That the industry might well 
take the admonition of Allied 
States general counsel, Abram F 
Myers, to clean up its product is 
borne out in an analysis of Legion 
of Decency classifications over the 
organization’s past two fiscal years. 
Of some 451 films reviewed by the 
group from November, 1947, to No- 
vember, 1948, 174, or 38.58%, rated 
the Class A-1 designation. Seven 
pictures were condemned. 

Figure represents a sharp drop 
from the 195 pictures or 44.32° 
of the total reviewed that qualified 
for Class A-1 in the same period of 
the preceding year. In all, 440 
features were scrutinized by the 
Legion in that 12-month stretch 
which saw three pix branded with 
the Class C (condemned) rating. 

Myers contends in an Allied bul- 
letin issued last week that, with 
attendance on the downgrade. “it’s 
sheer folly recklessly to ignore the 
Legion’s standards” in film produc- 
tion. He charges that it’s no an- 
swer to say that a picture which 
was given a “B” or “C” rating has 
been successful. “If given an “A” 
rating it might have been even 
more so.” 

Culling 17 “B” films from a re- 
cent Legion list. Myers said these 
Should attract “maximum attend- 
ance” and none of them should be 
handicapped by “unnecessary” 
scenes or dialog that prevent an 
“A” label. Among the pictures he 
cited were “Champion” (UA), 
“Wake of the Red Witch” (Rep), 
“The Paleface” (Par), “Neptune’s 
Daughter” (Metro)) and “We Were 
Strangers” (Col). 

Situation calls for “serious 
Pledges of reform,” Myers de- 
Clared, and added that a “publicly 
announced undertaking to weed 
out offensive material and to dis- 
Cipline erring stars who reflect dis- 
credit on the industry through 
scandalous misconduct, are condi- 
tions precedent to any _ public 
preening. The industry’s goodwill 
must be built on the solid rock of 
public confidence, not on the shift- 
ing sands of hoopla.” 


The Los 


‘ 








Louis Shurr Cut Up 
Los Angeles, July 26. 
Agent Louis Shurr is recovering 
from a kidney stone operation at 
Cedars of Lebanon. 


Expects to be afoot again in 10 
days. 


SMALL’S SEAGOING P.A. 
(FEMME) FOR ‘MAGIC 


Edward Small has acquired an 
amphibious press agent in one of a 
screwball stunts he is 
using to publicize his “Black 
Magic The new p.a. is a 16-year- 
old femme long-distance swimmer. 
She sailed for England last Friday 
(22) to make an effort to swim 
the Channel, Prior to her de- 
parture she displayed for New 
York newsmen the bathing suit, 
bearing the words “Black Magic” 
across the front, which she’ll wear 
in the Dover-to-Calais effort. 


series of 


Gal, Shirley May France, was 
picked up by Small flacks after 
she swam from the Battery to 
Coney Island with considerable 


publicity a couple weeks. ago. 
Whether or not she succeeds in 
the Channel try, Small intends to 
bring her back to the U. S. and 
tour her in time to get maximum 
publicity for the 400 preem dates 
United Artists has set for the pic- 
ture around Aug. 19. 

In another gag, Small exploiteer 
William Danziger is sending out 
two caravans, each with a gal 
buried alive. This grows eut of a 
sequence in the pic in which Orson 
Welles, as a hypnotist, buries 
Nancy Guild alive. Caravans leave 
Zanesville, O., Aug. 1 on a 100-city 
tour. 


Joe Goltz Exits MPEA 
To Join Seidelman at EL 


Joseph Goltz, assistant to Irving 
Maas, veepee and gm. of the 
Motion Picture Export Assn., has 
resigned his spot to move over to 
Eagle Lion as aide to Sam Seidel- 
man, EL’s foreign dept. chief. 

William M. Levy is taking over 
the vacant notch at MPEA. Levy, 
who served as chief of the Army 
Film Section, Psychological War- 
fare Board, during the war has 
been in the business 21 years. He 
previousily worked at Metro, Uni- 
versal and United Artists. 


| Boh Wilby 
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ular theatre patrons. No compari- 
son of drive-in business this year 
as against last, can properly be 
made, he said, because the field 
is so new that this year’s ozoner 
just wasn’t in existence the year 
before. 

Wilby does not think there is 
much sense to the fuss over clear- 
ances on drive-ins. Since 70°) of 
the business is not derived from 
regular patrons, it is not too im- 
portant how late an ozoner plays 
a film, he asserts. The big ques- 
tion, as he sees it. is on terms. 

Drive-ins, Wilby points out, have 
special problems which the con- 
ventional house does not face. They 
are only able to play in the eve- 
nings. Moreover, the open-air 
houses are suitable for only part 
of the vear. Hence. it is important 
to get a square shake on terms, he 
feels. 

In New York last week, along 
with Kincey for huddles with Leon- 
ard Goldenson, Par’s theatre chief, 
and Robert O’Brien. Paramount 
secretary, duo planed for Atlanta 
Thursday (21). His pariing shot 
was: “I’m thinking of becoming an 
independent with a few houses so 
I can become president of Allied.” 








Lab Strike | 


'____. Continued from page 9 Qa 
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pices of a Federal conciliator, but 
union chief John Francavilla was 
skeptical of the results 

Local 702 has already prepared 
its strike strategy, said Franca- 
villa. and full arrangements for 
picketing have been made. Walk- 
out was authorized by a mass 
meeting of members held July 17. 
Steps for a work stoppage came 
aftet the employers ‘flatly refus- 
ed” 702s demands for shorter 
hours. creation of a welfare fund 
and other benefits. 


j;indie productions and the 
|tainty at the 
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outlets for high-budget 
uncer- 
concerning 


important 


moment 


| both companies has been a blow to 


| possible 


| that UA 


Other majors, with the 
exception of RKO, are 
now shying away from indies, since 
they'd rather keep studio overhead 
down by maintaining a high level 
of production on their own lots. 

Bankers in general are reluctant 
to advance money for productions 
to be distributed by the two corn- 
panies because of the uncertainty 
surrounding what their ownership 
or management will be a vear or 18 
months hence. Pix for which money 
would be advanced wouldn't be 
going into release until that time. 

EL-Smail Still Up in the Air 


EL’s situation is clouded by the 
negotiations now in progress with 
Edward Small by which he'd take 
over all production and manage the 
distribution setup. UA’s problem 
is a chronic one of repeated nego- 
tiations for sale of the company 
and uncertainty brought about by 
difficulties in getting a continuous 
flow of product. Lack of financing, 
of course, is one of the causes of 
the latter, which makes pretty 
much of a vicious circle out of the 
whole strained situation 

UA’s inability to get the capital 
which would permit it to line up a 
production program well into the 
future hurts it more than the actual 
specific situation at any given mo- 
ment warrants. Company during 
its entire 30-year history—which 
has been one perpetual threat of a 
product shortage—has always 
seemed to come up with pictures 
at the crucial moment These 
Frank Merriwell last-minute res- 
cues have occurred so ftrequently 
partner Mary Pickford 
and the management have almost 
come to rely on them. The bank- 
ers, however, shy away from this 
type operation. They want to see 
the future well plotted out, and 
thus they tighten their fists when 
UA producers come along. 

UA’s 14 in the Hopper 

Company at the moment has 
about 14 pix awaiting release, edit- 
ing or in production. It could get 
along on these for almost a year— 
longer if anv of them turned into 
real smashes. That's another angle 
of the UA. go-on-hoping-for-the- 
best philosophy A smash or near- 
smash has frequently arrived just 
when most necessary Last year it 
was “Red River.” which came along 
with almost a $5,000,000 gross just 
when the company was at one of 
its lowest ebbs. Now it has “Home 
of the Brave” suddenly pulling a 
surprise with  extra-strong _ biz. 
Company needs enough films year- 
ly to give it gross domestic rentals 
of about $20,000.000—of which ap- 
proximately $5,000,000 would be its 
share—to keep it in the black. 


| Arnall Tells 
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fening of the Sherman Act penal- 
ties to include prison sentences 

4. Johnston, invited to appear 
before the Celler committee, said 
he was going out of town but 
would be glad to be a witness if 
the committee was still in session 
in the fall. 

Arnall on ‘Monopolies’ 

In discussing the new exhibition 
“monopolies.” Arnall told the com- 
mittee: 

“Even if every one of the major 
producing companies is _ finally 
divorced from its theatre holdings, 
that in itself will not reach the 
root of the evil It is imperative 
that the entire new deal of an hon- 
est deck be effectuated In the 
motion picture industry this re- 
quires a new deal that carries with 


it a breaking up not only of the 
circuit monopolies of the produc- 
tion companies but of other re- 
strictive circuit monopolies and 
buying combines which have 
sprung up and spread all over the 
countrs These represent a form 
of monopoly that has now reached 
such proportions that the whole 


economic structure of the motion 
picture industry is threatened 


“These monopolies exist on a 
local scale, on state levels and in 
great regional areas Within 
their own spheres of operation 
they have virtually eliminated the 
independent exhibitor as an eco- 
nomic factor in the’ industry. 


These monopolies are in a position 
to dictate terms to producers on a 
‘take it or leave it’ basis which has 
already forced many producers to 
stop making pictures and which 


Inside Stuff—Pictures 


“Look For Silver Lining.” which starts its sixth week tomorrow 
(Thurs.) at the N. Y. Music Hall, is hanging up the longest run of any 
picture launched this year despite the torrid heat. With the Indepen- 
dence Day Pageant, featuring electric fireworks, it is the first picture, 
opened this year, to get six weeks at the Hall. Metro’s “Words and 
Music,” which concluded six weeks last Jan. 19, started Dec. 9. 

Not only is “Lining” chalking up a six-week run while many other 
Broadway firstruns have been lagging, but it looks to hit the highest 
gross of 1949. The Warner musical probably will reach $830,000 in six 
weeks which compares with about $780,000 done by “Words and Music,” 
most recent picture to go six weeks 

“Lining” will fifth 
$715,000, current week (‘at $125,000 
Second week, which took in Julv 4 weekend, hit $155,000 
sion of engagement and best at the Hall since Easter 

Next best showings recorded at the Hall this year were turned in by 
“Connecticut Yankee” and “Letter To Three Wives,” both of which ran 
five weeks apiece less than “Words” and the figure 
that “Lining’ 


(Wed.) with close to 
session of the run. 


stanza today 
being lowest 


round out its 


greatest ses- 


These two grossed 


a | 


likely will reach. 

Current woes of the British film industry are summed up by J. Arthur 
Rank in his recent speech at the annual general meeting of the British 
Film Producers Assn. The organization's head held that Britain’s film- 
makers are taking it on the chin principally because of “adverse finan- 
cial conditions” as well as the inability of producers to make a numer- 
ical hike in first features 

Failure to step up production, said Rank, can be ascribed to the fact 
that it’s impossible to turn out more first features than technical re- 
sources will permit. Scarcity of these resources, he declared, led to the 
closing of studios in the past 18 months and a concomitant reduction 
of staffs. He deplored the dismissal of many employees who were of 
necessity classed as redundant 

Previously stressed in the trade press was Rank’s assertion that most 
British producers, when looking back, can attribute their financial em- 
barrassment to the “sudden and ill considered” imposition of the 300° 
ad valorem duty on imported films in 1947. To fill the product gap 
caused by the retaliatory ban on picture exports to Britain decreed by 
the U. S. film companies, British filmmakers turned out some “hastily 
produced films” which Rank described as ‘admittedly not up to pre- 
vious British standards.” 


Motion Picture Assn. of America launched an intensive promotion 
campaign last week in behalf of the five major newsreels in a move 
apparently designed to stave off the threatened inroads of television on 
the reels. MPAA’s research department disclosed a survey for the six 
months this year showing that almost 24° of all clips dealt exclusively 
with foreign news, while 22°. involved both the U. S. and one or more 
foreign countries. Survey also claimed most of the domestie footage 
was devoted to the Government, national defense, the United Nations, 
etc. 

Release of the survey was followed up by an MPAA publicity hand- 
out Monday (25), quoting Texas Governor Allen Chivers as saying the 
reels “surpass all other informational media in recording events of 
historical significance.” According to the MPAA, the Texas governor 
described the reels as “priceless” in his state’s visual education program 
and cited the reels for their “daring” coverage of the Texas City ex- 
plosion in 1947. Fox Movietone’s Edmund Reek is chairman of the 
MPAA’s newsreel committee. 


Big role that American films are playing in selling democracy 
throughout Japan is attested to in a letter sent to General Douglas Mac- 
Arthur, commander of the occupying forces, by Makoto Hori, member 
of the Japanese House of Councillors. Hori, incidentally, is exec di- 
rector of the American Motion Picture Cultural Assn., which was 
formed in 1947 as a way of reaching more effective understanding of 
America. Org now has 70 branches and 10,000 members in Japan. Hori 
writes that “by presenting aspects of American democracy in a way we 
can all understand, these films are giving our people a better under- 
standing of America and an insight into the better way of life in a dem- 
ocratic society.” 

Following all the other general magazines that have been making 
pitches recently for film advertising, Parade last week made a strong 
bid with a hefiy brochure sent to pub-ad directors of major and irdie 
producers and many other industryites. It reprinted a series of 11 
stories favorable to Hollywood which it ran in its weekly issues from 
last Nov. 4 to May 29. Among them was the “What’s Right With Holly- 
wood” symposium in which Eric Johnston and company prexies got 
together and roundtabled tor the benefit of the mag. 

Parade is a mag supplement used in weekend editions by about 25 
papers in major cities. 

RKO is well pleased with results of the New England regional cam- 
paign it staged to launch “The Mighty Joe Young” but won't be repeat- 
ing it elsewhere on so extensive a scale. Company reportedly spent 
$90,000 in the area in a combo of advertising and exploitation by field 
topper Terry Turner. Similar but less expensive campaigns will be 
used in other territories. RKO feels that a large amount of circus-type 
bally is needed because of the peculiar character of the pic about a 
giant gorilla. 

Rex Bell, Clara Bow’s rancher-husband, who also operates a western 
regalia shop in Las Vegas, where they reside, is spokesman for the fact 
that the former Paramount “It” girl will not do any strawhat or other 
professional comeback. At a Hollywood party she had acquiesced to 
“Personal Appearance” with a Santa Fe, N. M., little theatre group but 
has since changed her mind 


Suburban Hub Exhibs ; 
Ask 3006 in Trust Suit 


will ultimately spell ruin to the 
entire industry if these conditions 
remain unchecked. 

“These circuits, in expanding 
their empires, have destroyed com- 
petition in exhibition and have cre- P Boston, July 26. 
ated a pattern which, if unchecked. An anti-trust suit for $300,000 
will ultimately destroy the produc- 44™mages has been filed in Federal 
tion of motion pictures. court here by owners William 

“Even the major producing com- Deitch and Pauline Goldberg, of 
panies have begun to feel the the Weymouth theatre, indie in su- 
pinch which has been caused by urban Weymouth, against the 
the circuits’ *illegal squeeze for New England Theatres, M & P 


profits. In 1948 the motion picture Theatres, Publix Netco, American 
exhibitors as a whole made net Theatres, Keith Mass., RKO The- 
profits, after taxes. of over atres, Loew Boston Theatres, Par- 


amount, Loew’s, 20th-Fox, War- 
ners, RKO, UA, UI, Republic and 
Monogram. 

Piaintiffs claim they were vic- 
tims of restraint of trade, with dis- 
tribs acting in concert to monop- 
olize biz by maintaining a uniform 
system of runs, clearances and ad- 
mission prices for the Weymouth 
theatre. Plaintiffs also beefed be- 
distribs would not contract 


$200,000,000, while motion picture 
producers, as a whole, lost money 
on their operations I want no 
special privileges for the inde- 
pendent motion picture producers 
but I want—and I insist on it as a 
basic right under our American 
system—all of us to be free and 
unfettered in the pursuit of our 
livelihoods.” 

Among observers at the hearing 
were Louis Philips, Paramount for or deliver films to them until 
counsel; Kenneth Clark, Ed Cahill. 21 to 30 days after the neighbor- 
and Sidney Schreiber, for MPAA; ing Quincy and other smaller 
and Robert J. Rubin for SIMPP. neighboring towns. 
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He gives shape to things to come... 


HIS the ability to see each script through 
the camera’s eye... to picture with brush 
and pencil the story's dramatic high- 
lights... and, finally, to shape sketches 
into settings of authentic merit. 

He is the screen’s art director, at once 
responsive and responsible. Not only 
must he be sensitive to the mood of the 
story... giving full consideration, as well, 
to the personality of the star... but 


also he must be constantly aware of the 
practicalities of motion picture produc- 
tion, be able to work closely with scores 
of crafts within and without the studio. 

Above all, the art director knows the 
importance of the faithful reproduction 
of the values he creates...an assignment 
he is well content to see competently 
handled- by Eastman’s famous family of 
motion picture films. 


EASTMAN KODAK COMPANY 


ROCHESTER 4, N. Y. 


J. E. BRULATOUR, INC., DISTRIBUTORS 
FORT LEE « CHICAGO + HOLLYWOOD 
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Eddie Silverman's Pix Plan 


Edwin Silverman, head of the 


P Chicago, July 26. 
independent Essaness Theatres 


chain, in submitting the following plan to the industry, addressed it 
to Ned Depinet as chairman of the Motion Picture Assn. of Amer- 


ica public relations committee: 


“T am basing this suggestion on the premise that regardless of the 


difficulties that beset the industry 
much better job of selling than i 


—it, in its entirety, can still do a 
s now taking place. As you will 


note in Time magazine, the president of the Glidden Paint Co. 
listened to squawks of his organization about how bad conditions 


were, which were accentuated by 
bringing no orders in. 


the fact that the salesmen were 


Whereupon, he and the 15 top executives of* 


the paint company decided to go out and peddle paint and see what 


cooked. They were surprised whe 
working, not wailing, counts. 
“We should coin a slogan, i.e., 


some other slogan we might think to be better. 


nn they got orders. It proves that 


‘Movies Are Your Best Buy.’ or 
Let’s see that this 


slogan -is proportionately displayed by all exhibitors using display 
advertising, in each and every one of their ads, the size of which 


permits the incorporation of this 
“Whenever a motion picture st 


slogan. 
ar appears on a radio broadcast, 


wherein it is usually said, for instance, ‘Spencer Tracy is appear- 
ing on this program through the courtesy of Metro-Goldwyn-Mayer,’ 


there should be added, ‘Remembe 


r, movies are your best buy.’ The 


reels which the Johnston organization has prepared should be given 


gratis for use on television statio 
end of each reel our slogan. The 


end of each feature, short subject and newsreel: 


ns, and have incorporated at the 
slogan should also appear at the 
on every piece of 


advertising from an insert card to a 24-sheet: in all national adver- 


tising in 


magazines or other periodicals 


placed by major com- 


panies; in fact, wherever it can be worked in by any avenue of our 


industry, including personal appe: 
from the suggestions I have ma 


irances of stars. As you will note 
de, this embraces practically all 


mediums of advertising, and would involve no expense to the indus- 


try, 


because we would only be incorporating this slogan in all of 


the advertising we do, and not taking additional space for it. If 
all of us cooperated fully, we could saturate the country. 
“There is no question in my mind but that this low-cost campaign 


would be tremendously beneficial 


to the industry. We have every- 


thing to gain and nothing to lose.” 
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creasing the quantity of prints; but 
it is generally felt that if the idea 
is worth anything at all, companies 
must be willing to expend some- 
thing to get something back in the 
way of benefits. 

Sullivan’s answer to difficulties 
on clearances, added cost of prints 
and other problems that would be 
involved is that the industry is 
currently in a war—a war to bring 
the public back to the boxoffice. 
When we were in a shooting war, 
producers, distribs and exhibs up- 
set all kinds of routines to help 
beat back the enemy. Now we are 
in an economic war to win back a 
market, the TOA chief declares, 
and the industry must take equally 
radical steps. 


Hollywood for It 
Hollywood, July 26. 


Nationwide film festival, 
posed by Gael Sullivan, is getting 
a favorable response from motion 
picture execs in Hollywood. In ad- 
dition, the studios are in a good 
position to provide the two top pix 
each, which Sullivan suggested, in 
that they have solid stockpiles of 
top product. 


_“The proposed industry-wide fes- 
tival.” Joseph M. Schenck said, 
“could serve a worthy purpose in 
stimuiating the nation’s theatre 
boxoffices. By focusing attention 
on the industry through the con- 
centrated efforts of showmanship 
among producers and exhibitors, 
such a festival could well have the 
effect of raising attendance and of 
arousing theatre owners and man- 
agers to exert their ingenuity and 
enthusiasm. Thus stimulated, the 
result could be a revival of the old- 
time showmanship which has been 
lagging since prewar days.” 
Henry Ginsberg declared: “The 
idea of a national film festival is 


wenvine HIGH Ey 
EA. 
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Unsurpassed in quality at any price 
NO NEGATIVE CHARGE—NO EXTRAS 
24-HOUR SERVICE ON REQUEST ; 
- __ 8x10's: $7.99 per 100; $55 per 1900 q 
Fan Mail Photos (5°x7°) $36 per 1000 - Postcards $23 per 1000 
Mounted Enlargements (30x40): $3 85 7 
(No Hezative Charge on 2 or more) 
Made by J. J. Kriegsmann, The Man Whose 
ad Photographs Grace Billboard's Covers 


4s * Comrhter 


“WE DELIVER WHAT 























Plaza 7.0233 E 
165 West 46th St. a 
New York 19, N.Y... 
WE ADVERTISE" 


























{ 







NOW SPECIALIZING 
IN REFRESHMENT 
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a good one which, if done on a 
large enough scale, could further 
our own efforts to focus intelligent 
and proper attention of the public 
on motion pictures. Generation of 
enthusiasm by every means _ is 
something which is vitally needed.” 


a | Small-EL 
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the group show a loss or just man- 
age to earn back their production 
cost. 

“T feel that for the time being, any- 
way, the day of the independent 
making one or two pictures a year 
is done. It’s just too risky. That 
is why I am interested in the Eagle 
| Lion deal and that’s why I am now 
negotiating with other companies.” 

Small disclosed that an agree- 
ment on all aspects of the EL deal 
had been arrived at in his recent 
discussions with Young, who is con- 
trolling stockholder in the com- 
pany, and Semenenko, v.p. of the 
First National Bank of Boston, 
which controls about $10,500,000 


| 
| 


| 
| 


i Los Angeles yesterday 


Par’s Big Ad Campaigns 
For ‘Heiress,’ ‘Samson’ 


With a big ad budget set for 


Paramount’s “‘The Heiress” and a 
still heavier one coming up for 
“Samson and Delilah,” Max 


Youngstein, Par’s national ad-pub 
chief, planes to the Coast tomor- 
row (Thurs.) to set material and 
campaigns on the films. Young- 
stein was preceded by board chair- 
man Adolph Zukor, who flew to 
(Tues.) on 


a combined business and vacation 


trip. 
| Youngstein will huddle’ with 
Norman Siegel, studio publicity 


| topper, and other execs on the lot. 


|crews to 


His plans for “Heiress,” already 
formulated, call for hiring special 
work in key cities 68 


| weeks in advance of the pic’s open- 


jings in these locales. Twelve per- 
manent fieldmen will also be as- 
signed to beat the drums for the 
big William Wyler production. 
As a starter’ in getting the 
“Heiress” drive off the ground, 
Youngstein has named Maria Van 


Slyke as campaign coordinator. 
She took over her duties Monday 
(25). Her last spot was with Eagle 
Lion, where she worked under 
Youngstein. 


Universal’s Vaude 
Hollywood, July 26 
With vaude threatening a revival 
throughout the country, Universal- 
International is lining up a series 


|of “vaudeville shorts.” 


_in loans to EL. The only thing re-| 


‘maining now, small said, is for 
Young and Semenenko to come up 
with the coin. They have 90 days 
to produce it. 

Needs $3,500,000 Bankroll 


Small refused to divulge the 
amount of money involved, but it 
has been stated in other quarters 
to be around $3,500,000. One of 
the sources that Semenenko and 
Young are said to be hopeful of 
getting some of this backing from 
is the new National Exhibitors 
Film’ Co., now in the process of or- 
ganization by Si Fabian and a 
‘group of other circuit operators. 

Agreement, Small disclosed, is 
for him to set up a _ production 
company which would provide the 
pix for EL release. Company 
would cease any production of its 


4 


own and Small would take over 


its studio. 

Young would continue to own 
the distribution setup, but would 
hand over managerial control to 
Small. Young and Small would 
divvy evenly the profits of the dis- 
tributing company. Plan is to re- 
incorporate the distributing com- 
pany under the laws of Ohio, which 
permit the setup contemplated. 
There is a corporate technicality 
involved in the turning over of 
managerial control by the stock- 
holders which is not permissable 
under the laws of most other states. 

Small refused to reveal any de- 
tails of the negotiations he has on 
with other companies. He _ indi- 
cated they “were in a_ ticklish 
'stage.” It is believed, however, 
that one of them contemplates 
Small taking over complete control 
of production as in the EL case, 
but merely producing a series of at 
least six pictures on a profit par- 
| ticipation basis. 


result 
competing 


of requests 
with 


This is as a 
from exhibitors 
vaudfilm theatres. 
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out the deficit and give the com- 
pany a small profit for the year. 

It was originally hoped that the 
third quarter—May, June and 
July—would serve to eliminate the 


$465,000 loss of the first six 
months, but the general slip in 
film business during May and 


June hit U hard. As a result, the 
current quarter ending this week 
is expected to show a loss of 
around $600,000 or perhaps a bit 
more. That will be better than 
the first quarter, when the com- 
pany had a deficit of $717,000, but 
a far cry from the second three 
months, which showed a profit of 
$252,000. Third quarter of last 
year was U’s worst, with a loss of 
almost $2,000,000. 

Heavy slashes made in studio 
personnel roles and operating pro- 
cedures have saved U plenty in 
per-picture cost. This was ex- 
pected to be reflected in the finan- 
cial statement via the-necessity of 
lower amortizations. With busi- 
ness slackening, however, and pix 
resultantly playing off faster, U 
has had to throw more of them 
into release. Ths the saving per 
picture has been balanced off by 
the increased total of films re- 
leased to achieve a parallel gross 
income. 
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tribution veepee, is considering the | 


question of upped scales for ‘Bat- 
tleground,” it is said. Whether he 
will make that decision will de- 
pend on several factors, including 
legal interpretation on the feasibil- 
ity of the move under the decree. 

Paramounters, for their part, are 
convinced that admissions can be 
tilted if the company proceeds on 
the four-wall basis. That method, 
used since the decree for a number 
of films, involves leasing the house 
from an exhib and paying him a 
percentage on the pic’s take It 
is a reverse switch to the standard 
method of renting product 

Success of the companies weigh- 
ing the move would undoubtedly 
launch other majors into the same 
tactics. The big films are now 
regarded as the answer to b.o 
troubles since they are slotted to 


meet the demands of a shopping 
public. Filmites are still con- 
vineed that a big, good film will 


gross as heavily in the coming sea- 
son as these pix, selling at boosted 
scales, performed during the lush 
1946-47 years. 

Whether exhibs will stampede 
against upped-price films as in the 
past remains the big question. Last 


| wave of this type of selling brought 


on such strong resistance that sev- 
eral majors dropped their boosted 
scales in the course of the battle. 


| , 
| Justice Dept. 
been prepared mainly by Robert L 
Wright, former D of J trust-buster, 
now in private practice. 
NEFC charter, it 
learned, specifically bars 
try of the company into 
tion or exhibition activities. So far 
as production is concerned, char 
ter is said to extend fairly broad 
powers. It would permit exhibs to 
enter directly into filmmaking if 
the need arises. 
Charter will be filed in Delaware 
within several weeks. Prelim meet- 
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has been 
the en- 
distribu- 


ing of subscribers, mainly bigtime 


circuit ops, will be held to vote its 
approval before the document is 
finally deposited in the Delaware 
state capital. 
Nat’l Exhibs Chartered 
Albany, ‘u'. 26. 
National Exhibitors Film «nvest- 
ing Corp. has been chartered with 
100 shares, no 
par value “to provide funds, lit- 
erary material, services and other 
facilities and generally to aid and 
encourage the production of .mo- 
tion pictures.” Three members 
of the New York law firm of 
Schwartz & Frohlich—Mortimer 
Felsinger, Everett A. Frohlich and 
Leonard Kaufman—are directors, 
each owning one share of stock. 
Offices are in Manhattan. 


| Deutsch-UA 
































| MPAA P.R. Plan 


| 





Continued from page 9 


tion. For one thing, The Society of 
Independent Motion Picture Pro- 
ducers is somewhat miffed at not 
having been specifically invited to 
participate. The MPAA _ group's 
stand is that SIMPP will be a par- 
ticipant through its membership in 
Hollywood’s Motion Picture Indus- 
try Council. It is thought likely, 
however, that SIMPP may yet be 
handed an invitation on its own to 
avoid any ruffled feelings. 

This would bring up possible ad- 
ditional difficulties in that other 
members of the MPIC might also 
demand their own representation. 
Council consists of all the unions 
and guilds, plus the Motion Pic- 
ture Producers Assn. Should all 
the organizations be invited sepa- 
rately, danger is seen of a good- 
old-fashioned political hassle re- 
sulting when there are elections of 
officers or resolutions up for pas- 
sage. Result could be more dis- 
unity than unity. It,is evident from 
these considerations that the prob- 
lem of getting the sessions set un 
on the proper basis is a ticklish 
one. 


U’S REGULAR PFD. DIVVY 

Universal’s board has declared a 
regular quarterly dividend of $1.06 
per share on outstanding cumula- 
tive preferred stock. 

Divvy will be made Sept. 1 to 
stockholders of record Aug. 15. 





Continued from page 9 = 
Deutsch, a participation in the pic- 
ture if made by someone else, or 
substitution of another property. 

Negotiations are believed still to 
be in a preliminary stage, but that 
a deal will be made is said to be 
certain. Possibility is seen that it 
will be similar to the arrangement 
by which Howard Hughes won his 
release from UA on three films he 
had committed to _ it. Hughes 
agreed to provide financing for a 
group of other pix. Deutsch, an 
heir to the Sears Roebuck (Julius 
Rosenwald) fortune, would be in a 
position to handle a similar ar- 
rangement. 


Stanley Kramer, now head of 
Screen Plays Corp., is understood 
negotiating the deal for Deutsch. 
Kramer is involved in “Innocence” 
to the extent of 5% of the gross 
receipts if and when the picture is 
made. He has been long anxious 
to_get it off the shelf in order to 
get his coin out. 

Kramer’s 
Story Productions, in which he and 
Deutsch were partnered with Hal 
Horne. It was SP that bought the 
property for $100,000 from Miss 
Caldwell in 1946 and inked the UA 
contract. With the subsequent dis- 
solution of the indie production 
unit, Horne bowed out of his in- 
terest in “Innocence” for a cash 
consideration, while Deutsch took 
over the property and UA commit- 
ment and Kramer took a percent- 
age interest in the yarn. 


interest goes back to. 


| been 


[ Ozoners Clog 


St. Loo District 


St. 
lighted 
drive-in 
outdoor 
operation this 
Mounds, owned by 
near Collinsville, IIL; 
Drive-In, owned by 
Bloomer Amus. Co., near Belle- 
ville, Ill., and Altwood, 800-car 
spot between Alton and Wood 
River, Ill 

Homer S. Butler 
Hillsboro, Ill., leased 
near Centralia, IIl., 
car drive-in 

The Hollywood drive-in 
Sandoval, Ill., lighted by 
Robinson Central Amus. Co., 
headed by Edward Bonacorsi, Ed- 
ward F. Busey and Elmore Suter, 
opened new 67 Drive-in, 500-car 
operation near Jacksonvilie, III. 
Plan Outdoor Thea. Near Syracuse 

Syracuse. 
Inc., acquired 
20 sacres of. land outside New 
York Mills to use for a drive-in. 
Will have 800-car capacity. Kal- 
let already operates two drive-ins 
in this area, near Utica and an- 
other outside Syracuse. 


Louis. 
his El 
near 
houses 
year 


Sullivan 
$90,000 
New 


Fred 
Patio, a 
Cairo, Il. 
that started 
include” the 
Pines Co., 
Skyview 


sons, 
site 
500- 


and two 
10-acre 
for new 


near 
Roland 


Theatres, 


Kallet 


Rash of Neb.-Iowa Drive-ins 
Omaha. 
Rash of drive-ins breaking out 
in all directions in this area. 
There have been more than 12 
opened including the Clarinda at 
Clarinda, Ia., 350-car spot. Cen- 
tral States opened the Fremont, 
Fremont, Neb., with 450-car ca- 
pacity. York has a new 300-car 
drive-in and Norfolk one with 400 
capacity. Harlan, Ia., has a new 
300-car spot and Red Oak, Ia., 
also has an ozoner. Cherokee, Ia., 
new drive-in holds 350 cars while 
Hastings, Neb., has 250-car one. 


‘Ribbon’ for Opening Of 
New RKO House in K.C. 


Kansas City, July 26. 

RKO reopened its westernmost 
link of its theatre chain when the 
Missouri came into action with 
preem of “She Wore a Yellow Rib- 
bon” tonight (July 26). House has 
remodeled in last four 
months, emerging with a new front, 
new seats and new air-condition- 
ing. Theatre formerly was known 
as the Mainstreet. 

Opening drew flock of RKO big- 
wigs as well as bevy of film play- 
ers. 


Par Settles With Isley 


Los Angeles, July 26. 
Paramount has settled the $498,- 
000 triple-damage suit brought 
against it by Phillip Isley, operator 
of the Pickwood theatre. Under 
terms of the peace pact, Isley gets 
no coin. Par, however, gives him 





|'a split of product with clearance 


14 days after first-run L.A. houses. 
Suit remains pending against the 
seven other majors. 


New York Theatres | 


DAN DAILEY - ANNE BAXTER 


"YOU'RE MY EVERYTHING’ 
A 20th 
Picture in Technicolor 


On Variety Stace—Bob CROSBY - Sid STONE 
On ice Stage—Carol LYNNE - Arnold SHODA 
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RADIO CITY MUSIC HALL 


? Rockefeller Center 


June Haver Ray Bolger Gordon MacRae 
"LOOK FOR THE 
SILVER LINING" 


Color by TECHNICOLOR 
A Warner Bros. Picture 
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30 PICTURES VARIETY Wednesday, July 27, 1949 
: ‘Slattery’s’ to Follow a einige pte 
Clips from Film Row 20th’s ‘Everything’ With Picture Grosses 
+944 seeesevenes Saturation Premiere ees — 
NEW YORK Rushville, bought Connersville! Twentieth-Fox, continuing to fol- OMAHA Lining Brightens Cincy, 


Ben Rebchick upped to asst. | 
branch manager of Metro’s Boston 
exchange under Benn Rosenwald. | 
Bebchick has been with the com- 
pany for the past 22 years. 

George Nicholas, Metro’s studio | 
magazine contact, in New York for | 
three weeks to work on bally for| 


drive-in from Wm. M. Stabler. 

Clifford York succeeded 
Gaffney as manager of New Castle 
drive-in. Gaffney resigned for new 


David | 


| Job in Ashtabula, Ohio. 


BOSTON | 


low the policies established via its (Continued fgom page 17) 


recently-announced sales plan, has 





Average $10,500. Last week, “Nep- 


Strong 17G; ‘Menace’ 





lined up another saturation preem a oe (M-G) (2d wk), . ? 

for one of its films and has sched- Orpheum (Tristates) (3,000; 16- Fine 8G Laredo’ 116 

uled appearances of two of its name | §5)_“Outpost in Morocco” (UA) 5) ; 

personalities to herald the preem/| and “‘No Minor Vices” (M-G). Cincinnati, July 26. 

of another picture. | Okay $10,000. Last week, Calam-| Strong support of “Look for Sil- 
Anne Baxter has been set to join |Jity. Jane,” (U) and “Homicide” ver Lining,” easy leader of four 


iti (WB), smart $11,300. 


company’s “Battleground.” Jack Eagle Lion celebrated record |George Jessel for a personal at the aad ie ‘ new bills, is boosting overall take 

Atlas, head studio planter, also in 36th week of “Red Shoes” at Ma-! Oriental, Chicago, Aug. 3, to plug | gee gees ie D end "Rusty a marae See Ms eouge of notches 

town last week headed for Boston jestic with dinner party at_Ritz|“you’re My Everything,” which | des . ' fe " (Col). pitt pied above last week’s pleasing summer 

on a vacation. Carleton hotel. Governor Dever | tees off there on that date. Jessel, | $5 500 aaa week. “Pride — of level. Other newcomers include 
Ruth Cosgrove named radio and and Hub crix talked to J. Arthur | who is headlining the regular stage | Vankees” (RKO) and “Tall in Streets of Laredo,” doing mod- 

magazine contact for Eagle Lion; Rank via transatlantic phone. bill at the Chi house, will emcee. Saddle” (RKO) (reissues), nice | Crately well, and “Red Menace,” 
reviously with Goldwyn Produc- E. M. Loew granted permit by Miss Baxter is scheduled to go to $6 500 mane gee nice at the smaller Grand. 

Hions Pa faplinger and Brockton Roe wc gee to OP- Milwaukee the following day for State (Goldberg) (865; 16-65)— Estimates for This Week 
eorge Evans. : f erate cocktail lounge under same a ’ ae “Ct pratt, Story” (M-G)_ | ,; ‘ ee 
RKO’s fifth and final regional roof as his Center theatre. personals be th ay! ae aa a er ee “3d gusaats a a a 
a6 set ends lay (Wed.) in A amendme t House Bil] at the Wisconsin theatre there. | al Nano 2 oc Ss. _ Laredo’ ar) and 

gales meet ends today 7 n amendment to use » : wk). Holding well at $4,000. Last | “Blondie’s Big Deal” (Col). M 

San Francisco. Presiding over the | No. 2699 of the General Appro- More than 100 theatres in the | week. $5.200 — erate $11,000 es vaak es od- 

series is Robert Mochrie, com-) priations Bill, carried by the state Florida area, meanwhile, have been Omaha (Tristates) (2.100: 16-65) ot Strangers” (20th) nenit “Tone 
any’s distribution veepee, with legislature, would impose a $1 a booked to open “Slattery’s Hurri- | «peq Stallion Rockies” (EL) and Wolf and Lady” (Col) '$10500 
arry J. Michalson, short subjects year tax on every 20 feet of rev- cane” Aug. 3 day-and-date with its “Behind Locked Doors” (EL). Thin : ae  s - meal 

sales chief; Walter Branson, west-| enue-producing signs. Aimed at|Miami launching. Twentieth is | $7,000. Last week, “Sorrowful ,,,C@Pitol (RKO) (2.000; | 55-75)— 

ern division manager; his aide,| billboard advertising, it also hits planketing the entire area with a/| Jones” (Par) (m.o.) and “Alaska Any Number Play” (M-G) (2d wk), 


and Aage A.| 
operations | 


Harry Gittleson; 
Schubart, exchange 
manager, in attendance. 

Harold Baumstone resigned as 
Post Pictures’ ad-sales promotion 
manager to become general sales | 
manager of Family Films, Inc. 

Ray Conners) manager of 
Keith’s, Flushing, and Frank How- 
rd, manager of RKO Memorial, | 
oston, copped the RKO Showman- 
ship Awards for July. Cash prizes 
and certificates of merit went to 
the two for a ‘kiddie show” pro- 
motion and 
spectively. 


MINNEAPOLIS 


Republic’s ‘‘Red Pony” set for 
its Twin City firstruns at St. Paul 
Riviera, Aug. 19. 

W. R. Frank, local independent 
circuit owner and film producer, 
plays bit in his newest picture, 
‘Great Dan Patch.” 


Property owners petitioned town | 


board at Fridley, local suburb, to 


revoke license for drive-in theatre | 
and threaten court proceedings to | 


halt its construction. 

President Bennie Berger 
North Central Allied set 
date for directors’ meeting to dis- 
cuss ways and means to combat 
“high film costs.” 

W. R. Frank, who has always had 
the reputation of being one of ter- 
ritory’s toughest film buyers for 
his houses and fighter against per- 
centage pix, is having United 
Artists 40° for his new picture, 
“Great Dan Patch.” 

Local ttrend is for independent 
neighborhood and suburban ex- 
hibitors to demand earlier clear- 
ance. Important concessional al- 
ready made along these lines but 


of 


more are being demanded. Follow- | 


{ng granting of 28 days in place 
of former 52 for a number of in- 
dependent nabes, a new 35 - day 
lot has been created for two 
ouses that did not wish to bid 
competitively with a nearby 28-day 
theatre. 


DALLAS 


The State Fair Casino’s operettas 
will be used in films. Special pic 
will be produced by Civil Affairs 
division of Army on cultural af- 
fairs in U. S. for distribution over- 
eas. It will be produced by Her- 
ert Kerkow of N. Y. and will be 
made here immediately after open- 
ing of Casino’s final production 
‘Showboat.” 

“Home of Brave” is scheduled 
to open in San Antonio July 28 for 
week’s run, Interstate Circuit set- 
ting a special midnight show for 
Negroes with the entire theatre re- 
served for them. 

Newly renovated Palace, 752- 
eater, reopened at Commerce, 
exas, by A. W. Lilly, house oper- 
ator. He also owns the Lyric there. 

Construction started at Nacog- 
doches, on the Main, which will be 
operated by East Texas Theatres, 
Inc. Will have 1,200-seat capacity. 

Work started at Mexia on third 
house to be operated by Maurice 
Easterling, who recently purchased 
the Coolidge, Coolidge, Texas. 

Frank Coleman sold the Eddy 
at Eddy to Herbert Lingoni, who 


’ 


has moved here from New Orleans | 


to operate the house. 


INDIANAPOLIS 


Peter Fortune resigned from 
RKO sales staff, to join Indianap- 
olis Cooperative Theatres as gen- 
eral manager. 

Joe Cantor’s plans for a new 
drive-in northwest of town were 
threatened this week when county 
planning commission agreed to re- 
open zoning case 
from opponents. 

John Roach resigned this week 
as manager of the Ohio, and buyer 


and booker for Settos group after) 


12 years. 
Roy E. Harrold and John R. Pell, 


radio broadcast re-| 


August | 


under pressure | 


theatre marquees and overhanging 
signs for which operators already 
are taxed. Because of duplication 
of taxes, a public hearing has been 
granted for July 25. 


LOS ANGELES 


Final papers in the transfer of 
the Pantages theatre, Hollywood 
boulevard showcase, from the 
Pantages family to RKO, were 
signed here by Roger Pantages and 
Malcolm Kingsberg, RKO theatre 
chief. Deal includea real estate on 
Wilshire boulevard as the possible 
site of a new film house. While 
stepping out of the theatre business 
for the time being, Pantages will 
maintain offices in the building for 
|his other enterprises, including 
Maestro Music. 


CHICAGO 


| Richard Orlikoff joined film law 
firm of Seymour Simon. 

RKO held fourth regional sales 
meeting here last week with sales 


Patrol” (FC), nice $8,800. 


Day Lifts ‘Patrol’ To 


saturation ad-publicity campaign 
and has tied in the U. S. Navy to | 
, help give the film a sendoff. Navy 
|planes will fly over Miami during 
'the film’s opening and will display | 
|new planes used by the hurricane 
'service. In addition, Waves are to | 
act as usherettes at the preem. 


L. B. Mayer 


ammmcontinued from page 3 





Buffalo, July 26. 
Day show on_=s stage 
boosted ‘“‘Alaska Patrol’ to sock 
$13,000 in two days at the Para- 
mount, almost as much as some pix 
do on a full week at firstruns here. 
Top new film is “Doolins of Okla- 
homa” at the Lafayette. 

Estimates for This Week 


| Dennis 

















New pact is believed to do just 


that. Buffalo (‘Loew’s) (3,500; 40-70)— 

Metro execs have been mum on ‘House of Strangers” (20th) and 
the whole matter of division of Daring Caballero” (UA). | Okay 
duties, except to deny strongly $12,000 or near. Last week, “Africa 


Screams” (UA) and “Streets San 
Francisco” (Rep), $13,000. 

Paramount (Par) (3,400; 40-70)— 
“Alaska Patrol” (FC) and Dennis 
Day show onstage last 
and Sunday. Sock $13,000. “Girl 
Jones Beach” (WB) and “The Fan” 
(20th) opened Monday (25). Last 
week, “Fountainhead” (WB), big 
$20,000. 

Lafayette (Basil )(3,000; 40-70)— 


that there has been any frjction 
| between Mayer and Schary. In 
| general, Mayer, who has headed | 
| the lot for 25 years, controls mat- 
(ters of general policy, while 
_Schary is in charge of the day-to- 
day filmmaking operation. | 
| New contract is understood to 
lighten Mayer’s responsibilities 


topper Robert Mochrie presiding. | < ae 2 ne : 

Moline, Ill., Circuit Court last camninn gmt rege ong - “Doolins of Oklahoma” (Col) and 
week upheld contention of Tri-¢quction in his salary and bonus. .@dy at Midnite” ‘Col). Good 
State theatre circuit that 4% | While there h ig ficial] 313,000. Last week, “Cover Girl” 
; amusement tax was discriminatory. a tere ae eee ee oe | (Cel) sad “Never Levelier” (Cal) 


However, city council has replaced 
former measure with 2° levy, 
which is not affected by ruling. 


BUFFALO 


New Paramount (formerly Great 
| Lakes) was officially opened Satur- 
|day (23) with Dennis Day stage- 
| show and “Alaska Patrol.” Cock- 
| tail party by local reps of Day’s 
|network sponsor, evening parade 
/and. dedication ceremonies at the 
| house were featured. Paramount 
‘has completely refurbished the 
|; Lakes with new signs and mar- 


|” Schine Theatres, Inc., granted 


| permission in Federal Court here | 
to sell the first of 40 theatres to be | 


disposed of under court order fol- 
lowing entry of Consent Decree. 
Moose theatre at Norwalk, 
being transferred to independent 
operator. 


| 


| OMAHA 


| Speaking for his area which in- 
cludes Nebraska and western lowa, 
, William Miskell, district manager 
of Tri-States Corp., says there’s 
not a thing the matter with show 
business here that good product 
can’t cure. Miskell proved his 
| point with figures, citing ‘‘Sorrow- 
|ful Jones” which came within a 


‘few dollars of setting a house rec- | 


ord for straight pictures. 


ST. LOUIS 


Maurice Schweitzer, vet 
| salesman and exchange manager, 
resigned as manager of St. Louis 
interests, controlling drive-in thea- 
tres in Alton and Rockford, TIIl.. 
and Lincoln, Neb., to reenter dis- 
tribution. Succeeds Reuben Rosen- 
blatt, who died July 4, as manager 
of Monogram exchange here. 





NEW HAVEN 


Annual golf tournament of the 
| Motion Picture Owners of Conn. 
will be held Aug. 23 at Racebrook 
Country Club, Orange, Conn. Co- 
chairmen of event are George H. 


| Wilkinson, Jr. and Albert M. 
| Pickus. 
DETROIT 
Preem of “Love Happy,” Harpo 


| Marx-Marion Hutton starrer. at the 
'Palms July 31 will get a street 
dance-beauty contest sendoff. 

Paul Bencks appointed head of 
equipment evaluation section of 
Jam Handy Organization, 


Ohio, | 


film | 


word on the revised financial ar- | (-ciccues). nice $11.000 


rangement, Mayer remarked to a Century (20th Cent.) (3.000: 40- 
friend after the Miami Beach 79)«Mighty Joe Young” (RKO) 
meeting in March: “I could make and “Trouble Makers” (RKO) (2d | 


more money by retiring.” 


The retirement crack was, of 
course, kidding and not to be 
| taken literally. Under the Metro, 
retirement plan, which became | 
partially effective last March 1, | 
he would receive only about $20,- 
000 a year if he quit now. Plan 
becomes fully effective in March, 
1954, when it will have been in 
operation for 10 years—and short- 
ly before Mayer’s new contract ex- 
|pires on Aug. 31, 1954. At that 
| time the studio topper will be en- 


smash $20,000. 


LOUISVILLE 


(Continued from page 17) 
week, “Happens Every Spring” 
(20th) and ‘The Fan” (20th), 
$12,000. 

State (Loew's) (3,000; 45-65) 
“Wizard of Oz’ (M-G) and “Secret 
Garden” (M-G) (reissue). Smooth 
$12,000 looms. Last week, “We 
Were Strangers” (Col) and “Dark 
Past” (Col), $10,000. 

Strand (FA) (1,000; 45-65)—“Red 





titled to $49,000 yearly. 


| Mayer’s deal has not yet been Menace” (Rep) and “Flaming 
signed, but was fully agreed to wine “Cover Un yirty — 


before he and Howard Strickling, 
Coast publicity chief, returned to 
the Coast from New York over 
‘the weekend. Company’s legalites | 


are now Blackstoneing the con- Export Assn 
. 


tract. 
Continued from page 4 


“Jigsaw” (UA), $5,000. 














Mayer’s compensation under his 
old pact, which expires Aug. 31, . : , 
has been $2,500 weekly, plus these companies violated the terms 
6.77% of the net profits after cer- of the international pact. It was 
tain deductions. He also gets 10% evident at the subcommittee meet 
of reissue profits after he leaves "that those talking ue were ams 
active service of the company. He clear in their aa minds just what 
agreed, however, in 1944, when the form the EL - Selznick - Goldwyn 
retirement plan started, that his deals took. What was known was 
total compensation from salary and that these companies had bought 
/bonus should not exceed $500,000 limited U. S. rights to pix made by 
yearly. He got a combined total native British producers in Eng- 
of $417,263 last year. se , 
| | In this regard, industryites point 
out Section 4 (a) of Schedule A of 
& +] 
GI Joe 
Continued from page 9 











the agreement. Schedule A refers 
to uses permitted within 
sterling area for frozen pounds. 
Section 4 (a) allows pounds for 











eee ecu 
proves unfeasible, EI will resort 
to normal reissue practice. 

Move by Cowan in switching the 
reissue from UA to EL resulted 
from refusal by Grad Sears, UA 
prexy, to allow the experimenting 
with the vet ticket sales. Pie was 
successful in its original release 
and Sears is understood to feel 
that it could be so in reissue with- 
out resort to tieups. 

First lien on the pic is held by 
the Chemical Bank & Trust Co. 
'N. Y., as result of an advance it 
made to Cowan last year to permit 
him to finish “Love Happy,” Marx 
Bros. pie which is about to be re- 
leased by UA. Agreement was 
made with the bank at that time 
the pic would be reissued, with the 
‘first income to 

, its loan, 


mestic and/or foreign rights in 
films produced within the sterling 
area, either by outright purchase 
or by financial participation in 
whole or in part in the cost of pro- 
duction of the films in question.” 


deals came under this section. Suit 
would test whether the transactions 
Which kept the dollars out of the 
pool from such films as “The Red 
Shoes,” J. Arthur Rank opus, and 
a number of pix of Sir Alexander 
Korda, were permissible as within 
scope of the section or others. 
Reportedly, Universal is bound 
by a “gentleman's agreement” to 


distributed in the U. S. to the pool. 

Others, however, not being mem- 

g0 to it to recoup hers gf the MPEA, did not make 
|the same agreement, ” 


_ Wham 136, Buff, 2 Days. 


Saturday | 


wk). Still solid $11,000. Last week, | 


—_. | cial Agent” 


the | 


“acquisition of partial or entire do- 


It is believed that the special | 


devote earnings of Rank product | 


| Pleasing $8,000 trailing solid $13, 


| 000 preem. 
| Grand (RKO) (1,400; 5 
| “Red Menace” (Rep). Fine 
| Last week, “Stratton Story” 
(3d wk), $7,500. 

Keith’s (City Inv.) (1,542: 55-75) 
“Take False Step” (‘(U) and 
“Jassy” (U). Okay $7,000 or near. 


5-75)— 
$8,000. 
(M-G) 





Last week, “Lady Gambles” (U), 
$8,500. 
Palace (RKO) (2,600: 55-75)—~ 


“Silver Lining” (WB) and “Special 
Agent” (Par). Strong $17,000.. Last 


week, “Girl Jones Beach” (WB) 
and “Secret St. Ives” (Col), fairish 
$10,000. 

Shubert (RKO) (2,100; 55-75)— 
“House of Strangers” (20th) and 
“Lone Wolf Lady” (Col) ‘m.o.), 


Mild $4,500. Last week, “Sorrow- 
ful Jones” (Par) and “Crime Doc- 
tor’s Diary” (Col), about same. 





‘Dan Patch’ Standout 
| In Indpls., Nice $11,000 


| 
Indianapolis, July 26. 

Torrid weekend is keeping a 
damper on firstrun film biz here 
this stanza. Sunday night trade in 
downtown area also was_ slim, 
“Great Dan Patch,” at Loew’s, 
looks leader with nice figure. 
|“Bride of Vengeance,” at Circle, is 
disappointing. 

Estimates for This Week 


Circle (Gamble-Dolle) (2.800: 44- 
|65)—‘‘Bride of Vengeance” (Par) 
land “Alias Nick Beal” (Par). Slow 
$8,000. Last week, “Blonde Bash- 
ful Bend” (20th) and ‘Forbidden 
| Street” (20th), $12,500 in 9 days. 


| Indiana (G-D) (3,300; 44-65)— 
| “Streets of Laredo” (Par) and ‘“‘Spe- 
(Par). Fair $11,000. 
Last week, “City Across River” 
/\(U) and “Leave to Henry” ‘Mono), 
| , . 

| Loew’s) (Loew's) (2,450; 44-65)— 
'“Great Dan Patch” ‘UA) and 
“Lucky Stiff’ (UA). Nice $11,000. 
Last week, “Africa Screams” ‘UA) 
‘and ‘Secret Garden” ‘(M-G), $13,- 
000. 

| Lyrie (G-D) (1,600; 44-65)—"Il- 
legal Entry” (U) and “Arctic Man- 
hunt” (U). Tepid $4,500. Last week, 
“Not Wanted” (FC) and ‘Amazon 
Quest” (FC), $5,000. 





: DENVER 
(Continued from page 15) 
wk). Off to $7,000. Last week okay 

$9,000. 


| Denver (Fox) (2,525; 35-74) — 
“Champion” (UA) and “Crime 
Doctor’s Diary” (Col), day-date 
with Esquire, Webber. Mild $11.- 
000. Last week, “Fountainhead” 
(WB) and “Daughter of West 
(FC), good $15,000. 

| Esquire (Fox) (742; 35-74) — 
“Champion” (UA) and ‘Crime 


'Doctor’s Diary” (Col), also Denver, 
Webber. Under $2,000, very light. 


Last week “Fountainhead” (WB) 
and “Daughter West” (FC), fair 
$2,200. 


Orpheum (RKO) (2,600: 35-74)— 
“Big Steal” (RKO) and ‘Rustlers 
(RKO). Modest $12,000. Last week, 
“Stratton Story” (M-G) and “Sons 
of Adventure” (Rep) (2d wk’ 
$9,500. 

Paramount (Fox) (2.200; 35-74)— 


“City Across River” (U) and 
“Search Danger” (FC), day-date 
witn Rialto. Light $8,000. Last 


week, “Hills of Home” ‘(M-G) and 
i*‘Alaska Patrol” (FC). $7.500. 


| Rialto (Fox) (878: 35-74'—‘Cily 
Across River’ (U) and “Search 
| Danger” (FC), also Paramount. 
'Thin $2,500. Last week, sub- 
, sequent-run. 

| Webber (Fox) (750; 35-74) — 
“Champion® (UA) and “Crime 


Doctor’s Diary” (Col). Also Denver, 


Esquire. Slow $2,000 or less. Last 
week, “Fountainhead” WB) - 
“Daughter West” (FC), fair $2,90¥. 
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Parable for Sight and Sound 


Once upon a time you could weave a tale to jus- 
tify rationalization through the simple form of a 
parable. And through the ages it became wisdom. 
One could reprise Joseph’s dream of the seven fat 
cows and the seven lean ones, and come up with a 
surefire analogy. It couldn’t miss—in and out of 
show business. 


But try putting that parable on the coaxial cable, 
and see how far you get. People have learned a 
few things since those days. Of course, there are 
those who have willingly accepted this premise, for 
to them the seven lean years of television are going 
to eat up the seven fat years of radio. 


There’s a little thing called science today and it 
knows how to fatten the lean @ows by other meth- 
ods than destroying the fat ones. 


The farmer knows it. Certainly the industrial- 
ist knows it. And show business knows it. You 
can bet your bottom dollar they’re not going to 
feed big fat Radio to that avaricious newcomer— 
Television. 


The timid souls who lack courage are already 
writing radio’s “30.” But the smart operators, 
the creative captains and the shrewd broadcasters, 
know how to keep radio going as big business and 
show business. 


VARIETY isn’t living in the age of parables. And 
so it took the scientific way—the 16th Annual 
SHOWMANAGEMENT Survey. The appraisal 
and sifting of America’s radio station perform- 
ances reveals radio operators who know how to 
keep their stations fat, and also video drumbeaters 
who know how to fatten their TV baby. 


An examination of award winners to establish 
the common denominator that spelled success re- 
veals a striking similarity in the ingredients that 
made for outstanding accomplishment. Always 
there was courage; no fear of the new. There was 


a healthy disregard of the status quo. They re- 
fused to wait for a formula to dry up before seek- 
ing a fresher one. There was evident, too, a pene- 
trating curiosity, and no fear of experimenting. 
And the boys who had the courage were also the 
ones who never stinted on hard work. Winners in 
the various radio categories were in there punch- 
ing with the same enthusiasm as when they were 
first striving for their success formulas. The TV 
“hot foot” heightened the tempo. The smart guy 
took his cue from there; started developing to the 
hilt those forms that could. remain radio’s own. 
They exploited them and staked a claim in “the 
second coming of radio.” 


There were a flock of SHOWMANAGEMENT 
entries from stations that did as good a job this 
year as last year, or even five years ago. But it 
isn’t enough. They aren’t helping radio or provid- 
ing for its future. There were the television sta- 
tions and program molders who were content to 
ride along on the crest of TV’s newness, willing to 
beg, borrow or steal from radio. They lack the 
mettle of the pioneer. Not only will they doom 
themselves but they’re stunting tele’s growth. 


Those in the SHOWMANAGEMENT vanguard 
have been always cognizant of the bigger picture. 
They tried new ideas for themselves, but always 
with a view toward establishing fresh patterns and 
contributing toward the growth of the industry. 


On the future show biz horizon looms a place for 
all—radio, television, films and legit—but only if 
each develops its own distinctive patterns and tech- 
niques. Radio has not yet fully exploited its poten- 
tialities, nor has video embarked wholeheartedly 
on its venturesome course. Only complete faith in 
their media and enthusiasm for the untried can 
establish the new TV and maintain a successful 
radio. - 

oa 


Thus VARIETY bestows accolades on those oper- 


ations and personalities forging their own place in 


the show biz firmament. 
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Outstanding 
Sales Promotion t 


9944494444444 4444444444 


KSTP., Minneapolis 
WEEI, Boston 

KSTP sales promotion in the 
past year was unabashed, brisk, 
lively, and dignified at the same 
time—a neat trick if you can do it, 
and this one did. Not ashamed of 
growing a bit of corn in the press, 
the station grew some tall stands 


of profits as a result. Direct mail 
followed the same line in some 
instances (including pop-up figure 
folders), but was smart enough to 
o conservative on the other side of 
he ledger. Program schedules, 
mailed bi-weekly, were front-cov- 
ered with restrained institutional 
advertising. Dignified approach, 
backed up by factual info, was evi- 
dent in the station’s presentation 
folders to agencies and clients. 
KSTP termed its method of mer- 
chandising and promoting a client's 
program “planalyzed promotion,” 
and VARIETY deems it well named. 

Selling the client first is obvious; 
selling the listeners may also be 
obvious. Only KSTP kept after 
the idea with more effort and im- 
agination than most. 

For countless sponsors—Stand- 
ard Oil,; Camel cigarets, Hostess 
cup cakes, Arrid, Durkee’s Famous 
Foods (shortening) Kellogg cereals, 
KSTP got behind its programs and 
sponsors and pushed... to greater 
audiences, more profits and good 
will for all concerned. At key 
traffic points in the downtown area, 
tie-in window displays were ar- 
ranged for both local and national 
advertisers. Fan magazines were 
not neglected either. Trade press 
ads plugging the station’s person- 
alities; film trailers, shopping 
bags for studios visitors (an idea 
this observer thinks too long over- 
looked by both ad mediums and 
advertisers alike); talks like ‘What 
Makes a Radio Network Tick,’ 
added up to 53 presentations be- 
fore civic, club and social groups; 
courtesy spot announcements— 
nearly 3,000. Reaction from de- 
lighted and generally surprised 
sponsors was hefty. : 

KSTP television promotion fol- 
lowed the same all-out plan when 
it came into being in March of ‘48. 
Bumper strips on cabs, buttons for 
kids reading “KSTP Television is 
Here,” sky writing, car cards, di- 
rect mail, approximately 1,000 AM 
plugs during the year, nearly 100 
congrat ads in area newspapers. 

It wasn’t the amount of promo- 
tion that impressed either sponsors 
or VARIETY. 
consistency and quality. Taking a 
leaf from one sponsor’s comment 
that “this looks like a cooked-up 
job,” Variety posts a P.S. that 
Joe and KSTP are cooking with 
gas. 


a WEEI — ae 


WEEI, Boston, wasn’t of a mind 
to spare the pressure on the sales 
promotion accelerator. The station 
put its foot down—hard—and went 
places fast. So did 53,000 souven- 
irs to studio visitors, and, among 
others, a travelling display which 
got around to 6,000 school teachers 
throughout the area. The ‘‘marms,” 
in turn, hopped aboard and nom- 
inated pupils to “Weekend With 
Music” at N. Y. Philharmonic at 
the station’s expense. Don't think 
the kids were slow to hop aboard 
those trains, either! 


Old and new programs were pro- 
moted equally, ranging from the 
Philharmonic pitch to stunts as 
seemingly un-Bostonion as_ the 
world’s biggest pie—dreamed up by 
farm editor Jesse Buffum, baked 
under the direction of staff pro- 
grammer ‘Mother Parker,’ and 
served up by members of the State 
Commission of Agriculture to the 
delegates of the largest winter farm 
convention in New England. Dis- 
taff side stuff isn’t new to WEEI. 
Food Fairs put on by the station 
rate listenership 92° ahead of the 
next ranking station. WEEI knows 
its region; what appeals to its 








womenfolk, proof of the pudding is | 


that the Massachusetts Press Asso- 
ciation made _ publicity director 
Marie Houlahan its first radio 
member, its program director, and 
president of the New England 
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It was year-round | 











Showmanager Awards 
WILLIAM 8S. PALEY 


When. in the closing months of ‘48, “Paley’s Comet” first streaked across 
the kilocycle horizons, radio was going its “milky way,” complacent and sorely 
in need of a “hot foot.” First stars to hitch on to the Comef'were Amos ‘n’ Andy, 
with Jack Benny, Edgar Bergen, Bing Crosby, Burns and Allen and Groucho 
Marx subsequently riding along on the CBS constellation. 

Columbia board chairman William S. Paley thus brought to radio a new 
managerial concept, over and above the mere graboff of top-coin talent. Not 
that this wasn‘t shrewd business acumen, but envisioned in the overall goal 
was a broader blueprint. Although Columbia was comfortably berthed in the 
No. 2 network spot, the awareness that radio was at the TV crossroads sparked 
Mr. Paley’s initiative to 1) achieve radio dominance; 2) prepare for the video 
future. Good business, yes, but the bestowal of a Showmanager Award doesn't 
go to a successful business man alone. A Showmanager benefits the entire 
industry by his leadership. 

The overtones of the Paley maneuvers were far healthier. It encompassed 
in its thinking a recognition that NBC for years had been conditioned to a “sold 
out” state of lethargy, with practically every top star on its roster. It needed to 
be jarred out of its complacency. Thus the Paley strategy accented the fact that 
the status quo isn’t good enough, even for the biggest network; that all radio 
has to keep on creating; that there must be a flow of new ideas; that radio must 
encourage fresh personalities; that only so could it have a healthy growth. 


HUGH B. TERRY 


If. as has been evidenced in recent years, the local radio station has 
gained in stature as a vital cog in the community, it is because of the untiring 
efforts of such managers as KLZ’‘s Hugh Terry in Denver. If, as is also apparent, 
the station operator in many instances has assumed the leadership in solving 
community problems (a role previously reserved for the newspaper publisher), 
it is because of the consistent, sincere and successful contributions of the Hugh 
Terrys—contributions that reflect credit on the entire radio industry. 

Here is not a “one shot” performer, or an operator with a record of a few 
spectacular months of activity. In singling out Mr. Terry for a SHOWMAN- 
AGER award, Variety is cognizant of his long-range performance aimed 1) at 
achieving an overall betterment of the broadcasting industry: 2) increasing 
the prestige and dignity of radio in his own community by identifying himself 
with and projecting a leadership into every worthwhile cause; 3) piling up an 
enviable record for KLZ in the conduct of his station management over nearly 
a decade. 

As a sparkplug on the NAB and BMB directorates; as a member of the 
NAB-Industry-Wide Code Observance Committee; as the sole American broad- 
caster invited to UNESCO program commission conference as consultant at 
the Paris meetings in May of this year, Mr. Terry has played a unique role in 
industry activity. In integrating himself into Denver's community pattern, he 
has spearheaded the drives and campaigns of such organizations as the Com- 
munity Chest, the Boy Scouts, the Colorado Cancer Society, the Denver Adver- 
tising Club, the Rotary Club and the Y.M.C.A. As a member of the Governor's 
Committee on the Development of Colorado Resources, he has effectively 
translated the distinction into KLZ programming. Finally, his “Knave of 
Hearts” series on heart disease this past year, designed to help public under- 
standing and lick the chronic crisis, represented a sincere, honest effort—so 
much so that, after seven weeks of programming, Sen. Ed Johnson read a 
three-column tribute into the Congressional Record. / 


TED COTT 

In a year that saw the emergence of the independent stations of America 
as an all-important force in industry affairs, one man stands out above all 
the others for his leadership and untiring efforts in gaining for the unaffiliated 
station a stature and recognition heretofore denied. He is Ted Cott. the 32- 
year-old program director and vice-president of WNEW., N. Y.. who, through 
an awareness that the indie stations will play a major role in evolving radio's 
pattern for the TV future, has succeeded in jockeying the indie into the indus- 
try forefront. 

As chairman of the NAB’s Unaffiliated Stations Committee. Cott spear- 
headed the most dramatically effective do-something session at the recent 
industry convention in Chicago—with “Independents Day” stealing the Chi 
show. It was the culmination of a fight for recognition started a couple seasons 
back at the Atlantic City NAB convention (because certain NAB code provi- 
sions spelled anathema to the indies); a fight pursued through the Los Angeles 
convention last year to win for the indies a voice in NAB affairs, finally win- 
ning establishment of a permanent NAB Independents Executive Committee 
(with Cott just reappointed chairman for the second consecutive year). 

Further evidence of Cott’s constructive leadership has been reflected in his 
maneuvering of the indies into Advertising Council recognition (bringing the 
independent station for the first time under the Ad Council allocation plan); 
and successfully staking a claim on behalf of the indies for programming ma- 
terial from public service groups of equal quality to shows furnished the 
networks (with result that portions of budgets of several public service organi- 
zations are now being allocated for exclusive indie programs). It was Cott, 
too, who organized a group of New York stations, in one of the more effective 
radio public relations gestures, to present the first official in-service survey 


| guests at “Breakfast in Boston” 
be average of 2,000 people who 
came, saw, and were sold on WEEI, 
|During the Christmas season 
| Christmas carols were sung by sta- 
tion talent at the railroad station 
with the help of some 10,000 com- 
muters. 


Behind all this traffic was not a 
headlong dash across the street, but 
planned progress from one place to 
another. To get where it wanted 
to go, WEEI’s sales promotion de- 
partment made its talent available 
for 510 personal appearances at 
local non-broadcast events before 
over 250,000 people. Telegrams to 
potential sponsors promoted $40- 
000 worth of news programs... 
all sold on the day the campaign 
ended. One teletype message help- 
ed sell $75,000 worth of spot time 
in five hours. 


——____—_ 


FOO F4OF444444644444444468 
Exploiting 
New Ideas 


99 94O444444444444444444 
WNEW, New York 

Behind WNEW’s self - named 
“razzle-dazzle” operation is plenty 
of sound thinking, hard work, 
smart showmanship and probably 
the year’s top exploitation-public- 
ity job, which parlayed the Bernice 
Judis-managed station into an en- 
viable payoff via the national mag 
circuit. Station really hit the big- 
time in getting itself publicized, 
with the Dick Pack-engineered ex- 
ploitation campaign tempoed te 
WNEW’’s peculiarly singular opera- 
tion. 


PHFHHH HOH 


The ad-lib approach to life of 
this N. Y. indie is just a front... 
a refreshing one to listeners a 
profitable one to the station. With 
a stubborn notion that out-of- 
home summer listeners were po- 
tential radio b.o., WNEW decided 
not to join some of the nets in a 
tall, cool drink and a quick dip to 
take their mind off the summer 
slump. Decided, instead, on some 
ingenuity, and some right smart 
| Yankee trading. No dough for 
billboards? Okay, give Good Hu- 
mor some free time and get the 
call letters on hundreds of trucks 
and tricycles. And the _ slogan 
“Keep Tuned to WNEW While You 
Drive!” on the wrappers of more 
than 7,000,000 Good Humor bars. 


While they drove, motorists re- 
, ceived lively info on places-to-go, 
things-to-see, weather and _ beach 
reports, tips on trips, request tunes 
for beach parties, and a traffic bul- 
letin that helped enthusiastic 
beach-goers (enthusiastic in the 
morning, that is!) get home safely 
at night with a minimum of traf- 
fic snarls. 


Still out for swaps—with an eye 
to public service, plus the cash 
register—WNEW came up this year 
‘with another tie-in. The Automo- 
bile Club of New York, with its 
200,000 driving members, received 
a weekly gratis program in return 
for regular space in the official 
club paper, posters in all Metro- 
politan AAA branch offices, and in 
‘hundreds of AAA garages in the 
area. 

WNEW ecannily suggested fo mo- 
torists that if they didn’t have & 
portable, they sure should get one. 
|Does it pay off? Norge again 
/snapped up the “cand-and-surf 
| package this year. 

| With a sense of humor and a 
‘sense of showmanship _ hardly 
equalled in the trade, WNEW in 
the past year capitalized on any 
\thing and everything to stimulate 
| increased profits and listeners. 

Sensing that some dialers were 
getting a bit tired of the giveaway 
/eraze, WNEW went into satirical 
'reverse with its spoof show, “You 
‘Can Lose Your Shirt.” A lot of 
people did just that, sans rancor. 
and a lot of local charities were 
every cent be- 
" WNEW 
it sold 


_the richer for it... 
ing turned over to same. 
| didn’t exactly lose its shirt, 




















‘the show, upped the rating of that 





Press Association. 
femme programs have ratings of 
4 or better; all are WEEI stanzas. promotion. 

While the gals were gathering the Borden Co., 4-H 


ratings, 


Only four Hub 


gion, backed up by _ hard-hitting | sex County Fair. 
In collaboration with | in happy droves. 


so were the boys—with _ Middiesex County Exten 


programs wisely slanted to the re- | ice, the station revived the Middle- | 300%, copped more 
The people came | 
| They came, too, | 
clubs and | to 39 “Community Days,” when lis- | 
sion Sery-|teners from specific towns were 


| Pees : - » more than 
| particular time slot PY blicity on 
/this and other shows than any 1 
die in the nation. 

Space does not permit 


(Continued on page 36) 
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rs Outstanding Sales Promotion 
KSTP, MINNEAPOLIS WEEI, BOSTON 
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= | Responsibility to Youth 


= WTIC, HARTFORD KRNT, DES MOINES 


= Foreign Language Leadership 
a WOV, NEw york 


= | Radio in Education 
rs WHAS, LOUISVILLE WAVE, LouisviLte 


x News Coverage Leadership 
mod | WCPO, CINCINNATI 
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‘Highlights: °48-°49 Showmanagement Review 
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KNBC, San Francisco: Outstand- 
ing in helping teen-agers grow 
strong roots has been the record 
of KNBC. In cooperation with 
Governor Warren’s Youth Welfare, 
the station did such plain talking 
on its facilities that it led the pa- 


rade in raising $3,570,000 to sus- 
tain the activities of such youth 
agencies as the Boy Scouts, Camp 
Fire Girls, YMCA, YWCA, the 
Booker T. Washington Community 
Center and the Columbia Park 
Boys’ Club. 

Not content with just money, 


the station went all out in examin- 
ing, airing and helping alleviate 
the problems of youth. Among the 
programs initiated were: “Youth 
in Government,” “Board and Room 
With a View,” a frank drama on 
the Ventura School for Girls. 

Another KNBC project, in co- 
operation with the San Francisco 
Call-Bulletin, was a series saluting 
the School Safety Patrol. 





WNBW, Washington, D. C.: To 
the average American, Washing- 
ton, D. C., is the home of politics 
and big doings. To over 1,500,000 
Americans, it’s home in its literal 
sense. 
was smart enough to recognize, 
and serve, this dual interest of its 
viewers with a well-balanced fare 
of national and local looking. 

The only Washington station to 
produce a televised daily news- 
reel, Cameraman George Johnston, 
Navy vet, films such routine local 
happenings as_ Traffic Safety 
Awards, and such exclusive on- 
the-spot beats as police capture 
of the W. Va. train bandits in a 
D. C. pawnshop. While Johnston 
was hustling, the home office was 
doing some of its own to make TV 
attractive to advertisers. 

WNBW has adapted, produced 
and directed a TV series of “Meet 
Your Congress.” Senators round- 
tabled the problems common to 
all Americans, helped them under- 
stand them and contribute to their 
solution. 





WHDH, Boston: Bill McGrath 
‘ seems to have found the formula 
for commercial success—and some 
phenomenal Hoopers in the face 
of stiff competition from network 
affiliates in ohe of the nation’s 
major markets. Its 20.3 share of 
audience during 1948 (leaving 
79.7% to be divided among 37 
other stations) bespeaks a know- 
how on the part of the station 


management—an operational for- | 


mat of well-balanced music, news 
and sports that, significantly, re- 








In the past year, WNBW | 





Furbelows--and Juleps, Too 


If anything this year’s Showmanagement Survey has significantly 


revealed a keen appreciation of 


of many stations in the preparation of entries. 


showmanship values on the part 
VARIETY generally 


deplores the “productions” requiring freight-car delivery, particu- 
larly from those stations who pour more imagination into presenta- 


tions than in their on-the-air que 


st for distinction. 


But the pro- 


motional resourcefulness attending a handful of entries deservedly 


merits recognition. 


Take, for example, WNBC-WNBT’s (N.Y.), six-page printed wrap- 
up of a year’s accomplishment in which promotion-minded Murry 


Harris 


who can take the bows for this job), facsimiled a VARIETY 


edition; almost out-Variet¥ing VARIETY to tell the ’48-’49 story of 


an alert operation in the nation’ 


s most competitive market. The 


Varietyese, for instance, with which the station 24-sheeted Mary 


Margaret McBride's takeover of 


Yankee Stadium for her one-shot 


anniversary hoopla a couple months back was translated succinctly 
into “MMM Wows ’Em at Second Base; Outdraws Yanks at Anni 


Party.” 


Again, pointing up WNBC’s nayoff on public service en- 


deavors embraced in its autonomy concept, the VariEeTy-slanted 
entry blazoned it as ‘““Pubserv Sockeroo at B. O.” 


The WSM (Nashville) buildup 


an uncommonly refreshing tinge, 


to its Variety presentation had 
designed, no doubt, to fatten the 


editor for the final kill. For a week prior to the arrival of WSM’s en- 
try there came to the radio desk of VARIETY a daily tray laden with 
breakfast; followed up in the mid-afternoons by as tempting a 
mint julep as was ever fashioned (via telephonic instructions) out 


of the deep south. 
WSM’s entry. 


And all appropriately placarded to trailerize 


There was, too, the specially transcribed dramatic showcase 


titled 


“WHDH Presents ‘It’s Whatcha Do With 
VARIETY for its 16th annual Showmanagement Survey.” 


Whatcha Got’ to 
A slick 


treatment to tell the story of a slick Boston operation. 








Trends,” in cooperation with ex- 
perts from the Federal Reserve 
Bank. The innovation gave a 
hand to business men looking for 


signposts to the future—helped the | 


station itself towards a richer fu- 
ture as an integral part of the 
community, 





KNX, Los Angeles: One of the 
real effective jobs was “The Last 
Water Hole,’ a 75-minute docu- 
mentary reporting both sides of 


| the California-Arizona dispute over 


Colorado River water rights. Three 
months of research went into the 
project, which was noteworthy on 
many counts and won the station 
some well-earned kudoes. 





WFIL, Philadelphia: Station had 
an idea that newspapers and radio 
can work hand-in-glove to mutual 
advantage. Not a new idea, to be 
sure, but one which has too often 
bogged down in mutual mistrust, 
or apathy. The station wasn’t out 
after either, got neither. Select- 
ing 12 newspapers in communities 
/surrounding the City of Brotherly 
Love to participate in ‘‘Suburban 
News Roundup,” the station wound 
up with a let of loving interest and 
hypoed good will all around. 


flects the type of operation most | 


likely to carry on in the bigtime 
TV era. McGrath makes no bones 
as to his aspirations—increase in 
audience, increase in sales. It’s 
commercial right down the line, 
and the kind of commercialism 
that pays off. 





WOR, New York: Some people 
collect stamps, rare butterflies, 
ancient musical instruments. Dur- 
ing the past year, WOR collected 
ideas, and got some treasure trove 
money probably couldn’t buy. Via 
announcements, the station asked 
its listening family what they 
thought of the old man; what 
changed habits they thought would 
make living together happier for 
all. The station left itself wide 
open: “Like our shows, newscasts, 
the ads we run in the paper, the 
eolor of the broadcast tickets we 
send you, the way we answer the 
phone, the manner in which the 
usher seated you when you at- 
tended a broadcast?” 

Thousands of listeners wrote 
in—favorable letters, unfavorable 
ones; from Park Ave., estates on 
Long Island, truck farms in Penn- 
sylvania. Each was answered per- 
sonally by a member of the WOR 
executive staff. At the end of the 
six-week campaign, the station re- 
ported by air via a 15-minute pro- 
gram, “WOR Replies,” which out- 
lined the reasons for many of its 
operations and clarified its policies. 





WGAR, Cleveland: WGAR ex- 
hibited some smart showmanship 
in political and election coverage, 
being the only Cleveland station 
o have a news reporter on the spot 
it all three major political conven- 
ions. Ditto, the only Cleveland 
tation to have a reporter on both 
ye Truman special trains. Sta- 
on also inaugurated a program 
or business men titled “Business 


-—e- ewe « ~ 





WTTM, Trenton, N. J.: About 
a year ago, Carl Mark bought him- 
self 50% of the management of 
| WTTM, and also bought himself a 
rather large piece of problem. The 
station was admittedly good, but 
seemed to the new manager to have 
gotten into the habit of attaching 
its tails to another fellow’s kite— 
NBC’s—and getting more of a 
breeze than new business. To get 
WTTM sailing on its own, Mark re- 
vitalized the staff, which had been 
virtually unchanged since the sta- 
tion opened in ’42; purchased prop- 
erty on the main drag and remod- 
elled it into studios and offices, 
and a 500-seat auditorium, which 
is headquarters for much of the 
civic life of Trenton. The station 
fused the best elements of NBC 


with the best it could create at 
home. 





-_——— 


KCBS, San Francisco: Arthur 
Hull Hayes found himself with a 
toughie on his hands in the trans- 
formation of KQW (a 28-year-old 
listening habit) into an operation 
(KCBS) worthy of the parent com- 
pany’s identification. It was not 


just a case of changing call letters, | 


but 
new 


bringing to 
concept 


’Frisco a brand 
about radio (and 


video) to meet changing times, new | 


showmanship values and an ap- 
preciation of community needs. In 
the short space of a few months, 
Hayes appears to have found the 
formula, based on years of keen 
appraising and know-how as the 
WCBS mentor in New York. 





WCOP, Boston: 
erage of on-the-spot news repre- 
sented a resourcefulness and in- 
genuity that was decidedly un- 
usual. Also, finding network serv- 
ice inadequate, it took the pro- 
gram bull by the horns and came 


i 


Station’s cov-' 


‘up with some local endeavors that 
won for the station a legion of new 
friends. 


| 





KMA, Shenandoah, Ia.: When 
you're recognized as the No. 1 farm 
station in the nation’s No. 1 farm 
/market, you’ve got no mean respon- 
| sibility on your hands. 

up with its own pattern of opera- 
tion to suit its listeners’ needs— 
and the contept paid off handsome- 
| ly both in terms of station prestige 
and in audience growth. Particu- 
larly it aided the community in 
its economic problems (via its six- 
year farm. plan); it showed the 
farmer how to increase his produc- 
‘tion; its harvest jubilee which 
| brought out the two gubernatorial 
| candidates to erase the “double 
talk” and ambiguity that becloud- 
ed the campaign fulfilled KMA’s 
| “Be Kind to Listener” Year slogan. 





WMGM, New York: Station’s 


| Vol. 2 “Care and Protection of | 


| Dodger Fans” (10 Safety and San- 


| Baseball Addicts), was as refresh- 
| ing an interlude in kilocycle “good 
humor” as the original '48 version. 
Switchover to Metro identification 
(“Call Letters of the Stars”) was 
taken full advantage of, promotion- 
wise, with the inaugural “saiute” 
one of the all-time promotional 
hooplas in radio annals. 





KOA, Denver: Tabbed ‘The 
| Colossus of the Rockies,” this NBC 
|station again turned in one of those 
all-embrasive know-how operations 
| that reflects the keen sense of 
showmanship values. continually 
(displayed by general manager 
Lloyd Yoder. Its “Operation 
Snowbound,” its service to the 
| rancher and the farmer, its barrage 
| Of special events and pitch toward 





creation of new talent all reveal | 


the abilities of Yoder and his staff 


KMA came | 


|ity Commandments for Brooklyn , 


‘to extract maximum values and 
take KOA out of the humdrum 
| kilocycle routine. 





| KDAL, Duluth: Station’s “Du- 
luth Bright Stars’? campaign was 
really big league, integrating it 
‘into all phases of promotion-pro- 
|gram activity, culminating in a 
|*Get Out the Vote” parade to help 
‘lure the largest ballot in Arrow- 
| head County’s history. 
| — 
| WNEB, Worcester, Mass.: Com- 
| peting against four web affiliates, 
this 250-watt indie has done a re- 
markable job in making the peo- 
ple of Worcester “public service 
| conscious.” 








| WJDA, Quincy, Mass.: Calling it- 
| self 
in All the Nation,” this South 
|Shore’ post-war operation has 
‘alerted itself to community af- 
fairs, injected a hypo into national 
| political coverage and did a 
notable job toward assisting all 
civic agencies in promoting their 
good works. 





WCCO, Minneapolis: Station’s 
‘summer campaign, “Sell ’Em 
While They’re Hot,” was one of 
the nation’s more notable examples 
in radio’s bid to hike traditionally 
low summer month billings. Re- 
isult of the “13 weeks with pay” 
pitch to sponsors was an increase 
of 30% in saleswise advertisers 
who stayed on the job with 
WCCO—all year round. To a sta- 
tion perpetuating a 52-week big- 
time radio, VARIETY doffs its hat. 





campaign to raise the standards of 
farm living won the station a flock 
of new adherents. 





WOIC, Washington, D. C.: In 
operation only since Jan. 16, 749, 
this video operation has already 
done a commendable job on be- 
half of education and public ser- 
vice. Its series “Education by 
Television” has been acclaimed by 
school, civic and industry leaders. 





WMAL-TV, Washington, D. C.: 
'Television “first’’ was scored by 
| the Evening Star operation when a 
'clinie for crippled children was 
put on March 31 from the station’s 
'studios. Feasibility of using video 
in the teaching of medicine was 
| also demonstrated effectively by 
‘the station in cooperation with 
George Washington University 
| hospital. 





WCAU, Philadelphia: This high- 
powered CBS affiliate has always 
patterned itself to the credo that 
_a station’s usefulness to the com- 
| munity is what matters. The past 
‘year was no exception. WCAU’s 
|‘“Pennsylvania Caucus” proved to 
be an exciting and _ interesting 
teaching device for college courses 
in Political Parties. Its “Speaking 
Freely” daily five-minute show, in- 
viting listeners to express their 
views on whatever thoughts come 
_to mind has become an institution 
with many Philadelphia area resi- 
dents. 





KUOM (Univ. of Minnesota): As 
a far-reaching educational arm of 








The use of international radio 


abroad. 





In his first year as Director o 
the French Broadcasting System 


standing between nations has often been discussed 
attempted, but rarely achieved. One main roadblock on the highway 
to effective international broadcasting has been the vast difference 
between the techniques and formats in radio in the U.S.A. and radio 


RDF: An Int’! Citation 


as a means of promoting under- 
, sometimes 


It remained for 28-year-old Pierre Crenesse, an idealistic and 
practical Frenchman, one of France’s heroes in the Resistance 
as well as one of his nation’s most popular broadcasters, to demon- 
Strate the power for good in international radio. 


f the North American Service of 


re , Crenesse proved himself one of 
the few real showmen in the mikes-across-the-seas business, and 


showed a rare knack of supplying American broadcasters with 
French-built programs which fit the tempg and formats of Ameri- 
can style radio, without sacrificing cultural content or national 
flavor. By the end of the year, more than 200 Stations in the U.S.A. 


and Canada were carrying five 
shows a week. Crenesse furthe 
by such ideas as offe 


different Radiodiffusion Francais 


r boosted the RDF position here 
. Offering to pick up broadcasts in France for Ameri- 
can stations desiring special programs from overseas. 

Most important of all was his inspired action in linking these 


stations into a symbolic “International Good Will Network,” a signi- 
ficant example of the use of radio as a cultural bridge between na- 


tions. 
when showmen tackle the 
for showmen, whatev 
language, 


“me- ~ 


It was an encouraging demonstration of what can be done 
problems of international broadcasting, 
er their nationality, basically speak the same 


“The Greatest Little Station | 


WNAX, Sioux City-Yankton: Its | 





the Univ. of Minnesota, KUOM 
has long felt the responsibility to 
,aid other Minnesota stations in 
/procuring distinctive broadcasts to 
meet this need. In 1948, with the 
University’s full resources behind 
it, KUOM undertook a new proj- 
ect—one for which the station wag 
uniquely equipped. To an initial 
20 Minnesota stations, it offered 
two 13-week series of half-hour 
documentaries—programs of di- 
rect Minnesota interest and ime 
portance. Offered cuffo, via tran- 
scription, “The University Reports 
to the People” dramatized and 
documented recent scientific, agri- 
cultural and educational develop- 
ments in Minnesota—developments 
vital to the welfare and progress 
of the state’s communities. 

“Tales of Minnesota” used the 
documentary technique to bring 
the state’s history to stirring life— 
|appropriate for Minnesota broad- 
cast in this year of the state’s Ter- 
ritorial Centennial celebration. 





WNOX, Knoxville: Station put 
on a full-blown campaign to aid 
East Tennessee’s corn yield, with 
resultant commendation from 
county agents, who achieved a 
long-sought production goal. 

. 





WHB, Kansas City: Station’s 
major pitch the past year was its 
“Man of the Month” Fraternity— 
awards to outstanding citizens for 
community. service. Pledging it- 
self to encourage active community 
leadership by the fittest, to recog- 
nize and honor civic achievement, 
and to unite in ties of friendship 


and mutual respect those men 
who—by their merit—earned a 
place in the coveted Fraternity 


circle, WHB served a unique role 
and merits a deserved bow. 





KTTV, Los Angeles: TV station, 
a youngster of seven’ months, 
should have an early and healthy 
maturity, for it is being fed some 
potent pablum by the management. 
The first day of broadcasting, in 
January, the station televised the 
famous Rose Parade and Rose 
|, Bowl Game from Pasadena; stayed 
on the air 124% hours, 92% of the 
time sold commercially. Off to an 
auspicious beginning, KTTV ac- 
quired an affinity for ‘‘firsts 
First to televise Jack Benny (on 
| their dedicatory program, March 
| 8, which also starred Lum 'n’ 
|Abner); creation of “Pantomime 
| Quiz,” first Hollywood production 
_to be sold in New York; first ap- 
|pearance of Edgar Bergen since 
his radio retirement; first to let 
'the public see the world-famous 
| Pasadena Playhouse in _ action. 
|The first of an exclusive monthly 
|playhouse series starred Victor 
Jory in “Macbeth,” got some 
vigorous handclapping from press 
,and public. 
| 


e 
. 





| CKEY, Toronto: When, last sum- 
‘mer, Ontario suffered its worst loss 
(of timberland through raging for- 
est fires, CKEY flew a staffer into 
the blazing area, with result that 
| station listeners were given a dra- 
matic, up-to-the-minute coverage 
|job. Listeners who had relatives 
‘in towns threatened by the fire 
were specially appreciative of the 
top news service rendered. 





WPJB, Providence, R. L.: If FM 
hasn’t been setting the pace that 
was originally foreseen, certainly 
the blame can’t be traced to the 
Providence Journal‘s FM outlet. 
Aimed at selling FM as the supe- 
rior listening medium, WPJB inl- 
tiated an intensive promotion cam- 
paign that won it a flock of sup- 
| porters. 





KXOK, St. Louis: Station's “Wake 
Up St. Louis” series was an out- 
standing contribution in the public 
‘interest. A forum program “where 
\free Americans exercise the right 
‘of free speech,” “Wake Up” (pre- 
‘sented at a peak listening hour) 
|carried such impact that the three 
‘daily metropolitan newspapers 
‘were compelled to cover each 
‘broadcast because of its news val- 
‘ue. Series influenced state legis- 
lation, notably on liquor control. 





| 
| 


| CHVC, Niagara Falls, Ontario: 
This Canadian station based _ its 
pitch for an award solely on its disk 
| jockey, Skip Letcher. Entry made 
|much of the fact that Mr. L. had 
among his guests for the year: 


(Continued on page 35) 
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(Continued from page 34) 
Vernon G. Cardy, horseman; Mi- 
chael Redgrave, movie player, Joe 
Klukay, hockey player; Gracie 
Fields, singer; and Dr. Horatio Q. 
Birdbath, Spike Jones Show ?, 

KLIX, Twin Falls, Ida. This 
ABC affiliate displayed an uncanny 
knack for showmanship during the 
past year, with result that station 
reversed the usual trend, with 
gross receipts for the first quarter 
of 49 exceeding last year’s by 40°%. 
One of the more successful post- 
war “babies,” it’s no accident that 
“KLIX is Klickin’,” for it’s the 
result of ideas and hard labor. 








WLAW, Lawrence, Mass.: Smart 
promotion in the form of a con- 
test to find New England’s top 
cooks. and the publication of a 
“WLAW Cook Book,’ backed up 
this station’s popular “Shopping 
With Polly” show. “Bride of the 
Week” was a novel station-built 
series that also combined good pro- 
gramming with effective promo- 
tion. 


WPTR, Albany, N. Y.: A _ late- 
comer to the radio business, this 
new 50 KW station wisely reasoned 
that the best way to win friends 
and influence sponsors was by ag- 
gressive, alert program policy. In 
first year of operation, the new 
station came up with healthy as- 
sortment of program ideas like 
its “Fun With Music,” “Record 
Rendezvous” and ‘“‘Newsman’s 
Quiz.” The upstate station was 
also exploitation-minded and gim- 
micks like its Teen-Age Disk 
Jockey Contest were attention-get- 
ters. 


WWSW, Pittsburgh: Station came 
through with a heads-up job in 
catering to a sports-avid populace. 


KMOX, St. Louis: VARIETY here- 
with extends a posy to Rex Davis 
and KMOX, for being very much 
alive. By consistently contacting 
63 community newspaper editors 
throughout Missouri and Illinois 
for a weekly report of the home- 
town news, the station has man- 
aged to revive the late, lamented 
party line. Listeners hear them- 
selves, and their friends mentioned 
on this early a.m. newscast. They 
stop by stores to hear it (and stay 
to buy); they drop in at the news- 
paper offices to turn over accounts 
of the latest happenings. This is 
good public relations in any man’s 
language. 


WMCA, New York: WMCA did 
an outstanding job in the past year 
in getting the hush-hush_ inade- 
quacies ot hectic New York life 
out into the open. With Inside New 
York (successor to socko housing 
broadcasts in ’48 which kicked 
some of the lethargy out of local 
authorities), the station exposed to 
public view such problems as juve- 
nile delinquency, public health, 
divorce laws, adoption, inadequate 
hospitalization, loan sharks and 
their victims, and other timely, 
topical problems. 

Calling in some forward-looking 
persons in Gotham to participate 
in research and discussions, the 
series has won the praise of con- 
cerned professionals and groping 
laymen alike. Another first for 
WMCA in programming was “Re- 
port From Israel.” 





WLW, Cincinnati: WLW. while a 
Staunch subscriber to One World 
internationally, believes that ra- 
dio is made up of five worlds: (1 
The world populated by 3.600.000 
listening families. To keep them 
listening to WLW despite increas- 
ing competition, WLW maintained 
one of the largest talent staffs in 
the country, spent $1.193,629 creat- 
ing programs tailored to those 
families, devoting a commercial 
time value of more than $1,000,000 
(not including talent, etc.): (2) the 
world that is Midwest America. It 
Satisfied—and added to—the pride 
of that section of the country with 
“Builders of Destiny,” a meticu- 
lously documented series saluting 
big towns, little towns, famous 
and obscure persons who have con- 
tributed to its progress; (3) the 
world of promotion to make its ad- 
vertisers . . . and itself ... the 
profits that allowed WLW to spend 
an unprecedented amount on 
“free” broadcasts. 
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Television Awards 
COLUMBIA BROADCASTING SYSTEM 


CBS-TV network, on the basis of its programming, production and show- 
manship in promoting video as a medium, is awarded a VARIETY SHOW- 
MANAGEMENT plaque for general industry leadership. Forced to fight an 
uphill battle because of the time and money lost in an unsuccessful attempt 
to promote immediate color TV, CBS nonetheless outstripped its competition. 

CBS showed particular inventiveness and imagination in its string of 
house-built packages. Worthington Miner's “Studio One.” with such excellent 
productions to its credit as “Julius Caesar” and “The Dybbuk.” is one of TV’s 
dramatic leaders. “The Goldbergs” is acknowledged as tops in video situa- 
tion comedies. Program leadership has extended to all types of shows. “Lucky 
Pup” and “Mr. I. Magination” rank with the best in moppet programs and 
Dorothy Doan’s “Vanity Fair” has done a pace-setting job on the distaff side. 

That advertisers recognize CBS-TV’s production’ know-how was proved 
by the May Hoopers, which showed seven of the top 10 commercial shows 
produced or created by the web. Production leadership is based on a number 
of technical advances in studio work, including CBS’ “coldlight” and such 
innovations as process shots and rear-screen projection. These helped create 
fluid backgrounds for all types of shows and freed them from the confines of 
a TV studio. 

CBS showed similar leadership in promoting TV as a medium, utilizing 
the best in ballyhoo techniques to draw in AM station operators, advertisers 
and the general public. Web’s second annual “Television Clinic’ cleared the 
air for more than a hundred radio stations still on the TV fence and its reprise 
of the clinic for sponsors and agencies helped bring them many facts about TV 
with little specific reference to CBS. 


MILTON BERLE 


When, single-handedly, you can drive the taxis off the streets of New York 
between 8 and 9 of a Tuesday night; reconstruct neighborhood patterns so 
that stores shut down Tuesday nights instead of Wednesdays, and inject a 
showmanship note into programming so that video could compete favorably 
with the more established show biz media—then you rate the accolade of 
“Mr. Television” of 1949. 

That's precisely what Milton Berle has accomplished as the star of TV's 
“Texaco Star Theatre.” Far and away the personality most generally associ- 
ated with television, Berle rates rocognition if only for the fact that the entire 
industry has been forced to revise upwards its ideas of a program’s audience 
pull. 

That consistent Hooperating of 80 or over, combined with an equally 
amazing share of audience and a sponsor identification figure often nudging 
the 100% marker, projects him into the No. 1 spot, with no runners-up. 

More important, however, Berle and the staffs of NBC-TV and the Kudner 
ad agency, injected a bright new note into TV programming. With a $15,000- 
$18,000 talent and production budget to play with, they were able for the first 
time to lure many of the top-name artists who had previously shied away from 
tele. Show was played strictly for entertainment. but proved a major factor 
in sale of sets and enabling tele to hit the bigtime. 


THE BLACK ROBE 

Here is the television “sleeper” of the year. “The Black Robe” has had 
the courage to hold up the mirror to life’s seamy side, and what it has reflected 
with an uncomprofmising commitment to reality has turned out to be wallop- 
ing and original entertainment. 

In “The Black Robe” producer-packager Phillips Lord has hit upon a 
formula that is unique and ingeniously geared to the demands of the new 
medium. This show is a video original creatively exploiting the closeup inti- 
macy and dramatic flexibility possible in no other entertainment form, includ- 
ing firms. Parlaying imagination and realism in its reenactment of typical 
night court cases, this semi-documentary packs more dramatic voltage per 
production dollar than any other offering on the TV kilocycles. 

Cutting away from the familiar techniques and faces, this show rates the 
highest commendation for its bold usuge of the man-off-the-street as actors to 
fill the real-life roles. Ferretted out of the “lower depths,” for the most part, 
this cast projects the stuff of reality with such vivid naturalness that it is dif- 
ficult to believe they are acting. Too, “Black Robe” is documented factually 
and facilely. 


KLAUS LANDSBERG 


A member of the executive branch of the Academy of Motion Picture 
Arts and Sciences, laurels are not new to Klaus Landsberg, who, as director of 
Paramount Television Productions, Inc., and General Manager of KTLA, Los 
Angeles, has made a major contribution to tele’s advances during the past 
year. It was inevitable that KTLA would reflect his enthusiasm, imagination 
and showmanship, as witness the following achievements: 

The exclusive coverage of the Hollywood Park fire. Minutes after the 
Hollywood Park Race Track fire broke out on May 6 Landsberg and a studio 
photographer began shooting 700 feet of film. At the fire site all night, the 
team still managed to get away fast enough to show their heels to the com- 
petition—and to show viewers the complete account before it was brought out 
either by other local TV stations, or by newsreels. Another exclusive was films 
of the Santa Monica reservoir cave-in in April. 

The most vivid and challenging spot news coverage was the recent Kathy 
Fiscus-San Marino rescue attempt. With the eyes of the entire country focused 
on the California town where the child had fallen down an abandoned oil well, 
KTLA made that familiar newspaper statement literal. A remote crew of six 
men stayed at the scene during the entire rescue attempt. so that viewers 
could see for themselves every phase of the desperate activity. 
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WEWS, Cleveland: With network 


| programs available via the coaxial 


cable from three of the four video 
webs, WEWS nonetheless’ spent 
considerable time, money and ef- 
fort during the last year on build- 
ing and promoting its local TV 
shows. That the effort paid off 
was proved by a survey conducted 
by the Ohio Advertising Agency, 
which disclosed WEWS had nine 
of the 10 top local shows on the 
air (Single-station competition 
had a show in sixth place.) In ad- 
dition to some excellent public 
service programming, the WEWS 
staff also emphasized sports and 
special events. Outlet made _ par- 
ticularly good use of its newsreel 
crew for the latter category, send- 
ing it to cities throughout the 
country to film stories of special 
interest to Cleveland viewers. 

CJOR, Vancouver: Starting late 
in June, '48, and going through the 
middle of the month, the rich 
Fraser Valley section of British 
Columbia—70,000 acres of farm 
land went under water in the 
greatest flood in the history of 
Canada With the “bread basket 
and milk bottle’ of half a million 
souls threatened, CJOR went into 
the Battle of the Fraser. Staying 
on the job and running for their 
lives (and a telephone) when a 
huge section of dyke gave way, the 
crew was right back on the scene 
as soon as reports were en route 
to the head office. To help them 
add to the manpower job they were 
doing for marooned families, they 
also brought a nurse to give in- 
oculations. They covered 30,000 
acres to keep the folks at hazard- 
ous homes informed. CJOR re- 
porters on the scene never aver- 
aged less than eight. 

WRGB, Schenectady: This pio- 
neer television station, one of the 
first in the country, had its own 
coincidental telephone survey con- 
ducted for the Albany-Troy-Sche- 
nectady viewing area, coming up 
with several valuable facts. on 
Which to base its future activities. 
Survey, conducted by General 
Electric, its parent organization, 
reached 9°. of total set installa- 
tions in the area. Among the facts 
uncovered: home viewers use their 
sets an average 6.6 evenings week- 
ly; average home viewers listen 
4.7 hours per night; average num- 
ber of viewers per set is 3.7. Simi- 
lar survey of sets was conducted in 
public places. 





WPIX, N.Y.: The old saying that 
“you'll get your reward in heaven” 
hasn't been the case with WPIX 
video operation. It has received a 
flock of citations for its *‘Television 
Chapel,” the first regularly sched- 
uled religious television program, 
in which clergymen are permitted 
complete freedom in choice of sub- 
ject-matter, presentation, musical 
correllation and time breakdown 
within the station’s framework. 

WNYC, New York: Considering 
the limited funds available for the 
municipally-owned operation, 
WNYC managed to heighten its 
stature, holding firm to its course 
of consistent and unswerving pub- 
lic service and closely integrating 
its program structure to the life of 
its community. 





WQXR, New York: The New 
York Times station kept its needle 
in its familiar groove of quality 
music, and did it, as usual, suc- 
cessfully. Station knows its niche 
and sticks to it without any novel- 
ties or experimentation. WQXR’s 
ads in New Yorker were among 
best in trade. 





WGKV, Charleston, W. Va.: Sta- 
tion’s “Looking Forward” series 
proved of real value to the Army 
\ir Force recruiting office. 

Don Lee Network: Accent, as al- 
Ways, on entertainment. 








WQAM, Miami: “The Traffic 
Observer” series, a feature since 
1934, continues as an invaluable 
aid to the city in promoting traffic 
safety. 





WBAL, Baltimore: WBAL-TV 
took the play away from its AM 
pappy, programming a hefty 60 
hours of video a week, fattest 
schedule of any TV station in-the 
nation outside of New York. Video 


(Continued on page 36) 
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(Continued from page 35) 
outlet conducted interesting ex- 
periment in use of TV by teachers 
in classrooms. WBAL-TV also did 
standout job in local version of 
Milton Berle’s marathon telecast 
for Cancer Fund with Nick Cam- 
pofreda doing a Baltimore Berle. | 


| 





WNAR, Norristown, Pa.: “Growth | 
of the Mind,” psychiatric approach 
to problems of child-parent rela- | 
tionships. was unusually ambitious 
dramatic series for small local sta- 
tion. 


WDBJ, Roandke, Va.: This CBS 
Southern affiliate developed some 


effective local] public service series, | 


particularly “Let's Educate” and 


“Our Radio Job Mart.” 


WINS, New York: Station, in col- 
laboration with The Herald, of 
Westchester County, conducted a 
journalism contest to evaluate re- 


porting and writing talents of stu- | 


dents, winning articles getting an 
airing and printing. 





WSAV, Savannah: Station’s 
“Saga of the South” series rates 
kudoes. Conceived as a salute to 


the pioneer towns and counties of 
the deep Southland, ‘to the drama 
of their past and the promotion of 


their future,’ the Sunday after- 
noon broadcasts were given top 
showmanship values. AS a Clvic 


promotion stunt, it was tops. 


WSM, Nashville: This has long 
been. and continues to be, the in- 
cubating ground for some of the 
top vocal, instrumental virtuosi (in 








e 
Eternal Light 

For the past six years “Eter- 
nal Light’ has been doing a 
consistently fine job as the 
first radio program to _ Ssys- 
tematically explore the poten- 
tialities of radio drama as a 
medium of religious expres- 
sion. Both for its exceptienal 
quality as entertainment and 
in seeking to revitalize the ex- 
pression of the universal ideals 
of peace and_ brotherhood, 
“Eternal Light” rates particu- 
lar citation. 

With NBC making free Sun- 
day noontime available to the 
Jewish Theological Seminary, 
which spends $125,000 a year 
on programming, the series is 
now carried by more than 100 
stations, gaining increasingly 
in universal appeal. Rooted 
in the ethical and cultural tra- 
ditions of Judaism, the series 
has drawn on the great teach- 


ings of the past to evaluate 
the present. VARIETY agrees 
with leading educational and 


religious leaders of every faith 
that “Eternal Light’? has come 
to be accepted as an important 
spiritual force in the commu- 
nity. 





| motion and publicity payoff. 
|chalked up a fine record on com- 





the pop idiom) and their flare for 
showmanship won the station a 
coveted Showmanagement award 
last vear. The boys were in there 
pitching again the past season; pro- 
gramming, as usual, was impres- 
sive. : 

| WBT, Charlotte: Charlie Crutch- 
field’s operation was on the ball 
again this past year, notably in pro- 








It 


'munity service. That Crutchfield 
| has an enviable staff of aides is re- 
flected in the overall accomplish- 
ments of Larry Walker, Keith S. 
Byerly, Ken Tredwell, J. R. Cov- 


ington, Jack Knell and Grady Cole. creasingly vital 


| WHBC, Canton: This ABC affili- 


ate powered an impressive promo- | 


tion job to back up origination of 
Don MeNeill’s “Breakfast 
from Canton Aug. 13, °48. Basing 
its ballyhoo on McNeill’s pseudo- 
campaign for the Presidency on a 
“fourth party” 
fers, under the leadership of pro- 
motion chief Julius Glass, achieved 
a tremendous amount of publicity 
via newspaper copy, tie-in ads, 
etc., that 
of the station and to the benefit of 
McNeill and his sponsors. 


WICU, Erie: Backing up its tele- 
vision operation with all the pub- 
licity and exploitation opportuni- 
ties offered by a parent newspaper, 
WICU 
stations in the 


country to show a 


‘legitimate profit during its first | 
year. Under the supervision of | 
owner Edward Lamb, who also! 


owns the Erie Dispatch, the station 
kicked off its promotion campaign 
six months before taking the air, 


following through with countless 
stories, special sections, etc., at 
every chance. Most important, 


WICU, under station manager Lay- 


man Cameron, followed through on | 


its advance promises by providing 
a public service, entertainment and 
‘advertising medium for Erie lo- 
cally, besides feeding viewers the 


Yankee Institute 
By handling its Yankee Net- 
work Institute, designed three - 
years ago as an adult educa- 
tion medium, in a sane and 
highly adult way, this six-sta- 





Club” | 


ticket, WHBC staf- | 


redounded to the credit | 


became one of the first TV } 





tion net has become an in- 
and effective 
part of the New England scene. 
During the past year the insti- 
tute arranged and _ broadcast 
156 hours: 260 lawyers. judges, 
statesmen and diplomats, from 
all sections of the U. S. and 
from abroad, appeared on its 
American Bar Association 
panels; 208 renowned surgeons 
and physicians on its Medical 
Center program, and 240 men 
and women expert in various 
phases of human endeavor on 
its Journal of the Air. 

The Yankee Network Insti- 
tute previously was awarded a 
top Variety Showmanage- 
ment Award for public service. 
For pursuing the enemy of 
ignorance with sustained vigor 
and determination for finding 
and effectively using, the best 
weapons available. VARIETY 
adds an oak cluster to its pre- 
vious Distinguished Service 
Medal. 








ualties; the blaze got routine cover. 
age in the press and by the sta- 
tion. But Bill Leonard, of “This 
Is New York,” wondered about a 
| lot of things, assigned writer Mar- 
tin Weldon to find out about them. 
\In three weeks of dogged tracking 
down, he found out plenty: a con- 
|demned building; the history of a 
|fire trap; more specific details of 
Harlem’s double housing that had 
been aired before; inefficiency of 
city departments (only WCBS and 
the corner grill gave a darn where 
the homeless tenants would eat 
and sleep for the night); indict- 
ments for fraud, suspicion of arson. 
A sorry story, it might have ended 
ithere. It didn’t. The immediate 
results were new housing for the 
|families. It was radio alone which 
| brought these dark facts to light. 
WCBS, in telling its story. is satis- 
| fied that radio alone be given the 
accolade. But VARIETY thinks it 
belongs to WCBS. 





WING, Dayton: Effectively pro- 
moted its “Battle of the Disk 
Jockeys” and the Kitty Hawk dedi- 
| cation program. 


WILE, Cambridge, O.: WILE, 
which has been on the air a little 
over a year—and serves a small 





cream of the network co-axed 


shows. 


WCBS, New York: While WCBS 
was mulling over what to submit 
for VARIETY’s Showmanagement 
(both “New York Communities” 
and “New York Commerce and In- 
dustry” had done fine public serv- 
ice jobs), a fire broke out in Har- 
lem. There were no serious Cas- 











community—has been making that 
community a better place to live in 
by bringing its virtues, and faults, 
forcefully to the attention of ‘the 
people who live in it. One of its 
first concerns was the building of 
a new YMCA. The broadcasts the 
stations originated garnered not 
only the necessary money, but a lot 
of enthusiastic elbow grease which 
was even more of a community 
contribution. 
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(Continued from page 32) the Farm Youth Program’s revolv- | Safety Legion has enrolled a mem- |! active interest in serving the in-| #>O44444444444444+4444¢4 
plete report of WNEW’s singular- ing fund to help another applicant. | bership of some 10,000 children. dustry as well as itself was the 
ly sane silliness. Several months| To date, 64 farmers-to-be have | Everybody in Des Moines knows | fact that it made programs pro- | News Coverage 

ago, Time magazine, not especial- | Clear title to their first possession. | “Hey Bob” in the form of a man- | duced in English and Italian with 
ly noted for patting backs, had| “Mind Your Manners” is another | Size dummy, whose exaggerated | these facilities available at cost to 


space enough to comment that “in 
prestige, programming and _in- 


come, WNEW is the number one, 


independent in the United States.” 
VARIETY has just space enough left 
to agree, and add a hearty slap on 
the back. 


Responsibility 
To Youth 
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WTIC. Hartford 
KRNT. Des Moines 

WTIC, Hartford, did a bangup 
job in every department of its ra- 
dio life last year. But the part 
that most impressed VARIETY was 
its concern with teen-agers. We 
hear a lot these days about juve- 
nile delinquency. 
quite a few late evening, low- 
voiced announcements reminding 
parents that youth is going to pot. 
WTIC figured it never has yet; also 


figured some constructive think-| 
ing would make the higher hurdles | 


of today easier for the kids to 
clear. 


Instead of dire predictions, the 


station decided to sink some money | 


in animals ... the purebred kind 
... to encourage youngsters with 
a heretofore unrealized interest in 
agriculture to get going. No give- 
away, this Farm Youth Program 
puts teen-agers on their mettle, 
and their honor. The dairy and 
beef heifer calves are assigned on 
a joint-ownership basis to selected 
4-H members and vocational agri- 
cultural high school students. The 
station accepts a note from the 
young co-owner for the full amount 
of the purchase price, payable in 
two-and-a-half years, without in- 
terest. When the note is paid, full 
ownership is transferred to the boy 
or girl, and the money returns to 


We also hear. 


topflight WTIC stanza designed to 
instill education and encourage- 
ment the easy way. 
the station to inform and advise 
teen-agers on matters of social be- 
havior, the program was only four 
months old when NBC recognized 
its value, scheduled it weekly 
| coast-to-coast. 


| Though not qualifying as teen- 
| age education, the Carnival Junior 
| Legion deserves praise for seeing 
| to it that the sprouts to whom it is 
| directed will develop into good 
| teen-agers. A _ participation pro- 
| gram for moppets, the kids try to 
/outdo each other in interpreting, 
| and living up to, the ideals of fair 
| play. 
here, genial M. C. Glenn Rowell 
has subtly hammered home some 
mighty important lessons which 
youngsters are reluctant to accept 
from parents and teachers. Rowell 
, has been instrumental not only in 
helping the kids keep their feet on 
the ground, but in getting them to 
put one before the other to “help 
the kid around the corner.” 


there’s no doubt about it. 
good reason for parents to get con- 
fused. But as long as radio lends 
as strong and steady hand as WTIC 
has, we have a notion that big and 


, little Americans will be good ones. | 





\ | KRNT | 

It’s pretty safe to say that 
KRNT’s “Hey Bob Show” has held 
the greatest local attraction for 
children—and most of their parents 
as well—as any radio program pro- 
duced in Des Moines. It parlays 
a sock public service aspect with 
terrific showmanship. 

“Hey Bob” was projected as a 
safety show and as a new ideas pro- 
gram-—to make safety fun. 

It has become a common thing in 
Des Moines to hear one youngster 
shout “Hey Bob” (meaning “Hey, 
Be on the Beam") when he sees 
another crossing the street against 
a red light. If the city of Des 
Moines can boast of no trafiie fa- 
tality record, it can be said that 
the “Hey Bob” campaign helped 
immeasurably to minimize the use 
of the hospital blotter. As a re- 
sult ef the show, the Hey Bob 





Developed by | 


No stiff-necked lecturing | 


Youngsters do get out of hand, | 
And | 


grotesqueness gives it a strangely | 
human appearance and appeals 
powerfully to the imagination and | 
| affection of children. He was 
|created to symbolize the typical 
_ traffic menace, the idea being that 
only a dummy would violate traf- 
fic rules. | 

For local-station originality and 
|showmanship, Variety doffs its hat | 
| to KRNT. 
| 
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| Leadership 
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WOV. New York 
| When one station goes out of its | 
way to let a flock of other stations 
share its superior programming 
know-how and commercial savvy, 
_ that’s news; in the case of WOV, 
it’s also good broadcasting. For | 
the smart, imaginative management 
team of Ralph Weil and Arnold 
Hartley, their constructive and 
practical Clinie for foreign lan-| 
guage stations last month was not 
only the climax of a year of all- 
around operational excellence, but | 
an auspicious kickoff for their 
hard-won new position as part) 
| owners of the former Bulova sta- 
tion. “This is an industry affair,” 
Weii and Hartley said in announc- 
ing the Clinic. “If fereign lan- 
guage broadcasting in general is to 
be improved and its status in the 
eyes of agencies and public is 
raised, we also stand to benefit.” 
The Clinic achieved its objectives, 
and both foreign language broad- 
casting in general and _ bilingual 
WOV did benefit considerably. 
But this share-the-savvy session 
was only one of several notable 
projects conceived by WOV. Out-)| 
standing, too, was its “The Man 
Next Door” series. a pioneering 
venture in foreign language radio 
drama, which effectively probed 
problems of prejudice and discrim- 
nation affecting the Italian-Ameri- 
can community. The station also 
gave Italian-language programming 
a bigtime boost by opening its own 
production unit and = studios in 
Rome. Typical again of WOV’s 


| project themselves 


‘standards on a 
, WHAS and WAVE, Louisville, in- 
dependent of one another, tied in | 
more notable | 
of . 


other indie stations. 


WOV demonstrated that a for-| 


eign language station can operate 
in every department—programs, 
promotion, sales—as effectively as 
any topflight one-lingo station. 
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WHAS, Louisville 
WAVE, Louisville 


It’s not often that two rival sta- 
tions in the same community 


| Suished manner in pursuing the 


same programming mission—de- 
signed to elevate the educational 
local level. Yet 


with one of the 
radio-in-education endeavors 
the year—the now-famous College 
by Radio, in cooperation with the 
University of Louisville. True, 
NBC played a major role in proj- 
ecting the’ whole scheme 
coast-to-coast 
WAVE’s 


presentation, but 


its best. Tackling such courses as 
hace Segregation, War and Peace, 


'Communism and Democracy, World 


Politics and Capital vs. Labor, Col- 
lege by Radio actually had its own 
commencement exercises on the 
WHAS Campus, graduating, among 
others, a Louisville housewife, a 
pharmacist, an oil company exec, 
a Louisville laborer, ete. Vie 
Shollis’ station garnered heaps of 
attention and enhanced its prestige 
in the eyes of the community. 


Similarly, WAVE scored a 
notable contribution. in the Col- 
lege by Radio project, tieing in 


with the broader educational con- 
cept carried through by NBC. It 
was WAVE that developed the 
initial technique and basic pattern 
which demonstrated that univer- 
sity, affiliation stations and net- 
work could work together in the 
community and national public 
interest. 


in a distin- | 


into a. 


initial fostering of the) 
kilocycle curriculum and WHAS’ | 
ambitious fulfillment of the job on | 
its own represent local radio at | 


Leadership 
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| WCPO, Cineinnati 

| Being Cincy’s first NEWS sta- 
tion in 1937 wasn’t so tough for 
| WCPO way back then. It was in- 
| terested in the potentialities, con- 
'_vinced of their importance. It 
was also convinced that with a 
touch of luck, and lots of good 
, management, it could make its lis- 
'teners the best informed in the 
country. 

It saw news not as the five W’s 
of journalism, but as all the 
| drama, pathos, tragedy and humor 
of life—and death— itself. That 
the station saw it keenly is at- 
tested by the fact that through the 
years, managers of other stations 


have continued to visit WCPO to 
“We hear it’s pretty much 


| 
| 


| Say, 


| tops. Hew do you do it so we can 


serve our listeners likewise?” 


The answer: Take nothing for 
granted; go out and get the facts 
first hand. And first hand, the 
station got it—in case of flood, 
disaster .. . whatever happened to 
affect Greater Cincinnati . . . and 
at the risk of their own lives; @ 
proud newspaper tradition trans- 
ferred to radio, and carried on 
with equal pride, WCPO has not 
lost its news coverage leadership 
in the past 12 years. Nor, you 
may be sure, has it lost its audi- 
ence or the respect and continued 
inquiries from other stations who 
want to do likewise. 


A particular kudo to announcer 
Paul Dixon for his part in an his- 
toric broadcast when a_ six-story 
building collapsed, trapping s!x 
men in the debris. Warned he was 
taking his life in his hands by 
entering a 15-foot rescue tunnel, 
Dixon also took mike in hand and 
was able to pick up the voice of 
an 18-year-old youth. The lad was 
later extricated—and WCPO. hile 
only a 250-watter, got long dis- 
tance calls from Detroit, Michi- 
gan, Cleveland, Ohio and many 
Southern cities, congratulating it 
on a job well done, 
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After Television—What 2 


From the beginning it had been evident that Television 
was going to be a Frankenstein monster which would 
eventually destroy the show business that had created it. 
And it came to pass; every prediction made by the experts 
actually happened, in spite of the frantic measures taken 
by the great powers of the entertainment industry. 

First Television got rid of the opposition It has out- 
moded radio by the simple expedient of being itself- the 
slogan, “A single picture is worth a thousand words, had 
done its work well. It then eliminated vaudeville by 
merely absorbing it. All vaudeville was on television 
screens. It ousted movies by showing them tree ot charge, 
and when movies showed signs of fight. Television made 
its own films, tailored to its individual needs. And then 
it put the finishing touch to the theatre by show ing all 
plays, all musicals, all revues and all operettas in tab 
show form. 

Slowly. ruthlessly, methodically, relentlessly, it ground 
the opposition to dust until all other forms of entertain- 
ment were expunged and Television remained alone, peer- 
ing down from its lofty throne, untouchable, mighty. in- 
vineible, all-overpowering, its coaxial tentacles stretching 
out and engulfing a nation. 

But all ointment has its proverbial fly. In due time 
it became evident that the monster had a weakness, and 
the weakness was the very thing that had made Tele- 
vision what it was. The soft spot was—programs 


All programs took on a sameness, and then the same- 
ness dissolved into complete loss of identity. All shows 
were just about alike, without even the protective colora- 
tion of a different disguise. They featured the same 
Howdy Doody puppets with the same voices, the same 
series of revues with the same sketches, the same set of 
Milton Berle jokes with the same comic-wearing-of-wom- 
en’s-clothes. The monotony was too much. An already 
blase public became even more so, and then the inevitable 
happened. 

People began to tire of Television! 

And when people tired of Television, there was only one 
thing to do—turn off their sets. This was done en masse. 
But now there was nowhere else to turn to for entertain- 
ment, no movies, no radio, no vaudeville, and horror of 
horrgrs—no television! For, with loss of Hooper, sponsors 
cancelled out in wholesale lots, and sustaining shows 
could not carry the burden. Now there was nothing! 


| ities | Could the Atom Be Worse | 








Then came the consequences. Actors slowly starved, 
writers and designers began eating out of trash cans 
aftec their unemployment insurance expired, carefully 
leaving 10% of the garbage for their agents. 

Curiously enough, those very same agents were the 
only ones who had the foresight, the courage born ot 
desperation to fight back. It started in the once giltedged, 
now shabby conference room of the Morris Corp. of 
America. Jules C. Lastfogel, the head of the company, had 
hitch-hiked across the country for this meeting, and now 
he faced his staff, his teeth clenched firmly on the butt 
of a cigar he had found on 8th Avenue, which the others 
eyed enviously. 

“Men,” began J. C., “I don’t have to tell you the situa- 
tion. There isn’t any situation, there isn’t anything.” He 
gripped the cigar tighter with his gums as his old teeth 
suddenly disintegrated in his mouth and fell uselessly 
to the floor (he didn’t miss them, he hadn't eaten solid 
food in over a month). 

“We are the ones who are suffering most,”” ne continued. 
“A wriler will find a way—I understand Arthur Miller ts 
doing all right addressing envelopes for Macy's. Technt- 
cians can work for the gas company. Actors can model 
clothes. But we who have played the passive, the un- 
creative role in this industry, we have to pull ourselves 
and show business up by the bootstraps, because for us 
there is no other way to make a living—to eat.” 

A groan escaped the assemblage at that last word, 
but they settled back on the hard benches to hear the 
next words from their gaunt and haggard chieftain. 

“There is only one way out for us who are agents. In 
the past we have been taunted with the phrase ‘flesh ped- 
dies.” Well,” he paused to allow the effect of his words 
to sink in to the fullest, “that’s exactly what we must do. 
Peddle the flesh—in the flesh—to the flesh.” 

The man who had once been in charge of the musical 
comedy department rose to his feet. “But who’s gonna 
buy the flesh, chief?” he asked. “Nothin’s playing. No 
place.” 

Defiance gleamed in J.C.’s eyes. a sneer curled J.C.’s 
lips. “To the public, that’s who. John Q. Public. They're 
just as bad off as we are, if you stop and think about it. 
But if they won't see a Television screen, or movies, or 
hear a radio, it’s up to us to make them.” 

“Explain it, chief, please explain it,” the east coast in- 
persen head pleaded hoarsely. 

“Just this,” said J.C. “Those acts must be sold. Sold 
as singles; sold as units; in blocks; in revues; in plays. 
However they played before they play again. 

“But this time we book them directly into apartments. 
Into houses. Into furnished rooms. Anywhere! If we're 
supposed to be peddlers, then by God, let's really peddle! 

{mmediately the crowd was on its feet, shouting. 

“Right into the living room itself!” 

“Direct from us to you! No middle-man!” 

“Living room, hell, into the kitchen. They goita eat! 

Another groan sprang forth from the multitude. “Don't 
forget,” shouted J.C. over the rumbling stomachs. “Ii 
they eat. we eat!” 

Aad to the cheers of the mob he was carried off on 





By EDGAR KOBAK 


During this period of readjustmert business men are 
taking stock—it is in the air and it is necessary It is 
being done in every line of business and radio and tele- 
vision are no exceptions. This Showmanagement Numbet 
of the Bible of Show Business is a good time for someone 
to assist in taking stock, to point out matters for consid- 
eratéon so as to go forward in the future in the right di 
rection and at the right pace As an old timer in a young 
business who can take an objective point of view, | am 
going to endeavor to put down a few challenges for con- 
sideration—and for controversy To make it easy for 
VARIETY’'sS readers I will make them short and, I hope, to 
the point. Here they are and not in any order of im- 
portance. 

1—Relax. 

2—Showmanship is the secret of success of Show Bus- 
iness—of Broadcasting—of Television Be good showmen. 

3—We are measured by what comes over the air—not 
by our publicity. 

4—Are we broadcasters living up to our responsibilities 
and the promises we made when we applied for our li- 
censes? (I have a half interest in WTWA, Thomson, Ga.) 

5—We broadcasters adopted standards of practice (evi 
dently many in the industfy feel these standards are not 
right). Make them right—then live up to them. But let's 
stop adopting policies which we do not intend to back up 

6—Encourage constructive criticism Pay attention to 
it, keep ears to the ground But don't change what is 
being done just to satisfy critics. [f you think you are 
right, fight for your views and stick to them. 

7—Don’'t do things because of pressure but because it is 
right to do them and you believe in what you are doing 

8—Strive for perfection and improvement at all times. 
Make every show better. 

9—Be a good citizen. 

10—Get behind FM—keep an open mind for new ideas 
—i.e., Storecasting. 

11—Separate AM and TV operations—compete and give 
each one an opportunity to build and to grow. Keeping 
them together leaves the door open for other media to in- 
terfere with the progress of each. 

12—It is time to study the basic rate structure of radio. 
If the structure is wrong, correct it. Don’t make special 
deals for a few. Medium has grown strong and progressed 
by maintaining rates. If rates are wrong, correct them. 
Treat every advertiser alike. ~ 

13—There is a big sales job ahead. Ask yourself whether 
you believe in the value of the medium—if you don’, get 
out. ° 

14—Watch costs. Weed out inefficient people, poor 
ideas, shovel leaners, featherbedding, which is prevalent 
outside of union activities 

15—Encourage young blood. Combine youth with dar- 
ing and oldsters for experience and balance. 

16-——Encourage those who grow old in service who are 
still young in ideas and action. Protect them in their old 
age. 

17—Believe in broadcast and TV advertising. 

18—-There may be value in the idea that the listener and 
viewer should pay for what he gets as in the field of pub- 
lishing. Don’t discard the idea without full study and 
trial. 

19—Don’t worry too much#about high-cost shows. If 
they don’t pay off, the public in our free enterprise sys- 
tem will see that they get down to earth. 

20—The big battle for income is here which will affect 
the future of networks and stations. Put up an intelligent 
clean fight for business. Don’t run to the government 
with your troubles. 

21—Don’t sell summer radio short—autos —portables— 
summer resort listening do not tell their real story in rat- 
ings. People eat, play, listen, look, and buy in the sum- 
mer. They spend big money. 

22—Use advertising to get people to look and listen. 

23—Let’s get away from the confusion of several rating 
services. Let’s get away from waste and confusion. 

24—Clear up the NAB—TBA-—-BMB-—BAB situation by 
getting into a few serious huddles with a determination to 
clear the air and forget individual pet ideas and projects. 
And while we are at it gets the costs down. All of this 
adds to the cost of advertising when the buyer needs and 
will find a way to get more for his money. 

25—Remember we live in a gold fish bowl. Keep it 
clean. 

1—Relax, and in your spare time add your own ideas to 
this list and let’s do something about the things that need 
doing. 





‘heir shoulders, a promising hero, the man who had given 
birth to the new hope for agents. 
% * % oz * 


Mrs. Horowitz put down the soup spoon and trudged 
to answer the doorbell. She admitted her husband. a 
squat, balding man who worked as a cutter in the garment 
center. 

“What's for supper, Sarah,” he asked wearily. 

“Chicken soup with noodles, pot roast with brown 
potatoes, and Henny Youngman will be in for dessert,” 
she answered, not without pride. 

“Henny Youngman!” Mr. Horowitz stormed. “A no- 
goodnick! We had him last month and when we didn’t 
watch he took a whole leg of lamb from the icebox!” 

“Sam, that was my idea,” Sarah shushed him. “He paid 
his agent like that instead of money. After ail, agents 
are people, too, no? Besides, he got such a bad stomach: 
you want he should eat greasy food like by Mrs. Medwin?” 

Promptly at 7:30 Youngman arrived, complete with his 
fiddle. He bowed in courtly fashion to Mrs. Horowitz, 
kissed her hand, inquired of Sam’s hedlth, and was not 
the least repelled at the snort of disgust that was his 
answer. He ate heartily, then did his act for the Horo- 
witzes, the Browns, Mr. and Mrs. Ferris and the Smiths, 
who had acquired the dropping-in-for-entertainment habit 
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Comedy Directors Will Be 
Truly Important to TV 


By HAL KANTER 
Hollywood. 


In my home-made opinion, writing for television com- 
edy shows won't be as difficult as writing for radio 
comedy shows 

But let me hasten to add, before the voices hiss from 


the rear of the room “Look on him.” 
that I have not yet written anything 
for television lo my knowledge, 
that is 





Briefly now, because I've got to 
call my agent about a TV job, here 
is what makes me think writing com- 
edy for the jumpies will be easier 
than fashioning it for radio In tele- 
vision, there will be directors. 


With too few exceptions, radio does 
not have any comedy directors. The 
average director with whom I've 
worked in radio has been unable to 
add anything to a script or to its 
playing. If the star or AFRActor doesn’t know what to 
do with a line or a scene, the director can’t tell him any- 
thing more than how long it'll run. And usually he has 
to check with a script girl to find that out. 








Hal Kanter 


As I said, there are some exceptions. I know one ex- 
ception, but under his stopwatch he is more the writer. 
The other exceptions are writer-directors. Radio execu- 
tives seem to be making more directors out of writers 
the past few seasons than ever before and the results 
have justified the move. 


Goodman Ace, the daddy of the writer-directors. has 
been followed by such talented men as Al Lewis (“Our 
Miss Brooks”) and Hank Garson (“Junior Miss”). Jess 
Oppenheim and Mac Benoff are also doubling and, of 
course, there is my boss, Bill Morrow, the Huck Finn of 
Londonderry View, who has been writing and directing 
the Crosby show since the mayor of Elko switched to 
tape. 


But the rest of the comedy directors I know are not, 
in the strict sense of the word, directors. I’ve had some 
of them cut a script by tearing a page out without read- 
ing it or by leaving in the buildup to a laugh and then 
cutting the punchline. These are men to whom you could 
never go with a script problem and who telephone dur- 
ing working hours to ask only if we'll need a sound man 
this week, or should we call Mary Jane Croft again to do 
the tipsy dowager we had in last week. 


In television; from what I’ve observed so far, it'll have 
to be different. A director in that medium will have to 
be able to direct. He'll have ideas and he’ll be able to 
make them work. He'll be able to talk about a script 
with a writer before it even goes into the mill and when 
it’s out, he’ll be able to make suggestions. He'll work 
with his writers and his writers will be happy to work 
with him. 

Television's big talent problem is not where to get 
writers, because good writers can write for any medium. 
The problem is where to get directors. 

If a show can't afford the services of a Berle. Wynn, 
Skelton or other trained stage comedian, who's going to 
show the young comic or bit player how to sit in a chair 
so that he can get a laugh? Or drink a glass of water 
and get a laugh? Or handle a cigar, open an umbrella, 
close a door? There are potential laughs in every ac- 
tion—laughs that writers can’t put into scripts and that 
only a stage-wise veteran or good director can spot into 
action. 

The good writers are ready for television. They may 
not know all the tricks of writing for the medium yet, 
but they can write good scenes, funny scenes and that’s 
all that should be required of them. The rest is up to 
the director. 

I think the producer who obtains the services of a 
competent director is the man who finds a Golconda. 


in the days of Television and had never quite lost it. 
(For this, Youngman made a slight extra charge per 
head. ) 

At a fashionable address in the mid-70s. a maid an- 
swered the chimes to admit Milton Berle. Arthur Godfrey, 
Martha Raye and Jack Eigen, who had promised to men- 
tion Fred Allen’s name in every apartment he played. 
This was the highest priced unit of them all, which had 
just returned from an extensive tour of the 400 block 
on Park Avenue 

“You didn’t bring that dog act, did you?” the maid 
asked curtly. Berle hastily shock his head. “Better not,” 
the maid muttered. “Last time those mangy mutts ad 
libbed all over the living room rug.” 

“What are you kicking about, we cleaned it up, didn’t 
we?” snapped Raye. 

“We'll always clean it up when they do it, the good 
Lord willin’,” said Godfrey mildly. 

“Yeah, take it easy, sister,” added Berle. then his gaze 
slipped to the maid’s waistline. “You’re doin’ all right 
for yourself, aren’t you, with that big stomach. I can 
remember you when you didn’t have a pot!” 

From behind Berle came a tremendous guffaw as his 
mother slipped easily into the foyer and made for an easy 


(Continued on page 38) 
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Has AM Entered Its PM? 


By CARROLL CARROLL 


Hollywood. 

“TV or not TV, that is the question.” 

Wherever an advertiser, known to talent as “the spon- 
gor’ and to hucksters as “the client,” analyzes his surveys 
and surveys his analyses, the above question takes prec- 
edence. The debate is hot but so far, with few exceptions, 
those advertisers who have moved in the direction of TV 
have taken steps that are more dilettante than deter- 
mined. Their steps are, for the most part, tentative in 
spite of the fact that they clearly think AM has entered 
iis PM Most of the rest would like to believe that video 
is a fiash in the pan that will be recorded in history as The 
Era of the Great Eye-Strain. The former group argues 
that in less than two years radio will be dead as the buggy 
whip business. The latter hold that, given two more years 
like the last two, television has a chance of winning a 
permanent place beside the Stanley Steamer 

Naturally, neither group is right. The tangle-tongued 
turmoil that saturates TV talking and thinking today was 
to be expected from the issue of a wedding of radio and 


talkies. The sins of the parents, you know. 
Television, like radio and pictures, when they started to 
talk, has become a refuge for too many people whose 


competence is, to put it kindly, open to debate. What fine, 
creative minds there are in TV can't cut through the cur- 
tain of confusion the other boys have rigged to mask some 
empty attics 

Most of the best brains to make TV work. creative and 
technical. are still very gainfully emploved in keeping AM 
and talkies catering to tremendous audiences Thev'll 
continue to do this until TV can compete financially for 
their services. When that time comes the vast audiences 
that now enjoy AM and talkies will undoubtedly turn over 
some of their time to TV. How much depends on how fast 
the TV standards rise, how well the AM standard is main- 
tained and how quickly the talking picture standard is 
improved 


! 


That Vicious Circle | 

The raising of the TV standard is basically an economic 
problem, not a technical one. There is no question that 
by coaxial cable, microwave or kinescope TV can be made 
available to the entire nation in very short time. But here 
we run into the vicious circle in which TV has been spin- 
ning. The vast bulk of the available audience won't spend 
the money to equip itself for TV until TV offers enter- 
tainment powerful enough to compete with bigtime radio 
and pictures over, above and beyond the curiosity quo- 
tient. The people who right now will look at anything 
won't continue to do so, or continue the payments, unless 
an improvement in entertainment becomes noticeable. For 
most of what they now see is the result of a mighty effort 
on the part of several fabulously wealthy industries to 
spend as little as possible to put across a deal they wish 
had never come up. 

Press. radio and motion pictures were doing great till 
TV reared its ugly test-pattern. Then the press, remember- 
ing how it couldn't beat radio, hastened to join TV. Radio 
naturally had to come along. Motion pictures were caught 
in a squeeze play and forced to buy-in to protect their 
fiimy future against whatever might happen. It is highly 
probable that the press, radio and motion picture interests 
today would be extremely happy to see TV concentrated 
on either seacoast and then pushed into the sea. 


But nobody dares push it! And nobody dares ignore 
it. Too many people see something shining through the 
veil of incompetence, ineptitude, inexperience and _ stu- 
pidity. Their patience is being rewarded more and more 
often by flashes of better things to come. And so the 
people are hanging on until some smart money comes 
along and gives then what they know is there! The smart 
money won't come from advertisers until the circulation’s 
there. They don’t want to burn their fingers on TV's 
chestnuts. The few adventuresome sponsors trying TV 
are also trying to do it the cheap way. You can’t blame 
them. The smart money must come from all stations and 
networks when they finally realize that squandering rela- 
tively small sums for comparatively light return is delav- 
ing disproportionately the time it will take to turn red 
figures into black ones. 

What TV needs is a very large reservoir of adventure 
capital prepared to pay good actors, writers and techni- 
cians proper salaries. Perhaps the pump has to be primed 
by the government as Uncle Sugar does for the airlines. 
Perhaps some of the priming fluid might be diverted from 
the well! greased oil industry to aid this new medium of 
intelligence. Oil has tax advantages. Aviation has subsi- 
dies. Why not offer similar inducements to throw heavy 
money into TV? Because the big need now is definitely 
for big money to do something that conservatives say can't 
be done but dreamers know must be done. When, as, and 
if this money comes, a big parcel of it must be allocated 
1o writing. Some should be put aside just for thinking. 
And a whole let needs to be spent on training talent, ex- 
isting talent as well as replacements. 


| Yet So Little for Talent | 


Most of the TV money today seems to go for office 
furniture, executives’ salaries, light meters and the men 
who read them. So little is going to talent that a 1950 
medium offers as nourishment a salad tossed from the vel- 
Jowing leaves of the five-a-day to which radio gave the 
coup-de-grace some years ago. 

Where quality has forced its way into TV it's paid off 
in word of mouth advertising that may or may not have 
sold a payload of spensor’s product but did sell TV sets. 
And that’s what the stations and the nets must concen- 
trate on. selling sets. What sets have been sold are loved 
But 1 repeat that love must be nourished by star talent 
and real entertainment. 

And to answer those who have an idea that most of 
ihe sets are now in the hands of people who “can afford” 
a high price luxury, this is the good-old, Time Plan USA. 
where every man can afford a luxury. As proof of this I 
mede my own investigation. 

Every Sunday for about five months I've appeared on a 
Ho!!vywood TV show called “Movietown R.S.V.P.” It’s a 
show into which KTLA has built several “personality” and 
entertainment elements in an effort to snare the greatest 
number of viewers from among the relatively few who 
view. It's a popular west coast show. And the things 
zbout it that my friends in the industry criticize most. are 
the things the casual viewers find most fascinating. 1 
know this because when you're on.television people stop 


you on the street to tell you what they liked about you 
and the show. So here’s what my wife, my children and I 
have found out about who sees TV. 

Our show is watched regularly by families in my own 
income group as reported to my kids at school. It is seen 
by our Japanese gardener, who has had TV for over a 
year; by the clerk in a hobby shop, by my wife's hair- 
dresser, by the manicurist at my barber's, by a grocery 
clerk, by an insurance hustler, by several Brown Derby 
waiters, by a tailor, by a clothing salesman and by a guy 
who jockeys a plano van. 

Accordingly, it would seem that there is nothing wrong 
with TV that good, honest, two-fisted American spending 
couldn't fix. Newspapers know how to take money loss 
to get a circulation gain that, means more advertising 
profit. Maybe networks and stations should sell TV sets at 
a big loss to build the circulation they need to make their 
advertising pay Americans are always talking in terms 
of a billion dollars that’s a good round sum to drop 
into TV And the industries involved have it. or the 
sources to raise it. Drop a wad of scratch like that into 
the TV picture, make a lot of it available to writers, di- 
rectors and cameramen of known skill, in both radio and 
pictures, let some of it subsidize the sale of sets and TY 
will become as great an entertainment and intelligence 
force as AM or talking pictures and the three, I think, will 
compete side by side, offering what each does best. 





A New Lusty Baby 











By Joe Laurie, Jr. 





My eight-week-old grandson looked up from his super 
bassinette. gave a little burp and said, “Hey Grandpop, 
what do you think about video?” % 


I looked at him in amazement. Imagine a two-month- 
old baby asking me that question! I 
figured he would be at least three 
months old before he started asking 
such questions. So I shoved the cus- 
pidor close to the kid so he wouldn't 
get his chew tobacco on the floor. I 
lit up my cigar, settled back in my 
chair with an expression on my face 
just like the prophet’s pictures I used 
to see in my Sunday schoolbooks. 

Well, grandson, I remember the 
{ime when babies were fed from 
their mother’s breast. then some guy 
got an idea of warming milk. putting it 
in a bottie with a rubber nipple on it. 
Then another smart guy discovered homogenized, pas- 
teurized, condensed and evaporated milk and fancy for- 
mulas and a plastic nipple was added. But whatever wa\ 
vou wrap it, it’s still milk. The same goes for the fancy 
bassinettes vou re lying in; that was once a crude cradle, 
then they called ‘em cribs, then fancy bassinettes with 
ribbons and silk. They all tried to improve Mother's arms! 

The kid stopped sucking on his bottle, and said, “What 
are you trving to prove, Grandpop?”’ 

Take vour timerkid. You're a baby. you don't have to be 
in a hurry. you got lots of time. It’s me that should be in 
a hurry. You see with every improvement the old folks 
would raise their eyes to Heaven and say, “What's the 
world coming to? You can't raise kids with all those fancy 
contraptions!” But they did, and they raised some pretty 
swell kids too, and many of them were stronger and 
smarter than the old time kids. 


The Drama and the Circus was the Mom and Pop of 
show biz. When the first wagon shows put a tent over 
themselves and the Drama got away from the Colosseums, 
that was the beginning of the show biz improvements. 
When the circus put in two rings, the opposition cried it 
would ruin the business. From wagons to railroad cars 
from two rings:to three’ rings and motorization to even 
red. white and blue sawdust. Each step called for raised 
evebrows from the other circus owners. The same with the 
theatre. Ziegfeld put on shows that cost more for one 
scene than other managers spent for a whole show. Then 
variety marched from the honky-tonks under the name of 
vaudeville into fine theatres that even had baths for the 
actors. Then pictures came along and started to hack away 
at vaude and when they got the pictures to talk. that sent 
vaude underground. It went to night clubs. They came 
out of hiding when a thing called Radio came along. 





Joe Laurie, Jr. 


| sRadio Frightened “Em AIL 


The other amusements got frightened at this baby called 
Radio. The drama, the circus, the concert field, opera, 
burly—all cried that this kid Radio was raiding their fields 
and grabbing their customers. You see, son. Radio was 
giving people entertainment for nothing. It gathered the 
most talented children of show biz and was really putting 
on a great show. It was having things all its own way 
when show biz gave birth to a baby called Video. A very 
lusty baby, it’s crying plenty loud and calling a lot of at- 
tention to itself. 

“But granpop, do you think Video is gonna kill radio?” 

No. No more than homogenized milk and plastic nipples 
killed mother’s breasts. Video won't kill radio no more 
than radio killed baseball, football, fights, pictures, stage 
shows, etc. It is going to take us a long time to get video 
eves, the same as it took us a long time to get radio ears. 
Talking pictures helped us get radio ears with their ampli- 
fiers. We all talk louder than we did before radio, we have 
to use microphones on stages from which people used to 
talk in natural tones and be heard all over the house. And 
so our eyes must get used to video because right now they 
ure not strong enough to withstand hours of Video's weak 
shows. 

“So, Grandpop. you don't think Video is a killer, eh?” 

Certainly not. Video is a swell baby that's gonna put a 
ot of people to work. If is gonna grow up and help his 
brothers and sisters in the Entertainment Familv. There 
are millions of people in the worid, all with varied tastes 
in amusements, literature, polities and music. So my dear 
grandson, don't worry about Video breaking up the fam- 
ily. It will just make the rest of the family hustie. The 


world is a big stage .. . there's room for every body to get 
on! : 
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Do You Speak: 


‘Broken Television’? 
By BOB COLWELL 


A Frenchman who was learning English wanted a light 
for his cigaret, and asked, “Is it that you have a fire?” 

I knew what he meant. When I was learning French 
I asked the same question by saying, “Avez vous une 
luminiere?’’ This is about like asking 
a man if he has an electric light bulb. 

We both sounded silly by giving a 
literal translation of the words we 
knew in our own language. 

Almost every day television people 
make the same mistake. We try to 
translate radio showmanship or stage 
craft or motion picture technique into 
television, rather than speaking tele- 
vision as a native tongue. 

We all used to speak radio with a 
broken accent, too. A generation ago 
George Faulkner and I were writing 
the first audition script for the “Lux 
Radio Theatre.” It was an adaptation of William Archer's 
stage melodrama, “The Green Goddess,’ with Claude 
Raines as star. In the first scene, three English travelers 
‘the husband, wife and other man were emerging from a 
wrecked airplane. They had crashed in a barbaric moun- 
tain kingdom, near the temple of the six-armed Green 
Goddess 

In the play. the stage setting and the appearance of the 
travelers could be seen, so it wasn't described in the lines. 
We thought our first job was to put some lines in our 
script to cover this lack. This was part of the translation, 
ves. 





Bob Colwell 


But all of a sudden somebody saw a more important 
thing. “Hey, aren't we the dopes!”. he said. “This story 
really starts up in the airplane. The playwright would 


have given his right arm to begin it there—and on radio 
we can do it free!” 

We had learned one radio idiom. Instead of just mak- 
ing up for its handicaps, we were exploiting its advantages. 

Ten years ago. Abbott Spencer and I had to learn the 
same language lesson about television. We were making 
short radio plays we had used on the Rudy Vallee radio 
show into television playlets at Schenectad\ It was easy 
to see that we had to put action in, but it took us a while 
to realize how much we could leave out. And agzin we 
learned the idiom when we combined the fleet coming in 
‘which was done best on film) with the sailor and girl 
on the park bench, which was better when we played 
it live. 

It was an eventful day last Jan. 12. when the East-West 
television link was complete, and people in Chicago and 
St. Louis were able to see New York programs and vice- 
versa. Yet one omission that night proved that television 
was still speaking with a heavy radio accent. . 

The event was momentous and the programs star 
studded But that very night the St. Louis basketball 
team was playing in New York What a thrill it would 
have been for parents and students there to see their team 
plaving a thousand miles away. It was never possible be- 
fore—the chance of a lifetime. Yet this event was not 
televised and St. Louis witnessed a “special program cel- 
ebrating the progress of television.” ‘ 

“Of course, showmanship is the most important language 
of all. No amount of fluency in television can replace 
a lack of it. And if a man speaks “showmanship” well 
enough, he can get the help he needs to make people laugh 
and cry and gasp and cheer on television or anywhere else. 

Without this gift—as far as good shows go—though e@ 
man understand al) tongues it profiteth him nothing 

As we used to say of one of our multi-lingual secretaries 
at Radio Luxembourg, “Think of acting stupid in five 
languages!” 

But don't you agree, by and large. that able showmen 
will produce even finer shows when they “speak tele- 
vision” more fluently? 

My brother-in-law was born in Puerto Rico and speaks 
Spanish and English fluently. However, he told me that 
he didn't feel that he had really learned our language 
until he found himself speaking English instead of Spanish 
in his dreams. Millions of people will see better television 
shows when we all dream up our television shows with- 
out a radio accent. 


After Television —What 


‘(Continued from page 37) 
chair. Milty kissed his own hand and then the troupe 
went into the kitchen for dinner. 

At 3 a.m. the usual gathering of comics and show people 
seated themselves in Hanson's drugstore for their ¢us- 
tomary bicarbonates. Fred Waring entered, his tie askew, 
his jacket ripped. 

“What happened to you?” asked Archie Blever. 

“Some stupid mixup,” Fred groaned. ‘My bunch played 
the same living room as Phil Spitalny’s band. What & 
brawl that turned out to be!” 

“Hey, Eddie.” said Jessel to Cantor, “look. Morey Am- 
sterdam just walked in.” 

“Please, Georgie, not now, I'm eating,” Cantor answered. 

“What a lousy way to make a living.” boomed Sophie 
Tucker as she entered. “That stupid Jaycee booked me 
into a two-by-four furnished room. I couldn't get eut of 
my own way. Every time I turned around I dusted the 
furniture.” 

Margaret Truman sat weakly in a booth. holding her 
stomach. “I'll never play Tom Dewey's place again, 
she muttered. “He must have put ground glass into that 


hash. Poor pop, he could hardly play the piano.” 
“How you doin’, Red?” Hope asked Skelton. ® 
“Okay.” 


“That's good. Where you playin’ tomorrow night?” 

“The Bronx. Danziger, 1365 Intervale Avenue. Know 
them?” 

Hope shuddered. ‘I'll say I know them. Parents fighting 
Jl the time, kid Hymie thinks he’s a comic. Boy. are you 
onna have a night of it!” 

Skelton sighed. “Hey, Bob,” he reminisced. “remenr 
er the old days when I followed you on the radio! 

“Yeah.” Hope recalled. “You did pretty good, too 

Skelton shook his head sadly. “Oh, where are those good 
old days?” he cried in anguish. 

“The good old days,” echoed Hepe. 
io worry about was a high Hooper. ... 


“When all we had 
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Television—Dr. Jekyll and Mr. Hyde 





lis Growth Is Same As Radio’s Only More So--TV Can Give Sponsor 
Magical Sales Force, But Also a 12-Aspirin Headache 
Now—Says a Bankroller Who Knows 


There It Stands—Legit 


By RUSSEL CROUSE 


Almost half a century ago I was asked by a public- 
spirited publication, Godey’s Ladies Book, whether the 
automobile would ever take the place of the horse. My 
answer was an emphatic “No!” The years have found 
me right. Give me a pleasant after- 
noon, a Racing Form, Joe Lewis and 
$2 and I'll find you a horse anytime 
you want one. 

Today another public-spirited pub- 
lication, VARIETY, has asked me an- 


other question: “Will television re- 
place, displace or affect the legiti- 
mate theatre?” My answer again is 
‘“No!”’. 

Come back in another half a cen- 
tury, and you will find that time again 
has, proven me right But in the 
meantime, stop bothering me ('m 


Russel Crouse 


sick and tired of hearing about things 
that are going to take the place of other things 

First it was the piano. The phonograph was going to 
take the place of the piano. Piano manufacturers and 
even piano owners were crying in their beer all over the 
place. That was many years ago. Where is the piano 
today? Right where it always has been—by the spinning 
wheel in the parlor. It not only has survived the phono- 
graph. It has survived Jimmy Durante. 

Just as the phonograph settled down to a _ peaceful 
existence, along came the radio. Every sourpuss in Amer- 
ica immediately predicted that the radio would take the 
place of the phonograph. Here it is 1949 and I will make 
a rough guess that more records of “South Pacific’ alone 
will be sold this year than the complete sales total of 
records in the year the radio first burst upon us 

Comes now television and the wide sweeping claims 
that it will take the place of practically everything with 
the possible exception of sex. I haven't been asked to 
speak on the subject of sex, so you are missing something 
pretty good. My subject is the legitimate- theatre and 
why television won’t take its place. I’ve spoken on the 
subject—last summer in John Crosby’s column in the 
N. Y. Herald Tribune and more recently as quoted by 
Fred Allen in Life—so if you are fed up with my opinions 
iurn to “Inside Stuff—Pictures.” 

My reason for doubting television’s encroachment on 
the theatre is my feeling that it will never be able to 
compeie with the theatre in material. The entertain- 
ment world has now expanded to the point at which it 
resembles a great dragon eating ideas and words. Who’s 
going to feed this dragon’s many mouths? Television is 
the latest of these mouths, and at the moment the hun- 
griest. 

Let me illustrate what J] mean: 

In the theatre we bring forth 70 or 80 new plays a 
year. These plays average about 14,000 words each— 
which adds up to not much more than a million words a 
year. Of these 70 or 80 plays a year we are very for- 
tunate if 15 are hits. But when a play is a hit its 14,000 
words go on working for many months, sometimes years. 
The only reasons for producing a play are that someone 
believes it is good enough to attract an audience or so 
good that it must be presented to the public whether it 
attracted an audience or not. So the standards of the 
theatre are high. . 

When the motion picture entered the field of enter- 
tainment, and particularly when it began to talk, the 
standards were lowered. ‘This was true first because its 
output was greater. It had to have more ideas, more 
words. and the double-feature doubled the demand. The 
spoken word had to be spread thinner. 

In the theatre, playwrights wrote plays because ideas 
burned their way through their minds. Most plays have 
to be written. Inspiration is the first factor. The motion 
picture brought with it hired writing. Writers were 
employed to work on ideas that were not their own. 
They were paid by the week. Again standards came down. 

With the advent of the radio the spoken word had to 
be spread again, still thinner. This time another factor 
entered the scene. Radio programs were not written to 
fill theatres but, still worse, they were written to fill 
time schedules. 

In radio, silence is not golden. A radio station is on 
the air a certain number of hours a day Within that 
range it must always be heard, whether it has anything 
to say or not. A certain amount of its time must be 
taken up by music—and here some repetition is per- 
mitted. But when it speaks it must say something new 
And if the segment of time from, let us say, 6 to 6:30. 
cannot be filled with bright words, it must have dull 
words or musit. And so, again, standards have been 
lowered. 

The films and radio have developed some good writing, 
some brilliant writing, of their own, but not enough to 
fill theatres and time schedules—the dragons’ mouths 

And here is television. Here are new hours to be 
filled. Who's going to fill them? At the moment Milton 
Berle is its bright and shining star. Berle is a very 
funny man. But Berle can’t wear funny hats and make 
faces. He has to tell jokes. When radio was young Fd 
Wynn was its bright and shining star. Wynn told jokes. 

“L used to tell about 60 jokes on each program,” Wynn 

once told me. “But I discovered something. There 
weren't that many jokes.” 
_ How did I get into all this pontificating? Oh, yes. 
Variety asked me whether television would ever affect 
the legitimate theatre. My answer is “No!”” But who 
am I to talk? There are those who say the atomic bomb 
is going to eliminate me. 


By CHARLES G. MORTIMER, JR. 


(Vice President. Marketing, General Foods Corp.) 


As an advertiser my point of view with respect to tele- 
vision is entirely different from that of a broadcaster. a 


producer, or anyone in show business. I'm interested in 
the appearance on the horizon of another major medium 
for the entertainment and enlight- 
enment of people and the_ result- 
ing sale of commercial products to 
them 


Why do I say television at present 
is a sort of Dr. Jekyll and Mr. Hyde 
to the advertiser? Very simply be- 
cause it can be an unprecedented 
sales and advertising force—a new, 
magical way of selling products. But 
it also has presented the advertiser 
with the doggondest, 12-aspirin head- 
ache he’s had since the early develop- 
mental days of commercial radio 

That analogy to radio is, of course Chas. Mortimer 
neither new or startling, but it’s so 
correct that it might stand repeating by a guy who goes 
back as far as the Happiness Boys, the Atwater Kent Hour, 
ind a litthe gem I myself had a hand in perpetrating on 
an unsuspecting public, called Sanka The Seer. Those 
were the very early days but it wasn’t long betore radio 
had the kind of Jack-and-the-Beanstalk growth which tele- 
vision is having*now. This was attended by the jockeying 
for choice time spots; the trial and error of different show 
techniques; the discovery we made, for instance, that a 
show crammed with the biggest film names in the world 
couldn’t draw as large an audience as relatively unknown 
people who had the radio touch. 

There's one big difference between radio's early days 
and television’s: In radio you had a chance to get in the 
game if you had a good bid with a stack of white chips 
in television, for national advertisers like ourselves, it 
takes several stacks of blues to find out whether you've 
got a pair of deuces or a full house. This frankly is giving 
some advertisers pause, although there are a few whose 
declarations to concentrate entirely in television have been 
carried in the newspaper columns. 





Time Franchise: Money in the Bank 

And remember, the advertiser’s investment is entirely 
a speculation with the present tendency of the networks 
to decide what show goes in which time. There's little 
chance of building up a sponsor-controlled television time 
franchise which is as valuable as money in the bank to the 
advertiser. While it is true that the broadcasters have 
their investment in equipment to think about—and it’s a 
mighty big one—the advertiser is the angel who provides 
the money for time, talent, rehearsals and all that, and 
provides it in bunches with, in our experience, a one-out- 
ot-three chance of hitting the bull's eye. 

However, I'd like to get back to that happier topic of 
the unprecedented sales force which television can be. In 
evaluating any advertising medium we usually seek three 
basic factors: first, size or mass—a means oft reaching large 
numbers of people simultaneously; second, opportunity to 
sell—to select our customers and find them in a receptive 
mood with adequate facilities for telling them our story; 
and, third, affordable @ost—a pretty important element if 
we plan to stay in business very long. 

For the present and for the next couple of years, I 
frankly think television will measure up only on one of 
these three counts, at least, for many of our kind of prod- 
ucts. At the end of 1950 it is expected there might be 
5,000,000 sets in operation. This is a year and a half 
away and hardly compares with the 73,000,000 radio set’ 
now in use, or the fact that we could now get more cir- 
culation than television will afford in 1950 by using just 
one leading weekly magazine. I do not think, in the literal 
sense, that television will be a mass national advertising 
medium soon for two reasons: 


1. Station facilities, or more correctly, the lack of. 
While the co-axial cable has linked the east with Chicago 
on three circuits, the relatively small number of TV sta- 
tions precludes the existence of anything approximating 
the four major national radio hookups now available. 

2. Television set costs will be a deterrent to mass buy- 
ing for quite some time. While set prices are becoming 
cheaper as production increases, a television set is more 
complicated than a radio set and it is unlikely, therefore, 
that TV sets will get down very soon to the $100 level or 
below, which might be the breaking point for mass buying. 


Is It Affordable? | 


As far as the affordable cost factor is concerned, for the 
next few years, at least, television is definitely not afford- 
able for many of our General Foods products, and only 
time will tell if television will become affordable for them. 

But when we come to the opportunity-to-sell factor, tele- 
vision is hard to beat as an advertising medium. House-to- 
house demonstration has long been highly rated for sales 
effectiveness. Television, engaging both sight and hear- 
ing, offers the closest approach yet to simultaneous, mass 
home demonstration. We can show our product in action 
in the home with a complete and convincing demonstra- 
tion of how it looks, how it works, what it does. We can 
do this while the family is relaxed, receptive, and attentive 

-a mood the best house-to-house salesmen rarely en- 
counter. There’s no getting around it, television is a 
unique opportunity among advertising media, supplying as 
it does the facilities for doing our best selling. 

This is true today, and with the help of better program- 
ming will be even truer tomorrow. 


Will television send radio to the showers? Will families 





THE. ANXIOUS ROVING EYE} 


By H. ALLEN SMITH 











The technical people in TV deserve much commenda- 
tion for the gadgets and gimmicks they're thought up, but 
they've overlooked the problem of the anxious roving eye. 


It happens that I am a writer but I have abandoned 


that vocation and turned inventor 
Just a minute ago I finished inventing 
a device for the use of Douglas 
Edwards, John Cameron Swayze and 
the rest of the boys who do television 
news. I call my invention the Smith 
Whirling News Report, Model B, Foot 
Operated. Let me describe it 





The telecaster’s script is typed on a 
long roll of paper, about the width ol 
a common bathroom roll. Directly in 
front of the telecaster, on his desk, is 
a small calendar pad, tilted toward 
the commentator and away from the H. Allen Smith 
camera. The news” report feeds 
through this false calendar gadget at a speed controlled 
by a foot-pedal under the desk. Use of the Smith Whirling 
News Report will do away with the eye-roving which is 
one of the major distractions on television. The thing can 
be rigged so that the telecaster appears to be looking di- 
rectly at the audience, whereas he is pedaling away and 
reading the script as it unwinds before his eyes, 











Now that this problem has been solved, I'm turning to 
a more serious one. It, too, involves eye-roving. Thus far 
television has not found a method to cue a performer 
properly, telling him the folks are now looking at him, 
and for gahd sakes to get started. This is true on all pro- 
grams, and especially in Dramatic Productions. 


P's & O's on Cues i ; | 


Time after time when the screen credits are finished 
and the fanfare over, the camera suddenly gives us the 
opening moments of Scene One. We see an actor looking 
pop-eyed off to the left, and then maybe off to the right, 
and licking his lips, and twitching with uncertainty, and 
then somewhere he gets the signal and calms right down 
and begins setting the table or picking up the book or 
cross-examining the witness 

The thing that is needed here is a sort of radar nudger, 
I think. At the very instant the actor appears on the 
screen, an electronic impulse shoots out and gives him a 
slight prod. That tells him he is to start speaking, or be- 
gin the action. This will do away with a disconcerting 
effect . . . so many actors and actresses appear, at the 
opening of a scene, to be in a state of shock, as if Ole 
Hitler himself had just appeared six or eight feet off to 
ene side of the camera. 

Come to think of it, if T get the radar prodder perfected, 
I think I'll have it function a second or two before the 
image appears on the screen. If the two coincided, too 
many plays would open with an actor or actress leaping 
like a startled faun, and in some cases screeching, accord- 
ing to his or her susceptibility. 

That last point, however, is a quibble. 


Now, as for what's to be done about “Sponsors Nix Top 
Coin Stars... .” 


I think maybe I'll take up writing again. 


devote less time and attention to newspapers and maga- 
zines in the future? I don’t know the answers, but it is 
interesting to note that newspapers, magazines, and radio 
circulations in the last 25 years have all grown enormously 
despite the fact that they all compete among themselves 
for the individual's time and attention. It’s entirely pos- 
sible that television may also produce new and additional 
circulation without materially reducing other media be- 
cause people are continually finding the additional time 
they need to be informed and to be entertained. 


Still a Long Haul Ahead _ | 


We in General Foods are not in the entertainment busi- 
ness. We have no desire to become involved in radio and 
now television program production, but if that’s the way 
to sell certain General Foods’ products most efficiently 
and most economically, that becomes our job. We are 
concerned with the high cost still attached to radio shows 
and on almost any television show which is currently be- 
ing offered. Some of them are pretty poor prospective 
values and expensive speculations 

We think television has made rapid strides in program 
development and diversification considering how young it 
is, but it has a long, long way to go in this direction. The 
question before the house in regard to television as an 
advertising medium is: can we hope for better programs 
and thus more sets and thus more opportunity to sell in 
the face of the high cost of talent and production, which 
at present audience levels works out as being generally 
uneconomical im terms of sales results. 
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Video—A Great Life Opportunities for Performers 


If You Don't Weaken In TV Stressed By Folsom : 








By FRED WARING 


This Age of Television is a time that tries men’s souls. Frankly, I was By FRANK Me FOLSOM — 
(Pres., Radio Corp. of America) 























one of the holdouts because I felt television could never be perfect to | 


the public eye except on film. I feared that people would expect the | Show business is ever-changing. innovations in entertainment can of program material are expanded. 
high standard of present day movie film entertainment. When you jt has always been and continues! be tested and proved. Suggestions During this early growth of 


. ori »1I¢ ~ ae ba V4 « - 1 7 stixy — 
come to think of it, this generation didn’t really to be in a state of evolution and criticisms from the TV audi- video, the objective of the broad- 
mr: 4 8 * |}ence have been of invaluable aid casting industry must be to achieve 
ive through the early developments of movies—at ; ; : ft Re re ; ; 

; RE : fen When science, through radio|to producers, directors, and per- the optimum use, not only of tele- 
least most of them didn’t All of us working in T\ | formers in bringing yrograms vision but also f the 
this and electron- ging} am: mn, 1 al: oO le older 





know full well that we can't jump right into a eae closer to what the public wants. medium of radio broadcasting 

new medium and attain the perfection of perform- | Ics,entere hes ; ; tae 

ance that the movies have. The public is getting the field it ac- it has been recognized from the Ultimately, we shall witness the 
the nee d fi Mig 1 has ti P . { et to ¢elerated the | beginning that television’s popu- fusion of sound and sight broad- 

in on the groun oor and has the opportunity t« larity, as well as the speed of its casting. An important program, 


watch something wonderful grow into maturity. | pace, it cre- 
They are seeing the mistakes of stagehands, per- ated the part 
formers, cameramen and other technicians as we Of broadcast- 
all grapple with the mysteries of a new world. |ing. That was 

Yet here we are, all 60-some of the Pennsylva-| a great step 
nians and yours truly, snatche@ up by the magnifi- | forward in the 
Fred Waring cent monster called TV ‘way last April, and living’ advance of 
to tell the tale! Despite years of experience and | show business. 


advance, would be governed in. which we can hear but cannot see. 
| large measure by the quality of will be as much of a rarity as a 
programming. The validity of this silent picture. There are many 
viewpoint is shown by the fact that types of programs, however. that 
the radio industry this vear is pro- are fundamentally “listen” shows. 
ducing television sets at the rate rather than “look” shows. and 
of more than 2.000.000 units and there are millions of people who 
that at mid-1949, 71 television sta-' cannot stop to watch a program, 
you might even say preparation, we still found TV not only plenty new, Now television lions are on the air. This means but who can readily hear it while 
but plenty tough. At the end of our closing number on the premier’ —again repre- prank M. Folsom that by the end of the year the performing other tasks. For these 
Easter Sunday the nine additional shows that had to be prepared and | sentative of oni oe a will yt “art ni stags it Is _ — Pon 
performed to fulfill our 10-week commitment loomed in the future. like | science—not only widens the scope tr tg dl ig POO 000 tele- peel a sight will yntcts ene 
hurdles as high as heaven itself. _But thank that same heaven, most | of the srt nul papseice eee a = chiens euvaients will be ‘in use at each other and in combination 
everybody seemed to like our opening TV effort. portunities for performers. n the beginning of 1950. Significant, bring new pleasures in entertain- 
The thousands of fan letters, the messages from old friends, and the reign Borel sr ere pag tale too, is the fact that as new cities ment, news and education to the 
thieia s pe : , 7 in entertainment to many millions join networks the available sources American people. 
comments of the critics were heartening indeed When the unfavorable of people. And as Cap'n Henry of * 
opinions were weeded out they largely fell upon my own poor back, “The Show Boat” so often re- 
which has been strengthened considerably if I may say so. by 32 vears marked, “It's only the beginning 


of trouping. These personal mannerisms which some of the critics | si1n53 only the beginning!” l ‘ ] ; ‘ 
rated as faults must surely be ‘since I am not conscious of them) part of at = ' ; | 
a perfectly natural working style developed by thousands of stage and Out of the radio industry's cur- 4 ) l d | 


radio performances. As to the criticism that I talked too much that Tent period of transition and read- 
first show please let me say this—lI felt that it was my prerogative as | Justment, brought on by the rapid By MAX LIEBMAN 
the leader of the Pennsylvanians. We had been through two pretty vise of television, Is emerging a : 

hectic weeks and I was anxious as the curtain went up, for everybody Clear indication that the American Nineteen one-hour television revues are “under my belt” singing 

to get their feet firmly on the ground and do a good job. I wanted to public soon will be enjoying the 
relax my boys and girls, and I honestly felt that by saving a few words highest level of entertainment 1t 
that would more or less bring the audience into our confidence and at has ever known. 











“There's no business like vide-o business!” which is the understatement 
of the age After producing, directing and writing for the “Admiral 
Broadway Revue” from January to June, I am dead certain that TV is 


the same time reassure my people that I felt at home. I could create a Television’s impact on the en- 

mood of mutual understanding. tertainment world is growing in the toughest, back-breakingest, uleer-breedingest entertainment medium 

7 — onnrerens range and power. And as it does, jn existence—a fascinating monster that devours material, tortures 
TV ie | ne Si ‘ompetition eas . 

| rV Butterflies | | the keenest possible compet talent, sears souls and paralyzes the participant. 

is certain to develop among the 


Let me confess to chronic butterflies for the first four weeks of our older arts of the stage, the concert If, a year ago, some guy came to me and said, “How'd vou like to do 


10-week series. But also let me emphasize that my quivers were not a_ hall, the sports arena, motion pic- 10 Broadway musical shows in 20 weeks?”, I'd yell, “Seat. man! Back 
a of any — of faith in my i gg They were simply wonderful! a Bs rage serie pnalengsnnne to your booby hatch!” But ‘twas done. How? How were the equivae 
.eep in mind that we put our shows together in three days, starting rom this situation wl come ney agin 

nif , . ta ‘ ) ‘O% av revues, wW a 0% ay set of standards. pro- 
from scratch, and I am proud to say that on only two occasions was it strength for each medium, for only lent of 10 Broadway revues, \ an a 3 sate ipl . : 
necessary to use outside professional help. In my opinion this is a the best in program quality will duced in one short season by a single group’ I have a gentleman in 
wonderful tribute to the Pennsylvanians and to our choreographer, attract and hold the public’s the gutter, Professor.” m 


Nadine Gae. Incidentally, even Nadine is a Pennsylvanii what w attention. a : ‘ : 
= sie ¥ seopcesaibaheb-rery arti m we |4 “Excluding the vital talent factor, ‘twas done by organization and 


call a “family member.” being married to instrumentalist Ray Sax Under the impetus of television, 7 
And oh, what Nadine did to us! She had us all dancing and moving the broadcasting art will adapt it- central control. 
about like gay young members of the chorus—old and young. tall and self to changing conditions to keep “Give the gentleman in the gutter a shot in the head!” 


short, skinny and fat. No wonder I love my organization. Their team pace with progress as all of the 
spirit would do credit to Notre Dame—in those first few weeks of older arts have done in the past. 
tussling with TV they demonstrated to the boss here more than ever Through the development of new ting up a staff of key specialists: Fred Fox, scenery; Paul du Pont, cos- 
before why we have remained a well organized, on-its-toes. hard-work- jdeas and tresh talent, radio will tumes; James Starbuck, choreography; Mel Tolkin, Lucille Kallen, 
ing organization that has never let me or the public down for 32 years. continue to render outstanding 


The organization of the “Admiral Broadway Revue” called for set- 


writers; Charles Sanford, orchestra; Don Walker, orchestrations: Ray 
As we approached TV one of my uppermost concerns was the fact ee ; . Carter, vocal arrangements: Biff Liff, stage manager; Ed Cashman. TV 
that to those in charge sound was the second consideration. But sound Television, the newcomer, is | seiehaeain Mesianla: Matai bibalaiaial Maia atch sasetill aaa tiecitee ibid 
is our first consideration. 1 sincerely hope that the favorable accept- destined to be the greatest means SUPEFVISON, Frank Burns, technical Girector—an@ providing for tel 
ance by the public of our first TV series will be a factor in impressing of mass communication and enter- Modus operandi to service the talents of Sid Caesar, Mary McCarty, 
upon TV set manufacturers the importance of good sound to the audi- tainment in_ history. Possessing Imogene Coca, Marge and Gower Champion and a company of support- 
ence. | hope that in some measure*our experience will persuade them the triple power of sight, sound jng singers, dancers and actors. This embraced the procuring of the 
to get away from the pitifully small speakers and make it possible for and action, it brings to every 
the audience to hear as well as see. Believe me. I did not worry about viewer the thrill and enchantment : me: 
the quality of the sound as we would produce it for the microphones, 1 of distant events and places. Be- "ented the top floor of the old Guild theatre on 52nd street—consisting \ 
worried about its proper distribution, cause of its extraordinary flexi- of three large rehearsal studios, dressing rooms, an office and what we 
| 
| 


physical layout for rehearsing and administrating the project. We \ 


bility, it is able to draw on all of called the “music factory,” equipped with photostat machines and 


If you are still with me, may I refer you t ‘ aragré : ; 
P = you to the second paragraph of the older entertainment media as 


this piece, wherein I refer to TV .. . with all due respect... asa: : f hat i other music-copying paraphernalia. 
“magnificent monster.” Only a monster could devour so voraciously ‘t develops a new art form that 1s sees < 9 IE oa a 
the time, talents and money that are poured into the distribution of ©X¢iting and significant. | The Old Aspirin Routine | 


a video show such as ours. The stock question of rehearsal visitors, as The appearance of such artists ~———— 7 

they eve the technicians swarming all over the stage, goes something 4S Arturo Toscanini, the coverage We rehearsed in the studios from 10 to 6 four days a week—then 
like this: “What in the world do all these people do?” As I remember of the presidential inauguration, we went to the International theatre for two days, rehearsing one day 
from a publicity story of last May this force necessary to distribute to and the outstanding success of dry, with orchestra, and one day before the cameras. I worked seven 
the public our “‘product’—our show—far outnumbers my Pennsylva- dramatic presentations, variety days a week, 23 hours a day—one hour a day I just sat and stared. 
nians. In multiples of hardly ever less than four and more likely six shows, sports spectacles, educa- ai : “ecisi “fecti "eSss-r ars 
and eight you can count cameramen, boom-mike operators, sound and tional features, and news are but PP nie algae prise eg oi ae Ranier her a ag rb — 
picture engineers, agency producers, network producers, agency stage hints of television's almost limit- ; pot ners rape png 


: ; eae hour show was always one hour ‘a few mi Ss - or under, which 
directors, network stage directors, property men, stagehands, script less possibilities for future growth ; eee eee ae SS ; 


we cut or padded in the clean-up period). Friday curtain time was 8 


editors, ete. and development. o'clock, but we seldom worked after 6, giving the company plenty of 
We found rehearsals far more demanding, but we were sort of Meeting the Challenge | ‘me for dinner. 
prepared for it. What we hadn't anticipated was that every technician  ———- All eoutt , P ‘ ; 
: f ta 3 { 4 sic y ays ; e 
had to be rehearsed to know our show as thoroughly as any of the rest The rapid improvement of tele- routines involving music had to be set in two days so that th 


arranger could make his notes and have theescore ready for the copyists 
in time, who, in turn, had to provide the parts for the orchestra read- 
ing the day before the performance. Costuming required early-in-the- 
week planning for proper fittings and embellishments. The outfits were 
selected from the stock rooms of Eaves and then personalized by careful 
adapting. Scenery had to be in work at the very beginning of each 
new week, and scripts, of course, had to be handed out on the first re- , 
hearsal day. Sometimes in advance of that. Pianists pounded all day, 
guys and gals leaped, screeched and ranted, pencils flew, ink spilled, 


of us. Under the overall supervision of Bill Gellette, our top director, vision programming in the last 
there is a meticulous attention to detail and a sincere effort to use year is convincing proof that art- 
every available technical avenue toward foolproof distribution. From ists and showmen are meeting the 
the hour when the program was just so much out-loud thinking early challenge of video's swift scientific 
in the week until the completion of dress rehearsal an hour or two and technical progress. They are 
before televising Bill’s memory, like my own, must carefully catalog tapping new sources of ideas and 
each scene and sequence of the hour-long performance, visualizing as talent. proving by their success 
well as we can those shots that will fit best into our scheme of “distribu- once again that “The play's the 


tion.’ The exigencies of camera range, the constantly shifti thing.” As z ‘ : na 

of bean overhead ae pty setting and striking of Psorvinay 3 yon voriaty of aulen ad pone were leer a eee © Seen Senne: 

nate sides as one number fades and another comes up. the ehanging of ever wider ; » quality of per- ~ y hate —_— 

costumes ‘thanks be to the zipper!) ... all these vette at and ny ie formance is aude oe “ee | - “Theatre Dictatorship’ | 

connected as they seem, have a unanimity of purpose ... to keep the same time, television is beginning As producer-director, I set up the show and made all final decisions. 

distribution of our stage effort flowing smoothly to the TV audience to fulfill its promise as the “eyes There was no time for staff conferences We have to step fast and be 

within our scope. and ears” of current history. sure-footed. I consulted each department head about his end of the 
As an experienced manufacturer of appliances. I know only too well To enhance the growth of Ty Show in advance, but once we were in rehearsal I cut. revised, slashed, 


the dangers that may be encountered when production effort and dis- #8 4 New service of entertainment, @™bellished without a permit from the Dramatists’ Guild or ASCAP. 
tribution effort are not brought into proper balance. How much should ¢ducation, and news, NBC is going !t Was a theatre dictatorship, and 1 can’t see how the job can be ac- 
TV production cost? Then, how much to distribute? Surely there 4ll-out in its development of new ©°™plished any other way. 

must be ways and means of streamlining the “magnificent monster,” of ViSual program ideas. For exam- : a ie cee ee “y ik ‘came 
restricting his appetite to something logical, practical and—excuse the Ple. NBC is working now on a And while we worked, heaven be praised and hallelujah! The agency 
expression—profitable? My musical “product” may be different, but D¢€W audience-participation show. a 
I refuse to believe that technological development can't bring the me- ramatic serial, two or more situa- 
chanics of its distribution up to the efficient standards of production. tion comedies, an intimate revue. 
As an entertainment medium, TV really exceeded my expectations. ®d several other formats of poten- 
And my hat goes off to the boys who are running the works. When in tial merit. 

the rosy future, the assets (but not the precepts) of good movie tech- Television can move ahead only 
nique are utilized by video technicians, Hollywood had better look to by experimenting in this fashion 
its Jaurels. 1 don't mean camera tricks, either. I am frankly convinced with many ty pes of programs. This 
that all the tricks in the yp can't offset the obvious sincere love of is not only natural but inevitable. 
our work. When this old gang of mine s i ir stri . simran dk ke a ees = ’ 

aon = gets into their stride there since it is a new art with no prece- What about it, Admiral? Thirteen on for the Broadway Revue and 


wont be any need to cover up with trick camera shots We really dent to follow Th ; 
" : ; as + ; aye ‘3 re e publie com- orn: J REPT TS ; ~ , th. 
mean to make a great big pet out of the Magnificent monster. | prises the only eherntuars ro wont Shtsciion ie eal, ae An aaa a sai 


folk and the sponsor stayed away! I don’t know if it was wisdom or 
caution ‘you could be trampled to death), but peace, it was wonderful! 

For how long can high calibre creative results be achieved on # TV 
. belt system? That question gives rise to many theories as te oW to 
operate in television, and | have my own. I'm a 13-on-13-oft n. A 
sponsor should have two shows, each one alternating a 13-week playing 
stretch with a 13-week layoff. Any high powered creative project could 
wham through 13 weeks with top results. Then a hiatus of 13 weeks 
provides rest, inspiration and reorientation. No one gets banged around 
by the “medium.” 
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THE KEY TO TELEVISION 


By WILLIAM S. PALEY 
(CBS, Chairman of the Board) 


® The past year’s experience has taught us many things about television 
including one thing that needs to be said explicitly. 

The knowledge and experience and skill developed in the different 
major phases of AM broadcasting seem to be the key to leadership in 
television. 

Television’s on-the-screen elements are mostly a synthesis of the 
older, pre-radio arts but it is, first of all, a broadcasting medium 

In an earlier period, television's technological problems were defined 
and solved by broadcasting organizations In the current phase of 
television’s development, the practical problems of producing and dis- 
tributing programs, and of raising the industry to a self-sustaining eco- 
nomic level, are also being solved on the basis of AM’s long expérience 

The network structure is already generally accepted as the most ef- 
ficient, economical means of distribution 

In production, CBS’ current experience with such programs as ‘“‘Sus- 
pense,” “Arthur Godfrey’s Talent Scouts” and “We, the People” indi- 
cates that the best radio programs can rank among the best television 
offerings. It demonstrates, moreover, that seasoned radio talent is high- 
ly adaptable to television 

All this is true, not in the sense that television has tried, or wishes 
to fit itself into the radio mould, but in the sense that every broadcast- 
ing advance is an evolution from earlier experience, knowledge, prac- 
tice. And as a matter of evolution, a certain mortality rate must be 
expected in program material and talent considered for adaptation to 
the cameras. 

Without the whole body of AM’s resources, then, it would not have 
been possible to produce, in the short space of one year, a balanced 
schedule of considerable authority in every category—news, public 
affairs, religion, drama, comedy, music, audience participation, variety, 
sports, special events, etc. ; 


{ Parent and Offspring 


Television is accepted by advertisers and merchandisers because of 
its inherent effectiveness, but this acceptance was materially hastened 
by the long and satisfactory experiences of radio advertising. It was 
the radio-developed technique of the house-built package that equipped 
us to solve the quandaries of many advertisers who wanted to go into 
television but didn’t quite know how to proceed, beyond buying time 
franchises. 

Economically television is tied very clearly to AM by the fact that 
the newer medium is not yet a self-sustaining organism Like the 
chick pecking its way out of the egg, it is fully formed and viable, but 
is not quite ready to scratch for itself. The sustenance during this 
period of emergence must come, to a very large degree, from the parent 
body of broadcasting. 

The public expects the best television programming from precisely 
those sources it turns to habitually for the highest standards of AM 
programming. But it doesn’t follow that high reputation and _ per- 
formance in AM provides impunity for the broadcaster who fails to 
read aright the moods and desires of the growing television audience. 
Only the broadcaster who is incessantly aware that the eyes of the 
public are on him and his works will exercise his due share of tele- 
vision leadership tomorrow. 

If the idea of the inter-dependence of AM and TV has any practical 
meaning to broadcasters it must be this: 

That none of us can any longer harbor last year’s misgivings about a 
deadly conflict between AM and TV. On the contrary, this inter- 
dependence confirms that the basic relationship between the two media 
is that of parent and offspring; that their interests and the conditions 
tor their existence are mutual, and that their joint future is subject to 
the normal laws of life and growth. 





(de To a Cable-less Station 
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Specialist Is 
Here to Stay 











By ELLIOTT M. SANGER 
(Exec. V.P.. WQXR, WQXR-FM) 


If you own a radio station and 
harken to some of the “experts,” 
the smart thing to do is to have 
your disk jockey put on a record 
of a swan song, lock up your 
transmitter and get into the tele- 
vision business. Maybe these proph- 
ets are right, but I[ don't think 
they are. Radio is bound to be af- 
fected by television. but it is not 
going to be a “has been.” [In pre- 
dicting the future of radio, too 
many seers think about network 
radio and forget about the hun- 
dreds of successful independent 
stations throughout the country 
which have served their communi- 
ties well and are going to keep on 
doing it as no television operation 
can 

Because of the cost of television, 
it must reach a maximum audience 
in order to pay off. Television, to 
pay its keep, will have to sell a 
vast number of people at a low 
per capita cost. It necessarily will 
become a great mass medium, ¢a- 
tering to the broadest possibie 
market. Television must aim at a 
fairly low common denominator ol 
cultural interests. 

Operating in competition with 
the similar broad appeal of net- 
work radio, some independent sta- 
tions have been able to attain 
suecess by specialization. In New 
York, we have two. striking ex- 
amples of successful specialization: 
WNEW, concentrating on popular 
music and news, and WQXR, em- 
phasizing classical music and 
news. Fach has a place in radio 
which television is not likely to 
supplant. 


It’s the belief at WQXR that | 


television is no substitute for good 
music. The recent studies made by 
WOR seem to. substantiate that 
opinion: Surveys made by The 
Pulse show that, in television 
homes, good music and other spe- 
cialized programming do best in 
competition. 

It is not necessary to see an or- 
chestra or artist to enjoy the mu- 
sic. In fact, the contrary is true. 
Those programs of good music 
which already have been televised 
have been interesting, but not from 
the musical standpoint. To watch 
Toscanini and his orchestra on a 











By J. LEONARD REINSCH 


Save your eyes, I’m putting no cards on the table 
For stations linked up with a coaxial cable. 
These verses are for the new, cable-less station 
That's digging tor business and circulation. 


In programming independently your choices are four. 
Sometimes they are less but they’re never more. 

You can carry network features by kinescope, 

Run films old and new, from Chaplin to Hope. 

You can fill time daily from the studio, 

Air remotes—sports and speeches—as a fourth type of show. 


Of course, this takes money, not yet found on trees. 

But remember, there’s an audience to build and to please. 
So in the new market here’s what you can do. 

Three possible approaches are open to you: 


You can plan a program schedule embracing all four, 
Studio and remote, films and kines galore. 

Keep in mind that the boss must be willing to pay 

If you're going to build circulation this way. 

You save lots of time by shelling out dough, 

While advertising and audience both rapidly grow. 
This requires much work and costs you like blazes— 
But maybe, like Ferdinand, you'd rather sniff daisies. 


If this isn’t quite the approach for your station, 

You can always take it slower in building circulation. » 
Perhaps a lower loss spread over the first several years 

Will give your auditor fewer headaches and tears. 

You may want to skip remotes, trim your studio staff lean, 
And build your shows around the projection machine. 


There's a third way to operate but not worth boasting. 

It consists of sitting back and idly coasting, 

Cutting down your programs to a ghostly ration, 
Puiting all the burden on the town’s other station; 
Letting the other fellow pay all those back-breaking bills 
And suffer alone the economic ills. 

Yes, you can leech your way through and stay on the air 
On a schedule thrown together with spit and a prayer, 
But it isn’t recommended and it will not pay 

In the end when your audience has the final say. 


This all boils down to a simple cycle 

That's old as the jokes about Patrick and Michael. 
It's stated on Page 84 of a book 

Known well to this writer; you'll see if you look: 


Beiter programs make listeners ‘or viewers in this case). 
a are circulation ‘so are viewers: count each face). 
Nreulation builds advertising; advertising builds revenue 
Revenue improves programming; and the cycle is through. 
In telecasting, as broadcasting, the truth is the same: 

You must do a good job to be worthy of your name, 


television screen is a_ dramatic. 
| rather than a musical experience. 
| Opera and symphonic programs on 
| television will not be a daily oc- 
| currence, and music lovers would 
‘not want them, because watching 
the television image often is dis- 


, tracting and lessens the enjoyment. | 
| of the music. The same is true for | 


| dance music. It doesn’t make much 
| sense to stare at a television screen 
for hours just becadse you like to 
| listen to dance music. And if you 
really want to dance, keeping your 

| eye on the visual image is hard on 

the neck! 

Wanted: A Blueprint | 

This would seem to indicate that 
| the future of radio lies in speciali- 
zation. There is little likelihood 


that television will be able to spe- 
|clalize the way radio can. And 


| there are many fields of speciali- , 


| zation in radio: local sports, hot 
jazz, spot news, special events, pro- 
| grams specifically directed to large 
groups such as organized labor, 
and foreign-language segments of 
| our population. 
Unfortunately, there is no blue- 
print for specializing in radio. 
| Public acceptance will depend 
_upon individual enterprise, imag- 
| ination. initiative, experience and 
probably a degree of luck. 

The specialist will have to make 
a choice. He will have to decide 
whether he wants to go after a 
| share of a large potential audi- 
ence, or try to get all of a smaller 


} 
i 
| 
| 


' group which the station can more 


or less monopolize. For instance. 
if there are six radio stations, AM 
and FM, in a town and all should 
decide to specailize in dance mu- 
sic, the chance of all of them suc- 


| ceeding is slight. One or two will 


do the best job of giving the audi- 
ence of that community what it 
wants and the others will have to 
Choose other specialties if they are 


to compete successtully against 
television. 
Local conditions will decide 


| whether a station can specialize in 
| classical music. In any community 


Radio Not Ready for TV 
To Write Its Obit—Woods 


By MARK WOODS 
‘Pres., American Broadcasting Co.) 

There’s an old saying in the newspaper business that no one gets 
very excited about good news 

In many ways that journalistic bromide applies very pointedly to the 
radio-television situation today 

Television. like anvthing new and dramatic, is 
very much in the news And most of the news It 
has made has been good news both to those in the 


industry and to the public. Its progress has been 
phenomenal—in the number of stations that have 





gone on the air; in the number of sets in use; in 
improvement and diversification of programs, In 
technological development Its advance has been 
spectacular; its future Is undeniably great ; 

At the same time, AM radio has been making 
good news of its own, news that some of us have 
been inclined to overlook or to minimize in the 
face of the swift upsurge of its young relative. I'd 
like to take a little time to point out some of the 
highlights of radio’s good news. 

First is the fact that the medium today is a growing and expanding 
one Between 1946 and 1948. according to BMB figures, the number 
of radio homes in the U. S. increased 10.7°o, from 33,998,000 to 37,623,- 
000. and the number of families with radio sets in the nation went up 
during the same period, from 90.4°% to 94.2% 

Within that same time the number of radio homes with more than 
one set almost doubled so that today two out of every five radio homes 
have more than one set and, concurrently, the average amount of time 
spent listening to the radio increased from 3 hours and 55 minutes in 
1946 to 4 hours and 19 minutes per day at the beginning of 1948 

All of this, it seems to me, adds up to a picture of a vigorous, healthy 
and still lusty radio industry which is by no means prepared to accept 
the premature obituary that many have prepared for it. At the risk of 
being trite, | venture to predict radio is here to stay—to stay In your 
home, in your car, at the beach, at the summer resort, in the factory, 
the shop and the office. 

I tthink it’s here to stay, too, because of the techniques it has evolved 
for the presentation of news, drama, music, discussion. There will 
always be millions of persons who will prefer to have these presented to 
them through the ear alone rather than both visually and audibly. With 
few exceptions, I don’t believe television can add much to a top-notch 
symphonic concert as now presented over AM nor to a straightforward 
resume or discussion of news and current events, unless it be something 
of an unusually controversial nature. 


_ _TV’s Many Problems a 














Mark Woods 


For, superb as has been the advance of television in recent years, the 
medium is still faced with many problems. There is primarily the 
problem of extending its coverage of the nation to the point where it is 
commensurate with the coverage afforded by AM. There are today 
some 2,700 radio stations throughout the country, many of them avail- 
able to listeners 1,000 miles or more away. Conversely, there are about 
three score television stations now operating and, with few exceptions, 
their range of coverage is less than 100 miles from the point of trans- 
mission. And the cost of constructing new TV stations is enormously 
expensive, as is their operation, so that it will be quite a while betore 
large areas of the country have any sort of television service 

Then there are the physical problems of studios and rehearsal areas 
—areas not essential to good AM broadcasting—-which good television 
broadcasting demands; the problems of stage settings and backgrounds; 
the problem of lighting; that of makeup; of costuming, and the very im- 
portant one of greatly expanded personnel that is demanded of the 

| television broadcaster, all of which make terrific demands upon his 
financial resources. 

Lest this seem too formidable an array, let may say that I am confi- 
dent that ali of these problems will be solved, in time. The very 
dynamism of television is the best guarantee of their solution. 





L TT V-AM. Reissues? vores | 


Meantime, as it advances toward its full potential, television will 
have, in my opinion, a pronounced influence upon the older medium of 
broadcasting, particularly in its program techniques. I believe the day 
will come when we will have television and AM “revivals” of outstand- 
ing programs, as is commonplace today in the movies and on the 
stage. This can be accomplished largely through the use of film and 
kinescopes so that an outstanding program, seen and heard by only a 
part of the greatest potential audience, can be presented at a different 
time to a completely new audience. The same thing can be done— 
has, in some cases—over AM by means of recordings, and | believe that 
this practice will be extended. So, too, I think that as television ex- 
pands and crystallizes its methods of news coverage, AM news programs 
will be modified to the extent that they will concentrate chiefly on 
spontaneity of spot coverage and more amplified analyses and com- 
mentary upon news events. 

Other modifications of techniques will come as both mediums con- 
tinue to grow in their respective fields. And I am firmly convinced that 
those fields are not the same, identical plot of ground. Television, it 
seems certain, will continue to maintain the heady pace it has already 
set but in doing so it isn’t going to trample AM into oblivion. I am 
willing to wager that for many years you will be able to tune away 
from an excellent television program, switch over to an equally excel- 
lent AM program and derive the maximum of entertainment and diver- 
sion from both. 


there are always more people in- language 
terested in dance music, jazz, medium. 
sports and comedy than there are The great danger which the in- 
in classical music. The station that dependent station operator faces at 
expects to build an audience this time is the temptation te pull 
agains television by concentrating in his horns. lower the standards 
on good music must first make of his programs and advertising, 


advertiser from that 


EE a a Rea 


sure that the potential audience is 
large enough to become a market 
which will support the station. Un- 
fortunately, it is only in our very 
largest cities that the taste for 
classical music is widespread 
enough to form a big market. 

It is obvious that in some large 
cities there will be a need for 
foreign language stations in the 
future just as there has been in 
the past. It-is not likely that tele- 
vision will decrease the desire of 
the foreign-born to hear programs 
in their native tongue. Yet, the 
high cost of television programs 
probably will eliminate the foreign 


economize at the expense of hold- 
ing his audience and then blame 
everything on television. 

Nothing will stop television. It 
is here and is bound to become a 
most influential mass medium. But 
there is a way to keep a successful 
radio station successful and that is 
to improve its programs, increase 
its service to the public and con- 
centrate on the thing it does best 
and which it can do more econom- 
ically than television can. By 
building rather than by tearing 
down, radio specialists will hold 
and actually increase their audi- 
ences. 
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Hot Around the Collar? 
—Just Change Your Shirt, 
But Stop Squawking 


By F. M. 


FLYNN 


President, WPIX, N. Y.) 


WPIX on June 15 manfully 
struggled past its first anniversary 
on the air. It was one “helluva” 
year. Recently I vowed 1 would 
let WPIX speak for itself, but 
Frank Young VARIETY wants 
more than his factual review of the 
year. 

Whatever talking I do about 
television will be straight from the 
heart I'm sick of reading tele- 
vision tripe. The corn being dished 
out about television’s great strides 
exceeds anything I recall since the 
last election 


Says 


for tele- 
Television 


The people are crazj 
vision. That is good 
is peopled with crazy ones. That 
is ungood. No one seems to have 
the answer to the TV story. That’s 
worse. 

No newspaper or magazine, cer- 
tainly no book publisher, would 
touch with a dipole antenna 90% 
of the stuff that is being shoved 
into the living rooms of the gul- 
lible television public. The pub- 
lic must be bored to sit for hours 
tele-looking at current program- 
ming. Why Billy Rose doesn't rise 
to the occasion is beyond me. 


During the past year poor PIX 
has been struggling to poke its 
pose through the morass of the so 
far meaningless meanderings of 


today’s modern miracle of mass 
communication. 
The short history of The News 


is crammed with stories of survival 


against rough and rugged compe- 
tition. The News took a beating 
from the first day it appeared on 


the streets of Manhattan. We 
thought we had seen everything in 
the way of clever, intelligent and 
smart competition. 


Those earlier days of The News, 
as well as some more recent ones, 
now seem like Crystal Ball chore- 
ography as compared with the 
beating WPIX has taken. 


| Holler Cops? Nuts! | 


In trying to keep WPIX on the 
bottom of the pile all the stops 
were pulled on us. There was 
little we could do unless we want- 
ed to holler “cops” to the FCC. We 
decided to fight it out on our own. 


We've learned in the 
scramble that a policy of minding 
our own business works pretty 
well. We just change shirts when 
we get hot around the collar about 
our competitors. We sell The 
News constructively and we don't 
waste much time talking about our 
competitors. We are convinced 
that constructive selling will work 
for WPIX and that an investment 
in time on WPIX will prove even- 
tually to be an extremely valuable 
asset for advertisers. 


newspaper 


Almost every sponsored sale we 
lined up in the early days was 
killed by rotten rumors regarding 


reception. We burned when we 
learned that some of those with 
whom we were doing’ business 


were reported to be supplying the 
information intended to put us 
out of business. 


WPIX is the only newspaper- 
owned TV station in New York and 
the only independent non-network 
station. There is only one good 
television market in the country 
today—-New York—and we're in it. 


There is no other local inde- 
pendent TV station in the world 
in the position of WPIX. Being 


jammed up against the key stations 
of the nation’s networks and di- 
rectly in competition with 
we've found a minimum operation 
more costly than could be devel- 
oped elsewhere. National adver- 
tisers are putting their big appro- 
priations into network program- 
ming. They are being helped sub- 
stantially by the costs which are 
being absorbed by the networks. 
This looks like good business for 
both. but advertisers are missing 
a bet by not using WPIX locally 
in the largest market in the coun- 
try where the greatest number of 
television sets are concentrated. 


The combination of network 
competition and local operation 
makes prohibitive a budget for op- 
erations which would bring us the 


them, | 


station personality the 
New York audience. 

We’re not squawking but, on the 
other hand, we are through pull- 
ing our punches. When anyone 
asks us how we've done during the 
past year, we say we don't like 
what has happened to us. 


keyed to 


We're trying to come as close 
as possible to carrying out ow 


pledge to produce a balanced pro 


gram designed primarily for the 
New York TV audience 
We've had good public service 


programs, news and newsreels, en- 
tertainment programs’ designed 
primarily from the human interest 
angle, and we believe the best bal- 
ance of sports programming in the 
city. 

During our first year of opera- 
tions we've had numerous sue 
cesses as well as a generous sprin- 
kling of headaches. 

Our successes have included the 
first television chapel program 
which has won wide recognition, 
unusual news and newsree] beats, 
numerous firsts on coverage of pub 
lic events and outstanding. all 
around sports coverage. 

We have developed and expect 
to improve our entertainment fea 
tures with proper emphasis on the 


best films obtainable, such as the 
Korda series. For the past three 
months Pulse has shown WPIX 


ratings as first, second or third for 
a number of periods during the 
weeks covered. Our overall rating 
shows us to be about third with 
only the two top nets ahead of us. 
Admittedly there is plenty of room 
for growth in the ratings but we 
now draw on the average a better 
total audience for WPIX than any 
independent AM station in the city. 


WIBG Gets U. of P. Semen 


Philadelphia, July 26 
WIBG will carry the University 
of Pennsylvania football games 
this fall, under the sponsorship of 





IS THE 


The people who say documen- 
taries are dead are of three sorts: 
documentarians turned huckster, 
critics in need of copy, and public 
affairs people the morning after 
their documentary has laid an egg. 
Al Capp, a man both entertaining 
and useful, wishes sometimes that 
all schmoos were dead; but he can't 
kill off these ever-lovin’ little 








KLZ Program Director 


CHARLES ROBERTS 


Roberts has been directing KLZ 
program operations for four years 
and has helped make listening to 
KLZ an ever more popular habit 
in the Rocky Mountain region. 


KLZ, Denver. 


The End of The 
Beginning For TV 


By J. L. VAN VOLKENBURG 


CBS V.P. in Charge of 
Television Operations 








Television has proved itself with- 
out doubt the boom industry of 
postwar America but, to borrow a 
Churchillian phrase, we have 
merely seen the end of the begin- 
ning. 

Experimentation, of course, the 
probing of the limits of the excit- 
ing new medium, is still going on 
and will continue for a long time to 
come. At the moment, however, 
we have reached a milestone on the 
fast road of television—the end 
of the beginning—and it is fitting 
to look backwards before going 
forward again. 

In our operations at CBS-TV, 
several program have emerged as 
top-notch television without rigid 
rules other than that they are good 
sight-and-sound entertainment. In 
the case of “The Goldbergs,” a 
successful radio series has been 
adapted successfully to television. 


things because they have so much 
|vitality and so many beneficial 
uses. The documentary is rather 
like the schmoo. It is just natural- 
ly one of man’s best friends, and it 
multiplies so fast. 


What is a documentary? At CBS, 
we think that the documentary Is a 
show in which the material is fact 
and the method is fiction. The lines 
consist of words which have been 
spoken or could have been spoken 


by real people. We have actors 
speak them, as a rule, because ac- 
tors speak better. A factual show 


in which the voices are those of the 
original characters we call an ac- 


tuality This distinction often 
seems a little futile, because the 
word “documentary” has been 
bandied about in radio and tele- 


vision unit] some people think that 


any production which comes out 
against killing little babies or for 
the preservation of the mountain 


rhodoendron is a documentary 


In 1949. when money is scarce 
and radio is undergoing a_ tech- 
nological revolution, we have tem- 
porarily limited the documentary 
a little further: we are doing doc- 
umentaries only on subjects about 
which the listener can do some- 
thing, either by taking some action 
or by changing his attitude. 


There’s life in that line, and 
there will continue to be as long as 
the people of the United States 
prefer to make up their own minds 
on what they will do about their 
wealth, their health, their govern- 
ment, their families. their neigh- 
bors and their pleasure. 
some kinds of docu- 
mentaries are dead Or at least 
they are dormant. Maybe, like the 
wheat in Egyptian tombs, they’}] 


Let's face it 




















Atlantic Refining. WIBG is cur- “Mama,” taken from the novel, sprout again when the climate and 

rently airing the Athletics, Phillies “Mama's Bank Account,” is a TV the soil are right. But for now 

baseball games under joint Atlan- ®atural although it did run as a_ they're hibernating anyway 

tic and Sealtest sponsorship. N. W. Series on radio. The Fred Waring There is the “‘nuts and _ bolts” 

Ayer is the agency. | (Continued on page 90) ‘documentary. This type of show 
SS eae eT a ee acme ener 


staff and talent we would need to | 


offer straight acrass-the-board com- 
petition. Our position must be 
found by the development of a 


OZZIE AND HARRIET 





DAVID AND RICKY 


Heord Weekly Over the ABC Network 
For the Next 10 Years, at Least 





DOCUMENTARY DEAD ? 


By DAVIDSON TAYLOR 
CBS V.P., Director of Public Affairs 


makes clear the wavy that elee- 
trolysis effects the breakdown of 
water into hydrogen and oxygen. It 
evokes from whatever listeners are 
still tuned in at the end the re- 
action, “So what?” Radio and tele- 
vision are not at present idea] 
media for communicating this sort 
of information. 


Then there is the “big as all! out- 
doors” documentary. in 
cataloguing poet names all the 
things he likes and thinks that 
thereby he has made them enjoy- 
able or desirable. Abe 
helped kill this une. “The crunch 
of a hot dog when you step on ft 


which a 


But rows 


on a cold day! The beat of s wet 
cigar when it hits you across the 
face!” 

Also defunct is the cov docu- 


mentary which sneaks up ‘tn vou 
with a soft insinuating voice szy- 
ing, “I am penicillin... 


These types belong to the 
of the documentary’s 
It’s a big boy now. It 
All kinds of little documentaries 
are running around ‘though some 
of them were still-born, it is true). 
But there are the sturdy actuali- 
ties which use the technique of 
drama without inventing a 
dialog, and the special shows for 
causes in which reality has become 
the mother of invention 


days 
adolesence. 
has progeny 


line of 


“Crusade 


for Children” (a Peabody, or at 
least a split-Peabody, winner). the 
“March of Dimes” shows. “This 
Year Israel,” and the like are 


healthy offspring of the documen- 
tary. 


Era of Maturity 1 

A time of gestation is required 
for a matured documentary to be 
born. Deciding that a documentary 
shall be done each-Sunday after- 
noon is as futile as deciding that 
(a family shall have 12 children. all 
born on April 15. Good radio and 
good television are professional af- 
fairs. You can't say to a documen- 
tary, “Ready or not. here we 
come.” You have to think it ouf. 
and after you have, you may still 
be wrong. You do the best you can. 
and it is barely good enough for 
the listeners. 

In 1949, the CBS Documentary 
Unit shows, ‘‘Mind in the Shadow” 
and “The People’s Choice re- 
ceived the most powerful public re- 
actions which our documentaries 
have ever got. This despite the 
fact that the novelty has gone. 
Corwin’s “Citizen of the World” 
show of July 10, is one of his finest 
scripts. Our next two subjects for 
|radio documentaries are chosen 
and the writers are at work 


Werner Michel, Chief of the CBS 
Documentary Unit, has been work- 
ing with Tony Miner and Bob Ben- 
dick on plans for TV documen- 
taries and the know-how of the two 
sides in sight-sound broadcasting 
is being merged. But CBS-TV did 


not wait for the merger: on June 
7, it did a show called “You and 
Human Rights” which will be hard 
to improve on. 

Now radio can editorialize. The 
documentary boys are asking, 


“When can we do a dramatic edi- 
torial?” I don’t know. but it will 
come one day. The drama of tact 
and ideas is impossible to kill, un- 
less all the dramatists get the no- 
tion that all ideas exist apart from 
people. The documentary will be 
around so long as Americans re- 
fuse to believe that the state knows 
all the answers, and are convinced 
_ that the people must decide things 
for themselves. 


By the way, the much maligned 
BBC deserves a bow. It invented 
the radio documentary and brought 
it up by hand. Would the BBC rise 
for just a moment? Thank you 


CBS IN 100G WRAPUP 
FOR 5-MIN. NEWS SHOW 


| CBS grabbed itself « fast 
$100,000 a year in billings in a five 
minute Sunday sale. ‘The Allen 
Jackson ‘apsule news 
heard from 11 to 11:05 every 
day morning, has been bought by 


sianza, 
Sun- 


the makers of Hunt Club Dog 

Food. 

Sponsorship. stars Sept. JL 
week 


| Company is paying $2.000 z 
for the time and the program 10F 
a split network pickup. 


Pa tom ngs 
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The Patient’s Doing Well 


By NILES TRAMMELL 


(President, National Broadcasting Co.) 


Radio and television give every indication of opening the fall season 
in another six to eight weeks in a state of extremely robust economic 
health. The dour visaged doctors who have predicted every possible 
malady as well as early or lingering demises for these two great media, 
whether competing, mated or complementary to each other, seem 
headed for befuddlement. 


The position of NBC as of July, 1949, does, indeed, augur well for the 
industry. NBC’s total combined radio and television network time 
sales now on the books exceed by a substantial margin the figures for 
the same period in 1948. 

The simple fact is that as buyer resistance increases and sales com- 
petition sharpens, the unsurpassed effectiveness of radio as an advertis- 
ing medium and the unique advantage of television as a sales force 
become all the more apparent. It may be recalled that in the early 
spring of 1948 there was a rush of cancellations but by early summer 
the commercial schedule was once again well in hand. In 1949 the 
advertiser was more cautious in budgeting his advertising appropria- 
tions and hence tovk a longer and more careful look at the figures and 
the media before committing himself. As a result a longer period than 
that to which our industry has become accustomed in regent years was 
required to align network commitments for the fall. 


The year through which we have just passed was one of hard deci-, 


sion for the industry as the nation reacted still more sharply to the 
trend of postwar adjustments. The task of maintaining radio in good 
economic health as television outraced the predictions of its most imag- 
inative prophets was one that taxed the ingenuity of the perpetually 
ingenious leaders of our industry. The many challenges were suc- 
cessfully met to the end that radio and television now offer unparal- 


lelled opportunities to the business leaders of the nation in their en- | 


deavors to increase national production and enlarge national purchas- 
ing power. 

It should be realized that, in the final analysis, it is the continuing 
responsiveness of radio to the needs and likes of its vast audience that 
maintains its vigor. This is no less true of the new art of television 
and becomes even more true as the newness of television wears away. 


The future will doubly tax our inventiveness but we shall, as always, | 


meet the challenges. 





———— 


‘White Paper’ Re Mutual 


By FRANK WHITE 
(President, Mutual Network) 


News stories usually feature the new, the startling, the unfamiliar, 
the dramatic. So it is not surprising that television has been getting 
most of the breaks in the recent stories regarding television and radio. 
The “prophets” have been predicting a total replacement of AM broad- 
casting by television in three to five years. Too many leaders in radio 
also have been doing an excellent job of short-selling their own 
medium. 

But without disparaging in the slightest the sheer miracle of tele- 
vision as a medium of mass communication, it seems only common sense 
to deny that radio broadcasting is on the way out. And we do em- 
phatically deny it. 

Television will exert a wide and deep influence; admittedly it will 
have its impact upon broadcasting. But this very impact is a challenge 
to radio—a challenge to search out a new pattern of operation. So we 
believe that not only is radio “here to stay,” but it is here to continue 
to grow, to improve and expand its service to the listener and to de- 
velop new and better ways of serving the avertiser. The nation can 
and will make room for television without displacing radio—just as it 
made room successively for newspapers, magazines, films and the 
phonograph, and for radio itself. 

I realize that this is not a new philosophy. But after two months with 
Mutual, I am more convinced than ever of its soundness and I am con- 
vinced that Mutual can have an increasingly important role in this new 
radio-television picture. 

The Mutual operating pattern is cued by its large number of sta- 
tions, particularly its stations in cities and towns with no other radio or 
television facilities. The pattern is one of national coverage achieved 


not by a small number of high-powered stations but by over “500 home- 


town” stations—national coverage resulting from strong local coverage 
with loyal local followings. 

With this kind of network, Mutual is better able than any other net- 
work to serve listeners on a broad national and intimate local level— 
to program in the national as well as the local interest. 


From the advertiser’s viewpoint, the emerging pattern of operation 
is also a dual one—a national advertising medium with localized impact 
in more than 500 markets with new flexibility hitherto not thought pos- 
sible in network radio. Such a medium in our belief can perform a 
basic selling function in the new, highly competitive marketing picture 
which confronts business—can do it as television cannot do it—and can 
do it at a lower cost than normally associated with network radio. 





| Station Wagon Replaces Cadillac 





In addition, this pattern of operation involves a factor which to 
some degree has already been a part of Mutual, but which will now 
receive added emphasis—the development of programming which will 
make it possible to use the flexibility of Mutual facilities for maximum 
results through showmanship “beamed” directly to specific listener 
groups in specific markets. This “custom tailored” type of program- 
ming has already been gainging sponsor acceptance because it is net- 
work radio programming on a commonsense level—designed to serve 
the listener, but also better to achieve the advertiser’s objective. It 
is an operation peculiarly adapted for use in many types of marketing 
and merchandising plans made necessary by the present general eco- 
nomic cycle. 


It will not be an easy job. as the “gravy train” cycle of the radio’ 


industry is already well behind us, and it means we will be offering 
to our advertisers in many instances the all ‘round usefulness of a 
relatively inexpensive station wagon rather than the Cadillac prestige 
of big name, glamour shows. But the response we have already re- 
ceived from those of our present advertisers who feel that such an 
operation will fit admirably into their overall merchandising plans 
has convinced us that it can and will be done. 

The outstanding record of both the Mutual Network and its affiliates 
in the field. of national and local public service requires no comment. 
We intend that this major responsibility will be fulfilled in a manner 
which will continue to make the network a permanent part of the life 
ot the people of this country. 


{ 





RUNG REMAINS 


By HOWARD S. MEIGHAN 


“Radio is slipping almost as fast 
as television is booming” states the 
feature story on TV in the current 
Fortune. This is probably a reason- 
able report of an often heard re- 
frain. However, in my opinion, 
the refrain is too casually con- 
trived. The cause and effect is too 
easily assumed. The conclusion 
that radio is on the fast road to 
doom is in itself a fast conclusion. 

Radio grew pretty large pretty 
fast. It is a spectacularly success- 
ful business. Since it became a 
part of the daily lives of nearly 
our whole population, and particu- 
larly of those who are reading this 
issue of VARIETY it’s an obvious 
subject for comment. I'll join in 
with two thoughts that I’ve found 
worth a finger to the forehead. 

As most every enlarged industry 
or activity in its time must go 
| through a period of at least tem- 
porary shrinking, so radio may 
shrink. From 600-odd AM broad- 
casting stations in the mid-thirties 
to over 2,000 in the latter forties, 





I believe radio may shrink to per- | 
| haps 1,200. From the all time high | 


| of total family hours of listening 
last season, to something less. 


But shrinking in business is an 
uneven process. The weak goes, 
the strong remains. So it will be 
in radio. During the thoughtful 
times ahead advertisers will fail 
to support inadequate stations and 
they wiil disappear. Less overall 
listening, due to television viewing, 





| will be concentrated on fewer sta- | 


| tions. However, the effect of tele- 
vision varies from zero to a 
measurable amount according to 
geography. And while the time- 


table of economics or of television | 


| will take its toll on the number 
of radio stations, its effect on a 
/national habit of listening is dif- 
|ferent. The hard core of radio is 


'that it is multi-set cheap for the) 
| listener, cheap for the user, has no_ 
economic | 


real geographic or 
boundary, matchless in speed of 
communication, and its product is 
as endless in its appeal as is the 
reading of stories. As long as 


liver a strong information and en- 
tertainment service to the public, 
they’ll constitute a strong advertis- 
ing medium. What matter that 
there were once more listeners and 
more stations? 

The whole process of shrinking 
provokes a search for new ef- 
ficiency. One simple source of 





| next thought. 





| | Inefficiency of Insincerity | 





To me one of the wonders of 
radio has been its remarkable suc- 
cess as an intimate in-the-home 


efficiency. This flaw is the insin- 
cerity of the language and manner 
used in the average direct per- 
suasive commercial. Both copy- 
| writer and announcer, as a rule, 
| use an impersonal approach, while 
| the listener in the informality of 
his own home is in the most en- 
viable personal atmosphere and 
frame of mind. 





” 


of as “kidding his sponsors,” is, in 
|fact, enthusiastic about them. He 
is, however, sincere and personal 
in his approach to each individual 
member of his audience. And his 
audience knows it and responds ac- 
cordingly. In my opinion many 
copywriters and announcers could 
use a basic indoctrination in the 
nature of the radio audience and 
the atmosphere and nature of lis- 
tening. I believe that the efficiency 
of sincerity in commercial copy is 
a basic reserve strength of radio 
as a_strong advertising medium 
during. the changing circumstances 
ahead. This basic reserve strength 
can be drawn on now, most surely 
should be drawn on if the audience 
to a specific program shrinks. 

I should like to make it clear 
that these two thoughts are philo- 
sophical in nature and are offered 
only because I, personally, have 
found them provocative. 


RADIO SH 


THE WEAK GOES, 


strong stations and networks de-| 


new effectiveness leads me to my | 


Arthur Godfrey, often thought | 





RINKAGE 
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In My Opinion, 











coaxial cable to come into town. 


will hop for us, too, not stagger 





men. 


and “off the cuff’ quotes. Here is 


By ALAN LIPSCOTT 


I came to New York to learn all about television. ; , 
in Hollywood are still writing, if you'll excuse the expression, radio. 
We sit at our typewriters, twiddling our rebuttals, waiting for the 


months, so a friend of mind in the underground tells me. 
too, will have “live” television, not kinescoped, and Hopalong Cassidy 


Kinescope has only one friend, the eye doctor. 
weeks in New York, I've talked to experts in every department of tele- 
vision—writers, directors, producers, agents, technicians and agency 
I collected a volume of their observations, opinions, statements 


Television Will 








You see, we writers 


This should happen in about six 
Then we, 


So, for the past few 


the volume, boiled down, of course, 


but still retaining the substance and the essence. 


There experts all agree on one fact. 


Television will, won't or might. 


Unless you accept this fact, you might as well turn the page and start 


reading who came from L.A. to N.Y 


soap opera. 
Bayonne. 
vision set. 


This is everybody's 


and so on. 


Television will kill what's left of vaudeville and why? 


Television means the death of the 
opinion except a stubborn ox in 


He’s manufacturing a vacuum cleaner with a built in tele- 
He’ll learn the hard way, believe me 

Television will bring back vaudev 
impersonator, the pie-in-the-kisser, 


ille. Ergo, Milton Berle, the female 
the seltzer bottles, all adult stuff 


Because kids 


like puppets and if the kids want to watch puppets, then the adults will 


have to watch puppets. 


Ergo, “Howdy Doody,” “Judy Splinters,”’ Edgar 


| Bergen will make a billion and if you. 


The puppet will soon disappear 


from television, and why? Because 


it’s kid stuff and the kids of today don’t like kid stuff. They want blood 


and murder, cowboys and Indians shooting, 


100fbeats. Roy Rogers 


should make a billion and if the kids want to watch Roy Rogers, then 
| the adults will have to look at Roy Rogers. 

But for my money, Ralph Edwards will be king of television. Ergo, 
that basketball game between the two teams of fat women. 








| But on the 





Other Hand * a 





| If you’re asking me, don't fool with anything but situation comedy. 


| Corn! Schmaltz! 


mean? 
(and a different problem. 


Serve that to your television audience and you're 
in. “Life of Riley,” “Ozzie and Harriet,” “Henry Aldrich.” 


See what I 


Yes, sir, a nice homey story each week with the same characters 
You're skeptical? 


Then catch The Goldbergs, 


Molly, Jake, a small apartment, a flower pot on the window sill, a 
relative, a neighbor, all shuffling quietly through a single story with a 


heart throb and a few laughs. 


Any writer who can come up with a 


story like that each week can write-his own ticket. 
The writer who can write his own ticket in television will be the 


writer of commercials. 
sell the product. 
bother me.” 


Writers with fresh, new, clever ideas, that will 
Ergo, the Texaco Show, ‘‘get away from me boy, you 


And another thing, the screen writer can write his own ticket in tele- 


vision. 
move in. 
quivering. 


I say, when enough sets are sold, then the picture people will 
Wait’'ll they start smelling a buck. 
Ergo, Paramount making eyes at DuMont, 20th Century-Fox 


Already their nostrils are 


flirting with ABC. The movie theatre is doomed, and again... the 
American people are too nervous and fidgety to stay home night after 


night and look at television. 
atre, a fight, yes. . 
the Robinson-Galavan fight. 
yatata. 


shoulda’ stood in bed! 


I came to New York to learn all about television. 


They like to dress up and go to the the- 
.. Fights will never again be seen in television. Ergo, 
Baseball games, yes . 


. . yatata, yatata, 


Believe me, I 








One of the difficulties besetting 
a good many foreign language 
operations has been the indecisive 
ratio of English language to for- 
eign-language programming. Our 
'own experience has been that if 
you want to run a successful for- 


medium despite a basic flaw in its ign language station then broad- | 


|cast your programs in the various 
languages called for. In 1946, when 
| we took over WHOM, the ratio was 
about half English, half multi- 
ilingual. Today, the only English 
‘language program we have on the 
‘station is the Willie Bryant and 
‘Ray Carroll nightly disk-jockey 
‘feature. We broadcast in six lan- 
| guages — Italian, Polish, Jewish, 
‘German, Russian and Spanish. 
Another question is what type 
of programming to offer. We have 


found that our listeners like pretty | 


much what network listeners find 
acceptable—for good or ill—so we 
have on our station the foreign 
language equivalents of various 
network favorites. However, our 
listeners also have their own pref- 
erences peculiar to their own cul- 
tures and it is in this area that 
our programming takes its most 
specialized form, including even 
its air time. For example, if one 
language group is known to be 
very early risers, then their pro- 
grams are offered at an early hour. 

Our basic policy, however, is 
grounded to the fact that our lis- 
teners are not foreigners’ but 
Americans who happen to speak 
Jewish, Italian, Spanish or Polish, 
etc. Accordingly, we stress heavily 
public service, conduct naturaliza- 
tion courses, and strive in every 


Multi-Lingual Broadcasting 
A Big Business Today 


By FORTUNE POPE 
(Exec. V.P., Station WHOM, N. Y.) 


| way to dramatize the implications 
| of ouv democratic way of lite. We 
|never forget that the air belongs 
‘to the people and that we are there 
on sufferance. — 

| | Big Business Today | 
| It is no great secret today that 
|foreign language broadcasting is 
on its way to becoming big busi- 
| ness, with more and more national 
‘advertisers becoming aware of the 
|tremendous sales potential in this 
|hitherto somewhat neglected sales 
|medium. And why shouldn't they 
, take notice? In 30 of our 48 states 
|there are now about 126 stations 
| broadcasting a total of 314 pro- 
|grams in 26 foreign languages 
|including Japanese and Arabic. 
| This results in a weekly total out- 
put of about 1,000 hours of foreign 
language programming. 

Foreign language stations have 
another substantial advantage that 
advertisers should not lose sight 
of: they are far less vulnerable to 
the undeniable inroads that tele- 
vision is making and will continue 
to make in the fight for bigger 
slices of the advertising dollar. 
Multi-lingual listeners have an ex- 
traordinary devotion to their pro- 
grams and respond accordingly to 
the sales messages. Recently we 
conducted a survey that revealed 
our listeners’ listening time to be 
double that of the average English 
language fan—six hours a day to 
three. With more than a million 
families tuned to foreign language 
programs in the Greater New York 
area alone, the proportionate na- 
tional projection of this group is 
something not to be lightly dis- 
missed. 
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| THE PUBI IC BE RIGHT | Program Factor—Miner 
ee a’ By MILTON BERLE : 








Television, show business’ 
brightest little baby, has completed 
its first stages of infancy and dur- 
ing the last year has come from a 





slow confused 
crawl to a 
point where 
the little doll 
is really start- 
ing to stand 
on her own 
feet 
There is ab- 
solutely no 
question in 
my mind, and i. 
I'm certain 
most ol the Milton Berle 


people in and 

around the vaudeo studios feel the 
same way, that it won't be too long 
before it is as big an industry as 
radio or motion pictures. It’s a 
cinch that television cant go any 
place but up, because in the last 
year alone this great medium of 
entertainment has proven itself in 
so many ways, a few of which Id 
like to stress. 

My one and all important reason 
for believing that the future of 
television is assured lies in the 
four simple words which head this 
column. This is no trick catch- 
phrase I coined (and I didn’t even 


steal it), but just a down-to-earth 
fact: when it comes to anything 
from soap flakes to automobiles, 


the public is always the last word 
They decide whether or not some- 
thing clicks or whether it finds its 
way to the ground inta the safe- 
keeping of the gophers. 

I know from direct reactions that 
television is ready for the people 
and the people are ready for televi- 
sion in a big way. 

On the question of television 
versus b.o., there isn't too much of 
a question. If you lived in a palace. 
you'd still want to get outside 
sometimes and see what’s going on 
around you. So it is with televi- 
sion. Although this medium has 
made people want to stay in and 
watch their favorite TV shows, they 
still aren’t going to let it make 
prisoners of them. People are 
people. When they feel like taking 
it easy in the pipe-and-slipper de- 
partment with their television sets, 
they'll stay in. When they get the 
urge to go out, they'll go out, and 
see movies, plays, sports, restau- 
rants, niteries, etc. 


I don’t know whether the point 


has been overlooked or if it just 
hasn't been looked over too much, 
and that is the new generation 
which will eventually blossom out 
as the main cog in the televaudeo 
wheel. A large part of the 
aside from my mother’s weekly let- 
ters (she has a new fountain pen 
that laughs when it writes), is from 
youngsters between the ages of 
eight and 14. I even get mail from 


children of six, that awkward age | 
where they’re too young for Artie | 


Shaw and too old for Jessel. 

| The Kids—Future Customers 
But seriously, these kids are to- 

morrow’s TV set buyers, and they 


are another reason why the fate of 
vaudeo is assured. 


they spend their time watching TV 
shows. As the shows get better, 
more informative and more enter- 
taining, television will grow with 
the kids, and they in turn will 
grow with television. You hear 
many stories how the kids congre- 
gate in schoolyards and discuss the 
various shows. And believe me, to- 
day’s kids are a much more hep 
bunch than we've probably ever 
had. They wield a tremendous in- 
fluence over cheir parents in prob- 
ably every respect except about 
how much ma and dad will spend 
on a television set In not too 
many years, they will even take on 
that responsibility 

Television has 
had an effect on reincarnating dear 
old dead vaudeville. The stars and 
performers who are seen on vau- 
deo enhance their reputation and 
as a result, the public clamors to 
eye them in person. A shining ex- 
ample of this is the Texaco show. 
The Texas Co., the Kudner agency 
and my own office are swamped 
with requests for tickets. The de- 
sire to see people, especially in the 
entertainment world, eye to eye, is 
just as prevalent now as it always 
was. 

Television, as I see it, can do 


mail, 


In the evenings | 
when they aren’t allowed to go out, | 


unquestionably 








nothing but help its allied mediums 
and it certainly will be a boon to 
the thousands of performers, old 
and new. 


There’s 10 doubt but that there 
will be untold changes in both the 
scientific development and the en- 
tertaining end of vaudeo. The pro- 
grams will have to be fast-paced. 
they ll have to be clean-cut, and 
they'll have to be good enough to 
keep the TV onlooker from wan- 
dering around the room while the 


show is on. Everybody is groping 
around in the dark a bit yet. but 


it won't be too long before televi- 
sion will take its place as a neces- 
sity instead of o moderate luxury 

There’s only one thing to do, as 
far as everybody connected with 
the business is concerned, I feel. 
Stick with the public and they'll 
stick with you. Just as in any other 
business, where the customer is al- 
ways right, so it is in Vaudeo. The 
public is always right. 





‘Vertical Management’ 


Hits Mutual Chi Setup 


Chicago, July 26 

Shakeup of the Mutual midwest 
office loomed here under a format 
in which sales promotion head Gil 
McClellan would bow out, and the 
functions of his three-man de- 
partment would be transferred to 
New York. George Herro, mid- 
west flack chief, would assume the 
title of promotion-publicity top- 
per here. 

Besides the economy angle, the 
move is believed in line with Mu- 
tual president Frank White’s pol- 
icy of instituting vertical manage- 
ment, with control of each de- 
partment centering in New York. 
rather than the traditional Mutual 
policy of a horizontal setup, with 
each region exercising a more in- 
dependent regime. 














HARRY 


SALTER 


MUSICAL DIRECTOR 
Stop the Music—ABC 








TV News Benefited 
By Mistakes in Radio 


WILLIAM F. BROOKS 
(NBC V.P. in Charge of News, 
Special Events & International 

Relations ) 


During the year 1948 
broadcasts were 15.3% 
NBC program schedule. 
founded that school of 
which insisted that news. broad- 
casts were a “war baby.” Actu- 
ally, the case for news broadcasts 
is even stronger now than during 
the war: in February, 1944, the 
rating average for all sponsored 
news broadcasts on all networks 
was During the January- 
February period of this year the 
rating average was 5.8. 

On the TV side of the picture 
the NBC “Camel News Caravan” 
(7:45 to 8 p.m., east and midwest 
network) was the highest rated 
evening multiweekly show of any 


news 
of the 
This con- 
thought 


et & 


type. 
At NBC AM and TV news are 
integrated. This gave TV news 


(Continued on page 96) 
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By WORTHINGTON C. MINER 
(CBS-TV Producer) 


There is a great deal of loose 
talk going the rounds today, plac- 


‘ing a totally false emphasis upon 


| 


| the 


importance of technique ia 
television production. The only 
technique I know anything about 
is how to tell a story effectively in 
terms of the medium in which you 
are working; to be fully accurate, 
I should also add the qualifying 
phrase—at any specified period of 
time. Referring specifically to tele- 
vision, we are aware of Ce rtain 
limitations in the medium, which 
none of believes will exist for- 
ever — size of screen, quality of 
definition, the ineptitude of the 
large majority of the public in ad- 
justing its home _ receivers, etc., 
etc. In producing for television we 
cannot ignore these _ limitations, 
even though we may be fully aware 
of their transience. 

No matter what branch of the en- 


us 


tertainment industry we may be 
discussing, the story itself is the 
first and, by all odds, the most 


important consideration. One story 
may be better told in the theatre, 
another in pictures, another in ra- 
dio. Many of these, but not all, can 
be adapted to the new medium of 
television. The highest evidence of 
good technique in. production is 
discrimination in the original 
lection of the story. As producer 
of Columbia’s Studio One, I have 
felt an obligation to extend the 
range of this selection—not merely 
to discover a single successful for- 
mula and stick to it, but to test as 
wide a variety as possible, even at 
the risk of periodic failure. In 
every case, however, the selection 
of story is the major challenge. 
Assuming that a story of ade- 
quate quality has been found, the 
first place where a knowledge of 
the medium is most clearly evi- 
denced—and the place where the 
eventual production can be most 
vitally hurt or vitally aided—is in 
the approach to adaptation of that 
story. We have all watched for 
years the attempts to take = suc- 


Se- 














JOAN DAVIS 


“LEAVE IT TO JOAN” 


Starring JOAN DAVIS 


For ROI-TAN CIGARS 








On the Air for C.B.S. Every Monday, 9:00-9:30 P.M., E.S.T. 


Every Friday on CBS—9:00-9:30 P.M., E.S.¥. 


Just Completed—"Turned Up Toes" for 20th Century-Fox 
Now Shooting—"The Traveling Saleswomen" for Columbia Pictures 


| cesses from other branches of the 
| entertainment field — largely thea- 
| tre pieces—and to present them in 
cut form as television fare. In my 
opinion, it is only by accident that 
such an approach ever produces 
acceptable television. I do not in- 
tend to imply that no theatre piece 


can be so presented. It can. “Julius 
Caesar” was no more than a cut 
version of a play. Ninety percent 


of the time, however, a play, a ra- 
dio script or a short story demands 


a complete adaptation to the me- 
dium. The largest share of creative 
effort, on which the success or 


failure of a production depends, is 
focussed upon the adaptation. A 
sound technique of story-telling is 
the first, and most essential, tool 
of the television producer. Without 
it, every other effort is meaning 
less. 


~ Film Integration 


It is at precisely this point that 
the greatest confusion regarding 
the importance of techniques of 
production arises. For example, a 
tremendous amount of critical 
comment was aroused by our ear!y 
experiments with the integration of 
film and live. It might be assumed 
from this that the use of film com- 
bined with live was the hallmark 
of a mature approach to dramatic 
production. In three of our most 
successful productions, however, 
there was not one foot of film— 
“The Medium,” “Julius Caesai 
and “Shadow and Substance.” The 


higher technique is not knowing 
how to use a tool, but knowing 
when to use it—and above all, 


when not to use it. 

It may seem odd to select scene 
design as the next most important 
element in production. And yet it 
is my strong feeling that scene de- 
sign has more to do with the 
proper telling of a television story 
than almost any other element in 
the production. Television is a vis- 
ual medium; its stories must, there- 
fore, be told in terms of visual 
rhythm, and visual rhythm is de- 
pendent upon an imaginative con- 


cept of scene design patterned, of 
course, to the story to be told 
When I am making an adapta- 


tion I never think of putting a pen- 
cil to paper until I have drawn a 
ground plan of the sets in which 
the scenes are to be. played. 
Changes may be, and often are, 
made in those designs, just as there 
are changes made in the script 
after the first draft. But a very 
important aspect of good writing 
for television is an awareness at 
the moment of writing that char- 
acters will be moving in certain 
visually effective patterns within a 
finite scenic enclosure. 


~ All-Important Light | 

A most vital part of scene design 
is an understanding of the use of 
light. There is nothing that can so 
completely destroy the quality of a 


scene and the quality of a good cast © 


as the inept use of light. I should 
have been most hesitant to pro- 
duce many of the things we have 
produced, had I not know that we 
had a fully professional lighting 
man to interpret the mood af any 
script handed him. It is difficult 
to appraise how far an audience 
'is aware of the importance of light: 
but an audience’s reaction to bad 
light is a very definite thing in- 
need. Light makes all the differ- 
ence between a girl's being beauti- 
ful, or not beautiful; it makes ail 
the difference between a_ scene's 
being exciting, or pedestrian; 
bad light can kill comedy, good 
light can make it sing. 

The use of cameras appears thus 
late in this category of techniques, 
not because I in any way belittle 
its importance, but because tt 
would be almost impossible to use 


cameras badly, if one had ab- 
sorbed all the other techniques 
listed above. It is impossible to 


adapt a script adequately for tele- 
vision without a visual awareness 
of how best to tell that scene from 
the perspective of a camera; it 1S 
_impossible to design a scene prop- 
_erly for television without a visual 
, awareness of the cameras within 
that scene. The camera is an OP- 
tical pen. The choice of a wrong 
angle can do quite as serious hurt 
to a speech as a wrong word 
| From a practical standpoint 
/one comment regarding the use of 
| cameras is to use them as little as 
possible. There is one basic dictum 


(Continued on page 96) s 
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‘My First Year" 











By FRiEDA B. HENNOCK 


(Member, Federal Communications Commission) 
Washington. 


I have now been a member of the Federal Communications Commis- | 


sion for about a year and this is a good opportunity to record some of 
my major impressions. It has been a year of hard work, but the ex- 
perience has been satisfying. From the feminine point of view, there 
are few more important jobs in public service, for 
we deal with a medium which reaches right into 
the home. Radio probably has a more pronounced 
effect on the lives of all of us than any other form 
of communication. It is more than an entertain 
ment medium; it is a great social force. 

Lest I convey the impression that broadcasting 
—of the standard, FM or television variety—is our 
sole concern, let me hasten to add that the Com- 
mission’s activities encompass the regulation of all 
other media of communications which utilize elec- 
trical energy. The Commission's energies and 
capacities, therefore, must be daily devoted to 
myriad problems in such diverse areas, among 
many others, as telephone and telegraph, police, 
fire and forestry. radio, marine and air radio, and even radio for 
use in taxicabs. Our scientists are constantly working on methods for 
utilization of more of the radio spectrum. But, although air is one com- 
modity we all are inclined to assume is in abundant supply, it seems that 
there is hardly room in the spectrum for all who are clamoring for 
facilities. In this milieu, the Commission, with its relatively small staff, 
has a large job cut out for it. e 

We must decide which types “of services shall be granted portions of 
the spectrum, and how much of it. Then we must decide which appli- 
cants within each of these services shall be authorized to operate. With- 
out an efficient system of this kind, the air waves would become so 
jumbled as to be unusable. 

But the FCC cannot discharge its obligations by the mere technical 
regulation of the airlanes. We have a statutory responsibility to regu- 
late communications in the public interest. In radio broadcasting, the 
fulfillment of the Commission’s duty must turn on securing the widest 
and most equitable distribution of the best available programming. 
Programs, after all, are the end products of all the effort which is put 
into our broadcasting system by those concerned with it, and it is by 
the value of the programs offered the public that the worth of Amer- 
ican broadcasting must be judged. It must be kept in mind that the 
Commission grants licenses for broadcast stations only upon suitable 
application. It is up to the applicant to decide what programs he will 
offer within the framework of the general concept that he must operate 
in the public interest. It is perfectly obvious, therefore, that licenses 
have been granted for stations whose programming could be vastly 
improved by affirmative effort flowing from forces outside the Com- 
mission and the broadcasting industry. 








Frieda B. Hennock 








It’s the Program That Counts | 





The most potentially useful of these influences in improving the 
quality of program service is the listener. The broadcasting industry 
is something of an anomaly in that the price paid for its products is 
not paid by the consumer of those products. Yet the listener is in 
every sense the consumer of broadcasting and should exercise his rights 
and responsibilities as such. The listener is not only the consumer in 
this case, but he is also the owner of the main capital asset of this in- 
dustry, the airwaves. The use that is made of the airwaves is ulti- 
mately dependent on the will of the public. That will must be made 
articulate. The station owner, the sponsor, the program director and 
the FCC must hear from the listeners. I am sure that everyone con- 
nected with broadcasting wants to give the public what it desires and 
needs, but this can only be done with the public’s cooperation. Radio 
Listeners Councils have taken a first step in this direction, but there 
are as yet too few of them. Every listener, either individually or 
through some organization, should indicate wherein broadcasting is 
doing a good job and wherein it is falling down. 

Especially is this important in television. This new device, with its 
limitless possibilities, is only in its formative stages. When fully de- 
veloped, it will unquestionably be one of the most potent forces at 
work in our national life. That is why we must assure that TV de- 
velops in such a way as to become an important force for intellectual 
and cultural betterment. The public should now be aware of how 
firmly mistakes can become entrenched in a broadcasting system, and 
of how the system moulds taste as much as it is moulded by it. Now is 
the time for the public to make itself heard about TV, about what they 
would like to see and hear. This will ease the job both for the broad- 
caster and for the FCC. 


Only by our combined efforts can broadcasting attain its brightest 
promise. We on the Commission can and will provide the technical 
framework in which radio must operate and try to light the path toward 
constant improvement of programming. But with the broadcasting 
industry and the public rests much of the hope for improved quality in 
that which goes out over the air. 


——— 





THE ‘SEE-ME SIDE OF TV 


(Secretary-Treasurer, Television Broadcasters Assn.) 


Along with a multitude of other idiosyncrasies which the ar- 
rival of television has nurtured is the passion to be seen when TV 
cameras pan the studio audience during a telecast. 

This phase of video is definitely on the see-me side! 


The vanity of being photographed is universal, but among those 
who manage to wangle a ducat for a studio show, it is almost an 
obsession. The technique among the dyed-in-the-wool studioites is 
by now pretty much cut and dried. First step is to get in; second to 
get a front row pew, preferably at short range from at least one 
camera. 


Some of the profilers already know which of the cameras will be 
used to “orth” the audience, and station themselves for maximum 
benefit. These stalwarts have attended so many quiz and audience 
participation opuses, they can pretty well figure out when the 
program director will cue the lensers to scan the audience. And 
they’ve already begun waving to friends before the camera sweeps 
the throng. 


Like the faces of movie extras, the camera hogs are becoming 
familiar to videoglers—too familiar. The old practice of hoisting 
“applause” cards for radio studio audiences ought to be revised 
for television to include “no waving” cards when the “orths” begin 
their panorama of the claquers. 


By “RED” BARBER 
(CBS Sports Director) 





larities and differences that con- 
front the play-by-play baseball 
| broadcaster in television as com- 
| pared to the same broadcaster in 
radio. Although the writer’s ex- 
| perience goes back to August, 1939, 
and the first telecast ever of a ma- 
jor league ball game, he is not 
qualified and does not wish to en- 
ter the current discussion of 
whether television is an asset or a 
liability to the gate at sporting 
events. Confining myself to my 
own field of actual play-by-play 
technique, I can say that I have 
found the adaptation into television 
a different procedure than antici- 
pated. 

In the early years of television, 
there was no monitor set for the 
broadcaster, and the only way he 
had any idea what the picture 
might be on the television screen 
was either by watching where the 
television camera was pointed, or 
else by being told on earphones 
from the production room. There- 
fore, in those early years there was 
not and could not have been a 
| sharp synchronization of voice and 
picture that is presently demanded 
and is possible now that monitor 
screens are available alongside the 
microphones. Thus, in the early 
days of television, I came to the 
then comfortable conclusion there 
weuld be little change in technique 
necessary for the radio play-by- 
play man in changing over to tele- 
vision. Another factor that I did 
not take into account some years 
ago was the continued growth and 
development of camera technique 


both from the standpoint of equip- , 


ment and personnel. 

Today, on a baseball game, three 
cameras are used and each camera 
has many changes of lens which, 
coupled with the increased famili- 
arity of camermen and directors, 
make possible a constant and 
varied stream of shots that cover 
everything inside the park. 

Today, I have found to my sur- 
prise, the television commentator 
has a much different assignment 
than the radio play-by-play man. In 
radio the broadcaster must keep 
his eyes and thoughts concentrated 
on the game on the playing field, 
his scorebook, notes and commer- 
cials and, of course, his position to 
the microphone. Yet his score- 
book and papers are at the base of 
the microphone and once the posi- 
tions of microphone and broadcast- 
|er are set, the radio man does not 
have to remove his eyes fram the 
game except for an _ occasional 
glance at his paper work. In tele- 
vision, these demands remain, plus 
the addition of the monitor screen, 
and in our case at Brooklyn, two 
different monitor screens. 


[Technique Grows in Bklyn | 





In Brooklyn we have a screen for 
what the cameras are picking up 
at the ball park and a _ second 
screen tuned to the _ television 
transmitter itself in order to re- 
cord what is actually on the air be- 
cause portions of the program are 
not originated by the play-by-play 
cameras. It has now become a de- 
;manded technique that the televi- 
sion commentator confine his re- 
marks of the game basically to 
| what is on the television screen. 
| You can no longer talk about a cen- 
| ter-fielder if the picture that is 
| being televised is that of the 
| pitcher. I have found that no mat- 

ter how strongly you concentrate, 
/ you are bound to make mistakes 
on television that you would rot 
make in radio, for the simple rea- 
|son that the television commenta- 
| tor has too many things to observe 
at the same time. 

Bear in mind that the monitor 
picture is small and does not show 
any more than what the camera is 
focussed on, while the baseball 
game meantime is being played at 
a rapid pace on a huge athletic 
| Stage whose size defies full picturi- 
‘zation. If you are watching the 
monitor screen to the exclusion of 
the game, inevitably something will 
harpen in the game that the tele- 
vision camera has not covered and 
the commentator is caught. Also, 
, the smallness of the monitor pic- 
ture prevents seeing the complete 
details of a given play. 

For example, in one of last year’s 
| World Series games at Cleveland, 
| Jim Hegan, catching for the Indi- 
| ans, picked up a bunt in front of 
| the plate and as I saw the play on 
‘the monitor screen, he threw to 


I would like to point out simi- | 


By HARRY COYLE 
| (Manager of Remote Production, 
DuMont) 


Though sports have been a ma- 
jor element in television program- 
ming for a long time, the science 
and art of covering any athletic 
contest is too new to have estab- 
lished any pattern that can be 
described as “best.” So in writing 
about sports coverage in this new 
medium I a:. writing of what ex- 
perience has taught me. Other 
men have other methods. 

In determining camera positions, 
choice of lenses, and so on, for a 
sporting show, a director should 
realize that, primarily, his job is 
just as much one of reporting, as 
a sports writer’s work on a news- 
paper sports page. Therefore, he 
should plan to bring to the public 
a series of pictures which will 
show complete coverage of the 
event with definite continuity. 
Only after he is sure that he is giv- 
ing his viewers a clear concept ot 
what is happening on the field 
should he worry about atmosphere 
shots of the crowd, the dugouts, 
and the like. I do not say that 
shots of this type are unimportant, 
but I do say if coverage of the 
game itself is impeded because a 
camera is placed in a position to 
get a good atmosphere shot, that 
is wrong. 

Sports coverage is different 
from studio coverage mainly be- 
cause there isn’t any rehearsal 
time, so that the exact camera 
moves cannot be known  before- 
hand. It is therefore necessary to 
have a basic format for the cam- 
eramen in each sport. Action in 
most sports is so fast that there 
isn’t enough time for the director 
to instruct the cameramen on each 
shot. 


Camera Angles | 

To illustrate what I mean, take 
coverage of .. baseball game. 

If we were using three cameras, 
there would be a definite assign- 
ment for each camera. No. 1, 
equipped with medium closeup 
lens, covers all infield closeups. 
No. 2 camera carries a wide angle 
lens. Called the “action” or ‘“con- 
tinuity” camera, it is responsible 
for the pitcher-batter shot and fol- 
lows the baseball wherever it goes. 
No. 3, with a telephoto lens, is re- 
sponsible for all outfield closeups. 

Taking this basic camera assign- 
ment, procedures are worked out 
for the many situations which oc- 
cur and the cameramen then know 
where they have to be at all times. 
Color shots, such as those of the 
dugouts, coaches and the batter 
circle can be injected whenever the 
director thinks they will add to the 
attractiveness of his camera report. 

Experience has taught me that 
the placement of cameras is one of 
the most important items in sports 
coverage. We bunch our cameras. 
By that I mean that I shoot from 
the same spot for coverage of any 
action in sports. If a person goes 
to a ballpark, he doesn’t change 
his seat every few minutes. I feel 
the same way about presenting a 
game on television. Orientation is 
an important item to worry about 
and, if cameras are placed in dif- 
ferent sections of the ball park, 
the audience becomes confused by 
the fast switching of cameras. I 
am stressing here the coverage of 
the action. Of course, if enough 
cameras are available, then an ex- 
tra camera can be positioned with 
the primary function of obtaining 
-color shots. 

Visual, Aural Coordination 


Coordination between visual and 
aural reports going to a viewer is 
a definite “must” in sports cover- 
age. Constant communication is 
usually maintained between the di- 
rector and the sports broadcaster 
so that the many involved situa- 
tions which occur in sports can be 
covered accurately with sound and 
picture. 
second base too late for a force on 
the runner coming down from first. 
So, I said that he had ignored the 
batter and elected to make the play 
on the runner at second and had 
thrown too late. A moment later, 
in letting my eyes travel across the 
' actual infield itself, I noticed there 
was no runner at first base. What 
had happened was that Hegan, in 
a very quick move of his hand 
after picking up the bunted ball, 


(Continued on page 92) 


Experts Tell of TV’s Advances 
In Reporting Sports Events 


By BILL GARDEN 
(Producer, NBC Television 
Field Programs) 


How commonplace it now seems 
to sit and watch your favorite hit- 
ter park one into the stands, or a 
crashing fullback churn through 
the line for a first down, or a bone- 
rattling body check on a forward 
racing over the blue line with 
puck. All of this makes it a bit 
hard to realize that television cov- 
erage of sporting events is virtu- 
ally a babe in swaddling clothes. 

True, as far back as 1939, sta- 
tion W2XBS, now WNBT, chan- 
nel 4, the key station of NBC's 
television network, did contribute 
some notable “firsts” in the de- 
velopment of television  sports- 
casting. Here are some very inter- 
esting dates to be noted: 

Dec. 12, 1939: Six-day bicycle 
races were televised at Madison 
Square Garden, 

May 20, 1939: Six-day bike races, 
Madison Square Garden. 

June 1, 1939: The Nova-Baer 
boxing bout, Yankee Stadium. 

Aug. 9-13, 1939: The Eastern 
Grass Court Tennis Champion- 
ships, Rye, N. Y 

Aug. 26, 1939: Brooklyn Dodgers 
vs Cincinnati Reds, Ebbets Field, 
Brooklyn, 

Oct. 22, 1939: Professional foot- 
ball, Brooklyn Dodgers vs. Phila- 
delphia, Ebbet’s Field. 

Feb. 25, 1940: Professional 
hockey, Canadiens vs. Rangers, 
Madison Square Garden. 

Here were the beginnings of 
sports coverage on _ television, 
which when coupled with technical 
ingeniuty and a burning desire to 
improve the early results, presaged 
present-day standards of making 
the televiewer an eye witness, in 
fact, to the sports event transpir- 
ing at that moment. 

It is only in the past three years 
that fullscale television coverage of 
regularly scheduled events has 
come into being. Tochniques have 
improved tremendously in this 
short space of time, and will most 
certainly continue to improve. 


Honeymoon Over | 


It has become quite apparent 
that the honeymoon is over, inso- 
far as pleasing the “fireside fan” 
is concerned. The “armchair quar- 
terbacks” are becoming quite 
vociferous when inept camera 
work, or switching, on the part of 
the television sports director 
causes them to miss a_ sparkling 
play, while the announcer goes into 
rhapsodies about “what a brilliant 
catch Butch Pavarnik just made as 
he climbed the wall to pull down a 
sure triple.” Some of these com- 
plaints are certainly justifiable, and 
we might casually examine a few: 

1. In baseball coverage, there is 
no excuse for following a_ base 
runner, when pe has just clouted 
the ball. The ‘interest in baseba!l 
lies purely in what hanpend to the 
ball. Recently, in a televised base- 
ball game, with a man on third and 
two out, I saw the baserunner lope 
in from third, while in the interim 
the announcer almost strangled 
telling me what a magnificent catch 
the outfielder had made to retire 
the side. There is only one way 
that baserunner could have gone 
(unless he pulled a Corrigan) and 
he'd have made it unless he broke 
a leg, so why not stay with the ball. 

2. In football, there is no excuse 
for a full screen closeup of a fleet 
halfback running with a ball 
tucked underneath his arm. The 
game, unless someone has changed 
the rules, is plaved by 22 men, 10 
of whom are committing acts just 
short of mavhem designed to flat- 
ten the opposition and shonke the 
ball carrier loose. So let’s go just a 
little wider on the lenses, and see 
some of those kev blocks. Some 
people complain about following 
the wrong man while the ball- 
carrier glides quickly around right 
end, in complete anonymity, inso- 


far as the camera lens is concerned. 


This isn’t exactly a legitimate 
complaint, if it doesn’t occur too 
often. There is a human element to 
be considered here. The camera- 
men are not robots. and have no 
radar control to follow the ball, 
so it is quite possible that the de- 
ception cooked up by high-salaried 
coaching staffs. and executed by 
some cute T-formation gquarter- 
back, may occasionally fool even 
them. It does fool the defense oc- 
casionally. (Try keeping your owa 

(Continued on page 92) 
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TV and Molly 


By GERTRUDE BERG 
(Author and Star of ‘The Goldbergs’ ) 





“The Goldbergs” must have had the ingredients of show manship to 
have survived 17 years in radio, but I don’t know what they are. I have 
no conscious technique in writing the script, nor has it been necessary 
to write any differently for television than for radio. | 


| 

In writing the story of the Goldberg family I simply try to develop 

situations and employ dialog that are true to the life of a people I know 

so well and love. If it comes out showmanship, that is my good for- 
tune. 


In directing, on the other hand, the difference in technique between 
radio and television is pronounced. While I did my own directing in 
the radio series, that is impossible in television -because the new me- 
dium is so much more technical than radio, the stage or the movies. 
Directing a television drama is all-important, and to the fine work of 


CBS-TV’s Worthington Miner, our producer, and Walter Hart, our 
director, goes the credit for delivering the pictures that are “The 
Goldbergs.” 

I do not write “The Goldbergs” with an eye to showmanship. No 


line is deliberately written with a design, for instance, to produce a 
Jaugh. That’s why it was so surprising when we first faced a “live” 
audience in the stage play ‘“‘“Me and Molly,” to hear laughs at unex- 
pected places. As in radio, I had written only what seemed to me the 
logical Ne of conversation, in a given situation, among people I had 
known intimately for years. 


The transition from radio to television was accomplished smoothly, 


and with good reason. Ever since the radio series started in 1929 it 
was written—and played—as if it were being lived. The cast always 
had acted-instead of merely reading scripts If Molly was going to 
vad ac ' | 


close a door she went over and closed a door. We always had the real 
thine. Members of the cast tinkled their own cups and saucers and 
spoons. Once Molly actually gave Rosie a shampoo and the sounds 
and conversation were authentic All this made for more naturalness 
in the acting, with the cast imagining it was living its roles to the last 
appropriate gesture. 


Even though those in the roles of all but Molly are new in the tele- 
vision cast, all the members of the family, neighbors and others appear- 
ing from time to time have a legitimate stage background, and so acting 
for a visual performance is natural with them. 

So, the way was unconsciously smoothed many years ago in radio 
for the more complicated production of “The Goldbergs’” over CBS 
television. 


That Legit Background > 


Not that presenting ‘‘The Goldbergs” over television is easy. Radio 
was child’s play by comparison. We would not be rehearsing 27 hours 
every week for a half-hour show if it were easy But the point is that 
television called for no important change in writing or even in acting 
technique from the radio version. 


There was striking evidence in a recent incident that the radio tech- 
nique—unchanged for television—must have been effective. A friend 
of the program’s reported that the video of her receiver went dead 
while the sound continued on. It was half way through the broadcast. 
The viewer-listener said she found the rest of the program intelligible 
with sound only, and that she didn’t miss a point in the story. 
Television has affected my writing chore in an unexpected way, that 

however, more amusing than serious. Through all the years in 
radio I would go down to the lower East Side, visiting cafes and homes, 


1s, 


attending meetings at such places as the Educational Alliance and 
Cooper Union. This way I kept in close touch with the people I wrote 
about. Besides, I love them. 


No one recognized me in the radio days, because I was just a voice. 
Now everybody seems to recognize me and many ask for my autograph. 
That’s all very flattering, but it doesn’t make it any easier for me to 
get my raw material. 

In television as in radio, I type cast. If an actor did not fit the 
character I had in mind, even in radio, I couldn’t write lines for him. 
Our actors seem to live their roles, and I am fortunate indeed in tele- 
vision to have life breathed into my creations by such outstanding actors 
as Philip Loeb (Jake), Eli Mintz ‘Uncle David), Arlene (‘Fuzzy’) Me- 
Quade (Rosie) and Larry Robinson (Sammy). 


And now we are coming back to radio in addition to television. Be- | 


ginning Sept. 2 “The Goldbergs” will be heard over the CBS radio 
network. 

The additional show should not be too burdensome, for not having to 
memorize our lines will make the radio show comparatively simple. 
Nevertheless, we’H not have time on our hands next winter. 


ce 
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Television 
And Danee 


By ANATOLE CHUJOY 
When television first began 


send its gray, flat and flickering 
images to its few novelty-loving set 


owners, optimistic people in the 
dance field were ready to offer 
prayers of thanksgiving: here at 


last was a medium that would do 
for dance what radio had done for 
music. The thanksgiving was pre- 
mature—dance is still waiting for 


television to do something for it or 


even with it. 

To date felevision has used dance 
in three forms: as a unit in a 
vaudeville show (NBC ‘Admiral 
Revue’’): as a modified dance show 
with a narrator (CBS “Through the 


Crystal Ball’); and as a straight | 
ballet show. 
“The Admiral Revue” can be 


discounted from the outset. It has 
not done anything for dance except 
furnish employment for a dozen 
or so dancers. It is a straight 
vaudeville show in which dance 
happens to be present to set off a 


comedian, a singer or a man with a 


trained dog. 

“Through the Crystal Ball’ did 
much better. Here dance, or more 
properly pantomime, was the basis 


veloped in terms of pantomime- 
plus-dance and after an unfortun- 
ate choice of an on-stage narrator 
for the first few shows, it settled 
down to using an off-stage voice to 
connect the threads of the story. 


June 6, the program had produced 
four excellent shows. 


It could have done still better 
were it not for a very apparent 
pressure from inside and above 
which began to make itself felt 
soon after the program opened. 
Originally the story material for 
the shows was planned from dance- 
able librettos, such as “Robinson 
Crusoe,” ‘Cinderella,’ “Ali Baba,” 
“The Wild West.” Then, however, 
the story line changed and _the 
final show was nothing other than 
the famous “ballet scenario,” 


“Casey at the Bat.” | 
Frankly, one would be hard put | 


to think of a less suitable story 
for a dance show than the baseball 
classic. The performance lived up 
to expectations. Despite some very | 
talented dancers in the cast, the 
dances were just as out of place in 
the story as toe shoes are on a 
baseball diamond. j 


$ _ ‘Superfluous ‘Dressing’ | 


The point of all this is that dance 
lies outside the immediate line of | 
least résistance followed by tele- 
vision and television does not trust 
it as an entertainment idiom and 
is constantly looking for an ap- 
proach, angle or dressing to insure 
itself against a suspected lack of 
acceptance by set owners. 

Had television had some sort of 
a record for knowing what it is do- 


ing program-wise, this point of 
view could be respected. But. as 
things stand, it is an open secret 


that most successful television 
shows today are accidents. Milton 
Berle, for instance. was engaged as 
a one-shot and had his second trv 
only because someone else failed 
to show up. For all the talk and. 
reams of publicity, how many | 
shows are there on television today 
which have been actually planned 
and developed by television and | 
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1950: Spike Jones’ television deal held up. F.C.C. insists on Disarma- 
ment Conference with Olsen & Johnson. 

1951: MCA packages new television show starring Gromyko, Molotov 
and Vishinsky. (Due to the unprecedented popularity of puppets.) 

1953: Cigarets which have learned to walk, march and skip on television 

finally learn to smoke. (Philip Morris caught smoking a Fatima.) 

| 1954: NBC finally woos General Eisenhower over to their network in 

a high executive position. (It’s the only way they could get any- 

body from Columbia.) 

1955: Television coaxial cable reaches Western States. Stations put- 
ting on programs of “Easterns” for the benefit of sons of cow- 

boys. 

1956: Mayo Brothers operate on Milton Berle under especially deep 
anaesthesia. (First known instance of Berle not joining a per- 
formance.) 

1960: Estimated that there are now 50,000,000 television sets in con- 
stant use. 

1961: Cantor, Jolson and Benny mulling over possibilities of television. 
| 1962: Columbia Network claims a First in color television. Other net- 
works protest! Say they’ve all been in the red for years. 

1963: Doctors probing reports of temporary blindness due to prolonged 
watching of television shows... in bars. 

1964: First chapter of “Television Anonymous” formed on Third ave. 
nue in New York. 

1970: Arthur Godfrey now on every channel but the English. 

1971: 85,000,000 television sets now in constant use. 

1972: Cantor, Jolson and Benny agree that television is here in 
principle. . 

1973: Ed Sullivan smiles!! 

1974: DuMont invents new reverse television set designed for people 
at the ball games and wrestling matches. (So they can see what's 
happening to the people at the bars.) 

1975: “Howdy Doody” becomes head of the F.C.C, (It is rumored that 
somebody pulled a few strings.) 

1976: Columbia Broadcasting System, in a surprise move, buys out 
every major network in the world except NBC, 

1977: NBC buys CBS. , 

1978: Al Jolson buys NBC. 

1979: Bing Crosby buys Al Jolson. 

1980: Estimated that there are now 150,000,000 television sets in con- 
stant use. 

1981: Milton Berle’s picture appears on the covers of Time, Newsweek, 
Life, Esquire, Collier’s, Ladies’ Home Journal, Vogue, Alaska 
Nights, East African Potpourri and The Somaliland Sentinel. 

1982: Fred Allen enters a Thailand Monastery. 

1983: RCA buys the “Cantor Jolson Benny Story” for Television. Due 


to the extreme age of the principals, the parts of Cantor, Jolson 
and Benny will be played by Kukla, Fran & Ollie. 


and, to a lesser extent, vaudeville? 
How long can television go on 
pirating radio shows? Not, mind 
you, learning from radio or follow- 
ing its examples, but simply trans- 
ferring radio shows to television? 
Dance has tough sledding on 
television only because, by its na- 
ture, it could not have been used 
on radio. Dance, for television, is 


of the show. Its scenarios were de- | an entirely new and untried idiom, 
|}and sponsors 
| lack the imagination and desire to 


investigate its possibilities and give. 


and stations alike 


it a fair chance. Even the obvious 


parallel between ballet and music | 
| does not seem apparent to televi- 


Before it. was taken off the air on| sion people. 


It is perfectly true that ballet is 


_ not as widely accepted as come- 
dians, sport events and dog acts. | 


But neither are symphony concerts 


_and opera performances. Yet, radio | 


sponsors apparently do very well 
with symphony and opera. Is it not 
logical to suppose that’ television 
could do nearly as well with prop- 
erly arranged, imaginatively in- 


tegrated and inventively produced | 
| ballet shows? If the Metropolitan 


' television, 


Opera can sell gasoline or at least 
prestige for Texaco, a ballet com- 
pany can sell cars or at least pres- 
tige for a car manufacturer, or any- 
thing else for anyone with a fair 
advertising budget. 

Recently, NBC presented the 
first full ballet performance on a 
sustaining basis. For the occasion 
Ballet Theatre staged ‘La Fille 
Mal Gardee” along with ‘Pas de 
Quatre,’ a shorter piece, as a 
kicker. The show lasted 55- min- 
utes and despite some _ technical 
shortcomings was an overwhelm- 
ing success and the most entertain- 
taining and spectacular hour on 
exceeding in_ interest 
even the famed Toscanini broad- 
cast of last year. 

But will anything be done fur- 
ther about such shows? 

There is very little that televi- 
sion has to do to adapt itself to 
staging dance productions. What is 
really needed is vision and con- 
fidence on the part of those who 
have the final say about what 
should and what should not be pro- 
duced for television. 

















BEN 


‘not taken over bodily from radio | RADIO 








GRAUER 
NBC 


TELEVISION 








Pad tre ngs 





10Nn, 
net- 


iged 


avee 


ople 
nat’s 


that 


out 


, 


con- 


eek, 
aska 


Due 
ylson 


least 
com- 
pres- 
any- 

fair 


the 
on a 
ision 
Fille 
; de 
is a 
min- 
nical 
elm- 
tain- 
- on 
erest 
road- 


fur- 


levi- 
lf to 
lat is 
con- 
who 
what 
pro- 


—— 
st) 











Wednesday, July 27, 1949 


RADIO-TELEVISION  $=47 





Teletranscriptions 


By DR. ALLEN B. DU MONT 


Teletranscriptions or the record- 
ing of the television video and 
sound on film at 24 frames per sec- 
ond is now entering its second year 
of commercial use. This type of 
recording is the result of over 10 
vears of research and development 
by the Allen B. DuMont Labora- 
tories, Inc. 

Teletranscriptions are now being 
used both by stations connected to 
the coaxial cable for delayed tele- 
casts and nationally by those sta- 
tions not connected to existing net- 
works to simulate network opera- 
tions. By means of this medium, 
stations isolated from the present 
cable system are able to telecast 
costly current productions origin- 
ating in the larger stations of the 
networks without the accompany- 
ing high production costs and with 
a minimum of operating equipment 
and personnel. 

Permanent and exact records of 
past productions are made on mil- 
lions of feet of film which repre- 
sent unrefutable data in the event 
questions arise involving FCC reg- 
ulations, breach of clients’ con- 
tracts, or any future litigation re- 
sulting from actual or inferred er- 
rors in station performance. 

Teletranscriptions of new sam- 
ple productions over closed circuits 
for showing by sales departments 
to clients, agencies and _ stations 
have been found to be a successful 
method of presenting programs or 
ideas for sale. The necessity for 
this type of transcription will be- 
come more and more evident as 
new productions and clients ma- 


vision broadcasts and reception. 


It has been found that both en- 
gineering and programming tech- 
niques can be more quickiy im- 
proved by the projection of the 
transcribed programs before the di- 
rectors, technical crews and per- 
formers of 
This practice enables them to ob- 
serve errors in direction, acting, 
lighting, camera work, etc., which 
should be avoided in future oper- 
ations. 
| May Aid Pix Industry | 





As the quality of the television 
picture improves, so will that of 
the teletranscriptions as the pres- 
ent film emulsions, even 16m, are 


capable of greater resolution than | 


the current electronic picture. It 
is, therefore, quite conceivable that 
teletranscriptions may become an 
important part of motion picture 
production. The enormous cost of 
present picture production is rep- 
resented to a great extent in time 
lost through retakes, editing, cut- 
ting of unsatisfactory scenes, and 
multiple takes of one set in the 
hope of achieving certain desired 
effects. A great many of the er- 
rors in first takes are not detected 
until the scene is viewed after 
processing. This loss of time and 
money naturally occurs after each 
retake until a scene is satisfactory. 

At that time in the future when 
television picture quality is com- 


current productions. | 


terialize with the expansion of tele- | COUNUY. ; he 
| many of these stations can partici- 
pate in network operations of na- | 
tional and sectional advertising will | 


parable to that of motion pictures, 
it will be possible to focus a bat- 
tery of television cameras on the 


scene to be taken in the motion | 


picture studio, and enable the pro- 
ducer and technicians to see at 
once the action, lighting, composi- 
tion, ete., which, at this time are 
not visible until after the takes are 
processed. 6 

In using the above method, he 
will: be able to accomplish all his 
cuts, editing, retakes and experi- 
mental lighting on the spot elec- 
tronically. When the scene is ready 
to be shot the pictures from the 
several television cameras on the 
set can be faded, lapped, superim- 
posed, etc., as desired to the screen 
of the recording monitor tube and 
there transcribed on film as a com- 
plete and final take. 

With regard to theatre tele- 
vision, it seems logical that news 
events, sports, ete., which may be 
telecast at the same time as the 
showing of the feature picture, will 
continue to be teletranscribed on 
films and after quick processing be 
projected on the theatre screen at 
the proper time. 

Although the coaxial cable has 
connected a great many of the 
large cities on the eastern seaboard 
and through the northern midwest, 
and keeping in mind that quite a 


few new stations will be added in|} 


the next two years, it will be quite 


some time before the country is | 
completely joined by coaxial cable | 


or relay for national coverage by 
television networks. This does not, 
however, seem to deter the opera- 
tion, construction or application for 
construction of stations all over the 
The only way a great 


be through the 
transcriptions. 
When the east coast coaxial 
cable is completed, there will still 
be the difference in programming 
time to overcome for coast-to-coast 
television. Programs going across 
the country will either have to be 
transcribed at the place of origin 


medium of tele- 


|and flown to the Coast for retele- 
|cast or transcribed at the place of 


reception for playback at a later 
time. 


Seek WRFD Sale To 
Insurance Co. for 2606 


Columbus, July 26. 
Ohio Farm Bureau Corp., last 
week (20) asked the FCC for au- 





‘thority to sell WRFD and WRFD- 


FM, Worthington, O., to Farm Bu- 


reau Mutual Automobile Insurance 
Co., of Columbus. Present operat- 
ing firm is People’s Broadcasting 
Corp. Transaction would be for 
$260,000. Station will still operate 
“in the interests of the farmers,” 
a Farm Bureau Official said. 

Deal amounts to a transfer of 
assets between organizations be- 
longing to the same corporation. 
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Developments In 
Tele Receivers 


By FRED D. OCILBY 
(Manager, Television Sales, 
Philco Corp.) 


Philadelphia. 
The development of television 
receivers has kept pace with the 
rapid progress in television broad- 
casting and relaying. Today Philco 











|and other leading manufacturers 
are producing better’ television 
|sets, in larger quantity and at 


|lower prices than ever before. 
The fact is that 
|industry’s engineers 
hard at work to develop new 
|'models which will overcome the 
| annoyances about which some cus- 
|tomers have complained. For ex- 
|ample, the area around Trenton, 
|N. J., has been a problem spot 
| because there you can receive sig- 
nals from nine stations, five in 
|New York City, one in Newark, 
| and three in Philadelphia. Tuning 
|in seven of those nine stations has 
|frequently been difficult because 
of adjacent channel interference. 

The new Philco super-sensitive 
circuit, which incorporates special 
“traps” to filter out adjacent- 
‘channel and other forms of inter- 
ference and noise, has been devel- 
|oped as our answer to this prob- 
lem. It has been developed by ex- 
| tensive field engineering work in 
|the mgst troublesome television 


have been 


| and solving them. 
Meanwhile it has also been pos- 
| sible, by developing new circuit 
| techniques, improving mass pro- 
|duction methods and_ reducing 
|costs in every possible way with- 
| out sacrificing quality, to make the 
| new television sets available to the 
|public at substantial savings in 
price. 

We believe that this trend to- 
' ward improved television sets will 
continue, and that prices’ will 
| gradually come down still further. 
However, the big reductions in 
price have been achieved already. 
There is obviously a point beyond 
which a lower price for such a 
complex product as a television re- 
ceiver, including relatively costly 
major components such as a pic- 
ture tube, tuner, etc., can not be 
established without compromising 
on quality. Philco is determined 
to maintain the highest possible 
standards of quality. That is a 


| principal object of all our research, 


development, field and factory en- 
gineering. 

Thus the outiook for the devel- 
opment of television receivers 
offers great promise for all the 
various interested groups: con- 
sumers, who are buying television 
sets; distributors and dealers, who 
them; and manufac- 
turers, who are producing them. 

In each category — purchases, 
sales, and production—the tele- 
vision receiver business is estab- 
lishing new high records month 
after month, especially as new sta- 
tions go on the air and network 
facilities are expanded. With the 
promise of favorable “unfreezing” 
action on station applications by 
the FCC this fall, television service 
will be made available to many 
additional communities. This will 
further stimulate television manu- 
facturing, broadcasting, advertis- 
ing and public interest in this great 
| new business, 


| areas—finding the worst problems | .. 
8 me | tinue to act in the future, much as they have in the past. 


'of operation by financial backers 


--- As to the Future 


By JUSTIN MILLER 


(President, National Assn. of Broadcasters) 

Washington. 
Lowell's Biglow Papers is the wise 
warning: “Don't never prophesy—onless ye know.” It is a warning to 
be kept in mind while writing for the Review and Preview issue of 
VARIETY. There are, I think, some fundamental certainties in radio 
broadcasting these days, despite a pervading atmosphere of doubt. 


Somewhere in James Russell 


First, television is coming fast and will continue to develop at much 
the same pace during the coming vear: both as to manufacturing and 
distribution of sets, improvement of programming and operation, and 
wider availability of reception. The use of microwave relays has and 


will continue to offset slow expansion of coaxial cables. Color tele- 
vision is still in the laboratory stage; though making good progréss, it 
will not be commercially practicable this year or next During the 
year, several television stations will operate in the black and most of 
those which are beginning operation will have a much shorter period 
of non-profitable operation 

Second, during the year the several forms of broadcasting will begin 
to find their respective long-time levels of acceptance and performance. 
AM will long continue to be the major operation. FM will gain slowly, 
Tele- 
vision will continue to increase in popularity and acceptance, but will 
not disturb the overall acceptance of AM and FM; except for short 


periods, in 


with better receiving sets and increased public understanding 


particular localities when television is first introduced. 
There will be rapid development of trained personnel and realignment 
of talent. There will probably be a continuance of comparative peace 
on the labor front. New ideas of programming and sponsorship will 
come in response to public demand. 

Third, there will be increasing competition for. advertising between 
television, AM and FM: as well as between broadcasting and the other 


media. This will bring readjustment of sales methods, reexamination 


of trade association structures and functions, and more careful scrutiny 
Broadcasting will follow the trend of 
business, generally, whether depression, recession, disinflation, post- 
war readjustment or “normalcy.” Those who have lived through sev- 
eral recurring economic shakedowns will be alert to the danger signals 
and aware of upward trends; they will be steadier in their reactions 
than those who have spent their shorter business lives on the “gravy 
train.” 


—————__— 


| | Industry Peace—It’s Wonderful | 
the television | ; 





a ————— - 


Fourth, Congress, the Federal Communications Commission and the 
State Department will begin to work in greater harmony with respect to 
allocation of frequencies for broadcasting. Stronger leadership will 
begin to develop both internationally and internally, with resulting 
more intelligent approaches to the problems of allocations and uses of 
frequencies; and less wandering into sociological and ideological fields 
by government officials. There will be increasing awareness by gov- 
ernment of the important role which private enterprise must play in 
broadcasting, at all levels. There will be more emphasis upon econom- 
ical distribution and use of frequencies, and less upon the mystery of 
“searcity.” 

Fifth, understanding will continue to spread, during the year, of the 
fact that broadcasting is a vital medium of communication; that it must 
be protected from government abridgment in the same manner as the 
press; that public utility type regulation is inapplicable to broadcasting 
and that government efforts to cripple broadcasting by program cen- 
sorship and limitation of earnings must be vigorously repudiated. The 
sinister methods of infiltration, now being used by sponsors of govern- 
ment broadcasting, will become more apparent and will be more sharply 
resisted. Some of those who have been imposing upon our hospitality 
will become better known for what they are. Some of our own who 
have been obsessed with striped-pants delusions may begin to mend 


‘their ways. 


Sixth, those who are in charge of American broadcasting will con- 
Some will 


‘be resourceful and enterprising, reflecting the spirit which has given 


| be timid, ulcerous, sycophantic. 


America its present world position and standard of living. Others will 
All prophesying is conditions by these 
human characteristics. The future will be what men make it. But the 
men who make it will be those who live and work with the world as it 
is. Those who have no responsibility for meeting payrolls and broad- 
casting schedules can safely indulge in the amusing pastime of predict- 
ing amazing imminent changes. But such prophecies are less amusing 
—and less likely—for those who are doing the real work of advancing 
the new forms of broadcasting; while practicing and improving the old, 
which provide the funds necessary for both advancement and improve- 
ment. 
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A Backward 
Glance at TV 


By J. R. POPPELE 
(Pres., Television Broadcters 
Assn.) 











Up in the attic of my home in) 
South Orange, N. J. is a television 
set that produces an image about 


the size of an ordinary one-cent 
postage stamp. It doesn’t work any 
more; in fact, even when it was 
new it didn’t work very well. I 


bo:ght it back in 1929 when every- 
bo..y thought television was “just 
around the corner.” 

That was 20 years ago, just be- 
fore the Wall Street debacle. 

Ten years later, a greatly im- 
proved system of television was 
introduced, and those who at- 
tended New York’s great World's 
Fair saw it in operation and pre- 
dicted big things for it. That was 
just before the world holocaust. 

It all looks so bright and cozy 
now, but it wasn’t always thus. 
Flipping the pages of video history 


back only a decade, one finds a 
series of episodes replete with 
squabbles, indecision, shortages, 


etc. that might have dissauded all 
but the most ardent believers in 
this new and now accepted fabu- | 
lous art of television. 

Just when television was intro- | 
duced on a commercial basis 10 
years ago, the bureaucratic hatchet | 
was dropped on the industry; it| 
was told that the “green” light per- | 
mitting commercial operations was | 
being rescinded until suitable | 
standards for TV_ broadcasting 
could be set. 


—And Problems Mounted | 


The industry—those who had 
staked all in its development— | 
quickly got together, formed the | 
National Television Standards Com- | 
mittee and set about the task of 
putting the new art on a standard- | 
ized gauge. The committee per-| 
* formed an outstanding service and | 
submitted its findings to the gov- 
ernment. Thirty channels were 
provided for TV, plus a uniformity 
of lines, frames and_ channel | 
widths. The FCC switched off the 
red light and turned on the green 
one again. Then war broke out 
and television’s advance was 
halted. 

With the end of hostilities came 
further delays. The FCC asked for 
a complete review of the entire 
broadcasting spectrum to deter- 
mine what allocations might be 
made for television and many 
other new services, some of which 
were direct outgrowths of wartime 
development. 

Television wound up with 113 
channels instead of 30 and found 
itself in portions of the spectrum 
which only a decade ago were con- 
sidered unfeasible for commercial 





operations. Everything seemed 


settled and the industry was begin- | 








How TV Program Picture Shapes up for F all 


With sponsors still knocking at the doors of the four major television networks to line up programs 


for the upcoming season, the day-to-day programming logs are far from complete. Webs, on their own, 


are holding back on locking shows in at certain times to see what the opposition might have to offer. 


In addition, networks such as ABC have a number of new sustainers on the fire for which no times have 
been set (ABC has “L'il Abner,” “Lone Ranger,” Boris Karloff’s “Conflict,” “Kate Smith,” “Actors 


Studio,” etc.) Following 7-11 p.m. schedule for the fall season, consequently, ts complete as of this date 


will preem in September or October. 


NBC 
7:00 Kukla, Fran & Ollie 
(RCA) 
<i) oe - 
7:30 Mohawk Showroom 
(Mohawk) 
7:45....Camel News Caravan 
(Camels) 
8:00....Chevrolet on Broadway 
(Chevrolet) 
8:15 a 
8:30.. Open) 
8:45... “ 
9:00....Colgate Theatre 
(Col-Pal-Peet) 
3 
9:30....One Man’s Family 
O:45..... 
10:00....Big Story (Pall Mall) 
(Alternate weeks) 
UA |. aor a 
10:30... OFF 
10:45....OFF 
11:00....OFF 
NBC 
7:00....Kukla, Fran & Ollie 
(RCA) 
(eb Maree sai 
7:30....Mohawk Showroom 
(Mohawk) 
7:45....Camel News Caravan 
(Camels) 
8:00....Texaco Star Theatre 
(Texaco) 
oh. a es 
a - 
3:45... ie 
9:00... . Procter & Gamble Show 
a ee a 
9:30....Life of Riley 
(Pabst) 
| ss 
10:00.... Amateur Hour 
(Old Gold) 
i, | <i 
1G230 066 Ks 
ie | aa - 
|11:00....Yesterday’s News 
NBC 
7:00....Kukla, Fran & Ollie 
(RCA) 
i) See ia 
7:30.... Mohawk Showroom 
(Mohawk) 
7:45....Camel News Caravan 
(Camel) 
8:00....The Clock (Lever Bros.) 
| "s 
8:30....Black Robe 
ee 4 
9:00.... Kraft TV Theatre 
(Kraft) 
| mt 
ff. ee . 
oe - 
10:00... .Quiz Kids 


(Alka-Seltzer) 


ning to look toward the future} 10:15.... 
when _ another bombshell was | 10:30... .(Open) 
dropped and exploded in a cloud! 10:45.... a 
of color. /11:00....OFF 
Fighteen months of wrangling | 
over this issue with the industry | 
holding its breath ended when NBC 
color was found to be inoperable| 7:00....Kukla, Fran & Ollie 
commercially and was relegated to| _ (RCA) 
experimental status on an official | 7:15.... - 
basis. The industry breathed! 7:30....Mohawk Showroom 
easier again, but found that short- ; (Mohawk) 
ages in steel, cathode ray tubes, 7:45....Camel News Caravan 
wood for cabinets and other ma- (Camels) 
terials were additional barriers.| 8:00....‘Open) 
The barriers were not insurmount- 
able and finally—in late 1947—| 8:15.... 
television began to go forward on | 
all fours. Today it is an unbeat- | 
able industry, moving relentlessly | 8:30.... 
across the country amid the great- | Py 
est enthusiasm engendered in a| 8:45.... 
generation. The past 10 years wit-| 9:00....Olsen & Johnson 
nessed the upsurge of television; | Buick) 
the next 10 should see it become! 9:15... . 
the dominant industry in the com- | 
munications field. 
ee ” 
14-Station Ohio Web For = o-15.... « 
‘ le 10:00.... Mystery Show 
SO 856 Grid Pickup... ‘Medel Tobacco) 
Cleveland, July 26. 10:30....OFF 
WGAR and a network of 14) 10:45....OFF 
stations will carry Cleveland 11:00....OFF 
Browns’ All-American’ Football | 
games to all corners of Ohio. | 
Standard Oil of Ohio, through Mc- | NBC 
Cann-Erickson, handling details! 7:00 Kukla, Fran & Ollie 
estimated to cost around $85,000 (RCA) 
for all 13 games. a oy: ae 
Bob Neal, WGAR sportscaster, 7:30 Mohawk Showroom 
will handle play-by-play with Bill | (Mohawk) 
Mayer doing the color and sere 
-~ound., 


MONDAY 


CBS 
Your Sports Special 


Ted Steele Show 

Doug Edwards 
(Oldsmobile) 

Cliff Edwards Show 


Silver Theatre 
(Int’l Silver) 


Talent Scouts 
(Lipton’s Tea) 
Preview (Philip Morris) 


Goldbergs (Sanka) 
Studio One 
(Westinghouse) 


sé 


CBS Newsreel 


TUESDAY 


CBS 
Your Sports Special 


Ted Steele 
Doug Edwards News 


Sonny Kendis Show 


Feature Film 


“ 
“ 


We, the People (Gulf) 


Suspense 
(Auto-lite) 


Blues by sargy 
CBS Newsreel 


OFF 
OFF 


_ OFF 
WEDNESDAY 


CBS 
Your Sports Special 


Ted Steele 
Doug Edwards 
(Oldsmobile) 

Earl Wrightson Show 
(Masland Carpet) 
Godfrey and Friends 

(Chesterfield) 


Bigelow-Sanford Show 


Armchair Detective 
(Whitehall) 
Boxing (Ballantine) 


THURSDAY 


CBS 
Your Sports Special 


Ted Steele 
Doug Edwards 


Sonny Kendis Show 
(Open) 


Inside U.S.A. 
(Chevrolet) 
(Every other week) 
Ed Wynn 
(Speidel) 


(Open) 


Blues by Bargy 


Newsreel 
OFF 
OFF 
OFF 
FRIDAY 
CBS 
Your Sports Special 


Ted Steele 
Doug Edwards 
(Oldsmobile) 


(Continued on page 50) 


ABC 
Film Shorts 


Fitzgeralds 
On Trial 


“ 


Petticoat Parade 
(Ironrite) 
Travel Films 


Science Circus 
rT) 
Our Dogs 


«é 


News 
OFF 
OFF 


OFF 
OFF 
OFF 
OFF 


ABC 
Ship’s Reporter 
(Part.) 
Adventure Films 
Double Feature Films 


Film Shorts 


Boxing Champs 
(Co-Op) 


“ 


ABC 
Film Shorts 


Fitzgeralds (Part.) 
Film Shorts 


Feature Film 


Film Shorts 


Wrestling (Co-Op) 


ABC 
Ship’s Reporter (Part.) 


Kieran’s Kaleidoscope 
Film Shorts 


Stop the Musie 
(Admiral) 
ae 


Stop the Music 
‘Old Golds) 


Crusade in Europe 
(Time-Life) 


Story of Week 
(at 9:25—Pal) 
Blind Date 


“ 
News 
OFF 
OFF 


OFF 
OFF 


ABC 
Fitzgeralds (Part.) 


“4 


Enchanted Road 


4 ‘ 
gfe Hg ais 


‘but may be changed by the season’s start. Many of the shows listed are not being aired at this time but 


DU MONT 
Captain Video 


Woman to 
Remember 
Manhattan Spotlight 


Newsweek Views 
News (Co-Op) 


Doorway to Fame 
«“ 


Feature Films 


News 


OFF 
OFF 
OFF 
OFF 


DU MONT 
Captain Video 
Woman to 


Remember 
Manhattan Spotlight 


Court of Current 
Issues 
“ 


“ 
o 


Talent Jackpot 
Film 


“ 


News 
OFF 
OFF 


DU MONT 
Growing Paynes 
(Co-Op) 


Woman to 
Remember 


Manhattan Spotlight 


Swing Into Sports 
(Part.) 


(Open) 

Program Playhouse 
“ 

Boxing 


ae 
Lad 
“sé 


“ 


DU MONT 
Captain Video 
“ 
Woman to 
Remember 
Jack Eigen 
(Doeskin) 
Along the 
Boardwalk 


They're Off 


Morey Amsterdam 
(DuMont Sets) 


Flight to Rhythm 
News 
OFF 
OFF 


OFF 
OFF 


DU MONT 
Captain Video 


Woman to 
Remember 





FM Station 
In the Black 


By IRA A. HIRSCHMANN 
(President, WABF [FM)]) 











“Aren’t Gruen watches on time 
| at 7:12 p.m., as well as at 7 p.m.?” 
| When I asked that question of 
Ben Katz, the president of Gruen, 
then one of the important buyers 
of radio time, he recognized radio’s 
| ‘on the hour” time signals as typi- 
cal of the rut into which most pro- 
gramming had fallen. 

For years, radio listeners have 
been educated to hearing the time 
announced, only on the hour. One 
might think that time is accurate, 
only on the hour—never between 
the precise hours. Therefore, it’s 
not surprising that Katz was more 
than a little shocked, when I sug- 
| gested what seemed a startling in- 

‘ novation—that his company spon- 
| SOr the time signal announcements 
|}over WABF, whenever the pro- 
| grams ended. His advertising copy 
|chiefs were thrown into a mild 
| state of confusion. Yet the Gruen 
| Watch Co. contracted for the com- 
| plete time announcements for 
{three years over WABF and now 
jour FM listeners may relax, for 
| they realize that time is accurate 
throughout the hour. 

We at WABF are very happy 
| about the recognition our station 
|has received from advertising 
|agencies and large corporations. 
| Naturally, I’m proud of having 
|WABF termed “Leader in _ this 
| field’’ (FM stations) by Foote, Cone 
|& Belding; our sponsor’s list has 
|} included such distinguished names 
in American industry as Columbia 
Records, Lafayette Radio, Admiral 
Radio, Sachs Quality Stores, Du 
Mont Radio, Zenith Radio, Decca 
Records, Philco, Stromberg-Carl- 
son and others. Our rise to emi- 
nence has been in the face of 
lessening interest in AM _ broad- 
casting, due to the inroads of tele- 
vision. 

How do we do it? 

Pattern for Others to Follow 

Well, the answer is in our pro- 
gramming policies. Our flexibility 
in the matter of time announce- 
ments is carried over to our en- 
tire programming policies, and 
might well be adopted by other 
broadcasters. The New Friends of 
Music concerts for instance, are 
carried exclusively over WABF 
and are the only major concert 
series in the world transmitted 
| solely over FM. These concerts, 
| which, incidentally, are recorded 
and rebroadcast throughout the 
world by the State Department, are 
carried in their entirety, regard- 
less of the length of the program. 
A string quartet might last 26 min- 
utes at one performance, and the 
same quartet run, with justifica- 
tion, as long as 31 minutes another 
time, depending on the moods of 
the performing artists. 

Our number one rule is that a 
program must finish itself. The 
intention of the composer and the 
interpretation of the musicians (or 
the speaker) take their rightful 
place of dominance. The clock is 
subservient. And so is the com- 
mercial. 

Packaging An Evening 

By unique arrangement with our 
sponsors, six full hours of “pro- 
gram packaging” in one evening 
are sold with the understanding 
that all commercial announcements 
are under control of our continuity 
' editors, and no one else. This pro- 
vides the necessar¥ latitude which 
does not result in tyranny or ar- 
bitrary strictures. We have found 
that the result is a larger, more 
appreciative audience for the pro- 
gram and the sponsor. 

Absolutely prohibited on WABF 
are such cliches of broadcasting as 
ithe jingle, singing commercials, 
|high-pressure selling, and the 
|theme song. Our announcers, who 
have a background of musical 
training and are encouraged to 
originate new ideas in program- 
ming, demonstrate that products 
can be sold effectively in a natural 
speaking voice. We try not to of- 
fend ek se sage ... try to main- 
tain standards of dignity and good 
taste. 

In addition, we publish a hand- 
some, 9x12, full-fledged musie 
magazine, in two colors, which lists 
‘in detail the programs of the sta- 
tion for an entire month. The 
“magazine, which contains a dozen 
or more illustrations every month, 
‘has featured music articles by 
‘leading figures like Koussevitsky, 
| (Continued on page 92) 
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Light Up the Drama | Publie Service—a New 
By MARC DANIELS F ° 
Legitimate drama in television ; ups, and at the same time to keep | orm of Entertainment 
is basically theatre. It is true!the setting well in the viewers’ | | 2 > 
that we use the camera techniques | minds and to have them remem- | By TED HUDES 
of moving pictures and the time ber where the people are in the | | Today more than 50 national or-; programs some of the most impor- 
element of radio, but all the other scene. Placement of the furniture | | ganizations regularly service over | tant national and international is- 
~_ factors of production’ most closely and size of the set are important. | 1,000 independents and affiliated | sues of the day were brought to 
le resemble the theater. 4 | it must also be remembered that radio stations from coast to coast! the attention of the average man 
¥ The production of a legitimate a a of actors for with excellent transcribed educa- | on Main St. To mention but a few 
drama in television poses a num- ots is extremely bad. The ac- tional dramas, documentaries and of the more outstanding—there 
n, ber of complex and complicated tors must feel that their positions musicals was a series presented by Colum- 
rs problems. After directing a sea- 4re part of the natural movement | This new radio phenomenon is. bia University on venereal disease 
's son of nine one-hour television of the character, and they must here to stay. Its success is largely -a series of transcriptions which 
i- dramas on “Ford Theater” I feel not be required to “cheat” too due to the fact that the organiza- has familiarized the American peo- 
O- that most of these problems have much for the cameras or the illu- tions weave their worthy messages, Ple with the problems facing the 
. been solved or can be solved. sion of reality will be lost. educational and fund-raising eam-| disabled veterans; an educational 
‘ The greatest single problem is oe : television drama can a aos yore cop-neten professional campaign made through _radio 
1e to resist the temptation to put the uti pens & gout musical score. Care- 3 es wa “pe pastor productions Eaie| STS TRNS a Ce SREe ae ie 
> stage play on television. This is ful consideration must be given to ; 4 a, second reason for their success lies tal hygiene; a series of programs 
: an easy Way. But it neglects thee ee is certs ccones wo tha a hh a dope es 
. flexibility of e medium an the sis -erte scenes so tha > ae ations are Keenly C dq care; an important educa ion- 
a peculiar qualities a ton television proper mood and atmosphere are HOWARD MERRILL — = the ee role that al series on the United Nations; 
g- camera. So the problem is to created. 15th Year Writing for Radio | ino k ve te 1eir communities— | a series of educational programs 
n- transfer the story to television The next problem is to take the 1949: You Are There, Secret Mis- rite gi “ye 1 ~ ated ig egringeedd or the problems of displaced per- 
“a terms. . rehearsed play to the cameras. | 8ions, The Arthur Godfrey Show, | gig _~ hosed ye gers look to ra- age and the need to welcome them 
> First, the adaptation must be When I did my first show for Sherlock Holmes, es Rone 4 b yl ema in- ston = communities in which they 
“0 carefully worked out. The better Ford Theater,” I requested that ‘Previous: Beatrice Kaye, Peter jy tries to soeiae dae cane oo — ee 
i the play the more difficult it is. all the technicians attend two — Hayes, ote Lombardo, Archie pie ccm , need oy pre- Today, with television becoming 
id For one thing the dramatic por- run-throughs” at the rehearsal ee wae ii ‘ntary Which combine neat programs | more and more pronounced, the 
on tion of the hour show is about 53 hall. I found that they liked this nm. a en tertainment a oe | ee Oe ae eee 
oa minutes. This means that a play | system. For one thing they then he Representative Here is a typical ex: le of the eee -———“y oe oe 
“* must be cut into less than half. knew what to expect in the studio praenptie presentative: viegnatian neg rth ect % t ue audio-medium, They are busy pre- 
= rake a look at a play like “Arsenic and certain technical problems DICKLER aca dex aad ee — paring series of educational 16m 
ted and Old Lace. Deciding what to could be anticipated and _ solved. — setts which I visited és anes Ast mae Oe TE CERES eee Wane: 
te cut is a terrible problem. Gener- For a second, they got a chance to lar series that has pumped life into cent tour of the co Posi tt te a received by the audi- 
ally we try to find a treatment, enjoy the show, because once we gtudy of natural science tion was entice ace “d “ed i Naat, wlan aoe 
™ that is, a way of telling the story got to the studio they were too | No a ‘ 5 , “ sia program director us Hie ol oo ‘ ‘ : : 
+4 so that much of the exposition can busy to look at it a oe schools It would W as the manager, program dices 
ng fink gai a —" such as the 7 | Patience, My Lad! j | seem that out-of-school programs tor announcer. copywriter, sales- WPTR, Albany, Expands 
7 n ught pattern o al charactet ae onegeroeg — | now are the best bets, with schools man and floor-sweeper. His wife e 
ng which we used in The Silver From here on in the problem Is encouraging critical viewing by worked with him 12 to. 14 hours a As N Y Times Effort To 
Cord. The television camera is one of coordination and patience. students. It is difficult for TV to day. Their combined annual in- a 
vw very adaptable to close work so Coordination is the great thing. tailor programs for in-school use come was under $5,000 y} | () i F il 
“4 that diaries, letters, newspaper However, it does not begin here. on a nationwide scale, just as it is These people were most eager e ay pening alls 
med articles and such aids to exposi- It begins before rehearsals start. difficult for radio. There are to present good programs on pub- Washington, July 26 
ia tion can be used advantageously. In doing the nine shows this year problems of four national time lic issues. They knew that the use| The Schine theatre chain's broad- 
~ Contrary to the general belief we were able to perfect our pro- zones and of diverse local curric- of dramatic technique and the pre- cast station in Albany, WPTR, was 
yu that a one set play is good for tele- duction . technique to. the _point ula. The effective solution for sentation of top-notch stars and a 4ble to begin operations last week 
~ vision, we consciously and consist- | ¥ here we could do “Light Up the special in-school programs will good orchestra make these issues With 50kw power as the final effort 
1. ently look for ways to vary the Sky” in five days from the pur- probably lie, as with radio, at lo- | more alive and understanding. But °f the N. Y. Times to delay com- 
li- locale. The designer should be Chase of the property. This in- cal levels; some schools might they had neither the facilities nor Mencement of test programs failed. 
pe consulted in determining the treat- cluded adapting and preparing the’ eventually operate their own video the funds for that type of presenta- The Times was refused a stay or- 
d- ment. The play should be opened _ script. stations. At NBC we are current- | tion and were therefore very happy der by the U. S. Court of Appeals 
e- out and moved to different places An hour show is a frightening !y knee-deep in plans for a five-| to use transcriptions which com- Of the District of Columbia. It 
to tell the story. By working | thing in a way because every little times-weekly series for children | bined all of these factors had contended that the stepped-up 
closely with our designer, Samuel |thing depends on someone else. that will cover literature and the | - _ power of WPTR would cut into the 
Leve, we have developed some in- By careful planning, however, you arts, social studies and science—a | Rates With the Best of "Em upstate audience of WQXR but the 
‘0- = d at tl 5: can prepare these things so that series mean — out-ct-scnoe! — This program director has ren- pict —" a eee 
< economical an at the same time the 50 or 60 people involved have ing. Also on our fall agenda is a) goreq invaluable service as ren munications Commission position 
od sien a more flexible use of the a chance to do their jobs correctly, dramatic series to be presented in neuaininley I “ oe oe bn ee that the station was not entitled to 
n- pe They all know their jobs very well Cooperation with American Edu- jis position Ag ap to say that protection at such a distance from 
ad How to Choose Actors | 2"4 they are all anxious to make cation Theatre Assn—a series that | similar to that ite ae iS its primary service area. The 
er Casting is the next step. Th things work. The cameramen and _, aene viewers the best dra-| tor and judge. The air rsa io tae chageng cre Boge ay Pinay rp 
of best kind of actors for Sy t a yee 1€ | control room staff are vastly in- matic productions of the country's given to public service sur asses to Re kag pha Se ee 
re drama are those wl ig television | genious and skiliful. I very soon leading colleges and universities. | y far the free air time an i Se 
sF tive emaumuiniies . By that po 9) bes ty — do anything One point more: let us not over- big networks. The example of the ‘ Although the two stations are 
rt actors who oan hen the b Anson a [ an _ that there is practically look the fact that TV visualizes program director in Massachusetts 20ke apart, The Times claimed that 
ed withatel alles. Whaet. ueveaneiit ‘ el ee to what you can plan sports as no other medium. It can be multiplied by the hundreds their positions near the top of the 
ts, will flow out Seiten ph gts : nae “* he telling of your story. animates participation shows as no throughout the nation. » | dial (WQXR at 1,560ke and WPTR 
“ Saas a oe oom ee his — applies to the other other medium. It gives the view- The national organizations which at 1,540kc) makes it difficult for its 
he seeming to work at it. Then ae personnel. There is no problem, er a closeup of vaudeville. It has produce and transcribe good radio upstate listeners to keep WPTR 
re they taat be Quick, intelligent —, mind, in finding good adap- a strange attraction for puppets. programs are indirectly contrib- from interfering with WQXR. The 
ma po bl ; elligen core, Sameanre, actors, technicians, It is an ideal agency for the day- uting to the progress of the en- Commission dismissed survey find- 
4 Bic stagehands. musicians, and cos- time serial. It finds it easy to tire industry. For they not only ings cited by WQXR as having no 
n- constant concern is th viel ashe —— people. There is a great bring viewers the entertainment preserve the excellent technical weight because of the small num- . 
he oF the stacaees “A a — i a but that bs eet — items have a and entertainment levels of broad- ber of listeners involved. 
a aot te dated Wis de Gets Se Ree ooo - : ace on a balance program sched- casting but advance its cultural and i 
vf medium shot, which is the basic be. scripts. : ec all aoe Pi ee ee ee rn eee wee St L Gabb | d | 
0 aa én ee makes television originals—hour dramas - LOUIS ers invade 
veople too sma for television. —because the plays will soon run kl , , | 
= jd al peed . —— to keep the ouf and [I hope the scripts will Broo yn in Ball Series 
~ . ght, to get lots of close- | start coming in. St. Louis, July 26. ' 
a - With this area steamed up over ; 
ul e e 2 the fight being made by the 
is Televisio Cardinals for the National League 
bs Hy an liCa ion gies, pennant, the Griesedieck Bros. 
Brewery Co., through Ruthrauff & 
By STERLING W. FISHER i aa es eee Cae 
od (Manager, NBC Public Affairs, Education Dept.) and Charles (“Gabby”) Street to 
ng , = ‘great and primary feature of | clues in trying to call the shape of se ed neneett — oe 
ng elevision is this: ‘it has the most its future in education and public — _ DURES pent: Seas Se 
its remarkable potential for mass edu- affairs. ae nC 
ity cation and culture that any At NBC we have presented an art Pe neg igs ater ant oanees 
od medium has ever offered. program worked out in conjunc- eee ee ae ene mgs Pr at 
ch TV has opened up certain cul- tion with New York’s Metropolitan — co las gy ie tec 
ir tural areas, like art and the dance. Museum of Art, a program that ef- poe od yg TE ™_ ; wap eg ares 
ad that are completely alien to sound fectively combined museum and originate at W IL. . studios in Hotei 
re radio. It has enormously enlarged video techniques. We have pre- ae oe fm 22 ere 
mal the scope of certain other fields, sented artist John Gnagy in a you- ine a ee — See. ae 
notably the drama. Radio’s play- can-paint-too-series. We have pre- eS ee ee eee rong 
3F . rights, it is true, have brought sented Ballet Theatre in a pair of Carat ge og" oo lc me 
2s roadcast drama to something ap- offerings, and the experience has ey YOR be hs Sgr eos yes 
Is, ———e an art form; but in the taught us two things at least: that ho ve “ sae me ome ey = 
he arge popular sense radio drama, many persons saw ‘and liked) clas- hy. fs gre cout tha poll an 
ho after all, is like sitting in a theatre sical dance for the first time, and The ont po’ a _— the analysis. 
a Nec one’s eye’s shut. TV has that critics were excited by the the Fediead ce Se ere 
ro sroadened the field of music, video-centered techniques _ that pli seca ssi 
= Which of course, has been one of brought freshness and new mean- ie aces ae 
a irae naturals; video would seem. ing to dance performance. We have 4 " 
al 0 surpass it chiefly in the sphere produced opera, notably “The WGAR $ Record Biz 
“" ol opera and the symphony. It has Medium,” “The Old Maid and the Cleveland, July 26 
ie enlarged, too, the area of science Thief.’ the fourth act of “La Bo- MED ks Sie eee iia John F Pat. eee mine . 
od ain Seography. It shares with ra- heme.” and, in concert version, a pom cieieniee ak eee om sa 
io the property of immediacy; like “Aida’’ under Toscanini’s direction. | TEX WILLIAMS eaten’ cata ae tee ee a 
radio it can transmit actuality, but We have attempted to visualize and | r - wee his siation’s sales for the first six 
d- in ena l y, bu p 4 ualize an DUCE SPRIGGENS SMOKE months of the year are at an all- 
ol — dition it can look reality in animate the news. We have put on SOMETHING NEW UNDER THE Y ROGERS time high, with total dollar volume 
vd - face—a fact of startling psycho- a show, “Inside Washington,” that TEX WILLIAMS, ly NDER THE STARS! 21% above the last half of 1948 
4 gical importance when we think gave young people an on-the-spot | Headline and His “WESTERN CARAVAN” Tl "BS , ts 
: of news and polities. And should view of some facets of their fed- eadlined the First Western Night in the he CBS outlet here reports 
he it miss tl ow one . | History of the HOLLYWOOD BOWL, July 30 adding 25° more new clients in 
en rh the vn actuality, it can visual- eral government In action. We | Mims — U-f Musical Featurettes y June than signed in the same 
th, rv nt Ramp on film shortly after have tried the documentary, a pro- Records—Latest Release “Ham ‘n' Eggs” & “Cowpuncher’s Waltz” month in 1948. Patt credits CBS 
by The lon occurs. _., | gram on productivity in the US., Radio: WESTERN CARAVAN with its strengthened network pro- 
RY, selt-exploration aes ag of video’s incorporating both film = Mico NBC—Wed.. Fri, Sat., Sun., 10:30 P.M. | gram as aiding local sales, but he 
is well under way. roundtable discussion. e have KNBH-TV, Tues., 9 P.M. adds his staff, too, has been aggres- 





lis short past may give us some 


telecast Ivan Sanderson in a regu- 






































Per. Mgt.: CLIFF CARLING 











6223 Selma Ave., Hollywood, Calif. 








sive. 








50 


RADIO-TELEVISION 


VARIETY 


Wednesday, July 27, 1949 





Television Film Clearances 
—The Road to Bankruptcy ? 


By WILLIAM S, ROACH 


(OBrien, Driscoll, Raftery & Lawler) 
Accordingt to*some, we may ex- don’t have here a case of multiple; tributor who said, “I'll give my 


pect an early 


disintegration of | infringement by exhibiting films on 
atomic proportions of our lusty | a grind policy in hundreds of thea- | 


| tres. 








licensees a complete release. If 
they sue me, I'll sue the fellow 


? 


| who sold me the film! 





Television vs. Theatrical 
Distribution 


(Director of Television, United Artists) 


The television film distribution 


system upon which the smooth 
functioning of a good part of the 


, there are certain TV programs, 
such as United Artists’ “Top Views 


| in Sports,” which are strictly one- 


young television industry. The i0 w : ; 
bugaboo of faulty television film | | Nix Oldies || The clearance problem is a very | television industry will ultimately | shot strong eae This Particular 
clearances apparently has the dou- | Network telecasts will of course real one indeed and should not be depend is today more expedience Atte 1S a eo ye topical sports 
ble whammy on us. ‘incur greater risks. But though regarded lightly. It would seem, | than experience. Like the develop- — issue re Friday tele- 

ere: mig 'ment of any natural infant, there Casting and requires a separate 


After gloomily observing that a 
lot of us are living in a fool’s para- 
dise one writer recently predicted 
that if great care is not taken in 
the matter of checking clearances, 
“99% of us are going to end up 


most stations today are hungry for 
program material the networks and 
large advertisers are shying away 
from the old stuff and are demand- 
ing films made specifically for the 
medium. 


however, that the emphasis is mis- 
placed. Industryites want to use 
old films and they’re doing it be- 
cause of their desperate program 
demands but many are doing so in 
an atmosphere of near-panic. 


are moments of ecstatic adherence 
to schedule; then confounded con- 
fusion of unexpected dimensions. 

An examination of the distribu- 
tion organization developed over 
several decades by the motion pic- 


print at each telecasting station at 
exactly the same time each week. 
By Monday morning these prints 
are just so much waste celluloid 
The distribution problem inherent 
in such a program has been solved 


in bankruptcy and television will| The composer of the music is in If the problem were regarded a ie gl by setting up the main laboratory 
£0 back where it started from 10 much the same legal yosition as realistically the film telecaster ture industry reveals little of prac- y set 8 i a ratory 
si real | ‘ Calisticall, 1 crecal TV and distribution centre in centrally 


years ago!” 

This is sheer nonsense. We might 
indeed anticipate some congestion 
in the bankruptcy courts as _ the 
boys are separated from the men 
but it will be for reasons far more 
prosaic than faulty clearances. 

First of all, the problem is 
mainly connected only with films 
of fairly ancient vintage. We know 
where we are with the new stuff 
as a rule and particularly with film 
specifically produced for television 


the author or copyright proprietor 
of the literary material. And in 
many instances the telecaster will 
find reliable musical cue sheets 
still available for clearance pur- 
poses. 

Trouble can also crop up in 
various other ways but generally 
the considerations are the same. 

Recently a poll was taken among 
distributors and station operators 
covering their procedures with re- 
spect to checking clearances. Many 


would realize that though there is 
always some risk that fairly heavy 
damages may be recovered from 
him in a lawsuit, it’s probably no 
greater than an ordinary business 
risk if sensible safeguards are 
adopted. Probably the real risk lies 
in the investment of time and 
money in exploitating a film and 
the potential loss incurred by the 
disruption of programming when a 
film telecast must be cancelled be- 
cause of adverse claims. 


tical value to the neophyte. 
The nationwide exchange network 
established by all major film com- 
panies is economically sound be- 
cause there are some 18,000 thea- 
tres situated around these ex- 
change centres, which they can 
serve quickly and efficiently. At 
present there are not enough tele- 
vision stations or television pro- 
grams to warrant the setting up of 
regional branches to serve the TV 
industry exclusively. 


Also, in every motion picture 


located Chicago. 

A more difficult problem, unlike 
anything exiséing in the motion 
picture industry, is the matter of 
audition and screening prints re- 
quested by stations for prospec- 
tive advertisers. Most stations and 
some agencies plan their presenta- 
tion schedules carefully and with 
dispatch. Prints are utilized fo 
their avowed purposes and are re- 
turned promptly. Others tie up 
prints for weeks on end, unaware 


use. require only that musical cue If ordinary business precautions Bh gt rae polly ete F elitincadh te the hatte bint Yas 
Actors, authors and composers Sheets be furnished. Usually they are taken in the matter of buying —ae © . a" ‘ volved for a releasing company in 


represent the bulk of the potential 
plaintiffs in this great rash of law- 
suits that’s been though 


are willing to take a chance on the 
other clearances and blithely rely 
on the warranties of their grantors. 


old film chances are good that in- 
dustryites will be able to go bank- 
rupt without any spectacular fan- 





oped supplementary film delivery 
know-how 
efficient 


services whose _ local 
makes possible the most 


hurling hundreds of prints down 
a bottomless pigeon-hole. 


Finally, the TV producer on the 


forecast, : — he 

possibly patent-holders of record- None of those questioned had yet fare just like any other decent flow of print traffic within each |... coast, at least. must come wir- 
ing devices and others may also be been sued for failure to have businessman. js area. Thus, motion picture prints tually hat in hand to the existing 
heard from. proper clearances, though we can are moved from theatre to theatre laboratories for prompt delivery 
Let’s assume the case of a film Certainly anticipate the assertion of Detroit—A survey by a Wayne directly, without the costly and of prints. These laboratory facili- 
for which all rights have been ob- some claims. If these claims are University graduate student shows time-consuming return of _ prints ties are geared to the less demand- 
tained for “motion picture use.” | successful the losers will probably that there are 109,059 FM radio to -_ ggg veg — oo ing schedule of motion picture 
' i is telecast i » helt } ittle consolati ir war- | sets i oj . nisi: Rone routed to another theatre. No sete ea 
The film is telecast in the belief find little consolation in their war- sets in use in the Detroit area. The thei a production and only time.and the 


that the rights are clear. 
| Right-of-Privacy Concept 1 








learns about it and decides to take 


ranties. With so many distributors 
fighting for survival it would seem 


student, Halsey I. Lawson, Jr., 
contacted persons by mail and tele- 


such dependable system of direct 
routing of TV film programs has 


inevitable expansion of facilities 
in key centres such as New York, 


"iT i's a very old flim, chances somewhat foolhardy to follow the phone to gather his statistics, using yet been achieved. Chicago and Los Angeles, will help 

are none of the persons who could  ©X4™ple of the intrepid little dis- the random sample method. lo make matters more complex, | alleviate this situation. 
raise valid objections will ever be | vos : : "s9 Pin wag sealant at > iii = ; On the other urgent and press 
aware of the telecast. r 7 e ‘ ing nae f mgeneer % marked 
But suppose one of the actors HH Sg r\ P a) Ce P t S] ‘ ea, f F ll progress 1S eing made _ almost 
OW : I ogram 1c ure KR apes up or a daily. The ultimate system must 


await the physical growth of the 


phe fim ny. ‘ 





action. Also assume that a telecast | 


is more than a “motion yond ‘Continued from page 48) 


industry and the education of TV 
print-handling personnel. Supple- 














=. which may not be the case. NBC CBS ABC DU MONT arv fil cilia anata 
“aie Gant petngenng law age 7:45....Camel News Caravan Cliff Edwards - Manhattan Spotlight pret te ce Sony wale 
> can find a copy of | (Camels) _— egal ; e+ 
te his old agg he might be able| 8:00 Admiral Show Mama (Gen. Foods) Think Fast Front Row Centre | 1” at eng _ Pag age gecatagets 
A to sue the original producer for | (Tentative) areas are already in the offing. 
i breach of contract—if he can find| g-15_. be ‘a és “ In the meantime, distribution of 
the producer. If he looks to the dis-| g-30. . «“ Camel Theatre Treasure Quest “ TV film progress proceeds up the 
tributor, station owner, agency or) 8:45... és “ “ “ | developmental ladder along with 
sponsor he will find his legal) 9:00....Bonafide Mills Show Ford TV Theatre Break the Bank Key tothe Missing | the rest of the television industry. 
- ace somewhat more elusive. (Ford) (Bristol-Myers) | 
, ‘opyright infringement is  out,} 9-15.... “ . ss ; . | + inni 
i libel or defamation of character; 9:30....Lucky Strike Show “ Fun for Money News WBBM Prizewinning 
‘i doesn’t quite fill the bill, so about . (Kleenex) 6 r 
all he has left for a theory of ac-| 9:45.... “ o “ OFF Report Uncensored 
on iy invasion of his “right-of- | 19-00... .Boxing (Gillette) Blues by Bargy News OFF Du Chi R ise 
acy. ‘ ; 10:36... ui Newsreel OFF OFF f 
Though the right-of-privacy con-| 10:30.... ‘ OFF OFF OFF e or epri k 
cept is gradually spreading, the| 10:45...) 0“ OFF OFF OFF _ __ Chicago, July 26. 
—s pte sc o~ 20 — — 11:00.... “ OFF OFF OFF \b a 1S —— fast ae 
ay. ere the doctrine | bac epor neensored, 
does prevail it probably won't help SATURDAY |public servicer that copped a 1947 
our hapless actor. He will no doubt NBC CBS ABC DU MONT VarieTy Showmanagement Award. 
find that for his present purpose he | 7:00....OFF Lucky Pup Ship’s Reporter ‘Part.) OFF ‘The show bowed off the air May, 
has become a “public figure” who} 7:15....OFF Film Shorts Film Shorts OFF | 1948, after a tangle between writer- 
has en this aspect of his| 7:30....You Are an Artist Quincy Howe H’wood Screen Test OFF producer Ben Park and a 
privacy—hardly one of “the great (Co-Op) /Owner Les Atlass over a contro- 
mass of citizens who are entitled, 7:45....Leon Pearson News Blues by Bargy _ OFF |versial housing series on restric- 
-.. to be let alone,” as a court in | 8:00....U. S. Marine Band Winner Take All Standby for Crime Spin the Picture tive covenants. tat 
Florida recently put it. He might | (Chevrolet) : Producer Skee Wolff is digging 
encounter a more explicit barrier) 8:15.... ” - 7 * up statistics for the new series, 
in the language employed in a com-| 8:30....Kyle MacDonnell Film Short Film of Unusual - which will hit Chi traffic problems 
paratively recent opinion handed| 8:45.... “ “ “ “ ‘and transportation. Station execs 
down in Ohio: | 9:00....Hit Parade Ken Murray Paul Whiteman’'s TV Cavaleade of Stars decided to revive the series, after 
; . any person following the | (Luckies) Teen Club ‘Drug Store TV hearing from local public service 
theatrical business for a life’s | Prods.) orgs and agencies who have been 
work has no such right of pri-| 9:15.... o - “ requesting replays of the former 
vacy as plaintiff attempts to as-| 9:30....Who Said That? “ “ “ programs on juvenile delinquency, 
sert in her complaint. Her em- | (Crosley) , housing and rehabilitation of exe 
barkation on this vocation in life| 9:45.... ‘a - a cons. 
has estopped her from a right to ' 10:00... . Eddie Condon’'s * o 7 *Park, now producing WMAQ’s 
be heard to complain that her | Floor Show OFF OFF OFF ‘It’s Your Life,” likewise a prize- 
personal right of privacy has 10:15.... : OFF OFF OFF winner, resigned from WBBM last 
been invaded.” |10:30....OFF OFF OFF OFF vear when his treatment of restric- 
Even if our actor does somehow 10:45....OFF OFF OFF OFF tive covenants as ruled upon by the ’ 
manage to get a favorable verdict, | 11:00....OFF OFF OFF OFF U. S. Supreme Court was nixed at 
the few cases on record indicate | SUNDAY ‘the last minute by Atlass and sta- 
= gg Rcceeigg to ascer- | NBC CBS ABC DU MONT ‘tion manager Frank Falknor. Atter 
a ee eee oe nominal | 7:00....Review of News Tonight on Bway (Esso) Stained Glass Windows (Open) Park's bowout, a watered-down * tt, 
How about the author? Here | a.) a See : i ; ia. a re — eo 
; ; | 7:30....Broadway Spotlig! Mr. I. Magi Teleplayer “ pi sence gay om 
a, seal . Se at nae 7:45..«« “ , 7a ; “ Magination ABC Teleplayers - | “Report oe, was a 
Se ee ee ee ee or) 8:00....Perry Como Toast of Town , ‘rav > only Chi-built show to cop 
and that he will consider it worth- | ‘Chesterfield? ‘Lineoln-Merecur Jacques Fray OFF VARIETY, DuPont and Peabody 
? lercury Music Room 
while to take legal action. Dealers) awards in the same year. Its bow- 
It a telecast of a film is deter-  — “ ae “ OFF out brought a steady stream of re 
mined to be more than a “motion 8:30.... Aldrich Family “ Film Shorts OFF quests for recordings of the prev! 
picture use the author may be (Gen. Foods) 7 ous programs from civic and con- 
—_* establish an infringement. | g-45. |, . . ; “ “ OFF munity groups. New series Is 
is recovery, if any, will be limited, 9:99... Phileo TV Playhouse Fred Waring Show “ OFF skedded for 13 weeks on a trial run 
to the dubious items of damages | Philco) ‘Gen. Electric) | basis. 
to the plaintiff and profits to the) 9-15.... “ “ Sing-copatio OFF a Ff 
defendant or, if they are unascer- | 9-30..., “ “ . Skip Farrell Rhew OFF Washington — Armed _ Forces 
| eager to certain amounts limited 9°45 « “ “ , Radio Network is now ie a, 
xy statute which the court may _ OFF Willis Conover “Tune In” snow, 
award in its discretion. Since 19:00 Garroway at Large CBS News in Review Celebrity Time OFF -over local WWDC, into the \ ards 
statutory damages are based on the Barbasol) (Goodrich) ‘of the Walter Reed Hospital. beni 
number of infringements the plain- | 19:15.... “ OFF “ . ‘days a week. Program, whieh Pn 
tiff may not find it worthwhile in | 59.99 OFF OFF OF from 10 a.m. to noon on Po ae 
the first instance to undertake liti- cP a oe OFF OFF | Shrough Fridays, —— Con- 
gation involving only one isolated 10:45 OFF OFF OFF OFF ee “gentle- 
lecast by a single station, We 11:00....OFF OFF 7 ‘ oe oe oe 
telecast by a single station. We F OFF OFF man disk jockey.” 
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When Is a Producer? 


National Assn. of Broadcast Unions and Guilds is launching a 
semantics campaign to get a more precise usage of the word “pro- 


ducer.” 


Feeling of the group is that in radio and television the 


word ‘has a different meaning than it does on Broadway, where it 
connotes the entrepreneur who employs others and sets up a show. 
In broadcassting, NABUG toppers feel, the producer is often hurt 


because the packager is mistakenly given credit as 


“producer.” 


NABUG therefore wants the word limited to producers and not to 


the package agency or company, 
usage be changed in contracts 


and recommends that the inexact 


NABUG position is supported by independent producers who feel 
that a producer’s services should be considered in talent budgets 
along with directorial and writing fees, even when the producer 


Pic ssns owns the show. 














‘Let’s Get Back to Script Themes 
Flock of ABC Upcoming Entries 


“Let’ s get back to the script” 
the new watchword in the ABC 
program department. “The public, 
sponsors, agencies and networks 
are all hot right now for give 
away shows and telephone rou 
tines,”” ABC program veepee J 
Donald Wilson told Variety, ‘but 
radio, like the motion picture in- 
dustry, has to be founded on en- 
tertainment and a good story is al- 
ways a solid draw.” 

“[ don’t say we should cut out 
the giveaways,” Wilson declared, 
“in fact I'd like to get the quizzer 
to end all quizzers. But we aren't 
getting enough drama, and particu- 
larly not enough humorous drama, 
to have a balanced program diet. 
And the fact is that good comedy 


shows don’t have to cost too much 


money.” 


In line with his policy, 
preeming a new domestic Situation 
comedy, “The First Hundred 
Years” tomorrow (Thurs.) at 8:30 
p.m. Show will feature Barbara 
Filers and Sam Edwards as a 
young couple with matrimonial 
troubles and will combine a dash 
of pathos with the humor. 

Web is also prepping “Mr. and 
Mrs. Opera,” a comedy-with-music 


starring Lauritz Melchior and 
Helen Traubel, “The Donald 
O'Connor Show,” another light 


airer, is being auditioned on the 
Coast. And topping the web's 
roster of comic shows will be the 
recently acquired “Adventures of 
Ozzie and Harriet.” 

In the straight dramatic depart- 
ment ABC is working with Milton 
Geiger on a_ projected ‘Milton 
Geiger Playhouse,” which the 
scripter would both write and pro- 
duce. 

Web's plans for an “Academy 
Quiz” are crystalizing with an audi- 
tion waxing having drawn favor- 
able comment from the program- 
mers. Stanza, which would be tied 
up with the Academy of Motion 
Picture Arts and Sciences, is a 
game in which six Hollywood stars 
play. Two are selected to act out 
a scene from a famous film and 
the remaining four guess the pic’s 
titie Then two others try their 
hand at the cold scripts. On the 
audition platter participants includ- 
ed Jimmy Durante, Deborah Kerr, 
Joseph Cotten, Betty Hutton, Nun- 
nally Johnson and Emmet Lavery, 
emcee. Program is designed for 
quick conversion to tele. 


Colgate Wants 
Canova at 8156 


Hollywood, July 26 

Judy Canova will return to Col- 
gate sponsorship this fall if Arthur 
I.yons, who represents her in the 
negotiations, will accept a firm of- 
fer at the client’s price, said to be 
$8,500. Last season she was pack- 
aged for $11,500 and dropped after 
three years. 

If deal is consummated = she 
would follow Dennis Day over NBC 
on Saturday night, giving Colgate 
the full hour and the Ted Bates 
agency the billing on both shows. 
Sherman & Marquette, which has 
handled the Canova show, has been 
given other Colgate billing. No 
decision has been reached by the 
Colgate top echelon on other op- 
tions. 





is¢———————— 
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Station Takes Hiatus 
Atlanta, July 26 

Station WERD, Atlanta’s 
youngest indie, has been 
granted official permission to 
take a 60-day holiday. 

Jesse Draper, head of op- 
erating company, said station 
hopes to be back on the air 
at the end of that period. 


NBC's New Sales 
Pitch Via Use Of 
45 RPM Platters 





> 





' 








JUMMER oH 


NBC is spending approximately 
$500,000 this summer for develop 
ment of new shows Considering 
the general trend toward cost-shav 
ing and revival of band remotes, 
that’s figured as a bundle of coin 
for hot-weather programming, and 
in th® case of NBC reflects the de- 
termination of the web hierarchy 


0 get off the programming hook 

Following 12 shows developed 
this summer for sustaining rides, 
all built with an aim toward luring 
sponsorship coin, break down is as 
follows 

The Billie Burke-Harry Von Zell 
“Chicken Every Summer” 
sents a $25,000 outlay 

The Brian Donlevy Dangerous 
Assignment” cost $15,000 

Dick Powell's “Richard Diamond” 
is a $51,000 item 

“Dragnet,” which the web cham- 
pions as the best of the tot in 
bringing a documentary technique 
to cops ‘n’ robbers” stuff, costs 
$34,000. 

“Eight by Request,” a summer- 
time reprise of “Radio City Play 
house,” represents a $12,000 nut 

“Four Star Playhouse,” one of 
the most ambitious shows on the 
nighttime kilocycles, with its Lo- 
retta Young, Fred McMurray, Rosa 


repre 


lind Russell and Robert Cummings | 


parlay, costs $60,000. 

The James and Pamela Mason 
show, which preemed last week, is 
a $55,000 talent-production item 

The John Conte-Arlene Francis 


|“‘My Good Wife” is down in the 


NBC is about to embark on a 
new phase of program sales activ- 
ity, marking the climactic chapter 
in the wholesale trend toward re- 
cordings and transcriptions among 
the major networks. 

Henceforth, in a bid to wrap up 
sponsorship deals on a_ flock of 
new sustainers, NBC will direct its 
pitch to the ad agencies via re- | 
corded auditions and presentations | 
on the RCA 45 rpm disks. | 

NBC has already negotiated a 
deal with the parent RCA company | 
for the distribution of 75 of the | 


‘45 rpm machines to the leading 


agencies. Compactness of the de- | 
vice will enable the agency men to 
run off the auditioned presenta- 
tions at home, while visiting clients, 
etc. 

Initial NBC “sales” adaptations 
to the 45 rpm for submission to 
agencies include the new “Drag- 
net” sustainer, which NBC feels 
may set a new pattern in cops ’n’ 
robbers shows; “My Silent Part- 
ner,”’ Screen Directors Playhouse, 
“Tree Grows in Brooklyn” and 
Dean Martin-Jerry Lewis. 


NBC RAIDS ABC 
FOR D.C.’S GODWIN 


Washington, July 26. 
NBC did a little talent raiding 
here last week when it pulled Earl 
Godwin, “dean of Washington com- 


,mentators.” from WMAL (ABC). 
| Shift was made possible, it was 
| learned, by discovery that his pro- 
'gram had been going along with- 


out benefit of formal contract re- 
newal 

Phillips Delicious Foods’ will 
continue its sponsorship of God- 
win on WRC, Capital's outlet of 
NBC The commentator will be 
heard 15 minutes earlier than his 
old 6:30 spot on WMAL, which 
gives NBC a full hour of news here 
beginning at 6 p.m. Godwin will 
also be heard on the web’s “News 
of the World” series, sponsored by 
Alka-Seltzer, and is being groomed 
for video on WNBW, the web’s 
eaten television outlet. 


Farrell as WOR Gabber | 


Frank Farrell, New York World- | 
Telegram columnist, will replace | 
the tate H. R. Knickerbocker, who 
was killed in a KLM airline crash 
two weeks ago. as a commentator 
on WOR, N. Y Farrell will be, 
heard Saturdays at 7 p. m., start: | 


‘ing July 30. 


books for $36,000 
Faye Emerson's 
ner’ costs $18,000 
Adaptation of “Tree Grows in 
Brooklyn” as a weekly serial was 


“My Silent Part- 


_ accomplished at $19,000 


The new Ethel Merman = show 
scheduled for a teeoff within the 
next week or two, costs $55,000 for 
a 13-week cycle 

George Jessel’s “Show Biz” lay- 
out is down for an eight-week run 
at a cost of $65,000.. (That's tops 
among all the sustainers.) 

A Hank Ladd show scheduled for 
a later date has a $50,000 appro- 
priation. 

In addition, “Hollywood Calling”’ 
is costing $17,000, plus an audition 
budget of $45,000. Coupled with 


| the coin being expended on the 


Martin & Lewis show. Jane Pick- 
ens, “One Man’s Family.” “‘Univer- 
sity Theatre” and “Living—1949,” 
it represents a total NBC _ invest- 
ment of $1,000,000. 





BUCKS TREND IN Bob Hope's Mpls. Appearance Cues 


‘Battle of Microphones, Near Riot 





I Hope, I Hope 

4 lot of the NBC boys are 
wondering what cued the sud 
den decision of CBS prexs 
Frank Stanton to accompany 
Arthur Godfrey to Minne ap 
olis for last Saturday night's 
civic hoopla, which got a coast 
to-coast Columbia airing via 
WCCO. It wasn't the piane 
trip, it’s agreed, for Stanton 
had only just returned from a 
Salt Lake City broadcast and 
the tarewell dinner to Don 
Thornburgh on the Cousst 
And planes aren't air-condi 
tioned, as is Stanton’s office 

What troubles NBC is that 
the Minneapolis fiesta permit 
ted a meeting of Stanton with 
Bob Hope, NBC’s prize come 
dian who emceed the CBS 
broadcast. A lot of the NBC 
boys would like to know Just 
how intimate Hope and Stan 
ton have become. Stanton pre 
fers to say nothing. 





Precious Cargo 


Godfrey in Lush 
CBS Coverage 


With Arthur 
off his multiple CBS shows tomor- 


Godfrey checking 


row (Thurs.) for an extended vaca 
tion to South America, Columbia 
is taking no chances on anything 
happening to its No. 1 billings per- 
sonality. (It’s estimated that God- 
frey is single-handedly responsible 
for about $6,000,000 in CBS busi 
ness a year.) 

The network, it has been learned, 
has taken out two “emergency” in- 
surance policies covering accident 
or death during Godfrey's flight to 
S.A. and covering the “hiatus” 
period. 

Practice of insuring its topflight 
air personalities is not new to CBS. 
The Godfrey policies, in fact, are 
for a limited amount, whereas those 
taken out by Columbia as _ protec- 
tion on its capital-gains “babies” 
Jack Benny, Bing Crosby and Amos 
‘n’ Andy—are of considerably 
higher value, with innumerable pro- 
tective clauses not covered in the 
Godfrey policies. 




















MEL 


JACK BENNY'’S Violin Teacher—Parrot—-The Maxwell 
The Train Announcer—Assorted Muggs 


BUGS BUNNY—DAFFY DUCK—PORKY PIG 
For Warner Bros. Cartoons 





BL ANC 


BUGS BUNNY AND WOODY WOODPECKER Children Aibums 
For Capitol Records 


Minneapolis, July 19 

Announcers and other persennel 
from rival radio stations here 
slugged it out and the biggest 
crowd ever to greet a_ visiting 
celebrity got out of hand and 
staged a near riot when Bob Hope 
arrived at the local airport to par- 
licipate in the all-star Aquaten- 
nial CBS network radio show and 
other summer mardi gras events. 


Police estimated the crowd at 
20.000 
The “battle of microphones,” as 


the Morning Tribune described it, 
broke out when two rival radio an- 
nouncers tried to interview Hope 
on the plane steps With two 
microphones shoved at him and 
radio men firing questions from all 
sides, the comedian was almost 
unable to get in a word edgewise 

Bob DeHaven, announcer of 
CBS’ WCCO, which broadcast the 
network show that also included 
Arthur Godfrey, Joan Edwards, 
Buddy Lester, Monica Lewis and 
Cedric Adams, attempting to reach 
Hope with his microphone, 
knocked out of the way a KSTP 
(NBC), publicity man who blocked 
his progress. Then De Haven and 
Jack Horner, KSTP announcer, 
carried on a verbal and physical 
tug-of-war that included trading of 
punches Hope, of course, is a 
NBC star, but was hired by CBS 
for the one local show. 

The airport crowd, making a 
rush to get at Hope, broke through 
the police cordon, knocked down a 
deputy sheriff and, when a seven- 
year-old girl tripped over him, 
trampled them both. Aquatennial 
olficials were pushed aside and the 
comedian was virtually mobbed 
Many spectators defied the police 
and climbed roofs of airport build- 
ings to watch. After the comedian 
was pushed and tugged for several 
minutes, the police finally suce- 
ceeded in getting him to his wait- 
ing automobile. 

The Hope radio program in the 
10,000 - seat Auditorium, where 
Hope played with his own show 
only a few months ago and where 
he has appeared three previous 
times the past few years, was a 
complete sellout with many turned 
away at $6 top. The newest Hope 
picture, “Sorrowful Jones,” at the 
4,000 seat Radio City theatre here, 
grossed more than $20,C00, a near 
straight film record, its first week, 
on the heels of a $42,000 combina- 
tion Frankie Carle and Mills Bros. 
stage and film show gross the pre- 
ceding seven days. 


Await Zanuck OK 


On Jessel Airer 


Hollywood, July 26. 

Decision on George Jessel’s 
forthcoming NBC show, “This Is 
Show Business,” awaits return of 
Darryl Zanuck, his 20th-Fox boss, 
from abroad, since Jessel’s pix 
commitments may be a factor. 

“Show Business” is the package 
acquired by NBC from Jessel and 
Joe Donohue, with the network 
planning a cream time Sunday 
night showcase for the stanza. 

Tom McCray, NBC program 
head, heads for the Coast to wrap 
up final details for the show and 
to get the Zanuck okay. 





ALF LANDON UNLOADS 
DENVER STATION, KTLN 


Kansas City, July 26. 
Alf Landon. wealthy Kansas oil 
man, has sold station KTLN in 
Denver. Landon said the buyer 
is Leonard Cole, Little Rock, Ark., 
radio man, who is paying a re- 

ported $45,000 for the station. 
The former presidential candi- 
date and one-time governor of 
Kansas, said the sale hinges upon 
approval of the FCC. Until the 
FCC gives a ruling, the station will 
remain under Landon manage- 
ment Landon said no objection 
is expected from the Federal 


agency. 
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ETTER FIND OUT—IS YOUR POP MUSIC 
SHOW ‘CLUB’ OR ‘SPOTLIGHT’?: SCHWERIN 


es 


(Fourth in a series dealing with 
the Schwerin System’s findings on 
each of 17 leading types of pro- 
grams and commercials in what 1s 
probably the most comprehensive 
effort yet made in qualitative radio 
research 


Having tested well over 150 edi- 
tions of about half a hundred pop- 
wlar musical shows, the Schwerin 
System has convincingly demon- 
strated that qualitative research 
can make a real contribution in this 
field. 

This article covers some main 
points brought out in studying pop- 
ular musicals. Many of these ob- 
servations apply equally well to 
semi-classical or classical  pro- 
grams. Tests of the latter, though, 
have produced many distinctive 
findings, some of which will be 
dealt with separately in a later 
issue 

The charge sometimes voiced 
that research kills programs Is 
strikingly disproved by the 
Schwerin System’s record with pop- 
ular musicals. Of all shows of the 
type tested, only three have been 
definitely written off as not worth 
further consideration. Many others 
were not well liked in the form 
tested, but in each of these there 
were changes indicated that might 
well have moved them up to a sat- 
isfactory range. 

In one of the three cases where 
the Schwerin System _ recom- 
mended not going any further with 
the show, the instrumental group 
around which the program was 
built was so disliked by the audi- 
ence that irying to remold the 
show seemed _ profitless In the 
other two instances, the singers 
who were starred were very much 
disliked. 


Audition — Result Negative 


We can get a good idea of what 
Schwerin does in the way of ana- 
Jyzing a show before predicting its 
chances of success by reviewing 
the audition test of one of the 
shows just mentioned. This pro- 
gram was built around a singer 
new to the air, but one who was 
beginning to build a name through 
other mediums. : 

First. an audition of the show 
was tested. Every time the singer 
did a number, liking dropped. The 
average liking score for the pro- 
gram was only 45, which meant 
that more listeners disliked it than 
liked it—a rare condition for a mu- 
sical. 

Second, the audition was revised 
in an effort to give the singer 
stronger opening numbers that 
might raise liking for the rest of 
the show. The average liking score 
this time was no higher than in the 
first test. 

Third, the singer was _ tested 
guesting on another program. The 
rest of the show was well liked; the 
guest's songs were distinctly its 
weakest portions. 

Fourth, the reactions of the audi- 
ence groups in which the prospec- 
tive sponsor was especially in- 
terested were examined separately. 
They liked the show no better than 
other people did. In fact, in exam- 
ining the liking scores of all im- 
portant audience groups, none was 
found that had a really good aver- 
age. 

With this amount of negative 
evidence, the Schwerin System was 
on solid ground in advising the 
client not to take the show. 

However, the story doesn't end 
there. Before starting to test. the 
client had contracted to broadcast 
the program for a period of time. 
The results provided a check on 
the qualitative results. The _ pro- 
gZram was put on the air between 
other musical programs, neither of 
them outstanding shows. During 
its spell on the air, according to 
Hooper, it attracted an audience 
only about four-fifths the size of 
that for the preceding show, while 
the program following it attracted 
an audience one and two-thirds as 
large as it had. 


Audition — Result Positive 
On the other side of the coin. 
another client gave Schwerin three 
popular musicals to audition be- 
fore making a_ decision. One 
proved as weak as the example just 
covered, and would not have done 
(Continued on page 98) 
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Nags Get Philly Sponsor 


Philadelphia, July 26. 


The daily feature race from the | 


Atlantic City track will be aired by 
WFIL, under the sponsorship of 
the Jacob Hornung Brewing Co., 
of this city. 

The race programs will go on 
daily from 4:30 to 4:45 for the run 
of the meet, Aug. 11 through Oct 
l Tom Moorehead, WFIL sports 
director, will do the color story 
and veteran track announcer Tom 
Daly will call the races Agency 
for the Hornung account is 
Clements Co., Ine. 


FM n Whe 
Juicy Chi Plum 


Chicago. July 26. 

3ids will be received soon by 
Chicago Transit Authority for in 
stallation of FM receivers and 
speakers in 1.800 local street cars 
and busses, with former Illinois 
governor Dwight pitching hard for 
an exclusive savso on which FM 
stations get what out of the rich 
plum. 

3est estimates of the captive 
listening range to 80.000.000 per 
month. While there are nine bid 
ders in the field. including six FM 
stations and three transit ad firms. 
Green is believed to have the in- 
side track because of his prestige 
connections. 

Tests of equipment have already 
been made with satisfactory results 
on 2.500 of the newer street cars 
and busses. CTA controls 1.800 of 
these vehicles and the Chicago 
Motor Coach Co. owns 700 busses. 
CTA is reported willing to settle 
for a flat 15° agency fee to whom- 
ever thev award the contract. but 
refusing to do business with any- 
one who wants to milk both ends 
against the middle. i.e.. collect an 
agency fee plus whatever he—ean 
squeeze out of the FM stations car- 
ryving the musical load. 

Green, who is associated with 
‘ Richard Austin in a law firm. is be- 
lieved to represent General Elec- 
tric in the dickering. Other bid- 
ders. besides the FM stations, are 
Transit Radio, which has its system 
in several cities, and Chicago Car 
Advertising Co.. which has the Chi 
Motor Coach system tied to an ad 
pact. 


| Gertrude Kwang-Hwa, ex-WNYC staffer. to wed Teh-Chang Koo. son 
| of the Chinese ambassador, Aug. 20 WOR'’s “Philo Vance” and “Bos- 
!ton Blackie” platters to be distributed to prisons as part of an anti- 
'crime campaign First National Food Stores expanding its plans for 
sponsorship of Fred W. Ziv’s Guy Lombardo open-ender to 12 New 
England outlets. Contract is for 52 weeks Joe Wells looking for a 
station to carry a remote from his Harlem nightery Joanne .Taggart 
upped to partner in Leslie Lieber flackery Ozzie Nelson in town 
Monday and yesterday for confabs with ABC’s Bob Kintner and Bud 
Barry Ted Oberfelder. ABC's ad-promotion-research director. left 
Saturday (23) for biz in Chi. Minneapolis and Milwaukee. He'll return 
Aug. 1 Diane Werfel has joined Wilbur Stark-Jerry Layton. Inc.. as 
personnel director and“scripter on “Julie and Red” WMGM an- 
nouncer Larry Blenheim left Friday (22) for three weeks at Lake 


George John Wingate subbing for Lyle Van and Harry Hennessy 
while the WOR newscasters vacation John B. Findlay, Jr., joins 





WOR fliackery Aug. 1 as TV news editor 
affairs v.p.. to chair session of Colgate U. 
tonight (Wed.). Web's Pauline Frederick delivered opening address 
Friday (22) Gordon Fraser handling ABC news strip for Don Gard- 

iner, who left Monday (25) for three weeks at Basin Harbor, Vt 
Blaney Harris upped to supervisor of AM-TV production at Doherty, 
Clifford & Shenfield. He'll continue to assist radio-tele v.p. Chester 
MacCracken Fayette Krum, for four years a senior producer at 
. Rae eo: Compton, to leave agency at end of July to collaborate with scripter- 
hubby Bill Morwood. Latter is writing for “Tales of Fatima” and col- 

HAVEN MAC QUARRIE labbing with John Young on “Road of Life.” 

Frank Waldecker, who handies commercials for Ronson and Serutan, 
The Marriage Club presented Maurice and Jehnny Condon, of the Serutan airer, with 
“Do You Want to Be an Actor” Ronson penciliters. Engraving on the gifts, of course, had their names 
\ll coast-to-coast favorites now. spelled backwards WHOM has increased time devoted to Spanish 


Bob Saudek, ABC public 
Foreign Policy Conference 











@Mreator of Nouh Webster Savs 





ready for TV. language broadcasts It's 22 vears this week since Ronald Dawson 
: = quit the legit theatre to become a radio actor and director Richard 

Newton new to “Lora Lawton” Ben Cooper, Frank Thomas, Jr., 

Jame Boles and Joe Latham added to “David Harum” cast Hazel 


Latowsky, John Brewster and Kenneth Forbes Join ‘Front Page Far- 
rell” .... Elliott Sanger (‘WQXR) off for European vacation next week. 


Richard Seff into Harry Jenkin’s “Eight By Request” this Thursday 
’ ° (28) Dolores Sutton added to “The Brighter Day’* and “The Right to 
ef y ° } Happiness” doing Procter & Gamble spots. 
b] 


Betty Green has been appointed merchandising specialist and direc- 
tor of women’s activities fer Fred W. Ziv Co. and will build new AM 


e and TV shows. For 12 vears she was fashion editor of Parents mag and 
ect tations under the byline Nancy Pepper was in a similar post on Calling All 
Girls. 


Washington, July 26 IN HOLLYWOOD ... 


Thomas Freebairn-Smith resigned as program manager of KFWB to 
get into television. Bill Ray, aide to General Manager Harry Maizlish, 
adds those duties to his own Tony Leader, who checked out as pro- 
Richards case. The FCC will look ducer of “Suspense” after nearly two years, planed to N. Y. to confer 
into .charges of news-slanting on with producers of the stage play. “Breach of Marriage,” which he di- 
his three 50kw stations, particu- rects. Drama has to do with artificial insemination Jack Creamer 
larly KMPC, Los Angeles, as well is in New York to peddle the Vera Vague show Opie Cates and 
as his proposal to transfer voting Andy Devine summoned east by Lum and Abner for their television 
control to three trustees. Also test “Guiding Light” won't be moved east untii Sept. 23 by Procter 
involved are WGAR. Cleveland..& Gamble. It’s an economy move, the saving on an organist alone being 
and WJR. Detroit $7.000 a year, the union scales being what they are, east and west 

Time and place of the proceed- Bill Spier is returning to “Suspense” but as producer and script se- 
ings are to be announced later. lector. Norman Macdonnell will direct. Spier is doing five with the 
Hearings on the Richards stations James Masons and the cats are flying Joe Rines got back to town 
were originally scheduled to begin after two months at the Sherman & Marquette office. He immediately 
March 23 in L. A., but were de- Celebrated his escape from the hotter-than by wearing his top coat to 
ferred to consider transfer pro- the night ball game Virginia Cooke's “Gallant Heart,” long time on 
posal. After the plan was  sub- NBC's ( oast Skein, on the verge of te sponsorship Ed Helwick joins 
mitted, a petition was filed by the Amos 'n’ Andy writing battery in the fall. He’s also wanted by 
seven Jewish organizations oppos- Abbey Greshler for Martin and Lewis Jack Runyon and Jack Van 
ing the transfer as a subterfuge to Nostrand skied to Hawaii for a fortnight of respite from teletypes 
Bernie Milligan back at his flackery after long illness There are so 
many survey outfits setting up shop here that there may be a need of 
surveyors to survey the surveys Ed Cashman will be around for 


Federal Communications Com- 
mission today ‘(Tues.) decided to 
proceed with hearings on the G. A. 


(Continued on page 90) 


3 e ° the few weeks intervening before Milton Berle gets back to his Texaco 
"i oun Orn ur ets IZ inl eee J. Kelly Smith, passing a few weeks at KNX on rotation with 
Howard Meighan, will not be the permanent successor to Don Thorn- 


burgh, so the rumor around Columbia Square goes Coverage of the 


big race at Santa Anita by Hank Weaver and Hal Moore rated such 


Adieu by Benny, Kudos from Contemps high praise by turf fans that ABC will team them on all hossy events. 


Hollywood. July 26. 

It was more like a Friar’s roast 
than a genteel tribute to a man 
who's changing jobs and_ going 
away from here. The hail and 
farewell luncheon to Don Thorn- 
burgh by the Hollywood Ad Club- 
bers might have been a very re- 
fined affair, with encomiums ele- 
gantly conferred, had not Jack 
Benny officiated as toastmaster. 

To say that Benny was in high 
form is like remarking that the 
Century pulled into Chicago on 
time. He's always high man with 
a well turned and perfectly timed 
quip and Thornburgh, “the banker 
type.” took it all with a blush com- 
parable to a sunset over Santa 
Monica. 

Nor was Thornburgh the only 
target of Benny's barbs. Harry 
Ackerman, coast program chief for 
CBS, chaired the event and drew 
the first sally from JB. Said 
Benny: “He's the supervisor of my 
show, which is equivalent to a pho- 
tographer on Reader's Digest.” 
Other Benny bon mots: 

“I’m here through the courtesy 
of BBD&O. CBS, MCA and the 
collector of internal revenue, all 
of whom have a piece of me.” 

“Capital gains is a device to 
get vou to change networks and 
then Uncle Sam lowers the boom.” 

“Network veepees are like tele- 
phones—vou talk to them and they 
deliver the message to New York.” 

“I'm not afraid of television: it’s 
the sponsors who haven't got the 
guts.’ 

t “Im known as the Morey. Am- 


sterdam of the Coast, the Jewish IN CHICAGO > om 


Milton Berle” Bill Lee appointed Chi division manager for the Walker Co. station 

If NBC thinks it’s going to lure reps. He was formerly western division manager for Joseph Hershey 
me back by throwing a giveaway McGillvra NBC commentator Clifton Utley leaving July 31 for Fu- 
against me, maybe they're right.” ropean tour Mutual salesman Bob Wilson back on job after mumps 
_ When Thornburgh, in respond- attack WBBM singer Jeanne MacKenna vacationing in Kansas 
ing to the plaudits, said that he'd Singer Johnny Desmond started his regular chores with ABC's Break- 
mes Our sunshine (and climate fast Club Mon. (25), replacing Jack Owens Jack Odell upped to pro- 
and also a coronary,”,it reminded duction manager at WCFL Naylor Rogers of Keystone Broadcasting 
Benny of a story. Ata charity din- off to Ontario for vacation with family Paul McCluer, NBC sales 
rs yd — contributed manager, to New York on business WBBM announcer Johnny Cole 
en a Se ae on vacation Jim Duffy new ABC flack, replacing Craig Claiborne, 
aetiesd two lemb chess i iene who heads for Europe in August WBBM s Cliff Johnson staging kids 
of him. “Those lamb chane po contest to pick a water boy for Cardinal football team ABC sales 
saclink ven Guien a siaae.” he manager Gil Berry on vacation Singers Virginia Parker and Bruce 
said to the producer. “Can't. help Feete heading WGN aay Paes July 30 : Rev. Hugh Noonan, na- 
it.” ceanenied Geldwve. “dectar’s tional director of Hour of St. Francis,” making special broadcast v!a 
pede vms . pag L Aug. 1 WBBM’'s “Rhyme Does Pay” starts its second ane’ 

Among these payies tribute to lig eee at eee and the King’s Jesters oe 
Thornburgh, who quits Coast CBS hitch WBBM - ee maeey, Wis., for two-week e~ ¥ - Wie 
after 13 years to become prez of consin resor m= producer Meeper White departing July 30 for 
WCAU, Philly. were Lewis Allen OS!” — 

eiss, headman at Don Lee. who — , 
said Thornburgh gave the industry IN Wt ASHIN GTON * e 
Stature, dignity and respect: Frank 
Samuels of ABC, who said DWT Vice President Alben Barkley, Attorney General Tom Clark, Speaker 
reminded him of a Philadelphia Sam Rayburn and Secretary of the Senate Leslie Biffle were among the 
lawyer; and Lewis Frost, pinch hit- 8Uests at the brass-studded party tossed by NBC veepee Frank M. 
ting for Sid Strotz, who said he Russell past week for news commentator Earl Godwin, recently acquired 
was authorized by NBC to express by WRC and the web Ben Taylor, Jr., sales director and assistant 
its joy at Thornburgh’s leaving. general manager of WMAL-ABC, currently vacationing in Florida with 

Thornburgh backtracked down his family Hazel Kenyon Markel, program director of WTOP-CBS 
the years he was at the helm of and prominent femme commentator. will return to her first love. the- 
Columbia by the Pacific. saying atre, in a supporting role in the Basil Rathbone starrer, “The Heiress. 
that during his tenure the flagship at nearby Olney theatre Pianiste Evalyn Tyner, a native daughter, 
station has grown from 50 em- preemed her own TV show. originating from Statler hotel’s Embassy 
ployees to 400; 19 unions. where Room, past Friday (22). Show is first here to originate on regula! sched- 
there used to be two, and 54 net- ule from a hotel, with assurances to patrons that they won't be tele- 
work shows against one (Holly- vised John Massey, Negro disk jockey, has been signed by station 
wood hotel). WWDC AM and FM for a daily ayem show and a Saturday night #rer 
rrade consensus seems to be, as result of volley of requests after a four-day anonymous appearance. 
“dhey Udove him in Philly.” ; With super chain of drug ‘and music siores sponsoring. 


tie tom ag: . 
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ction Assured on McFarland Bill 


evamping FCC—Perhaps This Season 


Washington, July 26. + 


The Senate Committee on Inter- 


state & Foreign Commerce gave | 


the radio fraternity quite a sur- 
prise last week when it reported 
out unanimously the McFarland 
bill to revitalize the Federal Com- 
munications Commission. Plenty 
of hearings have been held before 
Congressional committees in the 
last 10 years on radio legislation 
but seldom has a bill been re- 
ported. 

Following the Committee’s over- 
whelming endorsement, the bill 
mav be acted upon by the Senate 
tonight (Tues.) when the calendar 
is called up. In the 
passage, chances of which are con 
sidered good, it is expected the 
House will hold a token hearing on 
the measure in an effort to get ac- 
tion this session. One reason for 
puishing the bill is to get through 
salary raises for FCC members and 
staff heads 

The main provisions of the Mc- 
Farland bill would 

t. Effect a functional reorgani- 
zation of the FCC to expedite han- 
dling of applications and other 
matters 

2. Raise salaries of commission- 
ers from $10,000 to $15,000 pet 
vear and grant smaller increases 
to staff heads 

3. Prevent commissioners 
top execs from taking jobs with 
firms doing business with FCC 
within a year after leaving the 
agency 

4. Authorize issuance of cease 
and desist orders for violations of 
FCC regulations, preliminary to 
revocation proceedings. 

5. Permit use of declaratory rul- 
ings to provide guideposts to Com- 
mission action on _ controversial 
cases 

6. Clarify the rights and rem- 
edies of persons affected by Com- 
mission actions 

7. Protect the public against use 
of radio for fraud 

8. Restrict the 
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Commission’s 


Ex-Member Sues Lambs 
For 1006; Claims His 
Radio Show Was Pirated 


A $100,000 damage suit charging 
wrongful appropriation of an idea 
for a radio and television show has 


been filed in N.Y. supreme court 
against The Lambs and its mem- 


bers by Edward Kay 
ex-Lambs member. He claims a 
breach of fiduciary relationship 
and suggests a “fair and reason- 
able” value for his services. 

In his complaint, Downes con- 
tends that the Lambs accepted his 
plan for a radio show, but later 
refused tg honor the agreement 
and instead went ahead with the 
project on their own. Answering 
the suit, Lambs’ attorney Saul E. 
Rogers asks dismissal and asserts 
the organization is a social group 
for the benefit of its members 

Lambs’ council never gave _ its 
permission tor the agreement, the 
answers state, and add thai when 
Downes became a member in 1945 
he agreed to abide by the by-laws. 
These house rules call for such a 
deal to be okayed by the organiza- 
tion’s council. Downes resigned 
from the group last April. 


Downes, an 


BREAD DOUGH BACK IN 
N.Y. TO RECOUP TRADE 


Bakers’ dough is returning to 
New York stations in a big way as 
4a result of the settlement of the 
strike against five major bakeries 
The struck breadmakers are 
launching heavy campaigns to re- 
gain their former positions, while 
the smaller bakers who were not 
shut down are spending heavily in 
order to hold on t gains they 
made. White bread accounts for 
75% of bread sales in the area and 
during the four and a half months 
of the dispute, consumers failed to 
switch to other types. 

Major bakers picking up the tab 
for program participations and sta- 
tion breaks are: Continental Bak- 
ing, for Wonder Bread, through 
Ted Bates; Drake Bakeries, through 
Young & Rubicam: General Bak- 
ing, for Bond Bread, through 
BBD&O; Gordon Baking, for Sil- 
vercup Bread, via N. W. Ayer; and 
Ward Baking, for Tip Top Bread, 
through J. Walter Thompson. 


event of its} 





Client Likes Smilin’ Ed 


Chicago, Juuly 26. 

Brown Shoe Co. has signed Smil- 
in’ Ed McConnell and his Buster 
Brown Gang for the fifth year via 
NBC, starting Aug. 27. 

Show is a 30-minute, Sat., 10:30 
a.m. airer from Hollywood. Leo 
Burnett agency handles 


CBS vs. IBEW 


Strike Looms * 


Strike of the International 
Brotherhood of Electrical Workers 
against CBS owned-and-operated 
stations looms as a possibility if 
the web and the AFL union fail to 


reach an agreement by Friday 
(29) CBS and IBEW have been 
negotiating since May 28, when 


the present pact was due to expire 
and the network last week invoked 
a termination clause which ends 
the contract on seven days’ notice 

On Saturday (23) Charles Ca 
lame, business manager of Local 
1212 in N. Y., made CBS a new 
offer to tie the workers’ raises to 
the web’s profits. The net’s last 
offer had been for a $2.50 raise 
covering N. Y. and L. A. engineers 
with five years’ experience. Web's 
claim is that it cannot afford more 
because it must pare its expenses 
by $3,000,000 in order to meet 
costs of TV. Web strategy in 
terminating the contract at this 
time, union sources feel, is that if 
a walkout occurs now it will cause 
less trouble than it might when 
Columbia’s big fall push starts 

If the dispute develops into a 
complete break between IBEW 
and CBS it would involve 470 en- 
gineers at CBS’ seven o-and-o. 
outlets. The National Assn. of 
Broadcast Unions and Guilds last 
week voted to support IBEW in its 
negotiations. Other radio unions 
were asked to urge members not to 
perform any engineering or tech- 


nical dutiés now performed by 
IBEW members, in the event of a 
strike 


Present wage scales for IBEW 
engineers at CBS in N. Y. start at 
$62.50 and go up to $125 after five 
years. 


Red Carpet Rolled Out 
In Rome for Airing Of 
‘Town Meeting of Air’ 


Rome, July 19 

America’s “Town Meeting of the 
Air” used “What Does Democracy 
Mean to Italy” as subject for dis- 
cussion when the program = was 
made in Rome, at the Campiloglio, 
Rome’s ancient town hall, today 
19). The program, headed by 
George V. Denny, Jr... is on a 


round-the-world tour, stopping al 
London, Paris, Rome, Berlin, 
Vienna, Cairo, Ankara, Tel Aviv, 


Karachi, New Delhi, Manila, Tokyo, 
Honolulu, San Francisco, Washing- 
ton and back to New York In 
each city, a subject of local inter- 
est is discussed. Richard Ritter of 
ABC is the editor. The morning 
after the program is taped, it is 
edited and flown back to New York 
Three or four are done in advance 
in case of loss or accident 

Here in Rome, Michael Straight, 
editor of the New Republic; Henry 
Taylor, foreign correspondent, and 
[Italian members of Parliament 
Paolo Treves and Pietro Campillo, 
spoke Both Italian and English 
were spoken. with Paolo Tam- 
bourella, producer of “Shoe Shine,” 
as one of the interpreters. 

Atter the regular format of four 
speakers giving a prepared speech, 
there was a chance for the mem- 
bers of the mixed audience to ask 
questions. The red carpet was 
literally rolled out, and attendants 
in 15th century kneepants and 
buckled shoes were generously 
sprinkled with the summet garb 
of layment and clergy. 
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Detroit—Johnny Slagle. WXYZ 
disk jockey, has been made an| 
honorary member of the Detroit 
Squadron Air Force Assn. because 
of his promotion of the U. S. ae 


‘during the past yeat. 
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Bankrollers Get 
Bonus Audience 
In Motorists 


number of 


I. Lollywood” — 
Bride and 


Word” 





Large autoists who 


listen to the radio in the early 


morning and early evening 
hours provides pbankrollers’ with 
a big bonus audience, according 
to a special survey made for 


WOR.N. Y., by The Pulse. For the 
average weekday quarter-hour, 
193,000 New Yorkers are listening 
in ears between 7-9 a.m., with 230,- 
000 tuned in between 5-7 p.m. 
Survey was made in May in 12 


metropolitan N. Y. counties, with 
results projected to the 16 coun 
ties in Greater N. Y. Pulse first 


queried 1,735 persons on the pro- 
portion of radio-equipped ears in 


use during the 7-9 a.m. and 5-7 
7,472 


cross-sections 


p.m. hours. Then drivers 


were interviewed at 
on the proportion of sets in 
dialed and 


people in each car. 


use, 


stations number of 


Results showed that 1,494,000— 
or 72.8°0—of the passenger cars in 
the N. Y. area have radios and 
that 591,000 radio cars were on the 
road in the morning (with an av- 
erage of 1.8 persons per car) and 
582,000 in the evening (with an av- 
erage of 1.9 persons per car). In 
addition, percentage of sets in use 
was higher in radio-equipped cars 
‘ranging from 34.6% to 40.9°%) 
than sets in use figures in homes 
(ranging from 16.1° to 25.4°%) for 
the same period. Findings also 
showed that more people “on the 
road” listened to WOR than to any 
other network station. 


AFRA Joins in Blacklist’ Protest 





Labor Seeks 50kw Station 
Minneapolis, July 26. 

Labor and other groups in the 

Twin Cities have launched a cam 


paign to raise funds for the estab 
lishment-of a new 50,000-watt radio 
station here It would be owned 
and operated by the liberal and la 
bor movements 

have 11 radio 


Twin Citles now 


Stations 


Como Signs New 


Radio-TV Pact 


radio and tele 
Chesterfield 
next “fall has He'll 
the Sunday 8 p.m. slot on 
NBC-TYV starting on or about Oct. | 
and the Thursday, 10-10:30 p.m. pe 
riod on NBC's radio outlet starting 
either Sept ' 


Perry Como’s 


vision schedule fol 
been settled 


occupy 


8 or 15 


Indefinite date of the debut of 
the television show, which will 
battle Ed Sullivan's “Toast of the 
Town” (CBS), is due to the fact 
that Como and the sponsor, Liggett 
& Myers. want to get the radio 
show rolling before tackling the 
video broadcast. Indef date of the 
radio debut is due to the fact the 
contract ‘calls for a Sept. 8 start 
and the agency is thinking of 
setting that back one week. 

Final arrangements for Como to 
occupy half hours on both radio 
and TV once weekly demanded re- 
visions in the two-year contract he 
signed last winter, which becomes 
effective this fall. Original pact 
called for Como’s services on either 
radio or tele and he’s down for 
both. 


MOORE MULLS REVIVAL 
OF HIS ‘CLUB MATINEE’ 


Now that he’s being replaced by 
Eddie Cantor as emcee of the 
Eversharp-sponsored “Take It or 
Leave It." Gary Moore is mulling 
a revival of his “Club Matinee” 


davtime show. It would be a halt- 
hour, cross-the-board stanza. 
Meanwhile, the William Morris 


office is planning a half-hour night 
time video showcase for Moore for 
a fall teeoff, which would originate 
from the Coast via kinescope. 

Morris office discounts reports 
that Moore may wind up again as 
the “junior” half of the (Jimmy) 
Durante-Moore Camel team. 

While in N. Y. setting his plans 
for the fall, Moore has been guest 
emceeing the Thursday night Swift 
TV show on NBT. He does his 
secord stint tomorrow (Thurs.) 
night. 
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MUSICAL 


For “Arthur (¢ 


“Arthur 
“Arthur 


Godfrev 
Godtrey 


. ARCHIE BLEYER 





DIRECTOR 


rodfrey Show” 
Talent Scouts” 
and his kriends” 


CBS Coast to Coast 


As ‘Pressure Victims’ Return to Air 


+ Three of the actors and actress- 


|es allegedly placed on a “blacklist” 
for the Phillips H. Lord “Counter 
spy” and “Gangbusters” airers be- 
cause of “sponsor-agency pressure” 
have been called in for perform- 
ances on the shows. Latest devel- 
opment in the which was 
brought into the open following 
the resignation of director Wil- 
liam Sweets from the Lord organt- 
is being greeted with vary- 


case, 


zation 


ing comment by actors and di- 
rectors 
One point of view is that the 


public airing given the “blacklist” 
charges, plus the strong anti-black- 
list stands taken by the broadcast 
unions, has won this “partial vic- 
tory Another reaction is that hir- 
ing of the small number of actors 
involved is “merely a maneuver to 
camouflage the existence of the 


‘blacklist’ and to gain time for 
those who want to push certain 
performers out of the industr¥.” A 


contrasting opinion is that of some 
radioites who feel that “the whole 
affair has been given inflated im- 
portance.’ 


Meanwhile the N. Y. local board 


of the American Federation of Ra 
dio Artists adopted a_ resolution 
against using political beliefs as a 
standard for hiring. The resolu 
tion reads: “The N. Y. local of 


AFRA strongly condemns the prac- 
tice, if any, of giving or withhold- 
ing emp’oyment in the case of any 
performer on the basis of political 
beliefs or affiliations. It maintains 
and urges that all performers be 
hired or not, solely on the basis 
of their talent and ability. It 
further condemns the practice of 
AFRA members indiscriminately 
discussing any such alleged cases 
among themselves’ without re- 
course to the actual facts involved. 
It urges all members to bring to 
the Local Board any and all com- 
plaints, and the Board pledges it- 
self to verify such complaints 
wherever possible and to. take 
whatever action is warranted.” 
Previously the Radio-Television 
Writers Guild and the National 
Assn. of Broadcast Unions and 
Guilds had adopted resolutions to 
investigate the situation and con- 
demning political bars in employ- 


(Continued on page 90) 


Late-Night Sustainer 
Now Looming as Major 


NBC Fall Production 


What was originally inaugurated 
last season as a back-of-the-evening 
sustainer to fill an empty time seg- 


ment may develop into one of 
NBC's major productions in the 
fall. 

Program in question is ‘Radio 


which has had a 
New York origination. For the 
summer period, the network de- 
cided to reprise eight of the top 
“Playhouse” broadcasts of the past 
season, but using name stars. such 
as Irene Dunne, John Garfield, Van 
Johnson, Rex Harrison, ete. Reac- 
tion to “Eight by Request,” with 
the star-billing hypo, has been so 
favorable that NBC will give 
“Playhouse” a bigtime production 
at the termination of the current 
summer cycle, with a continuing 
run of name stars. 

It further marks the projection 
of Harry Junkin as one of the web’s 
top producers. He's also written 
or adapted most of the series. Like 
Fletcher Markle, he’s Canadian- 
born. 


City Playhouse, 





STANDARD OIL OF IND. 
IN GRID COIN SPLURGE 


Chicago, July 26 

Standard Oil of Indiana has 
lined one tele outlet and eight 
radio stations for 1949 football 
broadcasts. with the main em- 
phasis on midwest college games. 
Lone tele show will be home games 
of Minnesota via KSTP-TV, Minne- 
apolis 

Radio outlets are KOA, Denver, 


for U. of Colorado: WHO, Des 
Moines, for U. of lowa: WJR, De- 
troit, for U. of Michigan: KFAB, 


Omaha, and KOLT, Scottsbluff, for 
U. of Nebraska; KANS, Wichita, 
for U. of Kansas; WCCO, Minne- 
apolis, for U. of Minnesota. In 
addition, season games of the Chi 
Bears professional team will be 
aired over WIND, Chi, plus certain 
not-yet-picked stations outside this 
city. 
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Non-Integration (AM-TV) Pattern 
Takes Hold: WOR Lone Holdout 


With NBC moving to separate? 
fis radio and television depart- 
ments, WOR-TV will become the 
enly major broadcast operation in 
N. Y. to combine the two media. 
CBS and ABC have operated sepa- 
rate departments almost since the 


war's end, although CBS did take 
a step towards integration in Its 
recent economy shakeup by com 
bining its radio and TV news 
staffs 

NBC. which attempted to oper 
ate under an integrated AM-TV 
staff setup last yvear, has set up 
two separate program boards, one 
for each medium. Exec veepee 
Charles R. Denny, Jr., heads up 
both boards. which meet on alter- 
nate weeks. AM board comprises 
Tom McCray, Arch Robb, Mitch 
Benson, Samuel Chotzinoff, John 
F. Royal and Leslie Harris, while 


the TV board is composed of Nor- 
man Blackburn, Charles Prince, 
Fred * Coe. Robert Sarnoff and 
Chotzinoff 

Each AM board meet 
by two reps trom T\ 
reps in on the TY\ 
Strong efforts are being 
interchange information. Any pro- 
gram presented to the AM staff is 
referred to TV and vice versa.,All 
eontracts for radio shows hence- 
forth will contain a clause giving 
NBC first refusal on TV _ presenta- 
tions of the same show and the 
same goes for radio rights to TV 
shows. Web, moreover, is expected 
to experiment at great lengths 
with simuleasting during the com- 
ing fall and winter season. 

CBS and ABC have found it im 
possible for staff salesmen to at- 
tempt selling shows for both me- 
dia, since they would be in virtual 
competition with themselves. ABC 
has veepee Fred Thrower in 
charge of sales for both media, 
but the staffers are separated. CBS 
has William Gittinger in charge of 
radio sales, while David Sutton 
handles TV_ sales supervision. 
WOR-TV. meanwhile, which takes 
the air this fall. plans to operate 
under an integrated setup in all 
departments in order to conserve 
as much money as possible. 


Balto-N. Y. Color 
TV Tests Okaye 


Washington, July 26. 
A step forward in color tele- 
vision was taken last week when 


is attended 
and radio 
meetings. 
made to 


Sit 


special authority was granted by. 


the FCC to transmit color over 
commercial video stations. Permis- 
sion was given to WMAR-TV in 
Baltimore and to CBS-TV in New 
York. 
FCC has announced 
cial authority to an additional sta- 
tion for color experimentation, the 
RCA-operated experimental outlet, 
W3XEP, at Caamden, N. J. It will 
(Continued on page 94) 


CBS Test Pattern, Slides, 
Film Projected in Color; 
Use Converters in Study 


Following the FCC’s go-ahead to 
television broadcasters to start col- 
lecting data on color video, CBS 
yesterday (Tues.) began transmit- 
ting in color via WCBS-TV (N.Y.) 
on its regular Channel 2. broad- 
cast band. Results of the experi- 
mental transmissions will be sub- 
mitted to the FCC at the new al- 
Jocations hearings, scheduled to 
tee off in Washington Aug. 29. 

CBS station is broadcasting its 
test pattern, plus slides and film, 
from 9 a.m. to noon daily. Trans- 
mission is on the straight 6-mg 
band. with the only change in 
equipment being the addition of a 
scanning wheel before the cam- 
eras. For its purposes, CBS is 
studying reception of the signal 
on specially-built color receivers 
and some standard black-and-white 
sets equipped with converters. 

Engineers declared home view- 
ers may be able to pick up the 
signal in some scrambled form. 
Where WCBS-TV’s signal usually is 
received in near-perfect style, the 
color transmission would be re- 
ceived as a picture cut into four 
quarters, one for each of the three 
primary colors and one for black- 
and-white. 








today 
(Tues.) that it has also granted spe- | 


KTLA Leases WPIX Pix 


Hollywood, July 26. 
KTLA has leased 13. feature 
films from WPIX. N. Y. Pix were 
made between 1937-41 and carry 
top name value. Station will 
telense films on Friday nights in 
spot now being held by “Hopalong 
Cassidy” westerns 
KTLA will video “Pygmalion” 
which just completed a run at the 


Four Star theatre here. Film stars 
Leslie Howard and Wendy Hille 
Three pix star Charles Laughton 
with Maureen O'Hara. Elsa Lan 
chester and Vivien Leigh in top 
roles. Films are “Jamaica Inn,” 
‘The Beachcomber and “Side 
walks of London.’ 

KTLA will also telense “A Star 
Is Born” with Fredric March and 
Janet Gaynor; “Dark Journey” 
with Vivien Leigh and Conrad 
Veit: “Thunder In the City,” .Ed- 


ward G. Robinson and Luli Besti: 
“Young In Heart,” Janet Gaynor 
and Douglas Fairbanks; ‘‘Major 
Barbara,” Wendy Hiller; “Dinner 
At the Ritz,” Annabella and Paul 
Lukas: “Wings of the Morning,” 
Henry Fonda and Annabella; “South 


Riding.’ Ann Todd and_ Ralph 
Richardson, and “Under the Red 
Robe,” Annabélla and Raymond 
Massey. 


Majors Nixing 
Footage, Sound 
For Tele Use 


Hollywood, July 26. 


Metro, 20th, RKO and 
are nixing loans of stock footage 
and sound effects being asked by 
television producers. Jack Riley, 
head of the M-G film library, told 
VARIETY Monday (25): “If it’s for 
television, the answer is no.” 
Harmon Wright, RKO head libra- 
rian, said: “At the present time 
it’s absolutely out,”’ when asked if 
stock is available for teevee 

Similarly, 20th library head 
said ‘‘no for TV.” Hal Roach, with 
1the studio largely housing tele- 
vision producers, can get stock 
footage and sound effects only by 
declaring that the material is not 
for vidpix. Ukase is one more step 
of pix studios tightening up re- 
strictions against video. 


CBS SETS TIME SLOTS 
FOR NEW TV COMES 


CBS-TV this week confirmed 
starting dates for two new spon- 
sored shows and also disclosed the 
pacting of a new sponsor for a pro- 
gram to be launched in the fall. 
New bankrolier is Masland Carpets, 
which has signed for a 15-minute 
program featuring singer Earl 
Wrightson and the Norman Paris 
trio. It’s to be aired Wednesday 
nights in the 7:45 to 8 period, start- 
ing Sept. 14. Agency is Anderson, 
Davis & Platt. 


The Paul 


Par all 





Winchell-Dunninger 


program, which CBS snagged from | 


NBC-TV for the fall season, goes 
into the Wednesday night at 9 
period starting Oct. 5, with Bige- 
low-Sanford gontinuing in the 
bankroller’s seat. “Inside U.S.A. 
With Chevrolet,” the Arthur 
Schwartz production which is to 
have new tunes by Schwartz and 
lyrics by Howard Dietz and others 
for each stanza, bows Thursdays 
from 8:30 to 9 starting Sept. 29. 


Latter program will be aired on 
alternate weeks only, with the pos- 
sibility still remaining that Jack 
Benny will fill the other two weeks 
each month via a kinescoped show 
from the Coast. Spokesman for 
BBD&O, agency for American 
Tobacco, which will sponsor any 
Benny show on TV. declared this 
week that the comedian has not vet 
decided whether to launch a video 
program this fall or wait another 
year. 





Dallas- 
been named 


Morris C. 
chiet 


Barton has 
engineer for 
KBTV, first local video outlet 
which is now under construction. 
He comes here from WWJ-TV, De- 
troit. 


D.C. Fight Commission Due 
For TV Cut Under New Law 


Washington, July 26. 

Legislation to give the D. C. Box- 
ing Commission a cut of television 
proceeds vill be considered shortly 
by the Congressional committees 
on the District of Columbia. 

This would put Washington in 
line with such states as New York, 
where the commission gets a bite 
out of the video tab as well as from 
the gate at the matches themselves. 


FCC's Aural Ni 
Bringing Wide 
Industry Beefs 


Washington. July 26 
The FCC ban on television with- 
out vision brought strong opposi- 
tion from the industry last week. 
Straight audio programs with test 


pattern are needed, Commission 
was told, to help dealers demon- 
strate sets, for installation and 
tuning-in of receivers, as_ fill-ins 
between regular schedules, for ex- 
perimentation in program tech- 
nique, and for testing. station 
equipment. Protests were filed 


both by the Television Broadcasters 
Assn. and the National Assn. of 
Broadcasters. 

TBA told the Commission that 
the 74 operating video stations and 
the industry in general “just can- 
not afford” the restrictions im- 
posed, in view of the “crucial pe- 
riod” which television is going 
through. The broadcasting of 
background music, instead of a test 
tone which the Commission would 
permit. is needed to induce sale of 
sets and to instruct owners in use 
of controls, said TBA. The ban, it 
added, is “unrealistic.” 

The restriction ig not needed, 
TBA pointed out, because of failure 
of stations to meet minimum oper- 
ating schedules. With few excep- 
tions. it. said, video licensees are 
regularly programming “far in 
excess” of the requirements. As 
an example, it declared. the five 
operating television stations in 
New York were programming from 
4915 to 70 hours during the week 


ending June 18. 
TBA said it just could not be 
logical that the ban was imposed 


because of “unfair competition” to 
the aural broadcasters. The grant- 
ing ‘without limitation” of thou- 
sands of AM and FM applications 
in the postwar years “is evidence 
enough” of Commission policv re- 
garding competitive considerations, 
it asserted. 

FCC’s crackdown on aural pro- 
grams was made June 23 in an in- 
terpretation of its rule permitting 
.separate use of the aural and video 
transmitters. In announcing the 
action, the Commission said use of 
the video sound channel with test 
pattern “would not be an economi- 
cal use of radio frequencies.” The 
agency said it had complaints from 
AM and FM stations that some 
sound stations with television af- 
filiates had been duplicating aural 
programs on video to guarantee 
advertisers maximum audience. 
The AM-TV hookup, it was said, 
thus had an unfair advantage over 
the straight AM or FM stations. 


| Rep Selling Library 
Footage at $1,000 
Minute for Tele 


Hollywood, July 26. 

One thousand dollars a minute. 
That's Herbert Yates’ asking price 
for a 10-minute reel for television, 
spliced together from library foot- 
age. Sale is in perpetuity, which 
means whoever buys the series of 
13 for TV becomes sole owner of 
the prints in this country. 

Last week Yates had a dozen 
agency and network heads out to 
his Republic studio to view two 
of the subjects, each running nine 
and a half minutes. One had to 
do with the sponge industry. the 
other outdoor rodeo stuff. Live 
narration was used with the proe- 
ess and background shots and the 





sponsor's message integrated, in 
this case, Quaker Oats. Commis- 
sion men liked the films but not 


the price. Yates will make no more 
unless someone shows signs of 
buying the full series of 13. He's 
got more where they come from. 
Series is called “American True 
Stories” and are semi-documentary 
| from out of the studio's library. — 


TPA Out to Liberalize Proposed 


TV Code; Wary of 





Mid-Carolina TV Bid 


Greensboro, N. C., July 26. 
The Mid-Carolina Broadcasting 
Co., operators of WSAT in Salis- 
bury, has applied to the FCC for 


a new commercial television sta- 
tion, it was announced by John 
Smith, manager of the company 
Smith said the FCC had _ been 
asked to grant WSAT television on 
channel four from 66 to 72 mega- 
cycles on the FM band. 

He said the cempany is also 
seeking video on 18.500 watts 


which is designed to cover an area 
of approximately 35 miles from 


5 
Salisbury in all directions. 


Summer Viewing 
Dips Even Lower 
Than Anticipated 


Television, at least for this vear, 


is definitely not proving itself a 
summertime form of relaxation 
Broadcasters and clients had ex- 


pected a slight slump in summer 
viewing because of vacations and 
the lengthened daylight hours but 
the dip, according to the latest 
C. E. Hooper surveys, has reached 
an extent not even the most pessi- 
mistic believed possible. Average 
drop in viewing has been about 
15°, with the decline in some 
cases reaching as high as 21°¢ 

Hooper’s figures are based on a 
measurement of sets in use in the 
N. Y. metropolitan area, taken 
during the second week in July. 
Illustrative of the slump, even on 
a Monday night, is the 13.7 decline 
for the 6 to 6:30 p.m. period July 
11, as compared to the previous 
Monday night measured. Same 
night showed an 11.8 decline in 
sets in use from 8 to 8:30, 17.3 
from 8:30 to 9 and 17.7 from 9 to 
9:30. Weekend figures were even 
more pronounced. 

Radio, on a comparative basis, 
fell off much less. Radio’s avail- 
able audience in N. Y. for the first 
week in July slumped from 73.1 in 
1948 to 66.6 this year. AM’s sets 
in use figure tumbled from 22.8 to 
19.6, while average ratings dropped 
from 5.8 to 4.7. It is noted that 
Hooper derives his figures from co- 
incidental phone calls, signifying 
they do not take into account the 
many portable and car radio sets 
in use during the summer months. 

Broadcasters are confident, none- 
the less, that TV viewing will pick 
up by the start of the fall season 
to its high point of last year. Most 
of them attribute the summer 
slump to the extreme hot weather 
of recent weeks and a decline in 
quality of summer shows. Both faec- 
tors, they believe, will be correct- 
ed by the middle of September. 


ROLLER DERBY IN HYPO 
AS ABC-TV EXCLUSIVE 


Roller Derby, a sport which has 
been popularized chiefly through 
the video medium as an ABC-TV 
exclusive, is due for an expansion. 
A special skating event, the Roller 
Derby World Series, will be booked 





fnto Madison Square Garden for | 


six days in September, with ABC- 
TV carrying the program if a bank- 
roller can be picked up. The 
Garden affair will consist of an 
elimination contest instead of the 
regular derby’s two-team matches. 

The web will start carrying the 
regular rollercasts when the derby 
opens in Albany, N. Y., around the 
end of September, if the coaxial 
cable is available. It will originate 
from New York from mid-October 
through the end of November and 
then from Philly for the month of 
December. 





Fort Worth—‘“Dream Kitchen 
Time” 30-minute weekly television 
show designed for the home- 
maker, has made its debut over 
WBAP-TV and will be heard at 
4 p. m. each Thursday. Mrs. 


Alice Walters, chief home econo- 
mist for the Graybar Electric Co., 
co-sponsors of the telecasts with 
Hotpoint appliance dealers, will 
,serve as program hostess. 


Hampering Medium 


+ Television industry’s first 
regulatory code, which 

closer to adoption last week via 
blanket endorsement by Hollvy- 
wood’s Television Producers Assn. 
is to be considerably liberalized 
before any pitch is made for it to 
the entire industry. Basis for the 
new attempts at flexibility is TPA’s 
contention that tele is still too new 


self- 
moved 


for a code that might hamper its 
growth, despile the need for self- 
censorship to forestall outside 


pressure 
TPA’s 


has 


committee, consequently, 
already added another 
graph to the proposed 
beled “Experiments,” it reads 
“Shows seeking new mediums or 
formats of expression, and which, 
due to plot, means, use of charae- 
ters or other factors that might 
help the art of telecasting in its de- 
velopment, yet which are, for one 
reason or another when shown a 
violation of the code or the spirit 
thereof, may still be telecast pro- 
viding certain steps are taken.” 
Among the steps tentatively men- 
tioned are clearancesby a code ad- 
ministrative committee and éstab- 
lishment of a time period to be 
used for experimental purposes 


para- 
code La- 


Administrative committee if 
formed, will be cautioned in ap- 
proving or disapproving a_ show, 


to “lean in favor of rewarding sci- 
entific effect and artistic advance, 
rather than imposing disciplinary 
penalties.” In attempting to lib- 
eralize the code in this way, mem- 
bers of the TPA committee who 
first wrote it alleged that the film 
industry’s production standard of 
ethics has often proved ineffectual 
through being too cut and dry. 

TPA prez Mal Boyd, who is alse 
a member of the code committee. 
is now in N. Y. and will present the 
code to the Independent Television 
Producers Assn. and their legal 
counsel, James L. Fly, at a meeting 
this week. Any suggestions made 
by the ITPA will then be returned 
by Boyd to his organization on the 
Coast. 


Web Samulcasts 
Look Here to Stay 


Major television networks who 
flirted with the use of simulcasts 
last year are expected to concen- 
trate on them during the upcoming 
fall and winter season. Reason, 
which has interested both the webs 
and sponsors, is the fact that a pro- 
gram’s budget can be spread twice 
as far when the program is being 
aired on radio and television simul- 
taneously. 


With several sponsors already 
set for the simulcast route in the 
fall, the latest to join the parade is 
Bell Telephone. Company signed 
this week to bankroll its Monday 
night “Telephone Hour” on NBC's 
AM and TV webs, following suc- 
cess of a recent kinescope test of 
the program. Also scheduled for 
a fall preem is the Lucky Strike- 
sponsored “Hit Parade’ on the 
same web Saturday nights. In ad- 
dition, both “We, the People” and 
Arthur Godfrey's “Talent Scouts” 


(Continued on page 96) 





Fairbanks Busy On 
Film Commercials 


Hollywood, July 26. 


Jerry Fairbanks Productions has 
set up a special division for the 
handling of film commercials. Fair- 
banks will install equipment I 
New York and Chicago to augment 
Hollywood operation. Decision to 
establish a special video commer- 
cial division came after a check of 
firms sponsoring the Fairbanks 
film series, “Paradise Island.” _ 

Quality of commercials being 
turned out by local spots in which 
“Island” is being telensed are low 
grade, according to Fairbanks Sur- 
vey. . Thus, by gearing his own 
plant, producer hopes to handle 
commercial biz to go with his open- 
end telepix. Offices are being set 
up in leading cities to allow #4 
agency execs to work directly with 
staff writers and technicians. Firms 
now in the east are receiving the 
bulk of the commercial work be- 
cause of their proximity to agency 
home offices, Fairbanks asserted. 
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WRITERS AGREE ON TV ‘SCRIPT" 





TV Sets Pass 2,000,000 Mark 


Number of television sets in the U. S. passed the 2.000.000 mark 
for the first time last month, soaring to 2,010,000 as of July 1. Sum- 


mer slump continued, with the 


196.000 for the preceding month 


turers, retailers and industry chi¢ 


rate of increase dropping from 
to 152.000 this time. Manutfac- 


‘ts, however, have gone on record 


_ as saying they could turn out and sell another 1.500.000 sets by Dec 
31. which would give the country a grand total of more than 


3.500.000 by the year’s end 
areas were added during June 
down as of July 1, as compiled by 


No. of 
City Stations 
De MEE 54-6 Si piainin w 6 ar 6 
Phifadeiphia ...00200+ ~ 
Be ese re 4 
Los Angeles 6 
eee oe ee 2 
DMNOEE osc els ava oie sac 3 
BOUIMOTE- «6250.05 3 
Cleveland 2 


Washington 
St. Louis re ee aerate 
Pew FeAVOM Sa Sdieceeee ds 
Milwaukee 
Cincinnati 
Schenectady 
Buffalo 
Pittsburgh Shak eye ie 
Minn.-St. Paul ...... 
Toledo Tee ae ee 
Richmond ite ae 
PERSE OS ONWi 5c on eeas 
Ft. Worth-Dallas ...... 
Lancaster 
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Wilmington 
SEs. . ind bb yb be-k 6c 
ERE 54 ocd. 45.55 eo 
0 ae oe eee ek ee 
CGIMMIADUS 6.24000. er 
Seattle 
Houston 
Indianapolis 
i —— re 
melt Lake City ....6%0. 
Syracuse 
Erie 
New Orleans ..... 
San Diego 
Oklahoma City ........ 
Rochester 

Birmingham 


eee eeree 


mI ett ee Ne i et Ne Ne Ne Re te ee 


Albuquerque ......... ; 
sub-total ...:... t= 
OTHER 
PLOVIGONCE 6. cicccecee 
Gv crs Degeeus . +s 
ROMER 5505.5: aie GS ee we 
BO — 
RsCCCHEDGLO. 26.026 200% 
On 55s HERES DS 
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Six new stations and three new market 


Following is the citv-by-city break- 
the NBC research division 
No. of Inc. Over 
Sets Last Month 
685,000 35.000 
190,000 12.500 
163,000 8.000 
150.006 12.000 
105.000 9.300 
72.000 12.000 
66.800 3.700 
64,500 5.400 
51,000 3.000 
35.000 2.900 
34,300 2.100 
28.400 1.700 
27.600 1,600 
27.500 2.500 
25.200 1,400 
22.000 2.000 
20.300 3.200 
18,000 3,000 
13,100 1,600 
12,500 2.000 
11,500 900 
9.600 1.100 
9,500 1,300 
8.500 4.500 
8.300 1,000 
8.100 600 
7,600 1,300 
7,500 600 
7,500 800 
6,500 1,700 
6.500 2.000 
6.200 600 
5.600 600 
5,300 1,100 
5,100 900 
4.600 100 
4.500 1,500 
4,200 900 
3,400 1,300 
3.100 900 
1,000 100 
1 945. 300 148. 700 
CITIES 
11,700 1,700 
1,200 1,200 
1.200 1,200 
1,000 1,000 
100 100 
49 500 —1,900 


2,010,000 152,000 








‘Cinemascope In 


KLAC-TV Bow 


Hollywood, July 26. 
unveiled its new 
process today 


KLAC-TV 
“Cinemascope” 
(Tues.) This technique is designed 
to challenge kinescope in video 
program syndication. 

Col. Nathap Levinson, head of 
Warners technical staff. has been 
giving television recorders heavy 
assistance on perfecting the proc- 
ess. with experiments having been 
conducted on both closed circuits 
and over station after midnight. 
More light is used for cinemascop- 
ing than for kinescoping, and proc- 
ess is also reported to have bene- 
filed from other motion picture 
technological knowhow. 

Separate demonstrations are 
skedded for ad agency execs and 
press 


WEWS UPS RATES 257, 
DUE TO TV SET SPREAD 


Cleveland, July 26. 

WEWS. Scripps-Howard video 
Outlet here, has announced a 25°; 
rate increase effective Aug. 15. 
Full hour rate, one-time, goes from 
$400 to $500. 

J. Harrison Hartley, station di- 
rector, in making the announce- 
ment, pointed out that the $400 
rate was based upon 38,675 TV sets. 
with the Aug. 15 set installation 
estimated at 75,000. Old rate 
figured at $1.47 per thousand sets 
installed: new rate. slightly under 
$l per thousand. 





KRSC-TV 3756 SALE 
TO KING GETS NOD 


Seattle, July 26. 


Sale of KRSC-TV to KING has 
been approved by the FCC and 
transfer of this town’s lone video 
outlet will probably be consum- 
mated by next week. Sale includes 
KRSC’'s FM facilities and license, 
and part of deal was that KING 
would surrender its FM construc- 
tion permit and dismiss its pend- 
ing application for a television li- 
cense. 

The sale, for $375,000, was an- 
nounced last May, and original be- 
lief was tHat present staff of the 
TV station would remain as is after 
the transfer. 

Mrs. A. Scott Bullitt is principal 
owner of KING; Henry Owen is 
prexy of station and general man- 
ager is Hugh Feltis, former head 
of BMB. 


WPIX Scoops Dailies 
On N.Y. Gem Robbery 


WPIX. New York Daily News- 
owned tele station, gave an indica- 
tion Monday (25) of video’s value 
as a speedy disseminator of spot 
news A Fifth avenue jewelry 
store was held up and robbed of 
$368,000 worth of gems at 4:30 
p.m., too late for the afternoon 
editions of N. Y. papers. but WPIX 
had a picture story on the air, in 
newsreel form, at 7:30 that eve- 
ning 

WPIX rushed a cameraman to 
the scene. who got films of the two 
captured bandits, a car perforated 
by a warning shot by a cop, the 
police precinct routine with the 
prisoners, etc It didn't hit the 
dailies until next morning (Tues- 
; day). 














ANGLE 


Threatened 


anal 


jurisdictional — split 
between eastern and Coast writers 
on the question of television has 
apparently been ironed out In a 


compromise move the Authors 


League of America has resumed 
control of the video field, with its 
recently-tormed affiliate, the Tele 
vision Writers Guild, in abevance 


for the time being Jurisdiction 


will be administered by a national 
television committee of the League 

The composition of the new com 
mittee balances the various oppos- 
ing forces in the League, not only 
as regards east and west groups 
but also along affiliate guild lines 
The committee will operate in 
two regional section of 13 mem- 
bers each Coast section includes 
seven from the Screen Writers 
Guild, three from the Radio Writ- 
ers Guild, two trom the Dramatists 
Guild and one from the Authors 
Guild. 

Eastern section includes’ four 
from the RWG, four from the 
Dramatists, two from the Authors 
and three from television. Thus, 
on a national scale, the represen- 
tation is seven from SWG, seven 
from RWG, six from the Drama- 
tists, and three each from the Au- 
thors and television. SWG will 
be represented on the eastern sec- 
tion by its affiliate, the Associated 
Film Writers, but merely as ob- 
server, with no vote. Although 
SWG and RWG together could out- 
vote all the other affiliates com- 
bined, there’s little chance of such 
a development, since there is basic 
rivalry between the film and radio 
groups on the issue of video juris- 
diction 

As a result of the new agreement, 
the question of jurisdiction is in- 
definitely deferred, and all ele- 
ments in the League are now unit- 
ed on a basic program for dealing 
with writer problems in television. 
The national committee, as well as 
the various affiliates, have endorsed 
the principle of licensing rather 
than outright sale of material. 
Also, it’s agreed that authors 
should retain ownership of char- 
acters, narrative devices and dra- 
matic formulas, and efforts will be 
made to carry them out in all basic 
and individual contracts. The fact 
that licensing, instead of sale, is 
already standard practice in TV 
may make this goal easier to 
achieve. 

With the new setup in operation. 
attempts will be made as soon as 
possible to negotiate basic con- 
tracts for video scripters. Each 
section of the committee will han- 
dle negotiations in its region, with 
all pacts made in the name of the 
League. In general, the Coast sec- 
tion will negotiate filmed-TV deals 
and the eastern section live pacts. 

Compromise agreement was 
reached at a two-day meeting in 
New York last week, atended by 
members of the League council and 
representatives of the various 
guilds. Oscar Hammerstein 2d, 
president of the League, presided 
having made preliminary arrange- 
ments for the sessions when he was 
on the Coast recently. Oliver H. 
P. Garrett. acting president, and 
Valentine Davies and Ernest Pas- 
cal, planed from the Coast to rep- 
resent SWG. and flew back imme- 
diately afterward. 


ABC UNLOADS 1’ H WOOD 
QUARTERS TO CBS-TV 


Hollywood, July 26. 

ABC got from under the _ re- 
maining two years of its lease on 
a revamped rotisserie in Holly- 
wood by transferring the papers to 
CBS-TV. Frank Samuels, who 
concluded the negotiations for 
ABC with Columbia's Harry Ack- 


erman, will move his business and 
administrative personnel! to Tele- 
vision Center, where eventually 
all ABC AM and TV operations 
will be based. 
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Bowing 1 in F all: Co- -ax to Be Hypo 
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Pulse’s TV Ratings 

N. Y. Pulse ratings for tele 
vision in July took their an 
ticipated summer drop. with 
the top show Ed Sullivan's 
‘Toast of the Town,” getting a 
comparatively low 40.9. Fact 
thet many of the’ top-rated 
sponsored shows are now va 
cationing made it possible for 
five new shows to hit the list 
for the first time, including 
the new NBC-TV Olsen & 
Johnson program Following 
are the Pulse Top 10 for the 
week measured (July 5-11) 


Toast of Town 40.9 
Godtrey & Friends oa Bae 
Kraft TV Theatre 33.4 
Olsen & Johnson 32.1 
NBC Repertory Theatre. 24.1 
Original Amateur Hour 22.9 
Stop the Music : ee 
Break the Bank 20.3 
The Clock 20.0 


Giants vs. Brooklyn _ 18.6 


Benny t to Riggio: 
Count Me Out 


On Kine Shows 


Hollywood, July 26. 

Dissatisfied with kinescope 
quality, Jack Benny has told Vin- 
cent Riggio, American Tobacco 
prexy, that he'll not do television 
this fall unless the quality § is 
greatly improved. 

Riggio is said to have concurred 
in this decision when he met with 
Benny here last week. Benny isn't 





passing up teevee altogether and | 


may do some live shows from N. Y. 
He favors live, but feels the strain 
of fiving back and forth each week 
would be too great. Consequently, 
he'll pass up kine. When quality 


meets his approval he'll do regular 


scheduled series from here. 


Jack Carson has also nixed kine | 


after recording sample show for 
General Foods at reported cost of 
$6,000. Sidney Strotz Monday (25) 
denied reports NBC would not use 
kine on its eastern web until im- 
proved. 


UA-TV Sports Newsreel. 
Sold in 8 Markets 


“Top Views in Sports.” television 
sports newsreel released by United 
Artists-TV, has been sold to eight 
stations or ad agencies during its 
first week onthe market. Deals set 
a new high for concentrated sales 
activity, according to UA-TV chief 
John Mitchell. 

McCann-Erickson bought the reel 
for Altes Lager Beer on WWJ-TV. 
Detroit. and Van Dyke Cigars will 
bankroll its showing in Chicago 
and on KSD-TYV, St. Louis, through 
Federal Advertising. WBZ-TV, 
Boston, has sold the show locally 
to Conmar Paint Co. and WLW-C, 
Columbus, signed Wagoner Beer 
through Kircher, Hetton & Collett. 
Reel is also near the inking stage 
with local bankrollers in Dayton, 
Washington, and Albuquerque, 
where stations have bought it. 

Reel features announcers Jimmy 
Evans and Howard Miiler and is 
released weekly as a 15-minute 
show. 


WOR-TV Lines Up Shows 


WOR-TV, N. Y., has signed a 
contract with the Striders, vocal 
quartet, for a 15-minute cross-the- 
board show. Series will be 
launched when the video outlet 
makes its bow around September. 

Station is auditioning ‘“‘Theatri- 
cal Warehouse,”’ a Harold Kaye 
package. Program will take place 
in a storage house where old legit 
play sets are kept. As characters 
come across the antiquated props 
they re-enact scenes from the hits 
of bygone days. 








ABC has concluded negotia- 
tions a 20th-Fox for an exclu- 
sive newsreel tieup, and the joint 
venture will be launched in the 
fall if the prospective sponsor now 
mulling the ‘proposition signs for 
the deal. Negotiations between the 
video web and the pic company, 
which had been going on for sev- 
eral months, had stalled on the 
hurdle of price. That obstacle has 
been met, however, and actual 
start of the project now awatts 
only a bankroller’s picking up the 
tab 

Setup would make available to 
the tele chain all the facilities of 
20th-Fox’s Movietone News in- 
cluding its force of cameramen in 
the U. S. and abroad. At present 
ABC-TV has dropped its video 
newsreel operations on the theory 
that to be effective it needs a tre- 
mendous staff such as only 
mutual assistance pact with a Hol- 
Ivwood studio can provide econ- 
omically 

According ‘to Tommy Velotta, 
ABC’s news and special events 
V.p., a great deal of experimenta- 
tion is still needed to perfect TV's 
news programs. “Key problem,” he 
savs, “is the time factor. No one 
has yet been able to do a really 
good job that isn’t about eight 
hours behind the news. And the 
tendency is to fit the news items 
to the pictures you can use, rather 
than to get pictures which illus- 
trate the hot news.” 

Velotta and John Madigan, the 
web's news” director, look to 
spreading of the coaxial cable for 
a needed hypo to TV’s news and 
special events broadcasts At 
present, they point out, pickups 
can be made from Washington, 
N Y Chi, Baltimore, Philly, 
Cleveland, Toledo, St. Louis, Pitts- 
burgh and Detroit Cable links 


(Continued on page 94) 


Chi Slashing Set 
Prices by 50% 


Chicago, July 26. 

Chi retailers are pushing a sum- 
mer lull in tele set buying by a 
series of price slashes ranging to 
50%, although most of the cutting 
is on lesser known makes. One 
major retailer is advertising 10- 
inch sets reduced from $199 to $79; 


| 12-inch sets from $329 to $197; and 


a 10-inch set from $299 to $149. 
He doesn’t list the brands, how- 
ever, and the customers shown 
such sets as Jackson, Electromatic 
and Transvision 

In addition, this retailer offers 


‘installment buying with $15 down; 


free customer parking, and _ dis- 
count cards to schools, churches 
and unions. 

One key television consultant 
admitted that such slashes were 
to be expected during the summer 
months, although set buying is 
“considerably up over that of 
last year at this time.”’ He blamed 
overstocked inventories as well as 
a summer lag for a buying drop 
from the seit: months. 


EASTERN REPS TO COAST 
TO MULL UNION SETUP 


Delegation representing the 
eastern actor unions will leave 
July 30 for the Coast to powwow 
with the boards of the Screen Ac- 
tors Guild and Screen Extras Guild 
on the proposed setup for organi- 
zation and administration of the 
television performer field. Group 
will be gone about a week or 10 
davs 

Idea of the trip is to explain to 
the Coast groups the proposal of 
te eastern unions that all affili- 
ates of the Associated Actors & 
Artistes of American should go into 
the Television Authority on a par- 
ticipating basis. The Coast outfits 
had been holding out for a joint 
setup. in which they would have 
an equal partnership with the east- 
ern groups. 











56 


~ RADIO-TELEVISION 


Wednesday, July 27, 1949 





Se 





FCC Denies Mrs. Schiff, WB Early = 
Date; Says Oral Probe Not Enough 


Washington, July 26. * 


The petitions of Dorothy Schiff 
and Warner Brothers for a de- 


cision this week on the KLAC-| 


KYA deal were denied today 


(Tues.) by the Federal Communica- | 


tions Commission. The Commis- 
sion said it will not be able to hear 
oral argument, as proposed by 
Mrs. Schiff and WB, and get out a 
decision by Aug. 1. In any event, 
it added, it couldn’t make findings 
on the character and qualifications 
of Warners on the basis of oral ar- 
guments alone. 

The FCC indicated that its prin- 
cipal concern is to obtain full in- 
formation concerning the film 
company's violation of the Sher- 
man Anti-Trust Act and to deter- 
mine the latter’s bearing on its 
qualifications te operate broadcast 
stations. 

Left Holding Bag 
Washington, July 26. 


Tt looks like Dorothy Schiff 
(ex-Thackrey) will be left holding 
the bag on her deal to sell her 
California radio properties’ to 
Warner Bros. for $1,045,000. Con- 
tract expires Aug. 1 and Warners 
told the FCC last week it has ad- 
vised Mrs. Schiff it will not agree 
to an extension Involved in the 
transaction are KLAC and KLAC- 
TV in Los Angeles and KYA in 
San Francisco. Warners advanced 


the funds to build and operate the | 


video station. 

The one chance of an okay is 
that the Commission will act be- 
fore the month ends on a final ap- 
peal made last week by Mrs. Schiff 
for immediate action. This would 
require the agency to move faster 
than it has ever moved before—to 
hold an oral argument or consider 
the case without formal proceed- 
ings and make a decision within a 
week—if approval is to be granted 


in time. Under procedural limita- 
tions, such speed is difficult to 
achieve but it can be done in an 


In previous transfer 
Commission has man- 
by contract deadline 
The only possibility of approval 
this week is that the Commission 
may decide it will be in a tougher 
spot if it permits the deal to lapse 
by its own inaction than if it allows 


emergency. 
cases, the 
aged to act 


the sale and risks the wrath of anti- | 


monopoly watchdogs in Congress 
and elsewhere, some of whom have 
no particuiar love for Hollywood 
There is also a chance that. rather 
than do nothing. it might have a 
hurry-up proceeding, followed by a 
denial of the transfer with a deci 
sion to come later. A denial would 
require a formal decision but favor- 
able action could be taken by a 
simple vote of the Commission 
members. 

Word that Warners will not ex- 
tend their contract was contained 
in a petition filed late Friday (22) 
in which the film company sup- 
ported an appeal submitted earlier 
in the week to waive hearings in 
favor of an oral argument in order 
to make possible a quick decision. 
Warners also supported an alter- 
native request to rule on the case 
on the basis of information now at 
hand and from additional data to 
} secured in writing. It was un- 
derstood that joint action was re- 
quired to obtain a waiver of hear- 
ings and to carry out a provision 
in the contract calling for coopera- 
tion in consummating the sale. 

Failure to act or denial of the 
transfer would shift the burden of 
carrying KLAC-TV losses, report- 
edly $50.000 a month, from War- 
ners to Mrs. Schiff. who would also 
be required to return $950,000 
loaned by Warners to carry out 
construction of the KLAC 5kw per- 
mit and KLAC-TV and to cover op- 
erating deficits of the latter. Mrs. 
Schiff told the Commission her 
agreement becomes “null and 
void” if approval is not given by 
Aug. 1 


Ask Majestic Claim Nix 


Chicago, July 26. 
Trustees of the bankrupt Majes- 
tic Radio & Television Carp. filed 
a motion in Federal court last week 
(19) to dismiss a $689,521 claim 
against Majestic by Fairchild En- 
gine & Airplane Corp., Jamestown, 
7 


N 





Motion before Judge Philip L. 
Sullivan alleged that Fairchild ac- 
tually owes Majestic $904,939, and, 
furthermore, if the claim was le- 
gitimate, it should be filed with 
those of the other creditors and not 
in a separate action. Majestic was 
adjudged bankrupt June 27. 





BARD HEADS BOARD 
OF SINDLINGER SETUP 


Philadelphia, July 26. 

Ralph A. Bard, Chicago business- 
man, last week was elected board 
chairman of Sindlinger & Co., op- 
erators of Radox, the new elec- 
tronic audience measurement de- 
vice. Albert E. Sindlinger was 
named prez of the company, with 
Thomas M. Searles elected veepee 
and treasurer and Robert Wolf, 
secretary 

Other board members 
Sindiinger, Searles, Wolf, Harold 
R. Reiss, Dr. Albert F. Murray, 
Henry Isham, Robert Betten and 
Paramount veepee Paul Raibourn 
Board approved plans to push ex- 
pansion of the device in Philly, 
where it has now been installed 
in seven of the 10 selected areas 
of the city Installations will fol- 


include 


low in Camden, N. J., and Philly’s 
suburban area before starting in 
other cities 

Among the organizations sub- 


scribing so far to Radox are RCA, 


Quaker Oats the Kudner_ ad 
agency, N W Aver, J. Walte 
Thompson ‘Chicago branch), At- 
lantic Refining, WFIL Philly 
WIP ‘Philly), DuMont Television, 
Time, Inc., and Paramount. 


Bayuk’s $1,200,000 
Scram Off Mutual 


Bayuk Cigars is reported to be 
dropping .its “Inside Sports” cross- 
the-board stanza on MBS, which 
will mean a loss to Mutual of $1,- 
200,000 in gross annual billings 
The Philadelphia cigar manufac- 
turer reportedly is ankling radio 
“because of the present merchan- 
dising situation in the cigar indus- 
try.” 

Both Bayuk and the agency, Neal 
D. Ivey of Philly. say they hope to 
get back into radio later this vear 
Sponsor has been on the web since 
1938. 


b J > . 
Leahy’s Third Series 
Chicago, July 26. 
Green Associates signed football 
coach Frank Leahy for his third 
year series of 15-minute open-end 
transcribed grid dope broadcasts. 
But the 1949 series will be cut to 
a 13-show package because of last 


vear's 20-show interference with 
the baseball season. 
Series will be cut in Chi. with 


Bob Murphy announcing and Col- 
liers sports ed Bill Fay scripting 
Titled “Leahy of Notre Dame.” 
package has brought producer Lew 
Green 150 inquiries already from 
stations. 


| 
| 








PHIL GORDON 
VOTED TOP MALE VOCALIST 
ON WEST COAST TELEVISION 


Mon. Thru Fri. 7:15-7:30 P.M. 
KMBH-NBC 
Appeared at Blue Angel, New York 


College ‘Inn, Chicago 
Mocambo, Hollywood 


Hub Video Hits 
Baseball Stride 


Boston, July 26 
Although the Hub setup for tele- 





casting major league baseball is 
probably more complicated than 
in any other major league cit) 
with three’ stations, three = an- 
nouncers and two ad agencies in- 
volved, results are proving more 
than satisfactory from both the 


viewers and advertiser standpoint, 
with telecasts vastly improved over 
last vears teeoff season 
Complications are the result of 
Hub’s indie, WHDH, holding con- 
tract to air baseball over AM and 
TV, although not yet awarded a 
TV channel. This has made it 
necessary for WHDH to “farm out” 
the telecasts to the Hub TV sta- 
tions, WBZ-TV and WNAC-TV 
with an equitable schedule set giv- 
ing each station a fair break in the 
number of night, Sunday and “im- 
portant” games telecast. 
Announcing chores are divided 
between Jim Britt and Tom 
Huzzey, who are under contract to 
WHDH and the agencies and WBZ 
sporteaster, the ex-big leaguer, 
Bump Hadley, who because of his 
inside knowhow of the game is 
rapidly gaining stature with solid 


reactions to his mike stints. Vet 
announcers, Britt and Huzzey do 
double duty at games by giving 


play by plays for the AM broad- 


casts carried by WHDH.  Spon- 
sorship is also divided with the 
Narragansett Brewing Co., and 


local Chevrolet dealers picking up 
the tab on alternate days. 











ED 

















HERLIHY 


and his litile friend Lionel MaeCauley invite vou to watch them 

every Sunday at 10:30 A.M. on WNBT. Herlihy is also the Host on Kraft | 
Television Theatre. M.C. on Honeymoon in N, Y Commentator 
. ~ « Le) 


Lniversal Newsreel, 








Tele Chatter 





New York 


Eddie Condon’s “Floor Show,” 
World Video package, starts its 
second year soon on NBC-TV. 
Program, a sustainer, is now aired 
Saturday nights at 9:30... WPIX 
sportscaster Guy Lebow serving as 
technical assistant for Columbia 


Pictures on an upcoming film on 
wrestling .. . Edward Everett Hor- 
ton and Eddie Albert set to follow 
Buddy Rogers as guest emcee for 
Ed Sullivan’s “Toast of the Town,” 
(CBS-TV), while the columnist va- 
cations in Europe .. New half- 
hour show featuring Meredith Will- 
son take over as replacement for 
the Jello-sponsored “Author Meets 
the Critics” Sunday night (31) on 
NBC-TV Program is set for four 
weeks, with Alice Pearce guesting 
on the initialer. Frank Saten- 
stein, prez and exec producer of 
Marathon Pictures Corp., joined 
CBS-TV as a producer-director 


NBC - TV producer Vie McLeod 
flies to the Coast Sunday (1) to 
scout scripts and _ talent for 
“Chevrolet on Broadway,” half- 


hour legit series which returns to 
its Monday night NBC spot Sept 
19 Initial showing of NBC- 
TV's “Theatre of the Mind,” July 
14. was packaged by Ann Marlowe, 
written by Michael Sayers, co-pro- 
duced by Maury Glaubman and 
Marjorie Sloan and directed by 
Alan Neuman. Last Thursday’s 
(21) offering was written by Dick 
Collins. 

Hope Miller does 
stint next Wednesday night ‘Aug 
3), playing femme lead on Du 
Mont’s Program Playhouse, in Mi- 
chael Sklar’s murder’ mystery, 
“Dead of Night.’ Also featured will 
be John Sylvester, Haskel Coffin, 
Jack Sheehan and Henry Norrell. 

ABC-TV programming’ execs 
huddling with Ezra Stone to take 
over direction of their “Li'l Abner” 
show, scheduled for fall production 

. CBS-TV director Frank Heller 
subbing director on “This Is 
Broadway” and “‘Winner Take AI!” 
while regular director Alex Left- 
wich vacations 


Ask FCC to Keep WJBW 
Of New Orleans on Air 
During Revamp Stage 


Washington, July 26. | 

FCC was asked yesterday (25) 
to keep WJBW in New Orleans on 
the air until its new owner com- 
pletes construction of an improved 
station on the same 1,230kc fre- 
quency, The Commission recently 
denied an extension to Charles 
Carlson, whose license was. re- 
voked. to operate the station until 
Oct. 1 in order to wind up his af 
fairs. 

Mrs. Louise Carlson, his ex-wife, 
who obtained the license, now 
wants the Commission to reconsid- 
er its denial so that continuity of 
operation can be maintajned. She 


her 23d TV 


as 


told the agency she cannot com- 
plete new installations, including 
transmitter and tower, until Aug. 


14. Her ex-husband has until July 
31 to stop broadcasting. Carlson 
lost his license because of violation 
of Commission regulations. includ- 
ing use of equipment which failed 
to conform with goverrment engi 
neering standards. Mrs. Carlson 
Is changing the call letters to 
WADW. 


FLOCK OF CHI SPORTS 
SPONSORS FOR FALL 


Chicago, July 26. 

WBBM. Chi, has sold its football 
of the Week” to Camel 
through William Esty 
John Harrington will an- 
nounce the 11-game sked. Pre-game, 
15-min. prevue was picked up by 
Coopers, Inc., through 
& McDonald agency: and 
“Football Scoreboard” with Fahey 
Fivnn on post game results will be 
bankrolled by Carling’s Ale 
through Leo Burnett agency. 

WCFL, Chi, has sold 16-game 
package of Chi Cardinals football 
Sames to Atlas Prager Beer 
through Olian agency. Joe Boland 
will announce. 


“Game 
cigarets 
agency. 


Henri, 
Hurst 


F WIND, Chi, reported 15 > min. 
Sports Review” with Bert Wilson 
and Bob Finnegan will be spon- 


sored two days a week by Muntz- 
ry through Michael Shore agency. | 

WMAQ reported Chicago Downs | 
Assn. will sponsor a 15-min., five a | 


week sports show through James | 
iS. Kearns agency. | 


Chicago 
Indie producer Herb Laufman 
back from Canadian vacation and 
huddling with Leo Burnett age ney 
to handle its TV production ~ 
WBKB is starting its cowboy filme 
with a live act from the studio in 
an effort to perk the oater pro- 
grams ... Television Fund has de- 
clared a six cents per share 
dividend effective Aug 15 
W NBQ’s animal @xpert Gail Comp- 
ton a father for third tims 
Singer Monica Lewis guested on 
WENR-TV’s’ Dessert Party 
ABC-TV salesman Jerry Vernon on 
vacation Jean Gendon direct- 
ing Comic Capers for American 
National Productions Film 
stars Rochelle Hudson and Brenda 
Forbes on ABC-TV Treasure Quest 
Wells Barnett of Blair TV. sia- 
tion reps, in talk before NBC sum- 


mer institute 
London 
George Bernard Shaw's 93rd 


birthday was to be celebrated on 


TV last night (26) with a _ per. 
formance of his “The Devil's Dis- 
ciple,’ with the starring role 
played by Hector Ross There 


will .be another weekend of cricket 
from the Oval when the Surrey 
vs. Middlesex match is plaved on 
Aug. 6, 8, and 9 with E. W. Swan- 
ton and Walter Franklin as com- 
mentators Sydney Piddington 


and wife Lesley Pope are to dem- 
onstrate their mental telepathy aet 
on the BBC-TV service Aug. 3 with 
a show before a guest audience 

Frank Harvey’s play. “Eliza- 
zeth of Ladymead,” filmed last 


year with Anna Neagle, will be on 
the air July 31 with the title role 
being played by Patricia Burke 
ver Dr. Daniel Q. Posin of the 
North Dakota State College. here 
as guest of the Crusade for World 
Government, described workings 
of atomic energy last weekend . 
Second edition of “London Town” 
will be aired Aug .5 with Richard 
Dimbleby again acting as guide to 
oe unexpected sights of the capi- 
ta 


Bell, WU Queried | 


On UHF, Color 


Washington, July 26 

tne FCC 
the Bell 
Union are 

interconnection 


what 
Western 
for 
uitra-high  fre- 
carrying 


wants to know 


System and 
doing toa 
of 


and 


prepare 


quency stations for 


color television. In preparation for 


its hearings Aug. 29 to open up 
UHF, the Commission called on 
the two companies to submit their 
latest plans for station hookups 
via coaxial cable and microwave 
relay. The agency also asked for 
estimated completion dates of all 
interconnections now under con- 


struction or for which construction 
is planned. 

Both firms were requested to 
supply reports concerning the pos- 
sibilities of providing “intercity 
video transmission facilities capa- 
ble of transmitting color television 
signals on a nationwide basis in 
the event the Commission should 
authorize commercial color tele- 
vision broadcasting. = 

The companies were specifically 
their abil- 
transmis 


requested to report on 
ity to provide intercity 
sion in view of the proposed al- 
location of an additional 42 UHF 
channels. In addition. Bell was 
asked to explain why its facilities 
have not been capable of utilizing 
the full 4.5 me band width of 
television transmissions. Western 
Union was asked whether its facill 
ties will utilize the full 4.5 me 
band width. The two companies 
were asked to submit their plans 
to make possible greate! video 
band width. 

Holders of experimental tele 
vision licenses were also asked to 
supply data for the coming hear- 
ings. Where research involved col- 
or, the Commission requested in- 
formation on “color breakup, flick- 
er, color fringing, image registra 
tion, color fidelity, picture bright- 
ness,”-etc. In addition, data wat 
sought concerning modification of 
receivers and transmitters to carry 
out the tests. 

The Commission requested the 
cooperation of experimental ji- 


censees and the whole industry in 
research in both black and white 
and color and “any othe forms 
jof the art.” “= 


lib heigl 





Py 
vv 





did Heng 


ld 


lo 
i- 


lat 
mn 
or 
re- 


or 


up 
on 


Ips 
ive 
for 
all 
on- 
ion 


10 
OS- 
‘ity 
pa- 
ion 

in 
uld 
ple- 


ly 
bil- 
nis- 

al- 
HF 
was 
ties 
ing 

of 


ern 
cili- 

mic 
nies 
lans 
deo 





4% 


Wednesday, July 27, 1949 


57 











Whether we look, 


or whether we listen, 
We hear life murmur, 
or see it glisten... 


THE VISION OF SIR LAUNFAL 
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IN RADIO 


AS IN 
TELEVISION ... 
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Toast of the Town 


ent Scouts 
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Arthur Godfrey and His Friends 








8 | 


Suspense @ | Winner Take All 


Each of these CBS Package Programs 


was originally conceived or produced 
by CBS with the conviction that 

. it would become a top-ranking audience 
program. Each fulfilled its promise. 


For a radio or television program 


that pays off to advertisers, it’s CBS 


.. with the biggest audiences 


in broadcasting 


*Top-ranking in both AM and TY, demonstrating that a well-conceived radio program can also be a great television programt 








bs 
. a 





60 VARIETY Wednesday, July 27, 1949 
We are for the talents 
grateful we represent of c 


as television 
prophets and pioneers. 


Yet that this is 
we know only a beginning. 
that will make what it is 
television destined to be: 





ESTABLISH 





WILLIA Ol 


NEW YORK « CHICAGO © BEVE 
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and proud and 
of cur achievement our role 
is + With your we shall 
ning. cooperation develop programs 
t it is the quintessence of 
d to be: all the living arts. 





STABLISHED 1898 


RIS AGENCY... 


BEVERLY HILLS - LONDON © PARIS 
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THEATRE OF THE MIND 
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jr SOW MEN 


Barnum had it ... so did other ereat showmen 














like Ziegfeld and George M. Cohan—the rare quality 
that made everything they pul their hand to a 


tremendous popular success. 


fy Today, that same instinct reveals itself in all 
the programming triumphs NBC has scored sinee 


the birth of network television: 


top-rating shows in every category from drama to world news 
for the first half of this year, 5 of the top 10 sponsored programs 


for nine consecutive months, more viewers for all programs 


together than an y other network 


Better programs ... bigger audiences ... extra selling 


se rh a? 
PION 


effectiveness—these are the solid advantages that 


are attracting the largest number of national advertisers 


io America’s No. 1 Network. 


NBC TELEVISION | 


The most sponsorable new shows in television — 
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BROADWAY SPOTLIGHT LIGHTS OUT BELIEVE IT OR NOT GARROWAY AT LARGE 





AIND THE BLACK ROBE 


+ fy: verges De MET erage ae perio sie? 
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.. here’s a sprinkling of the renowned personalities 

that have added lure and lustre to WOR’s programming 
during the past twelve months. People like these have 
a great deal to do with the glittering results garnered 


by WOR’s advertisers, 
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Lucille Ball Clifton Fadiman Robert Mitchum 
Sir Thomas Beecham Bob Feller Mary Pickford 
Milton Berle Jose Ferrer Basil Rathbone 
Ray Bolger John Garfield Irene Rich 


James Cagney 
Cab Calloway 
Madeleine Carroll 
Jane Cowl 


Russel Crouse 


Gov. Thomas E. Dewey 


Melvyn Douglas 
Morton Downey 
Eddie Duchin 
John Foster Dulles 
Faye Emerson 
John Erskine 


John Gielgud 

Lillian Gish 

Rube Goldberg 
Helen Hayes 

Arthur Garfield Hays 





Paul Henreid 
Hildegarde 
John Kieran 
Anita Loos 


—heard by the most people where the most people are 





TT, 


John D. Rockefeller, 3rd 
Richard Rodgers 

Mrs. Eleanor Roosevelt 
James Stewart 

Maxine Sullivan 


Gloria Swanson 





Gladys Swarthout 
Dorothy Thompson 
Mrs. Gloria Vanderbilt 
Nancy Walker 
Margaret Bourke-White 





























MILDRED FENTON PRODUCTIONS, Ine. 


40 E. 49th Street, New York 











PLaza 9-8266 
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WCAU-TV puts your star salesmen in the 
living-rooms of the second largest television market. 
All but two per cent of Philadelphia's TV 

receivers are located in homes. So make your business 


ealls pay off via WCAU-TYV, a CBS affiliate. 


THE PHILADELPHIA BULLETIN STATIONS 


TV 
AM 
FM 
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for daytime television 











see Du Mont 


if you want to reach the housewife, daytime 
television must occupy an increasingly important 
place in your plans. Daytime television is doing a 
job for many advertisers, at a very modest cost, 
Surveys show that when television comes into 
the home, radio is neglected*— and the television 
antennas are sprouting thick as corn in Kansas. 
Du Mont is your logical contact on daytime television, because: 
Du Mont pioneered daytime television. 
Du Mont has developed the daytime programs. 


Du Mont has the daytime network coverage. 











“7 
*We would like to furnish you these facts 
Write or phone the Du Mont Network Research Departmen 
avis, a 
ce on 
Ol} NT America’s Window on the World 
LS « 
& Two ” 
a Barvaicut ioee ALLEN @ OU MONT LABORATORIES, INE. 515 Madison Avenue, New York a2 N. : Phone Murray Hill 88-2600 
A 
2 vl 
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OB HOPE 











Ith Year With Lever Bros. 
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METRO-GOLDWYN-MAYER 
RADIO ATTRACTIONS 


Present — 







“GOOD NEWS 
FROM HOLLYWOOD” 


" : starring e4 
7 George Murphy 


A star's view of whot goes 
on in the film copitol . . - 


4 al 
“Name” guests . - - unusv 


y listener features each dey! 
/  -'45 Minutes. . . 3 Times A Week 





——= 














“AT HOME 
WITH 





One of the world’s most 
famous and best-loved stors 
reminiscing...telling fascinot- 
ing stories about Hollywood, 
Broadway and Show Business 
and its famous personciities. 
15 Minutes... 3 Times A Week 


























Hollywood's Most glamour 


Ous sfars—including Marlene 


Dietrich, Deborah Kerr, John 
Garfield, Frederic March 

Margoret Sullaven, and inn 
Aherne. Thrilling adaptations 
of fop films. A full hour 


show 
each week. 


“HOLLYWOOD, 
U.S.A.” 


starring 


Paula Stone 








Intimate interviews with ex- 
citing guest stars .. . the latest 
Gossip... special broadcasts 
from the movie sets! Unique 
Format! 

15 Minutes... 5 Times A Week 





U 








































IN PRODUCTION 


(Available Soon) 






Storring LEW AYRES ond on all-star cost in the famous 


A Helf Hour, once a week 


“CRIME DOES NOT PAY” 


: a4 A tense, thrilling dramatic series based on the outstand- 
cing M-G-M short subjects thot won an Academy Awerd. 
> Featuring populor “nome” players. 

A Helf Hour, once o week 





















50.000 WATTS CLEAR CHANNEL 
1050 ON YOUR DIAL-100.3 MEG.—F.M. 


711 Fifth Avenue, New York 





«, “The Adventures of Dr. Kildare” ie “JUDGE HARDY’S FAMILY” 


= & Starring LEWIS STONE and a wonderful cast in the 
ne film stories, now brought to the air for the first time! Exciting! é & Hardy stories that millions love. Never before on the oir! 
; A Half Hour, once o week 


“MAISIE” 


Ra Storring ANN SOTHERN in brand mew and hilerious 
edaptotions of the gay and giddy adventures thet won 
Maisie millions of friends. 

A Half Hour, once o week 














WMGM 


FIRST COME—FIRST SERVED! 
CALL NOW!I—MU 8-1000 











} 
‘ 
7 





68 Wednesday, July 27, 1949 


——______ 




















————— 





DAD SISTER JUNIOR MOM 


THE FOUR KOLLMARS 


SONGS AND SNAPPY SAYINGS 
CURRENTLY BOOKED, WOR HAVE OLIO, WILL TRAVEL 


Management—MARK HANNA 
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SEASON 1948-1949 


70 TELEVISION SHOWS FOR SWIFT 


. WNBT 
| ON MUTUAL Personal Appearances 


SUMMER 1949 
BROADCASTING SYSTEM RODCERS AND 








inane HAMMERSTEIN CONCERT 
Monday thru Friday 7 
YALE BOWL 
New Haven, Conn. 
EL RANCHO 
STEEL PIER ane ages 
Atlantic City, N. J. ISLAND CLUB 
(Return Engagement) Montauk Point, L. |. 
sROKe 1949 ee in ALAN YOUNG 
B.O. RECORDS Elkhart, Indiana 
Management: Publicity: ——— 
Wm. Morris Agency Margaret Ettinger &Co. MCA 
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“HOW CAN A GUY WIT’ONLY 4 HEADS 
WEAR 5 HATS ?”... 












M-G-M RECORDS \ 


THE CAMEL SHOW 


- Wit My Boy 
Don Ameche 


Fridey Nights NBC 


JIMMY DURANTE MUSIC PUBLISHING CO, 


The Executives 


Lou Cohen © Eddie Jackson + Jack Roth 





“RUPERT II" 
George Pel Productions 


e 
Under Contract to 


M.G.M 


Management 


WILLIAM MORRIS AGENCY 


© 


Personal Management 


LOU CLAYTON 






York World 
Mey 2. 1949 
the demands in thousands 
of letters received from 
those who have not read it) 
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“Me Too” — MORTIMER SNERD 


“Me Too”—EDGAR BERGEN 


EVERY SUNDAY STARTING OCT. 2 
5 P.M. P.S.T. on CBS 





Sponsored by THE COCA-COLA COMPANY 









































& 
Looking For A Four-Star Performer? 
MEET NEW YORK’S BUSIEST EMCEE 
KING OF AUDIENCE PARTICIPATION 
RADIO JOHNNY OL SEN TELEVISION . 
| 
JOHNNY OLSEN’S JOHNNY OLSEN’S 
GET-TOGETHER RUMPUS ROOM 
ABC NETWORK, SAT. 10 A.M. WABD, DAILY. 11 A.M. 
LUNCHEON CLUB ae 
WMGM, DAILY, 12:30 P.M. 
FUN FOR THE MONEY 
PRINCE CHARMING ABC, FRIDAY, 9:30 P.M. 
WOR, DAILY, 4:30 P.M. (Kleenex) 
WHAT’S MY NAME DOORWAY TO FAME 
ABC NETWORK, SAT., 12:30 P.M. 


WAB8D, THURS., 8 P.M. 





RECORDS il APPEARANCES 


Now Ad Libbing 20 Half Hours Per Week 














FOR — 20 — SPONSORS 
RCA-VICTOR | WEEK-END BOOKINGS 
APOLLO FOR FURTHER AD LIBBING CALL eae 
PARKS — FAIRS 
KIDDIE JOHN GIBBS, CO. 5-4888 AUDITORIUMS 
HANKS ... THANKS ... THANKS ... THANKS... THANKS ... THANKS ... THANKS ... THANKS ... THANKS ... THANKS... THANKS . «- 
LEONARD REIG, ABC PETE MADDOX, WOR _— HUGH DAVIS. FCB JIMMY SAPHIER HENRI RENE 
JAMES CADIGAN, WABD ROBERT BOREIS STEFAN HATOS CHARLIE KING ALEX BARD 
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ON THE WEST COAST ONE TELEVISION STATION IS OUTSTANDING ! 


_ CHANNEL 5 Ky lA LOS ANGELES 


WINNER of the “1948 First Annual Award” of The Academy of Television Arts & Sciences as 
? the West Coast’s 


























“Outstanding Television Station” 


WINNER, too, of the Academy’s Awards for “1948’s Most Outstanding Television Personality” 














’ and “1948’s Most Popular Television Program.” Three out of the Academy’s five 1948 Awards! 
ettnteieeincdenmaamel 
lY 
» AWARDED a Special Plaque on April 12 by DAILY VARIETY 
| | “For an unprecedented accomplishment ... in the advancement of TV, 
— and public service” 


in recognition of KTLA’s dramatic 2-day news coverage of the Kathy Fiscus rescue operation at 
San Marino, Calif—a service that scooped the coverage by leading AM radio network stations! 














WOODBURY College asked Los Angeles televiewers in July, 1949, what station they viewed 
most. 69% said KTLA ! 








KTLA received 9 of the “Top 10” latest (April-May) Hooperatings for TV programs .. . 
18 of the “Top 20”... 28 of the “Top 30.” 


153,581 TV Sets in America's No. 3 Retail Market on June 30, 1949 


AHA 


Hollywood Studios * 5451 Marathon St. « HOllywood 6363 
New York Office « 1501 Broadway « BRyant 9-8700 
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“Captivates...Winds up Chi. Theatre Show in Blue Ribbon Style” 
—Variety, July 13. 




















EXCLUSIVE R.C.A.-VICTOR RECORDING ARTIST ’ 





MOST RECENT RELEASES 
SHOW ALBUMS OF 


= “MISS LIBERTY” 
“SOUTH PACIFIC” 


V : C BLANKETS THE FOREIGN 
T A Mi 0 N c LANGUAGE MARKET IN NEW YORK | 


STAR OF THE NBC PET MILK SHOW 

































































® Now Smashing Box-Office Records 


In Two-Week Engagement at Chicago Theatre MORE Italian Broadcast Hours Than Any 
(“Giant $67,000 1st Week”’—Variety) ‘ ° ° 
Other Station in the United States — and 
® Opening at Paramount Theatre, N. Y.—Aug 3 PLENTY in Polish, Jewish, German, Spanish, 
® Recently Played Six Smash Weeks Russian— 
at Bill Miller’s Riviera 
PLUS 
: ® Mercury Records The After-Hours Swing Session. 
SELL Your Product to This Dollar-Wise Group 
Sinteiieee Siheaceitiaaie Over WHOM—the Country's Leading Multi- 
WOK Lingual Station. 


Established 1898 


WILLIAM MORRIS AGENCY, INC. 


New York *® Chicago * Beverly Hills * London 
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PHIL HARRIS 

ROCHESTER 

DENNIS DAY 
and DON WILSON 


Writers 


SAM PERRIN 
MILT JOSEFSBERG 
GEORGE BALZER 

JOHN TACKABERRY 
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K Producer 
+ HILLIARD MARKS | 
i 
Agency ' 
®ATTEN, BARTON, DURSTINE & OSBORN, INC. 
Sponsor 4 
LUCKY STRIKE CIGARETTES 
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TL AE: SEI E e 


50,000 wars 
1,000 on your pia 


POWER PLUS POSITION 


WCFL 


CHICAGO 
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A POPULAR PACKAGE 
; IN 15 TRADE AREAS 


Telefilm’s 
° “Roving Cameras’ 
° (52 Completed Episodes) 


An outstanding 8'2 minute show 
AIR FEATURES | 7 


available to Stations for sustain- 
INC. 


ing or sponsored programming. 


SUBSCRIBING STATIONS: 
WBKB; Chicago WTMJ-TV; Milwaukee WDSU-TV; New Orleans 


KDYL-TV; Salt Lake WW4J-TV; Detroit KSTP-TV; Minneapolis 

WNBT; New York WSPD.-TY; Toledo WAVE-TV; Louisville 

WOTV; Pittsburgh KSD-TV; St. Louis KTLA; Los Angeles 

WKRC.-TV; Cincinnati KFMB-TV; San Diego WFBM-TY; Indianapolis 
WNAC.TV: Boston WOW-.-TV: Omaha 


Full Information on Request; Write or Wire 


TELEF ILM 


* |§'neceorRepeORATED ® 





247 PARK AVENUE 


NEW YORK, N. Y. Since 1938 


6039 Hollywood Blvd. Hollywood 28, Calif. 
Phone HO. 9-7205 
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RN & FINCH 




















Coa yy : / Ne / 
* For 6 consecutive months these early morning in %-hour ratings range up as high as 83 per 


(“Anything Goes”—6:00-9:30 A.M.) zanies on cent. 


TINIE ee ee . a ‘ Serres. 7 . . 
WNEW have increased their share of audience. Listeners aren’t the only ones raving about them. 


bd “ / : ‘ ; ~ = © r hy . . 
And ratings. Every one of the fourteen 14-hours So are ag sponsors*. Rayburn &-Finch can sell, 
on “Anything Goes” has shown a substantial gain in and how !! 
rating since the first of the year. ‘These increases Want to sell more goods? ‘These are your boys. 


*A4 partial list of R & F sponsors—Norge Refrigerators, New Haven Railroad, 
National Shoes, Consolidated Edison, Hoffman Beverages, Chiclets, Saturday 
Evening Post, Barney’s Clothes, Murine, Life Savers, Aborn Coffee, Camel 
Cigarettes, Ipana, Super Suds, Arnold's Breads, RCA-Victor, Bell-Ans, 

W ildroot, Taystee Bread, Tenderleaf Tea, Royal Gelatin, Robert Hall Clothes, 
_ Kirkman Soaps. 
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OF MASON ADAMS, MARION BARNEY, 
THOMAS CHALMERS, BETTY WRAGGE, 
EUNICE HOWARD, GRETA KVALDEN, 
JEAN SOTHERN, 
JOUN KANE ? 





YES, WE KNOW 
ALL OF 
























VOAN ALEXANDER, 











(Do You KNOW BETTY WINKLER, ( YES! yes! r! DO YOU KNOW MARY JANE HIGBY, )( YOu 
GEORGE KEANE, CHARLES PENMAN, “WHEN A GIRL JOHN RABY, GEORGIA BURKE, BET 
LARRY HAINES, MARRIES?” MADELEINE PIERCE, WE KNOW 















VEANETTE DOWLING, 


























‘DO You KNOW o NU ELAINE wHo? {( WHO? {( WHO? 2 ~ AYN? 
ELAINE CARRINGTON WHO; CARRINGTON : ° = on, =) 
WHICH SHOW 1S SHE on ? SHE'S JUST THE 
a - AUTHOR }) 




























































LOUVELLA 0. PARSONS 


20th YEAR IN RADIO 


NOW ON BOTH ABC AND MUTUAL NETWORKS 


Every Sunday Night, 52 Weeks a Year 


Sponsor 


THE JERGENS COMPANY 


ROBERT W. ORR & ASSOCIATES, INC. 


Agency 
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FAVORITE SEAFOOD SPOT 
GUY LOMBARDO’S EAST POINT HOUSE 
FREEPORT, L. I. 
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\ AND HIS ROYAL CANADIANS 


CURRENTLY AT THE 


Waldori Astoria, New York 
P Hotel Roosevelt, New York 




















| 


» ECC A RADIO: Exclusive Management 


REXALL DRUGS’ ‘LOMBARDO TIME, NBC, SUNDAYS a poo csaiaas 
RICA 
RECO RDS and F. W. ZIV’S TRANSCRIBED ‘GUY LOMBARDO SHOW’ 


Publicity: DAVID O. ALBER—Associates, Inc.: GENE SHEFRIN | 
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TELEVISION, OCTOBER, 1950 






































J h International Alliance 
Oo ia Of Theatrical Stage Employes 


A R K N And Moving Picfure Machine Operators | 


Of The United States and Canada 
eco als 











Perry 
Mason | 


CES 














ecco al | Johnny 
Nolan 


‘A TREE GROWS 
IN BROOKLYN’’ 


NBC 
630 Fifth Avenue, 
SChuyler 4-5700 New York 20, N. Y. | 










RICHARD F. WALSH WILLIAM P. RAOUL 


International President General Secretary-Treasurer 
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INTERNATIONALLY FAMOUS 
17 CONSECUTIVE YEARS 
ADVERTISERS seecneneinn CORP. 
POST TOASTIES 
MAXWELL HOUSE COFFEE 
WEVD 


Dit agwnseeiy eee 


_ + Betty Garde 





























/ * Radio 
| * Stage | | 
* Television 
* Screen : 
q _ | 4 
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“ONE MAN'S FAMILY” 


Broadcast Continuously for EIGHTEEN YEARS 
Also Televised Now Over NBC-TV 
Every Monday Night 


“MIXED DOUBLES” 


Television Show Over NBC-TV Every Friday 


x *« *k& *& ¥ 


We Hope That We Will Be Able 

To Furnish As Much Entertainment 
During The Next 18 Years In 
Television And Radio As We Have 
The Last 18 Years In Radio— 


CARLTON E. MORSE 
PRODUCTIONS 


1622 Vista Del Mar 
Hollywood 28, Calif. 




















CHARLES PAUL 


COMPOSER + CONDUCTOR 
RADIO «= TELEVISION 


RECORDS 


ARTISTS 
SERVICE 
SC 4-5700 







Get the most fer your 
CHICAGO RADIO 
DOLLAR! —~ 


Za “gg: 


A 





Check what vou’re getting for your money: 


YES _ NO 

[] [] A Major Station? 
There’s none more powerful 
than WGN, a 50,000 watt 
clear channel station. 


[] (1 _ the Largest Primary Coverage? 
WGN has a greater primary 
coverage (BMB 50%-100%) 
than any other Chicago 
statign. 


[] (1 _ The Greatest Number of Homes 
Per Dollar? 


WGN delivered 924 homes 
per dollar in 1948 more 
than any other Chicago 
network station.* 


[] [] _ the Lowest Cost 


Per Thousand Homes? 


WGN cost per 1,000 homes 
in 1948 was $1.08 .. . less 
than any other Chicago 
network station.* 


If you haven’t checked “‘Yes’’ to every one of 
the above questions . . . you’re not getting 
the most out of your Chicago radio dollar! 


Remember... FOR YOUR BEST BUY 


.-- BETTER BUY WGN! 


*Nielsen Radio Index 





Chicago 11 
Illinois 
50,000 Watte 
720 
OnYour Dial 


Eastern Sales Office: 220 East 42nd Street, New York 17, N.- Y- 


West Coast Representatives: Keenan and Eickeliberg 
235 Montgomery St.. San Francieaco4 + 2978 Wilshire Bivd., Los Angeles § 
71@ Lewis Bidg., 333 SW Oak St., Portiand 4 
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AND NOW Tv! 


“MYSTERY IS MY HOBBY" 


Radio's most popular mystery program for five years is now 08 | 
CBS Los Angeles TV station, KTTV, available for national spon- 
sorship. ’ | 

Also, a brand-new series of 52 half-hour transeribed radio pre 
grams make a perfect combination for radio-television sponsor 
identification 


LAWRENCE PRODUCTIONS 
6700 Sunset Boulevard Hollywood 28, Cal. 
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VIVA TV! 


MAX LIEBMAN 
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AN AMERICAN INSTITUTION! 












‘ATEUR 
HOUR 


TED MACK 


PRODUCED: BY 
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sf 


| *STARTING 


ingeles § 


SUNDAY - 7p.m. to 8 p.m. (E.D.T.)* 
— OCT. 2nd OVER THE DUMONT NETWORK 


: ee Ole \ an ay -\a Dt tO 
Aolee , NBC-TV FOR | 


| spon- 





FOR 


OLD GOLD 
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=| | qjuEspAY || @LD GOLD ) 
3 Cal. 10 p.m. to 1] p.m. | , : 
= (E.S.T.) , 


































THURSDAY at 9 p.m. (ED.T.) | 
OVER THE AMERICAN BROADCASTING COMPANY | 
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® My thanks to Sanka Coffee for this most enjoy- 
able season on television. The whole Goldberg 
family is looking forward to our return to tele- 
vision on August 29 and the commencement of 
our new half-hour radio series for you on 


Gertrude Berg 


a a 





Management: TED ASHLEY 



































“Now the Three Johns Are Headed for Television” 


NEWSWEEK 


MASTERSON, 
REDDY ovy 














RESPONSIBILITY 
and 2 GET PRICES 
| FROM 
NBT, \()N VIDEO . FEATURED ORGANIST 
Eats |; = PARAMOUNT, New York 
BEFORE YOU * x 
"Jack Berch’ and ‘Archie Andrews’ 
—_— ORDER FILMS x be 
Television and . pie eee 
: . Th ibrary— 
Radio Production manehic: : eee “i Organ Solos 
ag oo CORPORATION Associated Library— 
es , * Pipe Organ Solos 
ao te st. * * 
6331 HOLLYWOOD BLVD. HOLLYWOOD . sruotos a ‘. REGENT RECORDS 











Personal Mgt.: GLORIA SAFiER 


























3 . NEW YORK 
; RESPONSIBILITY See HILL 8.1162 
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TELEVISION NETWORK SHOWS 


yy 3 Sere ee eres NBC-TV 
2 ae. ee eee NBC-TV 
ol dey | a er ABC-TV 


THE PET SHOP SHOW.... (Chicago) NBC-TV 


AM NETWORK SHOWS 


Se a ss eee ee NBC 
FAMRD SURINGE TIME. 4 dc sccdcessceces CBS 
SE SL 6.04 54SS Rode nekadienesaeenal NBC 
4 POOLLY WOOD GALAN. 6a-wi vdscsceewrsd NBC 
| en EE Sp wap ones KER Eo ok eed CBS 
i ge 8 ere ABC 


PLus AN OUTSTANDING LIST OF OPEN-END TRANSCRIPTIONS. 





LOUIS G. COWAN. INC, 


NEW YORK CHICAGO 

485 Madison Avenue 8 S. Michigan Avenue 
New York 22, N. Y. Chicago 3, Ill. 

PL 9-3700 RANdolph 6-2022 
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New York Day by Day 


By Charles B. Driscoll 











Title Reg. lt %. Patent Office 





NEW YORK—Diary: If dogs really go to heaven, 
the Fitzgeralds, Ed and Pegeen, originators of the 
breakfast-in-bed radio program idea, will be inac- 
cessible to others of the blessed because they 
will be surrounded and _ fol- 
lowed by acres and maybe 
square leagues of thankful and 
devoted dogs. There can’t be the 
slightest doubt that the Fitz- 
geralds will go to heaven, be- 
cause they are kind to animals 
on a big seale Why, if the 
Fitzes didn’t get in, not even 
Mary Margaret McBride would 
get anything better than a back 





row in left field 


The Fitzes live on an enchanted Isle of Dogs, 
off the rockbound coast of Connecticut, a whoop 
and a whistle from Stamford and New York. They 
are the only inhabitants of the island, except for 
secretaries, radio engineers, garbage men, guests, 
and swarms of dogs and cats, a raccoon or two, 
worshipping flights of seagulls, owls, storks, peli- 
cans, whooping cranes, herons, sparrows, grackles 
and singing nighthawks The birds, cats, cata- 
mounts and dogs all live together in harmony in- 
spired by their gracious hosts, the Fitz-G couple. 
The garbage men just come to bang the cans 
around while the F-G’s are trying to broadcast, 
and to scatter a bit of choice garbage along the 
way as a thank offering to the birds and their 
master and mistress. 


Garbage is produced in staggering quantities at 
the Dog House in which the great menagerie 
abides. Guests, invited and uninvited, come troop- 
ing to the Isle in carryalls, yachts, scows and 
helicopters, and the grocers of the community are 
all swaybacked from lugging carcasses of dead 
cows to the tomb-like deep freeze in the dog-and- 
cat home. 

Gossip among the meat butchers says that the 
best dogs, one of whom weighs 200 pounds 
stripped, get sirloin steaks and whole rib roasts 
for dinner and apple pie and bacon for breakfast. 
The larger male dogs are known to the guests as 
Lucullus, Henry the Eighth and Joe Israels, after 
the great behemoths among selective eaters. 


While the F-G’s indulge in big dogs by pref- 
erence, they take in any stray or waif doggie, re- 
gardless of size or appetite, that comes their way. 
They try to find suitable homes for these dogs, ex- 
cept for the ones they’ve become so fond of that 
they can't bear to see them off the Isle, maybe 
condemned to eat ordinary sow-belly and oatmeal 
with cracklins 

Besides filling up their own oceanic rockpile 
with dogs and eats, the Fitzes broadcast, free of 
charge, news of strays lost and found, and are 
responsible for having returned thousands of lost 
pets to their owners. When the owner can’t be 
found, an appeal is made for a new home for the 
beast, and if there’s nobody in need ot a meat- 
consumer, the broadcasters take the little waif on. 

The dogs never argue among themselves. What's 
the use? There’s plenty of meat, raw and cooked 
to order, and fighting reduces the waistline anyway. 


The Fitzgeralds are reaping a portion of their 
reward in this cruel world. Their radio and tele- 
vision shows are besieged by militant sponsors and 
would-be sponsors, bringing much fine gold and 
so many truckload samples of coffee, tea, ice cream, 
cake, honey and caviar that the grocers sometimes 
worry. Yet the consumption of provender goes on 
at such a mad rate that there’s always a waiting 
line of Service of Supplies trucks on the causeway 
that leads to the continental United States from 
the Isle of Dogs 

Pegeen comes from Kansas and Ed from Troy, 
N. Y., and between the two of them they have 
picked up among the flotsam and jetsam of the 
beach some of the most picturesque French words 
and phrases this side of Soho. They put on no dog, 
but take on dog boarders instead. God love them 
and provide them always with enough choice por- 
terhouse to toss into the air for the sport of the 
good doggies of Dog isle. 


Released by MeNaught Syndicate Ine. 







“AMERICA’S FINEST 
WESTERN ACT”! 





The Texas Rangers, stars of 
stage, screen, radio and tele- 


vision, early this summer 
made a personal appear- 
ance tour in the Midwest. 
They are pictured here in 
Oklahoma City, when they 
were commissioned honor- 
ary Colonels of the State of 
Oklahoma by Governor 
Roy J. Turner. 


The Texas Rangers tran- 
scriptions, used on scores 
of stations from coast to 
coast, have achieved Hoop- 
eratings as high as 27.4. 


Advertisers and stations 
—ask about our new 
sales plan! 


Wire, write or phone 


ARTHUR B. CHURCH 
Productions 


KANSAS CITY 6, MISSOURI 


























UDY CANOVA 


AMERICA’S NO. 1 
COMEDIENNE 





WM. H. KING 
Personal Management 
A. S. LYONS 


177 S$. Beverly Dr. 
Beverly Hills, Calif. 




















A PIANO PIXIE! 





ALLIEN LAIR 
now in Hawaii 
Bryce Gorman, Mgr., 11 W. 42, N.V.C. 






































AVAILABLE—efficient MAN FRI- 
DAY, 37, personable, college grad, 
four years Europe background. Cap- 
able of assuming full secretarial 
duties. 


BOX NO. V-421, Variety, 154 W. 
45th St.. New York 19, N. Y. 
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THE BEST 
THAT MONEY CAN Buy/ 


; : : : And that’s just what 
WGN-TYV’s new, ultra-modern 
antenna and transmitter are 

the finest and newest equip- 


ment made. 


WGN -TV’s new General 
Electric television transmitter 
combines every modern im- 
provement for producing the 
finest pictures and sound 


known to man. 


WGN-TV is the only Chi- 
cago station that can boast 
of having “the last word’”’ 


in transmitting equipment, 


In addition, the completely 
new RCA turnstile TV antenna 
reaching 610 feet into the sky 
atop Tribune Tower insures 
uniformly bright, clear recep- 


tion throughout Chicagoland. 


These new technical ad- 
vances, which can be found 
only at WGN-TV, provide 2 


services: 
a. The finest picture in all 
Chicago. 


b. Equipment excelled by 
none for your advertis- 
ing message. 


UN 
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CREATORS AND PRODUCERS 

of RADIO and TELEVISION & 
PROGRAMS FOR NETWORKS AND 

COMMERCIAL ADVERTISERS € 


EXGLUSIVE MANAGEMENT 
RUSS HODGES ° JACK EIGEN 
RED BENSON °* SHELDON STARK 
KATHI NORRIS 





WILBUR STARK - JERRY LAYTON 
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TED LEWIS 


Currently 4 WEEKS 
LAST FRONTIER, Las Vegas, Nev. 
Followed by 
TAHOE VILLAGE, Lake Tahoe, Nev. 


CALIFORNIA STATE FAIR, Sacramento, Calif. 
BAL TABARIN, San Francisco, Calif. 

















4 Yh 


° STAGE 
°NIGHT CLUBS 
° VAUDEVILLE 

° RADIO 
° TELEVISION 
° RECORDS 

° FILMS 

° CONCERTS 








BOOKED BY Television - Pictures - Recordings 
MUSIC CORP. of AMERICA | | WILLIAM MORRIS AGENCY 
598 Madison Ave., New York New York — Beverly Hills 

















Exclusively featured on: TED LEWIS SHOW Transcribed 
DECCA Records CHARTOC - COLMAN 
COLUMBIA Records 207 ost Aird St, New York 














Personal Representative: ADAH LEWIS 


Press Representative: BAYNE-ZUSSMAN, 400 Madison Ave., New York, N. Y. 
OT SRO ee aca enone mar we 
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Where is Crossroads, U.S.A.? If 
there were a town so named, it un- 
doubtedly would be located in the 
heart of WLW-land. For here is an 
area that presents a cross-section of 
America. 


Nearly fourteen million people 
live in this area which embraces 
parts of seven states. And WLW 
covers this vast territory just as a 
network covers the nation. Thus, 
when a selling theme works in 
WLW.land, it's pretty certain to be 
sound for the entire U.S.A. 


Yet, The Nation’s Station offers 
more than the ideal proving ground 





for new products and advertising 
campaigns. 


WLW also provides facilities un- 
equalled by any other radio station. 
Providing “‘air-time’”’ is not the start, 
nor the finish, of services WLW can 
render manufacturers and advertis- 










Fo tw 


->-manpower, coupled with a “know- 


ing men. Before advertising can be 
effective, many other factors must 
be right. And because of adequate 


how” peculiar to this territory, The 
Nation’s Station is in a position to 
help solve problems relating to dis- 
tributing, packaging, product and 
consumer attitudes. 


Many success stories can be told 
of products and advertising cam- 
paigns that were launched in 
WLW's Merchandise-Able Area. 
And while selling 10% of the na- 
tion, these advertisers have also 
gained invaluable knowledge which 
helped make campaigns successful 
elsewhere. 


When you are ready to introduce 
a new product or launch a cam- 
paign, talk it over first with The 
Nation's Station. 


xt * & 





THE NATION'S MOST MERCHANDISE-ABLE STATION 


Crosby Broadaiting Option 


























George F. 
PUTNAM 


“HEADLINE GLUES 


Daily Over WABD 
12-12:30 P.M. 


and Wednesdays 
8:30-9 P.M. 




















Personal Direction: 


GERRY GROSS 


420 Madison Avenue 
New York City 


PLaza 9-7490 






























































Ethel Smith 


Now Under Management 


WILLIAM MORRIS AGENCY 





“Wheaties, madame, have completely outmoded our equipment.” 
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COMEDY MATERIAL SALE 


Brand-new original GAGS, MONOLOGS, DIALOGS, SKITS, PARODUES, ete¢., 
for Stage, Sereen, Kadio, Television, ete. 

PUNCH LINES gag files containing hundreds of hilarious new gag files 

1-S $1 per each file .. LAFFile collection of bellylaffs $1... COMEDY 

CLASSICS $2: 2 new COMEBACKS to HECKELERS $1 

LONOLOGS , hiatr ce Sea den tt = Polit 


LAUGHS UNLIMITED 
276 W. 43rd St., New York, N. ¥.—Phone LO. 4-5943 
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? “WHAT'S IT WORTH” 7 


“An intimately entertaining video package.” 
—VARIETY, May 26, 1948. 
"Prime television programming—intriguing.” 
—BILLBOARD, June 12, 1948. 
SIGMUND ROTHSCHILD 
119 W. 57th St.. N. Y. C. 























LSEN @ng JOHNSON 


CURRENTLY 


“FUNZAPOPPIN” 


MADISON SQUARE GARDEN 


NIGHTLY 


BUICK S 
Fireball Fun For All 


NBC TELEVISION NETWORK TUESDAY NIGHTS 
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OR Be 
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In Between Rehearsing and Producing 


OLSEN and JOHNSON’S 
NEW GRANDSTAND REVUE 


CANADIAN NATIONAL EXPOSITION 
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ARTHUR M. WIRTZ 
KUDNER AGENCY 
ELWOOD HUGHES 
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In the good old 
Summertime 

(and when it’s 
je below) 
WQXKR provides 


the best in music 


There’s no season set apart for good 
music. The genius of the great composers 
is just as-inspiring in July as in January. 
No other form of amusement satisfies 


the real music lover. 


That’s why more than half a million 
families in the New York metropolitan 
area listen to WQXR and WQXR-FM all 
year round for the best musical 
entertainment available. And—they 

stay tuned 62%, of a// their radio 


listening time! . 


The Radio Station of The New York Times 
"Always the Best in Music” 


1560 on AM dial 
96.3 on FM dial 
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COMMONWEALTH 


Currently Serving the 
Nation's Leading TV Stations 


APRANKIE DARR 
oe PICTURES 





COMEDIES 


2 REELS 


26 FEA 


For further inform- 
ation and complete 
list, write to 











Mim and Televison, Ine, 
723 Seventh Avenue. New York i9, N.Y 








THANKS 


for giving me a 
clear channel to the 


Teen Age Audience 


of Soutnern California 


THANK YOU 
KLAC-TV 


for my 


41st Consecutive Week 
Writing—Producing—Packaging 


‘Tele-Teen Reporter’ 














Every Wednesday, 7:00-8:00 P.M. |] ff 


HELEN HALL 


Mutual’s “Femme Fair” 


Saturday, 10:30-10:45 A.M., EDT 


WOR’s 


BARBARA WELLES 


Mon. thru Fri., 4:00-4:30 P.M. 














THANK YOU 





DON LEE TELEVISION 
(KTSL) 


for my 
15th Consecutive Week 
Writing—Producing—Packaging 
4 J om s “ ‘ 
Varsit“ Varieties 
Every Saturday, 7:30-8:00 P.M. 
Sincerely, 


AL BURTON 


Management: 
MARVIN EL. SALTZMAN 
Orsatti Agency, Beverly Hills, Calif. 
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‘How ow does YOUR OO og 
grow? 



































Broadcasting is like that. 
ing, like productive gardening, 


For productive broadcast- 
requires honest hus- 
bandry. Radio isn’t magic. But it can work wonders 
if sown in fertile ground and carefully nurtured. 

In public service broadcasting, as in commercial 
broadcasting, the seed of thought must be carefully 
planted—then cultivated and fed with aggressive, well- 
planned promotion. 

This kind of radio gardening has brought WNAX an 
annual crop of blue ribbon advertisers—and a bouquet 
of fifteen industry awards, 


How does your garden grow? 


5,000 Watts 570 KC ’ 
A Cowles Station 


Represented by Kotz 


The BIG AGGIE 
Station 
Yankton—Sioux City 


Affilliated with ABC 
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JAN MINER 
ACTRESS 
Heard regularly on: 
LORA LAWTON —NRC ; 
ROAD OF LIFE—NBC 


CASEY CRIME PHOTOGRAPHER 

CBS 

RADIO CITY PLAYHOUSE—NBC 
DISTRICT ATTORNEY—NBC 
BRE AK THE BANK “ABC 
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| Costumes Selected 
With GOOD JUDGMENT 


Koowledee Television Requirements 





8% ears Eaperience New York's 
lending Costume House 
Will Assume Full Kesponsibility 

» 


Box D.O.T.. Variety, 154 W. 
New York 19, N. Y. 


i6th St. 
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“Perfect radio entertainment is the proper descrip- 
tion for this show. It combines sparkling musical 
arrangements and charming byplay between num- 
bers with perfect pace and balance to achieve some- 
thing rare in air fare — a completely delightful 
program that also makes for tremendously funny 
listening. Willson was his usual ingratiating self as 
emsee, wearing his casualness no less authentically 
than Bing...” —Sam Chase, Billboard. 


“Willson has a personal warmth and sincerity that 


registers strongly setside .. ." 
—Hollywood Reporter. 


*". ~~. One of the best programs for full-family-listen- 
ing the networks have ever produced ... Thrillingly 
different stuff .. . You'll hear comedy that is both 
funny and intelligent .. . You'll hear Willson himself 
one of the wittiest men in radio when it comes to 
either words or music..." 

—Maurice Dolbier, Providence, R. I., Journal. 


"Yes, Mr. Willson, you've not only written a best- 
seller (‘And There | Stood With My Piccolo’), you've 
dashed off a best-hearer, too..." 

—Paul Speegle, San Francisco Chronicle. 


“Meredith Willson is one of those rare band leaders 
with something to say that makes earthy sense and 


delightful nonsense .. . grade AA entertainment...” 
—Cincinnati Enquirer. 


“Willsons ‘Talking People’ Radio's smartest gim- 
a —Columbus, Ohio, Star. 





... Wearing the same colors — 


® STRAWBERRY @ RASPBERRY @ 
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THE 


EREDITH 
ILLSON 
SHOW 


Returns to the AIR for 
“JELLO” 


and YOUNG & RUBICAM 


Starting Aug. 25 and Continuing Sept. 1, 8, 15 and 22 


NBC — Coast to Coast 


THURSDAYS 








... AND TELEVISION T00: 


Starting July 31 and Continuing Aug. 7, 14 and 21 


Channel-4 — WNBT, New York 


SUNDAYS 


Ren 


WiLLIAM MORRIS AGENCY 
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NTL. LEAGUE PRO GRID ILGWU Buys Bankrupt 


| Van Vol 


‘Blacklist’ Protest SUN. SERIES ON ABC KWIK in Burbank 





| AFRA Joins 
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eS ~or* contended that Richards is not a 
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als of daily 
items without iden- 
tification as such; 
nate in news programs to favor 
oppose particular political causes, 


news- 


d , 


to discrimi- 
or 


> groups or candidates, and (e: to 
discriminate in favor of the pri- 
vate political, social and economie 
views and interests of G. A. 
Richards. 

(2) To determine whether em- 
ployees refused to carry out his 

‘ instructions and what disciplinary 
action, if any, was taken 

(3) To determine whether the 
proposed transfer would permit 
Richards to exercise control over, 
or influence in any way, the poli- 
cies or operations of the stations. 

(4) To determine whether ar- 
rangements are contemplated with 
respect to the voting by Richards 
of any stock in the stations other 
than that transferred in trust un- 
der the transfer plan. (His wife 
and daughter own partial interests 
in the stations.) 

(5) To determine the proposed 
program policies to be followed by 
the trustees. 

(6) To inquire into the qualifi- 

° ain cations of the trustees to hold legal 

ohne. eet title to and vote Richards’ stock. 
9,ck con str \\< The trustees to whom Richards 
ti . a 55% “ yor would turn over his stock are 
Db * bd a\f wer: Harry J. Klingler and Lawrence Pr. 
a ee -9 Fisher General Motors directors, 
pe 7" and John A. Hannah, Michigan 

State College trustee. 
Des Moines — Hale Bondurant, 
sales manager of WHO, Des 
JACK SHAINDLIN —eaggc from 1932 to 1937, when 
; ; ° 1e went to WJBC, Bloomington, 
. Musical Direction Ill. as manager, has been appo nted 
general manager of KFBI, Wichita, 
——— Kans. 
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THE ENCHANTED STRINGS 
“THE LOVELIEST SIGHT (AND SOUND) IN TELEVISION” 


-({ALL GIRL — ALL STRING ORCHESTRA) 
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TRUTH OR CONSEQUENCES THIS IS YOUR LIFE 


RALPH 
EDWARDS 


NBC SATURDAYS NBC WEDNESDAY 





























aN 













There Opening July 26 


_ ewé CHEAT LAKE SUPPER CLUB 
- Searpuhere MORGANTOWN, W. VA. 


7 * * * * * * 


VINE | wstow in preparation 
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fe America's Foremost Stylist 
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WM. MORRIS AGENCY 





Mr. NOEL COWARD..... 


CHOSE RICHARD BARSTOW FOR “TONIGHT AT 8:30” BECAUSE HE HAS A KEEN SENSE 
AND FEEL FOR STAR AND PLOT. 


MR. BARSTOW HAS NOW ADAPTED THESE TALENTS TO THE VIDEO SCREEN. 


"FORD SHOW 


C. @. 5S. 


J. WALTER THOMPSON AGENCY 





























had tagged the batter and there- 
fore his play to second was an at- 
tempt for a double play Needless 
to relate, I was considerably em- 
barrassed, not so much that I had 
made a mistake in working tech- 
niague, but that I had apparently 


accused a ball player of making a 
bad play when he was attempting 
to complete a perfectly brilliant 
maneuver. 


| Commentators Need 2 Eyes 
oe . 

The smallness of the monitor 
screen does not allow the commen- 
tator to observe such minute de- 
tail as the play just referred to. So, 
we television commentators are 
learning the hard lesson of keeping 
one eye on the monitor screen and 
the other relentlessly on the 
playing field itself. This de- 
mands double concentration, which, 
coupled with the fact that the com- 
mentator cannot plan his remarks 
until pictures are flashed on the 
screen, adds to the complexity of 
the assignment. Furthermore, the 


Red Barber on Sports 


Continued from page 45 = 











Se a 7 
commentator has no control over 
what the cameras are recording 
and does not know, generally 
speaking, with what series of pic- 


is to be confronted and re- 

quired to synchronize his words. 
In radio, as long as I stick to the 
physical outline of the actual play- 


tures he is 


by-play of a baseball game, I am 
free to say what I please and about 
whom I please in the ball game, In 
other words, the radio guy can 
paint the picture with words as he 
sees fit to paint it. In radio, you 
can talk about any player on the 
field at any time you desire, pro- 
vided you do not get in the way 
of the actual action. In television, 
this freedom is largely lost. In the 
television booth the commentator 
answers the demands of the ball 
game and the cameras. The tele- 
vision director will select the pic- 
tures and it is up to the commenta- 
tor to work from and with those 
pictures. In television the com- 
mentator has lost the initiative. 

In radio you are on your own to 


do your job, using as your tools 
whatever words you can command. 


In television you are restricted as 
to wordage, and your wordage is 
controlled not so much by the 
game as by the constantly rapidly 
changing images that flash before 
you on the monitor screen. The 
television commentator is indeed 
the servant of many people and of 
i machines and he very defi- 
nitely is not going to do the job 
very often the way he wants to do 


it, as he does or did do it in radio. 


Vith television cameras taking 
actual pictures of the playing 


scene, the television commentator 
must have complete knowledge of 
the sport and yet must be willing 
to compromise with the cameras on 
originality and initiative. The work 
of a commentator in newsreels has 
been spoken of as “‘voicing.”’ That 
descriptive verb fits generally what 
is becoming the assignment of the 
television commentator. 











Garden 





am continued from page 45 


average next fall!) Of course, if a 
cameraman makes too many mis- 
takes, he’ll probably wind up in 























AND SOON 





FEATURED INSTRUMENTAL AND VOC4L 


ARRANGEMENTS BY MALTBY 


CURRENTLY BEING HEARD ON 


HENRY MORGAN SHOW 
THESAURUS AND 
ASSOCIATED TRANSCRIPTIONS 
MUZAK 
THE NEW ETHEL MERMAN RADIO SHOW 
(VOCALS FOR MISS MERMAN) 
AND FOR ARTIE SHAW’S CONCERT TOUR— 
FANTASY ON THREE AMERICAN SONGS 


FOR SOLO CLARINET AND CHAMBER ORCHESTRA 


RICHARD MALTBY 


106 W. 56th St. 
New York City 

















some “electronic Siberia’ painting 
camera cases and spare parts 

3. In boxing cov there is 
nothing quite so annoying as the 


erage 


injudicious use of the closeup lens 
Two boxers, intent upon belabor- 
ing one another and avoiding the 
lethal wallop being served up by 
their opponent, are very prone to 
move quickly, and to separate 
widely. If the television sports di- 


rector attempts to keep them too 
closely framed, a quick movement 
apart will catch him with his 
trousers down every time, and the 
television audience sees a punch 
launched into empty space, or into 
the side of their television set. This 
can prove annoying, and is hard 
on the set. Moreover, a boxer uses 
all parts of his anatomy from his 
head (in some cases) to his feet. 
Some contend that footwork is im- 
portant, so let us by all means see 
the feet. 

These are just a few of the more 
audible complaints voiced by tele- 
vision sports viewers. There are 
others, but I have not sufficient 
space to cover them all here. Ex- 
perience will right many of them. 
Of course, you can’t please all of 
the people all of the time! 

Certainly no one in the industry 
is foolish enough to think that we 
have reached the millennium, but 
I think that we can proudly point 
to the tremendous improvement in 
capturing the flavor of athletic 
events through the eye of the tele 
vision camera, apparent in just a 
few short years of televised sports. 





Philadelphia — Sheldon Gross. 
head of WHEL special events staff, 
has been assigned to write and an- 
nounce two newscasts—‘“11 O'clock 
Edition,” a 10-minute summary 
that goes on three times weekly at 
11 p.m. for H. R. Jacobs, used car 
dealer, and a five-minute midnight 
roundup, for the Philadelphia In- 
quirer ... Consolidation of the 
KYW publicity and promotion de- 
partments includes promotion of 
John af Meagher, publicity man- 
ager since 1946, to the local sales 
staff, and the linking of publicity 
and promotion under C. M. (Tom) 
Meehan, director of public rela- 
tions for Westinghouse Radio Sta- 
tions, which maintains its national 
headquarters here. Meehan takes 
on the KYW duties if addition to 
headquarters activities. 


























Hirschmann 
Continued from page 48 
Ernest Krenek, Isidor Philipp, Irv- 
ing Kolodin Mark Brun ck, 
Edward R. Wallerstein, and others. 
The magazine in itself is a unique 
contribution and has been proven 


of 


an effective merchandising arm 
the station. 

Last season, WABF inaugurated 
concert promotion as a service to 
our listeners and program maga- 
zine subscribers. We arranged for 


special courtesy tickets. subject 
only to federal tax, entitling our 
subscribers to reserved seats at 


Carnegie and Town Hall concerts. 
The first artist we promoted over 
the air was Byron Janis, making 
his Carnegie debut. As a result 
of our announcements and our 
playing of his recordings on the 
air, WABF subscribers responded 
in such pronounced fashion that 
Carnegie was packed to the doors 
—an unprecedented achievement 
for a debut. The next day, Janis’ 
artistic success was the talk of the 
music world. We had picked a 
winner, and our subsequent promo- 
tions of other artists followed 
similar success patterns. We also 
have offered recordings and books 
on music at substantial discounts, 
to our listeners; our merchandising 
of these attracted the attention of 
such organizations as Alfred A. 
Knopf, Simon & Schuster, the 
Chanticleer Press, Book - of - the- 
Month Club, Dover Books, and 
other leaders in the trade. So FM 
stations can sell, when backed by 
a creative, progressive program- 
ming policy. 
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"On an Island with You" 


THE CAMEL SHOW ’ 
Every Friday Nite, 8:30 D.S.T, . 


Mgt.: LOU CLAYTON 
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PRODUCTIONS 


Hit The Jackpot 


(DeSoto-Plymouth Dealers of America) 


Winner Take All 


(Lever Bros. ) 


Winner Take All-TV 


(Chevrolet Dealers) 


Beat The Cloek 


Spin To Win 


MARK GOODSON 


Stop The Musie 


(Old Gold, Eversharp, Speidel Watch Bands) 


Stop The Musie-TV 


(Old Gold, Admiral Dealers) 


49 East 52nd Street New York, N. Y. 
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CHARLES IRVING PRODUCTIONS 


130 E. 6lst Street, New York 


FOR TELEVISION 


“THAT WONDERFUL GUY” 


“KELTON AND KELLY” 
“EAGER BEAVER” 


“SWEETIE” 


“LET'S GO TO THE DOGS” 
“SIX-GUN DOCTOR” 
“THE EAGLE” 























Balto.-N. Y. Color 
































NAB NAMES HARDY 
FOR AUDIO DIVISION 





ABC-TV 


SCHLITZ BREWING BACK 
IN RADIO AFTER 13 YRS. 
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modulation to include non-stand- tigning. much heat s. WATL, Atlanta Madigan explains, to give the sto- Coy is now in London on interna- 
< ‘ 1O 1g “ *« 5 jiac tai ‘in sar ear : See , ° ae 
ard frame, field and ng done in eve- Atlanta, July 26 ries details which were not in- tional communications — business. 
arc rame, field and = scanning entire station Is done In e} : ; cluded in the first published and 
“ates.” , , ‘olor arrange- Lawrence J. Mellert has won ~*~’ > «Arst published and He returns next month. 
rates opening, bizarre color arrang ; + @ broadcast accounts 
‘ bod os . his case against WATL in the U.S - — = 
A Commission official said the ment : ‘ Pe ~—— 
court of appeals for the fifth cir- = oon — 
—ms Cif | fispiute started three years ° ; TV P d Di ct 
= ago when Mellert. an announce! Admir | P k | ro ucer- rec or 
and AFRA- membet was dis- al Ca ncome Available 
Cay oh a te : ane Chicago, July 26 
charged allegedly for union activ- > : 
H . . ‘. . ‘ , . . 7 . | 
|] ities and he filed charges with the | Sales and profits of Admiral |} Create new shows. 
= National Labor Relations Board. Corp. for the six months ended Doctor low ratings 
v EO Later. learning that there was June 30, 1949, hit an alltime high. re) ° TV d $ 
ONE WORD COMMERCIALS FOR iD a staff opening at WATL, Mellert With a net profit of $3,155.689 rganize epT. 
, : . ~ . : ¥ . " " 
KED WITH POWER if applied for the job but reportedly equal to $3.16 per share. Same pe- Name" contacts. 
PAC |] was told he would not be hired Tiod in 1948 showed a net profit | ¢ its includ 
Tailor-Made to Fit the Product because he had filed charges with of $1 237.297, equal to $1.24 per redits include: 
the NLRB This brought about Share. | TV-Radio Network 
WRITE: a — ac ““" in yietonicid ‘ead Bogen sales oe to $53.- 13 years radio 
| * if which was hen appealec Vv ) 29 compared to $27,386,344 es : 
Aer : : saber wa lays 
“MAM,” Moschen-Ross Associates | wari. Present decision orders for the first six months of 1948. || ¥ er 
156 Washington St., Newark 2, N. J the station to reinstate Mellert, Admiral treasurer L. C. Park said }} Write BOX V-333, VARIETY 
ingto 4 . N. J. eas tars er ; 
ae | if he wishes, and awards him back that sales in the second quarter || 154 W. 46th St., New York 19, N.Y. 
a ___—_———— o- ss aaa pay, jumped $14,000,000 over 1948. ae a — 
RADIO Si Its C i 
... Ince Its Commercial Infancy 
TELEVISION Si 

| ... ince 1936 

| 

j 

; 

a 























f 








_Wednesday, July 27, 1949 VARIETY 95 


——— 

















s 


~NO MUSIC CLEARANCE PROBLEMS 


ASCAP 


Complete facilities of the vast library of ASCAP, efficiently 


staffed and streamlined for speed, anticipate every possible 








need of the music user. Myriads of details of copyright in- 
) formation are immediately available. Countless telephone 
calls from users in many fields attest the irreplaceable ser- 
_ vice that goes with the ASCAP license. 


ASCAP’s great reservoir of performing rights in music 


of every conceivable form is the creation of 2,400 members 





) of the American Society of Composers, Authors and Pub- 


‘lishers, and of many thousands of affiliates throughout the 


20 ey Sr eer 


world. 
Whatever may be the problems of the business execu- | 
tive making use of music, he has no music clearance prob- 


lems when he places his reliance on ASCAP service. 


IT’S AS NEAR AS YOUR TELEPHONE! 








AMERICAN SOCIETY OF 


COMPOSERS, AUTHORS AND PUBLISHERS ; 
30 Rockefeller Plaza, New York 20, N. Y. 
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AMERICA’S FAVORITE MEAL 


REAKFAST IN HOLLYWOOD | 


JACK McELROY 


Now in Its Ninth Year 


Coast-to-Coast on ABC 
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neg id the f chile sources of film coverage channel 
4 ( sgund hasic he act tie through the New 
yerience and most of the neces- York offi quire he serv- 
yment and personne! ces of 2 ( é aborato! 
39 ypmer or TY ne technicians, edit nie te to 

4 much more I ipid in point of handle tn arge flow of n 
i un the beginnings of AM These films are available to other 
1@ news shows and to the NBC TY 
Putting on a 15-minute TV news Newsreel Of course, the entire 
ho five times a week involves Operation is subject to change as 
4.600 problems, or one a second. the news develops from hour to 
This could be an exaggeration but "Ou! A newsworthy story break- 
sounds logical when a television '93 In the morning in almost any 
news show as “News Caravan” is Portion of the U. S. will be on the 

analysed. It is a composite of the 4!F that nignt 

following types of presentations Other portions of the program 
Studio news—presented by the 4°¢ Scheduled to originate from 


narrator with the aid of animated 


maps, charts, films and interviews. 


Interviews with people actually 
making the news. 

Motion picture coverage. of 
newsworthy happenings not only 
across the U. S. but from all over 
he world. 

Mobile units—spot coverage of 
news items including the feature 
iyvpe. 

Overseas audio pickups in which 
the complete overseas staff of the 
NBC news department is utilized 
to keep viewers posted on latest 
happenings. 

Visual aids — maps, 
charts, ete. 

To interweave all these’ tech- 
niques into a’ smoothly-flowing 
quarter-hour television news show 


animated 


the various network stations on 
the inter-connected network. Con- 
sequently the telecast may have a 
senator from WNBW Washington 
studios; a mobile unit pickup from 
WPTZ. Philadelphia, late films of 
a southwest tornado which were 
flown to Chicago and presented 
from WNBQ,. and the rest of the 
news from our own live and film 
studios in N. Y . all in 15 min- 
utes 
Late Changes | 
The lineup for the evening’s 
telecast undergoes many changes 


before the cue sheet can be mimeo- 
graphed We have changed the 
lineup as late as 6:05 for special 
films which had to be shot, de- 
veloped, edited, and narration 











“Adventures of Tim McCoy” 
“Our Changing World” 


"Dr. Christian” Features 


3-Minute Varieties 


“Hondy Andy” 


Television and Motion Picture Producers 





Variety of Additional Film and Live Programs Available 


and Distributors 


LIVE 
PROGRAMS 


“Fun in the Ring™ 
“Let's Play Detective” 
"Swap Shop" 
"Kitchen of Tomerrow™ 


“Finders Keepers” 





INTERNATIONAL TRANS-VIDEO CO., INC. 
61 East 52nd St., New York 22, N. Y. 


MU 8-1380 
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arrives at the*news room in the 


sarly afternoon and sifts 
and 
in 
reads the 

Of 
complete 


including Leon 


the days 


out a seript un- 
rnoon. 7 


ovel 


pounds 


til late the atte len he 
t 


scrip for timing 


NBC 


schedule 


maintains a 
on .¥, 
weekend 
new 


course 
news 
Pearson's 
James Fleming's 
night final and the NBC 
Newsree! Flashes or news bul- 
of transcendent importance 
are put on immediately on an in- 
terruptive basis 


shows, 
Thursday 


letins 
Washington, now the most im- 


portant news center in the world 
is the point of origination of many 


of our news programs. The two 
Alka-Seltzer “News of the World” 
programs, 7:15 and 11:15, are the 
result of close collaboration  be- 
tween the N. Y. and Washington 
staffs assigned to that show This 
operation also begins about 10 in 
the morning, when the staff fin- 
ishes reading the AP. UP and INS 


reports and the reports from NBC 
correspondents to get a line on 
the possibilities for pickups on the 
two roundups. If overseas points 
are selected recordings are set up 
About 2:30 p.m. the New York 
staff confers with Morgan Beatty, 


the principal commentator, and 
“his Washington staff. ~ Again the 
possibilities are discussed and 
culled. There is a theory that 
under normal operating conditions 
these broadcasts should be set up 
by 5:30 but news being what is 
the 5:30 time is the exception. 
Flexible Tape | 
Tape recordings units have 


proven so flexible that we are con- 
stantly finding new for them 
in news reporting tape re- 
cording unit the basis tor the 
new show, “Voices and Events,” 
heard Sundays at 5:30 p.m. (EDT). 
This weekly half-hour reviews the 
news events, with James Fleming 
as editor-in-chief. Recordings are 
imade of voices while the news is 
being made. These ‘on the spot” 
recordings include colorful back- 
ground noises. And NBC com- 
mentators are heard from time to 
time. 


uses 
The 


IS 


Every six weeks or so the news 


department sends W. W. Chaplin 
out with portable tape recording 
in a station wagon, and the spots 


he has covered 
of the country 


in various sections 
are real Americana 


They range in subject matter from 
the mardi gras to a crow-shoot 
There is no summer hiatus for 
news H. V. Kaltenborn, with his 
usual curiosity, is off on a grand 
tour of seldom-visited Africa He 


will be heard from time to time on 
his regular program while Richard 
Harkness, from Washington. car- 
ries on his own schedule as well as 


the bulk of H. V's 
The NBC news department 
AM and TV—finds covering the 


peace as much of a responsibility 
as covering a war and, in some 
instances, it takes even more 
delicacy and skill 
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Continued from page pn! 

n i aown re [ use two 

4 ra yne 5 Ss ricien nevet 

j ee 4 eras if o are sul- 

ent. The effort should aiways be 

na ) nge g n 

) oO sto pass 

I prope pel { A in that 
yn field of vision That nev 

appens: but an approach with this 

is a basis will enormously simpli 

fv camera moves and will put the 

accent where helongs—namels 

mm n placement of the camera at 

ts most effective position, and on 

the movement of people in their 


proper relationship to that camera 
When that concept is absorbed, the 
rest is child's play. 5 


Don't Overdo Sound 


Last—and understandably last in 
this list of techniques—is the use 
of sound. In a visual medium 
sound must inevitably take a sec- 
ondary position. And vet it would 
be the greatest mistake to under- 
estimate the importance of sound 
over-all projection of-a tele- 
The use of recorded 
music, of sound effects. 
part of the total impact 
of the production. Misuse of sound 
quite as harmful misuse of 
light. But again I should like to 
place the emphasis upon a knowl- 
edge of when not to use oral ef- 
fects, rather than upon when to 
use them. Many productions that I 


In the 


Vision story 
of 


are 


voice, 


etc 


1s as 


have seen have been overloaded 
with tricky sound effects, with 
meretricious music cues, ete. At 


any time that any tool is used to 
the point where it causes an audi- 
ence to wonder how it is done, it 
is no longer a good tool to use. 
Mastery of the techniques of tele- 
vision is no more than evidence of 
a professional craftsman knowing 
how to use the tools of his trade. 
But even the best carpentry in the 
world cannot make a thing of beau- 
ty out otf a Garfield-Gothic abor- 
tion. Much of the story-telling in 
television has been Garfield-Gothic 


We have as yet only begun to 
scratch the surface of television's 
potential impact Things have 
changed very rapidly in the last 
year. But as I look at what lies 
ahead. I am impressed far more 


with how far we have to go, than 
with how far we have come. 
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| Simulcasts 


— Continued from page 54 ———) 








will be simuleast via CBS-TV in 
the fall, along with “This Is Broad- 


way,” which has not yet snagged a 
sponsor. 
Oniy sponsored shows regularly 


similcast last year were “People,” 
bankrolled by Gulf, and “Talent 
Scouts,” by Lipton’s Tea. Nets 
have now come to the conclusion 
that any good musical program or 
variety show on radio usually 
turns out well on TV, since they 


require little additional dressing 
for the video screen. Use of the 
simulcast system for dramatic 


shows, of course, is out of the ques- 
tion. 





San Antonio—Dudley Daniels is 
the latest addition to the staff of 
KITE here. He joins as a trans- 
mitter engineer. 


Missouri Station Helps 
Femme Group Raise Coin 
For Anti-Polio Drive 


posep \Io J ] ) 

4 combination yf ( na i 

ynen and KRES p vera sith 
p en imip ZT 4 is 

eK a I nat s of ¢ ms) t 

4d Oro “mm too muci LOL I = v 
council The council announced 
it could not go through with a plan 
to spray the city with DDT to com- 
bat the spread of polio and oher 
summer diseases because it did not 
have the necessary $4.000 

Mrs. R. B. Sampson got on the 
phone and rounded up a group of 
friends who agreed to wage a cam- 
paign for the money. They propo- 
sitioned KRES to help out. and the 


station complied by cancelling all 


regular broadcasts and devoting 
the (16) to campaigning for funds, 

Most of the monev was raised by 
this one-day campaign, and an .d®@ 
ditional amount was raised when 
the women passed the hat at the 
St. Joseph-Joplin ball game, which 
a lodge sponsored as a benefit for 


the DDT project In all $4,500 was 
raised 

The National Guard unit volun- 
teered planes to do the spraving, 
and a local chemical company fur- 
nished the chemical at cost The 
city got its spraying early last 
week. 


Dunham to Orient To 
Set Up Com’! Station 


Edwin Dunham, NBC producer, 
planed to the Coast last week en 
route to Macao, where he'll set up 
and operate a radio station tor 
Radio Enterprise of Macao, Ltd, 
of Hong Kong. It will be the first 
commercial station in China. Dur- 
ing his stay, he will also supply 
“Believe It or Not” items to King 
Features syndicate. 


Macao, a Portuguese possession, 
an island on the Chinese coast, 
near Hong Kong. The transmitter 
will be at Macao. with the business 
office in Hong Kong. 


Is 


Dunham is on a six-months leave 
of absence from NBC, for which 
he produced the Jane Pickins 
show, “Voice of Firestone” and 
other programs. He visited China 
last April with the late Robert L. 
tipley, to collect material for the 








latter’s television series. 
JUST S15. Buys YOU 
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EF MINUTE-CLSTOM-MADE AE 
TELEVISION 

FILM COMMERCIAL 


COMPLETE PRODUCTION INCLUDES 
Animated Effects + Tricky Titles 
Offscreen Voice & Music 
WRITE OR PHONE 


FILMACK TRAILER CO. 


1325S. Wabash Chicago 5, II! 


HMAcrison 37-3395 
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SHOW BUSINESS — 
is OUR BUSINESS! 








WSM Stars: 
Nw Rs gonione a 
Satoh pa 
[s % YK» ~ ion Staff..... 
a: m- tat De, Ow wed . Talent and Production Staff 200 
"4 ylow” 7 ay a Live talent shows each week..... 175 
Pe oma JON Rod aoe J x ‘\ Network feeds each week ........ 12 
re. 0 SE woh qe al, Faber \ 24 year attendance at the 
‘ deo pln tea Done Me “| WSM Grand Ole Opry . . . 4,500,000 
‘a 1 
Rua . vastithe. ZZ a yp i\ Total recording sales 
ee ats Heder Wert WSM talent......... 125,000,000 
J” Wi Via ae an 
Ona ot 7 — ‘ve - 40% tote 
Malthe 7 ae) he AN) Gen if : 
Ane PACS, ton none eas 
NBC, too! 650 KC—Clear Channel—50,000 watts 


Nashville, Tennessee 

















VALLEE-VIDEO 


FILMS FOR TELEVISION MEANS 
SHOWMANSHIP AND 


LOW BUDGET-KNOW-HOW 


Just Completed 


“AT HOME WITH PANSY THE HORSE” 
THE COWBOY KIDS IN “Ghost Gulch” (An Our-Gang Type Western) 
ONE MINUTE COMMERCIALS FOR MUNTZ-TV 


IN PRODUCTION 


DICK TRACY SERIES (FOR NBC-TV) 
SIX LEROY JEWELERS ONE-MINUTE COMMERCIALS 


VALLEE -VIDEC 


6611 Santa Monica Boulevard, Hollywood 38, California 
Phone: Hillside 6118 
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Slai aiters 


“End-Product” of a Decade 


Ine Commit e de red the Mee 
Farland bill is the end-product” 
of 4 iecade I investigations by 
both Houses of Congress and a 
necessary first step in any major 
changes in the Communications 
Act of 1934, under which the FCC 
regulates radio and television as 
well as common carriers 

Only one major provision was 
eliminated from the original bill 
introduced by McFarland This 
provision was intended as a safe- 
guard agains® discrimination by 


- the Commission because of the nae 


ture of the business of an appli- 
cant. It was aimed to prevent the 
agency from ruling out newspa- 
pers of any other class of business 
from the radio field. Sen. Charles 
Tobey (R-N.H however, strongly 
objected to inclusion of the pro- 
vision during hearings on the bill. 
Although the remainder of the 
bill was regarded by the Commit- 
tee as “‘noncontroversial,”’ a pro- 
vision relating to the Commission’s 
authority to deal with anti-trust 
violators brought opposition at the 
hearings from the Department of 
Justice. David Hume, of the De- 
partment’'s anti-trust division, ha 
testified that the provision would 
hamper the Commission's power to 
contain monopolies in the field of 
radio communications 
Exactly what effect the pro- 
vision would have, particularly on 
the eligibility of motion picture 
producers to get into television, 
was a puzzle to radio lawyers. 
However, the Committee said the 
provision merely prohibits the 
Commission from instituting its 
own anti-trust proceeding’ but 
continues the agency's authority 
“to examine into the character 0 
a licensee or permittee in grant- 
ing a licensee or a renewal.” 
The Commission's power to de- 
termine whether the public inter 
est will be served by granting of & 
license, it declared, remains paras 
mount and if it finds that the cone 
viction of a licensee under the an 
ti-trust laws . . . has materially af- 
fected the character or standing © 
such licensee so as to warrant re- 
fusal of a renewal, or grant of llr 
cense, it may so proceed 
The authority of the C mmis- 
sion to protect against monopoly 
control of radio, the report said, 
“remains unaffected ‘ it is 
merely estopped from initiating 
and proceeding with anti-trus 


| case of its own.” 
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WHE KAISER TRAVELER 
With Burl Ives; announcer, 
Harrice 
15 Mins.; Sun., 9 p.m. 
KAISER-FRAZER 
ABC, from New York 
(Weintraub ) 
Bur! Ives is taking over as sum- 


Cy 


mer replacement for Walter Winch- 
ell in what should prove an enter- 
taining stanza for warm - weather 
listenir On the preen 24: 1 
veteralr balladeer offered son 
« I r 4 4 ( 
Tolk I lr} Fo Fo 

D B Rock Cand lour 
T I S familiar but e¢ 

Vv ed vere Eri ( " 
a! ' n C S I 
Into S B He t , 

1 | ft Cl 

b a 4 ! jlern folk 

“Riders in the Sk: 

Ives’ choice of selections pro 
vided a varied program, Dler tir 2 
t! sal humor of “Erie” with the 
I intic ““Cockel Shells” and no 
stalgic ‘Fogeyv Dew.” He put acro 
the numbers with smart showman 
ship and excellent pacing. in his 
easy versatile tvie. On Rid 
} used an echo-chamber t cnonique 
effective and h guitar accon 
paniments were unlformly origina 


and pleasant 

Ives was not up to his usua 
standard. however, in delivering 
a few of the intros, on ch } 
seemed somewhat hurried and | 
at ease. He was neverthele 700d 
reading one commercial 
linked his _ itinerant vanderir 


with the Kaiser Traveler Second 
commercial in which announcer 
Cy Harrice interviewed a Travele: 
owner was done convincingly, 

Br 


THANKS FOR TOMORROW 

With Mary Jane Higby, 
Capel!, Charles Webster, 
Jerome, Edgar Stehli, Vera 
len: announcer, Ed Herlihy 

Producer-Director: Paul Roberts 

Supervisor: Richard McDonnagh 

Writer: Roy Bailey 

15 Mins.: Mon.-Fri., 10:45 a.m. 


Peter 
Edwin 
Al- 


Sustaining 
NBC, from New York 

This new soap opera. originalls 
reated by Roy Bailey for Procte: 


& Gamble but not picked up fo: 
sponsorship because of a budget 
realignment, is a washboard 
weeper brimming over with woe- 
ful tears Heroine is a young 
blind miss who wants to become 
a concert pianist and who falls in 
love with a war vet. Latter hide 
from the wor!d because his face is 
badly scarred. Series is subtitled 
“The Story of a Great Career.” 
which indicates that future broad- 
casts will find the disfigured hero 
playing Svengali to the sightless 
girl’s Trilby. 

On the episode caught (25) the 
ah a troubles were added to 
»y the girl’s aunt having a heart 
attack, brought on by some dis- 
turbing memories’ involving a 
secret old flame. Appearances are 
that details of a complicated family 
feud are about to be raked up 

Something of a new departure 
in the serial is the elimination of 
the traditional organ and the sub- 
bing of a piano whcih works in 
neatly with the sightless girl’s am- 
bition. Paul Taubman’s keyboard 
musical bridges of Debussy. Rach- 
maninoff and other classical pieces 
lend realism and a good emotional 
tone. Otherwise the production is 
on a par with standard soapers. 

Mary Jane Higby is good as the 
heroine and Vera Allen capable as 


the troubled aunt. Peter Capell, 
who plavs the ex-GI, was heard 
only briefly on the _ broadcast 
caught but is an appealing char- 
acter. Scripting was fair. How- 
ever, the intro, which dwelled on 
the charm of a weathered old 
house, was overlong. Bril. 


U. S. COAST GUARD CALLING 
PEGGY 

With Bert Kalmar, Jr., Peggy 
Kalmar 

Writer: Kalmar 

Producer: Jim Lister 

15 Mins.: Sat., 11 a.m. 

U. S. COAST GUARD 

MBS, from New York 

(Newell-Emmett) 

This is a 15-minute show of 

songs and patter designed to stimu- 

late recruiting for the U. S. Coast 


Guard. Format is built around a 
brother and sister who warble 
tunes and indulge in small talk 


As a means of describing some of 


the service’s activities to dialers. 
the gal reads letters from. her 
Coast Guardsman boy friend, a 


lighthouse keeper in Alaska 


Written by Bert Kalmar, Jr.. son 
of the vet tunesmith. the tran- 
scribed show has Kalmar and 
Peggy Kalmar handling the 
brother and sister roles. Author 
also composed the program’s 
music. While this stanza is obvi 
ously aimed at the teenage 


bracket. its overall texture goes 
overboard on a wishy-washy at- 
mosphere. > 

In corresponding with his heart 
throb. the lighthouse keeper's re- 
portorial style embodied all the 
tvnical characteristics of a “dumb 
sailor. Gilb 


MPLS. AQUATENNIAL SHOW 
With Bob Hope, Arthur Godfrey, 


Monica Lewis, Tony Grise, 
Cedric Adams, Alben Barkley, 
Frank Stanton, Choraliers, 


Wally Olson Orch 
Producer: Al Capstaff 
Director-Writer: Al Schwartz 
30 Mins.: Sat. (23), 6:30 p.m. 
CBS, from Minneapolis 


Designed as an attraction and 
tionwide ether plug tor the an- 
nua! Minneapolis Aguatennial, a 
ner mardi gras, and presented 
é au lien f or 10.- 
O00 ng uest und a hous 
>5D n tne Audit um 
S espe iGé 
T+ 4 

rn i A 

j G 
sno é irst fT é 
I f one of NBC's top 
I S on a CBS n rk 
oO l r { j 0 3 
} piat mn tne pro edings its 
mp st Godfre al h 5 
n re G iest after he had been last 
Aquatenniai main attractior 
il t introduced Vice - President 

Alben Bark is a comedian 

; gether by the Hope radio 
| tne Sno obvious 5 Was 
ed mainly fol Auditorium 
patrons’ consumption and North- 
t listeners. some of the comedy 
iterial being fr topical humor 
entirely local bearing and 
ne f the funmaking constructed 
th the in-present audience in 
na As Hope himselt com- 
mented We should have mailed 
our charts over the nation tor some 
of these gags The audience, jJam- 


packing the Auditorium, gobbled it 
{ up 

But even for faraway tuners-in, 
the show held plenty of entertain- 
ment In the first place, the ace 
comedian dominated the proceed- 
ngs and monopolized most of the 
spotlight. and that in itself was 
assurance of 100° effective, top- 
drawer. most skilful handling of 
material in a way to wring every 
possible laugh out of it Follow- 
ing the usual Hope formula, it had 
Bob exchanging near “insults” and 
engaging in badinage with other 
cast members as well as delivering 
his usual witty commentaries. 


Recruited from the Hotel Radis- 


son Flame Room. where she’s now 
appearing. Monica Lewis was a de- 
cided asset for the show with her 


warbling of “‘Wonderful Guy.” A 
brief verbal duel be- 
tween Hope and Cedric Adams, 
leading Twin City radio personal- 
ity and newspaper columnist, 
good for laughs, while the intro- 
duction of Aquatennial officials 
and its queen and a description of 
the summer festival were suf- 
ficiently brief so as not to cut 
deeply into the entertainment pat- 
tern. 

The “Choraliers,” local singing 
group of 60 voices, and Tony Crise, 
Twin City radio singer, gave pro- 


humorous 


was 


duction values to “Some En- 
chanted Evening.” In_ his brief 
talk, Frank Stanton, CBS presi- 


dent, told how “good” it was to 
have Hope on CBS “tonight” and 
put in a boost for the Aquatennial, 
a short interruption of the fun and 
music 

Session between Hope and God- 
frey had the pair doing. the 
familiar take-off on the oldtime 
vaudeville comedy team and doing 
it so well that the hackneyed rou- 


tine was entirely acceptable and 
enjoyable 

Coast-to-coast 30-minute show 
was sandwiched in between two 


hours of regular WCCO air shows 
witnessed by the Auditorium au- 
dience and heard by Northwest 
listeners. Hope and Godfrey also 
worked in these other shows and, 
of course, made them standouts. 
Rees. 


_TOP OF THE MARK WITH 


MARGO 
With Marjorie Trumbull 
Producer: Miss Trumbull 
30 Mins.: Mon., 1 p.m. 
ROBERT WALLACE FURRIERS 
KSFO. San Francisco 

This is a mature, solid show 
which has cut a vital niche for it- 
self on the local scene. Drawing 
on eight years of background, with 
a steady stream of interesting pro- 
grams to its credit, it has acquired 
a wide following week in and out. 
Formula allows for plenty of sub- 
ject. varietv in informal setting 
with chatter competently chan- 
neled by “Margo” (Marjorie Trum- 
bull 

Setting is the “Top of the Mark” 
room in Mark Hopkins Hotel where 
luncheon is served to usually six, 
including ‘‘Margo.” with room 
noise in offing giving atmosphere 
backdrop. After the feedbag. cdh- 
versation. which is in interview 
form. is set rolling round-table 
fashion with “Margo” as interlocu- 
tol 

Sum total makes for interesting 
listening in general as well as car- 
ries news Slant of current goings 
on in theatrical and other local cir- 
cles. Cross-the-table chatter gives 
friendly overall appeal, with noises 
of dishes. etc.. highlighting infor- 
mality Ted. 











Tele Reviews 


Lae Continued from page 99 sae 


Hatters backed him capably. Show 
also has an audience participation 
angle. in which viewers are asked 
to submit a title tor a new tune 





Contest was not adequately ex- 
plained by Kenny 
Show marked what was bally- 
I y€ is 4 sponso! 
App N ) 0 r cr | 
+ I ' Dp Sp ig nr 
ana eC Dt i t He 
y } r f ) could 
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GAM TIME AT THE RINGSIDE 
With Tom Gleba and Al Haft 
Producer: Leo Deker 

60 Mins., Tues., 9 p.m. 


AUGUST WAGNER BREWERIES 
WLW-C, Columbus 

Televised wrestling 1 MmMatnstay 
oft video eisewnere came iate to 
Coiumbus. but when it arrived it 
had everything. incituaing one otf 
the top rest ing p ynoters in the 
nidwes liagnosing tne canvas 
capers 

In order to ballvhoo Town and 
Count ne suburban shopping 
center, the proprietor 1s sponsoring 
iree wre ing snows evel Tuesday 
night, the talent being provided by 


Ai Haft, rassle czar in this region. 
Within two WLW-C_ had 
latched on to the program and sold 
time to Gambrinus Beer. Now, on 
hour's program, everyone gets 
plug in: Gam for its beer, 
Casto for his shopping center 
Hatt for the Wednesday night 
crowd at his own arena. 


WeeKS 


the 
a fat 
Don 
and 
paying 

Gam Time follows kine of Olsen 
and Johnson on station schedule 
and thus forms one of the roughest 
two-hour sessions on video any- 
where. The wrestling is neatly tail- 
ored to a 60-minute time slot, fea- 
turing either 20-minute and 40- 
minute matches, or 25-minute and 
35-minute ones 

Staff announcer Gleba makes no 


pretense ot being an expert on 
wrestling and his comments are 
rather like those of an excitable 
math protessor who has never seen 
the great grunt game betore. When 
the going gets tough, he tosses the 
ball to Haft, the w.k. promoter, 


who runs his stable of boys around 


at Haft-owned cards in 15 or 20 
Ohio Cities 

It is Haft who adds the neces- 
sary color to the telecast. He may 


say “holt” for “hold” and otherwise 
mangle the language but he knows 
what is going on in the ring. His 
historical sidelights on some of the 
holds are tops, e.g. “That's an arm 
lock, Tom. Very painful and dan- 
gerous. We had two or three fellas 
last year got broken arms from that 
holt.” 

The Town and Country wrestling 


show draws 5,000 tree customers 
every week and is a permanent 
fixture here on summer _ video. 


Mobile unit camera work is good 
considering mediocre and some- 
times fickle lights. Last week a fuse 
blew all ring lights out. so the 
camera, seeking to get something 
on the screen, calmly turned com- 
mercial and picked up all the shop- 
ing center fronts with their 
modern neon signs and gave a plug 
to the shopping center Dean. 


store 


SCIENCE CIRCUS 

With Bob Brown. Sid Breese 

Producer-director: Greg Garrison 

30 Mins.; Mon., 7:30 p.m. 

Sustaining 

ABC-TV, 
tions) 

Scientist Bob Brown takes view- 
ers through various demonstra- 
tions of physical science, accom- 
panied by siooge Sid Breese and 
an assortment of wide-eyed mop- 
pets. 

Program caught 
onstration of liquid air Brown 
showed how the stuff will operate 
a small model plane: freeze soft 
substances to rigidity, and yet not 
harm the skin of the user. Stunts 
featured driving frozen pieces of 
rubber into a wooden block: freez- 


from Chicago (11 sta- 


was a lab dem- 


AA ADAAA Ada an VOte 
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“My Good Wife,” NBC's Friday 


+? 


ooo 


night sustainer, was fairly amus 
ing in last week's session which 


touched on a suburban frau’s bore- 
dom in Larchmont and what steps 
she took to get hubpy to move 
back to town. Probably even more 
amusing to dialers was the naivete 
of the couple who thought there 
were scads of five-room_ apart- 
ments available in New York for 
$100 per month. This bit of do- 
mestic nonsense. which bordered 
closely on “Blondie & Dagwood,” 
was creditably played by Arlene 
Francis and John Conte. 


Mutual’s Capital Capers—For Free 


Washington, July 26 


WOL, Mutual outlet in Washington, has come up with a canny 


way of capitalizing on town’s celeb-studded background. 


Having 


sold the net on the prestige value of a dance band show featuring 
top personalities on the national scene, they stand a good chance of 


having a highly saleable product on their hands. 


Show is now ¢car- 


ried over about 250 Mutual stations 





Half-hour aire! featuring the music of the Shoreham hotel's 
Barnee-Lowe orch. departs from the standard late hour dance band 
f at b e of na celebs who can be spotted almost any 
nig lancing on the otel’s outdoor terrace in the summer, in its 
famed B Roon é st of the yea Lured partially by the 
setting ) ) ne p sonal appe of Barnee Breeskin, maest: ) 
f e Sho ! n ears, and sometimes tabbed “Wash 
I s off na ms notaDle € part of the S » 

né Vl $ pe backgroun iS a natu yr 
S ething a lit iff I I ‘ iV ; isical show 

Show follows a sé ) n, though this is still being shifted abou 
to acnieve smoo ness Effect is spontaneous and informal, thoug! 
the two guests é ‘wed night as the dance by the band- 
stand. are invited in advance In addition. however, there is the 
added interest of t spotting of celebs around the terrace For 
example, at last Sat lav (23) night's session, Barnee, who emcees 
the program and handles interview chores, announced that we 
practically have a quorum of the Senate here tonight,” and pro- 
ceeded to prove his words by pointing out at least eight Senators 
present On an earlier show the maestro could. with something 
less than casualness, observe And over there sits Margaret Truman 
with, yes, it’s two escorts And doesn’t she look lovely tonight in 
her green dress Actually, it’s such things which makes a night 
spot in this town and, as a result, makes this program 

Last Saturday night's guests of honor were Mrs. Georgia Clark, 
new treasurer of the [ S ind Sen Pat McCarran of Nevada 
Other recent interviewees included \AT boss Gen Hovt Vande- 
burg, Sen. Homer Capehart ‘Ind Rep. Dewey Short (Mo Sen 
Holland (Fla.) and, for variet ex film star Anita Page, now a D( 
hausfrau, married to a Navy office! Interviews consist of a few 
words spoken against the background of music, invariably of a 


light nature, and 
background of the guest Latte! 

the person interviewed, is nice fe 
the net an opportunity to play up 
papers and, of course 


almost invariably 


IS Smart 


the home town 


plugging the home town or state 
programming. It pleases 
r the folks back home, and gives 
the program with the home town 
station 


And whatever happens to the program, the hotel can’t lose! 


When show hits its stride, and 


bers continues. 


if favorable reaction from mem- 


Mutual plans to move it into a top midweek hour. 


It rates attention from sponsors shopping for a dignified, attractive 


musical show with a capital flavor 





ing bananas solidly, making lead 


bells ring like steel, etc 


Viewers will gape at this show, 
not so much at the stunts, but at 
the antics of Brown, who gives a 
remarkable performance as an ab- 
sent-minded genius lost in a fog 
of abstraction. There was practi 
cally no continuity, and the lens 


" 


fired wildly in al 


directions trving 


to keep track of several experi- 
ments, Brown, Breese. gight kids 
and assorted lab equipment, all at 
the same time 

Brown might well be ABC-TV's 
secret weapon against Berle For 


sheer, cockeyed snafu and deadpan 
confusion, “Science Circus” is a 
prize foretaste of what happens 
when science conquers the human 
race, Mart. 


MYSTERY IS MY HOBBY 

(‘The Case of the Sixth Bride’’) 

With Glenn Langan, Norman Field, 
June Foray, .Lou Krugman, 
Gloria Ann Simpson 

Packager: Lawrence Productions 

Producer-writer: Richard Hill Wil- 
kinson 

Director: Frank Woodruff 

30 Mins., Tues., 9:30 p.m. 


Sustaining 
KTTV-CBS, Hollywood 

Television adaptation of radio's 
“Mystery Is My Hobby” got off to 


a shaky start, and not in the goose 
pimple sense, on KTTV Tuesday 
(19). Insufficient rehearsals seemed 
to be the big difficulty 

The play was “The Case of the 
Sixth Bride,” whodunit about a 
seventh bride-to-be who bumps off 
the incumbent Glenn Langan, 
freelance filmite since his recent 
20th-Fox term, was “Barton Drake.” 
flatfoot on whose memoirs the se- 
ries is based. He ran down the cul- 
prit, June Foray, through a forest 
of cramped sets depicting a Long 
Island estate, fluffed lines and 
slow-paced direction 

Film techniques, 
ins, fadeouts and 
used lavishly, Milton Charles’ 
Hammond backgrounding blended 
nicely. There isn’t much else of a 
complimentary nature that can be 
said of the show. Lawrence Produc- 
tions package was written and pro- 
duced by Richard Hill Wilkinson 


including fade- 
dissolves. were 


and directed by» Frank Woodruff 
Norman Haworth was _ production 
designer. Next week. “The Triple 


Murder Mystery.” 
that many and 
“Hobby.” 

The studio exec with time of an 
evening to look at layouts like this 
must feel awfully smug about tele- 
vision. Mike. 


and they'll need 
more to hypo 


EVANS FUR FASHIONS 
With Rush Hughes, Rose Dunn 
Director: Barbara Corning 
30 Mins., Fri., 4 p.m. and 7 p.m. 
EVANS FUR CoO. 
WGN-TV, Chicago 

(State Advertising) 

Evans, longtime saturation user 
of Chi radio, took its first plunge 
into tele with two straight commer- 
cial pitches beamed at the femme 
trade, using a fur coat parade 


plus a telephone quiz. Afternoon 
show offered a $500 coat to quiz 
winner, while the evening program 
upped the award to a $2,000 mink 
coat 


The shows are identical in format 


to the point of using the same at- 
tempts at gags Rose Dunn de- 
scribes the furs worn by various 
cute models, while Kush Hughes 
gets off some phone calls to pre- 
selected viewers who get a chance 
at a prelim query and then try to 


identity a musical number 
As entertainment, programs fell 
flat. Gags were heavy handed and 
inserted with ponderous intent. 
When viewers were given a back- 
ground history of persian lamb fur, 
effect was nullified by a carping 
insistence on the commercial angle. 
Camera work was good, provid- 
ing evye-filling shots or fur pieces. 
The musical background helped to 
establish rapport with the viewers. 
But the expensive production was 
spoiled by a deadly insistence on 
selling as the only aim of the show. 
What is bad!y needed on Fur Fash- 
ions is a producer with a sense of 
humor. Mart. 


-_———— 


CARTOON FACTS ABOUT TELE 
With Pat O’Brien ~*~ 
5 Min., Mon.-thru-Fri., 6:40 p.m. 
Sustaining - 
WRGB-TYV, Schenectady 

A new and novel billboard 
Pat O’Brien sketching pictures of 
programs and artists on network- 
TV and WRGB, to recorded oft- 
screen comment by him, It makes 
an effective three-sheet, replacing 
the tabbings which had been made 
by Howard Reig on the preceding 

’ = . Toc 

program WRGB being an NBC 
outlet, that web is. plugged 
strongest, although other network 
programs carried by the General 
Electric station are not ignored 

O’Brien blocks in rapidly and 
skillfully drawings which he_ has 
roughed, at the end tearing off the 
sheet and proceeding to the next 
subject. Imagination is shown In 
the Cartoon representation of pro- 


has 


grams, especially those of the 
dramatic, educational and idea 
types. O’Brien’ usually confines 
sketches of artists to three on a 
panel. One of the best viewed was 
that of Peter Donald. Feature !s 


another demonstration of video as 
a medium for spotlighting, even 
teaching, the art of drawing. 
O’Brien, who screened well in an 
interview on “What's Next’ to 
herald his new show, possesses 4 
pleasing off-screen voice. aot ig 
je- 





elly. the synchronization and 
livery are good. Jaco 
St. Louis — Bruce Barrington 


News Director, KXOK, has coppe‘ 
the Phillipine Legion of Honor tor 
outstanding service while serving 
as Lt. Col. in the U. S. Arm) and 
Inspector General in the Military 
Police Command of the Philltpine 
Army from June to Dec. 1949. 
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RETAIL ABUSES STIR DISKER 


[Deca Quietly Siding With Col. 
33 RPM to Albums 
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Pubs Snapping Out of It 


Music publishers on the average are beginning to snap out of 
the fog they've all been in since the start of the summer brought 


a sales slump. Majority in the 


past week or so have begun to 


move into plans for the fall and in lining up the strongest tunes 


possible. 


Current slump admittedly is worss 
summer aiways brings a sales lag, 


the war. During normal times, 


than at any time since before 


and every year when it occurs pubs cry the blues and point out that 


there’s been nothing like it since 


This year they’ve been correct, but they look and hope for a sales 
move upward beginning the middle of next month, the point at 
which music and record sales always have started to awaken. 








Important Ruling on Vogel vs. Miller 
Test Suit on Licensing Songs to Pix 


Co-owners of copyrights must¢ 
account to each other for profits 
derived from licensing a work 
under a far-reaching decision 
handed down last week by the 
N. Y. Court of Appeals. In an unan- 
{mous opinion the court upheld 


a 1947 decision made by the Ap- 
pellate Division of the N. Y. Su- 
preme Court to that effect. Ruling 
of the state’s highest court affects 
jointly held rights to films, plays, 


songs and other creative works 
rotected under the copyright 
alo 


Decision of the Court of Appeals 
culminates a five-year legal battle 
waged by Jerry Vogel Music Co. 
versus Miller Music Corp. As joint 
owner of the copyright to “I Love 
You, California,” Vogel brought 
suit against the song’s other owner, 
Miller, when the latter refused to 
split the profits of a licensing 
arrangement for the number with 
Universal. 

Vogel lost the first court 
when Justice Dennis O'Leary 
Cohalan cited patent cases to dis- 
prove his claim. However, 

ellate Division Presiding Justice 

avid W. Peck, 
lower court’s decision, held that 
the patent rules did not apply in 
this case. It’s felt in trade circles 
that the accounting question has 
been settled once and for all by 
the Court of Appeals’ ruling. 


Net Profits Only 

But lest the decision appear too 
sweeping on its face, Miller’s le- 
galite, Julian T. Abeles, points out 
that the high court’s finding affects 
only the net profits derived from 
licensing deals. Firstly the song’s 
writers get their share, he main- 
tains; foreign publishers of the 
tune rate a cut, and, additionally, 
the joint copyright owner can 
deduct his overhead and_ taxes 
from the sale. Vogel can’t collect 
on Miller’s sheet sales, orchestra- 
tions, etc. 

Appellate Division, in finding 
for Vogel, failed to touch on ag 
other legal question—whether one 
Partner to a copyright may compel 
the second to divvy profits derived 
from his personal use of the work. 
Freely interpreting the court’s rul- 
ing, it follows that if the copyright 
holders sold or leased rights to 
Others they would have to share, 
but if publishing on their own, the 
question remains open. This prob- 


Jem is also a moot point in the 
Federal 


r bine courts where Vogel is 
ghting Shapiro- Bernstein on 


“Melancholy Baby.” 

epresenting Vogel is Milton 
Rosenbloom and William Roach of 
O'Brien, Driscoll, Raftery & Law- 
re Roach feels that Court of 
ce decision will stand since 
; Case presents no constitutional 
ote that would enable it to be 
ge Federal court jurisdic- 
aide Show biz interest was so 
‘ espread _In the action that 
the Songwriters Protective Assn., 

rough attorney Arthur Garfield 


ae intervened as a “friend of 
© court.” 





Decea’s Coral Label 
Sets Lennie Herman 


tr uennie Herman’s small orches- 
al ged been signed by Decca’s 
v al labél to a term contract. 
S the first major recording op- 
portunity the group has had. 
torman is now at the Traymore 
meant Atlantic City, until Sept. 10. 
N Ts into the Village Barn, 
8 tten Sept. 18. He was for vears 
ndby at the Hotel Astor, N. Y. 


joust | 


Ap- | 


in reversing the | 


‘counterpart would 





Nidorf May Set British 
Film for Jo Stafford 


Mike Nidorf, Jo Stafford’s man- 
ager, returns England and 
the Continent next week. It’s pos- 
sible that before sailing for home 
he’ll conclude a contract for Miss 
Stafford to make a picture in 
England. 

Nidorf left for Europe with CBS’ 
Ike Levy, who got in on the Queen 
Mary yesterday (Tues.), but de- 
cided to stay over another week. 


Brit. Decca Miffed 
At US. Affiliate's 
FFRR 50% Sale 


British Decca is very unhappy 
about the injection by U. S. Decca 
of FFRR pressings into the latter’s 


from 





50%-off inventory sale, now going | 
on countrywide. Several weeks ago | 


the two companies came to an 
agreement under which London 


| Records, U. S. affiliate of British 


Decca, would take over from U. S. 
Decca the sale in this country of 
FFRR classical issues. At that time 
it was verbally agreed, it’s claimed 
by British Decea, that its U. S. 
not undersell 
the London label in disposing of 
pressings remaining on shelves. 
There’s not much London or 
British Decca can do about U. S. 
Decca’s move. Ted Lewis, British 
exec, did complain by wire to Mil- 


ton Rackmil, U. S. Decca head, 
about the situation. Decca is sell- 
ing the FFRR material at $1 a 


copy, whereas it had been getting 
$2 per. 

Reason for Lewis’ burn is that 
London expects to release in the 


U. S., about Aug. 15, an initial 
batch of FFRR material. It will 
consist of 82 selections, most of | 


which will be pressed in England, 
although some may be done in the 
U. S. They'll be cut on the 3343 
rpm LP system. 


London. incidentally, is adding 
a race line to its U. S. catalog. 
Platters are being made for the 
label in Hollywood by Berle 
Adams, manager of Louis Jordan 
and other artists. He supervised 
Mercury recordings in that com- 


pany’s formative stages. 


DUCHIN BAND DISKING 
FOR HARMONY (49c) 


Eddy Duchin’s orchestra is re- 
cording for the new Harmony 
(49c) label being produced by Co- 





lumbia Records for distribution 
through Eli Oberstein’s Wright 
2ecord Corp. Duchin cut four 


sides with his full band last week, 
the first platters he has made with 
his band since reorganizing after 
getting out of service. He had 
made piano disks for Col., but not 
full band items. 

Duchin’s switch 
gives that label its first fresh 
euttings with a recognized band 
name. It has been issuing prewar 
sides made by Claude Thornhill, 
Duke Ellington, ete., but no new 
material by a big band. 


to Harmony 
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New York record retailers ap 
parentiy do not go along with the 
ideas of Columbia, Decca and Vic- 
tor on selling records at 49c—at 
least if one of the cheaper sides 
happens to reach “in demand” 
status. Music publishers who have 


sought to buy copies of their tunes 
inscribed on one of the lower- 
priced labels have paid as high as 
8le for a platter. 

| Action of certain retailers in va- 
rious key cities is a problem with 
which the record companies have 
found it difficult to deal. Dealers 


in many cases conduct their busi- 
ness in a way that often reflects 
on the label, not on themselves. 


The idea of putting out a cheaper 


label among the top three disk 
companies was to provide disks 
within the range of buyers who 


were thought to be avoiding retail 
counters because of the tightening 
economic conditions and the 79c- 
and higher price-tags on regular 
top-name platters. If those 49c 
disks are sold at prices equal to the 
higher-tabbed issues only the re- 
tailer benefits. 

Columbia Records’ top-line is- 
sues sell, or are supposed to sell, 
at 63c. including tax, as against the 
79c asked for regular Decca and 
Victor platters. Often, retailers 
get the same price for the Colum- 
bia sides that they get for Victor 
and Decca. They simply do not 
make any price distinction on a 
counter, and, if the buying public 
doesn’t know, it pays the higher 
tab. 

These are the weaknesses in the 
current wave of varied price regu- 
lations that have had at least one 
of the major companies consider- 
ing the idea of marketing all of its 
recordings at 49c instead of one 
label at the latter and another at 
a higher figure. 

Chi Retailers Organize 
Chicago, July 26. 

Over 200 retail owners of record 
shops met Friday (22) to organize 
the Record Retailers Assn. of Chi- 
cago. Group claims it has organ- 
ized against the onslaught of price- 
cutting started by the major disk- 
eries which, they feel, has seriously 
hurt the inventories of retail deal- 
ers. They further claim that since 
no protection was afforded the re- 
tailer in the price war of the major 
companies, their organized front 
might help curb and prevent fur- 
ther price wars. 

General counsel for the group is 
Milton T. Raynor, with Ben Cho- 
dash, of 333 Record Shop, elected 
prez; M. E. Hollander, Hollander 
Radio, secretary, and Robert Jacob- 
son, Globe Radio Store, treasurer. 


ASCAP TV, Decree 
Deals Stand Still 


American Society of Composers, 





Authors and Publishers is. still 
marking time on the two major 
problems it hopes to clean up 
within the near future—the setting 
of a television contract and the 


formulation, with the U. S. Depart- 
ment of Justice, of a new consent 
decree. Neither item appears to 
have reached the stage of imminent 
settlement, due to the heavy paper 
work involved. 

It’s fully expected that the Aug. 
1 deadline for the use of ASCAP 
music on video will again be ex- 
tended by the Society's board of 
directors, -at its regular monthly 
meeting tomorrow (Thursday). 
However, that’s not definite, say 
ASCAP-ites. Too, there may be 
some opposition to another exten- 
sion. Board-member reps of larger 
publishing companies are not com- 
pletely in accord with another ex- 
tension, but what they will do once 
in the board room and the ques- 
tion comes up is something else 
again. 

It’s stated that the language of 
a proposed tele agreement, which 
attorneys of both sides have been 
working on, is an obstacle. Both 


(Continued on page 109) 
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Musicians Up Scale 


On L. A. Casual Jobs 


Hollywood, July 26. 

Seale here 
has been upped by Musicians’ Local 
47, with prospect that tilt will give 
members about $200,000 annually 
above what they have had in the 
past. New pay rise affects all hotel, 
top ballroom and nitery stints. 

Formerly it cost approximately 
$20 per man per evening for one 
night jobs. New scale ups mini- 
mum over $25 average. Joe Faber, 
entertainment director of the Bilt- 
more hotel, filed a strong beef with 
the union but was promptly fluffed 
off. Hotel has two niteries, and its 
turnover of special events and pri 
vate parties is quite large. Faber 
says rise in pay may wreck the 
hotel’s private-party business. His 
plea, and that of A. V. Montan, 
veepee of Avodon, downtown L. A 
ballroom, were nixed by Local 47, 
however. 


AFM Intrigued By 
Telepix Pay Plan 
Offered by Agcy. 


American Federation of Musi- 
cians executives, intentionally dal- 
lying for months on the question 
of establishing a scale rate for 
musicians in the making of films 
specifically for velevision consump- 
tion, have a new plan to consider. 


for casual jobs out 





‘James C. Petrillo and Claire Mee- 


der, AFM attorney, met 
afternoon (25) with Milton 
Krasny, v.p. of General Artists 
Corp., over an idea developed by 
Krasny and sketchily explained to 
Meeder recently during the AFM 
convention in San Francisco. 
There is no disclosure of what 
the plan is about. 


Meeder was so impressed with 
Krasny’s idea at the time that he 
arranged the confab with Petrillo, 
with whom Krasny went into fuller 
detail. It’s no secret that the AFM 
has been wary of the problem of 
allowing its musicians to take part 
in the making of television films 
of the type in which music is para- 
mount. While the union has been 
considering and trying to devise a 
scale for that sort of work, it is 
in no hurry to complete a rate 
card. AFM wants to be certain 
that it will not put itself in the 
embarrassing position of 
part in the making of celluloid 
that will be used repeatedly by 
tele outlets, in the end reducing 
job opportunities for its members. 

In short, AFM doesn’t want to 
find itself in the position that 
radio’s disk jockeys have placed it. 


Monday 





HEIDT TOURS EUROPE 
DURING RADIO HIATUS 


Horace Heidt unexpectedly de- 
cided last week to use his four- 
week hiatus from his Philip Morris 
radio program to make a quick tour 
of Europe. He took off from New 
York Monday (25) and will be in 
England and on the Continent un- 
til Aug. 12. 

Heidt has been playing theatres 
almost exclusively since resuming 
work with his band. 





Heidt Signs 5 
Hollywood, July 26. 

Horace Heidt has five of his pro- 
posed 16 acts lined up for “The 
Kids Break Thru,” revue slated to 
follow Ken Murray's “Blackouts” 
into El Capitan theatre Aug. 28. 
Show is booked for three weeks. 
preparatory to a cross-country tour. 

Signed thus far are Ralph Sig- 
wald, singer; Jean Harvey, Jennine 
Meiser and Russ Budd, dancer. and 
Vaughan Khorigian, comic. Heidt's 
band will be spotted onstage. 


taking | 


Decca Records has decided to 
side with Columbia Records and 
apply the latter’s 3313 rpm Micro- 


groove Long Playing system to its 


vast album line. Decca executives 
will not admit that it has made 
a decision one way or the other 


in the attempts by Col. and RCA- 
Victor to line the company up with 
their respective LP and 45 rpm 
svstems Neither will Columbia 
admit that it knows anything about 
Decca’s intentions. But the com- 
pany intends to announce shortly 
that it will cut many of its past and 
all of its future albums on LP 
Company’s move is definitely a 
blow to Victor, which has been 
meeting with Decea’s prez, auton 
Rackmil, and Columbia's prez, Ted 


Wallerstein, in an effort to iron 
out the rpm confusion which has 
retarded disk sales Failing in in- 
ducing Decca to go 45 Victor 
would have been happy if Decca 


had gone into both systems, 33 for 
its albums and 45 for pop ,items, 


just as Capitol was more or less 
forced to do recently. 
Decca had refrained from mak- 


ing a decision one way or the other 
ever since Victor debuted its 45 
following Columbia's LP launch- 
ing. It explained it was watching 
and waiting. Meanwhile, Decca 
knew that a large inventory of 78 
rpm platters on its shelves would 
be placed in jeopardy if it did 
make a decision without taking 
them into consideration. That in- 
ventory problem is being solved to 
a great extent currently by Decca’s 
country-wide sale. Emphasis is be- 
ing placed on albums in the re- 
duced-price clearance, to clear the 
way for the same albums on LP. 

Picture in the rpm battle as it 
now stands puts RCA at a disad- 
vantage. Columbia, Decca, London 
and Mercury are lined up against 
Victor’s attempts to etsablish its 


!45 disks and changers in the mar- 


ket. Capitol is on Victor's side 
with its 45 pop disks, but also on 
Columbia's side with its production 
of Telefunken classics on LP. 

However, Victor is fully pre- 
pared to wage a stronger promo- 
tional battle in favor of its 45s, 
beginning in September. Company 
is said to have planned pulling all 
the stops in a wide-scale promo- 
tional plan to solidify the develop- 
ment in the record-buyer mind. If 
it fails, it’s possible that Victor 
would be forced into using the LP 
system for its own classical re- 
leases in self-defense. Decca’s 
move seemingly would force RCA 
to market combination machines 
sides as well as its own 45s and 
that provide for the playing of LP 
the regular 78s. 


Decca Sale Achieves 
RCA Results, Lures 
Buyers Generally 


Decca inventory sale at a uni- 





form 50% off is generally going 
over very well, according to re- 
ports, but it’s following the same 


pattern that characterized the re- 
cent Victor sale. It is spotty in cer- 
tain localities, apparently where 
promotion by dealers is_ badly 
planned or too confined, and the 
majority of the material being dis- 


posed of fastest is that which 
would be more in demand wander 
ordinary circumstances. The 


slower-selling items are still slow. 

Sale, however, is achieving the 
same results that Victor’s did. It 
is bringing people into stores who 
may have lately been avoiding 
buying recordings. Diskmen look 
upon this circumstance as just as 
important as any phase of such 
a clearance sale, since it conceiv- 
ably could prime the sales pump 
anew by getting buyers back into 
the habit. 


T.D. Sets Square Mark 


Hollywood, July 26. 
Tommy Dorsey set a season's 
record for bands at Pacific Square 
ballroom, San Diego, on Saturday 
night (23), drawing 3,785 payees 
for gross of nearly $6,000. 
His end-was estimated $2 200 











Wednesday, July 27, 1949 


TETY 


ORCHESTRAS-MUSIC 


102 










































































































































































































































































































































































































































































































































































































































































| Avs hZLSe Sup ESSE sos SSks Sum ssseses we BM roe SUS SLE CESSES S ES SH Se So SSeS eRe a GOL STUE. SS Stes ES:  ssS Sg oe HS ons Soe Sete sS hush SxS ES omES 
g6 SEESSEE Ea" Ekganasace ss 2 22 Scea8e2"2o2io5 2 Sis" 22 5: Se. 205i 222° 2S fe 8 PESeE SE" S 2s seedes S22" Larisa ee rece" gkeasinseca ec lzkssskeae se 
» . ‘ 
= rs — ; omen tie SIUSIY [TW “UL ‘AJELIeA 34S4AdOD) 
: . bs oe rh ot. li “HALIBUT AA - “@urysuns jo sino Inoj-AJUGM | “Biquin[oy suasing WIG 
J - ; a 3 es INd ssoyond () SSYM_ snoX esuaT[eyoO I satiqne S30 
é or 6 hall FR dS OS I dVOSV spa] Qua] NYT JO Suippam = Piquinjoj AemUOD A035 
. 8 ue ING 98uey-i(TH ae jo [Inq wooy IOWA” -gkBy AUIUES 
: SE i es ste 5 DE as i dVOSV ssayonqd AvpaMi0s JOWIA -**'** aOLUOW UYsne A 2% 6b Lb 
Pv te: Aa i Tae dVOSV___ Paourapy J29MG PUS 3,UIV [e109 UMeH WHA I OWL 
$ mi 9 iii ie. Sa : dVOSV SUIqGOY _ UeALaYY UL MOUY NOX Og OUM uopuo’] sower wid . aSb 
s eins a ree iP NEP ORR AE aa dVOSV jaine’y] SseAq INOX Ul BW 98g 1,U0g I LOJIA “owo) Astad ZI Woh 
9 ; i, 2a ee ees dVOSV UOSIOBJO~ “gu0s any LOJA ree eee es SIS _eurzu0 I [°° @es 
9 ie SPE Ee es aes dVOSV yorMey SeXy AMOK UT SAX ‘SAX S,d19yT, LOJA “uae 410Uq § OWE 
: S 49 7 — ae dVOSV poyuys) yonqepiony ay 1019 mast: was ~ £oS10q AWWO J, ~ G epinaie ZP 
8 & 7 ae ; INd ~_ ssayong yoreqey eIquinjo) bey = ALVWASOY - {| gee 
8 g IN }891}S1ydog IH UOSUIqoY yorE Veg NOX PIC e209q uosuyor Appng [| sO 
. GS 2 SaaS ING ssayond b yoaeqey) AinodeyY °° ORG Wa OS!SC«EZSC#CDMESN 
: Sat eee ee ee dVOSV —— AQeay JO AOYS CYL O}TEISAID piog “AW-Seuog “| sas 
6 z ING  e8uey-litH sasoy jo [ING wooy e229 “samdeH WIG S 9b AEE 
6 Z dWOSV Jah01q Aaany ‘Atany ‘Ai1n} Bo09q S19}SIS SMeIpuy age 
Ten z et dVOSV sulqqoy JaAq pure jvsaviog — PIquN[oD e104s Yeuld Ol  &b O8E 
6 : 6 dVOSV UalitM H Suna puelys AWUQ pus vugQ _—sdLOVeD— OBMOW “D-PIOyeIS ‘fF 8 —~OP_—AES 
6 Z d¥OSV ul|og MOK PAOT YT PIquINjoy agers yueig OodTt”””~C«WWEES 
OL I dVOSV auinog QUO]Y aFSUP VG 412AIN J [2109 $}19q904 AuuaM = 208 
or I dVOSV _—sAAVUI}IMA = @FUTYSUNG Jo Sano 4N0j-AyUaM TL, W-D-W Aquoow, WV Of d0s 
Or ike ed Me PE Pe dVOSV uljteg MIE M as uy eiqunjod —sBayeurs ‘a-Aeq “ab sdZ_sWo8 
i... Aine sal, eee je Sie ae ee eae dVOSV _woswenTIM LtH Wed 1OJIIA “"" OUIOg Aitad 11 CT 6Z 
a ae + LI APES Se dVOSV O'A'a esneveg S31 eqduiy —— foyideD “""* yessny Apuy 1s 
a t i 2 Re Lae dd OSV S09] _UOOW Purlsuq MeN PIO AUeIIG JOPIA «OAM ~UYSNEA 6 __6Z_OEZ 
eI ah _+* . aan S Rh SP dVOSV__d-ourdeys TCM punoy-on-Asay WN-D-IN AQUOOW WV 6 EZ ASS 
eI Gj SRS TM Or > 7 _—— 43 ee ING  98ueYy-[tH sasoy jo [Ny wooy AIno1a]{—sC«i@UMOH PIPPA CS O_O 
rI c oe j i ae _ dVOSV ao104o nox Pe2N joyide ae YW “D-Proyes “fF ZI. Oe 
tI 9 - —— Nea ha oes ie dVOSV povueaApy J@AMS 9YS 2,ULY aweyssIQ piog “aW-seu0g “Ds ot eae 
tI ; 7 : poe = > dVOSV UO YIOMIWIOHE aa eee UdIIU AA ULIY a W2z 
SI ZZ: c # _ as aero dVOSV  voswentTM bloeiy Leh eg loudest AFG OTST 
4 li Nahe AA NT Se ena I, Aid Le La dVOSV¥ ss surqqoy Jeaq pue aoaaw0g  AOWIA OUD) Adda = OBL 
SI i. i ES i Belial LN: TO TE ele ae dVOSV__uosulertiIM SuluaAy payuryoug auiog — EIGuIN|OD - eageulg yuerg = 2 Ob ABE 
SI ne ee ee S Dhiiae dVOSV ul[4og 4IEM PIVOTYsSey PIO UV OIA COMMOD) AO TCS 
=  acisserceishininsntinn I aS oo dVOSV  UOsUuTeTTIIM ANY) [NjlspuoM VY BIquinjo, oe uae Ae ay ae ray na 
er =.....8 L : Ol dVOSV O'A'd — asneveg Sj, eqAeW vow SATU L-SoMACH “Gb Bl OFL 
61 ‘a ; x 8 a 2 dVOSV yoruey  sedg 4noX Ul SOA ‘SOA Sate4uL W-D-N sae ani =f SPL 
61 a t- 9 L a ae dVOSV__wOsUTeTT ITM Len Hea RBIQUINIO) - eayeulg yuesg SL St Wet 
1z , a: z 9 a SL INd  umbuesiy — moysuios = =W-D-N | UNSyod Ata = ZI 
3 La REIS li ie i ai 6 6 dVOSV _uosweITITAL Zujueag payueyoug sug = eiquNnjod "et OW OL IZ 
Ge a oe : ote Le Oe, 2 — TPES . 2. eee we dVOSV 9sOl[OW 9 PISINO Pi9D S41 ‘Aqrg | [oyde — d8042 “f-3unIy MW - 8l Ss gor 
co — io ; a a 6 9 9 9 ieee ne: oS . - eee dVOSV_—ijaaney ss Sosa AnoXx Ul 9K (29S },u0qg .* Be 7 S1djSHpaejyS-suryues **) oO ~ 9 WOL 
08 LOG Te ree sie a ee SL ee Fe a dVOSV___ssuiqqou —aesy Aanodoyyy ‘ quowrd FA 61 Cf 6 
18° ae al? ae Je i hei aA i L dVOSV_ ss peun ea yonqapony ey, eIquiNjOD ——eayeus yuead Il fs 8 
8¢ eat oo 7 ¢ ~~ OE __ 6 i dVOSV YWOsuel [IM Aig Injsspuoy V joyidey %/ SUA JIA SACK a L 
ae —____—_*__ S 2 —_ aaa : 8 S| lke stein, sell seas UIA2S ae SPUIM 4n0O7 "aa edey dues 9 2 9 
= : — ae a ——s _— ¥ a : ane" = ae = Wisin ee dVOSV_ EE sulqqoy ulesy yaoegi = ** eee suryuer uopis0y a “$I st b  g§ 
99 I <i RT ical Alas: o 9 S$ _'/ PE (a ae SS eee ee dVOSV esol[otl  @PISINO PIOD S41 ‘Aqeg BIqUINjo) a ~ yael) “gq-2a1048 “a in a ae b 
2s 6 | oe Pee. I ioe Rl se L L a a ee I INd — ulnbuos|y yieeH AW suryeaag « e4,noK “ANIIeyY auoWed IA, ££. 2. 
60l Ol © 2 “'_ ¢ oe sa Se ee ae ee OE Cre dVOSV S110] AMS 2u) UW SIEPIY IOWA ——CCCC OO sUYBNEA =I OG 
eel > Se Le ee ee ee a eee ee £m ok 2 6 Eee dVOSV_ _UOSWeTTIIM, Zujuaaq payueyouq auos LOJA Oul0.) Ada ox ax ee 
z = =| ¢ | : | = | & | a 3 S 2 3 = 2 S = e y = . z = 4 | e we #u0g Pqey sH4y FO, Ur "4M “HM 
HEEL ELSIE ELE SEL el sale el el el ale ela) ela| eis aan sent se 
rizizizi|zilal 2] el el Pl sl ei risisi ee] 2) a] 3} ale] 2] 2) a] F = 
NZ el sll el elet sl] 2) Fl ele el ei ey Fl ele ri Tl Ei tig 
I 7 2. rs | a Ff = | @i;é& 4 s | | | A = S | = | | & | u es p 2 e Z AT fi f ‘fh4quNOD ay} JO $10}9a8 11D fO ainjdid aaisuayaidWOD D JUasaid O}. H9aM OF Yoan 
oO us ; 7 | & = | L | | | | L 4 | a | | = | | < z | s|2|3 | | sit — gpl gens se Ayecy SaitO ‘qusod auo0 0} UMOP UO OS DUD | ‘ON YD 40} § ‘uolluau 
< « Ss = | 1 Lia] = | = | a |< " * © le = | L 7 | - _ | = in| U a fod D 1 Te pang Ot fo sisvq oy we pajndwood aid s6urjoy dol uo asoy? SD 119M 
> = = | | z| =| S | n| & e = | | a = si: | <= | | L | > ‘ | S < = 1140]NG0G Ut Dutsts SPL0084 ASOY} A]DILPU? OJ PauUdisap St PUD UOlJDU BY} SSOLOD 
"7 & = = * | - | Si aloe] 2 | # = | + sis = a 3 aed | © > | NIQGN : | s4auutds-yStp wos pasayiDb UOLIDULLOjUt UO PasDg St UoND)Idwo0d sly, “S4aueaisr) 
; Z > | | = | z | hs nn | | = | 2 a | | - | S | j 2 | S | | > fig gpeysenbels wow, sv ‘swpuhoid sfiayd0l Ysip UO SpLOIad BY} JO JuDYD Alyx2eaM 
L ) | * | | | | * | | | ana = ALL 
oO 
L |\-owa |puow | pjoy |eaym |201,42|) pul |O N| esma| “g°s Au | “Mid | uy [as num) XIU | oA “hdd | 49a | "D°G) woe WT) 14> | 0A MeN WiiM 
-pes | -yoty |-8,ds| LW | “Yew | | sds | | « | ups | | -20Ud -S1N0}| | wag) _ | 809 | | 
, | 
SANMVIOLP MSId LL SHQOUU: “SS °A DNIGVAIT VIA GHTIOd SV 
SOU, puv JUOTUE paoooy doy 
Lacan = 
| 











yv 
P 




















Reserved) 


All Rights 


Inc. 


(Copyright Variety, 











Wednesday, July 27, 1949 


VARIETY 


ORCHESTRAS-MUSIC 103 




















Dinah Shore—“Through A Long 
and Sleepless Night a = veges 
(Columbia). “Sleepless igh ai is 
a great piece of music and carries 
vast possibilities for jocks and 

kes. From the 20th-F'ox film, 
iene To The Stable,” the tune 
holds complete attention, and Miss 
Shore’s handling of it, with a choit 
and orchestra under Harry Zim- 
merman, is outstanding. Flipove! 
ic a well-turned standard. . 
~ Mills Bros.—‘“Someday - On A 
Chinese Honeymoon (Decca). Mills 
group wraps “Someday, a melody 
with sharp possibilities for hitdom, 
in a commercial arrangement, and 
it clicks nicely. Quartet does it 
as a ballad all the way though they 
always give the feeling - they’re 
going to bounce the tempo for a 
change of pace. Jocks and jukes 
will use it plenty. “Chinese Honey- 
moon” is done in barbershop style. 


It’s fair. 
Eddy Howard—‘‘Maybe It’s Be- 
cause’-“Tell Me Why” (Mercury). 


“Because,” coming along fast, 
sounds good on Howard's polished 
tonsils and his disk should get a 
good portion of the jock and juke 
lav. With the trio and full band 
t ecksround, the side sells smooth- 
ly. “Tell Me Why,” new ballad 
has its.good points. As a tune it's 
light, but Howard’s performance 
sharpens it. 

Buddy Clark—“You’re Breaking 
Mv Heart’-“Song of Siwrender” 
(Columbia). With Vic Damone’s 
introductory disk of “Heart” 
breaking open, others are flocking 
to do it. Clark’s disk is swell; cut 
with a choir and Harry Zimmer- 
man’s backgrounding, it sells solid- 
ly and should figure in jock and 
juke plans. ‘Son of Surrender,” 
from the film, is okay, but not of 
the same melodic cut. 

Russ Case Orchestra — ‘‘You’re 
Breaking My Heart’-‘‘One More 
Time” (M-G-M). Russ Case also 
carves a fine swath with “Heart.” 
With the Quintones handling the 
vocal and lush string-heavy per- 
formance of the melody, the side 
is as good as any of that tune. 
Recording is excellent, too. Case 
isn't to be commended for his 
arrangement of “Time,” a good 
new tune, vocalled by Stuart 
Foster. He runs the light rhythm 
melody over a series of his arrang- 
ing tricks and just about smothers 
the impact it should make, 

Spike Jones — “Dance of the 
Hours’ -‘‘None But the Lonely 
Heart” (Victor). Jones’ “Dance” 
arrangement is a switch on his 
William Tell Overture 
tion” of the Indianapolis 500-mile 
race with the winner his old fa- 





vorite, Feitelbaum. It’s typical | 
Jones stuff and could be a big hit, | 


but it seems like a lot of noise to 


arrive at that Feitelbaum punch- | 


line. Reverse is something to be 
forgotten quickly. 


Pearl Bailey — Hot Lips Page 


“Ain't She Sweet”-“It’s a Great 
Feeling”; “Hucklebuck”-“Baby, It’s 
Cold Outside” (Harmony). Co- 
lumbia’s new 49c disks are turning 
out good stuff. These four sides 
pit Pearl Bailey and trumpeter- 
singer Page on_ pops. Their 
Sweet” side is a honey and so is 
the “Hucklebuck” bit, which clear- 
ly matches any performance of the 


tune. “Feeling” and “Cold Out-| 
side” ring the bell, too, but they're | 
not as standout. Recording is good. | 


_Frankie Laine —‘“Now That I 
Need You”-“My Own-My Only-My 
All” (Mercury). An unusual pair- 
ing in that it spots Laine on two 
hot Pops. He gets a lot out of 
oth. His style is particularly 
Suitable to “Need You,” which is 
ey pana big things, and the side 


could very weil become a big |: 


request item. Laine on “My Own” 
pes a lot out of the melody, which 
: a Laine habit. Carl Fischer 
acks both well. 

Herb Jeffries — “Twilight’’-“‘Pa- 
ps Love Song” (Columbia). Jeff- 
unet8 Solid on both these sides. 
bein pent is an excellent pop just 
ate’ Started, and Jeffries ties it 
weird” tight commercial ball to 
, te Far Eastern backgrounding 
on the? Winterhalter. He clicks 
Lae € Standard notes of “Pagan 
a disk Ong’ in similar fashion, It’s 
schedule’ a spot on any jock’s 


Arthur Godfrey—“ ri 
. y—"Man With the 
weird Beard”-‘Heap Big Smoke” 


o'umbia). Best novelties G 

, : : ‘ od- | 
hey 7 latched onto since “Too- | 
prefer, Ka. . Weird Beard” side is | 
it’s a “Jimmy Valen- | 


~ierable: 


tine” : 
he’ Sort of thing that tickles the 


fac j “ ’ 
tion, “Smoke” has much to rec- 


Boing Crosby — “The Last Mile 
Crosby Imagination” (Decca). 
*8Y could have a hit in “Last 


Jocks, Jukes and Disks 


By BERNIE WOODS 


a “descrip- | 


There’s little melody | 
odfrey tools it to Satis- | 


It, i It’s cute. Archie | 
Trio” back — the “Too-Fat 








Mile.” Melody sticks, and his per- 


formance of it, backed by the Ken '| 


Lane Singers and Victor Young’s 


orchestra, is packed with commer-| 


cialism. It’s backed with a version 
of Jimmy Van _ Heusen-Johnny 
Burke’s old “Imagination,” a sharp 
piece of music itself. 


Platter Pointers 


Frankie Carle’s “Missouri Waltz” | 


and “That Naughty Waltz” reaches 
for the same effect as his piano 
and rhythm albums, except that 
the full band is used in place of 
only rhythm, but the same results 
are achieved Fred Waring’s 
“Dark Eyes’-““Volga Boatman” and 
“Loch Lomond’-“My Bonnie,” on 
one Decca disk, is a lot of fine 
music for jocks . . . Columbia re- 
issued Harry James’ two-sided 
“Tuxedo Junction,’ which  oc- 
casionally gets off the track 

There’s.a lot in Johnny Hartman’s 
“Goodbye” (Mercury) . . . Castle 
label made an amusing disk of 
“Baby. It’s Cold Outside” with 
“Lady” Sybil Smythe and Bill 
Jacoby ... ‘Have a Heart,” as cut 
by Lawrence Welk (Mercury 
seems like a tune with possibilities 

. . Decca reissued Ella Fitzgerald’s 
“A Tisket A Tasket” ... And Co- 
lumbia put out Benny Goodman’s 
“If I Had You’-“‘Limehouse Blues” 
on its Harmony label... Les 
Brown’s “Cross Town Trolley” is 
an amusing novelty, backed by 
“Just a Gigolo,” arranged similarly 
to his “Uve Got My Love to Keep 
Me Warm,” but not as good 
Janette Davis’ cut of “Wonderful 
Guy” (Harmony), though late, is a 
match for any disk of it... Pearl 
Bailey’s ‘Ma, He’s Making Eves 
At Me,” an unusual tune for her, 
clicks solidly ... Jerry Wayne and 
Julie Wilson combine on a Har- 
mony disk for excellent versions 
of Irving Berlin’s “I Love You” 
and “Let's Take An Old Fashioned 
Walk” ... Kay Kyser tailored a 
fine jock novelty in “Headless 
Horseman” (Columbia). 

Standout western, race, hillbilly, 
polka, jazz, etc: Rosalie Allen. 
“Square Dance Polka” (Victor) 
Lionel Hampton, “Wee Albert” 
(Decca); Rex Allen, “Arizona 
Waltz” (Mercury); Sokach-Habat 
Orchestra, “Uptown Waltz” 
(Decca): Sabbey Lewis, ‘The King” 
(Part 2) (Mercury); Ruth Brown, 
“So Long” (Atlantic): “Little” 
Jimmy, Dickens, “My Heart’s Bou- 
quet” (Columbia); Hawkshaw Haw- 
kins, 


= 





"Best British Sheet Sellers | 


(For Week Ending July 16) 
London, July 17. 
Wedding of Lilli... Box & Box 
Red Roses Blue Lady. . Wright 





Lavender Blue...........Sun 
A You're Adorable. ..Connelly 
Riders in Sky.... Chappell 
Agen. ...: Pee ae ae 
Candy Kisses -....Chappell 
12th Street Rag...... Chappell 
Buy Killarney. . P. Maurice 
Put Shoes On... Gay 
Forever and Ever Fr. D. & H. 
Strawberry Moon Kassner 


Second 12 


Echo Told Me Lie Chappell 


Careless Hands Morris 
Behind the Clouds Feldman 
Clancy Lowered Boom... Leeds 
Faraway Places ,... Leeds 


While Angelus Ring Southern 
Powder Your Face.. .Chappell 
I'll Always Love You Clover 


Cuckoo Waltz ..K. Prowse 
It’s Magic ivoess COnREGLLY 
Put ’Em in Box Connelly 


Happened in Adano.. Maurice 


Goodman Skips 
European Tour 


London, July 26. 





Benny Goodman won't continue 
work in England or Europe after | 
he finishes his current stay at the 
Palladium here. Leader has de- 
cided to return to the U. S. im 
mediately after closing, cancelling 
all ideas of a British and Con- 
tinental tour, for which he had not 
signed any contracts. 

B. G. was expected to do three 
weeks of concerts in England and 
Scotland with the combo now 
working with him at the Palladium. 
Following that, he was arranging 
six- weeks of concerts in France, 
Belgium, Switzerland and the 
Scandinavian countries. 

He gives no reasons for his 
change of heart except that he 
wants to get back to the U. S. for 
a rest. 





Mary McCarty, comedienne-sing- 
er featured now in Irving Berlin’s 
“Miss Liberty” musical on Broad- 
way, has been signed by Columbia 





1. SOME ENCHANTED EVENING (9) (Williamson)........... 


3. AGAIN (19) (Robbins) ..... 


5. BALI HA’I (6) (Williamson) 


6. ROOM FULL OF ROSES (1) (Hill & Range) ........... oe 
7. I DON’T SEE ME (10) (Laurel) ............... rere Tere 
8. BABY IT’S COLD OUTSIDE (10) (Melrose) ........ Rie iadees 
9. FOREVER AND EVER (14) (Robbins) .............005.- eee 
10. WONDERFUL GUY (6) (Williamson) .................4. os 


YOU'RE BREAKING MY HEART (Algonquin) 


FOUR WINDS, SEVEN SEAS (Lombardo)......... eTe TT Trt i Guy Lombardo 


jf Pe Con 
“A” YOU'RE ADORABLE (14) (Laurel) ........eseeseeeeeeeee+*) Tony. Pasto 


§ Bing Crosby 


HOW IT LIES (Morris) ............- see eeeeeeeeeereeeeseeesere ) Kay 
EVERYWHERE YOU GO (Lombardo) .........-seeseeeee eaten ) Doris Day 
CARELESS HANDS (9) (Melrose) .....ccccccccscvevcvccssesens | Mel Torme 


KISS ME SWEET (Advanced) 


MERRY GO ROUND WALTZ (Shapiro-B).........+-+eeeeserees 


NEED YOU (Choice) ........ 
RED ROSES FOR BLUE LADY 


CANDY KISSES (Hill & Range) 


LET’S TAKE OLD FASHIONED WALK (Berlin) 


s in parentheses indicate number of weeks song has been in the Top 10.) 


{Figure 
pees | aaa aaa 


Second Group 


§ Guy Lombardo 
§ Sammy 


§{ Kitty Kallen 
SSE Se SO Se Se Sa Fee ee Kaye 


§ Guy Lombardo 
‘Art 
cba te senebeceeeceoeesenesnce Ggeeeaen 

A Vaughn Monroe 

(19): CREED)... cdicswcscontaeseeess Pee Lomberde 
§ Eddy Howard 

“eer eeee PSE SCL Ses) ae Mercer 
, . § Eddy Howard 
LOVE ME, LOVE ME, LOVE ME (Miller) .. .esesceseessereeeers ) Sammy Kaye 
{ Dick 

MAYBE IT’S BECAUSE (Triangle) .. iss eeeeeeecceeesseers: ) Connie 

{ Sinatra-Day 
a Perry Como 





Scott’s Odd Titles 


Raymond Scott outdid himself in 


record label 
ing only his own stuff 

One is called ‘‘Dedicatory Piece 
Passengers of the 
First Rocket Express to the Moon 
others are “Bird Life in the Bronx,” 
“Streetcorner 
“Ecto Plasm.” 
disk will carry a label footnote ex- 
plaining the origin of the idea be 
hind the tune and title. 

These sides will each be coupled 
to standard tune arrangements cut 
by Scott’s quintet for the new disk 


Scott's fourth try at selling his own 
material on his own wax 


and the maestro is banking on the 
almost constant itch of record col 


dealer order only 


Robhins in No Mood 
For ‘Moed for Love’ 


* As Gagged by Trio 


Robbins Music ha 


s asked Colun 


disk market 


; friendly basis by Co 
lumbia’s Manie Sacks and Robbins’ 


RCA-Victor to release a version of 


. will hurt the value of the 


This is the second time Robbins 
has had to ask a stop on a record- 
ing of the same tune by the same 


when the Kaye group was record- 
ing for Apollo Records, the same 
arrangement was disked and Rob- 
Records. ' bins refused a license. 


ARTY 1() Best Sellers on Coin-Machines 


§ Perry Como 
‘| Frank Sinatra 


2. RIDERS IN THE SKY (13) (Morris)...... pidivupeteneaken) 


§ Gordon Jenkins....... 
SEE EES eae Cte te tee eas Damone 


4. HUCKLEBUCK (4) (United) anteabandananbenbenesnaeneid 





Week of July 23 


PPFSFOCHCO HSH OOS 


Frank Sinatra 
Tommy Dorsey 


{ Perry Como 
804 69680 :6 7S OQ 6s 030.699 meee eres ee ee? * eee troeee 


{Sammy Kaye 
| Dick Haymes 


{Gordon Jenkins 
| Perry Como 
§ Whiting-Mercer 
l Shore-Clark 


§ Perry Como 
‘Russ Morgan 


§ Margaret 
l Fran 


Vic Damone 
{Sammy Kaye 


béase CTCUTY 


FESS HHEFSFESHEFFSSSSEEF SESE SSG S64 FFF OES: FHOFGGGGG44644464664446444 4444644644444 44444464- 


Oberstein, M-G-M Purchasing Old 


Majestic and Musicraft Masters 


* M-G-M Records will soon take 


over the majority of masters held 
by the more or less defunct Musi- 
craft label if the latter’s creditors 
okay the deal. Creditors will be 
polled next week whether for or 

ainst the Loew-owned diskery 
assuming ownership of the plat- 
ters, including everything that Mu- 
sicraft has the right to assign to 
another company 

M-G-M deal would be on a guar- 


antee against royalties earned by 
the sale of pressings from the 
transferred masters Deal has 


been cooking for weeks and prior 
to being offered to M-G-M the 
masters were proffered under a 
Similar financial arrangement to 
Columbia Records. That company 
turned it down. 

Eli Oberstein has just about 
completed a deal via which he has 
bought approximately 1,500 of the 
expired Majestic masters for re- 
lease under his own Varsity (39c, 
including tax) disks. Masters were 
purchased from Mercury Records, 
which had bought them along with 
factories and other paraphernalia 


from Majestic last year for 
$142 000 

Ironically enough, a majority of 
the 1,500 platters Oberstein bought 


were records for which he had 
upervised the making, since it was 
his Hit Label that Majestic Radio 
& Television bought as the founda- 
tion of the Majestic disk outfit 

Oberstein gets all of the items 
Majestic sold to Mercury with the 
exception of sides made by Eddy 
Howard and others by Alfred New- 
man, 20th-Fox conductor, with a 
large orchestra. Oberstein buys 
the masters outright, with no 
rovalty strings attached, at a price 
said to be less than $20,000. 


Selling’ Theme Of 
Music Convention 


Theme of the Music Industry 
Trade Show and Convention, which 
opened a four-day run Monday 
(25) at the New Yorker hotel, N. Y., 
generally emphasized, in various 
speeches, that proper merchandis- 
ing of product was once again of 
paramount importance. Through 
the war years record salesmen and 
dispensers of sheet music, instru- 
ments, etc., enjoyed a seller’s mar- 
ket to its fullest, but that today 
the situation was completely re- 
versed arid a buyer’s market made 


}it vitally important that the utmost 
.efforts.be turned into salesmanship 
channels. 


There were between 6,000 and 
7,000 attendees at the convention 
when it got underway, and approxi- 
mately 240 exhibitors of all types 
from the major recording compan- 
ies on down. Show was in both 
the large Manhattan Center build- 
ing and the New Yorker itself, with 
the major complaint on both sites 
springing from the tremendous 
heat. 

In addition to pointing out that 
selling was a major factor in the 
current market, Donald M. Hobart, 
director of research for the Curtis 
Publishing Co., a guest speaker, 
made the manufacturers of major 
record labels happy with his re- 
marks to dealers present. He 
stated that it is to their greater in- 
terest to work closely with the 
manufacturers who sell advertised 
and wellknown brands of products. 
For some time the better known 
disk label execs, particularly Vic- 
tor, have been endeavoring to im- 
press on the minds of dealers that 
thev had a much better chance at 
business by handling recognized 
labels to the exclusion of the dozens 
of odd-labels available since the 
war. The economic squeeze on 
sales has by now taken care of a 
lot of that sort of competition to 
the bigger companies, of course, 
but the indies are still a factor in 
many areas. 





Conner Hurt in Mishap 

Mike Conner, Decca Records 
promotioner, wound up with a bro- 
ken shoulder recently, the night 
before he was to start a two-week 
vacation. Conner was driving 
through a Chicago suburb to a rel- 
ative’s home when his car was hit 
broadside by another auto. 

Conner's wife and a cousin were 
bruised, and car was demolished. 
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Levy's Pinpoint | _ 


Plugging’ Whets 
Pub Curiosity 


Lou Levy’s “pinpoint-plugging” 
plan has excited the curiosity of a 


majority of the major publisher 
rivals of his Leeds firm. Ever 
since he_ publicized his theory 
without detailing what it was all 
about for obvious reasons, Levy 
has had other pubs asking one 
another, “what’s the gag.”’ They’re 
curious about something that’s 
supposed to dispense with large 


plugging staffs. 

While Levy isn’t talking, he does 
claim that in the couple weeks 
since he’s applied the idea it is 
producing results. He asserts that 


his new pop, “The Wedding of 
Lili Marlene,” England’s No. 1 
bestseller for weeks, and which 
he’s publishing in the U. S., is 
already beginning to show sales 
results. He says that Leeds had 


orders for more than 1,100 copies 
of the tune last Thursday and Fri- 
day, and there isn’t one pop record- 
ing of it on release and there 
hasn’t been one network perform- 
ance of the song. 

Levy’s idea apparently revolves 
around exploitation via recordings 
since his “pinpointing” involves 
copies of the English recording of 
the song, done by Steve Conway 
for Columbia’s British label! 


Paige Subs for Smallens 
Raymond Paige, top radio, mo- 
tion picture and symphonic con- 
ductor, has been named guest con- 
ductor of New York’s Radio City 
Music Hall Symphony during the 
vacation of Alexander Smallens. 
Paige will pick up the baton for 
the show opening Thursday, Aug. 4. 











FRANKIE LAINE 
ON 
CONCERT TOUR 











A NEW JIMMY McHUGH 
STANDARD 


IT’S A MOST 
UNUSUAL 
DAY 


Music by... 
JIMMY McHUGH 


ROBBINS MUSIC CORPORATION 




















¢ BOURNE 
.T0-LIVE 




















| FOR SALE 

RCA Transcription Turntable: 
78 and 33 1/3 (Used) $150.00 
‘oe PL 3-2636—Miss ns 
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—— KARIETY & ~ 3 
Survey of retail disk best a m = ° ¥) 
sellers, based on reports ob- D soit o L aiol— 
tained from leading stores in -t. $ 15 | 0 e g 31 
1l cities and showing com- si3i|\¢ le|/S&|/ElE D — i. T 
a an . . Ww) - A = | ar oe s | w oS ev 
parative sales rating for this 2 i= | @ wn § @ mw] & fh | ed oO 
oS iow PT) 3 | @ ey = —_ »~ | . 
and last week. Mi elisei$s$ibisis&isi/#iels 1 
e1§Si/el/e iM oiPlEl si sigi a 
a a | = } & } UW) A. | | | ¥ ie) 0 = L 
Week Endi Peal leialdisi@itilil 
National ee n Ing [;/Seleligivylislal llaieiz P 
Rating rs li@e@iyvyis!i&ilelz 3 1 s/@ oO 
J l 9 3 = : br | om = 6 | = | a I 
u y Ss |e} eseijae!i2liali& ls; as] 2) & 1 @ 
ad : Sie¢isi;Sisi|™®)/oe;agaie)e] N 
rhis Last Fielwa#l/Bimislisl/si sl aels T 
wk. wk. Artist, Label. Title ly |o| § | Ps lm | | w | D | Me lei s 
VAUGHN MONROE (Victor) 
1 1 “Riders in the Sky” . * 6 S ff 2 43 3 3 3 638 
PERRY COMO (Victor) - 
2 2 “Some Enchanted Evening” Se seseee ee ce Lee 2 1 3 2 3 6 59 
~M. WHITING-J. MERCER (Capitol) : 
3 4 “Baby, It’s Cold Outside”........ ... 8 ‘ 3 5 y 1 Z 1 1 58 
BING CROSBY (Decca) i 
4 6 “Some Enchanted Evening” eerrer ee 4 1 3 = = 4 a 32 
~ DICK HAYMES (Decca) 
5 i) “Room Full of Roses” oe _3 : 3 8 _-- 1 29 
~ GORDON JENKINS (Decca) 
6 3 “Again” oe 2 8 Z , 2 py 
~ VIC DAMONE (Mercury) 
7 10 “VYou’re Breaking My Heart” mre i) 1 l F , 10 23 
: ~ MEL TORME (Capitol) 
8 12 “Again” a _& ss x 5 may 22 
G. JENKINS-STARDUSTERS (Decca) 
9A 8 “I Don’t See Me in Your Eyes” 5 5 8 : 8 18 
~ MARGARET WHITING (Capitol) 
9B 11 “A Wonderful Guy” 7 7 = ; 2 7 4 Se a 10° 18 
RUSS MORGAN (Decca) 
10 10 “Forever and Ever” : a ee 8 = = i 4 14 
PEGGY LEE (Capitol) 
11A 13 “Bali Ha’i ee NE es ke a 
FRANK SINATRA (Columbia) 
11B 7 WEG BRUGRIOOUOR «Wks ss ciweweas : 8 7 ss 1 = ss os ss 13 
~ SAMMY KAYE (Victor) 
12 a “Room Full of Roses” .. escees +5 o: ee 7 5 _ 12 
TOMMY DORSEY (Victor) 
13A 18 “The Hucklebuck” era a on ee, a ee 
FRANKIE YANKOVIC (Columbia) 
13B 15 “Blue Skirt Waltz” : _< ; a ” 10 . 1 11 
BING CROSBY (Decca) 
144 15 “Bali Ha’i” es zal a ce © Toe 10 
PERRY COMO (Victor) 
14B 14 “Bali Ha’i” : a aT ae oe ee Vee 10 
FRANK SINATRA (Columbia) 
15A “Some Enchanted Evening” poses 2 : aii oie 9 
D. HAYMES-TATTLERS (Decca) 
1I5B 16 “Maybe It’s Because” = ee “- ; 2 y 
D. SHORE-B, CLARK (Columbia) 
16A 5 “Baby, It’s Cold Outside” ere ee 10 ‘i ss 8 : 8 
EVELYN KNIGHT (Decca) 
16B “You're So Understanding” sree oid 3 ‘ . 8 
AL MORGAN (Universal) 
17A 18 “Jealous Heart” PETES Lee a 7 
LARRY GREEN (Victor) 
17B “There’s Yes, Yes in Your Eyes”...... .. .. .. 4 7 
MEL TORME (Capitol) 
LTC “Four Winds and Seven Seas” a = : ; 4 : . 7 
PERRY COMO (Victor) 
17D “Forever and Ever” ....... wre Ta ae oe. ae és 7 
| 1 2 4 | 3 5 d 
F I V E T O P ‘SONGS WITHOUT SUPPER CLUB MANHATTAN 
| SOUTH PACIFIC KISS ME, KATE WORDS | FAVORITES TOWER 
A L BR U M S Broadway Cast | Broadway Cast Selected Perry Como Gordon Jenkins 
| Columbia | Columbia Capitol | Victor Decea 
Disk Best Sellers by Companies 
(Based on Points Earned) 
No. of | No. of 
Label Records Points | Label Records Points 
jj. ee ee ‘ 7 174 at ee _ 4 41 
DeCCCa .. .cccccccesscvcce . 8 £45 | Mercury ....cccccccscccceses l 23 
OO ere ere ret eens ire 5 118 | EO 2560 b-5ue be RES Se i 7 








On the Upbeat 


New York 


Shep Fields, while playing the 
Balinese Room, New _ Orleans, 
leased a small yacht, and his band 
sleeps aboard, sailing into the Gulf 
every day . Howard Miller, son 
of Music Publishers Contact Em- 
ployees prez, Bob Miller, graduated 
as a pre-med student from New 
York U MPCE’s annual golf 
tourney, incidentally, shifted to 
New Jersey Country Club, River- 
vale, Aug. 17... Richard W. Pas- 
coe, Detroit esongwriter (‘Littl 
Town in the Auld Couhty Down,” 


etc.) in N. Y. showing new tunes 
to pubs . Abram Chasins, 
WQXR. N. Y.. musical director, | 


and singer Constance Keene signed 
to Mercury disk contracts... 
Lorry Raine cutting four 
songs in Chicago for release by 
Serenade label, Toledo waxery, 
with the proviso that masters can 
be recovered and turned over to 
major manufacturer if songs hit. 


new | 


Hollywood 


Mary Kaye Trio at Bar of Music 


nitery here ... Arthur Lee Simp- 
kins recorded ‘“‘Moonrise”’ and 
“Starlight and Beautiful You" on 
Crystellette label. Both are Bill 
Anson tunes. Anson, meanwhile, 
etched vocal on “Every Beat of 
My Heart” and “This Love.” by 


Frank Veloz and Al Piantadosi, for 
Variety Records ... Milton Berle 
and Sammy Cahn cleffed two tunes 
for Warners’ “Always Leave Them 
in 


Laughing,” which Berle is 
starred ... Alan Livingston planed 
for N.Y. to cut a Joe Di Maggio 


album for Capitol, six sides for the 
juve trade. Biscuit book will be 
narrative based on player's ex- 
ploits. He won't sing. 


Chicago 


Former orch leader Saxie Dowell 
now handling midwest promotion 
of tunes, having toured 12 cities 
for confabs with disk jocks on Al 
Morgan’s “Jealous Heart’.. Har- 


monicats into Copa, Pittsburgh,. 
Aug. 5 for a month Patti Page, | 
Mercury Records songstress, flying 
into Chi this week for video ap- 
pearances, then to Merry-Go- 
Round, Youngstown, O., Aug. 6 

Julie Stern, professional manager 
for BMI, in town for huddles with 
Jim Cairns, Chi BMI contact Ken 
Griffin into Casa Bonita, northside 
bistro, Aug 5 for four.weeks Lee 
Barron and the Sheratones had 
their options picked up at Sheraton 
hotel for three more months Leo 
Pieper switches to Associated 
Booking Office from MCA and will 
one-night it in midwest territory 
from July 22 to beginning of Aug 


a 


Dallas 


: Harvey Anderson band .current 
for week at Louann’s. Erskine Haw- 
kins due July 28 for one nighter. 
Others booked for spot include Ray 
McKinley, Frankie Carle and Fred- 
die Martin ... Bob Wills band in 


_for one-nighter at Showland 


Skyliner at Fort Worth lined up 
several named bands, including 
Richard Himtber in Aug., Freddy 


Martin in Dec. and Glen Gray in 
Sept. Bill Tieber orch current at 
Dallas Colony Club. 





'|AFM-Muzak Tiff 
May Pull Bands 
~ From Chi Hotels 


Chicago, July 26 

Chicago’s major hotels were no- 
tified Sat. (23) of AFM prexy 
James C. Petrillo’s decision 
yank orchs out of all 
supplemented live music 
piped Muzak. 

Petrillo claims music coming in- 
to lounges and 
not played by 


to 
Spots that 


With 


cafes via wire igs 
union musicians. 
Petrillo stated, “we have factual 
reports that in many cities non- 
union help or members of other 
unions do work that should be 
done by members of the Musicians 


Union. It has been our rule that 
where canned music disposes of 
jobs that could be held by live 


musicians, we insist that changing 
of records be done by our 
bers.” 

Meanwhile, Milton 
of Boom Electric 
Co., Chi Muzak franchise-holder, 
denied Petrillo’s charges and 
claimed his operators were mem- 


mein- 


Boom, prexy 
and Amplifier 


bers of AFL electrical workers 
union—‘‘we’ve never employed 
non-union help.” Petrillo also 


charged Boem had refused to hire 
AFM members to place records on 
the machines. 

Boom pipes 
spots here. Hotels using 
music are LaSalle, Sherman. Bis- 
marck, Blackstone, Belden-Strat- 
tord, Edgewater Beach, Chicagoan, 
Del Prado, Stevens and Graemere 


300 


Boom 


music to over 


Barne-Loewe Orch is celebrating 
its 20th year in the Blue Room of 
the Shoreham hotel, Washington. 
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DICK JAMES .. .......... 
DICK JURGENS .......... Columbia 
ART LUND MGM 
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London 


Victor. 
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Songs With Largest Radio Audience 


The top 30 songs of the week (more in case of ties), based on 
the copyrighted Audience Coverage Index Survey of Popular Mu- 
sic Broadcast over Radio Networks. Published by the Office of 
Research, Inc., Dr. John G. Peatman, Director. 

Survey Week of July 15-21, 1949 


Sy. UE SPP ee eee eee Err Mogul 

A Wonderful Guy—*“South Pacific” ............ Chappell 
+a You're AGOFADIO ...ccccccscccccscccccccess Laurel 
Again—t“Road House” ..........ssseeeee caneeees Robbins 
ee Ss gg AAMPTOOTULTILITErerreeeeerT Tree Shapiro-B 
Bali Ha’i—*“South Pacific” ; ..... Chappell 
Every Time I Meet You—7“Beautiful Blonde”...... Feist 
Ev'ry Night Is Saturday Night .. BMI 
Fiddle Dee Dee—7“It’s a Great Feeling’ . Harms 
Forever and Ever ........... eee craleaaa wae been Robbins 
How It Lies, How It Lies Soeneecces MOREE 
Hucklebuck... Me ee ee ie wi eval witistnieia United 

I Don’t See Me In Your Eyes Anymore............ Laurel 
Fast Por Me 2.01 cece. ... Melody Lane 
Just One Way To Say I Love You—**Miss Liberty”. Berlin 
Let’s Take An Old-Fashioned Walk—**'Miss Liberty’ Berlin 
Oe ee © eee Fe ett Rees Santly-Joy 
a ee eee ee aN Oxford 
Maybe It’s Because—*“Along Fifth Avenue”.. BVC 
Merry-Go-Round Waltz a = ......Shapiro-B 
One Only Highland Fling—j‘‘Barkleys Broadway”. . Warren 
miders Im th DEY .<cvcsescvee ......Morris 
Similau ane erie Campbell 
Some Enchanted Evening—**‘‘South Pacific” ...... Chappell 
GGMCGEY + 850456 os 08s . Duchess 


Southern 
Witmark 
Famous 
Robbins 
Barron-Pem. 


Swiss LAMIADY «5.6 es es oe 
There’s Yes Yes In Your Eyes 

Weddin’ Day 

Who Do You Know In Heaven 
You’re So Understanding 


The remaining 22 songs of the week (more in case of ties), 
based on the copyright Audience Coverage Index Survey of Popu- 
lar Music Broadcast over Radio Networks. Published by the 
Office of Research, Inc., Dr. John G. Peatman, Director. 

A Room Full of Roses Hill & Range 





Ballin’ The Jack Marks 
Beautiful Blonde Bashful Bend—7‘‘Beautiful Blonde” Miller 
OT eR ver ae eran) Saat ee iy or Seren a Hill & Range 
NIUE er 5215555. kA1S Gib ad 8 Ale DOPED SORTS aOIE Melrose 
Ot NO EO iors. nse oa wed bor Oo-ewos Leeds 

Don’t Call Me Sweetheart Anymore............... ABC 
ga glee fT 0: Sa cr eee or ara arae ey a Lombardo « 
wave POOt TWO, EVGS OF BGG 2... sc eccescesrcan es Feist 

Four Winds and the Seven Seas , Lombardo 
Girl From Jones Beach—j“Girl From Jones Beach"? Harms 

I’ll Keep the Lovelight Burning Laurel 

It’s a Big Wide Wonderful World................ B. Music 
It's a Great Feeling—7“‘It’s Great Feeling”........ Remick 
Little Fish In a Big Pond—*‘Miss Liberty”....... Berlin 
ek | ae ; ESRSG ani wae ce acer w Jewel 

beve 16 @- BeOaUtIUl TRING... ....)... 6.62. s ecescneees Porgie 
(Where Are You) Now That I Need You........... Famous 

Put 2GUP SHOCE ON EMCY . siiick cbc ct swooews Bourne 


Warren Pub. 
Paramount 
Miller 
Chappell 


Someone To Love eee ,; 
Song Of Surrender—?t‘‘Song Of Surrender” 
Through Sleepless Night—?‘‘‘Come to the Stable” 
Younger Than Springtime—*‘South Pacific”. 





t Film musical. * Legit musical. 











Ormandy in New Pact 
For 3 Years at Philly, 
Ends Chicago Bidding 


Philadelphia, July 26. 

Chicago’s determined bids to 
woo Eugene Ormandy from his 
Philadelphia Orch berth ended 
Thursday (21) when Orville H. 
Bullitt, president of the Philadel- 
phia Orchestra, announced the 
conductor had signed a new three- 
year contract which insured his 
Philly services here until 1954. Or- 
mandy’s present contract expires 
in 1951. 

Ormandy cabled his contract ac- 
ceptance from Switzerland, where 
he is resting after the Philadel- 
ma Orch’s recent British tour. 
eriously ill last season, Ormandy 
has refused all conducting engage- 
ments this summer, except for two 
concerts in Stockholm. The com- 

& season will be Ormandy’s 13th 
with the Philadelphians, where he 
Bucceeded Leopold Stokowski as 
conductor and music director. 
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S00 —— vocal key for more than 
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KEY eo peor ket - size — $1.00 SONG 
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$1.00" oe a *emi-monthiy) issues 
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“ONG KEYS, P.O. Box 311-V 
——_ verly Hills, Calif. 




















FEATHER DUSTS OFF 


BEBOP’S COBWEBS 


| 7 
| Leinsdorf’s Competition 
Chicago, July 26. 

Shriners, parading down 
_Michigan Blvd. and Columbus 
Drive last week, with their 
many bands, gave the free 
Grant Park Concert on Chica- 
go’s Lakefront enough com- 
petition to have conductor 
Erich Leinsdorf stalk off the 
podium. 

Leinsdorf tried leading the 
symphony through Tchaikow- 
sky’s ‘Theme and Variations,” 
but the nearby strains of 
“Smiles,” “Volga Boatmen.” 
“Cruising Down the River,” 
| “Beer Barrel Polka,” “Califor- 
nia Here I Come,” ete., gave 

it a little too much variation. 

So Leinsdorf shrugged his 

shoulders and left the stage 

Five minutes of handclap- 

ping brought him back for a 
“Thunder and Lightning” fin- 
| ish that brought him a shout- 
ing ovation. 


Boston Bustin’ Out 
With Sq. Dancin’ 











Inside Orchestras—Music 


Benny Goodman had to travel 6,000 miles to be fouled up by a clare 
inet he once owned. The incident occurred while Goodman was watch- 


| ing the final performance of Harpo and Chico Marx at the Palladium, 


| study it 


London. Spying BG in the box, the Marxes demanded he give an 
impromptu performance and the maestro obliged. While playing the 
reed, bubbles started coming out of the instrument to give the audi- 
ence an impromptu yock. 

Marx obtained that clarinet on an exchange with Goodman in Holly- 
wood. Harpo some 20 years ago bought a dilapidated clarinet in New 
York for $12. The relic had great interest for Goodman who asked to 
In exchange he gave the comic his $200 clarinet. This was 
the licorice stick that was tricked up by Marx for the London engage- 
ment, 

The clarinet bit, incidentally, was instigated by a jam session by 


Harpo for Hollywood friends including George Burns, who told him “not 


Boston, July 26. 
The square dance craze Hs! 
moved into the Hub area, and the 


looks 
Although square 


way it is mushrooming it 
like a solid click. 
dances are not new around 
several small societies have been 
trying to promote them for years, 
and only recently have ballroom 
operators felt it would hypo biz 
\for them. 


Local pioneer in the field was 
Roy Gill, operator of the very suc- 
cessful Totem Pole ballroom, in 
nearby Auburndale, where he im- 
ported Pappy Howard's band to 
work in conjunction with Baron 
Hugo’s house band. Originally 
skedded for one night, response 
Was so great that it has parlayed 
it into a three-nights-a-week deal 
at the baliroom, with Howard 
booking the other nights out of 
town. 

Stunt also moved into the night- 
club circuit, when Jack Fisher, 
manager of Steuben’s Cave, hired 
vet caller Tom O’Conner, to take 
over for one night last week. Solid 
reaction by patrons has resulted 
in two nights weekly being set 
| aside for hayshakers. 

That the trend has assumed ma- 
| jor proportions is obvious. Even 
| Freddy Martin, who just finished 
a stint at the Totem 


here, 


to travel with his band. 





Bebop may be a cacophonous | 
puzzie to some musical authori- | 
ties, but disk jockey-jazzophile 


Leonard Feather solves some of 
“progressive” music's 


lustrated tome 
bins & Sons is publishing. Divided 
into three parts, 
bop’s origin was more or less spon- 
taneous circa the late ’30’s—the 
“product of many musical minds.” 

Taking the medium seriously 
throughout, Feather looks askance 
upon national mags and the daily 
press that have occasionally ribbed 
the bop “cult” by emphasizing 
“eccentric personality angles” that 
includes berets, goatees and horn- 
rimmed spectacles. ‘Inside Be- 
bop” recounts the careers of the 
Dizzy Gillespies, Charlie Parkers, 
Billy Eckstines, and Woody Her- 
mans, and other of the more prom- 
inent protagonists of bop. 

Aside from his wealth of bio- 
graphical material which appears 
in the volume, Feather devotes one 
section to a 23-page_ technical 
analysis of the intricate character- 
istics of bop. He discusses chord 
patterns, the bop beat, phrasing 
and construction, and the use of 
“unusual” intervals in the melodic 
line. Withal, the book has its 
niche and will partially answer the 
disparaging charges of sundry 
critics—among them that of John 
Hammond, who contends bop is a 
“eollection of nauseating cliches, 
repeated ad infinitum.” 


Ray Block Sets Up 
Own Music Pub Co. 


Rav Bloch is setting up his own 
music publishing business. Radio 
conductor has established Holly- 
brook Music, in association with 
Ralph Smittman, who will run the 


company Its offices will be at 
Bloch’s CBS, New York head- 
quarters. 

New outfit begins operation 
Aug. 1. 


mysticism | 
in “Inside Bebop,” a 103-page il- | 
which J. J. Rob-| 


the book says | 


AFM Orders MCA To 
Produce Cavallaro For 


Snarled Va. Beach Date 


Music Corp. of America is in an- 
other tussle with the American 
Federation of Musicians over its 
methods of selling bands. This 
one involves Carmen Cavallaro’s 
orchestra for a week's stay at the 
Surf Beach Club, Virginia Beach, 
beginning Aug. 12. AFM has or- 
dered MCA to produce Cavallaro, 
who’s on vacation in California, 
for that date. 


Pole ball- | 


room, is now looking for a caller | Joseph 


It seems MCA offered Cavallaro | 


to Jack Kane, Surf Beach buyer, 


and the latter okayed the deal. 
MCA shipped a contract, which 
Kane signed and returned to the 


agency. He never received a copy 
countersigned by the bandleader, 
and later was advised that Caval- 
laro wouldn't play the date, that 
he was taking a month's vacation 
on the Coast, temporarily disband- 
ing his orchestra. Kane complained 
to the AFM, and the union last 
week ordered MCA to produce 
Cavallaro for the promised date. 


Bregman to Europe 
On Foreign Accords 


Jack Bregman. of Bregman, 
Vocco & Conn, flies to England 
within the next 10 days for his 
initial visit to that country, thence 
to Paris and Italy. He'll stay 
abroad several weeks at least. 

Bregman’s trip is principally 
concerned with agreements with 
English and Continental publishers 


under which the songs of BVC., 
Triangle, Supreme and Lombardo 
Music are exploited abroad. His 


British deal is with Louis Dreyfus’ 
Chappell, Ltd., and it expires soon. 
He'll talk a new deal and listen to 
propositions by other firms seek- 
,ing the connection, 


Ez 


to dare play that clarinet on any stage.’ The limited Marxian ability 
on the pipe was made acceptable to London audiences, because Marx 
played “I’m Forever Blowing Bubbles” and bubbles would start flowing. 

Harpo is slated to appear in Detroit tonight (Wed.) for the premiere 
of the Lester Cowan production “Love Happy” in which he appears 
with his brothers. He'll spend some time in Milwaukee and Chicago 
before returning to the Coast. Chico is slated for additional dates on 
the Continent before returning to the U. S. 


Columbia Pictures arranged an unusual preview of its forthcoming 
“Jolson Sings Again” film in New York last week for the heads of the 
various major recording companies. Pix outfit, represented by Jonie 
Taps, who was in the east specifically to line up recording exploitation 
for the film, got top representatives of all major recording labels to- 
gether at one table at Dinty Moore's, wined and dined them as a group, 
then showed a print of the film. 

Previewing a musical for diskers is, of course, an old routine, but to 
toss together at one sitting the highly competitive execs of major disk 
companies, and make the thing one big party, is a new wrinkle. What 
made it more unusual was that all the songs in the film are standards, 
and it’s a safe bet that every recording company represented has every 
tune used in the film cut several different ways. There isn’t a pop in 
the score. 


Songwriter Mabel Wayne is in an unusual position. Married to music 
publisher Nicky Campbell, the two cannot complement each other pro- 
fessionally. Miss Wayne, writer of “Ramona” and a string of other 
standard successes, is a member of the American Society of Composers, 
Authors and Publishers. Campbell is affiliated with Broadcast Music, 
Inc., hence cannot publish any of his wife’s new tunes if she is to 
maintain her position-in the Society. Shapiro-Bernstein is soon to pub- 
lish one of her latest melodies—‘‘A Dreamer’s Holiday.” S-B is reacti- 
vating its Skidmore Music next month, equipped it with a staff, just 
to publish that number and if it latches on to a suitable followup the 
firm will be kept in action. 

Irving Berlin says “Miss Liberty” is selling better so far than his 
“Annie Get Your Gun” score. Songsmith points to some 100,000 copies 
of the new show’s songs having been shipped including a 5,200-copy 
order from Music Dealers’ Service last week. “Old Fashioned Walk” 
and “I Love You” are the top sellers, with “Homework” behind it. 


ARNSTEIN SETTLEMENT Col. Completes Disking 
CALLED NUISANCE COIN Score of ‘Miss Liberty’; 
se tncteig is well woth i. ac Due on Mkt. by August 


Ira Arnstein is well worth it, ac- 
cording to Shapiro-Bernstein, for Columbia Records has completed 
the songwriter’s perennial suits disking the score of Irving Berlin's 


against most of the music industry 
cause the defendants a “waste of 
time and great expense.” Publish- 
er’s attitude was revealed last week 
when N. Y. supreme court Justice 
J. Gavegan dismissed an 
Arnstein suit against the company 
as having no cause of action. 

In asking the court for dismissal, 


“Miss Liberty” show in New York, 
with the original cast. Every ef- 
fort is being made to get the disks 
on the market in album form, of 
course, as quickly as possible. It’s 
anticipated that they will be avail- 
able on counters at least by Aug., 


15, if not sooner. 
Columbia placed 14 songs on six 
10-inch platters, the same as was 


S-B’s legalites pointed out that last 
January the firm gave Arnstein a 
small sum in return for the lat- 


'ter’s written promise never to sue done with the “South Pacific” 
‘the company again. Through that score. Issued on LP, it will cover 
maneuver, the attorneys empha-|one 12-inch platter. Recording, 
sized, the suing songwriter has with the show’s entire cast, was 
been effectively “nipped in the |done in N. Y. Thursday and Friday 
bud.” |(21-22) in 12 hours of work. 
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THE NEWEST NOVELTY HIT - 
STARTED ON LONDON RECORDS 


“HOP SCOTCH POLKA” 


(Scotch Hot) 


By 
BILLY WHITLOCK, CARL SIGMAN and GENE RAYBURN 


Originated on London Records by Billy Whitlock 
Now on Wax by 
GUY LOMBARDO, Decca—ART MOONEY, MGM 
THE THREE SUNS, RCA-Victor, and Many 
Others to Come 


WRITE or WIRE for All Information and Material 


CROMWELL MUSIC, INC. 
119 West 57th Street New York 19 
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Bands at Hotel B.O.’s 





Covers Total 

Weeks Past Covers 

Band Hotel Played Week On Date 

Guy Lombardo....Waldorf (400; $2)............. 3 2,800 87009 

Nat Brandwynne*. New Yorker (400; $1-$1.50)..... 13 800 10,825 

3 Suns-Paul Sparr. Roosevelt (400; $1.50-$2)........ 15 825 5,050 

| Ray Anthony .... Statler (450; $1.50-$2)..... rie wae 925 3,975 

Blue Barron...... Aator (G50; STS0Ba)..viscacesss & 2,250 10,225 
* New Yorker, ice revue. 

Chicago 
Johnny Brewer (Swiss Chalet, Bismarck, 200; $2 min.-$1 cover), 


Shriners hiked take here to 2,300 covers. 


Frankie Masters (Boulevard Room, Stevens, 


Dropped to 3,225 tabs. 


Vaughn Monroe (Beachwalk, Edgewater; $2 adm.) 


out Thursday (21). 
Eddie O’Neal (Empire Room, Pal 


Nice 4,000 tabs. 
(College 


Modernaires. 
Bill Snyder 


Inn, Sherman, 500; 


ec 


720; $3.50 min.-$1 cover), 


Claude Thornhill 


Monroe boosted take to boff 18.700 admissions 
mer Hou 
Ted Straeter closed Wednesday (20) as did Sid Caesar. 


900; $2 min.-$1.50 cover). 
Liberace and 
$3.50 


min.). “Salute To 


Rodgers and Hammerstein” fat 3,900 tabs. 


Emil Coleman (Ambassador, 900; 
the Merry Macs. Third wk.; 3,200 


Chuck Foster (Biltmore, 900; $1.50). 
Ted Fio Rito (Beverly Hills, 300; 


$1.50). 
covers. 
Eighth wk.; 3,000 covers. 
$4 min.). 680 covers. 


With Jack Cole Dancers and 





Location Jobs, Not in Hotels 


(Chicago) 


Cee Davidson (Chez Paree, 500; $3.50 min.-$1 
Willie Shore; Shriners, helped somewhat, b 


Dick Jurgens (Aragon; $1-$1.15 
11,400 admissions. 


Al Trace (Blackhawk, 500; $2.50 min.). 
Orrin Tucker (Trianon; $1-$1.15 adm.). 


cover). Billy Eckstine, 
dropped to 3,800 tabs. 
adm.). Midweek rain cut slightly; 


Mild increase to 2,300 covers, 
Holding at 9,800 admissions. 
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1922—Continued 


L’Amour-Toujours-L’Ameur — 
Jove Everlasting. w., Catherine 
Chisholm Cushing. m., Rudolf 
Friml. Harms, Inc., cop. 1922 by 
Hoarms-Friml Corp. 

A Brown Bird Singing. w., Roy- 
den Barrie. m., Haydn Wood, Lon- 
don: Chappell & Co. Ltd., cop. 
1922. 

Carolina in the Morning (Pass- 
ing Show of 1922). w., Gus Kahn. 
m., Walter Donaldson. Jerome H. 
Remick & Co., cop. 1922. 

“Chicago,” That Toddling Town. 
w.. m., Fred Fisher. Fred Fisher, 
Inc., cop. 1922. 

China Boy. w., m., Dick Winfree 
aud Phil Boutelje. Leo Feist, Inc., 
cop. 1922. 

Couldn’t Hear Nobody Pray. 
Negro spirituai arr. for voice and 
piano by Henry Thacker Burleigh. 
G. Ricordi & Co., Inc., cop. 1922. 

Crinoltine Days (Music Box Re- 
vue). w., m., Irving Berlin. Irving 
Berlin, Inc., cop. 1922. 

Dancing Fool. w., Harry B. Smith 


and Francis Wheeler. m., Ted 
Snyder. Waterson, Berlin & Snvcder 
Co.. cop. 1922. (Successor Pub., 


Mills Music.) 
Dearest, You’re the Nearest to 


My Heart. w., Benny Davis. m., 
Harry Akst. Irving Berlin, Inc., 
cop. 1922. (Successor Pub., 
Bourne, Inc. 


Do It Again (The French Doll). 


v.. B. G. De Sylva. m., George 
Gershwin. Harms Inec., cop. 1922. 
Down the Winding Road _ of 


Dreams. w., Margaret Cantrell. m., 
Finest R. Ball. M. Witmark & 
Sons, cop. 1922. 


Dreamy Melody. w., m., Ted 
Koehler, Frank Magine and C. 
Naset. Jerome H. Remick & Co., 


cop. 1922. 


(.eorgette (Greenwich Village 


Fo'ties), w., Lew Brown. m., Ray 
Henderson. Shapiro, Bernstein & 
Co.. Inc., cop. 1922. 

(;eorgia. w., Howard Johnson. 
n Walter Donaldson. Leo Feist. 
In cop. 1922. 

Coin’ Home. w., m., William 


s Fisher, adapted from the 
‘99 of the symphony, “From the 
w World,” ‘by Antonin Dvorak, 
». 95. Roston: Oliver Ditson Co., 
yn. 1922 
Hot Lips. w., m., Henry Busse, 
Henry Lange. and Lou Davis. Leo. 
Feist, Inc., cop. 1922. 

I Gave You Up Just Before You 
Threw Me Down. w., m., Bert Kal- 
mar, Harry Ruby and Fred E.| 
Ahlert. Waterson, Berlin & Snyder | 
Co., cop. 1922. (Successor Pub., 


<i Awd = 


Mills Music.) 
In the Little Red School-House. 


w., m., Al Wilson and James Bren- ' 


nan. Edw. B. 
1922. 

A Kiss in the Dark (Orange Blos- 
soms). w., Bud G. DeSylva. m., 
Victor Herbert. Harms, Inc., cop. 
1922. 

The Lady in Ermine (The Lady in 
Ermine). w., Cyrus Wood. m., 
Alfred Goodman. Harms, Inc., cop. 
1922. 

Lady of the Evening (Music Box 
Revue). w., m., Irving Berlin. Irv-| 
ing Berlin, Inc., cop. 1922. 

Lovin’ Sam, the Sheik of Ala- 
bam.’ w., Jack Yellen. m., Milton 
Ager. Ager, Yellen & Bornstein, 
Inc., cop. 1922. (Successor Pub., 
Advance Music.) | 

Mary, Dear. w., m., Harry De- 
Costa and M. K. Jerome. Waterson, 
Berlin & Snyder Co., cop. 1922. 

Mister Gallagher and Mister 
Shean (Ziegfeld Follies of 1922) w., 
m.. Ed. Gallagher and Al Shean. 
dack Mills, Inc., cop. 1922 by Ed. 
Gallagher and Al Shean. 

My Buddy. w., Gus Kahn. m., 
Walter Donaldson. Jerome _ H. 
Remick & Co., cop. 1922. 

My Lover Is a Fisherman. w., m., 


Marks Pub. Co., cop. 


Lily Strickland. Boston: Oliver 
Ditson Co., cop. 1922. 
"Neath the South Sea Moon 


(Ziegfeld Follies of 1922). w., m., 


Gene Buck, Louis A. Hirsch and 
Dave Stamper. Harms, Inc., cop. 
1922 


Nellie Kelly, I Love You (Little 
Nellie Kelly). w., m., George M. 
Cohan. M. Witmark & Sons, cop. 
1922 

My Rambler Rose (Ziegfeld Fol- 
lies of 1922). w., Gene Buck. m., 
Louis A. Hirsch and Dave Stamper. 
Harms, Inc., cop. 1922. 

[O-hi-o! Round on the End and 
Hich in the Middle O-hi-o. w., m., 
Alfred Bryan and Bert Hanlon. 
Jerome H. Remick & Co., cop. 
1922 

On the Alamo. w., Gus 
m., Isham Jones. Chicago 
Music Pub. Co., cop. 1922. 

On the ’Gin, ’Gin, ’Ginny Shore. 


Kahn. 


Forster 


w., Edgar Leslie. m., Walter Don- 
aldson. Shapiro, Bernstein & Co., 
Inc., cop. 1922. 

Ooo Ernest — Are You Earnest 
with Me. w., Sidney Clare and 
Harry Tobias. m., Cliff Friend. 
Arr. by J. Dell Lampe. Jerome H. 
Remick & Co., cop. 1922. 


A Pretty Girl Is Like a Melody 
(Music Box Revue). w., m., Irving 


Berlin. Irving Berlin, Inc., cop 
1922. 


Rose of the Rio Grande. w., Ed- 
gar Leslie. m., Harry Warren and 
Ross Gorman. Stark & Cowan, cop 
1922. Successor Pub., Mills Music.) 

Runnin’ Wild! w., Joe Grey and 


Stumbling. w., m., Zez Confrey. 
Leo Feist, Inc., cop. 1922. 

Three O’clock In the Morning. 
w., Dorothy Terris. m., Julian 
Robeldo. Leo Feist, Inc., cop. 1922 
by West’s, Ltd., London. 

Throw Me a Kiss (Ziegfeld Fol- 
lies of 1922). w., m., Louis A. 
Hirsch, Gene Buck, Dave Stamper 
and Maurice Yvain. Harms, Inc., 
cop. 1922. 

Toot, Toot, Tootsie! (Bombo). w., 
m., Gus Kahn, Ernie Erdman and 
a Russo. Leo Feist, Inc., cop. 


Trees. w., Joyce Kilmer. m., Os- 
car Rasbach. G. Schirmer, Inc., 
cop. 1922. 

"Way Down Yondey in New Or- 
leans. w., m., Henry Creamer and 
J. Turner Layton. Shapiro, Bern- 
stein & Co., cop. 1922. . 

When Hearts Are Young (The 
Lady in Ermine). w., Cyrus Wood. 
m., Sigmund Romberg and Alfred 
Goodman. Harms, Inc., cop. 1922. 

When the Leaves Come Tum- 
bling Down. w., m.,_ Richard 
Howard. Leo Feist, Inc., cop. 1922. 

Who Cares (Bombo). w., Jack 
Yellen. m., Milton Ager. Ager, Yel- 
len & Bornstein, Inc., cop. 1922. 
(Successor Pub., Advanced Music.) 

Wonderful One. w., Dorothy 
Terriss. m., Paul Whiteman and 
Ferdie Grofe, adapted from a 
theme by Marshall Nielan. Leo 
Feist. Inc., cop. 1922. 

You Remind Me of My Mother 
(Little Nellie Kelly). w., m., George 
Mlichael] Cohan. M. Witmark & 
Sons, cop. 1922. 





Mah Jong. a game played with 


intricate Oriental equipment, was 


the rage. 
Hairdressers 
bobbed hair 
here to stay 
The production of U. S. passen- 
ger automobiles now _ stood at 
2,369.000—again a new high. 
William T. Tilden, 2d, won the 
National U. S. Clay Court tennis 
championship, and held it through 
1927. Football, racing and baseball 


said 
vogue was 


that the 
probably 


were prospering as never before 
Ku Klux Klan agitation. and 
counteragitation, went on every- 
where 
Radio turned commercial when 
WEAF, New York, broadcast the 
first etherized advertisement—a 


program sponsored by the Queens- 
borough Corp. (real estate). 
Following a sensational series of 
manslauchter trials, involving Ros- 
coe C. (Fatty) Arbuckle, the film 
companies formed the Motion Pic- 


ture Producers and Distributors’ 
— with Will Hays as 
ead, 

Protestant Episcopal Bishops 


(Continued on page 109) 


(Los Angeles) 


Desi Arnaz (Mocambo, 300; $3-$4 
Billy MacDonald (Aragon, Santa 


Harry James (Casino Gardens, Santa Monica, 6th wk.). 


missions. 


Russ Morgan (Palladium B., Hollywood; 7th wk.). 


missions. 


} 4 
, 2 Tops of the Tops 
Retail Disk Best Seller 
‘Riders in the Sky’ 
Retail Sheet Music Seller 
“Some Enchanted Evening” 
| “Most Requested” Disk 
“Some Enchanted Evening” 
| Seller on Coin Machines 
| “Some Enchanted Evening” 
Best British Seller 
“Wedding of Lilli Marlene” 


WEISS OUT, KORNHEISER 
ON COAST FOR MORRIS 


Holiywood, July 26. 

Edwin H. (Buddy) Morris has 
|paid Sam Weiss, his longtime gen- 
eral manager, a flat $27,500 in 
settlement of his contract, which 
had one more year to run. Both 
parties described the parting as 
amicable, but there has been dis- 
agreement between them on policy 
and sharing of profits. 


Sid Kornheiser comes out from 
the east to take over as Morris’ 
Coast office manager in place of 
Weiss. Paul Barry replaces him 
in the Gotham office. Lee East- 
man, Morris’ N. Y. attorney, came 
here for the contract settlement 
negotiations. Weiss had _ been 








getting $350 per week, plus 5% of 


the annual profits. 

Morris has also let out Jack 
Clark, contactman for Melrose 
here, with Herb Reis and Jeanette 
Goldenberg to do the tune-touting 


under Kornheiser. Kornheiser gets | 


a five-year contract. Clark is re- 
ported planning to start his own 
music company in partnership with 
Weiss’ brother, 
cently left Paramount Music. 


Whiting, Wakely Paired 
By Cap for Pop, Oatune 


Hollywood, July 26. 
Prospective biz hypo of some 
magnitude is teaming of Margaret 
Whiting and Jimmy Wakely by 
Capitol on two sides for release in 





August. Pair duet. One side is a 
popular song, the other is an 
oatune. 


Miss Whiting has sold more pop- 
ular platters than any other chirp 
at Capitol in past 12 months, Wake- 
ley more westerns. This will be 
Wakely’s first pop and Miss Whit- 
ing’s first sagebrusher. 





George Tasker Forms 


| x . +e 
| Chicago Record Firm 
Chicago, July 26. 
George Tasker, former artist and 
repertoire head of Universal Rec- 
ords here, has formed North-Amer- 
ican Recording Co. He was instru- 
mental in etching the record hit, 
“Peg O’ My Heart,” by the Har- 
' monicats, 


Irving, who re- | 


Fifth week; 3,850 covers 
4,400 admissions, 
4,200 ad- 


min.) 
Monica; 4th wk.). 


Good 10,350 ad- 


Laine Would Team . 
With Barnet If He 
Can Avoid Det. Date 


Hollywood, July 26. 

| Frankie Laine will do a one-nite 
|tour of Canada with the Charlie 
| Barnet orch if he can get out of a 
deal he has made to go into the 
Bowery, Detroit, Oct. 17. Canuck 
tour would start Sept. 30. 

Combo would get $3,000 per 
night and 60%. All Barnet’s men 
and Laine’s two accompanists, 
|Morey Feld and Carl Fischer, 
| would be paid their salaries out of 
the net. Barnet and Laine would 
then split the remainder, with 30% 
to the orch leader, 70% to the 
warbler. 


FIRST CAPITOL DISKS 
RELEASED TO SWISS 


Zurich, July 19. 

Capitol Records have finally 
been introduced into this country 
and will be distributed by Tele- 
funken as a special series. The 
Capitol repertoire will be enlarged 
every month. 
| First 21 platters appearing here 
include a number of hits by Benny 
Goodman, Peggy Lee, Jo Stafford, 
the King Cole Trio, Stan Kenton, 
Jack Smith and the Clark Sisters, 
The Starlighters and others. 











Six Top Jazz Men In 
‘Young Man With a Horn’ 


| 

! 

Hollywood, July 26. 
Some of the top jazzists have 

been hired by Warner Bros. for 

background dubbing in “Young 

Man With a Horn.” Musicians are 

Nick Fatool. drums; Buddy Cole, 

piano; Harry James, trumpet: Hoyt 


Bohannon, trombone;. Artie Bern- 
stein, bass, and Archie Rosate, 
clarinet. 


Bernstein and Rosate are mem- 
bers of the studio’s 50-man orches- 
tra. Others were brought in from 
outside. 





Riley Shepard Sells Out 
Partnership to Cross 
Riley Shepard, songwriter. sold 
out his half of Choice Music last 
week to his partner, Sylvester 
Cross. Firm has the current pop, 
“Need You.” and its catalog, af 
filiated with the American Sock 
ety of Composers, Authors and 
Publishers, will be operate 
henceforth by Cross in conjunc- 
tion with American Music, a Broad- 
cast Music. Inc., affiliate. ; 
Shepard is setting up a new 

| ASCAP firm called Dial Music. 
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Hub to Get Most ‘Palace Policy’ Shows: 
Expert Handling Key to More Time 





RKO top execs are expanding + 


“Palace (N.Y.) policy” vauders, 
Seiing that this type of show will 
do well so long as the units are 
handled expertly. Major expansion 
where 


will take place in Boston 

circuit has lined up an Aug. 4 
opening for the second Palace 
package, and has set eight-acters 


for Aug. 11 and Aug. 13. In addi- 
tion, the first Palace unit will hit 
that town Sept. 15, so that within 
a space of six weeks, there will be 
four straight vauders playing that 
house. 

Boston has been selected as a 
focal point for several reasons. In 
the first place, Boston enthusiasm 
for the Palace bills is being whip- 
ped up to fever pitch. Hub publi- 
cations are printing a considerable 
number of features and editorials 
hailing the return of this staple 
form of entertainment. Again, 
RKO has completed a new contract 
with the Boston local of the Ameri- 
ean Federation of Musicians so 
that there will be no hitch in that 
direction. 

RKO toppers feel that the policy 
will result in good b.o. just as long 
as rigid discipline is maintained 
among the performers. RKO eche- 
lon believes that if the highlights 
of the eight acts are compressed 
into a maximum 70-minute bill so 
that speed is maintained, and if 
talent doesn’t milk extra bows, a 
pace to provide maximum enter- 
tainment values will result. 


In order to carry out that aim, 
a company manager travels with 
every show that will play the 
entire 12-week route, ditto a spe- 
cial orchestra leader and special 
scenery. 

The first unit with Pat Rooney 


and the Watson Sisters represent- 
ing the oldtimers has chalked up 
some healthy grosses thus far in 
its tour. The show has played 
Cleveland, where it did $22,000: 
Cincinnati where $26,000 was 
chalked up and the Palace, Chi- 
cago, to a $27,500 gross. This unit 
continues in Davenport for three 
days, Cedar Rapids for four days, 
and resumes with a full week in 
Minneapolis, four days in Sioux 
City and full weeks in Kansas City, 
Dayton, Columbus, Rochester, Syr- 
acuse and will wind up in Boston 
week of Sept. 15. 

On the road, price is also a con- 
tributing factor to the excellent 
grosses. Admissions call for a 75c- 
85c top. Palace, N. Y., maximum 
is at 95c-$1.20. 


INTERSTATE TO TEE OFF 
WITH 5 WKS. OF VAUDE 





comprise five weeks of vaude in- 
stead of the six originally planned. 
Oklahoma City has dropped out 


temporarily because of the picture | 


contracts that must be played off. 

There’s also been a change in the 
Interstate act lineup. The Herzogs 
will be replaced by The Roulettes. 
Former act is set for the RKO, 
Boston, instead. 





Detroit, July 26. 

Frank Barbaro, owner of the 

Owery nitery, is arranging a con- 
cert-a-month for current attractions 
at his bistro. Peggy Lee and Dave 
Barbour open there Sept. 5, and 
Barbaro has arranged a concert by 
Miss Lee, backed by Barbour’s 
quintet, for Sept. 10. 

Concert will be held in an audi- 


torium in Detroit and not in the 
Nnitery. 


a 
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SPECIAL WEEKLY RATES 
e HOUSEKEEPING FACILITIES 
Cantal Ain Conditioned Cocktail Lounge 
MME WAL KING OISTANCE OF ALL THEATRESomme 


| Last 
| grossed a phenomenal $374,000 on 


Merriel Abbott Injured 
In Auto Crackup 


Chicago, July 26 
Merriel Abbott, director of en- 
tertainment for the Hilton Hotels, 
is hospitalized with a broken leg, 
resulting from an auto accident 
Saturday night (16). Miss Abbott 
fell asleep at the wheel of her car 
on Skokie highway and smashed 
into a viaduct support. She’s being 
attended by her physician-husband 
Dr. Philip Lewin. 
She’ll be laid up 
weeks. 


Swank Mounds 
Shuttered in Ohio 


Drive vs. Gambling 


July 26. 


for 


about 6 





Columbus, O 


Gov. Frank J. Lausche’s deter- 
mined drive against the swank 
gambling casinos in Ohio was 
aimed against Tommy McGinty’s 
plush Mounds club, near Paines- 
ville, last week. The club has been 
dark since Saturday (16) as a re- 
sult of a raid by the liquor au- 
thorities and has been cited for 


violating fire safety regulations. 
Appeal of the shutdown order 
will be heard here tomorrow (27) 
before State Fire Marshal Harry 
J. Callan. Meanwhile, telephone 
service to the club has been cut, 
and the operators are planning to 


ask for an injunction to restore the | 


telephone service. With carpenters 
and electricians at work in the 
club to correct fire hazards, it was 
indicated that McGinty hopes the 
shutdown will be only temporary. 


1506 ADVANCE FOR 0&J 
CANADIAN EXPO SHOW 


Toronto, July 26. 
With nearly $150,000 in the till 
after a five-day advance sale, Olsen 
& Johnson grandstand show at the 
Canadian National Exhibition al- 





ready looks like a sellout, judg.rg 


the down- 
Their per- 


from the queues at 
town ticket office. 


/formances will run from Aug. 26 to 
The Interstate Circuit will now | 


Sept 10, with all seats reserved. 
season, the comics unit 


14 performances. 

Comics’ deal, to be okayed by 
William Morris agency, is for 
straight take of $130,000 for pro- 
ducing the show or 50° of the 
gross. 


Pall Quartet to Appeal 
In Immigration Hassle 


The Irving Pall quartet which 
was refused entry to the U. S. 
from Canada to fill a date at the 
Latin Casino, Philadelphia, will 
appeal to the U. S. Commissioner 
of Immigration to reconsider edict 
of the Immigration department's 
board which barred them. Law 
firm of Silverstone & Rosenthal 
will rep the quartet on the appeal. 

Pall group claims they are an 
act. are not working as musicians 
and therefore do not fall in the 
category which bars foreign toot- 
ers from entering U. S. to work. 
It’s pointed out that the Latin Ca- 
sino replaced with a song and 
dance act when they were unable 
to fill engagement there due to 
their detention in Canada. 








Denise Arcel, Metro’ contract 
player on loan to Sol Lesser for 
“Tarzan and the Slave,” will make 
a nitery tour following completion 
of that film. She’s being sub- 
mitted by Music Corp. of America 
for top N. Y. spots. : 

Prior te going to Metro. Miss 
Arcel appeared in “To the Victor” 
‘GB) and “Thunder in the Pines 
(Sereen Guild). 





| Romo Vincent set for the Copa- 
cabana, N. Y. on show following 
current Joey Adams layout, Mindy 
Carson holds over. 


Cr. 3 


| Straight 


N.Y.’s Terrace Room 


=i . 
Closing for Summer 
; Terrace Room of the Hotel New 
Yorker will close for the summer 
Saturday (30) to reopen in the fall. 
Room has been on a band and ice 
show policy. 
Nat Brandwynne band, current 
at the New Yorker, shifts to the 
Roosevelt Grill. 


Palace Clickers 
Seen Set For 
13 Wk. Routes 


era 





The when a success at 
throughout the country is repeat- 
ing itself. 
12 additional weeks from RKO, five 
weeks from Interstate, one week 
in Baltimore for an 18-week total. | 
Four more weeks on the Coast mavy.-| 
be added in the fall. i 
Inasmuch as most theatres with | 
vaude policy are adver-| 
tising the talent as having been at 
the N. Y. Palace, a date at that 
stand is necessary to garner the 
additional route 
Because of this, RKO booker 
Danny Friendly is finding it easier 
to get acts for that house. Even 
for the shorter salaries. There is, 
however, a category of acts that 
cannot be pacted under the $3,500 
talent budget. Acts that have 
played the competing houses aren't 
pitching for the Palace on possi- 
bility of playing the competitive 
houses at higher coin. 


JUDY CANOVA TO HEAD 
N.Y. STATE FAIR SHOW 


Syracuse, July 26 
Judy Canova, hillbilly comedi- 
enne, will headline talent Sept. 5- 


8 at the New York State Fair and 
Horse Show. 
Other attractions for the 103d 


annual Fair, revived for the first 
time in full since 1941, include the 
George A. Hamid, Inc. show to be 
offered afternoons and _ nights 
Sept. 5-10 as ‘free acts” in front 
of the grandstand. Featured are 
Al Gordon and dogs; the Four 
Carrolls and the Three Barrets, 
aerial teams; Goetschis cycling 
act; Sharkey, the Seal; Paul and 
Paulette Trio, and the Briants. 

On the midway will be James E. 
Strates shows with 26 rides and 
other attractions. 





Lois Andrews Files 


Pay Claim With AGVA 


Hollywood, July 26. 

Lois Andrews has filed salary 
claim with American Guild of Va- 
riety Artists against the Sundown 
Club, Phoenix, Ariz., Chirp says she 
was bounced in three days, after 
a quarrel with club’s operators, 
and that she was to have been paid 
$1,000 weekly. 

She has asked AGVA to collect 
$500 she claims is due her. 


Saranac Lake 


By Happy Benway 
Saranac, N. Y., July 26. 

“Amazing Mr. Ballantine” planed 
in for a much needed vacash, and 
after a checkup he was given an 
all-clear. 

Joseph and Anna Nolan in to 
visit son, John Nolan. S. Barton 
Kelley pianed in from N. Y. C. to 
ogle father, Sam (RKO) Kelley, 
who is flashing good reports. 

Matt Munn, city official, has 
made arrangements to take care of 
21 kiddies for a two-week vacation 
here, sponsored by the N. ; 
Herald ‘Tribune Fresh Air Fund. 

Sophia Medes, who beat the rap 
here, in for an annual check up. 

Edna (Legit) Hagan, in from 
Glens Falls, N. Y. for checkup and 





visiting Helen Pelechowicz, who is 
snapping out of recent setback. 
Police Ball at Durgan’ nitery 


was a sellout. Floorshow comprised 
Peggy Keyes, singer; Dotty Wills, 
dancer: and Will Chaplan orches- 
tra. 

Krank Hynes 
staffer, now doing 
work, in for checkup, 
okay to resume work 

Penny Balcom, resting at the 
local Lynch cottage. 

Jeannette Verani in to bedside 
Bob Pasquale. 

Write to those who are ill. | 


former Paramount 
radio and TV 
and given 


the 
Palace meant a string of dates 





Village Vanguard Lowers 
Prices, Drops Floorshows 
The V Vanguard, N. Y., 


adopts a low-price policy tomorrow 





illage 


|(Thurs.) with a show comprising 
| Mary Lou Williams and the J. C 
|Heard Trio. Current minimums 
|}are $1 weekdays, $2 Fridays and 
Saturdays Floorshows are elimi- 
nated and replaced by a straight 
| music format. 

Revised policy will enable the 
nitery to eliminate the 20°o tax 
and it will now open at 8 p.m. in- 
' 


stead of 10 p.m., as formerly 


It’s now possible to get | Van in 3-Way 


Fight to Retain 
AGVA Presidency 


The race for presidency of 
American Guild of Variety 
will become a three-cornered tus 
Sle due to Gus Van's decision to 
rescind his recent withdrawal as a 
candidate He will be 
by Georgie Price and _ Jackie 
Bright, nominated after Van. in 
cumbent prexy, stated he would 
not run for another term. 

Van’s change of heart is said to 
have been made by present AGVA 
administration, who would like a 
“friendly candidate” in the top 
spot. Price and Bright have been 


the 
Artists 


opposed 


seeing eye to eye with AGVA's 
present administration top eche- 
lon 

Van’s candidacy is believed io 


make Bright’s chances cf election 
stronger. He has already lined up 
Strong support in New York and 
Chicago. With possible division of 
the rest of the votes between 
Price and Van, his chances have 
been improved considerably. 


Truman Asked by Barto to Try 
And Settle AGVA-AFM Wrangling 


+ President 


Truman has. been 
asked to intercede in the jurisdic- 
tional squabble between the Amer- 
ican Guild of Variety Artists and 


the American Federation of Musi- 
cians. Each union has been claim- 
ing control over acts that play 


musical instruments 
AGVA’'s national administrator, 
this week wired the President ask- 
ing him to try and settle the tiff. 
No answer as yet 


Dewey Barto, 


Telegram to the President fol- 
Barto’s request to Matthew 
Woll, first veepee of the American 
Federation of Labor, to try to 
clear up the situation with James 
C. Petrillo, AFM head. Petrillo is 
reported to have rebuffed this 
attempt. Barto then followed up 
with a request to William Green, 
AFL president, who is reported to 


lowed 


have told him that he couldn't 
intercede 
Situation took a _ serious turn 


several months ago when an AGVA 
organizer in Kansas City sought to 
enroll a_ singing pianist. As a 
result there was a musicians’ walk- 


out in five midwest cities. AGVA 
was supported by the lounge oper- 
ators, but Barto ordered the Oor- 
ganizer to lay off. 

One RKO house, the Regent, 
N. Y., a one-night stand, is still 
closed to stageshows as a result 
of this dispute. This arose when 


Charlie Banks, a permanent emcee, 
was replaced by Lee Marshall, 
bandleader, who made the an 
nouncements. AGVA demanded 
that the latter join the union. After 
he signed, AFM demanded that 
AGVA refund his dues and initia- 
tion. This was refused and as a 
result AFM pulled the music. 





N.Y. Cafe James In 
Switch to Macombo 
Cafe James, N. Y., has changed 
iis name to the Macombo. 
Jerry Bergen heads the hold- 
over bill, including Jack Prince, 
Leonne Hall and Sandy Locke. 
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Bad Timing of Top Bookings:In 
Pacific Area Sliced Takes Too Thin 


Portland, Ore., July 26. 
Plethora of visiting name attrac- 
part of this 
local 


early 
receipts of 


during 
into 


tions 
month cut 


niteries, film houses, and organiza- 


tional annual affairs. 
The transient shows didn't do so 
well either, because Ol being 


bunched too closely together 
There is not enough tourist coin in 
this area for the higher priced one 
and two-niter attractions. Natives 
took in as many as they could af- 
ford, therefore had to be 
chooses It was impossible to aft- 
tend all within the period of the 


and 


showings 

Jantzen Beach ballroom had 
Tommy Dorsey orchestra for a 
Thursday to Sunday stand. TD has 


not appeared here for a number of 


vears. Even though other name 
bands play at Jantzen, Dorsey 1s a 
big draw and broke records here 


On the first two 


on previous dates 


nights of his date. Horace Heidt 
and his Youth Opportunity Show 
were at the Civic auditorium, 


sponsored by the Downtown Lions 
Club. 30b Nolan and Sons of the 
Pioneers were at the Multnomah 
Stadium for a one-night show and 
circus. They were in town a few 
days ahead of TD and Heidt. The 
price was kept down to a buck plus 
tax, but the forthcoming bigger 
events did not permit customers to 
turn out like they should. Pioneers 
were here a year ago and didn’t do 
too hot. The Northwest premier 
of 20th-Fox’s “Sand” at the Ham- 
rick Evergreen 3,400 seat Para- 
mount theatre brought Mark 
Stevens. Mack Gordon, Bill Shirley, 
Randy Stuart and others to town 
for three stage shows. Their ap- 
pearance poured coin into the b.o. 
Fay-‘Harvey’ Sellout 

Frank Fay in “Harvey” was at 
the Mayfair theatre for three days 
with four performances. Fay’s 
name and the rep of the play did 
a near capacity business. Harry 
Carroll and Polly Baker were head- 
lining at Amato’s Supper. Sammy 
Davis and Will Mastin Trio were 
in a two-week stand at the Clover 
Club. Yogi Yorgeson, of the Al 
Pearce Show was pulling them 
in at Jack & Jills nitery. 

Red Foley and the “Grand Ole 
Oprey” gang were in for a one 
niter at the Auditorium following 
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Heidt. Lionel Hampton gave a 
concert at the Auditorium. Gene 
Autry also put on two perform- 


ances at the Auditorium. 

Competing with all of this night 
life were the winning Portland 
3eavers Ball Club, in town with 
night baseball: night racing at the 
Portland Meadows; greyhound rac- 
ing Oregon A.A.U. swimming 
matches at the Jantzen 3each 
Pools; outdoor boxing show; midget 
and stock auto racing, and Inde- 
pendent baseball and _= softball 
games nearly every nite. 

In addition, the nearby beach 
and mountain resorts were having 
their annual celebrations on week- 
ends. Extremely hot weather dur- 
ing this two-week period drove 
visitors and natives to nearby cool 
spots for picnics and relaxation. 


Seek Talent Exchange 
Deals for Brazil 


Major talent agencies are trying 
to work out reciprocal deals with 
ad agencies for the export of talent 
to Brazil. It would call for admen 
to pay salaries in dollars out of 
funds in this country and get back 
most of it from the Brazilian 
casinos. In return an act would 
give one show nightly in the cafe 
and do several commercial shows 
weekly on radio. In this way it’s 
felt that both talent and sponsor 
would profit mutually. 

As things are now in Brazil. it’s 
impossible to import American 
name talent due to slough of the 
casinos, the only type -operation 
that could afford expensive talent. 
Since the gambling nix three vears 
ago, bottom has fallen out of the 
talent market. Also, restrictions 
on dollar exvort make it impossible 
to close deals with American acts. 
As a result, the Brazilian cafes are 
using Evropean talent. with France 
getting the major business. Trans- 
portation is cheaper and acts can 
be paid @ff in Brazilian currency. 

The percenters feel that the ad 
agencies may go for the proposition 
inasmuch as name talent will help 
hypo their products in South Amer- 
ican countries. At the same time, 
they'll get much of the salary back 
with niteries shelling out bulk of 


the costs so that sponsors will have 


little additional expense. 

So far. there’s no indication 
whether the admen will accept the 
proposition inasmuch as most com- 
mercial firms operating in South 
America are similarly restricted by 
monetary regulations. 





SARNAC SAN’S FACELIFT 

A rehabilitation program for the 
Will Rogers Memorial Hospital, in- 
cluding the purchase of complete, 
new X-ray equipment, the recon- 
pditioning of all refrigeration equip- 
ment, and the elimination of fire 
hazards has been approved by the 
executive and finance committees 
of the Variety Clubs. 








MCA WM. MORRIS AGENCY Saranac Lake, N. Y., hospital 
‘s will also undergo an interior paint 
4g job. 
©. nnn 








@ENERAL EXECUTIVE OFFICES 
LOEW BUILDING ANNEX 


* 
‘ 


RTRARANY 





\ 


} 





| Majestic, Dallas, Pacts 
|  Vaude Bill for Aug. 18 
} 


Dallas, July 26. 

After an absence of 17 years, 
vaude will return to the Majestic 
theatre here on Aug. 18. 
| Initialer will comprise Dave 
Apollon & Co., Paul Haakon and 
Stephanie Antle, ballet duo; Bobby 
Brandt, dancer; Ruth Petty, singer; 
Three Swifts, jugglers; Arnaut 
Bros. and the Herzogs 


Anyway, Todd’s 
Talking 2-a-Day 
Only to the Best 


Mike Todd is back from the 
coast. where he talked up his pro- 
posed two-a-day vaudeville with 
George Jessel, Jack Benny and Al 
Jolson. He spoke to Bob Hope by 
phone to Minneapolis, where the 
comedian personaled at the Aqua- 
tennial there, and to Ethel Merman 
by phone to Colorado City, where 
she is vacationing Also to song- 
smith Cole Porter, and others. He 
talking by phone to Eddie 
now vacationing in Paris 
wants to 


is also 
Cantor, 


Producer premiere 


“Michael Todd’s Two-a-Day” Sept. 
5 at his Winter Garden, N. Y., and 
and feels that patrons seeking 
“something special’? will pay $6 


He concedes that he will have 
to revise his idea of a $3 matinee 
scale downwards, but the impre- 
sario feels that names like the 
above, along with the Marx Bros., 
Danny Kaye, Burns & Allen, Fred 
Astaire, et al., rate a $6 ticket. 

His trip to the Coast was predi- 
cated on the proposition that al- 
most every one of these names 
either has pix, radio or video com- 
mitments, and even if they didn’t, 
none would like to*be tied up in a 


top. 


legit production for a run-of-the 
play. Furthermore, it would en- 
tail building a $200,000 show with 


special book, score, etc. 

Names Like Two-A-Day 

, says Todd, emotionally most 
of the top names seem to like the 
two-a-day idea. Jolson said, “Tl 
be there for the opening, and often, 
but I can’t be tied down to any 
contract.” Todd told them he can’t 
“play theatre”; it must be on a firm 
business arrangement, if only for 
two or three weeks. 

He told them, as he told Hope, 

that (1) he’ll be working for them, 
as it will all be on percentage; and 
(2), he looks upon this Broadway 
attempt at a glorified two-a-day as 
the American “command perform- 
ance.” Benny admitted it cost him 
$9.000 to play the Palladium, Lon- 
| don, last year, but he just wanted 
to do it “for kicks,’ and agrees 
that Todd’s proximity makes it 
even more feasible, without head- 
aches of mass movement across 
oceans, worry about currency ex- 
change, dual taxes, and the like. 

Jolson and Todd almost got to- 

gether years ago on “O Susanna,” 
legit musical based on the Stephen 
Foster legend, so the star feels he 
owes an obligation to the producer. 
Besides, the Winter Garden was 
long the scene of Jolson’s legit 
triumphs. (Even if Bobby Clark 
- recovers—he just left to recuperate 
from his eye condition, in a New 
Hampshire retreat —he’ll reopen 
“As the Girls Go” at the Broadway, 
leaving the WG clear indef for 
Todd’s super-vaudeville try.) 


But 


Bob Hope Interested 


Minneapolis, July 26. 

Bob Hope here for local Aqua- 
| tennial, said he'll “probably” go 
into New York Winter Garden for 
a single week for Mike Todd’s all- 
star vaudeville bills. 

Todd, incidentally, is a former 
Minnesotan. | 


| 








_ Bergen’s Hub Date 

Edgar Bergen will play a week 
at the RKO theatre, Boston, Sept. 
8 on a guarantee and percentage. 

He may play some other dates 
before returning to the Coast in 
October to start his new CBS radio 
series for Coca-Cola. 





KITTY KALEN FOR ST. REGIS 
Kitty Kallen has been signed for 
the opening show of the St. Regis 


hotel’s Maisonette, which relights 
| Sept. 20. 
Miss Kallen, currently at the 


Versailles, N. Y., will precede the 
Maisonette stand with a Capitol 
theatre, N. Y., engagement. 


we 


Cagey Spending Tourists Giving 


Montreal Boites the 





‘Wives’ Unit Set For 
Coast Hi School Tour 


Hollywood, July 26. 


“Don’t Bring the Wives,” two- 
act comedy scripted by Paul Ger- 
ard Smith, will tour Coast high 
scnool auditoriums in October. 
Players will be Jack Norworth 
and Harry Tyler, and their wives. 

Comedy will be followed with 


specialties by the entertainers and 
a community sing. 





First Western Show 
For Bowl in 27 Years 


Hollywood, July 26. 

First all-western show to play 
the Hollywood bowl in the 27 years 
of its operation opens Saturday 
(30) night, with the Tex Williams 
Caravan, plus Bill Boyd, Jimmy 
Wakely, Rex Allen, Country Wash- 
burne, Texas Rose Bascom, George 
B. Perkins, Brooke Temple (radio’s 
Red Ryder), Johnny McGovern 
(Little Beaver), Jack Mather (Cisco 


Kid) and Harry Land (Pancho). 
Harvester, the trick film palo- 
mino horse, will open the show. 


Some 50 horses will ride down the 
hills surrounding the amphitheatre 
into a corral below 
Bob Osgood will call a square 
dance featuring 100 persons rang- 
ing from four to 91 years of age. 
Leroy Prinz is supervising produc- 
tion, with Clifford Carling assisting 
Roy Mack handles the stage direc- 
tion. 


NEW? DALLAS NITERY 


Dallas, July 26. 





Studio Lounge, new  nitery, 
opens this week 
Operated by Abe Weinstein, 


owner of Abe’s Colony Club, it will 
feature Joe Franks and Mirth 
Quakes, musical combo 


Midwest Dates 








Chicago, July 26. 

Grand theatre, Evansville, Ind., 
books its first vaude show Aug. 3, 
with Associated Booking. setting 
the shows. Bill comprises Allen 
Sisters, Farias, Florida Trio, Sonny 
Mars, Bobby Breen and Jacques 
Gordon... . Jackie Heller makes a 
midwest swing with a week at the 
Bowery, Detroit, July 25, followed 
by the Stork Club, Council Bluffs, 
Aug. 5... Joe Wallace goes out on 
the fair for 18 dates beginning 
Aug. 3. Lou Breese and Lou 
Salkin set for the National Apple 
Show, Aug. 9-11. 

Broadway Hotel, East St. Louis, 
starts name talent policy with Gus 
Van, July 24; Bobby Breen, Aug. 
10; The Smoothies, Aug. 17; Step’in 
Fechit into Kl Patio Club, Cairo, 
Ill. Aug. 2... Jayne Walton into 
Heisings ... Charlie Farrell heads 
east for Glenn Rendezous date 
July 29 . Lind Bros. close at 
Vine Gardens Aug. 11, with Dusty 
Brooks succeeding Joey Bishop 
opens at the Peacock Club, Jack- 
sonville, Fla. July 27. 


the bowl shell. | 


Sid Harris of Mutual Entertain- | 


ment Agency, is booking the vaude 
shows at the National, Louisville, 
Ky. with Bill King producing June 
Jackson line is being used with 
Doris King handling vocal chores. 
Lenny Kent frolics at the Stork 
Club, Council Bluffs, Aug. 12... 


| Diana Lure into the Club Holly- 


wood, July 26 Jimmy Ames 
pacted for the Latin Quarter, New- 
port, Ky., Aug. 12. 

David Brown, owner of the Town 
Casino, has bought the Barney 
Ross bistro and will institute enter- 
ment policy Bert Stone and 


|Eddie Shine headline the Aug. 12 


show at the Silver Frolics .. 
Billy Eckstine into the Chicago 
theatre for a two-weeker, Aug. 12 
. .. Dave Branower joined the Ed- 
die Sligh agency. 


ier 


Brusheroo 


Montreal, July 26. 


| Despite Montréal enjoying the 


heaviest tourist trade in years, lo. 
cal boites are suffering a slump 
that is putting some rooms on the 
auction block and panicking 
ers. Spending is far below other 
seasons, with most operators claim- 
ing current 


oth- 


crop of tourists are 
cagey, reading menus carefully and 
drinking less. Part of slump is at- 
tributed to competition the clubs 
are getting from the gaming houses 
and bookies who are operating 


| again after a two-year shutdown 


Cafe men claim that the wealth- 
trade has gone abroad this 
summer, leaving only the budget 
traveller who is more interested in 
sightseeing and souvenir hunting 
than bistro going. ; 

Only rooms who are doing anv 
kind of biz are those without cove 


or minimums. Spots with $2-383 
minimums are scaring off the cas- 
ual spender Lack of air condi- 


tioning in current heat wave is also 
taking its toll. 


‘Vanities’ Sock Biz Brings 
2 London Extensions 


London, July 19 


Harold Steinman and Norton 
Wais’s “Skating Vanities of 1949,” 


booked at Wembley Stadium for a 


Six weeks’ season, has been ex- 
tended twice, due to big biz. Sir 
Arthur J. Elvin, boss of the sta- 


dium, extended run for two weeks, 
with show due to close July 30. 
Then he prevailed upon owners of 
show to stay another week, taking 
them into Aug. 6. 

In order to stay the extra week 
it will be necessary to charter two 
planes to get the troupe over to 
New York so as to be in time for 
rehearsals for their new show due 
to start Aug. 12, with opening in 
Montreal Sept. 14. Attendances 
have been practically capacity for 
the six weeks with advance book- 
ings very heavy. 

On basis of present attendance, 
it’s likely that the nine weeks’ sea- 
son will yield an unprecedented at- 
tendance of 350,000. 





Lena Horne into the Carnival, 
Minneapolis, Sept. 1. She’s set for 
the Copacabana, N. Y., Jan. 6. 
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HELENE and HOWARD 
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YOU MUST VISIT 
RAILWAY LOST PROPERTY 
when in LONDON for Bargains in 
Furs, Fur Coats, Luggage, Travel 
and Sports Goods:—Call at 96a, 

VICTORIA STREET, S.W. 1. 
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SPACE FOR RENT—— 


5ith St., near 8th Ave., N. ¥. 
Excellent for 


BOOKING OFFICES 


Present tenants include TV studios 
and TV casting and coaching offices. 
Exceptional ceiling height. Fireproot 
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Cavalcade 


Continued from page 106, 
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aa 


voted to take the word “obey” out 
of the marriage ceremony. 


Phonographs and player pianos | 


pit their heyday. 

An American, Howard Carter, 
»« with Lord Carnarvon as assist- 
ant when the latter opened the 
tomb of King Tutankhamen in 
Egypt. 

Aitention of newspaper readers 
was fixed on the Hall-Mills murder 
case. 

The “Roma,” 


Ww 


a dirigible built for 
the U. S. in Italy, blew up at 
Hampton, Va.; 34 died. Meantime 
ihe army blimp C-2 blew up in San 
Antonio, Tex.; no lives were lost 

Two long-run stage plays were 
Jaunched—Anne_ Nichols’ “Abie’s 
Irish Rose” (2,532 pertormances) 
snd “Rain,” in which Jeanne 
Eagels was starred (741 perform- 
gnees). Other hits of the year in- 
cluded “Chauve-Souris,”’ “Merton 
of the Movies” (Glen Hunter), 
“Sally, Irene and Mary,” “The 
Awful Truth” (Ina Claire and 
Bruce McRae), “Loyalties” and 
“Little Nelly Kelly.” 

In vaudeville were Joe Laurie, 
Jr.. Bill Robinson (billed as “The 
Dark Cloud of Joy’), and Jay C 
Flippen. 

Florence Ziegfeld was paid trib- 
wte everywhere as the greatest 
theatrical producer of his time. 

D. W. Griffith’s “Orphans of the 
Storm” (Lillian and Dorothy Gish), 


“Smilin’ Through” (Norman ‘Tal 
madge), “Blood and Sand” (Ru- 
dolph Valentino, Lila Lee and Nita 
Naldi), and “Grandma’s Boy” (Hai 


old Lloyd and Mildred Davis) were 
ihe money-making films of the 
year. 

1923 

Annabelle. w., Lew Brown. m., 
Ray Henderson. Shapiro, Bernstein 
& Co., Inc., cop. 1923. 

Bambalina (The Wildflower). w., 
Oito Harbach and Oscar Hammer- 
stein, 2nd. m., Vincent Youmans 
and Herbert Stothart. Harms, Mc., 
cop. 1923. 

Barney Google. w., m., Billy 
Rose and Con Conrad. Jerome H. 
Remick & Co., cop. 1923. 

Beside a Babbling Brook. w., Gus 
Kahn. m., Walter Donaldson. 
Jerome H. Remick & Co., cop. 
1923. 

Charleston (Runnin’ Wild). w.. 
m., Cecil Mack and Jimmy John- 
son. Harms, Inc., cop. 1923. 

Come On, Spark Plug! w., m., 
Billy Rose and Con Canrad. Water- 
son, Berlin & Snyder Co., cop. 
1923. 

Covered Wagon Days (film: The 
Covered Wagon). w., m., Will Mor- 
rissey and Joe Burrows. Waterson, 
Berlin & Snyder Co., cop. 
(Successor Pub., Mills Music.) 

Dizzy - Fingers. Piano solo. m., 
Zez Confrey. Jack Mills, Inc., cop. 
1923. 

Estrellita see below Little Star. 

First Last and Always. w., 
Benny Davis. m., Harry Akst. 


Jerome H. Remick & Co., cop. 
1923. 
I'm Goin’ South (Bombo: and 


Kid Boots). w., m., Abner Silver 
and Harry Woods. M. Witmark & 
Sons, cop. 1923. 

I Love Life. w., Irwin M. Cassel. 
m., Mana-Zucea, op. 83. Cincinnati: 
The John Church Co,, cop. 1923. 

I Love You (Little Jessie James). 
w., Harlan Thompson. m., Harry 
Archer. Leo Feist, Inc., cop. 1923. 

I Won’t Say I Will But I Won't 
Say I Won’t (Little Miss Blue- 
beard). w., Buddy G. De Sylva 
and Arthur Francis. m., George 
Gershwin. Harms, Inc., cop. 1923. 

Indiana Moon. w., Benny Davis. 
m., Isham Jones. Irving Berlin, 
Inc., cop. 1923. (Successor Pub., 

ourne, Inc.) 

P It Ain't Gonna Rain No Mo’. w.. 

n., Wendell Hall. Chicago: Forster 

usic Publisher, Inc., cop. 1923 by 
Wendell Hall; assigned 1923 to 

orster Music Publisher, Inc 

Last Night On the Back Porch— 

Loved Her Best of All. w., m., 
€w Brown and Carl Schraubsta- 
er. Skidmore Music Co., cop. 1923. 
uel nile, Star—Estrellita. m., Man- 
Jat 7 Ponce. Arranged and trans- 
aa by Frank LaForge. G. Ricor- 
| & Co., Inc., cop. 1923. (First 
ublished and copyright 1914 by 
se arich Hofmeister, Leipzig; as- 
Publishose” A. Associated Music 
copyright ) ne., owners of the 

Louisville Lou, the Vampin’ 
A ¥. W., Jack Yellen. m., Milton 
oy. 1084 Bornstein, Inc., 

° } s (S , - 
vanced —<- Pub., Ad 
y Little Nest of Heavenly 
Blue—Hab’ Ein Blaues Himmelbett 

Fasquita Serenade] (Frasquita). 

+ roa German words, Dr. A. M. 

ts ner and Heinz Reichert; Eng- 

“ words, Sigmund Spaeth. m., 

1/9 Lehar. Edw. B. Marks Music 

~ COp. 1922 by Joseph Wein- 


d 


| der. 


1923. 

















berger; assigned 1923 to Edw. B. 
Marks Musie Co. 

My Sweetie Went Away — She 
Didn't Say Where, When or Why. 


w., m., Roy Turk and Lou Hand- 
man. Waterson, Berlin & Snyder 
Co.. cop. 1923. «Successor Pub., 
Mills Music.) 

No, No, Nora. w., Gus Kahn. m., 
Ted Fiorito and Ernie Erdman. 
Leo Feist, Inc., cop. 1923. 

Oh! Gee, Oh! Gosh, Oh! Golly, 


Olson and Johnson 
Breuer. Waterson, Ber- 
Snyder Co., cop. 1923. (Suc- 

Pub., Mills Music.) 

On the Mail. 
Franko 
Inc., cop. 

Out There 
You. w., J 
Ernest R. Ball. M 
cop. 1923. 

Raggedy Ann 
Stones). w Anne 
Jerome Kern. T. B 
1923. 

Rememb'ring (Topsy 
Duncan Sisters 
lin, Ine cop. 1923. 
Pub., Bourne, Ine.) 

La Rosita. wv Allan 
Paul Dupont. Cleveland 
Pub. Co., cop. 1923 

Serenade — Rimpiante. Italian 
words, Alfred Silvestri; English 
translation, Sigmund Spaeth. m., 
Enrico Toselli. Boston: The Boston 


I'm In Love. w 
m., Ernest 
lin & 
cessol 
Edwin 
Fischer, 


March. m., 

Goldman. Carl 
1923. 

In the Sunshine With 
Keirn Brennan. m., 

Witmark & Sons, 


(The Stepping 
Caldwell. m., 
Harms Co., cop. 


and Eva). 
Irving Ber- 
Successor 


A! ne 


Stuart. m., 
Sam Fox 


Music Co., cop. 1923 

Seven Or Eleven — My Dixie 
Pair O’ Dice. w Lew Brown. m., 
Walter Donaldson. Shapiro, Bern- 
stein & Co., Inc., cop. 1923. 


She Weuldn't Do—What I Asked 
Her Ye. Words revised by Sidney 


D. Mitchell. m., Sam _ Gottlieb, 
Philip Boutelje and Al Burt. Rich- 
mond-Robbins, Inc., cop. 1923. 


Sittin’ In a Corner. w., Gus 
Kahn. m., George W. Meyer. Irving 
3erlin, Inc., cop. 1923. 

Sleep. w.. m., Earl Lebieg. San 
Francisco: Sherman, Clay & Co., 
cop. 1923. 

A Smile Will Go a 
Way. w., m., Benny 
Harry Akst. Waterson. 
Snyder Co., cop. 1923. 
Pub... Mills Music.) 

Some Sweet Day (Ziegfeld Fol- 
lies of 1922). w.. Gene Buck. m., 
Dave Stamper and Louis A. Hirsch. 
Harms, Inc., cop. 1923. 

Stella. w., m., Al Jolson, Benny 
Davis and Harry Akst. Waterson, 
Berlin & Snyder Co., cop. 1923. 

Swingin’ Down the Lane. w., Gus 
Kahn. m., Isham Jones. Leo Feist, 
Inc., cop. 1923. 

Who's Sorry Now? w., Bert Kal- 
mar and Harry Ruby. m., Ted Sny- 
Waterson, Berlin & Snyder 
Co., 1923. ‘Successor Pub., Bourne, 
Inc.) 

Ten Thousand Years From Now. 
w., J. Keirn Brennan. m., Ernest 
R. Ball. M. Witmark & Sons, cop. 
1923. 

That Old Gang of Mine. w., Billy 


Long, Long 
Davis and 
Berlin & 
(Successor 


Rose and Mort Dixon. m., Ray | 
Henderson. Irving Berlin, Inc., 
cop. 1923. 


( Continued next week) 











ASCAP 





———_= Continued from page 101 


sides want to be wary of clauses | 


and the interpretation that might 
be placed on them in the future, 
when tele conditions and situations 
arise that are not now anticipated 


or meant te be covered by current | 


phrasing. 
Regardless 


deal befure Aug. 1 it cannot be- 
come operative by then. Once an 
agreement is concluded ASCAP in 
all probability will then take it to 
publisher members as a means of 
securing extensions of its assign- 
ment of representation rights from 
those pubs. Pubs assigned those 
rights to ASCAP for two years, 
ending Dec. 31, 1950, and tele men 
want at least a five-year deal. 


On the consent decree, ASCAP’s | 


attornevs have been preparing a 
draft of the points gone over and 
agreed upon, which will be filed 
with the Justice Dept. It's prob- 
able that changes will be made in 
this, and it will be up to the De- 
partment to suggest them. The 
writer classification changes, call- 
ing for distribution of coin to song- 
writers on the basis of 20% for 
performances, 20° for seniority, 
which itself is based on perform- 
ances, and 60% on character and 
nature of the tunes, etc., is said to 
be okay with the Government. 
Agreement regarding theatre ex- 
hibition fees, said to call for col- 
lection at the source (Hollywood), 
must, of course, be condoned by 
\N. Y. Federal Court Judge Vincent 


of whether the So- | 
ciety and tele people conclude a | 


I. Leibell, since it is contrary to 
|his last year’s decision that ASCAP 
cannot collect exhibition fees. 

Another phase of the decree will 
allow publishers or writers to with- 
draw from the Society if they so 
choose at the end of any contract 
period, and take their works out of 
the ASCAP repertoire. 











| 3-Month Ban | 


~—ee Continued from page 1 ——! 


booked for the 
follow the 
variety houses. 
earlier or 
would 


pantomimes that 
vaude season in the 
Had the ban come 
later, the variety field 
been hard hit As it 
is, effect of the stoppage has been 
mitigated by the fact that most of 
the contracts have been set 

Curb On Anglo-U. S. Pix Prod. 
The ban is likely to result in the 
temporary stoppage of film negoti- 
ations current between Joseph H. 
Seidelman, Universal's foreign 


have 


Swaff Sounds Off 


London 
Hannen Swaffer, 
ald columnist, 
British 
talent 
Hlerald 
Swaffer opined 


} 


land 


Juluy 27 

Daily Her 
anticipated the 
ban on the import on 
stories and plays in his 
column of July 18. 
that rheatre- 
like the rest of the 
ness community, must readjust 
itself if the national economy 
is to be saved. How long can 
we, who are forced to cut the 
imports of raw materials and 
machinery and reduce the con- 
sumption of tobacco and_ su- 
gar, allow the continued im 
portation of musical plays that 
we should be producing at 
home.” 

Swaffer also stated 
when every dollar 
saved, nearly all those who 
control] our theatres are con 
tent to import plays because 
they are Broadway successes. 
Britain once sent its musical 
productions all over the world. 
Today that enterprise is dead. 

Once big business enters 
the theatre, productive enter- 
prise is stifled. The British 
theatre today is a monopoly 


bus] 


“Today, 
should be 


controlled by interlocking 
groups so powerful that 75° 
of all the seats in our play- 


houses are in their hands.” 





chief, and J. Arthur Rank on possi- 
bilities of being partners on a num- 
ber of films to be made in England 
with British and American casts. 
RKO deal with Rank has also been 
in the works for a number of pic- 
tures to be made in England with 
U. S. directors and casts. Film 
personnel, however, can _ still be 
paid in Hollywood, and work in 
England, as was provided under 
terms of the British agreement 
with film producers signed in 
March, 1948. 

The moratorium is also expected 
to hit talks on the import of “South 
Pacific,” “Kiss Me, Kate,’ “Miss 

| Liberty,” “Carousel” and others. 
Since the ban doesn't effect cur- 


No Reciprocity 
London, July 27. 
It’s unlikely that a_reci- 
procity agreement with Amer- 
ican artists appearing in Bri- 
tain can be worked out at this 


time. Proposal had _ been 
raised in the House of Com- 
mons that a reciprocal deal 
based on dollars remitted by 


British artists working in the 
United States, be formulated. 

Treasury Secretary Glenvil 
Hall, however, considered it 
impossible to insist on reci- 
procity or to make new restric- 
tions on talent coming over to 
Britain. Treasury had no fig- 
ures either on the amount of 
dollars remitted by British 
artists employed in the U. S. 
No reciprocal deal can be 
made until such a compilation 
is made. 








contracts, action will not hit 
such London successes as “Okla- 
homa!” and “Annie Get Your Gun.” 
Getting in under the line is “Death 
of a Salesman,” slated to open next 
week: “Streetcar Named Desire,” 
set for a fall opening, and “‘Detec- 
tive Story” and “Lily Henry,” both 
of which have already been con- 
tracted for. In the case of “Detec- 
tive Story,” pact for the play has 
been concluded, but contract calls 
for six American leads in the Lon- 
don edition who haven't been 
signed. Contracts for the players 
are regarded to be an extension of 
the original agreement which was 
concluded before the ban. 


rent 





VARIETY BILLS 


WEEK OF JULY 27 








Numerals in connection with bills below Indicate opening day of show 
whether full or split week 
Letier in parentheses indicates circuit: (1) Independent; (L) Loew; (M) Moss 
(P) Paramount; (R) RKO; (S) Stoll; 


(W) Warner; (WR) Walter Reade 





NEW YORK CITY 
Capitol (L) 28 


Los Gattos 
Oriental (I) 28 


Noro Morales Ore Lassie 

Peg Leg Bates Penny Singleton 
Mary Small Stan Jones 

Stan Fisher Buck & Bubbles 
Hank Ladd Carl Sand’s Or« 


Music Halli (1) 28 
Steve Evans 
Wyn Mayo 


CINCINNATI 
Albee (R) 28 
Dick Contino 
Edna Rennelin Richard Melari 
Stuart & Lee Pepperettes 
Rockettes Harold Peck 
Corps de Ballet Mystery 4 
Sym Or< Jeannine Meister 
Palace (R) 28 Eddie Kries 
A & C Fanton Tommy Check 
Smith & Snodgrass Glenn Pigott 
Angie Bond 3 CLEVELAND 
Wyse Jr & Womack Palace (R) 28 
J & R Arnault Dennis Day 
Don Cumming Acromaniacs 
St Leon Trp Clark Bros 
1 to fill N & ft 
Paramount (P) 27 


Vas & Upstarts 


Gale Robbins 


Jimmy Dorsey Bd MIAMI 
Peggy Lee Olympia (P) 27 
| Georgie Kaye Wayne Marlin 3 
Tip. Tap & Toe Fred Lowery 
Roxy (I) 27 Milt Ross 
Bob Crosby Hi, Lo lack & D 


Sid Stone Barr & Estes 


Virginia Maxey MINNEAPOLIS 
Billy Raye Orpheum (R) 28 
Johnny Mack Berk & Hallow 








VAUDEVILLE avi: 
AT. FOX THEATRE, St. Louis 


Every Week Thurs Aut 18 


F&M STAGESHOWS Inc. 
Paramount DOC HOWE Sr 


Building York 
FANCHON-MARCO AIT R-TOURING 
ta u a ible ill he es 
throughout the world 


Starting 














The Chords 

Fanny & K Watson 
Hammond's Birds 

| Mack, Russ & O 


BALTIMORE 
Hippodrome (1) 28 
Max & Gang 
T & R Rafferty 


Dick Buckley | Wally Brown 
Kate Murtah | Dolinoff & Raya Sis 
Jack Powell Pat Rooney Sr 


PHILADELPHIA 
Carman (I) 28 
| David Powell 
Dick & Dinah 
Marshall Bros 
Eileen & Carver 
PROVIDENCE 
State (L) 28 
Mage & Kari 
Stagg McMann 
Ada Lynn 
Jack Leonard 


Peggy Taylor 3 
Eddie White 
3 Herzogs 

State (1) 28-30 
Don & Marilyn 
Leonard & Anita 
Bobbie Carr Co 
Ray Motte & Pedro 

31-3 

Elizabeth's 
Verna Leeds 


Canines 


Sully & Thomas Ink Spots 
Anson Sis | ST. Lous 
BUFFALO State (L) 29 
Buffalo (L) 28 | Larry Parks 
4 Macks | Betty Garrett 
Step Bros Kanazaw: ; 


| Paula Bane 

| Jack Gilford 

} WASHINGTON 
| Capitol (L) 28 


Connie Haines 
Alan Carney 
Frankie Laine 


CAMDEN Duanos 
Towers (29-31) | Roy Douglas 
Roy & Emily | Yvette 


Nivelli Co 
Guy Raymond 
Ross & Dean 
Sorelle Saltons Co 
CHICAGO 
Chicago (P) 27 
Andrews Sis 
Gary Morton 


Nonchalants 
CANADA 
EAST HAMPTON 
Granada (1) 25 
| Johnny Lawson 3 
Stan Jay & Joan 
| Don Williams 
Swan & Leigh 


BRITAIN 


BRISTOL Deep River Boys 
' Hippodrome (‘(S) 25. Ladd Lyon 
Chico Marx | 2 Kemmys 


Stevil Sis 
Henry Vadden Co 


| W Keppel & Betty 
Len Young 


Bobbie Kimber | 7 Volants 
Harry Bailey | Skyrockets Ore 
Gold & Cordell MANCHESTER 


Bob Lloyd & Betty Hippodrome (S$) 25 


Harry Nichols | Peter Lorre 
CARDIFF | Bobby Worth 
New (S) 25 | Joe Ortnes 


Dorothy Ward 
Shaun Glenville 
Edric Connor 


Cawalini’s Dogs 
Janet Brown 
Lionel King 














JACK POWELL 
Week July 28 
Hippodrome, Baltimore 


Placed by 


EDDIE SMITH AGENCY 


RKO Bldg., Suite 902—JUdson 6-3545 

















Douglas Robinson | Karlson 3 

Les Silvas | Godfrey & Kirby 
Joan Winters L Palace (M) 25 
Fielding | Malcia 

W Latona & Sparks 
5 Smith Bros 

Dave Barry 


Guy 
Jackie Trevor 
Raoul 


FINSBURY PARK 


Empire (M) 25 Paige & Metro 
Les Ritchie & W Gaston Palmer 
Borrah Minevitch David Poole 
Harmonica Rascals Maurice French 
Iris Sadler Boros & Brook 
Chow Ding | NEWCASTLE 


| Empire (M) 25 

| Cass Daley 

| Joe Black 

Ben Yost Co 

| Richman & Jackson 

| Roy Lester 

Jimmie Elliot 

Karen 3 
PORTSMOUTH 
Royal (M) 25 

F Evers & Dolorez 

Sam Costa 

Claud Williams 

Leon Cortez 

| Kay Cavendish 

Spence & Davies 

Hengler Bros 

Frank Marx & Iris 

Kizma & Karen 

SHEPHERDS BUSH 

| Empire (S) 25 

Steve Conway 

Beryl Orde 

Harold Barnes 

Bill Waddington 

E Gray & Nancy 

Jack Muldoon 4 

Melville & Rekar 


Morris & Cowley 
Dorothy Gray Co 
Charlie Clapham 
Pepino’s Circus 
3 Robertis 
GLASGOW 
Empire (M) 25 
Carl Brisson 
Charles Hague | 
7 Zorzans | 
A J Powers 
Adrienne & Leslie 
R & M Lamar 
LEEDS 
Empire (M) 25 
Stainless Stephen 
Frank Preston 
P Rossborough 
D Philippe & Marta 
Olga Varona 
Shires & Tylee 
4 Ramblers 
Michael Miles 
LONDON 
Paliadium (M) 25 
Benny Goodman R 
i Frank Marlowe 








Cabaret Bills 








NEW YORK CITY 

Bive Angel Leia ioore 

Roge Price Don Saxon 
sephine Premice Art Waner O 
be Freeman B Harlow Ore 


Williams 


Chittison 3 


Le Coq Rovge 
Osear Calvet Orc 


irene 


~ ‘ » Ore 

Bop City Jack Towne ( < 

Dizzy Gillespie Ore . Leon & Eddie’s 
Dinah Washington Eddie Davis 
Ravens Shirley Dietz 
Rita & Allen 


Bill Tavior 
Cate Society 
Josh White 
Ruth Brown 
Calvin Jackson 
fom Seott Or« 
Copacabana 


Marilyn Joyce 
Johnny Crawford 
Tom, Dick & H 
Beila Smaro 

| Shepard Line 

| Art Waner Ore 


Romo Vincent masons 
Edwards & Diane 4, rry : — 
lindy Carson sandy ocke 
Kamona Lange “fee Prince 
Penny Carrol) peer wee 
lack Cassidy VOd € ordé 

Mo Durso Ore | Dave Rogers 
\lvares Ore Gordon Andrews 
Diamond Horseshoe — ritth, Ave 
é Viarshall 
Pearl Bailey Louise Howard 
W C Handy Bob Downey 

lack Gansert I el Webster 
Billy Banks liarold Fonville 
Choral "Sas tet Old Knick 

4 ‘\ 

} } | Gene Barry 
Il Sandler Q 

Aly ag iy Paul Killiam 

Sep wire Cloris Leachman 
uenger Ballet Line Bob McMenimen 
Rosit sg ae John Silver 

TOSitz ) 

. : , Gloria Manning 


Damiron & 
Chapuseauy 
rina Ramirez 


Al Cooper Ore 
Old Roumanian 
Sadie Banks 


Los , Tr 
“rs Guaracheros | Bob Fitzgerald 
Vizeaino Ore 


Carmen Montoya 
: Mavana-Madrid Mickey Freeman 
job & Larry Leslie | Joanne Florio 
Raquel & Rolando Joe LaPorte Ore 
rrini Reves 


D’Aquila Ore 
| Penthouse 
Gloria Benson 


Sacasas Ore 
Pancho Ore 


raiwee , Demmaseaeer | min Tapert 
Jules Lande Ore Yoli O’By 
Hotel Astor | Ku * M beg 
Blue Barron Ore | — ee 
Gringo Ore | Riviera 
Hotel Biltmore | Sophie Tucker 
Don Bestor Ore Wesson Bros 
K Dutty Dners |} Jack Carter 
Havold Nagel Oreo | Judy Lynne 
Hotel Edison Jeff Clay 
Lee Crane Ore Walter Nye Ore 
Hotel Plaza Ralph Funt Ore 
Nicolas Matthey Or Savannah 
Payson Re Ore Annabelle Hill 
Hoiel Roosevelt Arleigh Peterson 
N Brandwynne Ore | Jimmy Lewis 
Hotel St Regis Manhattan Paul 
Lasvlo & Pepito The Blenders 


M Shaw Ore Shotsie Davis 
Hotel Statier Andre & Dortheo 
Eddy Howard Ore Tint Benson 
Hotel Taft Lucille Dixon Ore 
Vincent Lopez Ore Versailles 
Iceland Kitty Kallen 
Danny Lewis | Bob Grant Ore 


Harlan Dixon 
Eddie Nelson 


Panchito Ore 
Village Barn 


Harry Forrest Bob Scott 

Perry Mayo Mary Ellen 4 
Viorris Lloyd Abbey Albert Ore 
Line Village Vanguard 
Jack Palmer Ore Mary Lou Williams 


Latin Quarter 
Adeleine Neice 
Billy Vine 


J C Heard 3 
Waldorf-Astoria 
Guy Lombardo Ore 





| Albins Mischa Borr Ore 
CHICAGO 
Blackhawk Betty Atkinson 


Al Trace Ore 
Jackie Van 

Bob Vincent 

Chez Paree 

Jackie Miles 
Betty Reilly 
Adorables (10) 
Cee Davidson Ore 
Anita Martell 
Betty Bruce 


Charles Hain 
Wonder Wheelers 
Brinckmann Sis, 
Skating Blvdeare 
Charles & Lucille 
Juck Raffloer 
Jerry Mapes 

G & B Du Ray 
Gloria Bondy 
Buddy Rust 


| 
Lino Rhumba Ore | Palmer House 
Helsings le pet 
Duplicators (3) ta 
oni Rami | Fosse & Niles 
Adrianne Loraine | Ted Straeter Ore 


Billy Chandler Ore 

‘one to filb | Sherman Hotel 
Hotel Bismarck Harry Hall 

Leni Lynn Bill Snyder Ore 

Joe Isbell “Salute to Rodgers 

B & J Bradley & Hammerstein” 

Johnny Brewer @ Honey Dreamers 


Ralph Sterling 
H Edgewater Beach . 
Claude Thornhill o | Kenneth Mackenzie 


Marianne Fedele Dusty Worrall 


Paul Haakon Vine Gardens 
D Hild Dancers Lind Bros (3) 


Yost Ambassadors Mickey Sharp 

Mayo Bros Velma Sherry 
Hotel Stevens Mel! Cole Ore 

“Skating Circus” Pancho Ore 


PLAN BENEFIT TO AID 
AGVA INSURANCE FUND 


A benefit for American Guild of 
Variety Artists’ insurance fund is 
being arranged at the Concord 
Hotel, Kiamesha Lake, N. Y., for 
Aug. 7. Show is being run to raise 
part of the premium in which per- 
former-members will be insured 
for $500. 

Arrangements are being han- 
died by Jackie Bright, chairman of 
the N. Y. AGVA board. He expects 
to raise $7,500 on this benefit and 
is arranging others benefits in the 
resort area during the summer. 


EARLE, PHILLY, SETS 2 BILLS 


Philadelphia, July 26. 
Earle theatre, Philadelphia, has 
set a pair of stageshows. Count 
Basie is slated for Aug. 26, with 
Frankie Laine following in Sept 2, 
Support bills will be lined up later, 
House is on a spot vaude policy. 
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Night Club Reviews 


Beach Walk. Chi 
(EDGEWATER BEACH HOTEL) 
Chicago, July 22. 


Vaughn Monroe’s Orch with 
Moonmaids (4), Cece Blake, Dick 
Hayinan, Earle Humn el, Z. ggyu 
Talent and Jay Lawrence; $2 ad 
MHUSS ON 

With producer Dorothy Hild on 
vacation, Vaughn Monroe provides 
the show, featuring various mem 
bers of his orch. Similar format 
to that used on radio, makes fo! 
excellent listening, but tends to 


become top-heavy with instrumen 


tals as sight-entertainment. Stand 
ees crowded between tables and 
along rails didn’t seem to mind, 


however, responding to anything 


Monroe did, said or sang. 

Moonmaids and Monroe tee off 
with “Hello Good People.” and 
are later joined by sidemen_ in 
*So In Love.’ Orch comes in at 
finis with string section feature 
for ‘Fiddle Faddle.” Dick Hayman 
solos a few pops on the harmonica, 
encoring with a Spike Jones ver 
sion of “Dance of the Hours,” noise 
effects and all. Cece Blake steps 
in with pipings of “South Pacific’’ 
hits Twenty-five minutes of 
straight music is punctuated by 
comedian Jay Lawrence, brother of 
Larry Storch. 

Lawrence takes a few moments 
to get going in this large outdoor 
spot and has a difficult time pro- 
jecting. Once on his way with 
voice impersonations of* film ce- 
leks, which are authentic. he 
reins his pace effectively. Mate- 
rial is good but needs more ftorce- 
ful delivery. 


Monroe’s soloing of ‘‘Ballerina”’ 


and the disclick “Riders in. the 
Sky” rates applause from on-look- 
ers even before he comes in on 


the lyrics. Earle Hummel also rates 
plaudits for his fiddle rendish of 
‘Hora Staccato” and “Yalse Blu- 
” Ziggy Talent moves in with 
his comical “Maharajah of Maga 
dor” and “Vitamins.” Radio tech 
nique keeps solos one right aiter 
another and in the case of Talent, 


ette. 


costumes could kave embellished 
comical vein of songs. 
Monroe and choii close with a 


cowboy number, yed in western 
regalia, for ‘‘Mopalong Monroe” 
and “Cool Water.’ Comical chatter 
and action rate hefty hand. ‘Hour 
show should please Monroe fans, 
who turned out by the hundreds 
to see him. Even his danceables 
crowded the huge floor. CGreg. 


Latin Quarter. N. Y. 
(FOLLOWUP) 

The framework of the Latin 
Quarter show is sufficiently flexi- 
ble to permit a wide variation of 
headliners without changing the 
essential character of the show. 
The current shift brings in Billy 
Vine, Adeline Neice and the Al- 
bins. It still packs plenty of en- 
tertainment that should attract 
good trede for the hot months. 

Vine exhibits his well-tested bits. 
His lachrymose drunk and _ his 
tribute to current nitery faves 
come off well, but highspot of turn 


is with the assistance of Mack 
Pearson, who emulates a_ stage- 
struck gent’s - room attendant 


There’s about 20 minutes’ playing 
time in this bit and Vine handles 
the proceedings in a manner, to 
warrant a top sendoff. 

Another comedy session is by 
the Albins, zany dance team whose 
ballroom burlesques get maximum 
returns. The pair’s buffoonery is on 
a broad scale that hits. 

Rest of the show, with Miss 
Neice (New Acts). Lela Moore, 
who does the half-man-half-woman 
dance with charm and delicacy, 
also contribute to a worthy cafe 
offering. Don Saxon, Nancy Hanks 
and Ernestine Mercer, plus the 
well-routined Mme. Kamerova line 
are the framework of this long- 
run show. Jose. 


Moont'l 


July 22. 


Bellevue Casino. 
Montreal, 

Sara Ann McCabe, Rochelle & 
Beebe, Reddingtons (3), Gloria 
Leroy, Bill Gary, line, Bix Belair 
Orch (9): admission 50c.-$1. 

With most spots around town 
suffering from summer slump de- 
spite record tourist season, this 
lavish new room is packing them 
in. Reason is policy of a big pro- 
duction, low admission charge and 





no cover or minimum. Formerly 
known as the Roseland and cater- 
ing strictly to the jive set, room 
has been refurbished with 45x25 
foot stage built on former dance 


floor, a seating capacity of 750 and 
in current stride, an estimated 
turnover of more than 1,200 a 
night. 

Vocalist Sara Ann McCabe, 
blonde chirper, sells her songs 
with a good voice and has plenty 
of eye-appeal. She opens the show 
and later takes later spot for series 
of ballads and semi-classics for 
nice The 


plaudits. 


Reddingtons show on opening night, 


(family trio) score in nifty tram- 
poline act, with male member tak- 
ing comedy honors and highlight- 
ing an otherwise fair offering. 
Acro-dancer Gloria Leroy is best 
when adhering to her terp stuff. 
When she gets into the vocals, act 
slows up and her supposedly dou- 
ble-entendre lyrics are lost. In a 
room where showgirls are the 
thing, the ballet-tap routines of 
Bill Gary fail to register until he 
loosens up in a double with Miss 
Leroy 
{@a- 
togethe1 


Three production numbers 
g the eight line girls, 
with a couple of sashaying strip 
pers and the four acts make the 
appearance of Rochelle and Beebe 
something of an anticlimax, yet 
duo score with their humor and 
impressions of ballroom terpsters 
Other than the pops sung by Miss 
McCabe, music for revue is by 
George Kamaroff and played in 


tary 
irin 


expert style by Bix Belair and his 

orch, which also doubles for cus- 

tomer hoofing between shows 
Newt. 


Terrace Grill. K. C. 
(MUEHLEBACH HOTEL) 

Kansas City, July 22. 
Arnold’s “Rhythm on 
Phil Richards, Karen 
Lane, Janice Moore, Bruce McAIl 
lister, Ice Cubettes (4); Florian 
Zabach’s Orch. 

Instead of the usual slow biz 
during summer months, the dinner 
room of the Muehlebach is making 
a bid for an upped take with the 
George Arnold ice show. 

Both Arnold and Florian Zabach 
orch are newcomers to K.C., but 
the combo is a potent hypo to sum- 
mer biz. They’re in for four weeks, 


Ceorge 
Ice.’ with 


but may stay longer. The Arnold 
show is slick entertainment, al- 
though somewhat uneven on line 
numbers. Power of the show is in 


the specialties. 

The 30-minute icer leads oft with 
line and Bruce McAllister in 
duction number. Arnold follows in 
solo stint and brings up pace of 
the show. Phil Richards contribs 
an acro turn, and McAllister comes 
back teamed with Karen Lane, 
both niftily costumed for Indian 
tom-tom number. Cubettes line 
contribute their best work in an 
old-fashioned waltz number, wound 
nimbly by Arnold and Janice 
Moore. 

Arnold’s following turn. an imi- 


tation of Fred Astaire in “Top 
Hat,” registers nicely, and Miss 
Moore’s modern ballet number 


likewise neatly done. Miss Lane is 
on for sultry dance in “Golden 
Earrings.”” Arnold then teams with 
Richards in 4% precision-acrobatic 
number in boogie tempo and at 
fast pace for outstanding number 
of the show. Entire cast closes 
with Latin-like hip-shaking to 
“Tico Tico.” 

Show is a compact unit, and al- 
though confined to a_ pint-sized 
rink, turns out flashy appearance 
with its colorful costumes and 
work of the headliners. Quin. 


Clab Carnival, Mpls. 
Minneapolis, July 23. 
Joan Edwards, Buddy Lester, 
Betiy Hill, Perry Martin) Orch 
(12); $1 cover; $2.50 minimum. 


Show iias plenty on ball, with 
pleasant vocalizing, hilarious com- 
edy and smooth tap dancing. Joan 


Edwards supplies the songs and in 
the intriguing style that made her 
a “Hit Parade” click, Lester comes 
through with his uproarious clown- 
ing and Betty Hill flashes the step- 
ping. 

It’s the old fave tunes that gain 
added value from Miss Edwards’ 
sparkling personality and individu- 
al vocal touches. Teeing off with 
“i've Got What It Takes to Keep 
Me Warm,” she segues into “Tie 
Them With a_— Ribbon,” “It’s 
Magic,” “Lady Is a Tramp,” “No- 
body Sees My Dress” and a reprise 
of her uncle, the late Gus Edwards’ 


numbers worked cleverly into 
“There’s No Business Like Show 
Business.” For encore she does a 


bang-up “Baby, It’s Cold Outside” 
for a show-stopper. An occasional 
turn at the piano for her own ac 
companiment and her stunning 
gown and appearance enhance the 
act’s class 

Lester hits a laugh high with his 
impressions of Harry Richman and 


others. It’s all in the broadest man 
ner, but, with a few minor excep 
tions, it remains on-color And 
thus, by demonstrating that he 
doesn’t have to resort to dirt to 
cook up merriment, he gains in 
comedic stature. His depiction of 
a man with a broken leg playing 


golf provides an hilarious climax 
Opening the show, Miss Hill ex 
hibits exceptional rhythm with her 
pleasing, if unspectacular, tap rou 
tines. Perry Martin orch still rates 
class for its customer dancing and 
show backing. Biz good at dinner 
Rees, 


pro- | 


j; his U.S. 


Ciro’s, Hollywood 
Hollywood, July 22. 


Gene McCarthy & Tommy Far- | 


rell. Phil Ohman Orch; $3-$4 mini- 
mum, 

Gene McCarthy and Tommy Far- 
rell drew a swank turnout for their 
Ciro’s opening. Comedy team 
gave a pleasant 45 minutes to a ter- 
rific crowd in Herman Hover’s 
place with their skillful use of 
Max Schulman’s fine material 

30ys played Ciro’s more than a 
veal ago, since when they’ve 
zoomed into the $2,500-a-week 
They’re back with some new 
features, and they've eliminated 
the large number of record rou 
tines they had last time here. Act 
has a definite polish and _ gloss 
now and stands out as one of the 
few nitery teams that don’t have 
to rely upon off-color stuff to get 
by 

One skit, about skywriters in 
deadpan seriousness over the last 


class 


mission one must embark upon 
writing the name of a German 
bakery in the sky when he had 


hoped to have a simple milk run, 
spelling out something easy like 
“Honest John’’—is a minor classic 
in satire. Sketch lampoons Clark 
Gable and the other brass of “Com 
mand Decision,” with Farrell doing 
a fine satire on the film star. An- 
other new part of the act is a skit 
about a couple of rich, bored, 
Texas oil millionaires, “Howard” 
and “Glen.” which gleamed with 
irony the Hollywood folk liked. 
McCarthy carries the show with 
the terrific amount of work he 
does, and Farrell is an amusing 
stooge Act has class and style; 
but somewhere it needs a big sock. 
A few more yaks and bellies would 
give it a punch that would be hard 
for other comedy teams to reach. 
Dag. 


impire Room, Chi 

(PALMER HOUSE) 

Chicago, July 21. 
Modernaires (5), Ar- 
tint & Consuelo, Merriel Abbott 
Dancers (8), Eddie O’Neal Orch. 
(13); $2 minimum, $1.50 cover. 

Empire Room’s consistency in 
presenting top-notch shows, doesn’t 
falter with current offering. Lib- 
erace’s return, which is an annual 
affair, is bolstered considerably by 
first appearance of The Modern- 
aires of radio, and the suave terp- 
ing of Artini & Consuelo. Eddie 
O’Neal. newcomer, having bound- 
ed from accompanying Dorothy 
Shay to fronting his own group, 
also contributes potently with his 
show-backing and emceeing. 

Liberace opens with comedy 
chatter about his film experiences, 
leading into “Second Concerto in 
A Major” which he keyboarded in 
“East of Java.” “Slaughter on 
Tenth Avenue” is also done effec- 
tively. Vocals on “September 
Song” and a chi-chi rendish of “I 
Love Spinach” garners generous 
applause. Gershwin medley goes 
over strong for a begoff. 

Modernaires, five guys and a gal, 
tee off with sock “Here We Are 
in Chicago.” Interspersing of 
comedics with their slick vocaling 
and clever arrangements, find sex- 
tet clicking all the way. Allan 
Copeland’s imitation of Mel Torme 
is authentic and laugh-provoking 
and other impreshes by the group 
bespeaks versatility. Straight ren 
dish of “Some Enchanted Evening” 
contrasts their specialties, ‘Olly, 
Olly Oxen Free” and a_ hilarious 
radio commercial to “Old Mae- 
Donald Had a Farm,” garners 
more happy -returns. 

Artini & Consuelo, one of the 
ace terp teams in the biz, estab- 
lishes casual air with audience re- 
quests and informal attire— a re- 
lief from the frozen-faced, tie and 
tails teams. Their smooth rhumbas, 
sambas, waltz and tango win hearty 
approval, 

Merriel Abbott Dancers in Coral 
and Bluebird numbers are colorful 
and effective, showcasing — gals’ 
ability to advantage Greg. 


Liberace, 


SHUBERTS INK MONTAND 
FOR BROADWAY DEBUT 


London, July 26. 
Yves Montand, French singer, 
who has made a big hit in Bernard 
Delfont’s Saville theatre show, has 
been booked by the Shuberts for 
Broadway 
Nitery 
weeks at 
ot gross, 


singer opens for eight 
$2,500 per against 25° 
with first option for an- 
other eight weeks at $3,000 per 
against 33%, and further eight 
weeks at $4,000 against 40°, 

Lee Ephraim promoted the deal, 
with Broadway opening sometime 
in January 

Couldn't Open Versailles, N. Y. 

Slated for the Club Versailles, 
N. Y., early this year, Montand 
failed to open. His political views 
were reported to have complicated 
entry 





ew 


| LARRY PARKS & BETTY 
| GARRETT 
Songs, Comedy, Dances 


34 Mins. 
State, Cleveland _ 
Smash impression made by 


Larry Parks and Betty Garrett on 
their footlight bow in Cleveland 
clearly demonstrates they should 
be able to firmly hold their own in 
virtually any medium 

There isn’t any of the customary 


“slad-to-meet-movie-public” tripe 
about these two Hollywood stars’ 
personals They fortitied them 
selves by enlisting Reuben Shipp 
and Alan _ Lipscott w.k radio 


writers to script their act, and put 
a wealth of smart showmanship 
into it 

Spotlighting the Parks is an in- 
timate, appealingly domestic type 
of skit which builds up tempo con- 
sistently It capitalizes their tal- 
ents to advantage. Fine entertain- 
ing teamwork is displayed by him 


and his wife whose savvy as a 
singing comedienne” gives. their 
satire real bounce 

Parks ingratiates himself with 


his clean-cut, youthfully crew-hair- 
cut appearance and boyish  per- 
sonality. Casually informal in pos- 
ture, he further warms up audience 
by lightly ribbing himself and his 
film work in doubling for in “‘Jol- 
son Story” as well as “Jolson Sings 


Again.” , 
After he breaks the ice. his at- 
tractive blonde, ebullient wife 


skips out to start a frolicsome line 
of “Mr. and Mrs.” banter that is 
studded with infectious good 
humor. Duet version of their 
MGM platter, “Reckon I’m. in 
Love” is chanted in green som- 
breros, and the fans howl when 
they put on a travesty of theatre 
gallery petters 

Miss Garrett’s saucy and some- 
times hoydenish trick of pointing 
up a ditty or a gag is astutely il- 
lustrated in their caricature of a 
Hollywood premiere, with Parks as 
emcee. Doubling in three or four 
wacky parts, she wows with an im- 
personation of an_ ex-burlesque 
queen who gives credit for her 
film success via bumps to her pro- 
ducer, writer, director and_ to 
Metro (bump)-Goldwyn  (bump)- 
Mayer (bump! It's a howler 

Same mood of buoyant nonsense 
is carried out in their engaging 
domestic byplay in “I Can Do Any- 
thing Better.” a nicely rendered 
“Baby It’s Cold Outside” and their 
mock off-to-Buffalo hoofing. 

Parks’ voice ranges from light 
baritone to a few falsetto effects 
and sounds satisfactory in their 
fast harmonizing. Their act origi- 
nally ran nearly 50 minutes, with- 
out any complaints It’s drawing 
even more boffo reactions now 
they have cut it down to a crisp 
34 minutes. Pull. 





ADELINE NEICE 
Songs 
8 Mins 
Latin Quarter, N. Y. 
Adeline Neice gives the impres- 


sion of being a young girl in a 
hurry. Aside from. hitting the 
major league spots before being 
ready for such assignments, she 


races through lIvrics in a manner 
which obscures the meanings. Lat- 
ter might be torgiven in the inter- 
est of pacing, but her diction isn’t 
up to the level where she can 
hurry through the verbiage with- 
out having the words run together 
in many cases 

On the plus side, she’s a petite 
looker who has selected a series of 


special material songs with some 
good lines. Material is clean and 
well suited to her needs. Miss 


Neice has a good basie voice and 

once the rough spots in her de- 

livery are ironed out, can do well 

in spots of the Latin Quarter level. 
Jose. 

STAN JONES 

Singer 

7 Mins. 

, Oriental, Chicago 

As a flash booking. catching on 
the coattails of tremendous popu- 
larity of his tune, “Riders in the 
Sky.”’ the stint of Stan Jones, com- 
poser of the song, adequately’ fills 
the bill. However, as a regular act. 
the singer needs polishing and 
better routining. 

His opener, “Cattle Call.” is 
overlong and non-familiar. Some- 
thing in the better known western 
library would have registered 
more strongly. His rendition of 
“Riders” is again lengthy and could 
be cut. As he sings only two num- 
bers, inclusion of a  semi-comic 
number for contrast. would pep up 
proceedings. More colorful costum- 


ing would also help. His line of 
chatter between numbers seems 
natural. Songwriter accompanies 
himself on guitar Zabe. 
MYERS & WALKER 
Comedy 
8 Mins. 
Palace, N. Y. 

Myers and Walker have been) 
jaround for years, though teamed 


| Enchanted Evening” 
'and Day” for good results. He also 





Acts 


* 


| with others, and here they're do- 


ing a_ brisk _comedy-instrumental 
act that gets its share of applause. 


| However, they could brush up ina 


the talk department. 

Two-man colored team never 
slows down, whether they’re on the 
vocals, gagging or pounding what 


looks like a makeshift xylophone, 
Okay for the vauders. Kali) 

LASSIE 

With Rudd Weatherwax, Les 
Whitehouse 

Dog Act 

10 Mins. 


Oriental, Chicago 

While undoubtly there are dogs 
who are more highly trained trick 
stars, this canine film star registers 
sock with the junior trade with his 


natural charm Beautiful collie 
romps through stage stint with 


complete enjoyment, and although 
his tricks are, in the elementary 
class, all get fine salvos. 

tudd Weatherwax, owner and 
trainer, in response to questioning 
from Les Whitehouse capable 
straight man, explains some of the 
commands and brings two little 
girls and a boy on stage to pace 
Lassie who reacts with complete 
ease among the juvenile strangers. 
W eatherwax uses a somewhat 
obvious plant in the audience for 
potent finish with dog going into 
fake battle with man, chasing him 
down the aisle with stooge doing 
a fine job of displaying terro: 


Zabe. 
VINCE & GLORIA HAYDOCK 
Dancing 
6 Mins. 


Palace, N. Y. 

Vinee and Gloria Haydock 
brother-sister hoofing act who an- 
nounce that their parents, 20-odd 
years ago, played the Palace, too, 
in a similar act. And they proceed 
to do the turn done by their elders. 

They have their own routines, 
too, and generally impress as a re- 
freshing pair, though obviously ia 


are 





need of experience. But okay for 
family-time vauders. Kahn. 
WILTON CLARY 
Songs 
6 Mins. 
Hotel Biltmore, N. Y. 

Wilton Clary is a clean cut lad 
who held down the male lead in 


the final 18 months of “Oklahoma!” 
on Broadway and also appeared on 
the road with the musical. In mak- 
ing his supper club debut at the 
Biltmore’s Cascades (roof), he dis- 
plays a winning personality and a 
well modulated baritone. 
Appropriately garbed for the 
heat in white jacket and tan slacks, 
Clary essays “Great Day,’ “Some 
and “Night 


warbles a lone production number 
for a dance sequence of the Kath- 
ryn Duffy terpers. Singer shows 
much promise, but needs more ani- 
mation before his song salesman- 
ship can reach its peak. Gilb. 


DON DENNIS 
Songs 
15 Mins. 
Carrousel, Montreal 
Currently scoring with the 
clients in this new spot, the easy 
manner and song stylings of Don 
Dennis should make him a natural 
for big hotel rooms. His strong 
baritone registers with offerings 
such as “Enchanted Evening” and 
“Bali Ha’i” when he uses a hand 
mike to tour the ringside 
Breaking up his songs with a few 
gags gets only a so-so reception 
and too many similar gestures with 
all numbers becomes rather mo- 
notonous. Using “Short’nin’ Bread” 
as a begoff with the audience pat- 
ticipating, Dennis proves his show- 
manship and ability to handle such 


routines without embarrassing of 

heckling the patrons. Newt. 

DANNY CRYSTAL 

Comedy 

20 Mins. 

Top Hat, Montreal 7 
Doing his first nitery date in 

Montreal, this glib young come 

scores with his fast pattet and 

brash determination. Much of his 


material is new and general de- 
livery sharpens the gags that have 
been around before ; 
Impresh of singers such as Sin- 
atra, Billy Eckstine, et al., Is a hit 
with the patrons but his take on 4 
“Blue Angel” type of baritone, 
complete with gestures, Is over the 
heads of crowd in present room. 
Crystal’s ability to ad lib and cope 
with ringsiders is effective. Over 
all routining could be tightened to 
give necessary polish to act 
Wewt. 


Nina Olivette and Doris Pattson 
have revived the Nan Rae and 
Maude Davis act. They'll debut 
at the Palace, Aug. 11. 
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Rexy,N-Y¥- | 
Crosby, with Virginia) 
Stone, Johnny Mack, | 
Ice Revue with Carol | 
Shoda, we a 
elles, Leopold  Spitalny’s 
A Roxy Orch conducted by 
Paul Ash, “You’re My Everything 
(20th), reviewed in VARIETY July 
6, °49. 


Roxy stage shows have been con- 
sistently good in recent weeks and 
the new one hitched to 20th’s 
“You're My Everything” is also of 
same calibre. 

Bob Crosby is the top name and 
the guy is a much more polished 
stage workman than one might ex- 
pect on the basis of past perform 
ances. He exudes a great deal of 
charm and smoothness in the first 
of two spottings, getting away 
nicely with a tune titled “BOFB” 
(“Brothers of Famous Brothers” 


Wednesday, July 27, 1949 


Bob , 
Mezey, Sid 
Billy Rayes; 
Lynne, Atnold 





which entertainingly manages to 
bring in Bing and the _ other 
Crosbys and their children. Later, 


he mistakenly attempts “Some En 


chanted Evening,” a ballad he’s 
not equipped for, then brings on 
Virginia Maxey for “Be My Little 
Bumble Bee” and a silly, but ap 
arently effective, thing called “I 
Put the Penny in the Gum Slot.” 
Goes over solidly. 

Johnny Mack and Billy Rayes 
run neck and neck for the runner 


up slot in winning appreciation 
Mack is about as classy a tap act 
as there is, with his cane tricks 
and smart footwork and more ef 
fective via assist from group of 
als and guys of Roxy line, the 
oys in tails. Rayes’ style of pro 
jecting vocal imitations is excep 
tional. He’s been around for some 
time, but no one has improved 
upon his formula of juggling balls 
and working them into the imita 
tions, such as his impresh on Bette 
Davis. 

Sid Stone is a weak spot. The 
pitchman, who has gathered quite 
a following due to his smart work 


on Milton Berle’s television pro- 
gram, makes the mistake of nof 
having prepared worthwhile ma 
terial. He runs through a series 
of gags and uses a stooge whom 
he smears with lotions. Gets off 
with a routine in which he sprays 
his throat with a Jessel “lotion,” 
followed by brief imitation of Jes- 
sel, one of Mel Torme and Jolson. 


Nothing happens, but the audience 
seemed satisfied 
Roxy’s usual ice 
ing the vaude half 
built around “Riders in the Sky” 
and interpolating other melodies. 
It’s quite a colorful flash. Arnold 
Shoda and Caro] Lynne are the 
top bladesters, aided by the line 
and Leopold Spitalny’s chorus. It 
sells well. Wood. 


revue, preced- 
is a swell job, 


Oriental. Chi 
Chicago, July 21. 

Stan Jones, Lassie with Rudd 
Weatherwax, Penny Singleton, 
Buck & Bubbles, Carl Sands Orch.; 
“We Were Strangers” (Col). 

While this bill has name value 
to attract payees, it is mostly a 
hodge-podge layout. 

Stan Jones (New Acts). com- 
poser of “Riders in the Sky,’ opens 
the bill to neat reception. Lassie, 
Canine star of the films. accom- 
panied by trainer Rudd Weather- 
wax, scores with the moppet trade; 
also reviewed under new acts. 

Penny Singleton, of pix and 
radio, displays glimmer of being 
able to do more than the usual 
Hollywood personality, but has an 
overlong stint about her real and 
reel” life exploits. Her songs, 

Funny Money Man” and “Every- 
Where You Go,” give indication of 
Solid comedic .ability, but again 
she undersells. 

Buck and Bubbles. colored song 
and dance team, gather plenty 
chuckles with their quips and easy 
manner of tapstering. While taller 
member gets nice applause for vo- 
Cals of “Shine” and “That's My De- 
pena the comedy stuff that’s 
n Car] Sands orchestra backs acts 

eatly and also spots a medley of 
Current hits. Zabe. 


Capitol, Wash. 
.., Washington, July 21. 
gs ristine & Mol, The Smoothies 
» Nip Nelson, Nini Baker, Ralph 
Bowkins, Clinton Hobbs: “Sam 
ass & Calamity Jane” ‘U). 


Capitol departs from its usual 


four-act format to highlight solos 
om the guest orch. assembled 


veeatinn niteries to fill in during 
ine . of house band. Whole 

ried at woven into well knit, va- 
. . 10W, with hep emceeing 
who a i Sam Jack Kaufman, 
ga ‘as Interest with homespun 
gs avidly devoured. 

howcinene™ headliner, is a near 
iare opper with his satires on 
clalizes °5 the air waves. He spe- 
lentes in imitations of musical 
terest hones: to Which ve adds in- 
ands <4 tying them i with name 
the Ha including Clyde McCoy, 
baw rmonicats and Spike Jones. 

€Ss in some familiar radio 


commercials, “Innér Sanctum.’ 
Peter Lorre, Louella Parsons, and 
gets good reaction from payees. 


The Smoothies, vocal trio of a 
gal and two men, get nice re- 
sponse for their disk and radio 
reprises. Keynote of act consists 
of imitating pop names and bands. 
However, since accent is on sing- 
ing, and material is quite different 
from Nelson, there’s nothing mo- 
notonous about layout. Troupe 
takes on Bing Crosby, Vaughn 
Monroe, Guy Lombardo, Jerry Co 
lonna and Arthur Godfrey, then 
do their own version, ensemble 
and solo of such tunes as “St 
Louis Blues,” “Love for Sale,” and 
‘You’re An Old Smoothie.” Start 
slowly but build to sock finish 

Christine & Moll make effective 
curtain raisers in a novel, hep tap 
routine. Team is one of best to 
play here in months. 

Local talent, garnered 
town’s niteries, round out bil! 
idly, with each of the three local 
ites presenting plenty talent. Nini 
Baker, pianiste, Ralph Hawkins, 
drummer ex of Harry James, and 


from 


sol 


currently batoning his own band 
at Cross Roads, and Clint Hobbs, 
saxophonist, who dons a hillbilly 
character for a novelty § called 


“Who Threw Pussy in the Well? 


all get solid mitt action for their 
efforts. Lowe. 
Apollo, N. Y. 
Bullmoose Jackson Band (10) 


The Striders (4), Vie & Adio, The 
Appletons (3), Lewis & White, Pig 
meat Markham & Co (3), Spizzie 


Canfield’s Dancers (10); “No Time 


for Romance” (Indie). 

The Apollo is back to its staple 
vaude format after a two-week ex 
cursion of the legiter, “‘Anna Lu 
casta,’”’ and the house is jumpin’ 
again. Main sparkplug is Bull 


moose Jackson’s band, which gives 
out loud and brassy on a group of 
sizzling arrangements that are 
seemingly perfect for the payees. 
Aside from Vic & Adio, male acro 
team, and The Appletons, dance 
trio, it’s an all-colored layout, given 
a production lift by the Spizzie 
Canfield daneers of six girls and 
four boys. 

Band, comprising three rhythm 
three trumpets and five saxes (in 
cluding the maestro), gives pro 
ceedings a racy start with a sizzler, 
“Bullpen,” flanked by the line in 
a neat rhythmic ensemble. The 
Striders, male quartet, follow with 
good harmonizing on “Ain't She 
Pretty.” “So Long” and “Again,” 
for solid plaudits. Vic and Adio, 
male team of Brazilian imports, 
duplicate their former Palace suc- 
cess with a slick line of hand-to- 
hand balancing perked up with 
comedics. Pigmeat & Co. sustain 
the comedy motif with an hilarious 
blackout that hits for laughs. 

Canfield Dancers return for a 
neat ballet session which provides 
a neat buildup for The Appletons, 
man and two women, for their 
standard triple apache which, aside 
from artistic values, is one ot the 
best knockabout turns around. The 
near-mayhem perpetrated by the 
trio has audience on edge most 
of the time. 

Lewis & White, male comedy 
team and prime faves here, prac- 
tically cop laugh honors with their 
zany repartee and expert hoofing. 

Jackson band, which has been 
giving capable backgrounding for 
the support acts, spots its own ses- 
sion in closing slot. Jackson, on 
sax, is spotlighted in most of the 
contribs but also gives the other 
sidemen plenty leeway for solo 
stuff. Combo really goes to town 
on “West Speaks,” “Just a Fool” 
and other standard items. Princi- 
pals and line are brought on for a 


sizzling finale which rocks the 
house for a potent clincher. 
Edba. 





Steel Pier. A. C. 
Atlantic City, July 21. 
Lanny Ross, Victoria Troupe, Pat 
Henning, Holliday Dancers, Johniu 
O’Connell’s Orch. (10); “Tarzan’s 
Magic Fountain” (RKO), 


Topping the bill here this week 
is Lanny Ross, a fave with most of 
the crowd packing the_ theatre. 
Opening with ‘Falling In Love he 


follows with “Far Away Places.” 
4 ; ie es 

“Patty McEntee’s Goat, South 

Pacific’ medley and community 


sing on “Let Me Call You Sweet- 
heart” for solid applause. 


Pat Henning emcees and keeps 
things moving at a steady pace 
Also scores with impersonations 


and gags in his own slot. 

Victoria Troupe, four girls and 
man. do neat turn on bicycles. Top 
spot is stunt where man rides a uni 
evcle 10 feet high mounting bike by 
means of ladder. Finale has quin- 
tet pyramided on bike while play- 
ing trumpets. ; 

Holliday dancers contrib three 
colorful numbers. Score heavily 
with musical bell ensemble. Johnny 
O’Connell’s orch backgrounds 
capably. Walk. 


Palladium, London 
London, July 19. 
Benny Goodman with 
Lutes, Buddy Greco, Herkie Styles, 
Nicks & Taylor, Pete Chilvers, 
Charlie Short, Tommy Pollard, 
Laurie Morgan and Jean Thiele- 
mans, the Deep River Boys (5), 
Frank Marlowe, Wilson, Keppel & 
Betty, Ladd Lyon, Len Young, 2 
Kemmuys, Doc Marcus, 7 Volants, 
Woolf Phillips’ Skyrockets Orch. 


The Benny Goodman show has 


turned out as a real treat for the 
jazz fans. They yelled for more on 
the opening night—and got it, with 
result that the act overplayed its 
40 minutes schedule and held the 
Stage for almost an hour The 
maestro got an exceptional recep- 
tion both when fronting the resi 
de Skyrockets orch and also 
whe leading his own sextet. 
Quiet, restrained and nonchalant 
manner with which Goodman led 
his shov’ was something quite new 
for ‘he Palladium. Although un 


doubted], 
lempt to 


made no at 
the program 


the star, he 
dominate 


Marcy | 


| 
llack of authenticity adding to the 
buffoonery. 

Andrews Sisters have brought 
along their musical and recording 
director, Vic Schoen, who leads the 
orch for their vocal stints. “Go 
West Young Man” and “I Didn't 
Know It Was Loaded” is delivered 
in top fashion, with Patty leading 
the horseplay. Medley of their 
disclicks, from “Bei Mir Bist Du 
Schoen” to “Apple Blossom Time” 
Win plaudits all the way 

Gals seem to be emphasizing 
laugh-provoking antics. Slapstick 
consumes at least 12 minutes of 
their 20-minute stint, and aud 
gives plenty of encouragement 
“Bebop Spoken Here” has them at 
tired in bop caps and horn-rimmed 
with tempo 
rapid. S« a Satire on 
Jolson tunes, registers socko, pai 
ticularly “Sonny Boy.” with Patty’s 
mugging, baby-talk oversized 
lollypop Show a= sellout when 
caught Gree 


iy 
specs adlibs Keeping 


cond encore 


and 


Stoll London 


and gave full sway to the support- | London. July 16 
ing acts Herkie Styles scored| , ow 
heavily with his boisterous brand , Tom Arnold Production of Ice 
of humor, while Buddy Greco also Revue ” -hagtey a hale M oo CCtlte 
clicked in pianoing and vocals, | G2tledge, Bob Carroll, Jeanne 
S Sook tichard Hear ié Ker Oo d 
Marcy Lutes was another winner, = ae : "7 er ) ,’ 1 
and there was nifty dancing by Bre hers, Hal Ring & Kenny Lamb, 
Nicks and Taylor. — — re pb Fran . sawers, Led 
Palladium fans also rousingly Ray u “ Bob ry Aljt Pearson Kitty 
welcomed the Deep River Boys, Bi eeoE = aes * des Ang SR pia 
making their British debut. Negro | '¢!' Muste, Regimald SUINREY; 
quintet go over big with their rep- | ‘OC O9TeP! Beatrice Fact = 
. cor and costumes, Charles Readi ld 
ertoire of pop tunes Frank Mar A ets rid ee 
lowe is as boisterous and energetic +14 Stoll theatre, London, July 19, 
as ever, With many new gags to fe 
keep the laughter rolling. ae 
The Seven Volants open the rom Arnold's latest ice show, 
show with a brisk acrobatic turn. | “lice Vogues,” similar to his previ 
Next comes Len Young, a come- OUS Cantata, IS a colorfully staged 
dian with a glib delivery and a. Spectacle, pleasing on the eye and 
pleasing voice, who garners laughs easy on the ear. Lavish mounting, 
and applause with songs and jokes. | nifty costumes, imaginative dance 
Ladd Lyon is as slick as ever with and ballet ensembles merit ap- 
his comedy acrobatics. Wilson, Plause \lso the graceful blade 
Keppel and Betty are old faves work Cecilia Colledge and comedy 
and offer neat dance routines. anties of Richard Hearne. 
Aside from the Goodman unit, The show is dominated by the 
there are only two acts in the sec- | performance of Miss Colledge 
ond half, Doe Marcus with nifty whose skill is a thrill and a joy. 


magic and comedy, and Two Kem- 
who provide plenty fun via 
making hat changing bit w#h vol- 
unteers from the audience. Myro. 


mys, 


National, L’ville 
Louisville, July 22. 


George West, Hank, the Mule, 
Westernaires (4), Woody & Bob, 
Doris King. Tiny Tomale Orch 

7): “Last of Wild Horses” (SG) 


and “Idol of Crowd” (FC). 


Continuing the policy of vaude 


bills, National comes up with a 
smooth-playving lineup. 
Hank, the mule, standard com- 


edy turn, opens but is slow paced 
for the matinee gang. Western- 
aires, male quartet, offer close har- 
mony. Boys carry out western 


motif on “Tumbling Tumbleweed,” | 
and a medley of barber- | 


“Old Joe,” 2 
shop tunes, ‘Meet Me Tonight in 
Dreamland.” “Coney Island Baby,” 


and other close harmony faves go | 


over neatly. 

Getting some comedy from odd 
instruments, George West fills his 
own spot as well as m.c.’ing the 
show. Tees off with ancient gags, 
then brings out various novelty in- 
struments to garner nice returns. 

Woody and Bob, 


form to good reponse. 


Closer. Doris King, in cowgirl 
togs. backgrounded by the West- 
ernaires. paces through neat vo- 


cals of ‘Wonderful Guy,” “Indian 
Love Call,’ and “Oklahoma!” 
medlev. A real click at show 
caught. 

Six-girl) line makes three ap- 
pearances, one in western costume, 
to give the show a neat production 
touch. Orch was handicapped at 
opening show by absence of or- 
chestrations, but Tiny Tomale filled 
the breech with his accordion, and 
difficulty was corrected at subse- 
quent shows. Wied. 


Chicago. Chi 
Chicago, July 22. 

Los Gatos (3), Gary Morton, An- 
drews Sisters (3), Vie Schoen, 
Louis Basil Orch; “Sorrowful 
Jones” (Par). 

While number of acts for cur- 
rent show is less than usual, qual- 
itv of presentation doesn't suffer. 
In fact. the return of the Andrews 
Sisters is ample reward for every- 
thing. 

Los Gatos sets lively pace with 
their acro and balancing tricks, 
after Louis Basil’s house orch gets 
things under way with ‘18th Cen- 
rendition. 


tury Drawing Room” 

Three lads wind with flashy tum- 
bling and pyramiding, in_ jive 
tempo, bowing off to solid ap- 


ylause. 

, Gary Morton, young comic who’s 
been appearing around town for 
the past year, hasn’t revised much 
of his material, but audience liked 
it. Bettv Davis impresh and vocal 


imitations are done with a lot of 
corny cracks and mugging, with 


Her performance in a solo “Rhap- 


sody,” and later in the production, 
she provides added zest to the 
spectacle Many of the other art 
tists also display skill and dex 
terity Jeanne Sook, Bob Carroll 
and Frank Sawers give standout 
performances and, in lighter vein, 
there is effective comedy from Hal 


Kenny Lamb 
highspot 


Ring and 
Comedy 
comes trom 


however 
Richard Hearne Af 
ter one zanv expedition on skates 
he appears “straight” in a colorful 
conception of a “Neapolitan Carni- 
val.” 

To provide some measure of vari- 
ation, the Ted Ray radio show, 
'“Ray’s a Laugh,” winds, up the 
first half Although appearing 
without skates the outfit puts ona 
snappy vaude interlude. Myro. 


Hippodrome, Balto. 
Baltimore, July 24. 


Lott & Joe Anders, Bobby 
Brandt, Pat Hill & Larry Delma, 
Tess Gardell, Senator Murphy, 
Yvonne. Clavel & Farrar, Frank 
Ross & Anita LaPierre, Edwards 
Bros. (3): Jo Lombardi House 
Orch (12); “Roughshod” (Col). 


rollerskating | 
team, do their stuff on tiny plat-) 


contribution to eight-act 
policy instituted here several 
weeks ago holds to general pat- 
tern, with an extra dash of nostal- 
gia tossed in to bring back some 


Current 


of the oldsters to the wicket. They | 


are beginning to show up; not in 
numbers sufficient to clinch a con- 


tinuation without further depend- 
ence on names, but there's some 
promise. 

The ‘Palace type” vaude hasn't 
‘clicked here with the excitement 
and brightened returns of other 
situations because Izzy Rappaport 


has been giving them vaude with- 
,out letup for more than 16 years. 

Lott & Joe Anders open with 
nice juggling atop unicycles, clos- 
ing strong with two-high balancing 
bit. Bobby Brandt follows with 
slick hoofing. Pat Hill and Larry 
Delma manipulate marionettes to 
good response. Get most out of a 
pair of sepian jivesters, a real au- 
dience pleaser. 

Tess Gardell is well 
mixing up her vocals smartly 


received, 
and 


selling with good assurance 
throughout. Gives bill aa atmos- 
phere that lends effectiveness to 


its selling, and Senator Murphy 


in followup is in the same tradi- 
tion. Stump speech gets laughs 


and registers on topical gags 

Smart ballroomology by Yvonne, 
Clavel & Farrar, in which male 
member handles his femme part- 
ners to synchronized musical ac- 
companiment gets good response. 
Frank Ross and Anita LaPierre 
bang out a solid sesh of trick mu- 
sical impressions and vocals, ac- 
companied by clowning. Three Ed- 
wards Bros. provide a_ strong 
clincher with hand-balancing and 
tumbling 


Biz all right. Burin. 


Palaee, N. Y. 

Don Albert House Orch, Vince 
& Gloria Haydock, Burns & His 
Birds, Wilkey & Dare, “Think-a- 
Drink” Hoffman, Myers & Walker, 
Viola Layne, Joe Termini, The 
Herzogs (3); “Alimony” (EL), re- 
viewed in VARIETY June 15, °49. 


With “Think-a-Drink” Hoffman 
in the trey spot, Joe Termini next- 
to-clesing, and the Herzogs finish- 
ing it off, the current Palace bill 
has enough veteran showmanship 
to keep this show on an even keel. 


Hoffman is still doling out those 
drink concoctions which he magi- 
cally conjures out of plain water. 
And it’s still a cute showmanly 
Stunt to dispense them to the audl- 
ence, via ushers and two femme 
assistants 

rermini, with his comedy plunk- 
ing on the various string tnstru- 
ments, never loses his audience 
for a moment, though when his act 
is over, one wonders what it is that 
maintains the audience’s interest. 
Che answer lies in his innate show- 


manship 

The Herzogs, three femmes on 
the high trapeze, are a click closer, 
especially with the audience plant, 


who comes on. stage and goes 
through the business of getting 
herself enmeshed in the rope, etc., 
like any amateut They're a cir- 
cus act, mainly, but good for the- 
atres because of the more intime 
type of comedy they can do tor 


theatres 

Rest of the bill comprises Myers 
and Walker (New Acts), colored 
dancing pair; Vince and Gloria 
Haydock (New Acts), brothe 
ter dancing pair; Viola Layne, 
cal impressionist; Burns and 
Birds, and Wilkey and Dare 
edy acro-dancing duo 

Miss Layne does the usual im 
pressions, such as Merman, Shir- 
ley Temple, Fanny Brice (as 
Snooks), ete., showing a need to 
edit her talk better. Her impres- 
sions are average 

Burns, with his 
birds and macaws, goes through. 
standard busuiness for an act of 
this kind, going over okay. Wilkey 
and Dare are boy and girl acro- 
dancers who need better routining. 
And if they're going to borrow 
pieces of business from Lorraine 
Rognan they should at least con 
sult Miss Rognan about if 

Don Albert is in the pit, as usual’ 
doing a sock job leading the house 
orch. Kahn 


S)S- 
Vvo- 
his 

CONTI 


assorted love- 


State. Cleveland 


Cleveland, July 21 
Larry Parks & Betty Garre if, 
Kanazawa Trio, Paula Bane, Jack 
Gilford, Angelo Vitale’s Orch; 


“Forbidden Street” (20th). 

Larry Parks and his singing 
wife, Betty Garrett, are teeing off 
their new musical-comedy act at 
Loew's State. Both were terrif 
surprises to standee’ audiences, 
proving to be refreshingly bright, 
socky entertainers, building up 
more fans for themselves and dom- 


inating the bill. Reviewed under 
New Acts. 
Jack Gilford emcees in neat 


fashion, spearing some guffaws 
with his panto impresh of a long- 
haired zany conductor rehearsing 
a symphony orchestra. He's a hard 
worker in jumping-jack type of 
nonsense, yet his mike diction is a 
bit faulty and at times kills a cou- 
ple of his fast-patter gags. 

Paula Bane contribs nostalgic 
and specially arranged ballads in 


a smart, torchy fashion. From a 
“Love” medley she drifts into a 
bangup version of “Realization,” 


without any let-down in her ‘‘Won- 
derful Guy” and “Donkey Sere- 
nade.” 

Kanazawa Trio follow tradition- 
al vaude format with their solid 
foot-juggling of barrels and _ toss- 
ing nimble partner through air for 
flashy opener. Angelo Vitale’s 
house orchestra takes to stage for 
this bill, and dressed it up con- 
siderably. Pull. 


Oiympia. Miami 


Miami, July 22 
Jackie Gleason, Yvette, Johnny 
Coy, George Prentice, Phillips & 


Evelyn, Freddie Carlone Orch; “El 
Paso (Par). 


One of the better vaude layouts 


of season is on display this week. 
There’s Jackie Gleason, impres- 
sionist, toplining with his satires 


on radio commercials, filmsters, 
etc., to splendid returns. He 
handles emcee chore and keeps 
things moving at a merry pace. 
Yvette, blonde songstress, scores 
in her versions of hit numbers 
from ‘South Pacific,” plus torch- 
ants and pops. 
Johnny Coy also does nicely with 
his ballet-type terping and songs 
Precision balancing is well han- 
dled by Philips and Evelyn. Pup- 
peteer George Prentice clicks with 
his animal figures and other dolls. 
Freddie Carlone and house orch 
handles backgrounding in neat 
style. Lary. 


also 
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Spotty B.0. Reaction in Strawhats: 


Guest Stars Getting Heavy Patronage 


By HAROLD M. BONE 
New Haven, July 26 

4 550-mile jaunt coverins 1] 
strawha between here and Prov 
incetown on the Cape reveals that 
various pre-season predictions on 
what 1949 would bring forth have 
to date. been merely a variet) of 
g es that have not been sub 
stantiated specifically In any sin 
gle category In brief, this parti 
ular survey points up a range ol 
boxoffice reaction oscillating from 


) 
50 below a corresponding period 
in 1948 to three times last 
year’s take fol same number 
of weeks 

Air-conditioning continues to be 
a bugaboo in a number of the pas- 
shoreline playhouses, the re- 
hot spell having nicked 
than one gross substantially 
Matinees are particularly torrid 
when it becomes necessary to kill 
off virtually all circulation in order 


y 1 
to blackout for stage light- 


about 
the 


tut 
cent dry 


more 


houses 
Ing reasons 

Price s« have 
of the pendulum swing, rangins 
from a reshuffling to allow more 
9Qc seats, up to the point of a 50% 
increase from $2.40 to $3.60. In 
instances the top has been 
but more of the cheaper 
seals available. 

Star policy prevails, with a com- 


‘ales hit both ends 


some 
increased 
made 


paratively small roster of names 
playing several spots on the circuit 
Where star and non-star setups 
overlap, obviously it’s the names 
that get the heavier play. 


Following is comment on the in- 
dividual theatres touched en route: 

Operating as Matunuck Enter- 
prises, Inc., Archie Thomson and 
Al Jones are working their first 
season at Rhode Island’s Theatre- 
bv-the-Sea. Playing such names as 
Signe Hasso. Billy Gilbert, Betty 
and Jane Kean, Jones reports as 
much biz in a single Saturday night 
a full week a year ago 
491 and running 
Mon. thru Sat.. with Wed. mat, its 
well above last vear’s take on its 
first three shows to date. Of inter 
est is the fact that scale was 
jumped to $3.60 for Sat. only, and 
those seats were first to go. Friday 
was likewise jumped, with same re- 
action. Now every night hits that 
top. with most expensive ducats 
cleaning out first. 

Upcoming names for rest of sea- 
son include Eva LeGallienne, Rich- 
ard Waring. Helmut Dantine, Edith 
Atwater. Peggy Ann Garner, the 
star policy costing Matunuck $750 
tu $1.200, with percentage adjust- 
ments. 


as done in 
House. seating 


Newport's Casino 


At Newport’s Casino theatre. 
Sara Stamm. offering her first full 
season under the star policy. got 
off to a light start in first three 
shows. but hit a healthy stride in 
the fourth stanza with Sarah 
Churchill and Jeffrey Lynn in 
“Philadelphia Story.” Season's 
opener of Marie Powers in “Me- 


then second week 


dium” was fair, 

took a beating when Jean Parker 
cancelled out of “Candlelight 
Non-appearance of Miss Parker 


carried a boomerang effect over to 
following week of Ian Keith in 
“Winslow Boy.” 
Playing Mon.-Sat.. ' 
mat. and sealed at $3 ton (against 
$2.40 in °48). this 51!4-seater can 
gross apnroximately $6,000. As 
of July 23. a Sat. mat has gg 
ri 


with Wed 


added “Philadelphia Story” 
nearest approach to above figure 
to date. Drawing from an area of 


some 50.000, lion’s share of weekly 
biz comes from regulars rather 
than transients. 

Added names for balance of 11- 


week season here include John 
Loder. Edward Everett Horton The 
Hartmans. Paul Lukas. Helmut 


Dantine. Fdith Atwater. Basi! Rath- 
bone. Salaries range from $500 to 
$1.500 for the names. 

Operation at Wareham, Mass., 
this season has been on a now-you- 
see-it-now-you-don’t basis. Origi- 
nally set by Arthur Beckhard as 
one sector of a Falmouth- Wareham 
setup, spot has been plagued by 
difficulties, including cancellation 
of the Hartman revue, “Up to 
Now.” and withdrawal of an Equits 
arrangement intended to allow 
Beckhard to juggle his Equity 
members between the two theatres 
Result was the playing of only one 
attraction (July 4-9), Estelle Win- 
wood in “Importance of Being 
Earnest,” which drew light biz due 
largely to insufficient publicity 


from uncertainty of operation. 
Theatre, 


housed in local Town 


Hall 
erale 
$2.40 


the 


messett 


out 
$13,000 
weeks of Sir C 


38° went 
capacity 


seats 822 
Vion 
top V 


picture le 


ilaln ¢ Ross 
gling 


to contin 


Falmouth’s 3 Big 
Plavhouse, at 


Falmouth 
Viass 


tichard Ald: 


Strawnats,. got 


t} 


son in a three 
office 


glory 
week of 
plus. 


Dennis King ir 
Elisabeth 
95°; 

‘I Oy 


Vio 


COl 


formances 

his ne 
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modeled into 
spot 
turn 
over to Herm 
former 

nearby 
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Witz 
hat at 
done a Barn 
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they 
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Hele n 
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clean of 
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k in the 
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itial sea 
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phitrvon 
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beauty 


reins 
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a straw 
vho have 
nen 
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g names on 


nda 


hill 


are Sy 

Pau 
Jeffre 
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nd othe 


the Coo 
lvia Sid 
1 Lukas, 
\ Lynn, 
1ith and 
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at $5,000, 


rs range 


in the $1,.000-$1,500 bracket 


At Falmouth’s 


atre. situatio 
the Wareham 
Beckhard is 


(Continued on 


Tentative 
national tour 
Plavers, 
ized by 
liott, will be 
next few 
agent In 
South 
(Wed.?) to 
ertory tour 


a week 

weeks in Ha 
San Juan, Pu 
in Panama 

Lima, Peru; 
tiago. Chile: 
Buenos 
tevideo, 


for 


tio de Janeir 


Paulo, Brazil. 
Venezuel 

Plans call 
travel by plat 
special scene 
ruary or M 
zone 
taken 
Thornton 
in Latin 
“Bridge 
and “Maa W 


Cas, 


would 
Wil 
Am 


Hart 

Elliott retu 
Hollywood. w 
tained = pron 
Louis B. May 
nuck, of 20th 
release plave 


weeks. 
the U. 
an acts, 
close deals for 
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Engagements tentatively 
City; 


Americ 


next 
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0; two 


hn so 


Tanglewood 


mewhat 
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operation. 
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Jimmy Elliott Maps 
Bookings for Pan-Am. 
Tour of U. 8. Troupe 


bookings for 
of the 
a legit troupe being 
actor-producer J 


Pan 


finalized w 


in M 
vana;: 
erto 

City; 
four 


one or 
four 


and 
a. 


for the 


Marcel 
>. for 


lea 


exico 
two 


Rico; 


the inter- 
American 
organ 
ames El- 
ithin the 
Veniura, 

various 
ves today 
the rep- 


set are 
two 
nights in 


two nights 


two nights in 


nights 
two 


two 
nigh 


a week 


Col 


nights in 


in San- 
weeks in 
Mon- 
weeks in 
ts in Sao 
in Cara- 


npany to 


ie, with costumes and 


ry, le 


arch 
about 12 we 
“Our Town,” by 
(who has a name 
chiefiy 
Rey” 


be 
der 
erica, 


of San Luis 
Came to 
by George S. Kaufman 


ho 


rned 
here, 


Wses 


er and 


Fox, 
rs ore 


to participate in 
would be that the personal appear- 


ances would enhance the b.o 
countries vis- 


of the actors 


ited. Irving I 
Elliott on the 
En route t 
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he received fi 
ment approve 
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aving 
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next 
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will be 
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Dinner,” 
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he say 
from 
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w York. 
Washington. 
Treasury 

tax-free 


for the non-profit venture 


view” of the 


fiven In 


two 


Washington, 


shows 
Just 


Darr 


tour. 


s, he ob- 

Metro's 
vl F. Za- 
ey would 
r studios 
Idea 


value 
resenting 


Elliott 
where 
Depart- 
status 
A “pre- 
will be 
prior to 


the troupe’s departure for the tour. 


Besides 
ment. 
various South 
the audience 
tives of the 
underwriting 


officials of 
Pan-American 
American ¢ 


will 
uy. 8. 


the 


includ 
firms 


the tour. 


Union 


Govern- 
and 
ountries, 
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that are 


Hot Air’s 50th Anni 


Hot Air C 
managers In 
its 50th 


with its annual cla 
Outing will be 
viera Beach Club, 


a 
Lambs Club, 


lub. 
show 


anniversary 


ie 


social 


biz. ¢ 


mbake 
held at 
Brig 


group of 
elebrates 


Sunday (31) 


the Ri- 
htwaters. 


with group Jeaving from the 


| 


The Critical Week 


This is the critical week for 
the strawhats. Every year at 
this time the summer stock 
theatres have reached a deci- 
sion as to whether or not they 


can survive the rest of the 
season. 
It's estimated that around 


50 theatres may fold in the 
next few weeks because of 
pool biz 





M7, Return On 


Salesman’ 75% 
On Detective 


“Death of 
have 


backers 
90° ol 
investment In ad- 
Bloom- 


have ac- 


a Salesman” 
now received back 
$100,000 


dition, 


their 
co-producers Kermit 

Walter 
$20,000 
the 


garden and Fried 


cumulated toward the pro- 
com- 


$10.- 


Stal 


duction cost of second 


pany, ash reserve ot 
000. The 
Thomas Mitchell. 
at $60,000, but 
$40,000-$45 000. 


Original 


plus a ¢ 
second company, to 


will be budgeted 


will probably cost 


about 


Broadway production 


at the Morosco, is grossing a steady 
$24,400, with the 
at all performances. It's netting 
about $4,500 a week at that rate 
Arthur Miller, the author, gets a 
straight 10% royalty, and. stage 
Elia Kazan gets a large fee based 
on both gross and a share of the 
profits. 

“Detective Story,” at the Hud- 
son, N. Y., has now repaid 75% of 
its $75,000 investment, and has 
earned back more than the balance 
‘exclusive of the proceeds from the 


limit of standees 


film sale). A second company will 
be finanted out of the profits. The 
Sidney Kingsley meller has been 
grossing over $20.000 a week, and 


netting about $3,500-$4,000. 


PEMBERTON OPTIONS 3 
COMEDIES FOR B’WAY 


Brock Pemberton has optioned 
three new plays, one or more of 
which he intends to produce on 
Broadway this season. All three 
are comedies, two being completed 


and the third being written. The 
producer hasn't decided which 


he'll do first. 

The plays are “Rondo in A Flat.” 
by radio-television scripter Doris 
Frankel; “Mr. Barry's Etchings,” 
by Hollywood scenarists Walter 
Bullock and Daniel Archer, and 
“Kin Hubbard,” still being written 
by Lawrence Riley, author of ‘“Per- 


sonal Appearance,” a Pemberton 
hit of 15 years ago. 

According to the producer. 
James Stewart, who twice substi- 
tuted as lead in “Harvey” on 
Broadway, would be right for any 
of the three comedies. But the 
actor, who will be married Aug. 8, 


has indicated he is not interested 
in doing a new play this season. 
So Pemberton explains that his 
“problem now is to find three 
Jimmy Stewarts not contemplating 
matrimony.” 

Meanwhile, the producer is seek- 
ing a star to continue the four of 
“Harvey” this fall, succeeding 
Frank Fay. 


‘Liberty’ Doing SRO; 
May Reverse Critics 


First full week's business 
cates that “Miss Liberty,” 
Irving Berlin-Robert E. 
musical comedy at the 

Y.. may ride out its 
critical reception and 
grade as a _ boxoffice 
lowing its initial three perform- 
ances the first week, the show 
played to its limit of 30 standees 


indi- 
new 
Sherwood 
Imperial, 
mediocre 
make the 
click Fol- 


all eight times last week, grossing 
a shade under $44,000. The only 
unsold seats were a few box loca- 
tions Saturday night (23) 

Fact that the tuner is drawing 
capacity standees, plus window 


sale and mail orders at the rate ot 
about $5,000 per day, is regarded 
as more significant than the regu- 
lar sellout attendance. since ithe 
latter was more or inevitable 
after the large pre-opening sale 
With an operating nut of about | 
$30,000 and an advantageous thea- 
tre deal, the show can net around 
$9.0900-$10,000 at last week's pace. 


less 


‘ 


| here 


artmans New Revue Capacity 11G 


In Md. Barn Tryout; Other Strawhats 


Olney, Md., July 26. 
The Hartmans’ new revue, “Up 
to Now,” racked up a capacity $11,- 
000 at Olney theatre last week, 
making it second successive week 
that this barn outfit has gone ove! 
the top. Last week, Edward Ever- 
ett Horton, in “Present Laughtet 
hung up the SRO sign. Kay Fran- 
cis in “Let Us Be Gay,” current 
bil looks less promising 
Olney is digging in tor an ex- 
tended fall season, beyond the an- 
nounced finale Sept. 13 of Helen 


Housekeeping.” 
“Philadelphia 
for week of 


Hayes in Good 
Sarah Churehill, in 
Story looks definite 
Sept 20 
Keaton-“Three Men” 
Washington, July 26 
Buster Keaton in “Three Men on 
a Horse’’-found it tough sledding at 
Meridian Hill, with a fair $5,500, 
at $3.60 top. 
Despite acclaim of local press for 


5! 2G 


this non-segregated effort, b.o. has 
been mild Eddie Dowling is cur- 
rent in “Time of Your Lite.’ 
Le Gallienne-Waring 7G 
Fayetteville, N. Y., July 26 
Eva Le Gallienne and Richard 
Waring, in “The Corn is Green,” 


grossed an estimated $7,000 last 
week at the Famous Artists Coun- 
try playhouse here 

Current is Diana Barrymore in 
‘The Philadelphia Story.” 
Rathbone’s $7,000 Gross 
Marblehead, Mass., July 26. 

estimated $7,000 gross was 
racked up by the North Shore 
Playhouse here last week with 
Basil Rathbone in “‘The Heiress.” 
House played at a $2.40 top. 

An advance sale of $4,200, larg- 
est in the barn’s history, was taken 
in for current engagement of 
Hildegarde in a one-woman show. 


An 


‘Heiress’ Opener To Wing Fund 
Mountainhome, Pa., July 26. 
Proceeds of the opening per- 
formance of “The Heiress” at the 
Pocono playhouse here Monday 
1) will go the American Theatre 
Wing’s veterans hospital division 
in New York. The benefit was set 
up by local committees in Scranton 
and Hazleton, which were formed 
by Pocono’s” business manager, 
Carl Messinger, and the company 

director, John O’Shaughnessy. 
Valerie Cossart heads the cast. 





Gateway’s Tryout 
Gatlinburg, Tenn., July 26. 

“The Nightingale Sang Too 
Late,’ new play by John Richards, 
will be tried out by the Gateway 
Siock Co. here as part of its five- 
play repertory season. Initial show- 
ing of the new work will be given 
for three performances starting 
Monday (1), with repeats scheduled 
for subsequent weeks. Theatre 
alternates its productions twice a 
week. bringing each play back for 
a second run. 

Included in the re pertory of this 
Equity group* are John Loves 
Mary,” “The Male Animal.’ ‘“Dan- 
gerous Corner” and ‘‘The Philadel- 
phia Story.” 


Peggy Ann Garner's $4,200 Gross 
Chicago, July 25. 

Chevy Chase summer theatre, 
newest of silo setups here and only 
one that presents visiting names, 
ended its second week of opera- 
tion about gr in the black. Peggy 
Ann Garner, “Peg O’ My Heart,” 
grossed a $4,200 for six per- 
formances. 

Theatre opened with a seven-day 
week, but switched to six perform- 
ance last week, closing Monday 
nights 

Nina Foch opened T uesday (26) 


in “Light Up the Sky.” Advance 
sales have left only the early part 
of the week with seats: the week- 
end being a_ sellout. House is 
a from $1.50 to $3, including 
ax 

o Mady Christians opens Aug. 2 in 
“The Vinegar Tree.” 


35G Theatre Festival Bankroll 
Washington, July 26. 

Washington’s outdoor Theatre 
Festival, at Meridian Hill Park. 
has a production bankroll = 
$35,000 for the season. It>w 
financed as a limited pastearehin. 
with Horton Foote, Vincent Dona- 
hue and David Pollard as general 
partners and about 45 limited part- 
en with investments up to $5.000 
each 

Backers are to receive 2.75°% of 
the profits for each $1,000 in- 
vested. 

Sarah Versus Hildy 
Boston, July 26. 
baitle has developed 
between Hildegarde, who 


Boxoffice 


‘opened Monday (25) with a one- 
woman show at the North Shore 
Players, Marblehead, and Sarah 


Churehill, 
delphia Story’’ at 
Mutual Hal! 

To bally 
manager Anna 
for ads from her 

Strawhat Jottings 

Sonny Tufts begins a week's 
engagement at the McCarter thea- 
tre Princeton, N. J., Monday 1) 
in “Petticoat Fever” ... The Bell- 
port (L. 1 summer theatre put 
back its tryout of “You Got A 
Regatta” to the week of 

The Pompton Lakes (N. J 
playhouse will offer a 

‘Roman Holiday new musical 
with book by Peter Xantho, 
by Greg Kayne and music by 
Marcel Dumas, week of Aug. 15. 

John L. Oberg’s “The Night 
and the Star.” which won the $3. 
000 Christopher award this year, 
will be tested at St Michael's 
Playhouse Winooski Park vt... 
week of Aug. 9 Billy Redfieid 
will have the leading juvenile 
in the Westport (Conn.) Playhouse 
tryout of Lynn Riggs’ “Out Of The 
Dust,” beginning week of Aug. 8. 

Sarah ‘hurchill and Jeffrey 
Lynn did so well in “Philly Story” 
in Worcester Guy 


that Palmerton 
is seeking them for a September 


appearing in “The Phila- 
the New England 


hoo Hildegarde’s run. 


Sosenko is paying 
own pocket 


ly rics 


role 


date at his twin house in Fitchburg, 
Mass Diana Barrymore, on 
tour, says she'll be married in the 
autumn to Robert Wilcox, filmite, 
who's” playing opposite her in 
“Light Up the Sky” and “Philly 


(Continued on page 114) 


‘Heart of the Matter’ 
Skedded by Dean 
For B’way, London 


“Heart of the Matter.” Graham 
Greene's bestseller which Sir 
Alexander Korda will produce as 
a film, will be dramatized for the 


stage by British playwright-direc- 


tor-producer Basil Dean, in collab- 
oration with the author. Dean will 
probably present it first in London 


Broadway in asso- 
ciation with a local management. 

If and when the work is staged 
in New York, a share of the profits 
will go to Ralph Bellamy, currently 
starred in “Detective Story,” at 
the Hudson, N. Y. He first en- 
visioned the book as a_ potential 
dramatic vehicle and held an op- 
tion on it for some time. But a 
deal to have the author do the 
adaptation fell through when Rich- 
ard Rodgers and Oscar Hammer- 
stein, 2d. insisted on = assurance 
from Korda, who owned the screen 
rights, that he would withhold re- 
lease of the picture version until 


and later on 


atter the run of their proposed 
legit production 
Dean, now in New York, intends 


the dramatiza- 
London in a 


work on 
tion on his return to 
week or two. Also on his forth- 
coming schedule is the West End 
presentation, in association with 
Tom Arnold, of a farce 
called “Winter Sport,” by Anthony 
Kimmins, author of “While Par- 
ents Sleep.” When it will be pro- 
duced will depend largely on the 
availability of suitable stars. 
While in New York the showman 
is supervising revisions of “Lily 
Henry.” the Mae Cooper novel 
which the authoress has adapted in 
collaboration with Grace Klein. 
Dean will stage the play on Broad- 


to begin 


way for Aldrich & Myers, and be 
associated with them in the pro- 
duction. He will also do it with 


them in London, with Lawrence 
Snell as a partner. 
Also on Dean’s slate when he re- 


turns to England is the production 


of a television version of his for- | 
mer stage success, “Hassan,” by 
James Elroy Flecker. He intends 


to try a new technique of TV pres- 
entation with the show. 
DALLAS’ MET OPERA DATES 
Dallas, July 26 
The Dallas Grand Opera Assn. 
has tentatively announced April 
28-30 as the 1950 dates for the 
Metropolitan Opera appearances 
at the State Fair auditorium 
Arthur L. Kramer has been re- 
elected prez of the local group 
Dallas Scenic School 
Dallas. July 26 
A summer school of scene de- 
is being*launched at the Star- 


sign 
light Operetta in Dallas season by 
Peter Wolf, scenic designer ior the 


operettas. 





Aug. 16. 


trvout of 
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Murtagh-Broker Showdown May 
Not Come Until 75c Law Gets Test 


Showdown between John M 
Murtagh, New York City commis- 
sioner of investigation, and the 
ticket brokers may not come until 
there’s a test of the constitutional 
itv of the 75c limit on agency fees 
Meanwhile, Murtagh has won every 
legal skirmish with Jesse Moss, at- 
torney for the brokers, and is going 
ahead with his campaign of agency 
license revocations and amassing 
evidence for possible legislative 
reform. 

Moss Believes the 75c 
of the state business law, is 
stitutional, but he’s been unable 
to test it on any of the cases thus 
far. He failed again last week to 
have the issue decided, when N.Y 
supreme court justice Thomas A 


limit, part 
uncon- 


Aurelio ruled that there was suf- 
ficient evidence to warrant license 
revocation of the Louis Cohen 


agency on other grounds than ove! 
charging. 

There’s a chance, however, 
Moss may not wait for a case to 
test the 75c. rule, but may bring a 
separate, outside suit on behalf of 


that 


one of the brokers. The = action, 
either in federal or supreme court 
would seek to restrain Murtagh 


and the commissioner of licenses 

Edward T. McCaffery. from enforc- 
ing the 75c. limit. Figured such a 
suit may be brought within the 
next couple of weeks. 

One of the devices bv which 
overcharges are sometimes dis- 
guised on agency books is to enter 
ficticious sales of balcony seats to 
charge-account customers as_ part 
of legitimate transactions for 

(Continued on page 116) 


Arthur Miller Hasn’t Any 
Idea on Which Producer 
Will Get His Next Play 


Recently reported statement by 
Arthur Miller that he has no idea 
what management will get his next 
script, is understood to have come 
as a shock to Kermit Bloomgarden, 
co-producer of the author's “Death 
of a Salesman.” Playwrights nor- 
mally continue business associa- 
tions with managers who have pro- 
duced their scripts successfully, so 
Bloomgarden apparently assumed 
he'd get first chance at the next 


Miller play. However, Miller's 
siatement indicated who will get 
his next script will be decided 


strictly on who can give it the best 
production and will offer the best 
terms. 

Although Miller's first play. “The 


Man Who Had All the Luck.” was 
Presented by Herbert H. Harris. 
the author and Elia Kazan, who 
was to stage it. gave the next 


drama. “All My Sons,” to Harold 
Clurman & Walter Fried. In the 
Case of “Salesman,” Miller and 
Kazan gave Bloomgarden | first 
chance at the script when the lat- 
ter asked about doing it. Bloom- 
Barden brought in Fried. giving 
him a share of the producer's 
profits. 

Although “Salesman” is “pre- 
sented by” Bloomgarden & Fried, 
it is billed as a Kazan “production” 
and the director is understood to 
have an unusually lucrative finan 
Clal deal on the show. Miller has 


indicated that he and Kazan will 
pr decide mutually on what 

nagement will get the next 
work. . 


NEW PORTER MUSICAL 
BUDGETED AT 2006 


Wi : 
Vith Cole Porter and producers 


— ,subber and Lemuel Ayers 
Geest ack next week from the 
ably ; “el Starting date will prob- 

* be set shortly for their forth- 


Coming musical. 


. titled 
“Heaven 


tentatively 


SCore ; and Earth.” Porter's 
Dwict *" completed, but scenarist 
lght Taylor has j 
a} S not finished the 
book. e ishec 


ndeetuction | will probably _ be 
a erin at $200,000. with backers 
iiiee iss Me, Kate” offered the 
“ae percentage investments as 
“K ore. John C. Wilson, who staged 

ale,” will repeat the assignment. 





‘Harvey’ for Aussie 


Finalized This Week 


Final contracts for 
of “Harvey” in 
J. C. Williamson Theatres man- 
agement are being inked this 
week. Dorothy Stewart, William- 
son's N. Y. rep, is sailing for Lon- 
don on the Queen Elizabeth Aug 4 
to take charge of the London of- 
fice for six weeks. 
manager, is in Australia with an 

Nevin Tait, London general! 
Italian grand opera company he 
jook out there. 

With his assistant taking ill, Miss 


presentation 
Australia under 


Stewart got the hurrv e¢all Hier 
main job will be to arrange trans 
portation for a Gilbert & Sullivan 
troupe going out to Aussie from 


England. 


‘Kate Have Fat 
Theatre Deals 


Theatre terms for “Miss Lib- 
erty,” new musical comedy at the 
Imperial, N. Y., are unusually fa- 


vorable to the producers—Irving 
Berlin, Robert E. Sherwood and 
Moss Hart. 

Show is understood to get 75°, 
of the first $40,000 gross. and 
everything above that At the 
current pace, that would give the 
theatre rental of $10,000 on last 
week's $44,000 gross 

“South Pacific’ also has an 
attractive rental deal for the Ma- 
jestic, N. Y. The Richard Rodgers- 
Oscar Hammerstein, 2d, musicaf 
gets a straight 75°. of the first 
$40,000, everything between $40.- 


000 and $50,000, and 75°o of all over 
$50.000. At the show’s consistent 
$50,600 gross, that brings the rental 
to $10,150. 

“Kiss Me, Kate,” at the Century, 
N. Y.. keeps 70° of the first $20- 
000 and 75° of everything there- 
after. At its regular gross of over 
$47.1000 a week, it pays $12,775 
rent. 

Imperial, Majestic and Century 
theatres are all operated by the 
Shuberts. 


‘LAUGHTER’ PARTNERS 
TO GET 7-86 RETURN 


Backers of the recent touring 
revival of ‘““Present Laughter.” star- 
ring Edward Everett Horton, will 
probably get around $7,000-$8,000, 
return on their investment, from a 
clause in the contract between co- 
producers C. Edwin Knill and Mar- 
tin Manulis, and author Noel Cow- 
ard. 

Contract gave Knill and Manulis 
rights to the comedy for a year 
So when Horton wanted to do the 
plav at various strawhats this sum- 
mer. Knill and Manulis required 
the payment of a $500 weekly fee 
‘in addition to the author's royal- 
ties. of course). 


So far. the deal has brought 
them $5.000 on 10 bookings Horton 
has made for the show All the 
proceeds are being paid to the 
backers... who lost their $35.000 
investment on the revival produc- 
tion Horton will do the play for 


Angeles 
*Black- 


El Capitan. Los 
Ken Murray's 


a run aft 
following 
outs”’ there 


MCA's Morris to Europe 

Maynard Morris. of the Musie 
Corp. of America partment 
planed Friday (22) to 
marily to attend the 
the London production of 
of a Salesman.” Paul 
He will flv back Aug. 8 

Agent went first to 
four davs of theatregoing 
spend about a week cat 
West End shows before 
to the U. S. 


jegit d 
Europe, pri 
opening of 
Death 
with \Miunl 
Paris for 
and he'll 
‘hing the 


returning 


MID - OCT. Ff 
| ARRIVE 
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rhe fall season on Broadway will 
probably be the latest-starting 
within memory. According to pres 


ent indications, the first legit pro 
ductions will not arrive in New 


Ken Mur 


York until mid-October. 


rays “Blackouts,” opening Sept. 7 
at the Ziegfeld, is actually vaude 
ville, not legit.) In contrast, there 
was a rush of new shows imme 
diately after Labor Day last year, 
with 13 arrivals during September 


one of which, 
was a hit 


only 
Son,’ 


“Edward, My 

however). 
Although there has been the cus 

tomary plethora of production an 


nouncements, relatively few of the 
listed entries appear definite. An 
acule shortage of available finan 
cing, plus the perennial dearth of 


may be re 
Likely to be an 
ing ftactor as the 
limited 


Satisfactory scripts 


sponsible increas 
season progresses 
is the supply of suitable 
theatres 

definite 


rhe seemingly produce 


tions for fall include Maurice 
Evans’ double presentation of Ter 
ence Rattigan’s Harlequinade” 
and “Browning Version,” the Play- 


wrights’ Ca.’s “Cry, the Beloved 
Country” (to be retitled), the Ker- 
mil Bloomgarden-Gilbert Miller 
Viontserrat.” Katharine Cornell's 


That Ladv,.”’ Cheryl Crawford's 
musical ‘“Litthe Foxes,” the Theatre 
Guild's revival of “‘As You Like 
It.’ the Alfred deLiagre, Jr., pro 
duction of sell, Book and Can- 
dle 

Also, Herman Levin - Oliver 
Smith's “Gentlemen Prefer 
Blondes,” the Aldrich & Myers 
revival of “Caesar and Cleopatra,” 


the Subber & Avers musical. 
‘Heaven and Earth,’ the Guild's 
Continued on page 116) 


‘Blind Mice’ Fall Tour 


Awaits Douglas Pic Deal; 
Most Parts to Be Recast 


“Two Blind Mice,” Samuel Spe- 
wack comedy which closed recently 
at the Cort. N. Y., will probably 
tour in the fall, with Melvyn 
Douglas continuing as star. Actor 
is motoring to the Coast for a pic- 
ture deal, and will know in a few 
weeks when he will be available to 
go on the road with the legiter. 
Mabel Paige is set to be back as 
one of the femme leads, and Laura 
Pierpont will probably play the 
other again Most of the other 
parts will be recast 

Production, presented by the new 
firm of Harrison Woodhull & Ar- 
cher King. was financed at $60,000, 
of which about $36,500 was earned 
back. plus other assets in the form 
of union bonds, etc Some of the 
available cash may be distributed 
to backers during the summer, with 
some kept to launch the tour and 
as a reserve. Spewack, currently 
in Europe, will revise the script 
somewhat while he’s away. 

Deal for the Swedish rights to 
the comedy were sold last week, 
and other foreign negotiations are 
in progress. Also, there's recently 
been a renewal of film interest in 
the play 


Jerry Colonna Gets Top 
Comedy Role in Revival 


Hollywood, July 26. 
Top comedy role in “Girl Crazy,” 


Gene Mann's outdoor Greek thea- 
tre production goes to Jerry 


Colonna 
Show opens Aug. 22 
Buddy Clark and Benay 


Duke Back in N. Y. 


com- 


starring 
Venuta. 


fier three months abroad 


poser Vernon Duke returned to 
N y Sunday 24 aboard the 

America 
Duke Is current working on a 
new ballet Midwinter’s Night 
Dream, vhich the Marquis de 
Cuevas wants for his International 
Ballet Co. in Paris He is also 
finishing work on a new musical 
scheduled for spring 


Carniva! 


production in Paris. 


ilywood. to 
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! ‘Washington Still Aint Talkin’; 


Waiting-Out on Derwent Boner? 


—_——- -+ 


‘Goodbye’ Expected 
To Last the Summer 


On the strength of its boxotfice 
pace in the last few weeks, “Good 
bve, My Fancy Is now expected 


to continue through the balance of 


the summer. Fay Kanin comedy 
has been topping $10,000 weekly 
with an operating nut of around 
$9,000. Fulton Theatre is unde: 
stood to have a $3,500 guarantee 
against 30°. of the gross 

Ruth Hussey, currently starred 
in the Aldrich & Mvyers-Michael 


will remain with 


rest of the sroadwa\ 


Kanin production 
it for the 

Madeleine Carro 
ated the role will 


Vacation to pl 


Stockholder Suit 
Dismissed Ys, 


Shubert Firm 


Stockholder — suit against the 
Select Theatres Corp., Shubert sub 
sidiaryv, was dismissed last week by 
N. Y. supreme court Justice Thomas 
\ Aurelio Action, intended to 
find out whv no dividends have 
been paid, although company 
has built up “substantial and in 
creasing surplus,” will be carried 
to a higher court, according to 
Abraham [.. Hecht. president of 
Prblic Operating Corp., the plain 
tiff 

Court dismissed the suit on the 
ePround that prima facie evidence 
was not submitted to show that the 
information sought was necessary 
for the protection of the 
holder. and that there was no claim 
of “mismanagement or waste or 
any wrongful act or omission.” Al- 
though the right to inspect all ac- 


run 1] vho cre 


return trom 


ay it on the road 


the 


stock 


counts and monthiv” audits was 
denied, the court ruled that the 
corporation stockbook must be 
available for inspection bv the 


plaintiff this morning (Wed.) at the 
Shubert office. 

It was brought out in the suit 
that there are 38.000 shares of pre 
ferred stock of Select Theatres at 
$10 par value and 200.000 shares 
of common at 10c¢. var Hecht's 
firm. as owners of 250 shares of 
common, asked for detailed in 
formation why no divvy has been 
forthcoming In commenting on 
the action, Hecht said he believes 
Select has a surplus of $1.300.000, 
and that the stockholders have a 
right to know what's boing done 
with the money. 

He explained that Public Operat- 
ing Corp... which has numerous 
investments in various fields. had 
acquired its stock from a bank that 
received it as payment of debts of 
Select ‘heatres at the time the 
Shuberts. reorganized the companv 
after it had been in bankruptev 
It has been difficult to obtain in- 
formation about Select Theatres 
he ssid. as the Shuberts usualls 
scheduled the cornoration’s annual 
meetings on Rosh Hashonah. the 
Jewish New Yeor's This vear's 
stockholder meeting was held on 
Yom Kiovnur. the Dav of Atone- 
ment, he noted 


‘John’ for Coast 


July 26 
opens on the 


Hollywood 
“John Loves Marv” 


Coast Aug. 8. at the Biltmore. Gale 
Storm Jimms Lvdon ({rant 
Mitchell Leatrice Jov Michrel 
North and Barbara Read head the 
cast 


Show is 
Viecaners Club 


entries into 


heing presented bv the 


third of the club's 


local legit First two 


‘Front Page” ct irrin’ Dene Clark 
nd “Aecent on Youth” torring 
Otto Kruver and Jeanne Cosnes 


small Fl Patio 
moderately good biz 


nlaved at the 


Hol- 


Neither Clarence Derwent, Act- 
ors Equity nor the Associated Act- 
ors & Artistes of America has had 


any reply to their protests to Presi- 


dent Truman and Attorney Gen- 
eral Tom Clark, or to their re- 
quests for an explanation of the 
actor's six-hour detention and 


questioning July 17 at LaGuardia 


Field, N. Y., on his return from 
Europe with a “Hamlet” troupe. 
None of the’ communications has 
even been acknowledged 

Derwent himself wrote a letter 
to Clark last Friday (22), noting 
that his wire of the previous Mon 
day 18) had not been answered, 
and asking if the matter could 
not be finally clarified. The 4A‘s 


international board had sent a pro 


test the previous Monday to Mr. 
Truman, and the Equity council, 
representing Equity and Chorus 
Equity, also protested to the Pres 
ident the next day 

So far the Government's only 
official explanation for holding 
and grilling the Equity president 


was that, because he arrived on 
Sunday, a holiday, it was “neces 
cary to send to Washington for 
his file, in order to establish un- 
questioned identity.”’ It was point- 
ed out by Immigration & Naturali- 
zation Service officials that when 
Derwent was “cleared for re-entry” 
to the U. S. it constituted absolv- 
ing him from any suspicion. But 
no official statement to that effect 


could be obtained 
One Government official 
ed unofficially that the 


indicat 


Case UaAs 


stirred up by the reception of a 
letter, apparently from a_=crank, 
charging the actor with leftist af- 


filiations. 


Angels’ Syndicate 
Wins Judgment Of 
$13,701 Vs. Harris 


Judgment of $13,701 against Jed 
Harris, in connection with his pro- 
ductions several seasons ago of 
“Apple of His Eye” and “Loco 
was won in N. Y. supreme court 
last week by Savoy Productions. a 
svndicate of legit backers Suit 
was filed two years avo, asking for 
an accounting of $20,000 the group 
had invested in the producer-di- 
rector’s shows. Judgment went by 
default. 

According to the complaint filed 
at the time, Harris issued no state- 
ment of the financial status of 
“Apple,” which had closed two 
years previously, following mod- 
erate runs on Broadway and the 
road, with Walter Huston starred. 
“Loco” was a flop of the following 
season. 

Two seasons ago Harris staged 
and was. partnered with Fred 
Finklehoffe, Jr., in the production 
of “The Heiress,” with Finklehoffe 
having sole presenter billing. Last 
season, besides directing the Jean 
Dalrymple production of Jean-Paul 
Sartre’s “Red Gloves,” he staged 
and produced Herman Wouk’s “The 
Traitor.” The latter two were 
failures, but “The Heiress” was ea 
click, 


ATPAM AIDES SOUGHT 
FOR L. A. THEATRES 


Hollywood, July 26 
Attempt to have union flacks and 
front-of-the-house employees hired 
for local legit productions will be 


made by the Assn. of Theatrical 
Press Agents & Managers. Thit 
will be the vrimary tonic for dis- 
cussion during the visit here this 
week of Milton Weintraub, ATAM 
secretary-treasurer 

However, various other union 
matters will be considered while 
Wemitraub is here. 

AUSSIE GETS ‘OAT’ 
Svdnev. July 20 

One Wild Oat British faree 
at Garrick London has heen 
bought for Aussie bv A. Ben Fuller, 
son of Sir Ben Fuller 

He’s currentiv tn :s.ondon \jook- 
seeing talent and shows for Down 
t ndet 
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quity Launches Drive to Educate | 


Members to Curb Union Violations 





Actors Equity has launched a? 
drive to end violation of its regu- 
lations by members of the union 


Two-fold educational campaign will 
conducted old and 
members, with the idea of familiar- 
both groups with the history 


be among new 


j 


izing 
of the organization and its rules 
and policies At the same time, 
a new attempt will be made to re- 


vise the Equity Magazine to make 


it more readable and informative. 

The new program, adopted by 
the council yesterday (Tues.) at 
the recommendation of the mem- 
bership education committee, in- 
volves several policy innovations. 


Perhaps the most notable is the 
move to require all new members 
to pass a test on the Equity rules 
in order to hold a card in the or- 
ganization. Another _- striking 
aspect of the plan is the method 


by which infractions of the rules 
are to be made known to com- 
pahhtes 

The ire three possible steps 
in the educational drive applicable 
to new members. One is that each 
new member may have to buy a 
copy of “The Revolt of the Actors,” 
Alfred Harding’s account of the 
strike of 1924, by which Equity 
forced the manager to recognize 
the union It’s proposed that, if 
possible a condensed version, 
edited by the author, be issued in 


paper-bound form at reduced price. 
\nother requirement is that new 
members read the booklet, “AEA 
Rules Governing Employment” and 
a written test on the contents. 
Anyone failing to pass may take 
the examination again and, if ne- 
cessal continue to do so “until 
he has passed the test or displayed 
himself such an imbecile that he 
has no place in AFA,” 
classes are to be 
which instruction 
Equity history 
and union business in gen- 
eral Each new member may be 
‘quired to attend at least one 
lecture, with non-attendance 
ject to a $5 fine and 50° dues in- 
crease until he does attend. 
4 Moves to Be Made 


For the education of old mem- 
bers, three moves are to be made. 
One will be a report by the council 
of any case of abuse or violation of 
the union rules. Each deputy will 
call a meeting of his entire com- 
pany and read the report aloud. 
Company meetings won't be held 
more than once a month, except in 
case of emergency. 


pass 


Finall four 
held annually at 
be given in 


mes 


such 


sub 


A second step will be the publi- 
cation of a pamphlet outlining 
briefly the union's objectives and 
policies. Third step will be the for- 
mation of a special committee for 
the modernization of the magazine, 
so members will read.it instead of 
“skim it through hurriedly.” 

It’s figured this may be primarily 
a matter of writing rather than re- 
vised format. In this connection, 
it’s proposed to have author-mem- 
bers of the union serve on the com- 


mittee and possibly contribute 
articles. 

In summarizing its recommer4da- 
tions, the committee noted that 


many such proposals had been of- 
fered in the past. However, it ob- 
served, ‘We think there is one dif- 
ference—and a major one. We 
propose to put teeth into our new 
laws through fines and other 
disciplinary action. We believe 
that a union member must learn to 
take his union seriously and not 
for granted. 

“We have been told that there 
are many infringements of regula- 
tions occurrent yearly. We, indi- 
vidually on this committee, and we 
have no doubt that most members 
of the council, too, have seen many 
examples of the ignorance of the 
membership and of consequent in- 
fractions of rules. We do not care 
to continue to sit in seats of judg 
ment in such cases as the recent 
Rollo-Simetti mess when a compre- 
hensive education of members 
might easily have prevented any 
such instance. 

“We think, too, that the member- 
ship should have the responsibility 
of awareness and knowledge. We 
think that they must learn that this 
organization has a proud and stir- 
ring history; that the rights and 


privileges they now enjoy weren't 
handed to us on a platter; that if 
they desire further rights and priv- 
ileges that they will have to get 
them through their union and that , 


necessitates an understanding of 
all union rules, history and_ busi- 
ness.” 


Education committee, consisting 
of Alfred Drake, chairman. Mar- 
jorie Gateson and Florida Friebus, 
was commended by the council for 
the clarity of the report and the 
rapid way it was developed 


_— U. Students 
Sail for Rep Tour Of 


Norway as Govt. Guests 


Troupe of student actors and 
three faculty members of Howard 
Univ. sail next Sunday (31) on the 
Stavengertjord for a_ repertory 
tour of Norway. They may subse- 
quently visit other Scandinavian 


countries, probably returning some 
time in October. They will present 
Ibsen’s “The Wild Duck” and 
“Bayou Legend,” an adaptation of 
the same author’s “Peer Gynt,” by 
Owen the 
Howard 


Dodson, a member of 
faculty 
first 


Is at 


believed to be the 
S. Negro group 


Tour 
such bv a | 


the invitation of the Norwegian 
rovernment, which became. inter- 
ted in the idea after its cultural 
ittache in Washington saw _ per 
formances by the college players 
Before the invitation was issued, 
however, films, recordings and 


scripts of the Howard productions 


were approved by one of Norway 


leading legit managers 


Transportation expenses for the 
company are being supplied by 
Blevins Davis, Broadway producer- 


investor who financed and present- 
ed the recent American production 


of “Hamlet” at Elsinore and in the 


U. S. zone of Germany. The tour 
will be on a non-profit basis, with 
income from ticket sales covering 


the group’s expenses while in Nor- 
Howard faculty members making 
he trip are Di Anne M 


{ Cooke 
Dodson and James Butcher. 





Legit Bits 





Gerald Cornell, who plays the 
hotel manager in “Born Yester- 
day,”’ was to undergo a major op- 
eration yesterday (Tues.) in Sharon 
(Conn.) hospital ' Playwright- 
seenarist Robert Ardrey, who's 
been working on a novel for a year 
in Hollywood, will continue it as a 
trilogy. He expects it to take him 
at least two more years Mary 
Coyle Chase, author of “Harvey,” 
is working on a new script at her 


home in Denver. Her agent Janet 
Cohn, will leave next week for a 
visit there. after which she'll con- 


Radio writer 
author of the 
is working 
Nantucket, 


tinue to the Coast 
Clifford Goldsmith, 
legiter, “What a Life,” 
on a new comedy at 
where he’s summering 
Actor Tom Ewell, back last week 
from a Hollywood picture assign- 
ment, may return there on another 


deal if he doesn't land a suitable 
legit role Belle Postal, secre- 
tary to producer Michael Todd, 
goes to the Coast this week on 
vacation Atter a quick trip to 
Salt Lake City, to hear Kitty 
Carlisle (Mrs. Bart) sing the lead 
in “Carmen,” Moss Hart has gone 
to his Bucks county (Pa.) place 
until fall Producer Joseph M. 
Hyman to Elkins, N. H., for several 
weeks. 


Beatrice Lillie, who closes Satur- 
day night (4) in Chicago in “Inside 


U.S. A.,”’ sails Aug. 4 for England, 
but will return in the fall to re- 
sume touring in the revue... Nina 
Melville, retired for some years, 
has resumed her acting career. 
She’s appearing this summer with 


the Barnstormers, Tamworth, N. H. 
Her daughter, Margaret Miner, is 
also an actress . Alan Schneider, 
Broadway actor giving a series of 


lectures at Dartington Hall, Totnes, 
England, has been acting under 
the direction of John Burrell, of 
the Old Vic. His fiance is going 
te England for their marriage, 
after which they'll spend some 
time on the Continent before re- 


turning to the U.S 


Chatterton’s ‘Love’ 


Hollywood, July 26., 
Chatterton will have the 
Edward Mabley's “All for 
which is talked of for a 
Broadway opening in the fall 

Deal is on here for Alan Baxter 
to do the male lead. 


Ruth 
lead in 
Love,” 


Maori Song-Dance Unit 
Due for U. S. Touring 


A six-month tour of the U. S. 
and Britain during 1949-50 by a 
group of aboriginal Maori dancers 
and singers is being readied, un- 
der the sponsorship of 
Zealand government. 
Levitoff, Australian 
ager, who is promoting the project, 
has been setting up preliminary 
arrangements. 


the New 
Alexander 


concert man- 


Only twice before has the New 
Zealand government permitted 
Maori groups to leave the island 
the last time being for the Chicago 
World’s Fair of 1933. Native pop 
ulation had been dying out, and 
the ban was put on for Maori pro- 
tection. Levitoff had _ difficulty 
first getting the New Zealand gov- 
ernment to okay the tour; then 


the consent of the chieftains 
of the four major aboriginal tribes. 
Increased birth rate in the past 
two decades has eased the situa- 
tion. 

New Zealand government would 
pay transportation against bonds 
for salaries, etc., here, and group 


would 
Musical 
clause. 


join American Guild of 
Artists under a_ special 


Equity Nixes Request 
Oa ‘Hamlet’ Scenes 
For Documentary Pic 


Actors 
request 


Equity turned down a 


from its own president, 


which would 
the “Hamlet” 
troupe recently Den 
mark the zone of 
Germany, to appear in a documen 
tary film about Kronburg castle, 
Elsinore, the actual locale of the 
Shakespeare classic. The incident 


Clarence Derwent, 


have permitted 
that 


and 


toured 


Americat 


became known last week, after the 

company’s return to New York 
Vhile playing its successful en 

sagement at Elsinore, the Ham 


was approached by 
Carl Dreyer, noted documentary 
producer, to play several Shake 
Speare scenes in the picture he 
was making at the castle. The film 
was to be primarily historical, it 
was explained, and would have 
world-wide distribution. 

Because the documentary was 
being made on a low budget it 
was impossible to pay the regular 
Equity scale of a week’s salary for 
each of the three or four days’ 
shooting. So Derwent cabled the 
Equity council, asking a waiver of 
the union’s rule. His request was 
turned down because, it has since 
been learned, insufficient details 
of the film were given. 


let’ troupe 





Boston Onera Co. On 


AGMA’s Unfair List 


American Guild of Art- 
ists has placed the Boston Grand 
Opera Co., of New York, 
impresario, Stanford Erwin, on its 
unfair list. Union claims Erwin 
toured an opera troupe last winter 


Musical 


and its 
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Plays Abroad 


Tough at the Top 
London, July 16. 


Charles B. Cochran (in association 
with Anthony Vivian) production of 
musical play in two acts (12 scenes) by 

P. Herbert; music by Vivian Ellis; de 


Sir 


signed by Oliver Messel. Directed by 
Wendy Toye. At Adelphi, London, July 
15, °49 

Princess Philomel......... Maria D’Attili 
sartholomew Brain George Tozzi 
Barbara Duchesne Carol Raye 


Sen. WE. <. «ase ead eon Brian Reece 
3 "0: re Eddie Byrne 
Princess Selina.........e.; Anita Bolster 
Gen. Otto Edelsten...... Felix Kent 
Captain Fritz Peter Morton 
Chubby Quail Stanley Rose 
Valentine ota te Me Clive Stock 
Phoebe =e Jean Telfer 
Palace Charlady Beryl Kaye 
Charles Lupin Peter Lupino 
Prime Minister........ Geoffrey Bayldon 
Miss Mervin..........-. Gwen Nelson 





| 
| 


fund to aid gifted but impecunious 
pupils to higher education. There’s 
also a mystery when a boy is in- 


| jured. 


This is an artistic musical on the | 


grand scale, blending pathos, 
humor, colorful decor. and cos- 
tumes, interlaced with many lilting 
melodies well sung by the two 
leading artists, Maria D’Attili and 
George Rozzi. Excellent singing 
and dancing chorus, in the true Sir 
Charles B. Cochran tradition, more 
than carry their weight and pro- 
vide scintillating background. 
Early scenes drag and book won't 


add much to the credit of A. P. 
Herbert, offering the hackneygd 
theme of an incognito princess 
falling in love with a commoner 
ind renouncing him for the good 


of her people 

Following example of “Bless the 
Bride.” Cochran opened the show 
cold instead of his usual practice 
of a Manchester tryout to smooth 
rough edges. Reception was enthu- 

tic but general esponse 
disappointing. Starting off during 
a slump due to excessive heat, 
how will depend largely on the 
Cochran drawing power to make 
the grade, for lack of usual Herbert 
wit and local marauee names will 
be a strong drawback to show’s 
prospects of repeating “Bride’s” 
lengthy run 

Miss D’Attili is wholly 
as the heroine, smartly 
her many attractive 
Tozzi makes a good foil 
down-to-earth plus 
his vibrant singing Carol Raye 
sings and dances charmingly as a 
lady-in-waiting, with Brian Reece 
setting every ounce of humor out 
of the quaintly-etched character of 
an amorous count. Beryl Kave 
makes grotesque individuality out 
of her few appearances as a 
dancer and the whole company 
give its best for the occasion. 

Clem. 


press Tr 


delightful 
handling 
numbers. 
with his 


Dark Enchantment 
Svdney, June 30. 
Whitehall production of mystery. in three 


acts by Max Afford. Directed by Fifi Ban- 
vard. Opened at Minerva, Sydney, June 
mes “Sa 

rer ee ore Betty Duncan 
ee ee Charles Zoli 
Orlando Partlett Gordon Glenwright 
Madame Leyda Neva Carr-Glynn 
Mrs. Lily Abenethy Daphne Winslow 
Julie Georgie Sterling 
Asthier MAIGGM. 2 ack ss. Grant Taylor 
Paul Burimer ... oss css Richard Parry 
Albert Hoskins........ Maurice Unicomb 


This Aussie-made thriller by na- 
tive author Max Afford has little 
chance abroad. Needs plenty of re- 
write to smooth it out for even lo- 
cal consumption. 


Set in the gaslight era of Lon- 
don. story concerns a_ mystery 


woven by a ventriloauist and his 
dummy. It’s played throughout in 
the one set—a theatrical boarding- 
house. Action is slow.and never 
builds. Richard Parry is badly mis- 


without signing an AGMA basic cast as the ventro, with only Neva 
agreement. Several union mem-, Carr-Glynn outstanding in the role 


bers who toured with the company 
have also been censured for sing- 
ing with a unit that had no union 
contract. 


AGMA has issued a list of com- 
panies and managers now on its 
unfair list. These are: Adams- 


Williams Corp., N. Y., and Wilson 
A. Williams; Belmont Oper2 Guild, 


N. Y.; Boston Grand Opera Co., 
N. Y¥., and Stanford Erwin; Man- 
hattan Opera Guild, N. \ and 


Benjamin F. Kutcher; Mascagni 
Opera Guild, N. Y., and Josephine 
La Puma: N. Y. Civic Opera Co.., 
N. Y., and William Reuterman:; 
Star Opera Co., N. Y., and Francis 
C. Torre; Verdi Grand Opera Co., 
Rochester, N. Y., and Vincent Faga 
and Sylvestre Zaccarria; Washing 
ton Grand Opera Assn., Washing- 


ton, D. C., and William Webster. 
‘Finian’ Resumes New Haven 
New Haven, July 26 
Shubert theatre will end_ its 
summer hiatus with a week of 


“Finian’s Rainbow” 
29 


starting Aug 


Heads Columbus Outfit 
Coiumbus, O., July 26 
Roy Bowen has been named 
managing director of the Players 
Club here, succeeding the late 
i Stokes McCune, 


Rick. 


of a gypsy. 
Wilderness of Monkeys 


London, July 13. 
Arts Council and Old Vie Trust presen- 
tation of Bristol Old Vie Co. in drama in 





three acts by Peter Watling. Directed by 
“ag <9 Davis. At Tiabosay, London, July 
2, *49 

gg Bo. Sonia Williams 
PPE OUEES yi.is< 6s cmewa ees Stevhen Kaye 
SEEN rE Nigel Stock 
BOOT FRIAS... iisccovees Leslie Sands 
Denys Reynolds ...........; Paul Rogers 
Lady Hildebrand Nuna Davey 
Waiter Miller John Phillips 


Last in the provincial repertory 
festival season at the Embassy, this 
scholastic play makes a_ striking 
contrast to the four previous pres- 
entations. Second play by the au- 
thor of “Rain on the Just,’’ which 
had an okay West End run last 
vear, it was written for the Bristo! 
Old Vie Co., who bring it to Lon- 
don following their hometown pro- 
duction. On is own merits it gives 
plenty of scope for this talented 
associate of the Old Vic. 

Set in a boys’ boarding school. 
story is woven around the eternal 
problems of brain versus brawn, 


wealth over poverty and all at- 
tendant minor crises arising in 
such a “wilderness of monkeys.” 


One boy is poor but brilliant and 
destined by his tutor for a scholar- 
ship to Oxford. There is a tug-of- | 
war between opposing factors as to | 
what form a War Memorial is to 
take—acquisition of larger playing 
i fields, pew library, or to provide a, 


, Silvio Peragallo 


Sonja Williams play an attractive 


young matron charmingly. Nigel 
Stock excels as an awkward 
shaggy genius, and Paul Rogers 
gives a fine performance as _ his 


loyal, inspiring tutor. Nuna Davey 
is suitably awe-inspiring as 4 
grande dame and all other char- 
acters are neatly contrasted. Allan 
Davis’ direction is wholly praise- 
worthy Clem. 


Gilde Peragallo, 

Ingegnere 

(ITALIAN) 

Genoa, July 5 
Repertory Co 
in three acts by 
Produced and 


Teatre Augustus, 
Peragallo ‘ 


Gilberto Govi 
tion of comedys 
Valentinetti 
Govi. At 
Gildo 
Teresa 


presenta- 
Emerico 
directed by 
Genoa. 
Gilberto Govi 
Rina Govi 
Duilio Provvedi 


Captain Tagliavacche Luigi Dameri 
Miss Ines ‘ Nella Meronti 
Francesca ‘ Pina Camera 
Mrs. Climene Angela Lavagna 
Olga Jole Lorena 


This new hit play by Emerico 
Valentinetti been 
the talents of 
comedian Gilberto Govi, whose 
touring company is one of the few 
consistent money-makers in the 
Italian legitimate theatre. 


tailor-made 


Genoese 


has 


for actor- 


The part of a lovable liar, whose 
somewhat shady manipulations 
backfire and upset the quiet life of 


the boarding house in which he 
lives, suits Govi to perfection. The 
rest of the cast, including his wife, 
Rina Govi, is excellent, but it’s 
Govi’s show all the way and that’s 
what the capacity crowds want. All 
the ancient props of mistaken 
identity dramatic irony, double 
entendres, etc., have been dusted 
off for the nth time in this com- 
edy in which Peragallo, the fake 


engineer, aside from his past busi- 
ness deals, also finds that his past 
love life has caught up with him. 
Among other troubles and after 
some uncertain moments he de- 
cides that the girl who is about to 
marry his son is not his daughter, 
but that of a friend of his who fol- 
lowed him in a certain lady’s affec- 
tions 

Though written to be played in 
either Italian or in Genoese dialect, 
the straight version, which will be 
used in other Italian cities, is 
bound to lose the extra’ punch 


‘found in the local dialect presenta- 


singer 


tion. The single set 
modern. 


is crisp and 
Hawk. 





Jottings 


——(‘ontinued from 
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Story” ... Lynn Carver of films 
is guest-starring in “Little Foxes” 
at the Lakeside theatre, Thompson, 
Conn., now in its first season... 
Joan Morgan went into the lead 
of the Broadway “Born Yesterday” 
on four days’ notice. She’s an 
alumna of the Worcester, Mass 
Playhouse stock company _ lasé¢ 
summer. 

Robert S. Boak, Jr., actor and 
formerly associated with 
radio station WHEB in Portsmouth, 
named to direct the Manhattan 
Theatre Colony Junior Players, 
student group at the Ogunquit 
Playhouse, Ogunquit, Me. ; 

Mary MacArthur wound up SI1x- 
week stint at Olney (Md.) theatre 
past week to go into rehearsal with 


mother, Helen Hayes, for ‘Good 
Housekeeping.” Mother - daughter 


team will 
pre-Broadway 


return to Olney for @ 
tryout of the Wil- 


liam McCleery comedy . . . Mar- 
garet Bannerman inked for sup- 
porting role in “Lovers” an 


Friends,” starring Ruth Chatterton, 
at Olney, Aug. 2. 

“The Heiress,’ with Francesca 
Bruning, grossed an estimated $5,- 
000 in eight performances at the 


, 


486 - seat Berkshire Playhouse, 
Stockbridge, Mass., at $1.20-$2.94 
scale, last week. 


Mady Christians, in the first 
American pretentation of St. John 
Ervine’s “Robert’s Wife,” at Berk- 
shire Playhouse, Stockbridge, 
Mass., this week, is supported by & 
cast including Eleanor Wilson, 
Bryon . McGrath, Lewis Martin, 
Michael Dreyfuss and _ Mary 
Elizabeth Aurelius . “Smilin 
Through” at Harry L. Youngs 
Brattleboro, Vt., Theatre this 
week. Arthur Treacher in “Blithe 
Spirit” at the Spa_ Theatre, 
Saratoga Springs, N. Y., is being 
supported by Helen Shields, Lor- 
“aine MacMartin, Ruth Saville, 
Kurt Richards, Mary Hazzard an 
Helen Doherty. 


Show in Rehearsal 


“Good Housekeeping” (strawhat) 
—Theatre Guild, 
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Total Legit Grosses 


The following are the comparative figures, based on Variety's 


boroffice estimates, for last week 


the eighth week of the season) 


and the corresponding week of last season: 


This Last 

BROADWAY Season Season 

Number of shows current ; ave. 13 17 
Total weeks played so far by all shows 120 177 


Total gross for all current shows last week 
Total season's gross so far by all shows 


$365 200 
$3 226.900 


$356.700 
$3 .664.300 


Number of new productions so far = 2 2 
ROAD 
(Excluding Stock 
Number of current touring shows reported Q 13 
Total weeks played so far by all shows RE 111 
Total road gross reported last week $232 80 $216.000 


Season's total road gross so far 


$2.306.200 $2.572.600 
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The Equity ruling mentioned above 
has necessitated an almost com 
plete revision of plans here 
much as tryouts contemplated have 
been affected Intention is to cai 
rv through on an Aug 
musical titled “Happy As Larry 

in which Burgess Meredith will 
double on producing and acting 

Tanglewood has a 
$62 and a topped 


Inas- 


scale at $3.60 


This is the same as °48 but more 
$1.80 seats are available Shows 
run Tues.-Sat., with a Sat. mat. As 
a b.o. nucleus, Beckhard has been 


attempting to establish a Falmouth 
Theatre Foundation, a setup that 
involves a $10 membership fee 
which allows 20° discount on four 
tickets per weekly show. Success 
has been limited to date. 

On 1949 grosses to date. overall 
total of four shows (‘‘Importance 
of Being Earnest,” “‘Up to Now,” 
“Highland Fling,” “Best Foot For 
ward”) has been about 50°0o below 
ayear ago. Names on the season's 
salary list include Estelle Win- 
wood. The Hartmans, Helmut Dan 
tine. Edith Atwater and, tentative- 
ly, Fay Bainter, with paychecks 
running from $600 to $1,000. 


Non-Equity Provincetown 


At Provincetown, Mass., 
Thoms and Catharine Huntington 
go into their 10th season of non- 
Equity. operation with business at 
the end of first three weeks (‘Ah 
Wilderness,” “Thunder Rock,” 
“Glass Menagerie’) almost identi 
cal with same period of ‘48. This 
pint-sized atmosphere spot, which 
pulls reservations from as far as 


Virginia 


California, seats 168. Running 
Mon.-Sat., with no matinees, spot 
can gross $1.000 on its scale of 
$2.40 top. Usual take is around 
$900. Unlike certain other tourist 
Sectors, cheapest seats ($1.10) go 
first. 

Custom here has each season 
opening with an O'Neill opus. 
Schedules also contain works of 
other authors of the original 


Provincetown Players group. It is 
not unusual to repeat a play later 
in the same season. 

At the end of four weeks’ opera 
tion in her seventh season. Mary 
B. Winslow finds business about 
20% better than ’48 at her Mono- 
moy theatre in Chatham, Mass. 
Bills offered are such productions 
as “On Stage,” “Streets of New 
York,” “Thunder Rock.” 

A straight resident company, 
Minus names, holds the nut down 
fairly well here, but limited ca- 
Pacity (219) makes it necessary to 
Sell 85°° of the seats to break even. 
Wed. through Sat. operation, with 
Thurs. mat, has a $2.40 top, same 
as "48 Here again it’s a case of 
the cheap ($1.20) seats going first 
a wi, ownership, which enables 
ras . Inslow to house and break- 
oncil er troupe at $9 a week. has 
ali 4n inducement in acquiring 

Ist of players, 
Mine rewster, Mass., Lewis W. 
as euldis trying his second season 
grou —e angel of a cooperative 
dente @de up of 18 drama stu- 

S and instructors, each of 
Rs in the kitty to get 
bestos lifted. ey ccacae “ 
Banization which. 

ee © which, at the end of 
one htc of 60¢.-$1 admissions 

~ acta doing a beiter gross 

Ca » Ping ago at a higher scale. 
tader bs avhouse at Dennis, Mass., 
inet Richard Aldrich’s manage- 
strawhay nr owledged number one 
of the : on the Cape and rated one 
Saba, ©P cowbarners of the eastern 

oard. has closed out the first 


Ou ek Ps ‘ F 
ans ceks Of its 23d season with an 
Pproximate 


15% boost on the 
credit Side over 1948. 

aa on this season's lineup 

eee © Basil Rathbone, Signe 


John Loder. Betty Caulfield. 


R ' 

nal (uatterton, Ann Harding, 
ak @F: ie : . y 

Cerne: illienne, Richard Waring. 


Wilde, Patricia Knight, 


from 


22 skedded_ 


capacity of 


Spotty B.0. Reaction 
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Kent Smith. Gertrude 
and Edward Everett 
Plavhouse .policy on such 
names calls for salaries from $750 
$1,000. but it is 


Helen Hayes 
Lawrence 
Horton 
to a maximum of 
believed that varving circumstances 
tend to alter the latter figure 
Top Tix Go First at Dennis 
Dennis is one more spot where 


Tne top tickets $3.60 LO hirst 
large to subscribers. who repre 
sent approxtmatelyv one-third of 
the week's sales 3Zalcony biz nor 
mally is spotty, and matinees (Wed 
ind Fri depend largely on the 
weather. Performances run Mon.- 
Sat., and capacity is 532, including 
standees On sellout basis, spot 
can do better than $10.000, John 
Loder in “Love or Money” (July 


11-16) at $9.600, being an example 
of near-capacity 

At Fairhaven, Mass., 
is operating his first season, having 
taken from Anthony Farrar 
It's a star policy proposition, with 
such names as Richard Arlen 
Susan Peters, Vivian Blaine. Signe 
Hasso, Buster Keaton, Joan Blon- 
dell. James Dunn, Ann Harding, 
Madv Christians drawing salaries 
up to $1,500 plus percentages 

Theatre is located in Fairhaven 
Town Hall and has 615 seats, in- 
cluding a large balcony which al- 
lows plenty of ducats at 60c and 
90c. Top is $2.40. same as 1948 
Shows run Tues.-Sun., with Wed 
mats usually good because nearby 
New Bedford stores are closed. and 
Sat mats only fair when the 
beaches get ‘em. Overall gross to 
date on first four weeks runs 
slightly ahead of last vear. 

Norwich, Conn., in its second 
season under Herbert L. Kneeter, 
reports an approximate tripling of 
business over the corresponding 
first four weeks of 1948. In the 
first double fortnight of ‘48. total 
grosses for this strawhat operating 
in the Norwich Masonic Temple 
clocked a figure of $11.000. This 
vear Kneeter claims he has already 
turnstiled $34.000 via two 98°° ¢a- 
pacity weeks, one at 50°, one at 
75°. 

Kneeter operates through eight 
boxoffices which hit several hun- 
dred thousand possibilities within 
a 40-mile radius. These sales ac- 
count for 20-25% of his gross. With 
930 capacity and a $3 top (Sat 
night only), it’s possible to hit $12,- 
000 weeklv here. Rescaling the 
low from $1.20 (1948) to 90c. (1949) 
has boosted patronage apreciably. 
Shows run Mon.-Sat., matinees 
Thurs.-Sat. 

Season teed off with Susan Peters 
via publicity campaign that hit 
press and radio nationally, then 
followed up with Nina Foch. Ches- 
ter Morris and Bert Lahr. Current 
is ZaSu Pitts. and on the fire are 
the Churchill-Lyvnn team. Edward 
Everett Horton and Miriam Hop- 
kins. It's costing Kneeter from 
$750 to $2,500 to play this lineup 


John Lane 


over 


Notes 

voted last 
actor David 
unbecoming 


using 


Broadway 
Equity council 
reprimand 
“conduct 
member’ in 
language’ to director 
George S. Kaufman during a 
strawhat engagement recently 
Lillian Hellman is no longer work- 


The 
week to 
Burns for 
an Eauity 
“abusive 


ing on her adaptation of Norman 
Mailer’'s “The Naked and The 
Dead.” so the play is off producer 
Kermit Bloomegarden’s schedule 
until further notice Howard 


Teichmann’s dramatization of the 
“Howe and Hummel” sketches of 
Richard Rovere will be completed 
this week. so Barnard Straus 
figures on going into production 
with the play this fall Produc- 
tion operations for future Leland 
Hayward offerings will be handled 


from his new offices on west 57th 
Sreet. N. Y. Hayward had bee 
operating out of Music Corp. 0} 


America, where he is a veepee 


‘Lucasta’ 136, Wash. 


Washington, July 26. 

“Anna Lucasta” grossed $13,000 
here last week stand at the How- 
ard, colored house of the District 
Theatres chain. House was scaled 
, to a $3 top, including tax. 
| Troupe, headed by 
Cooley, was the first ‘““Lucasta” 
company to play Washington 
Producer Ben Kutcher plans to 
keep the troupe out for another 
week or two, and then revive the 
show again in the Fall for the road 


Seems All L. A. 
Kissing Kate: 


Isabelle 


Wow $54,400 

Los Angeles, Julv 26 
Kiss Me, Kate” customers con 
tinued to give the Philharmonic 
auditorium cash registers a terrifth 
vorkout \ second smashing 
$54.400 week for the L. A. Civic 
Light Opera Assn.’s presentation of 
Cole Porter music¢al Kate’ 
eads all the rest on the os An 

geles legitimate front 

Runnerup in dollar volume and 
patronage pull is Annie Get Your 
Gun starring Gertrude Niesen 


at the Greek theatre 


still 


Otto Kruger’s 
potent with the Mas 
“Accent on Youth,” 
s doing with Jeanne Cag 


draw 1s 
quers Club's 
which he 


ney at El Patio 

“Blood on the Streets” folded 
quickly at the Coronet after its 
first week when local critics gave 
Steve Fisher's new play a unani 


unmerciful drubbing 
Estimates for Last Week 
Youth,” El 


mous and 


“Accent on Patio 


2d wk). (790: $2.40). Fine $6.800 
“Annie Get Your Gun,” Greek 
Ist wk.) (4.400: $3.60 Solid 


$50,000 


“Blackouts of 1949," El Capitan 


370th wk.) (1,142: $2.40) Usual 
near-capacity at $17,100 

“Kiss Me, Kate,” Philharmonic 
Aud. 2nd wk.) 2 670 $4.80 
Record-breaking $54,400 for sec- 
ond straight stanza 

“Sugar Hill,” Las Palmas 2nd 
wk). (388; $3,60). Full capacity, 
$7,200. Rewriting. which elimi- 
nated deadly rhymed dialog, 


proved healthy for the all-colored 


musical. 


SOCK $52,000 FOR 
‘BITTER SWEET,’ ST. L. 


St. Louis, July 26. 
With a season attendance record 
of 11,943 seated and 2.000 standees 
for the Saturday (23) performance 
of “Bitter Sweet.” the Noel Coward 
piece wound up its seven-night 
stand in the Municipal Theatre 


Assn.’s Forest Park al fresco play- 
house Sunday (24) with a sock 
$52,000 

Brian Sullivan and Helena Bliss 
copped vigorous nods from. the 
crix and approval of the payees 
Patricia Bowman, ballerina. con- 


tinued her with the 


nallves. 


popularity 


“Irene.” the James Montgomery- 
Harry Tierneyv-Joseph McCarthy 
musical comedy, has been revived 
for the fifth time. The piece, with 
Maureen Cannon and Jerome Thor 
scoring in the leads, teed off a 
seven-night run last night (25) 
before a mob of 10,400, the banner 
opening night of the season for a 


gross of approximately $4,500. 
Standouts in support are Helen 
Raymond, husky -voiced come- 


dienne, who has played 27 roles 
in this park in 12 years; Leonard 
Elliott, Virginia Gorski, Melton 
Moore, Jack Williams. Charity 
Grace and Sara Fioyvd. Mary Raye 
and Naidi, ballroomologists, also 
clicked 


‘Brig’ Hefty $42,000, 


‘Streetcar’ in Frisco Bow 
Julv 28 

“Brigadoon held to a_ hefty 
£42,000 for its third week at the 
1,775-seat Curran at $4.20 top 

“Streetcar Named Desire.” with 
Judith Evelvn and Anthony Quinn, 
opened last night (25) at the 1,550- 
seat Geary 


San Francisco 


Peter Glenville will stage the 


\Iaurice Evans production of 


ference Rattigans srowning Ver- 
on” and “Harleauinade”™ James 
olligan and Den Medtord an- 
ounce a fall preduction here of 


‘Ardelle,) Jean Anouilh’s’ Paris 


_it 
eat 


Bway Ebbs Again on Slim Weekend; 
But ‘Liberty’ SRO 446 First Week, 


Charley’ $36, 


-+ The early-summer 


ST. LOO MUNY THEATRE 
SHOWS HIKE OVER ’48 


uli 


While patronage continues to 
slip at the local main stem cinema 
nouse it has shown ; marked in 
crease at the Municipal Theatre 
Assn.’s al fresco playhouse in For 
est Park. now tin its 3SIst consecu 
tive season Attendance for the 
first five productions this season 
reached 380.641 or 45.346 more 
than for the same period during 
1948. 

Manager Paul Beisman attri 
butes the growing | to the tvpe 
of musicals offered nd to promo 
tional activities over a period of 
vears, bevond the immediate St 
Louis area, “which now are puvins 
off Beisman also said there 
been a Marked Increase in he 
number of customers trom ‘Te " 
Oklahoma Arkansas and othe 
points outside of a 175-mile radius 
of St. Louis. The figures include 
performances of New Vioon 
Bloomer Girl Fortune Teller 
“Firefly” and the ‘““The Chocolate 
Soldie. 


Chi B.0. Dreops: 
USA Sad $26,300, 
Roberts Thin 16 


July 26 


Shrine 


Chicago 


Contrary to expectations 


convention didnt stimulate legit 
grosses Parade Wed. (20), which 
started at 8 p. m. and lasted until 
2 a. m.. killed the usually good 
Wed. eve attendance Activities 
on the street and at Soldiers Field 
nicked away at entire first half of 
week's biz 

Fair weather over weekend 


helped b.o. recovery somewhat, but 
not enough to prevent a drop from 


previous week's grosses Straw- 
hatters registered similar com- 


plaints. 
“Inside 
July 30. 
Estimates for Last Week 
“Inside USA.” Shubert (10th 
week) (2.100; $4.94). Dropped de 


USA” vacates Shubert 


spite 100,000 conventioneers in 
town: $26,300. 

“Mr. Roberts.” Erlanger (46th 
week) (1.334: $4.33) Also down 


from last week. to $16.000. 


‘RED MILL’ STRONG 
$25,000, LOUISVILLE 


Louisville, 
record of no 
ances rained out so far, Iroquois 
amphitheatre closed second week 
of seven performances with a 
strong $25,000 for “Red Mill,” 
which rated nice reviews. Mondays 
have been the weak nights. but biz 
gets rolling after that. and has 
been building to near-capacity biz 
latter half of the stanza. 

Comics Buster West and Pat 
Rooney 3d were standouts in their 
respective roles of Kid Conner and 
Con Kidder, turning in showstops 
with their eccentric hoofing and 
comedy. Strong support was given 
by Dorothy Keller, John Elliott, 
Helen Eliot. Dean Carroll and 
Earle William. 


July 26 


With a perform- 


Amphitheatre shows are staged 
by Edward Clarke Lilley. Current 
is “Blossom Time.” Heading the 
cast are Alexander Grav. Robert 
Shafer, Virginia Sherry, Doreen 
Wilson and Edmund Dorsay 


Current Road Shows 


(July 25-Aug. 6) 
“Blackouts of 1949’°—E] Capitan. 
L. A. (25-Aug. 6). 
“Brigadoon” 
25-Aug. 6 


Curran. Frisco 


“Inside USA” Shubert, Chi 
July 25-30) 

“Kiss Me, Kate”’—Philharmonic, 
L. A. (25-Aug. 6). 

“Mr. Reberts” Erlanger. Chi 
~5-Aus. 6). 

“Streetear Named Desire” 


Geary, Frisco ‘25-Aug. 6). 


800, ‘Detective 206 


decline re- 
Broadway, fol- 
week's sharp 
expectations, 


week on 
lowing the previous 
sp Contrary to 


sumed last 


the Lions Club conventioners 
meant little to the legit b.o At- 
endan was strong early in the 
week, with the Wednesday matinee 
0) ~particularly good, but there 
as a sharp drop at the weekend. 
There were no more closings, 
and none is scheduled No new 
shows are due until Ken Murray’s 
vaudeville Blackouts,” the day 
after Labor Day and no leeit 
premieres until early October suf 
the recessed “Anne of the Thou 
nd Days and “Madwomen of 
Chaillot” will resume Aug. 22 
Estimates for Last Week 

Cat d D (Drama) 

R Re L@ J 

() () a) 

) ( f ures refer 

{ ad i¢ ) price 

A ( f fern 

l € . 

“Born Yesterday,” Mille 181st 
(*-94(); $2.40 Eased slightly 
from the previous week's nice 


jump, and continues indefinitely at 
the reduced sceale: $6,000 
“Cabalgata,” Br@adway 3d wk) 
R-1 GOO: $3.60 Spanish song and 
dance offering getting profitable 
patronage $?0.600 
“Death of a Salesman,” Morosco 
24th wk?) (D-931:; $4.80). Gets the 
absolute limit every week; $24,400 
gain 
Hudson ‘18th 
$4.80) Onf aé trifle 
about $20,000 
“Goodbye, My Faney,” Fulton 
35th wk) ‘CD-366; $4.80) Also 
ebbed somewhat; nearly $10,500. 
“Howdy, Mr. Ice of 1950,” Centre 
Sth wk) (R-2.964; $2.88) Skating 
spectacle is doing fairly well, but 
should improve when the tourist 
trade arrives; reversed the trend 
at $35,000 
Me, Kate,” 
1.654: $6 
entry 


“Detective Story,” 
wk) (D-1.057 


with the field: 


30th 
abso 
week; 


Century 
Another 
every 


“Kiss 
Wk) VI 
lute capacity 
almost $47,200 

“Lend an Ear,” 
wk) (R-1,160; $6) 
but still had a 
$23,600 

“Miss Liberty,” Imperial (2d wk) 
M-1.400: $6.60). Newest musical 
entry is bucking the mild critical 
reception, getting capacity houses 
so far: next three or four weeks 
should indicate its ultimate chances 
of paving off; first full week SRO 
all performances; $44,000. 


Broadhurst (32d 
Slipped a. bit, 
profit margin; 


“Mister Roberts,” Alvin (75th 
wk) (CD-1,357: $4.80). Longrun 


smash. goes clean at many perform- 
ances, and should recover toward 
near-capacity pace when conditions 


improve; about $31,500. 
“South Pacific.” Majestic (16th 
wk) M-1.659: $6). Gets all the 


huge house will hold at 
formence:; $50,600 again. 
“Streetcar Named _ Desire,” 
Barrymore (86th wk) (D-926: $4.80). 
Felt the general dip; $15,000. 
“Where’s Charley?,” St. James 
41st wk) (M-1.509: $6). Ray Bolger 
starrer reversed the general down- 
beat; topped $36,800. 


every per- 


REP. JAVITS IN NEW 
NAT'L THEATRE PLEA 


Washington, July 26. 

New call for a national theatre 
io make up for the “aridity” which 
exists outside of the summer thea- 
tre was made in the Congressional 
Record last week by Rep. Jacob K, 
Javitz, of New York. Javits placed 
in the appendix of the Record a 
current list of 250 summer thea- 
tres, as compiled by American Na- 
tional Theatre and Academy, and 
declared in a statement: 

‘A visit to one of the 250 sum- 
mer theatres in states from Maine 
to California will show the richness 
of America’s culture resources ~~ 
the intense interest of millions o 
Americans in them. 

The (theatre) aridity of most of 
these areas other than in the 
ummer, when cheap costs make 
theatre possible—shows the urgent 
need for a national theatre estab- 
lishment to bring theatre to all our 


people. I have always emphasized 
that the national theatre bill pri- 
marily seeks to bring theatre to 
the people—not to bring a great 


brick and mortar structure to New 
York or Washington, 
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Strawhat 


Up to Now 
Olney, Md., July 20. 


} 
| 


Richard Skinner and Evelyn Freyman 
production of revue _in two acts (20 
seenes). Stars The Hartmans; features 
Jack Albertson; others include Johnny 
Barnes, Budd Rogerson, Merle Meir and 
Ted Luce Staged by Harry Herrmann, 
settings. S Syrjala; lyrics, Clay Wat 
nick, Don Walker, Barrie O’Daniels 
Jack Fox and Walter Nones music 
Clay Warnick and Don Walker sketches 
Harry Herrmann, Ed Rice and Jack 
Roache: musical direction, Phil Ingalls 
and Jack Ayllo At Olney theatre, Ol 
ney, Md July 19, °49. 

“Up to Now” is an_ Intimate 
revue on the general order ol 
“Angels in the Wings, which 
starred the Hartmans, and is ad- 


vertised as “Broadway-bound” fol- 
lowing the strawhat season. How 
ever, unless it acquires a lot of 
new material, it is difficult to 
how it could last on Broadway, 01 
even reach there, despite the noble 
efforts of Paul and Grace Hartman 


sce 


The Hartmans are good—ver) 
good— when they have even a 
little bit to work with. But most 
of the material furnishes an ob- 
stacle course of pointless inanity 
and last year’s situations, which 
make it awfully tough for the 


talented couple. Show is further 
weakened by thin tunes 

On the few occasions when thes 
are given something to sink thetr 
teeth into, the Hartmans really go 


to town. It is significant of ““‘Up to 
Now” that tne biggest hit in it 
is a number labeled “Reprieve” 

which turns out to be the old 
Arthur Murray dancing teacher 
skit. Paul Hagtman’s mugging 


turn’s it into something to see. Old 
as it is, it stands head and should- 
ers above anything else in the 
revue. 

Runner-up honors are taken by 
a burlesque firemen’s ballet, in 
which Paul Hartman and the cast 
toss fire buckets over Grace Hart- 
man, who plays the fire which is 
finally backed into a living-room 
fireplace. 

Also good is a “Book Review” 
skit in which Grace Hartman plays 
the chairman of a ladies’ literary 
society, with Paul Hartman, author 
of a cookbook, as the guest who 
gives a demonstration of how he 
makes dumplings, the meanwhile 
drinking up the Sterno Then 
there is striptease number. with 
Grace Hartman as Hunsbuns La- 
Verne, the peeler, and Paul Hart 
man as a cop seeking to shut down 
the show. 

That is the top material A 
sketch in a psychiatrist's office is 
be tired as is a scene at Ebbets 
‘ield and a Senate Committee in- 
vestigation of the atom bomb. Jack 
Albertson, featured in the cast 
does a monolog on movie situa- 
tions. He handles it smoothly but 
it is like something that a hundred 
vaude and nitery comics have been 
doing for years. 

Budd Rogerson handles tlhe sing- 
ing chore, and Johnny Barnes 
comes up with some neat eccentric 
taps. 

The Hartmans are what the 
audience wants and comes to see. 
And so far as the Olney manage- 
ment, they are proving themselves 
of SRO calibre here, irrespective 
of the flat wheels to their vehicle. 


Lowe. 


‘ = re . 

Cry Out in the Night 

Bar Harbor, Me., July 20. 
Ted Leavitt production of drama in two 
acts (4 scenes) by Polly Peirce Leavitt 
Stars Sidney Blackmer; features Kurt 
Katch. Staged by Leavitt: set. Donald 
Swinney: lighting, Sid Sawyer At Bar 
Harbor Playhouse, Bar Harbor, Me 


Ed Simpson....... Sidney Blackme: 
RRS eres seis a Hal Currie: 
SE. ) 6 bec wanda os &00% Pamela Rivers 
Isobel a Evelvne Seibold 
DED. c+ bench ewcnweneseeae William Greaves 
PO. c ns ivssttnwton ees James Courtney 
Father Zebulon...........Norman Roland 
Re a re Kurt) Katch 
Ay ‘eekpate Ullrich Haupt 

irst Fisherman...... Larry Norton 


rere Paul Cowan 


Second Fisherman 


A Man Dean Dillman 
“Cry Out In the Night” is not 
60 much a cry as a long-winded 


polemic on Communism vs. Democ- 
racy. It hasn’t a chance in its cur- 
rent state. 

Democracy’s protagonist is Ed 
Simpson (Sidney Blackmer), run- 
ning a State Dept. Information 
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Reviews 


| Service Library in a large Medi-| 


terranean city where populace 


'starves because of two-months-old 


Communist-led_ strike. 
Play’s situation is topical and 
dramatic, with elements of Trieste 


and the recent Athens murder of 
newspaperman George Polk. 
Single, split-set is excellent, de- 


picting interior of library and part 
of outdoor cafe across square. 
Blackmer doesn’t come across, 
but possibly his declaiming of the 
lines was only way the bad lines 
could have been read. Kurt Katch 
is perfectly typecast as a Commie. 
Young Negro actor, William 
Greaves, comes close to stealing 
play, with sensible portrayal of 
sensitive Negro torn between want- 
ing to go home and knowing how 
he will be treated in Arkansas. 


Pamela Rivers is pleasant as one 
of the young lovers. Rest of cast 
does as well as can be expected 


stilted dialog. 

There’s merit in the play but too 
much talk: dialog would have to 
be made more natural, and charac- 
ter of hero should be humanized in 
both writing and acting. As it is, 
he’s a stuffed shirt. 


with 


7 ren 
Robert's Wife 
Stockbridge, Mass., July 25. 
Berkshire 
in three acts (six 


vine Stars Mady 
William Miles; set, 


Playhouse production of play 
scenes) by St. John Er 
Christians. Staged by 
Robert L. Klein. Amer- 
ican premiere at Berkshire Playhouse, 
Stockbridge, Mass., July 25, ’49 (world 
preem at Globe thatre, London, Nov. 23, 
*37, with Edith Evans and Owen Nares). 

June Hanvey Barbara Brady 


Anne Jane DuFrayne 
Miss Orley Eleanor Wilson 
Sanchia Carson....... Mady Christians 
Dick Jones Michael Dreyfuss 
Rev. Robert Carson Byron McGrath 


Lewis Martin 
Mery Aurelius 
Howard Erskine 
John Straub 


The 
Mrs 
Bob 
Inspector 


sishop 


of Winerbury 
Jones F 


Lindsay 


Inspector Futvoye Thurston Holmes 
Vrs. Armitage ah Amy Douglass | 
Rev. Arthur Jefferson Kendall Clark 


St. John Ervine’s ““Robert’s Wife” 
had its American unveiling here 
tonight (25). It is now understand- 
able why, despite a run of 606 per- 
formances in London a decade or 
so ago, no producer on this side 
has been interested sufficiently to 
bring it over. The mood and tem- 
per of the British public in 1937 
inay have been such that Ervine’s 
ideas seemed provocative. He has 
turned out a play of ideas that 
would need the mental gymnastics 
of his brother-Irish scrivener, G. B. 
Shaw, to make it interesting. 

Using a central theme of individ- 
ual careers for man and wife—a 
theme that the last war has made 
practically passe—he wanders off 
on tangents involving pacifism, 
birth control, the downtrodden, 
church intrigue and finally back to 
his main theme. Result is that the 
play has a static overtone and fails 
to jell. 

Director William Miles does 
miracles with the material at hand. 
The resident company makes sev- 
eral of the characters believable 
and entertaining. Special bows go 
to Lewis Martin, Mary Elizabeth 
Aurelius and Howard Erskine for 
top performances. Mady Christians 


will not add to her laurels. Byron 
McGrath does a colorless job as 
Rev. Robert Carson, for the love 


of whom one femme gives up her 
career and another 5,000 pounds. 
Special kudos must go to Robert 
L.. Klein, whose set topped the pre- 
viously fine ones he has done here 
this season. Russ. 


Arrangement for Strings 
La Jolla, Cal., July 20. 


La Jolla Playhouse, Inc., production of 
drama in three acts (5 scenes) by Michael 
Clayton Hutton and Samuel Rosen. Stars 
Anne Kevere and Tom Helmore; features 
J. M. Kerrigan and Mary Drayton. Staged 
by Samuel Rosen; setting, Bob Lee; light- 


ing, James Neilson; incidental music, Da- 
vid Raksin At La Jolla Playhouse, July 
19-24, “49 

Diana Noble Mary Drayton 
Viles Curzon Tom Helmore 
Ruth Curzon Anne Revere 


Charles Raynor J. M. Kerrigan 


If Broadway wiil go for a murder 
melodrama in the’ psychological 


vein this fall, “Arrangement for 
Strings” may hit the right chord. 


Audiences were tensely hushed in 
premiere showings at La_ Jolla 
summer theatre. giving Samuel 
Rosen, co-author and director, op- 
timistic feeling as he prepares to 
take “Arrangement” to John Drew 
theatre, Easthampton, N. Y., Aug. 
8 tor one-week stand, followed by 
a two-week pre-New York tour. 
Rosen, husband of co-star Anne 
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Revere, reportedly has had nib- 
bles from Booth and 48th St. thea- 
| tres for N. Y. opening in Septem- 
ber. 

“Arrangement” is based on an 
old theme with some new, startling 
twists. An unwelcome guest shat- 
ters the surface peace of an iso- 
lated, cliffside English home. He 
holds the key to an old murder— 
a key that unlocks doorways to the 
true characters of the home’s oc- 
cupants and prevents another 
murder in a surprise ending that 


will have more smash when the 
production is tightened 
J. M. Kerrigan is the intruder. 


an amiable, bumbling, sometimes 
sinister souse who commits gentle 
blackmail to gain his simple wants 
His victims Anne Revere and 
her husband. Tom Helmore, whom 
Kerrigan unmasks as the murderer 
of Miss Revere’s first husband 
Latter confesses to her, and intel- 
ligent dialog provides some psycho- 
logical justification for her con- 
tinuing to cling to him. But when 
they plot the poisoning of the old 
man. Helmore’s essentially cruel 
nature is stripped bare, and love 
turns to revulsion 


are 


In striving to create a mood of 
tension Miss Revere at times 
strains her speech, abnormally ac- 
celerating it First-night audience 


complained they could hardly un- 
derstand her in part of the first 
act. Mary Drayton, as the couple’s 
friend, and the only note of un- 
adulterated sanity in the house- 
hold, also. starts off stiff and 
Stagey But both ease into their 
roles as the play progresses, and 


help it move to a well-paced climax 
that evokes near-hysteria. 
He!more is excellent as the ecun- 


ning, brutally selfish yet charm- 
ingly mannered husband. Kerrigan 
in a_ well-rounded performance 


provides light touches that prevent 
the atmosphere from clouding up 


too much. 
Title doesn’t mean a thing, re- 
ferring to music written by David 


Raksin, and occasionally played by 
Miss Revere on the piano during 
dialog. Effect is lukewarm, al- 
though presumably it’s designed to 
heighten the somber feeling. 

The play goes east with certain 


advantages, other’ than purely 
dramatic It will be a low-cost 
production, with only four in the 


cast and one dignified set by Bob 
Lee. It’s also a family proposition. 
Besides the Rosen-Revere combina- 
tion, Helmore and Miss Drayton 
are husband-wife That leaves 
only the veteran character actor. 
Kerrigan, without any marital ties 
among the principals. Keen. 


| 
| 
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Love,” Guthrie Me- 


Clintic’s “Mother Hildebrand.” 
Joseph M. Hyman’s “Signor Chi- 
cago,’ George Abboit’s “Sweet 


Nothings” (formerly “Thank You, 
Just Looking”), and the Guild’s 
“Pursuit of Happiness” musical 
and “Hilda Crane.” 

Stars apparently set to appear 
on Broadway during the season in- 
clude Evans, Edna Best, Emlyn 
Williams, Miss Cornell, Katharine 
Hepburn, Lilli Palmer, Sir Cedric 
Hardwicke, Helen Hayes, Alfred 
Lunt and Lynn Fontanne, Grace 
George and possibly Ruth Gordon, 
Geraldine Fitzgerald, Louis Cal- 
hern and Gertrude Lawrence. 

Among the name authors who 
will be represented are Maxwell 
Anderson, Kurt Weill, Anita Loos- 
Joseph Fields, Lillian Hellman, 
Hoagy Carmichael, John van Dru- 
ten, Frank Loesser, Cole Porter, 
S. N. Behrman, Rattigan, P. G. 
Wodehouse, Ferenc Molnar,  pos- 
sibly Elmer Rice, Sean O’Casey 
and Noel Coward and, in revival, 
G. B. Shaw and one William 
Shakespeare. 

So far, there has been little in- 
dication that any of the following 
players will be seen on Broadway 
during the season: Ethel Barry- 
more, Judith Anderson, Jane Cowl, 
Raymond Massey, John Garfield, 

~Jose Ferrer, Eva LeGallienne, 

Basil Rathbone, Elisabeth Bergner, 
sthel Merman, Richard Whorf, Tal- 
lulah Bankhead, Ina Claire, Mar- 
garet Sullavan, Betty Field, Mady 
Christians, Miriam Hopkins, Corne- 
lia Otis Skinner, Clifton Webb, 
Fredric March, Bert Lahr, Boris 
Karloff or Walter Huston. 

And such 


Rodgers-Oscar 


authors as Richard 

Hammerstein 2d, 
William Saroyan, Moss Hart, 
George S. Kaufman, Edna Ferber. 
Rose Franken, F. Hugh Herbert. 
Clifford Odets. Robert E. Sher- 
wood (‘aside trom his book for 
‘Miss Liberty’) or Irwin Shaw ap- 
parently won't be represented by 
new works. Howard Lindsay and 
Russel Crouse are supposed to be 
working on a new play, but have 
kept details secret. 


‘ 


Sugar Hill 


Hollywood, July 21. 
Paul P. Schreibman and Alvin B. Bara- 
nov production of all-colored musical re- 
vue, with music by James P. Johnson, 
book and lyrics by Flournoy E. Miller 


—————————————— 


Features Johnnie Lee, Jesse Cryor, Bob 
Bailey, Dolores Parker, Monette Moore, 
Marjorie Day, Roy Glenn. Maidie Nor- 
man, The Ebonaires. Directed by Charles 
O’Curran: settings, Les Marzolf; costumes 
Freddy Kuwalsky Dee Lewhbel, Joyce 
Erickson: choreography, O’Curran;: plano, 
Dudley Brooks; organ, Nina Russell; nova 
chord. Eric Henry: music advisors and co 
ordinators. Nat Finston, Andre Brummet 
At Las Palmas theatre, Hollywood; $3.60 
top 
Rose Jones Mariorie Day 
Flip fesse Cryor 
May Viaidt Norman 
lannah Monett Moore 
Joe to k CGlena Si 
Punk Johnnie Lee 
Harry Bob Bailey 
Babe Dolores Parker 
The Ebonaires Charles E McCladdie 
John C. Dix. James O.- Bradley, Norman 
Brooks 
Rug Cutters: [ke Parrish. Arthur C. Dun 
can, Joel Turner. Benjamin F. Roberts 
Girls: Bettye DeQuinceyv. Louise Collette 
Donna Jean Jones, Mildred Bruce, Mat 
guerite Pryce. Jeanette Owens Harriett 


Young, 


\da Jean Smith, LaVerne Byrd 
Weavel 


James P. Johnson and Flournoy 


E. Miller should get a good mark 
for effort on this one, but they 
made a sorry error in showman- 
ship when they had the dialog 


sung as well as the 20 numbers tn 


the show. They aren’t Gilbert and 
Sullivan. and the elements of light 
opera and lusty humor just don't 
mix in “Sugar Hill.” 

Story is wafer-thin. One set ts 


so large and cluttered with furni- 


ture that the dancers never have 
room for their work. Some of the 
music is excessively dated About 


six of the songs are excellent and 
could, with proper plugging, gain 
large public favor. Whole thing, 
however, is so amorphous in char- 
acter that it cannot survive unless 
it is given a complete rewrite and 
better casting 

Johnnie Lee steals 
with his fine, earthy clowning as 
a bum brought into a_ wealthy 
household to pose as the husband 
of Marjorie Day Lee takes over 
the joint, bringing in a new cook, 
who turns out to be his lusty ex- 
wife Show ends with a terrific 
jive jamboree, put on by the whole 
company, when Lee invites a lot of 


the show 


his friends to a party Everything 
turns out all right when the in- 
genue and the romantic lead get 


together 
Songs which have merit are “My 


Sweet Hunk of Trash,” “Stay Out 
the Kitchen,” “Peace, Sister, 
Peace,’ “Keep ‘Em Guessing,” 
“Far Away Love,” “You Can’t Lose 
a Broken Heart,’ “That Was 
Then,” “Send ‘’er” and “I Don't 
Want Any Labor in My Job.” 
Lee, Dolores Parker and Mo- 
nette Moore are _ outstanding. 


Charles O’Curran’s direction of the 
players is good, but his choreog- 
raphy is routine. Costumes are 
without class. Paul P. Schreibman 
and Alvin B. Baranov who _ pro- 
duced, had plans for taking “Sugar 
Hill” to Broadway, but they won't 
be able to in its present forin. 
Dag. 


Blood in the Streets 
Hollywood, July 20 


Allen H. Miner production of melo 
drama in three acts (12 scenes, plus pro 
log and epilog) by Steve Fisher Di 
rected by Lester Luther Settings by 
Walter Koessler Features Richard Loo, 
Joan Vohs, William Pullen. Janet Scott, 
Jackie Steadman, Llovd Evans, Marya 
Marco. At Coronet theatre; $3.60 top 


Dennis Martin 
Joan Vohs 
William Pullen 
Wilson Wone 


Father O'Donnell 
Sister Julia 
Joe Wells 


Communist Soldiers Li Sun 


Ming Barbara Jean Wong 
Sister Utopia Jackie Steadman 
Sister Christina Edith Leslie 
Sister Elaine Marianne Loris 
See Richard Loo 
Mother Superior oe Janet Scott 
ee ee Li Sun 
Bee PEG so ve csbanes Wilson Wong 
ee Christian Drake 
: B.S Lloyd Evans 
Lily Marya Marco 
Coolie Speacer Chan 


If the Shuberts are planning to 


bring This one to Broadway. as 
Allen H. Miner, its producer, in- 
sists they are, they'd better take 


a second look. Steve Fisher’s melo- 
drama about the Communist revo- 
lution in China has about as much 
chance as a lambchop in a lion’s 
den. 

Action takes place in a convent 
in a North China village. Princi- 
pal characters consist of a bandit, 
played by Richard Loo, who has 
been preying gangster-fashion up- 
on the poor peasants for years, but 
who suddenly decides to battle 
against the attacking Communist 
army; an American fiver who has 
made a lot of coin flying for the 
Chinese government, stranded in 
the village when his plane cracks 
up; a Mother Superior who does 
her best to feed the war refugees; 
a nun the flyer knew in his college 
days before she took the veil: an 
American doctor married to a 
Chinese beauty. who had been a 
novice, then a prostitute, and who 
goes off with the Communist gen- 
eral in the end, and a sick, neurotic 





Plays Out of Town 


| sister confined to her wheelchair 
'a victim of war experiences. c 
Communists are never 
except in a prolog and epilog 
which gives a brief flash of two 
bayonet-wielding warriors standing 
over bodies in the convent. Action 
all takes place in the one set 
with the exception of awkwardly 
done spot and_ blackout 
which are cut into the main 
Play is talky in the 
Fisher’s main idea, if he 
seems to be that people 
take a stand against Com: 
conquest of the world before it is 
too late. He expresses this by 
ing his cynical mercenary. 
American flyer (played by William 
Pullen), suddenly decide to fight 
the Communists. This decision he 
reaches only a minute or so before 
the final curtain, and his being 
shot down by an offstage machine 
gun does nothing to make him anve 
thing resembling an heroic figure, 
Play has only one good pere 
formance, that of Jackie Steadman 
as the sick nun. Others are st inde 
ard. Dag 
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Continued from page 


downstairs locations. However, in 
order to make the strategem sue 
cesstul, the broker must then show 


where he obtained the balcony 
tickets involved. That requires 
additional bookkeeping  falsifica- 


tion, which can be uncovered by a 
check of theatre records 
Murtagh’s tnvestigators reported 
fast week that. practically ail 
brokers were violating the regula- 


tion covering posting of agency 
ticket prices. However, it was 
stated that no citations would be 


made on that charge alone, but that 
the breach would be included iu 
the list of complaints in future li- 
cense revocation proceedings 

Murtagh estimates that up to 
90°, of the orchestra seats of some 
of the top hits are going to brokers, 
although the limit is suppossed to 
be 75% That even applies to 
some shows having “open weeks’ 
when agencies theoretically get no 
tickets, he believes. In some in- 
stances the producers of the shows 
involved are unaware of the situa- 
tion, it’s believed. In others, the 
management may be in on the ar- 
rangement. 


“KS 


Those “Extra Extras” 

It's explained that, besides the 
regular allotments and “‘exivas” 
(the latter being last-minute sales 
to brokers who have calls for addi- 
tional seats, when the theatre still 
has tickets on hand), there are what 
the commissioner calls “extra ex- 
tras.’ The latter, he says, are 
blocks of. tickets sold directly to 
the broker by the b.o. man, fre- 
quently weeks in advance of the 
performance, with no record of the 
transaction, 

According to Murtagh, the box- 
office supervisor of one theatre- 
operating firm admitted knowing of 
the practice at some of the oufil’s 
houses. He saw nothing wrong 
with it, he told the commissioner, 
even though the producers of one 
show involved were unaware 9% 
conditions. 

Appeal by the brokers to have 
either Governor Dewey or Mayor 
O'Dwyer replace Murtagh by an 
“impartial commission” of inquiry 
has had no tangible result. The 
scalping probe was started by 
Murtagh at O’Dwyer’s instructtons. 
And since the investigation ts 4 
municipal action, Dewey woul 
have no power to interfere unless 
a crime were being committed 


—— 





NEW DREAM HOUSE 
FOR SALE 


foo 





Sequams Colony, West Islip. 
Isiand (Babylon Station), one hour 
from New York Cityf Advantages ? 
summer and winter life, six reer 
Minette, screened porch, large meorag® 
room, 2 baths, garage, hot water hes " 
ing, all underground wiring for te - 
phone and electricity, landscaped = 
stone walks throughout. Could = 
be built for $23,500. Privilege ° 
mooring private boat in lagoon. W ne 
for appointment. Owner —_— 
Meyer, Box 801, Babylon, New %0F*- 
or Phone Babylon 977. 














pe ines 


ANTE 


Office space for theatrical enterpe™” 
by established producer. Well a 
nished. At least three reerms pies 
reception room. Will take le? ° 
sub-lease. Write: 

Box V-501, Variety ; 
154 W. 46th St., New York 19. n. ¥ 
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N. Y. World-Telly Shakeup 

Major personnel shuffle hit execs 
of the N. Y. World-Telegram’s 
editorial staff Monday (25) for 
“nebulous reasons. Named news 
editor is J. Boyd Stephens who 
comes to the W-T from Scripps- 
Howard’s Houston Press where he 
was Managing editor. He replaces 
Len Faulkner who moves over as 
departmental editor succeeding Ed 
Hill becomes assistant city edi- 
tor. With Herb Kamm and Paul 
Havely, he’ll work under Bert Mac- 
Donald, newly appointed city edi- 
tor. Formerly in the c.e. spot was 
William D. O’Brien who now joins 
the editorial writing staff. 

Prior to the shakeup, MacDonald 
worked in the slot. In the past he 
had once acted as city editor, but 
did not hold the title. Frank 
Kappler continues as picture edi- 
tor. Changes were accompanied by 
a number of physical switches that 
involved rearrangement of desks 
and telephones. 

Time Strike Vote Studied 

Representative assembly of the 
N. Y¥. Newspaper Guild is sched- 
uled to act today (Wed.) on a re- 
quest of the Guild’s Time, Inc., unit 
for permission to take a_ strike 
vote. Move of Time, Inc.’s editorial 
workers climaxed 10 months of 
negotiations with the management 
for higher wages and improved 
working conditions. Guild branch 
reps employees of Time mag and 
its sister publications, Life, Fortune 
and Architectural Forum. 

Meanwhile, in an effort to settle 
the dispute, B. J. Forman of the 
U. S. Mediation and Conciliation 
Service is huddling with both Guild 
reps and the Time management. 
According to the Time unit, man- 
agement’s final offer proposed sal- 
ary minimums inferior to those 
written in Guild contracts with 
Time’s competitors. 


Wilshire Blvd. Gets 0.0. 

Funk & Wagnalls will issue Sept. 
22 a book on Hollywood’s Wilshire 
boulevard, ‘“‘Fabulous Boulevard,” 
($3.50), by Ralph Hancock, news- 
paperman and lecturer. 

Variously called the Fifth Ave- 
nue of the west, Champs Elysees 
of the western hemisphere, and 
Highway to Hollywood, the 16 mile | 
street will be discussed from its | 
beginnings as an Indian trail to its 
rise as commercial center. Its in- | 
dustrial development, economics, | 
personalities, etc., will be included. | 


Prolific Jules Archer 


| 
| 


Jules Archer has two books due | 


this year, one for Magazine Man- | 
agement, an anthology of his mag | 
ieces, and the other for Frederick 
ell on writers. Meantime NBC’s 
Radio City Playhouse has been 
adapting several of his stories for | 
radio, and the Dramatic Arts Divi- | 
sion of Western Reserve U is tele- 
vision-producing two of his one- 
act plays over WEW-TV, Cleve-! 
land, linked with the Cleveland. 
Pref. Barclay Leatham of Western 
Reserve is sparking this, probably 
the first college try into video 
production. 


Settel’s Book on Germany 
Arthur Settel, former VARIETY 
mugg now Deputy Director of Pub- 
lic Information for the U. S. Office 
of Military Government for Ger- 
many, has edited “This is Germa- 
hy, a collection of 22 pieces by | 
American and British correspond- 
ents. The book, scheduled for 
William Sloane publication in Jan- 
uary, covers the whole range of 
occupation problems and has a 
preface by General Lucius D. Clay 

and an introduction by Settel. 
F ans are currently being made 
or a German edition of the book. 


A $250,000 M.D. Opus 
~ hew medical dictionary, five 
years in 


* 1 the making and represent- 
tage investment of $250,000, has 
pts published by the Blakiston 
aes, of Philadelphia, Double- 
Gould os. Titled “The New 
vellum Medical Dictionary” this 
is the & containing 81,000 entries, 
in 38 rst new medical dictionary 
years. A staff of 100 worked 


ma ae of the book, 
types of e offered in three 


Paper and binding priced 


at $8.50, $10.75 and $13.50, 





Sterling Off Miller 
ean Obert E. Sterling has retired as 
ie bo, the Northwestern Miller 
olding the position over 25 


Gare. Sterling had been with the 
— over 50 years, beginning as 
a rr City correspondent. 

+ 923, as associate editor, with 

4. gtd other employees, Ster- 

Miller ~ ased control of the 


Publishing Co., parent or- 
the uation, from William C. Edgar, 
ite Ounder. Sterling was made 
T at the time, and although 


the editorial offices are in Min- 
neapolis, he continued to make his 
headquarters in Kansas City. Ster- 
ling established Feed Stuffs as a 
companion publication, and has 
been editorial chief since. The 
company also publishes The Amer- 


ican Baker and Milling Produc- 
tion. 

Sterling continues as chairman 
of the board and principal stock- 
holder. Carroll K. Michener, Min- 


neapolis, steps up from managing 
editor to fill Sterling’s former post 


U. S. Paris Review Due 

Sponsored by a group of Ameri- 
can writers in Paris, headed by 
Richard Wright, Eugene  Jolas, 
Monica Sterling and others, Elsa 
Waldman is about to publish a new 
mag there, “Paris Review.” 

Idea, according to Miss Wald- 
man, is to “recapture in American 
prose a lucid, non-repertorial form 
of expression... stressing the note 
on imaginative and personal essay 

. based on confession, memoirs, 
journal and autobiography.” 


CHATTER 

Luther Adler is writing a book, 
“The Acting Adlers,”’ for publica- 
tion by Mercury House. 

Maurice Chevalier’s autobiog, 
“The Man in The Straw Hat,” is 
due for publication Sept. 26 by 
Crowell. 

Hedda Hopper signed to write a 
monthly motion picture review for 
Fawcett Publications’ “‘True Con- 
fessions.” 

H. Allen Smith is writing a 
novel about a motion picture cow- 


boy for 1950 publication’ by 
Doubleday. 
Jack Horner, former Yank edi- 


tor lately with Science Illustrated, 
now Managing editor of Modern 
Screen magazine. 

Bernard G. Davis, president of 
Ziff-Davis, in Tokyo to do a survey 
of business conditions on _ behalf 
of his magazines. 

Publicist Edward lL. Bernays 
sails for Britain tomorrow (Thurs.) 
on the Queen Mary. He'll study 
public relations techniques of the 
British government. 

Betsy 
planes 
to Paris Friday (29) to shoot photos 
for the mag’s October issue and 
report on Cannes resort fashions. 

Ray Bolger, star of ‘“Where’s 
Charley?” (St. James, N. Y.), is 
profiled by Maurice Zolotow in 
current (July 30) Satevepost under 
title, “Muscles With A Sense of 
Humor.” 

Lew Lehr, who claims to come 
from a family of cooks, is author 
of “Lew Lehr’s Cook Book for 
Men,” just published by Didier. In 


addition to Lehr’s recipes, anec- | 
_dotes and comments, book contains | 
|recipes contributed by 50 promi- 


nent people. 

A collection of three William 
Saroyan plays, “A Decent Birth, a 
Happy Funeral,’ “Sam _ Ego’s 


House” and “Don’t Go Away Mad” | 


will be published by Harcourt- 
Brace later this year. A book of 
his short stories is also scheduled 
for publication next year. 








Anything Goes 


| Talbot Blackwell, editor- | 
in-chief of Mademoiselle, 




















ee Continued from page 1 == 
order selling, questionable prod- 
ucts—all are getting a play today 
to fatten radio’s coffers. Wine and 
beer ads, generally nixed until 
Mutual paved the way for Petri 
Wine to sponsor “Sherlock Holmes’”’ 
a few years back, now ride high 
and wide on all networks and it’s 
anticipated that, in the wake of the 
Schenley whiskey plug acceptance, 


a year from now will witness a 
wide-scale commercial spread 
among ail the hard-liquor com- 
panies. 


CBS, which, with NBC, has been 
most ‘‘simon pure” on questionable 
plugs, only this week went whole 
hog in a reversal of policy on ac- 
ceptance of deodorant business. 
Anxious to get off the hook with 
its $50,000 “Sing It Again” give- 
away jackpot, Columbia sold a 15- 
minute segment af the program to 
Carter Products for the “‘don’t-be- 
half-safe” Arrid commercial ride. 

Once considered an important 
facet of network operation, the 


|censorship departments today are 


being soft-pedalled. A lot of the 
silly taboos have been lifted in the 
wake of the “new thinking.”’ such 
as cross-plugs on the networks, or 
NBC’s ban on kidding veepees. 
Two years ago NBC and CBS 
wouldn't touch a transcription. To- 
day they’re all over the four-net- 
work kilocycles. A “live’’ Coast re- 
peat, for years the bane of per- 
formers required to sit around a 
studio for three or four hours, 1s 


practically extinct today, with the) 


repeats now getting the transcrip- 
tion treatment. 

The network brass a couple years 
back would have run in horror at 
the thought of feeding records to 
the affiliates. Today CBS’ “Spin | 
to Win” disk jockey-giveaway pro- 
gram is setting a new pattern in | 
network broadcasting. | 

Back in the days—a decade ago | 
—when Horace 


Heidt was_ in- 
augurating the telephonic give 
away technique in radio ‘ Pot of 
Gold”), the industry was forced 
to run for cover when the Federal 
Communications Commission cried 
“Lottery” and forced Heidt and his 
sponsor, Tums, to close up shop 
Today the telephonic giveaway 
, dominates the programming pic 
ture [The networks accept them 
without the blink of an eye or 


threat of repercussions, despite the 
fact 


that FCC a vear ago showed 
Signs of getting tough. 
It’s no longer necessary to go 


shopping in order to buy time for 
discussion of controversial issues. 
Practically every broadcaster today 
thinks alike on the subject. | 

The answer lies in the fact that | 
there’s cream time available on all 
the networks. And to fill up those 
gaping holes, the echelon around 
the networks has decided to make 
things easy for the sales boys by 
eliminating the hard and fast rules 
on standards 


Consensus is that “radio scares 
easily.” A reappraisal of the fall 
outlook indicates that business 


won't be as bad as was originally 
feared; that radio billings will still 


be up near the record peak. Thus, 
in the face of the current retreat, 
a lot of people are asking: ‘What 


will radio do when things really do 
get tough?” 





Baseball Needs 
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Broadcasters and sponsors, unwill- | 
ing to sacrifice what may be the 
major paris of their audience, may 
decide to forego radio-TV coverage 
of such fights in the future. 
Reports have been’ rampant 

among the networks during the} 
last week that Chandler and the 
ball club owners, presumably wary 
of the Danny Gardella suit pend- 
ing against them, were prepared 
to ban both radio and video from 
all organized baseball. Gardella, a 
former N. Y. Giant player who 
scrammed to the Mexican League 
in 1946 is suing the Giants, the 
National League, Chandler and | 
others for $300,000 on the grounds | 


'that baseball falls under Interstate | 


Commerce Commission regulations 
since advertisers’ radio and tele, 


commercials are carried across | 
state lines. He alleges, conse-' 
quently, that the reserve clause, 


which binds a player to the same 
team season after season, consti- | 
tutes monopoly in restraint of 
trade under ICC laws. | 

According to Frederic A. John-| 
son, Gardella’s attorney, Chandler | 
and the club owners “‘are only try- 
ing to bluff me,” if they claim 
they'll ban radio and tele. He| 
noted that the major leagues now | 
receive about $1,000,000 yearly 
from sale of radio-TV rights and 
said it would be easy for him to 
prove the legal point that such in- 
come is “substantial,” which might 
win him the case. He said even 
if they threw out radio-TV, he 
would be able to win the suit since 
he can prove that the big leagues 
violate ICC laws merely by send- 
ing players across a state line. 

Chandler Noncommital 

Chandler, contacted by VARIETY 
at his Cincinnati office on the re-' 
ports. would say only “no com- 
ment.” It has been learned, how- 
ever, that the ball clubs now recog- 
nize fees from radio and tele as 
necessary to keep the players’ fund 
at its present level. A player is 
now entitled to a pension at 50 if 
he has 10 years experience in the 
major leagues. Gross from the an- 
nual All-Star game and part of 
the receipts from the World Series 
each year, however, are insuf- 
ficient to cover the costs. AS a re- 
sult, without the radio-tele money, 
the age limit on eligible players 
might have been forcibly upped to 
60. 

Illustrating how much organized 
baseball clears from_ radio-tele 
rights, Gillette Safety Razor paid 
$35.000 to broadcast this year’s All- 
Star game and another $25,000 to 
televise it. Chandler is now nego- 
tiating to sell radio rights to the 
Series for $150.000. Tele price has 
not been set but it went for $148,- 
000 in 1948. On that basis, base- 
ball could clear close to $1,000,000 
between now and 1956 on the two 
events alone but Chandler prefers 
to work on short-term deals. In 
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SCULLY’S SCRAPBOOK : 


ereresseseseeee BY Frank Scully sseesereseroeee 


Crazy Mts., Mont., July 24. 
The week that sees Hollywood free of a compulsion-neurosis to re- 
lease 2 picture dealing with some phase of psychiatry is yet to be 
recorded. It will probably stun the world when it happens, like the 
man who walked around without a shadow and caused a sensation when 


the loss was discovered 
Chis sort of compulsion-neurosis is called an “obsession” and, if you 
can make money out of it, *’The Magnificent Obsession.” You'll find it 


' 
in Scully Psychiatric Word Book under O 
OBJECT LIBIDO: Love-interest bestowed on causes, arts, and inanimate 


objects as well as persons. Theory of psychoanalysts that the sex- 


drive is behind everything people want to do, even the desire to 
excel in pure mathematics These doctors point out that you cant 
even get to pure mathematics without going through improper 


fractions. 

OBNUBILATION: Partial stupor. In Hollywood old boxers who have 
slaphappy memories clouding their consciousness and have to be 
kept away from cameras in fight pictures for fear they'll give away 
the whole horrible business of the manufacture and glamorization 
of stumblebums. In the Ad Wolgast syndrome. 

OBSESSION: An uncontrollable urge to perform some unnecessary 
action. Kate Smith perpetually sounding off on world problems 
and thinking she has solved them because Ted Collins says so. Lloyd 
Douglas working it into a book title and calling the action ““Mag- 


nificent!”” Minx who think minks admire stars in mink coats, 
especially over slacks and high heels 
OBSESSIONAL NEUROSIS: Another $25 word for compulsion neu- 


roses. Common to directors who feel that a dwarf in the picture 


somewhere will bring them good luck 


OCHLOPHOBIA: Morbid tear of groups or crowded places. The ex- 
planation of such plays as “Jealousy,” pictures as “The Voice of 
the Turtle,’ books as “Away From It All” and songs as “Alone 
Together.’ There's a tale about a subversive seed of grass that 
married and multiplied all over a Beverly Hills lawn and, when 


asked by Greta Garbo why it did such a thing, replied: “I want to 
be a lawn.” ‘ 

ODONTOPHOBIA: Aversion to the sight of teeth, particularly to hu- 
man teeth. Common to dentists whose job it is to make the mouths 
of all Hollywood stars look like Man-O-Wars If, however, the 
odontophobia takes the form of an aversion to the teeth of teen- 
agers in metal braces, which make their smiles look like neglected 
pewter, this is a benign form and in no sense a neurosis. 

OEDIPUS: This is the kid who practically built psychoanalysis into an 
all-time roadshow sensation He was King of Thebes but better 
known as the hero, if you could call him that, of “Oedipus Tyran- 
nus” by Sophocles He murdered his father and married his 
mother. ‘Oedipus Tyrannus” has been retitled for reissue as “Oh 
Boy, Do I Remember Mama!” 

OEDIPUS COMPLEX: This is the term the Freudians gave to the nor- 
mal favoritism a daughter shows for her father and a son for his 
mother. Analysts built it into quite a sex job by switching from 
love for the parent of the opposite sex into hostility for the parent 
of the same sex. Easily resolved by diluting the mixture with more 
children, but Hollywood would rather spend thousands of dollars 
delving into the neurotic and psychopathic possibilities of its one 
brat than resort to such a simple solution as watering the stock. 

OLFACTORY NERVE: The nerve of smell. People who have lived ail 
their lives breathing pure, mountain air, when blindfolded and 
driven past stockyards, glue factories and picture studios report 
that they all smell alike. That’s why airwicks were invented. 

OLIGERASIAS: Meyer’s way of describing mental deficiencies which 
more or less remain static. Oligophrenia is common to producers 
of westerns, canyon crooners who keep pining for trollops who 
threw them down, and stars whose I.Q. never seems to rise to the 
intelligence of their cowponies. 

OMBROPHOBIA: Anxiety brought on by threatened thunderstorms. 
Common to directors of problem pictures who fear their audiences 
will walk out before the terror of the heroine and the thunder of 
the storm are merged into one gigantic fright. 

OMNIPOTENCE OF THOUGHT: Both the cause and the result of fairy 
tales where the hero has his wish fulfilled by a magic wand. Com- 
mon in children who get anything they want simply by crying. 
They thus become convinced that thoughts are able to do anything. 
This infantile conception is really responsible for the power and 
income of movies, propaganda bureaus and coppers who practice 
thought-control. In the Japanese police syndrome. 

NONANIC NEUROSIS: Term mistakenly used to describe the juvenile 
vice of self-abuse, but actually derived from Onan of the Bible, 
who practiced something quite different. Onanic neurosis is a term 
used to describe executives and directors who are continually in- 
terrupting whatever they are doing to do something else. Common 
to people who have a desk full of phones. 

ONIOMANIA: A morbid impulse to spend money. Producers who look 
longingly at what pictures like “Foolish Wives,” “Gone With the 
Wind,” “Ben-Hur,” “Arch of Triumph” and “Wilson” cost. If 
their eyes light up when they see red, it’s chronic and incurable. 

OPHISTHOTONOS: Spasm characterized by rigid posture. Neck and 
body are arched backward, legs stretched to their utmost. Char- 
acteristic of hysteria, strychnine poisoning and starlets modeling 
bathing suits. 

ORIENTATION: Ability to comprehend oneself in his environment. 
Producers who pride themselves on knowing the difference be- 
tween chop suey and chow mein after budgeting “Oil For Lamps 
of China,” ‘“‘The Good Earth” and “The Flying Tigers.” 

OSOMOLAGNIA: Erotic pleasure derived from odors, particularly body 
odors. Common to osphresiolagniacs, who make a fetish of such 
things. In the Fidler-Arrid syndrome. 

OBMUTESCENCE: Loss cf voice. When Sinatra claimed it once, his 
critics said, ‘‘How can they tell?” 

OCCUPATION NEUROSIS: Nervous disorder as a result of patient's 
work, or lack thereof. Common to layoffs who figure because their 
options were dropped a year ago when they were making $750 a 
week they are now losing $1,500. Thought of losing $2,500 a week 
next year makes them progressive manic depressives. Can be 
cured by having them listen to the playing of Solly Violinsky, who 
laid off under four Presidents. 

OLIVIER’S SYMPTOM: Pulsation of the larynx. Actors who believe 
they have developed mediastinal tumors from watching Sir Lau- 
rence Olivier blasting his way through “Hamlet” and “Henry Vv” 
can be cured by grasping the larynx between the thumb and index 
finger and pressing upward. 

OXYECOIA: Morbid acuteness of hearing. Directors who insist they 
heard a Bronx cheer in a mob scene and order the whole day's 
work done over again. 


addition, and considered just as or Chicago. 
important by the club owners, is denied 
the fact that TV as did radio, has would have very little audience 
been found to create new fans for left. And as for football, the 
baseball, instead of hurting the Herald Trib’s decision to rule out 
gate. both radio and TV, coming as it 

As far as boxing is concerned, does on top of similar tele bans by 
broadcasters and sponsors point some of the pro teams, indicates 
out that most of the championship tele will have a long way to go 
fights are staged either in N. Y., to get back on the grid bandwagon. 


If they were to be 
these cities for tele, they 
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London 


act with the late Flora Esmond and | 
more recently in the act of Esmond 
& Grant. She’s wanted in connec- 
tion with the settlement of her 
former partner’s estate. | 

David E. Parry, former Goldwyn 
flack and son of Florence Fisher 
Parry, Pittsburgh Press columnist, 
takes over as Coast representative 
for Carson-Ruff Associates, New 
York drumbeaters, when outfit 
opens its new L. A. office Aug. 15. 


Las Vegas 


Broadway 


Peter Donald vacationing in Ber- 
muda. 

John C. Wilson back from Coast 
to his Fairfield, Conn., home. _ 

Agent Louis Shurr hospitalized 
in Hollywood because of a kidney 
ailment. 

Gene Tierney 
left for Europe Thursday 
the Caronila. 

John Nasht, television producer, 
planed to Europe Monday (25) for 
a month’s stay 

Jewish Theatrical Guild to hold 


| years ago had been teamed in an | 
| 
| 


riss) just getting over serious ill- 
ness in Blackpool. 

Eddie Vitch goes into Bernard 
Delfont’s “Folies Bergere’’ show at 
oo Palladium poening Sept. 
19. 

Alfred Esdaile staging return to 
West End show biz, and on lookout 
for the purchase of a West End 
theatre. 


and John Boles 
(21) on 


day (25) after few days in London; 
to return to California from 


annual meeting Friday (29) in Ted Lewis capacity at Last France. “ 
Guild office at 4 p.m Frontier's Ramona Room. In for Harry Kalcheim to Blackpool to 
Sam Siritzky planes to Paris four-week engagement take looksee of William Morris- 
over the weekend for a month's “In escrow” for six weeks with Fosters’ American acts there, and 
0.0. of new French product. son Craig is Mrs. Dean Martin, taking in the shows. 
Bert Lewis, vet vaude emcee and wife of the comedian. Stewart MacPherson, BBC com- 
blackface comedian, back in town Jan Murray making them Mentator, leaving in a few days 


laugh at the Flamingo, with Patti for New York to look over proposi- 
Moore and Ben Lessey doing same tions made to him by an American 


at El Rancho Vegas. Burl Ives a Tadio network. we 
hit at the Thunderbird. Douglass Montgomery 


after 14 years to tackle video. 
Arthur Steinberg, manager of 
the ‘Skating Vanities,” in from 


Europe Friday (22) on the Wash- packing 


ington On same day Monte Carlo intro- ©™ in in “Berkeley Square” re- 
Harpo Marx returned to New York duced craps to European custom- Vival in the provinces and may 
by plane Monday (25) after four- ers, Las Vegas returned the com- Come to London with the show 
week engagement at the Palladium, pliment by inaugurating Monte after provincial tour. P nae 
London Carlo’s traditional chemin de fer . Betty Jumel, one of the stars 

The Louis W. Schines announc- at last Frontier. in Lawrence Wright's North Pier, 
ing engagement of daughter Upcoming shows: Carl Brisson, slackpood heb 1 ee ae 
Dorene to Ross Harold Higier of sugar Chile Robinson, Lou Holtz, S80W.” is being dickered for Amer- 


ica by Jean Le Seyeux. 


Gloversville, N P ‘ 2ar ia ic i rae ¢ > E. "i 
* Mille due in fr — Jan Bart, pianist Liberace and the Wally Boag to tour Moss Em- 
Agnes de Mille due in from her «jog Classics” at Last Frontier. .:..¢ : ) tour 
Mariaville (N.Y.) home Monday (1) seen ‘Cates 3 forth. Pires after he finishes at Black- 
Tala, ahidinuianad an kien, Lena Horne and Spike Jones forth- },o5] Oct. 21. He then goes into 
to begin choreography on “Gentle ‘oming at Flamingo ye : ‘= 
te Prefer Blondes.” C a6 ¢ ° Tom Arnold pantomime “Queen of 
Men Sree: ’ . Desert Inn, standing half fin- fearts” either at Manchester or 
Metr -oducer Arthur Freed : , earts,” elther at Manchester o1 
Metro pro Haack Gh hae Ce ished on Las Vegas resort strip all [Leads. 
fiew in from the Coast Monday (<9) jact year, in throes of completion “When Jennifer Jones arrived 


for a two-week o.o. of the current 
Broadway play crop. 


after owner Wilbur Clark secured 
backer with $1,500,000 to complete 


with David Selznick to make “Gone 
to Earth” they realized they had 


Trot 4 irtor . ar io ma + : z nea ys 4 r 
ine a J 1 ee a structure. Will be fifth swank spa forgotten to get a labor permit. 
po ihe 7 Ww 1 fy P| 9 teen in this resort, employing top na- A last-minute application was put 
assistant ) lillian . SEEAE5, tional floor shows and other en- in to the government. 


AS] > ( p Trz sfj a Lap. 4 
president of Transfiln tertainment. With 12-year ban imposed by the 





‘es ichae Inite Artists ‘ o 
Tess Michael, pins ‘dav et Lord Chamberlain on the public 
magazine contact sails Saturday .* production of “Tobacco Road” 
7a? Fae sive hs eeks -igeamaiedings Riviera lifted, show opens at the Embassy, 
London, Paris and Rome. Hampstead, Aug. 9. After a short 
Richard La Marr, talent agent By Margaret Gardner 


with A. S. Lyons for eight years season it will move into the West 


left firm to join Charles K. Feld- 
man’s Famous Artists Corp. 


George Raft off to Italy. 


, End. 
Ella Raines at the Hotel in du Jewel and Warriss want Gil 


: Cap. Maison to t rj em i heir 
James A. Farley, Morton Dow- Mr. and Mrs. Lee Shubert at the one ee Bae pone oe "lesen 
ney and Joseph Verner Reed, one- Cariton. finishes his Blackpool date with 
time theatrical producer, sailing ~“anatole Litvak in Juan-Les-Pins Jack Taylor and Tom Arnold show 
today (Wed.) on the America. stor two weeks. “Coconut Grove of 1949,” at Hippo- 
F rank P. Satenstein, legit, TV Mr. and Mrs. David Selznick drome. 
and film producer, engaged last’ p)aned to London. Having just returned from Amer- 
week to Joyce L. Seigenfeld, with Felix to open his famous “Blue ica where he went to attend his 
wedding scheduled for Oct. 23 Bar” the end of July. son’s wedding, David Drukker, 


British film-man Filippo del Giu- Mr. and Mrs. Jacques Heim in Charles L. Tucker’s director, sails 


dice, originally booked as a/|Cannes for the summer. for New York again Aug. 20 for 
Caronia passenger last week, of Georgia Gibbs the star of the his daughter Estelle’s wedding 
today (Wed.) on the Mauretania. Monte Carlo Gala on July 22. Sept. 11 to an American doctor. 


Abbot Weisbord of Metro’s art Charles Correll (Andy of Amos a ae 
dept. named chairman of the ’n’ Andy) passing through Cannes ° 
luncheon speakers’ committee of, on way to Switzerland. | Chicago 
the Art Directors club of N. Y. Earl Wilson at the Carlton, re- 


Ann Baxter, pic actress, will do a 


It’s “Miss Liberty” night at the 
p.a. at Oriental theatre, Aug. 4. 


American Theatre Wing’s third 
benefit being held at the Hotel 
Plaza’s Rendez-Vous tomorrow (28). 

John Nesbitt, producer of 
Metro’s ‘‘Passing Parade,” arrived 


searching for two Collier’s stories, 
one on Monte Carlo, the other on ; ; 
French bathing suits. Billy Eckstine, currently at Chez 

Tables reserved for the big Paree, robbed of a $2,000 diamond 
Sunny Bank Charity Gala at the Pin at his hotel. 


Palm Beach Casino by the Darryl Lucille Ballantine, director of 


Wife of Jimmy Jewel (& War-| 


Bert Levey planed to Paris Mon-'! 


ja reception 


in Gotham vesterday (Tues.) from Zanucks, the Begum, Mr. and Mrs. entertainment and publicity for 
the Coast. He returns at the end) Bryan Fov. _Bismarck hotel, recuping from 
of the week. im alee le eros | surgery. 

Harry Brandt, Ike Levy and ° Red Skelton, Monty Blue and 
Mike Nidorf arrived yesterday New Hampshire Harold Lloyd in town last week | 
(Tues.) on the Queen Mary. Vic- for Shriner convensh, with Lloyd 


Billy West, Jr., comedian, di- installed as Imperial Potentate. 
rected the Bradford Players in Sid Caesar, comic who closed at 
their first production, “The Ghost Empire Room, Palmer House Wed. 
Train.” 

State and local police are search- 
ing tor vandals who have destroyed 
advertising signs in the 
Sunapee region. 

Flora Sleeper of Laconia, ‘Miss 


tor Francen due in today (Wed.) on 
the Ile de France. 

Sidney Franklin, who’ll direct 
Metro’s sequel to ‘Mrs. Miniver,” 
sailed Friday (22) on the Nieuw 
Amsterdam for Britain, where the 
picture soon rolls. 

Harry Blair, RKO _ tradepaper 
rep for N. Y. and AMPA treasurer, 
will contact ex-members of latter 
organization while on the Coast 
next month vacationing. 

William Saroyan, present at 
three off-Broadway openings last 
week, may do piece on non-com- 
mercial groups for Sunday theatre 
section of the N. Y. Herald 
Tribune. 

Larry Beller, formerly assistant 
to Tom Waller, N. Y. publicity 
chief for Johnston Office, joined 


Hematology Research Foundation. 
Terry Turner, RKO director of 
Lake exploitation, in town drumming up 
stunts for preem of “Mighty Joe 
Young” at Grand theatre, Aug. 3. 
New Hampshire of 1949.’ made her Kling Studios here are filming 
stage debut at the Little Theatre, ‘Abe Lincoln in Illinois’ under a 
Gilford, July 19, as June in “Happy $30,000 contract with the state of 
Birthday.” Illinois. Film will be used in col- 
Ralph Osterman, manager of the leges, organizations and schools at 
old Colonial in Rochester, and no cost. 
Lawrence Willey, once owner of Bob Hope stopped off in Chi 
the theatre, visited Eddie Dowling Friday (22) to check on “Sorrow- 
while he appeared in “The Time ful Jones” receipts at the Chicago 
of Your Life’ at the Ogunquit theatre, before heading for Minne- 
Playhouse. apolis and his guest appearance at 
An all-cartoon show drew flocks its Aquacade. 





20th-Fox publicity staff under of kids, as well as grownups, to om 
David Golding, company publicity two matinees at the Palace, Man- ° j 
manager. chester, July 19. There were 15 M 
Joseph Cotten arrives Friday cartoons, instead of regular fea- iInneape IS 
(29) to sail aboard the Mle de ture, with admission of 40c for By Les Rees 
France the following day on his aquits and 20c for youngsters. Marie Shaw at Hotel Minnesotan 


pars iain Panther Room. 
* Jack Cole’s orchestra underlined 
Australia | for Prom Ballroom. 
to ‘ ‘ | Mae West in “Diamond Li!” set 
By Erie Gorrick for Lyceum Aug. 29 
Edwardos, British comedy troupe, Prom Ballroom has Jack Cole’s 
playing Roosevelt night club, orchestra for one-nighter., 7 
Sydney. : Gene Krupa’s band played one- 
Wesley Barrett has just complet- nighter at Prom Ballroom. 


way to Rome where he will work 
on the Hal Wallis production, 
“September.” 

Having made her first trip 
France and Israel with her daugh- 
ter Barbara, early this summer, 
Mrs. Hal Horne and the film exec 
now plan returning at greater 
leisure in September. 


Erich Arnold, Viennese musical ed an extensive coverage of the Univ. of Minnesota Theatre of- 
comedy star who arrived in the south-west Pacific for Columbia. fering “The Play’s the Thing.” 


U. S. last week, being hosted to- 
morrow (Thursday) at a reception 
to be given by his American rep, 
Donald Neville-Willing. 


Stanley Holloway, British comic, 
will probably return to his London 
base soon, after short Aussie run. 

Al Daff, U-I v.p., here on short 


Sally Rand returning to Minne- 
sota State Fair midway for second 
successive season. 

Hotel Radisson Flame Room has 


Ezra Stone guest-speaking to- Jooksee, will probably view the Monica Lewis. Frakson and Danny 
night (Wed.) at Motion Picture New Zealand scene before return- Ferguson orchestra. ; 
chapter, American Veterans Com- jng to his N. Y. base. Much publicity being garnered 
mittee, at Hotel Taft on abuses in Looks like Norm Louden will for vaudeville’s return at RKO-Or- 


employment of actors for enter- 
taining at military establishments 
and hospitals. 

The Charlie Millers (MCA vp.) 
station-wagoned from Cherbourg 
and the battle grounds into Paris. 
They'll await the J. C. Stein (MCA 
board chairman) who sails for Bu- 
rope Saturday (a0) on nce, Steins Peter Dawson, who controls the 
ir Ae rv wagons pode ge oe | Savoy pic theatres in Sydney and 
ate oF nica, Rant E. Doherty. Jr.,| Melbourne, is visiting London on 
ot Jamaica N. Y, seeking where- | biz-pleasure. Dawson will spot 
abouts of Eva Esmond, who some French pix in his two houses. 


step into the top advertsing seat 
at Warners vacated by Pete Abbot, 
now with J. Walter Thompson. 

S. C. Williamson Co. planed its 
Italian grand opera troupe from 
Brisbane to Adelaide, 1.500 miles, 
creating a record for talent airiift 
in the Antips. 


pheum here July 28. 

Joan Edwards, Buddy Lester and 
Betty Hill into Club Carnival with 
Perry Martin orchestra. 

Annual Harry Hirsch - Tony 
Stecher roller derby set for Audi- 
torium here for month of August. 

St. Paul Auditorium “pop con- 
cert” series featuring Rodgers- 
Hammerstein program with ice 
show. 

Old Log strawhatter had season's 


' being made in Rome. 


(20) launched $25,000 drive of the. 


in “The Heiress.” Current bill is 
“Anna Christie.” 


Annual “Aqua Follies” has Paul | 


Remos & Toy Boys and Johnny 
O’Brien on stage, with Joe Mc- 
Kenna emcee and Vicki & Lyle 
Draves as tank stars. 

Dorothy Lewis Ice Show 
Danny and Doc’s “Jewel 


and 
Box 





Revue” continuing long runs at 
Hotel Radisson Flame Room and 
Curly’s nitery, respectively. 
Mexico City 
By D. L. Grahame 
Jack Lacy, WINS, N. Y., disk 


jockey, and bride honeymooning at 


the Hotel Del Prado. 
Tona la Negra, vet songstress, 
inked by Frank Founce for his 


Latin theatres in California. 

Philips Mexicana, has obtained a 
Ministry of Finance franchise to 
manufacture radio apparatus parts 
here. 

Pic production combo of Carlos 
Orellana, Joselito Rodriguez and 
Alfonso Sanchez Tello inked Della 
Magana for three pix. 

Nini Marshall, Argentinian 
comedienne, headlining in vaude at 
the Folies 3ergere while she 
readies for Mexican pix. 


Koberto Vicente, Spanish musi- 
cian-composer, inked by pic pro- 
ducer Ramon Pereda to. write 


music for his productions. 

Michael Sokol, who resigned re- 
cently as WB manager here, is or- 
ganizing a company to distribute 
for Mexican indie pic producers. 

Maria Conesa, Spanish come- 
dienne who has played for 50 
years, is on a stage tour of north- 
ern Mexico and southwestern U.S 


Manuel and Ernesto Espinosa 
Iglesias, cinema circuit operators, 
sold their sugar plant in Puebla 


State, as they want to concentrate 


on pix. 


Rome 


By Helen McGill Tubbs 
George Denny guest of honor.at 
The Louis Jourdans are in Porto- 

fino. 

Nancy Carroll is in Capri for a 
few weeks. 

Countess Dorothy 
back from Paris. 

Film producer John Sutro and 
wife here from England 

The Mordecai Goreliks 
Switzerland for a vacation. 

The Oscar Homolkas have 
Rome for the French Alps. 
given by Ambassador 
and Mrs. James C. Dunn, at their 
home. 

Louis Lober of Warner Bros. 
and his daughter are at the Ex- 
celsior. 

Foreign films distributor Max 
Mark and wife returned from a 
fortnight in Venice. 

Doris Dowling has returned from 
North Africa where she played a 


Di Frasso 


off to 


left 


role in “Othello” with Orson 
Welles’ company. 
Betsy Furstenberg, from New 


York, being tested for several pix 
She’s here 
with her mother, Countess Fursten- 
berg. 


Scotland 


By Gordon Irving 

Sir Harry Lauder celebrates his 
79th birthday quietly Aug. 4. 

Carl Brisson returned to Glas- 
gow, Monday (25), in variety show. 

“Brigadoon” touring version, to 
be Christmas draw in Glasgow and 
Edinburgh. 

Noel Coward’s 20-year-old musi- 
cal, “Bitter Sweet,” revived here 
on six-weeks’ stay. 

New farce ‘‘For Husbands Only,” 
with Tamara Desni, flopped badly 
at Theatre Royal, Glasgow. 

Jack Anthony, Spot comic, 
clicked with big support company 
in summer run at Edinburgh Em- 


' pire. 


Anne Crawford and John McCal- 
lum have leads in ““Western Wind,” 
by Charlotte Frances, which 
preemed in Glasgow, Monday (25). 

Alec Frutin busy planning 
“Roamin’ in the Gloamin’,” based 
on cavaleade of Sir Harry Lauder 
songs, as Christmas revue for 
Glasgow Metropole. 

Klliot Playfair, nephew of actor- 
manager Sir Nigel Playfair, taking 
title role in first stage adaptation 
of Geerge Eliot’s “Silas Marner,” 


at Byre theatre, St. Andrews. 


| 


i biggest week with Diana Kemble, ; Doc Hartley. 








Kansas City 


By John Quinn 

Bobby Peters amd Musical Mani- 
acs into Eddy’s restaurant. 

Harmonicats set for El Casbah 
of the Bellerive hotel July 29. 

George Arnold’s “Rhythm On 
Ice” into the Terrace Grill of the 
Muehlebach hotel. 

Cole Bros. Circus the first to hit 
town this season with four per- 
formances July 19-20. 

Carl Cooper of the city desk, 
handling film reviewing for the 
Kansas City Star during illness of 


| for 


f ————— 


| Hollywood 


nado. 
Earl Baldwin recovering from 


surgery. 
Wayne Ball 
major surgery. 


Adolph Zukor in town for Para. 


mount huddles. 


Christopher Kent in town after 


a trip to Sweden. 


Leonora Amer rrecovering from 


emergency appendectomy. 


| Walter Wanger moved into new 


quarters in Beverly Hills. 


Shirley Temple confined to her 


home with appendix trouble 


Charles Starrett to Cheyenne for 


the Frontier Day Celebration 
Jan Fortune hospitalized 
treatment of an old back injury. 
George Glass returned 
after three weeks out for surgery. 


Audie Murphy and Wanda Hen- 
drix to Oregon on a fishing expedi- 


tion. 

Maj. Barney Oldfield in town on 
his way to a new tour of duty in 
Hawaii. 


Neil Walton out of the hospital 
in- 


after recovering from 
fection. 


an eye 


Ted Wilk shifted from the Loy 


Irwin office to the Al Kingston 
agency. 
Joe Hazen in from N. Y. to 


handle Hal Wallis properties while 
Hal is in Europe. 

Ed Cunningham celebrated his 
25th year as top juicer at Univere 
sal-International. 

Veterans of Foreign Wars will 
present Herbert J. Yates with the 
gold Cross of Malta medal today 
“for courage and loyalty to Amer- 
ica.” 


Paris 


By Maxime de Beix 
(33 blvd. Montparnasse) 
Cynda Glenn due any day 
Eddie Cantor visiting hospital 
sick here. 
Harry Potter trip to Paris a 


short one. 
3abette Deval from Vichy to the 
Savoie Alps. 


Borrah Minevitch entertaining 
the Harry Fosters 
Dave Lewis to the Riviera on 


return from Holland. 

Priscilla Kastner 
the Serge Semenenkos 

John B. Nathan throwing cocktail 
party for Mrs. B. Balaban. 

Harry Novak to London for hud- 
dle with Joe H. Seidelman. 

Mrs. Jules Levy in town and 
expecting her husband from Lon- 
don. 

Cliff Fischer, after a hot week 
in Paris, to cooler English Black- 
pool. 

Viadimir Lissim entertaining 
one visiting Korda exec after an- 
other. 

David O. Selznick and_ bride 
Jennifer Jones from Riviera to 
London. 

Charles Miller in town for a 
week, then to Italy; due back end 
of August. 

Marlon Brando wandering on 
Champs Elysees, unrecognized by 
passersby. 

Al Szekler spending a few days 
in town before opening U-I office 
in Germany. 

Maurice Carrere taking a few 
days off on his Monfort l’ Amaury 
farm after exiting hospital. 

Warner Bros. taking space in 
trade mags to advise eventual local 
infringents that they will take 
legal steps to protect their film 
rights of ‘“‘White Horse Inn.” 


entertaining 


Washington 


By Florence S. Lowe 

Mrs. Robert J. Rubin in town 
with hubby, the SIMPP_ lawyer, 
who came in on company biz. ‘ 

Paramount counsel Louis Phil- 
lips an interested observer to testi- 
mony of SIMPP prexy Ellis Arnall 
before House Judiciary Committee. 

Howard U Players, representing 
town’s Negro university, will tour 
Norway at invitation of the Nor- 
wegian government, in Ibsens 
“The Wild Duck.” 

Carter T. Barron, Loew topper 
in this area, and George Crouch, 
Warner zone manager, have been 
named to handle Community Chest 
Federation drive next Fall. 

Jake Flax, chief barker of local 
Variety tent, has appointed exhibl- 
Fred Kogod, tent’s Weifare 
chairman, to represent D.C. on a& 
visory board of the Will Rogers 
Memorial Hospital. 

Loew’s Capitol auditioning yn 
Going Native.” its annual loca 
talent revue, with Kay Ford. widow 
of Gene Ford, show's originator, 
co-producing with Carter Barron 
and Joel Margolis 

Walter and Jean Kerr. hing 8 
dividing time between te yn theit 


currently 


Catholic U and working on 
George Abbott musical, age 
You, Just Looking,” will po 
year’s sabbatical from tea 


inext fall. 





Alan Young vacationing at Coro- 


recovering from 


for 


to work 
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Theatre TV’s Test 


Continued from page 1 
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ts, etc. In addition, he said, 
vaaee will be taken toward experi- 
menting with a form of television 


entertainment shows suitable for | cal 
|to bear on the remaining questions 


the theatre. The selection of pro- 
grams will be determined by the 
needs and desires of the public 
audience in the theatre, with due 
regard for the differences in enter- 
tainment standards between the 
theatre and the home. 

It is believed Halpern was refer- 
ring to the possibility of picking 
up programs broadcast for home 
TV reception. NBC exec veepee 
Charles R. Denny has alluded to 
such possibilities for NBC-origi- 
nated shows and, while nothing 
definite is known to be set, there 
has been considerable talk about 
theatres picking up on a regular 
basis such shows as Milton Berle’s 
“Texaco Star Theatre.” In addi- 
tion, Fabian may originate his own 
theatre TV programming once 
equipment is installed in more 
than one theatre, in a manner sim- 
ilar to that now being mapped for 
a string of Fox-West Coast houses 
by 20th-Fox. 

Fight Sold Fabian On Idea 

Fabian, in announcing the pur- 
chase of the equipment. said he be- 
came sold on theatre TV as a result 
of the SRO biz racked up at the 
Brooklyn Fox when the theatre car- 
ried the recent Ezzard Charles-Joe 
Walcott heavyweight fight on an ex- 


perimental basis @6 carried by 
NBC-TV, using the same type of 
equipment he has now _ bought. 


“We are'taking this historic step,” 
Fabian said, ‘“‘with full recogni- 
tion of the difficulties and respon- 
sibilities involved But. we also 
know from recent experience that 
TV in the theatre can produce a 
tremendous effect on the audience 
and boost the boxoffice at a time 
when a shot in the arm is helpful. 

“Theatre television adds a new 
dimension to the motion n’eture in- 
dustry. It is to be hoped that more 
and more theatres will embrace it 
and thus make possible a greater 
variety of top-quality programs 
and eventually a nationwide sys- 
tem of television services for the- 
atre patrons.” 

Baseball magnates have already 
ruled out the possibility of theatre 
TV coverage for the World Series 
this year. But since Fabian won't 
have his equipment installed by 
Series time, he’s expected to make 
a pitch for the 1950 baseball clas- 
sic. It is believed that he would 
be willing to carry sponsors’ com- 
mercials for such events, since Gil- 
lette’s plugs were carried with no 
adverse effects when the Charles- 
Walcott fight was piped into the 
theatre. For that event, Fabian 
paid for the rights to NBC and Gil- 
lette, which controlled them, and it 
is believed he will work out other 
such deals as long as commercial 
Sponsors can bid more for TV 
rights than can theatres. 

Equipment purchased was devel- 
oped by RCA in conjunction with 
the 20th-Fox research department. 
It will have a larger spherical mir- 
Tor than the original unit turned 
out (28 inches, instead of 20) to 
“rtp a 60-foot projection throw. 

his will permit mounting of the 
barrel directly in front of the bal- 
fot without the extension plat- 
0 used for the fight presenta- 

‘on. Control console and all other 
fquipment are to be located out- 
Side the theatre auditorium. 





Predict Development 
_ Of Theatre Television 


chase ag Fabian’s announced _pur- 
theate the first RCA-produced 
brought television equipment 
dustr Predictions from film in- 
marked €aders that the move 
tablish” first step towards es- 
of ho ent of a nationwide string 

uses interconnected for large- 


— Video. 

directarr¢ Owners of America exec 
? ae j ; 

Consist Sullivan, who has 


. —— Plugged for theatres 
bane On the large-screen tele 
of the aon, predicted the adoption 
~- — re TV now “is surely go- 
Bd view read. Sullivan declared: 
actne Ww of the highly competitive 
nit in television today it is of 
inerent importance to theatre 
oo S to ally themselves with 

“In W entertainment form. 
linaee "a approach to such an al- 
baie . Tee aspects of the me- 
consige mand our attention and 
lee en These are econom- 
eeayee veering and programming. 
et the vision and courage 
will oo lan and his associates, we 
ve in Fabian’s Brooklyn Fox 


! 
players, was carefully sugared over 


| with such platitudes as “wanting to 
please our American clients,” 
“progress in gambling,” etc. 











theatre the opportunity for a pilot 
study—the first practical labora- 
tory where the eyes, ears and 
tastes of the public can be brought 


to which the theatre and tele- 
vision industries must supply the 
answers.” 

Donald E. Hyndman of Eastman 
Kodak, chairman of the Society of 
Motion Picture Engineers’ theatre 
TV committee, termed the Fabian 
buy “a step towards an eventual 
theatre TV circuit providing op- 
portunities to study and solve 
technical and programming prob- 
lems to the satisfaction of theatre 
patrons.” 


Pic Biggies In 
Theatre TV Talks 


Top execs of all film companies, 
together with their attorneys and 
heads of the Motion Picture Assn. 
of intensive 
huddles yesterday in New 
York on theatre television prob- 
lems. While the meet was held 
primarily to discuss answers to be 
formulated to the six questions put 
to the industry by the Federal 
Communications Commission re- 
cently, fact that those attending 
included the_ prexies’ and/or 
veepees of most of the majors 
indicated the extreme importance 
being attached to the entire sub- 
ject of theatre TV. 

FCC’s questions, submitted to 
the MPAA, Society of Motion Pic- 





into 
(Tues.) 


America, went 


ture Engineers, Paramount and 
20th-Fox, are to be answered by 
Aug. 1, after which the Commis- 
sion will decide on the ailocation 
of separate video channels for 
large-screen tele. Delegates to 
yesterday’s conclave reached no 


decision but they agreed to meet 
again next Tuesday (2) to continue 
their discussions and arrive at 
some positive answers. 

Attending were Columbia veepee 
Jack Cohn, head of the MPAA 
video committee; Col veepee Abe 
Schneider; Metro prez Nicholas M. 
Schenck; Metro veepees J. Robert 
Rubin and Joseph R. Vogel; Par 
prez Barney Balaban and Par 
veepee Austin Keough; RKO prez 
Ned E. Depinet and _ veepee 
John Whitaker. Also on hand were 
20th veepee W. C. Michel and at- 
torneys Kenneth C. Royall and Otto 
Koegel; United Warid Films prez 
Lewis Blumberg and veepee J. M. 
Franey; Warners veepee Harry 
Kalmine; Ted Black of Republic, 
and Ed Morey of Monogram; Lloyd 
Lind of Allied Artists, and Earl 
Hammons of Educational. 


Donald E. Hyndman and Boyce 
Nemec represented the SMPE at 


the meet. MPAA toppers attend- 
ing were prez Eric Johnston; 
veepee Francis Harman; Joyce 


O’Hara, aide to Johnston; Edward 


Cheyfitz, secretary of the MPAA 
video committee; treasurer Fred 
DuVall; research chief Robert 


Chambers; general counsel Sidney 
Schreiber; public relations chief 
Ken Clark, and Alfred Carwin, 
head of MPAA’s pub relations in 
Ne Xe 
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to the proceedings were the eight 
American showgirls which Sport- 


ing Club director Ricky Astric had | 
York to | 


brought. over from New 
dance at his galas. Blonde Lilian 
Moore was given the honor of of- 
ficially inaugurating the play. Tak- 
ing the two shining dice in her 
hand, she blew on them and with 
a deft professional touch rolled 
them onto the table. Her first 
number was 10, then an 8 and then 
the inevitable 7. 

This “historic” episode was pre- 
ceded by a series of speeches by 
various Casino officials, in which 
they explained the reasons the 
Casino had decided to introduce 
this typically American game into 
its sacred halls, for so many years 
devoted entirely to roulette, trente- 
et-quarante, baccarat and chemin 
de fer. Among these reasons ad- 
vanced by General Director Henri 
Pontie and Director Pierre Limon, 
the most obvious one, the need to 
attract the dollars of American 


French Resent Craps 


Whether the two crap tables, | 
which function only in the elabo- | 


rate private salon, will be success- 
ful after the departure of the 
American tourists is doubtful. 
French gamblers seem to regard 
the game with the same resentful 
tolerance that they look upon all 
things American in France, like 
blue jeans, crew haircuts and bow 
ties. It was another indication to 
them of the deterioration of their 
country into a dollar-grasping tour- 
istic giant, and in their eyes, still 
worse, an American colony. 

One such Frenchman indicated 
his displeasure as he was slowly 
elbowed out of his place near the 
table by an over-enthusiastic Amer- 
ican. “France is finished for us 
Frenchmen,” he confided to me 
later. ‘We are no longer wanted. 
This morning I learned that at my 
hotel, the employees refer to me 
not by name, but as ‘The French- 
man,’ to distinguish me from the 
overwhelming number of Ameri- 
cans.” 

Even hardened American crap- 
shooters eyed the table with a wary 
eye before taking the plunge, and 


the croupiers’ lapse into French 
terms such as “Faites Vos Jeux, 
Messieurs” did little to relieve 


their uneasiness. 

“It just isn’t Las Vegas,” com- 
plained an Army officer from Ger- 
many. 

British Neutral 


The usual Monte Carlo contin- 
gent of elderly American widows 
eyed the spectacle with mixed feel- 
ings of pride and confusion. “Isn't 
this the most thrilling thing in the 
world,” one exclaimed to a French 
friend with her. “Didn't I tell you 
that we did things differently in 
America.” On the other hand, the 
aristocratic British, who for years 
have looked upon Monte Carlo as 
their own private bailiwick, viewed 
all the fuss with an air of detached 
superiority. 

There was no actual betting as 
such during the morning proceed- 
ings, which were enacted solely for 
press purposes. Playing began in 
the afternoon, with the first dice- 
thrower, an American business man 
from California. 20,000 francs 
($650) is the betting limit, and the 
minimum chip is 100 franes (about 
30¢c). 

Albert Jauffret, the chief crou- 
pier whom, the Casino had sent to 
America to study the game, was 
kept busy explaining the rules to 
various curious prospective players. 
He is firm in the belief that “les 
craps” will catch on with the pub- 
lic. He is backed in this view by 
his chief assistant, Albert Zunyno, 
and the two croupiers Remy Chia- 
baut and J. Giaccardi, on duty the 
opening day. 

“It’s a more amusing game,” they 


insist. “The clients have the feel- 
ing that they are ruling their 
destiny as they throw the dice. 


Also one can play much longer for 
his money.” 

On the other hand the roulette, 
chemin-de-fer, and baccarat crou- 
piers look upon the game as a mere 
fluke. not likely to last more than 
a season. “It can never match 
roulette for emotional reactions,” 
said a roulette croupier, veteran of 
20 vears at the wheel. 

The other croupiers also regard 
their “craps” colleagues with an 
air of disdain, since the Casino has 


abolished the regular black jacket | 


for them in favor of white coats. 
But the proof that Monte Carlo has 
not gone entirely out in its efforts 
to be informal and modern is the 
fact that the black ties still remain. 

Yes. Monte Carlo has entered a 
new phase in its existence. 


Noblesse Oblige 
Las Vegas, July 26. 
In honor of the Monte Carlo 
Casino inducting dice games, this 
resort’s casinos incepted baccarat 
last Wednesday (20), day-and-date 


with the Principality of Monaco’s | 


defergnce to the Yankee gambling 
pastime. 





Gayety, Montreal, Closed 


For New Decor, Reopens 
Montreal, July 26. 

Gayety theatre, only straight 
vauder here, closed last Saturday 
night (23) for refurbishing and will 
reopen Aug. 22. Manager Tommy 
Conway is in New York lining up 
talent for the August opening. 
Lavout will have 10 acts with a $2 
top scale. Bills are booked by Al 
& Belle Dow, N. Y. agency. 


OBITUARIES 


JOE PLOTTEL 
Joe Plottel, 52, veteran of Ca- 
nadian motion picture industry, 
who retired from it several years 
ago because of poor health, died 
in Vancouver last week 
He entered industry in 1916 as a 


clerk with Universal, and joined 
the British Army during the First 
World War. On his return he 
worked with Select Pictures, then 
First National in Winnipeg. In 
1927, he was made WB's branch 
manager in Vancouver where he 
stayed until becoming Toronto 
branch manager in 1937. He re- 
signed in 1945 and following a 


short rest became assistant general 


sales manager for Monogram in 
Canada. He later, joined Alliance 
for a short while until he moved 


back to Vancouver where he joined 
his brothers in the women’s cloth- 
ing business. 

Surviving are wife, two daugh- 
ters, father, three sisters and five 
brothers. 

MAY DURYEA 

May Duryea, 80, retired actress, 
died at the Rest Haven Nursing 
Home, Oradell, N. J., July 20. She 
had been for several years a guest 
of the Actors Fund home in 
Englewood, N. J. 

She first appeared on the stage 
at an early age in Gilbert & 
Sullivan operettas in Boston in the 
1880’s and as prima donna of the 
Starr Opera Co, prior to appearing 
with George Munroe in ‘“‘My Aunt 
sridget.’”” She also was a member 
of the Lillian Russell Opera Co. 
in “La Cigale” at the old Garden 
theatre, N. Y. C., and later in the 
Klaw & Erlanger production of 
“The Lady Slavey.” 

Under the management of John 
Golden, she appeared in “Light- 
nin’,” “Two Girls Wanted and ‘As 
Husbands Go.” 


CARL RAY 

Carl Ray, 72, pieneer film pro- 
ducer and exhibitor, died July 22 
in Los Angeles. Starting his career 
as a theatre owner in Muskegon, 
Mich., Ray moved to Hollywood 
40 years ago and opened several 
film houses. 

As a producer, he organized a 
firm known as the Carl Ray Motion 
Picture Co., and made one of Wil- 
liam S. Hart’s early pictures. In 
later vears he turned his attention 
western real estate, with extensive 


properties in Las Vegas and Chey- | 


enne. 


CLAUDE J. HOLDING 
Claude J. Holding, 74, founder- 
owner of the Wellington hotel, 
Albany, and symphony orchestra 
violinist before entering the hotel 


field, died July 23 in that city. 
Son of the late William J. Hold- 
ing, also an_ orchestra _ leader, 


younger Holding began playing in 
orchestras at the age of 12. 


Leaving the music profession, 
Holding bought the Wellington 
hotel, which he developed from 


a 17 to a 400-room establishment. 
Wife, three sons and a brother 
survive. 





LAURA COMBS 

Laura Combs, 71, who had been 
seprano soloist with several sym- 
phony orchestras, died in St. 
Petersburg, Fla., July 18. She had 
made her home there since her re- 
tirement from concert work a dec- 
ade ago. 
| During her career she had sung 
with the New York, Boston and 
Russian symphony orchestras and 
had also given a number of con- 
certs. 

Survived by a brother. 





J. DONALD RIDGE, JR. 

J. Donald Ridge, Jr., 23, manager 
of the Pantheon theatre, Toledo, 
was killed in an automobile-truck 
collision near Toledo, July 18. He 
was en route from the Stark 
County Drive-In theatre, near Mas- 
sillon, O., which he managed dur- 
ing the summer. Both are operated 
by Skirball Bros. Circuit, Cleve- 
land. 

Ridge formerly manager of the 
Clinton theatre, Port Clinton, O. 
His mother and two sisters survive. 


MAURICE D’OISLY 

Maurice D’Oisly, 66, operatic and 
concert singer, died in London, 
July 18. 

D’Oisly, who was a professor of 
singing at the Roval Academy of 
Music, made his debut in grand 
opera at Covent Garden, London, 
in 1909, in “Die Meistersinger.”’ He 
was principal tenor with the 
Beecham Opera Co. for 20 years. 


STANLEY SCHWAHN 
Stanley Schwahn, 53, president 
and general manager of theatres 
in Lawrence, Kans., died there 
July 17. He came to Lawrence in 
11930 and became operator of the 


Patee and Granada. These later 
became affiliated with the Com- 
monwealth = circuit. Recently a 
drive-in theatre was built in Law- 
rence, operated by Schwahn and 
the circuit. 
He leaves 
brother. 


wife, mother, and a 


Arthur A. Schumacher, 62, pro- 
jectionist at the Majestic theatre, 
East St. Louis, died there July 16. 
He was a stagehand at the Ambas- 


sador theatre, St. Louis, for 10 
years before joining the projection- 
ists’ union 


Mother of William Nassour, film 
producer, died July 17 in Orange, 
Cal. 


Edward C. Northridge, 47, ad- 


vertising artist, died July 22 in 
Hollywood, following a heart at- 
tack. 

Father, 75, of actress Bernadine 
Flynn, died in Madison, Wis., July 
20. 

MARRIAGES 

Ruth Herscher to Alan Grahm, 
Los Angeles, July 19 Bride is a 
songwriter 

Marion Hutton to Douglas 
Linley Crickard, El Paso, July 16. 
Bride is an actress; groom is a 
screen writer 

Evelyn Kraft Levin to Louis C. 
Blau, Las Vegas, July 15 Bride 
is a dancer; groom is attorney for 
MCA in Los Angeles 

Betty Irene Dean to Mickey 
Houston, Chicago, July 21. Bride 
is an actress 

Ruth Schugen to Alan Stern, 
Cincinnati, July 25. He's a script 


writer at WLW, Cincy 


BIRTHS 

Mr. and Mrs. Tony 
Santa Monica, July 17. 
Donna Reed, screen actress; 
is a producer at Columbia. 

Mr. “and Mrs. Larry 
daughter, July 16, Chicago; 
is an indie tele producer. 

Mr. and Mrs. Harry Novick, son, 
New York, July 18; father is Eagle 
Lion’s mailroom supervisor. 

Mr. and Mrs. Roger Harrison, 
daughter, Newton, Mass., July 18; 
father is farm director for WBZ, 
Boston. 

Mr. and Mrs. Ben A. 
son, Quincy, Mass., July 


Owen, son, 
Mother is 
father 


Kurtze, 
father 


Hudelson, 
20; father 


,is educational director of WBZ, 
Boston. 
Mr. and Mrs. Dirk Courtenay, 


son, Chicago, July 19. Father is a 
disk jockey. 

Mr. and Mrs. Edwin Hubbell, 
daughter, Santa Monica, July 16. 
Father is a photographer at Metro. 

Mr. and Mrs. Kenneth Romney, 
son, Washington, June 23. Father 
is news editor of WMAL-ABC in 
that city. 

Mr. and Mrs. Joey Parks, daugh- 
ter, Worcester, Mass., July 12. 
Father is an orchestra leader; 
mother is Wini Stone. vocalist. 

Mr. and Mrs. Alan Hale, Jr., son, 
Burbank, July 21 Father is a 
screen actor. 

Mr. and Mrs. Dan Mainwaring, 
daughter, Hollywood, July 19. 
Father is a screen writer. 

Mr. and Mrs. Ken Wilson 
Kansas City, Julv 21. 
announcer at KMBC. 

Mr. and Mrs. Richard S. Wech- 
sler, son, New York, July 22. 
Mother is Esther Snowden, actress 
and recording secretary of Stage 
Managers Club. 

Mr. and Mrs. Alan Hale, Jr., son, 
Hollywood, July 21. Father a film 
actor. 


son, 
Father is 
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grosses for the entire summer may 
about equal those of a year ago, 
with the number of people em- 
ployed reflecting the income. Rea- 
son for the improved totals for the 
balance of the summer, compared 
to 1948, is the greater number of 


smash musicals current. Such 
shows as “South Pacific,” “Kiss Me, 
Kate,” ‘““‘Where’s Charley?” and, at 


the moment, ‘Miss Liberty,” boost 
both the gross and employment 
totals. 

On the road, too, the number of 
shows current and the total gross- 
es have been running behind last 
summer. As on Broadway, how- 
ever, the list has apparently 
reached about minimum, while the 
new touring smash, “Kiss Me, 
Kate.” is likely to raise the total 


b.o. figure substantially. Although 
Chicago, in particular, is having 
an abnormally lean summer, Los 


Angeles and San Francisco are 


booming 








CURRENTLY 


LOEW’S BUFFALO 
BUFFALO, NEW YORK 


o 
OPENING AUGUST 21ST 


STEEL PIER 
ATLANTIC CITY 


a 
OPENING SEPTEMBER 1ST 


CAPITOL THEATRE 


NEW YORK 
© 
FALL OPENING 


MAISONETTE ROOM 
St. Regis Hotel, New York 


SEPTEMBER 20 
e 


MERCURY RECORDS 
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Direction: MUSIC CORP. OF AMERICA 


JUST ESTABLISHED — ALLTIME SUMMER RECORD AT 


VERSAILLES, New York 








"Versailles has smash show in pretty Kitty 
Kallen . . . cheering crowds ... breaking 


all summer attendance marks.” 


—EARL WILSON, New York Post, 


“Pretty Kitty Kallen’s skylarking at the Ver- 
sailles is filling all ite tables... her warbling 
of ‘Daddy in the Whitehouse’ rates a Com- 


mand Performance.” 


—FRANK FARRELL, World-Telegram. 


“Best of the Week’’—The impressions by Kitty 
Kallen at the Versailles, especially those of 


Ethel Merman and Lena Horne.” 


—DANTON WALKER, Daily News. 


"Radiant Kitty Kallen, natural, sincere and 
beautifully poised has the feminine contin- 


gent cheering os well as the men.” 


—BOB DANA, World-Telegram. 


“Recommended — Kitty Kallen’s ‘Only for 
Americans’ from the Berlin show at the Ver- 
sailles.” 

—ED SULLIVAN, Daily News. 








“As easy to look at as to listen to, lovely 
Kitty Kallen had velvet rope bulging at her 
Versailles debut last night.” 


—CHOLLY KNICKERBOCKER, 


Journal-American. 


"Kitty Kallen a refreshing dish at the Ver- 
sailles . . . outstanding materiel . . . doing 


amazing business.” 


—LEE MORTIMER, Daily Mirror. 


"The cutest and most appealing figure on 
any nightclub floor today is Kitty Kallen at 
the Versailles.” 


—DOUG WATT, Daily News. 


“Excellent impact... well on her way... 
bespeaks wider horizons as « cafe as well as 


musical comedy personality.” 


—ABEL GREEN, Variety. 


“Lovely as ever... hefty mitts... deserved 


and got solid responses.” 


—BILL SMITH, Billboard. 








Press Relations: GEORGE 8B. EVANS 
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